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Informing Ideas 

This refers to how developing my ideas and outcomes for my Documentary as my ideas progress, 

whilst simultaneously referring to the brief to ensure that I meet the needs and requirements of my 

client. 

The best example of Informing Ideas within my “Helping the Homeless” Portfolio for the B2 

Community Film Festival is my Research: This includes Primary, Secondary and Archive Research with 

Qualitative and Quantitative spread throughout the Primary, Secondary and Archive Research.  

 

 

 

 

 

 

 

 

 

 

The primary reason for highlighting my Research is an 

excellent example of Informing Ideas is because “Helping 

the Homeless” was successfully informed by what I 

discovered from my research. In other words, much of 

“Helping the Homeless” I based on what I discovered 

during my research what informed my project by giving 

me inspiration to create various ideas to include within 

my Homelessness Documentary. 

Another example of Informing Ideas includes whenever I 

received feedback from peers relating to my “Helping the 

Homeless” Documentary. This informed my documentary 

because it informed me on what my Target Audience 

would expect from “Helping the Homeless”, what my 

Audience do and do not like about my documentary, and 

how to improve my documentary’s Rough Drafts to make 

it more appealing for my viewers. 

 

Grading Criteria 
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Problem-Solving 

Problem Solving refers to the ability to both 

acknowledge a problem, then find a way of 

resolving this very same issue with as positive 

an effect as possible. Because of the nature 

found within any Media Production – regardless 

of genre, logistics, kit, complexity and so, I 

consider Problem Solving to be one of the most 

fundamental and crucial skills within my 

Grading Criteria and in life on a more generic 

basis. As a filmmaker, you have to prepare for 

the worst and hope for the best both 

simultaneously. For instance, you have to 

prepare for anything to backfire whilst hoping 

for the best outcome possible to counteract all 

possible issues and reduce being overwhelmed 

by negativity that would otherwise discourage 

you from working to the best of your abilities. 

A large emphasis of Problem Solving in “Helping 

the Homeless” came when considering Legal 

and Ethical Issues. This is because (as informed 

by my thorough and extensive research) the 

homeless have far greater vulnerability to 

substance abuse, crime, and violence. This would dramatically create a possibly unsafe environment to 

film in if I were to film anyone who is homeless as it could affect the safety of anyone on-set (even if 

they are not involved with “Helping the Homeless” and the kit because of a heightened risk of damage.  

Furthermore, privacy proved to be a major contender for Legal and Ethical Issues. The increased 

vulnerability to a much harsher lifestyle would immediately any homeless person appearing on screen 

so they would hide themselves or refuse to be filmed. Alongside this, there is that certainty that 

anyone who is homeless could theoretically be shamed being homeless because of several reasons – 

their appearance or lifestyle, not being who they used to be, and how other people any stereotype 

them are all three of many reasons. 

This is why I decided to denote Scene Recreations to show Homelessness instead. Although, this 

promoted another issue. How would the public know when a Scene Recreation was playing? Could it 

be deemed bad taste? To counteract all these ethical issues, everything (particularly showing a Scene 

Recreation of Homelessness) was structured on thorough and extensive research, and I made it clear 

through editing that any scenes showing homelessness would be Scene Recreations (acted) and not 

real. 

 

Grading Criteria 
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Technical Skill 

Just as much as Problem-Solving, Technical is 

another major role within the Media Industry as 

practical, hand-on equipment is used to produce 

most Media Content. The same goes for editing, 

and how documentation is laid out and so on. 

Technical Skills refers to… 

The most obvious evidenced Technical Skills are 

of documentations which shows how I am 

editing my “Helping the Homeless” Documentary. This involves a variety Technical Skills in Adobe 

Premiere Pro, an editing app which is both professional practise and industry-standard. I have shown 

the Technical Skills by referring to areas such as specialist terminology, settings and so on. 

The “Production” stage of “Helping the Homeless” is also an 

example of Technical Skill as the Technical Skills explained include 

the kit used for production, how I used it, why I used it and its 

benefits, and any relevant settings. This helps to give an in-depth 

behind-the-scenes analyses of how I produced “Helping the 

Homeless”.  

This is further demonstrated in my Behind-the-Scenes Videography 

within my Director’s Cut of “Helping the Homeless”. This is because 

you can see me producing my Homelessness Documentary with my 

peers with a Director’s Commentary underneath to explain kit used 

for production, how I used it, why I used it and its benefits, and any 

relevant settings. In my Director’s Cut, the explanations are briefer 

so that I do not bore my Target Audience by turning my Director’s 

Cut into a Dialogue-heavy edit. 

My penultimate of Technical Skills includes Storyboarding This categorises as a Technical Skills because 

I am using Technology to transfer paper-drawn sketches onto digital Word documents via Scanning 

them on a scanner. This makes my storyboarding feel homemade, authentic, precise, and more 

artistic. 

Technical Skills have been used to make my Coursework look visually appealing though adding colour 

in in the subheadings (and sometimes the headings) of my spreadsheets. This makes them feel nicer to 

look at so that my coursework does not feel too bland, monochromatic, and dull. If my coursework 

were to feel bland, monochromatic, and dull then I probably would not be as motivated to do the 

coursework that I produce, preventing me from working to the bet of my abilities. 

 

 

Grading Criteria 
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Professional Practice 

Professional Practice can be 

seen through all my 

documentation because said 

paperwork shows that I have 

fully acknowledge the 

Production Requirement’s and 

created a Documentary which 

maintains a community-feel b 

celebrating how a charity (a 

community of volunteers) are 

helping homelessness. 

Another example of keeping to 

the brief is included upbeat music and the dialogue on student accommodation as part of the Union 

Yard regeneration in Aldershot to cater for my Target Audience of 15- to 25-year-olds. Further to this, I 

have chosen to choose a documentary as it states that the client will only accept documentaries or 

short films for the Community Film Festival. 

A good example of my Professional Practice is health and safety. This is because I refused to film 

anywhere unless I had at least a very initial Risk Assessment to keep me safe. This shows 

Professionalism because I am considering how kit and personnel per shoot could be affected 

differently the danger/s of each hazard per filming location. This enables me to implement measures 

whilst maintain safety per shoot to ensure that all filming/recording for “Helping the Homeless” is 

done in a manner that is safe, sensible, calm, and professional. 

Budgeting is also a very helpful and important demonstration of my project’s Professional Practice. 

Budgeting shows Professional Practice because I am predicting the final expenditure so that I can 

consider how I will fund “Helping the Homeless”. This prevents any delays and dramatically decreases 

the likelihood of financial loss. Any financial looses would result in the termination of “Helping the 

Homeless” which would stop me from meeting my Clients Brief. 

The final example of Professional Practice is my Primary Research: This is because I am collating my 

own study via an online form to gain insight into how successful “Helping the Homeless” will be in 

appealing to my target audience. This shows Professional Practice because I am listening to the needs 

and requirements of my viewers to prevent my documentary from being unsuccessful. 

 

 

 

 

 

Grading Criteria 
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Communication 

Within Level 3 Creative Media Practice, there are two mediums of communication. The first is the 

more obvious form: communicating with other people. The second is the less obvious: what you 

communicate to your audience through your Media Content. This is achieved through the artistry of 

Visual Language – whereby visual elements (such as shapes or colours) are used to communicate 

certain messages, feeling and emotions to the viewer. 

The personnel to personnel aspect of communication 

is seen primarily through how I messaged my crew and 

cast to organise the logistics of my shoot. This often 

involved resorting to Microsoft Teams because it 

enabled me to create a group chat per shoot. This is an 

example of successful communication and problem 

solving because I am thus able to provide the 

necessary information to a group of people rather than 

over-relying on individua, direct messages. Over-

relying on individual, direct messages on Teams 

increases the risk of confusion, making “Helping the 

Homeless” less coherent.  

The second example of personnel to personnel 

communication is through the attached evidence of 

Meeting Notes, whereby I have sought to process 

information given to me either face to face or by 

phone or video, separate into appropriate topics of 

discussion, and then summarise what was discussed to 

interpret and remember what I and the affected 

individual/s communicated on together more easily. 

Grading Criteria 
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Communication (continued) 

Visual Language is also seen throughout the Rough Cuts, Final Cuts and Poster for “Helping the 

Homeless”. For instance, the Homelessness Scene Recreations show a Sleeping Bag and Money Mug to 

stereotype its owner as being homelessness. This is further highlighted by his sad facial expressions 

and the setting in which he is placed.  

The same Visual Communication is also seen in my “Helping the Homeless” Poster. Unlike the 

Documentary though, we see a different sitter. He has raggedy, messy hair which connotes poor 

hygiene and stereotypes homelessness with unsanitary living conditions. The fact that he is hiding his 

face shows that he does not want to be identified. Furthermore, the Monochrome hues with Sharp 

Contrasts communicate that my “Helping the Homeless Documentary will be edgy, gritty, and hard-

hitting. 

 

Sample of Secondary Research on Visual Language: 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Grading Criteria 

To further illustrate an in-depth and knowledgeable understanding of communication, I have included 

Screen Captures of this Secondary Research Document on Visual Language – where Visual Elements are 

employed to communicate certain messages, ideologies, and ideas to the Target Audience. This 

example of Research helped to inform how I would communicate Homelessness in my Scene 

Recreations for “Helping the Homeless”. Legal and Ethical Issues also played a strong role in how I 

would show Homelessness. 
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Background Information 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Assignment Brief 

Slide 3 of the Assignment Brief Slide 6 of the Assignment Brief 

Slide 7 of the Assignment Brief Slide 8 of the Assignment Brief 
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Background Information (continued) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Slide 9 of the Assignment Brief 

Slide 11 of the Assignment Brief 

Assignment Brief 
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Celebrating Community 

The most critical demand of the B23 Community Film Festival was to show a Final Cut which 

celebrating Community. To ensure that my own project celebrated community, I began by generating 

thought on what “Community” means, types of communities and how I can represent them positively 

in Creative Media.  

To link “Helping the Homeless” with community, I choses “Local organisations helping those living with 

homelessness.”. This connects to the theme of “Community” because it focuses on charities (which 

could – in essence – be viewed one community) help homeless people (which could also be viewed as 

a separate community). After all, my own belief is that a community is a group of people with at least 

one characteristic in common – even if that characteristic may be even smaller than an atom. 

Furthermore, this also relates to my local community because “Helping the Homeless” focuses on 

Homelessness and poverty in Rushmoor and Surrey Heath, both of which are near to where I live. 

 

Choosing between Short Film and Documentary 

With there being a theme, I now had to choose two of 5he following genres of Media Production that I 

could produce: a Short Film or Documentary. I at first considered producing a Sort Film to tell my 

viewers a compelling and emotive story about an actor living with homelessness. However, creating an 

irrelevant storyline would have been harder as representation of Homelessness and stereotyping will 

have been major issues to content with. 

Henceforth, I decided to create a Documentary as its format better suited the synopsis of interviewing 

how charities and organisation help the homeless. This helped to bypass legal and ethical issues of 

filming the homeless by recruiting Homelessness Scene Recreations into “Helping the Homeless” 

instead. 

 

 

 

 

 

 

 

 

 

 

Production Requirements 
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Appealing to my Target Audiences 

The Target Audience set by the B2 Community Film Festival is ideally between 15 to 25 years of age, 

which heavily influenced “Helping the Homeless”. My best example of appealing this age range is seen 

in my Regeneration Interview, which focuses on how Rushmoor’s regeneration of Farnborough and 

Aldershot will improve the local economy. Martin unexpectedly mentioned that it was driven by the 

need for student accommodation for those attending the nearby University of Creative Arts, and how 

Rushmoor’s new project was meeting environmental projects. As unexpected as this was, this enabled 

me dialogue to relate to young viewers as many of them may be at university of Higher Education and 

will most likely be aware or concerned about environmental issues, as reinforced by activists such as 

Greta Thunberg. 

This scene also had upbeat, modern music to appeal to young people between 15 and 25 may be into 

Pop Music such as Flo Rida and Taylor Swift. 

Another example of appealing to young viewers was when Carole Anne Cole (the Founder and Director 

of the All-Night Café) mentioned that she had been homeless during part of her youth during her 

interview on how the All-Night Café helps the homeless: This helps to make Homelessness feel more 

intimate, personal, relatable, accessible, and slightly threatening to young people because even the 

youth can become suffer from homelessness. 

 

 

 

 

 

 

 

 

 

Production Requirements 

Martin Tennant mentions Student 

Accommodation, relating to younger 

viewers (primarily students) because 

they would be the most likely to live in 

that accommodation and be in 

education. 

The mention of 

environment relates to 

young people to make 

“Helping the 

Homeless” feel 

modern, 

contemporary, 

current, relevant, and 

up to date. This is 

because of young 

people being aware of 

environmental issues. 
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Maintaining the Correct Duration 

The Documentary for “Helping the Homeless” had a set Time Duration of between eight and ten 

minutes in length. To ensure that I met this requirement, I contacted as many appropriate and 

relevant interviewees as possible for “Helping the Homeless” to gain around three to four possible 

Interview Choice for my Homelessness Documentary. All of them were organisation helping the 

Homeless so that I could maintain the key topic of Homelessness within “Helping the Homeless”. 

Another measure implemented to meet the 8-to-10-minute requirement was to get as much detail out 

of my interviews as possible. To ensure this, I had my camera facing slightly to the side of them and 

encourage them to look at me instead of the camera when speaking. This helped to make my 

interviews feel more relaxed, enabling my dialogue to be free flowing, detailed, informative, natural 

and have more emotion alongside less nervousness. This is because having a camera in front of 

someone can easily make them much more nervous, making their dialogue restrained, nervous, 

awkward, and stilted.  

My editing enabled me to ensure that “Helping the Homeless” would be between 8 and 10 minutes. 

This is because I only exported Rough Cuts and Final Cuts when they were completed and ensured that 

there was no footage after my main “Helping the Homeless” sequence in the relevant Adobe Premiere 

Pro Timeline. This ensured that I only exported from Premiere what was required for “Helping the 

Homeless”. 

 

 

 

 

 

 

 

Production Requirements 
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Further Constrains 

For producing a Documentary for the B2 Community Film Festival, I was required to generate “6 – 8 

pages of professionally formatted script”. For achieve this, I began by reflecting an early, rough 

structure of what “Helping the Homeless” would look like and made each of my three confirmed 

interviews an equal length, meaning that I had to review my Interview Questions and shorten some of 

them. This included removing dome of the Outreach Team’s Interview Questions in=entirely because 

of them being too sensitive and hard-hitting to answer.  

Upon completing my Documentary Script and ensuring it was 6 to 8 pages in length, I then looked at 

what Documentary Script’s look like on Google. This is because my early scripts were too similar to 

Film Scripts as noted by one another peer had a similar issue, Hence, I created new Drafts of 

Scriptwriting so that it became a table with Vide on one side and Audio on the other. This approach 

was taken because it in industry standard to format Television Script or any other Script for Factual 

Media within this style. 

 

For ensuring I had Professional Contributors, I contacted Rushmoor Borough Council and the Director 

and Founder of the All-Night Café. These contacts were chosen because Rusnmoor Borough Council 

work with the homeless directly and are overseeing the regeneration of Rushmoor, making them 

professionals in helping their local community and surrounds. Meanwhile, I chose the Founder and 

Director of the All-Night Café as she oversees this charity, making her a professional charity worker to 

talk to Furthermore, interviewing her for “Helping the Homeless” revealed that she had a very 

successful and skilled background in Business, an art which requires professionalism if you are to be 

successful within it. 

 

 

 

 

 

 

 

 

Production Requirements 
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Production Schedule 
Here, we can see that I began by evaluating what the word “Community” means and how we can celebrate it. 

This is a good use of time management to begin my project with, because it enabled me to consider a range of 

communities that I could show in a Short or Documentary, enabling to me start generating ideas. This shows 

Professional Practice because considering the meaning of “Community” which is evidence that I am using my time 

efficiently, reliable, effectively, professionally, and productively. 

After deciding on my 

final; topic as being 

homelessness, I research 

this subject to create 

ideas on how I would 

show homelessness. This 

enabled me time to 

inform my project 

through statistics and 

facts from trustworthy 

sources. This ensured 

that “Helping the 

Homeless” would remain 

accurate, trustworthy, 

legal, and ethical for the 

remainder of its creation. 
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Production Schedule for my “Helping the Homeless” Pre-Production 

Here, you can see that I have added any changes to Pre-Production to the top as my first task and then 

sent out Booking Forms. This has been to ensure that I can secure kit from as early on as possible. This 

shows Professional Practice because by booking out kit early, I can successfully secure my filming 

shoot (providing I also have permissions for the setting). This makes my organisation more reliable, 

trustworthy, and efficient so that mishaps are less likely to occur. 

Two of the first documents completed were the Treatment and Legal and Ethical Considerations. This 

is because I could use the Treatment to merge my ideas into one, compelling Media Production, 

enabling me to delve deep into “Helping the Homeless” to create what would become my structure 

and the Documentary’s final content. Again, stating each relates to the other helped me t ensure that 

Helping the Homeless would be successful. 

 

 

 

 

 

 

 

Production Schedule 
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Production Schedule 
In these two samples of 

Production Schedule for 

producing “Helping the 

Homeless”, you can see how my 

Production Schedule has changed. 

This is because of two 

interviewees having to pull out of 

the project and finding a 

replacement. Another reason was 

because I had the time to do a 

Test Shoot because how 

effectively I had been able to 

manage “Helping the Homeless”.  

Outdated Production Schedule 

Updated Production 

Schedule 



20 | P a g e  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Production Schedule 

Production Schedule for the 

Marketing Deadline: 

 

In these three samples of Production 

Schedule, you can see that I have 

created my Rough Cuts of my “Helping 

the Homeless” trailer first. This is an 

effective use of time management 

because it means that I can do other 

assets (such as the poster, logos, 

YouTube Banner, and Screen Captures 

whilst waiting for feedback.  

 

This is Professional Practice because I 

am using my time productively. It also 

shows Technical Skills because I am 

getting the more complex and lengthy 

editing done first to get the simpler 

tasks completed whilst waiting for 

feedback. It also shows Informing 

Ideas because I am developing my 

Production Schedule to ensures that I 

can successfully complete each 

Marketing Task. 
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Production Schedule 

In these samples of Production 

Schedule for the Post-

Production of “Helping the 

Homeless” you can see that I 

analysed both footage and 

audio after filming. This was 

done intentionally to catalogue 

my files for “Helping the 

Homeless” before editing them 

together at college on a Vide-

Editor. For instance, my laptop 

currently does not have the 

power to handle editors such as 

DaVinci and Premiere, meaning 

that rely on college for doing 

editing. 

By cataloguing the files 

produced for “Helping the 

Homeless” as soon as possible 

(in preparation for college), I 

can instantly begin editing when 

I have the resources available to 

do so. 

This shows Professional Practice 

because I am using my time 

efficiently, effectively, reliable, 

productively, and 

professionally. 

For collecting feedback for improving 

“Helping the Homeless” from my Rough Cuts, 

I postponed editing for a few days. This 

helped me to use my time professionally and 

effectively because I was able to refresh my 

mind for creating my Final Cut. It also made 

my Production Values more ethical as my 

audience were seeing the most accurate and 

up-to-date Rough Cut of “Helping the 

Homeless” at that time. 



22 | P a g e  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Production Schedule 

Production Schedule Samples – Marketing: 

In these samples of my Marketing Deadline Scheduling, I focused on my trailer for 

“Helping the Homeless” first because of it being edited in Adobe Premiere Pro. This 

gave me more time for creating a poster afterwards because my knowledge of 

Premiere made it quicker and easier for creating a trailer. 

Another reason for doing a trailer first was because I felt that it may take a little 

longer than the poster due to it consisting of Moving Images rather than Still 

Photography. 

Finishing the Trailer first for “Helping the Homeless” gave more chance to gain 

feedback, giving me the perfect window of opportunity for creating my poster. This 

demonstrates my ability to manage time wisely, productively, efficiently, effectively 

and professionally. 
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Production Schedule for my Director’s Cut 

For my Director’s Cut, I chose to produce the bulk of my visual elements on the same days of 

filming/recording “Helping the Homeless” or doing field trips to my settings for Location Recces. This 

decision was done to make my Director’s Cut cost-effective as doing it on separate days would have 

increased the travel expenditure. 

Alongside this, I feel that it has enabled me to create a story within my Director’s Cut which tells us of 

how my Homelessness Documentary developed. 

 

Doing a Director’s Cut on the same days as filming/recording and Location Recces as a good example 

of time Management because doing it “in the moment” makes my Director’s Cut feel authentic, 

personal, and intimate. Doing it on a different day would squelch this and make it feel staged 

alongside faked. This also ensures that I have the chance e to have someone film me producing 

“Helping the Homeless” as it ensures that I have the correct kit for this to happen. This approach has 

successfully presented an array of opportunities to avenues to explore and experiment towards my 

“Helping the Homeless” cut. 

 

Production Schedule 
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Creating some Initial Ideas 

 

To begin my B2 Project, I wrote down notes on under 

the headings of “What does community mean to 

me?” and “Examples of Positive Messages on 

Communities”. I used these subheadings because the 

Community Film Festival want me to showcase the 

theme of community, what “community” means and 

how I can reflect it positively. By using these 

subheadings for this reason, I have shown 

professional practice by interpreting the brief to 

inform how I layout my work to ensure that it is 

relevant to the brief. This is also a great example of 

Problem Solving because it shows that I am 

understanding the constraints presented to me and 

using my interpretation of the brief by working 

around them. I have worked around my constraints 

by basing my media production for the Community 

Film Festival on their Assignment Brief. 

You can see that I have shown Technical Skill by 

adding my ideas as rough notes on bullet point by 

going into the Microsoft Word workspace at the top, 

selecting the “Insert” workspace and then selecting 

“Bullets” with the text wanted to be listed 

highlighted. The “Bullet” option is on the left of the 

“Insert” workspace and is the icon with dots and then lines to the right of those dots (5 icons to the 

right from the font size. 

 

 

 

 

 

 

 

 

 

Idea Generation 
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Mood Board (generating further Initial Ideas) 

To help me to generate more ideas or gain inspiration through images, I created a Mood board. I did this 

by looking on Google Searching, right clicking said photo, going up to and left clicking “Copy Image” and 

then doing “Ctlr V” in my Landscape Word Document to create a collage of images that led to my B2 

Project Mood Board. 

For my Mood Board, I used a variety of imagery to reflect as big a variety of ideas as possible. This show 

Informing Ideas because I have used a large array of visual hints and clue through images to stimulate my 

brain into automatically creating new ideas and expanding on my current ideas for the B2 Community Film 

Festival Project. This shows Technical Skill as I m using Microsoft Word to inform my project, thus also 

showing Informing Ideas. 

I used a large variety of ideas so that I could save any unused ideas as backup media productions. This 

shows Problem Solving because this tactic ensures that I still have ideas to experiment with if my main idea 

falls through. This shows Professional Practice because it enables me to create a solid, strong and 

consistent contingency plan which will prevent me from falling behind in the B2 Community Film Festival 

Project. 

 

 

 

 

 

 

Analysing the Mood-Board Title Graphics 

For the title of my Mood-Board, I changed the font to “Aharoni” due to it looking modern, current, and 

contemporary – these connotations appeal to young viewers as they are into new, trendy, and 

contemporary products. It also appeals to Aspirers as they seek status and my titles give a status of being 

fresh, trendy current, relevant and new. 

Another reason for using bright blue it because a lot of my Pre-Production uses bright blue to look 

appealing. This demonstrates Professional Practice because I am maintaining a Branding Style and 

Informing Ideas because I am using 3D Effects to make my branding style look new and fresh for a young 

demographic of target audience. 

My title uses bright blue and white to look professional and high-quality – again relating to Aspirers who 

crave for status. I also played with the “Effects” by adding “Shadows” to add interest and experiment with 

my branding style of graphics. I like this Stylistic Approach as it makes the text box look like a 3D Graphics – 

making it feel more realistic. 

 

Please turn to Page 26 for annotations of my Community Mood Board. 

Idea Generation 
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Critical Analyses of my Mood Board 

The top portion contains images of what a community looks like. This section has been completed first 

to allow me inspiration for thinking of the positive benefactors of a community. This helps to inform 

how I might show a positive message towards my chosen community for the Community Film Festival. 

It adds professionalism to my coursework by making it concise, coherent, logically ordered and as neat 

as possible. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

I have included images of a foodbank, charity 

drawings/sketches and the climate as this 

affects the world and would hence affect a 

community. This has enabled me to consider 

how a community might help others with the 

dangers from within the community or further 

afield – such as through creating a charity or 

donation pot for a good cause or giving 

resources to those who need it. 

I included images of Spiritualism to symbolise people’s beliefs and faiths, a generic list 

of hobbies and interest and the LGBT flat as a community could refer to a group of 

people with similar hobbies, interests, and ideologies. This is reinforced by Google 

Dictionary which describes a community as the following: 

• “a group of people living in the same place or having a particular characteristic 

in common.” 

• “the condition of having or sharing certain attitudes and interests in common.” 

Dictionary Definition Link for “Community”: https://bit.ly/3AFnoLz  

Social Media is a large 

community with some 4.70 

million users worldwide – 

hence why I have added it 

to my Mood Board. 

Another reason or this is 

due to the online 

community being highly 

influential in commonplace 

in daily life. 

A more obvious idea of 

community is friends and 

family, and I also used a 

local map because it is 

usual for people to think 

of a community as a small 

group of people in a 

certain (hence the 

expression “local 

community”). 

I downloaded a graph from the 

website “Statistca” for the 

Cost-of-Living Crisis. I have 

chosen said picture 

representing said topic 

because it affects local 

communities throughout the 

UK.  

 

This is due to the cost of living 

increasing the prices of 

important items recently (this 

is evident in BBC News and 

other news sites) which affects 

the finance of the people in UK 

communities. This links closely 

with foodbanks for those in 

financial trouble (due to the 

cost of living) and consequently 

homelessness. 

Idea Generation 

https://bit.ly/3AFnoLz
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Mind Map (jotting the 
feasibility of my 
favourite initial ideas) 

 

In this Mind-Map of my initial ideas for 

the B2 Community Film Festival Project 

at Farnborough College of Technology, I 

have written down my very initial ideas 

(the same ones seen in my initial notes 

of what community is and positive 

causes associated with this subject). Unlike my earlier Idea Generation though, I have begun to make 

my ideas much more concise. To d this, I have started to consider how I might produce these ideas. 

The informs the layout of my Mind-Map by creating a title in the middle and then surrounding it with a 

few subheadings. The subheading (symbolizing each topic) branches into how each subject could be 

produced in a short or documentary. 

This is an example of Professional Practice because I am adding order and logic to my written Idea 

Generation (Mind Map) so that they are easy-to-navigate and can more effectively given my mind 

opportunities to create new ideas or expand on previous ones. 

By expanding on my current ideas through mind map, I have begun to explore which options would be 

the most feasible, and which ideas meet the Community Film Festival guidelines and constraints to the 

bet of my abilities. This is an example of Problem Solving because I am working around the constraints 

to professionally decide between which idea will be most successful in this project. 
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Initial Idea Analyses and Feasibility 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Despite being keen on producing a Documentary on Homelessness, I decided not to rush ahead and remain 

glued to ONLY one idea. To ensure this, I also thought of other ideas which I feel would be interesting to 

see a Documentary about. 

This approach to analysing my Initial Ideas enabled me to fully weight each idea against other. This enabled 

me to successfully decide which idea would be the most unique, compelling and interesting to see whilst 

outlining which had more risks and feasibility to produce. 

It was though careful consideration of all my ideas that I also came up with “Spectrum” (later renamed 

“The Autistic Spectrum” based on feedback to make it more accurate) as a Backup Idea. Furthermore, 

elements of the “Cost-Of-Living Crisis” appeared in my Regeneration interview for “Helping the Homeless” 

as I asked on its affect towards Rushmoor’s local economy in the interview. 

 

Idea Generation 
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Initial Idea Analyses and Feasibility (Continued) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Idea Generation 

Samples of my Strongest Ideas: 

Here are two examples of my favourite ideas, the Cost of 

Living and The Autistic Spectrum. They are my favourite 

ideas because I feel that they are my strongest. 

Firstly, the Cost of Living is very relevant to a modern Target 

Audience as this issue has been in the news recently. It also 

appeal to young viewers who may study or want to study at 

university, but are struggling to afford to do so because of 

price rises infringed by the current Cost of Living crisis. This 

could force them to find employment and in the worst case 

scenario, this could negatively impact their educational 

studies. 

Secondly, producing a Documentary on The Autistic 

Spectrum interest me because I myself am Autistic, making 

this idea feel especially relevant and personal to me as an 

individual. Furthermore, I felt that it could help to open 

people’s eyes to this Disability as Autism can be a Hidden 

Disability, which can make it hard to relate to Autism when 

it is not as obvious. For this reason, I felt that producing a 

Documentary regarding The Autistic Spectrum could be 

compelling, interesting, insightful, fascinating, unique, 

innovative and engaging. 
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Abandoning My Unfeasible Ideas 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Idea Generation 

Samples of my Unfeasible Ideas: 

Here are samples showing the topics that failed to make it into 

“Helping the Homeless”. Ironically, socialisation alongside friends 

and family were my initial ideas but I switched to areas such as 

homelessness, The Cost-of-Living Crisis, and the Autistic Spectrum 

because they felt more relevant, and compelling to younger 

viewers. 

Another reason for not using the ideas on this page is because the 

disadvantage for productions a documentary on these topics 

outweighed the advantages. This is because the ideas themselves 

felt harder to achieve, less feasible and because of not knowing 

how I would keep the B-Roll for “Fancy a Chat” fresh, exciting and 

varied. 

Furthermore, “Tech Education had a serious issue in that it would 

be hard to film at least four locations. This means that a 

Documentary’s settings on Technology in the classroom would be 

likely to feel repetitive and perhaps even overused. 
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Deciding on my Final Idea 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

I have decided that I will produce a Documentary on Homelessness called “Helping the homeless”. I 

have undertaken this course of action because I have the most ideas for my homeless documentary – 

making it more solid, effective, reliable, and consistent of a plan than my other strongest ideas (which 

have less filled in on their mind-maps). Another reason is because I feel that this project is the 

strongest creatively: This is because I was keen on using Low-Key Monochrome Lighting to reflect on 

the dark side of homelessness to reflect this topic’s edgy, hard-hitting mode of address; in contrast, I 

would like to experiment with High-Key Technicolour for showing how a community can positively help 

the homeless populous to show hope. 

To gain this decision, I produced Mind-Maps for my three strongest ideas and have compared them. 

To compare them, I chose the idea which is most creative and feasible.  

I chose to produce “Helping the Homeless” because I can more easily communicate a positive message 

on the community through showing people’s support towards the homeless population. This shows 

Professional Practice because I have interpreted the brief and chosen a strong, solid idea which meets 

the Community Film Festival’s Guidelines. 

 

 

Idea Generation 
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Researching Homelessness in other Media Productions 

After deciding on what topic to do, I decided to research how homelessness is shown in other media 

productions. To begin with, I looked at two short films due to still deciding whether to do a short film 

or documentary. This informed my project because it provided me with detailed, in-depth, and 

thorough analyses of the avenues of where I could go with homelessness, how I could produce a 

media production revolving around homelessness and what it could look like. This also created 

meaning because after discussions with my tutor, I decided to depict an actor posing as a homeless 

person rather than over-reliance on filming real-people who are homeless. This is due to the health 

and safety risks around homelessness: homelessness leaves you more exposed to crime and substance 

abuse. This will have added danger  
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Documentary Modes and Genres: 

When analysing Documentaries on Homelessness 

or Homelessness-Related Issues, I discovered that 

many of the documentaries observed where 

Participatory. As said by a website called .., a 

Participatory Documentary is when the filmmaker 

engages with their subject. In Journalistic 

Filmmaking, this tends to be achieved through the 

denotation of a presenter. 

This often tends to create a much more 

spontaneous mode of address to make the 

Homelessness Documentaries feel more life-like, 

realistic, and conversational. 

Henceforth, I decided to make my own “Helping the 

Homeless” documentary Participatory by including 

a Presenter who transition between each scene. 

This benefits my Documentary because it enables 

“Helping the Homeless” to move from scene to 

scene with ease. This makes the Homelessness 

Documentary relatable because of being easier to 

understand and creates more storytelling within my 

documentary. It also helps the audience to relate to 

my interviews because it gives them basic context 

of my interviewees. 

 

 

 

 

 

 

 

 

 

 

 

Idea Generation 

Despite it being more about poverty than 

homelessness, I found an example of research by 

The Guardian to be particularly interesting 

regarding how it approached poverty to appeal to 

its Target Audience. This is because its presenter 

felt colloquial because of his shorter sentences to 

make hum more relatable, chattier, and 

conversational. It also was a little more light-

hearted than other Media Productions showing 

Homelessness and Poverty. 

Alongside this, it approached poverty from a 

different perspective by focusing on an affluent 

area of the UK, making the Documentary unique, 

innovative, ground-breaking, and revolutionary. 
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Seeking Homelessness Organisations 

After deciding to show Homelessness through interviews with charity’s, I researched local 

organisations which contribute in tackling homelessness. This was done because filming homeless 

people would have caused health and safety risks because of an increased vulnerability to substance 

abuse, violence and crime. A benefit of deciding to focus on charity work is that charity’s can give a 

more accurate explanation of what homelessness is and how people are helping those living with 

homelessness. This is because different charities would work with a different array of homeless 

people, meaning that they would first-hand see different forms of homelessness. 

Secondly – by interviewing charity’s for “Helping the Homeless” – I was able to ensure that my 

Homelessness Documentary did not have a tone which felt too heavy. This would have put viewers off 

my “Helping the Homeless” if so as it would have made it harder to enjoy my Homelessness 

Documentary. By focusing on charities however, I was able to implement a more uplifting, hopeful, 

and motivational. This makes “Helping the Homeless” more ethical because it encourages people to 

help those who are living with homelessness. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Idea Generation 

Why was the Step-by-Step Partnership a key focus? 

I was keen to interview Step-by-Step Partnership on homelessness because they deal with 

young people. Henceforth, interviewing Step-by-Step will have related to Young Viewers (the 

target audience set by the Community Film Festival) because it will have shown how this 

charity helps people like themselves, making homelessness feel much more accessible for 

younger people.  

Another reason why Step-by-Step will have been good for an interview is because of the 

extreme sports which may appeal to a young target audience. This is because these sports 

are risky, excitement, exhilarating, and thrill-seeking – characteristics that many people may 

stereotype with young people. 
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Secondary Research of my Chosen Topic 

Whilst I had discovered how Media Producers show Homelessness through their Productions, this 

information was not enough for me to be able to understand the full scale of the issue. Henceforth, I 

chose to undergo research of what homelessness is, what causes homelessness and the effects of 

homelessness. This was an important step for my “Helping the Homeless” Documentary because it 

ensured that knew about what I was showing in my Documentary. This prevents me from defamation / 

libel / slander because I am not presenting anything that is accurate or could mislead viewers. This 

makes “Helping the Homeless” credible, convincing, believable, accurate and informed so that my 

Homelessness Documentary can be received well and thus successful in appealing to its target 

audience. 
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Secondary Research of my Chosen Topic (continued) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Idea Generation 



37 | P a g e  
 

 

 

Contacting People to Interview via Email 

From the 30th of November onwards, I began contacting a range of charities, and shelters (alongside a 

foodbank) so that I could implement list of interviewees into my documentary. All this was based on 

heavy, thorough, and detailed research towards organisations in the local area. 

This initially included sending an email out to a range of people. This was chosen through Outlook 

because outlook is a professional email site which is attached with my college accounts other 

Microsoft products. This made using Outlook much more cost-effective also that I could prevent 

having to pay out money that could be spent in other areas of my “Helping the Homeless” 

documentary. However, the email did not send properly due to receiving a “Postmaster” reply. This 

reply often indicates that the email address has not been recognized and may be incorrect. 

I began with “To whom this may concern” as for contacting charities my first time as I knew very little 

about the people behind them. This was also for professionalism – whilst I could have also put “Dear 

Sir / Madam”, I avoid this phrase as some people may identity as LGBT or “Non-Binary”. 

In my email and messages to interviewees, I began by introducing myself, my college and course. I 

decided to choose this course of action so that the interviewees know who I was and so that I could 

assure them that I was studying a professional course in my field. I then went on to explain why I had 

emailed them and what I needed so that they could understand the reasons behind my email and 

what would be required of them. 

To end the email, I thanked them for reading the email and invited them to contact me again if they 

had any further queries. This was done to encourage them to reply, and so that I could be 

approachable. For professionalism, I ended with “Yours Faithfully” due to not knowing the charity staff 

and a signature to make myself more memorable.  

I ensured that my phrases were straight-to-the-point so that the email gave a clear idea of what I 

wanted to achieve, thus avoiding any risk of miscommunication, confusion or inconvenience. I also 

maintained a formal tone for professionalism and to represent my college in a good manner. 
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Phoning Possible Interviewees 

Another way of trying to contact possible 

interviewees to interview on video/audio was 

by phoning up local homeless organisations 

which I had researched through my Secondary 

Research. I decided to phone a range of 

charities to show confidence in my project and 

confidence as a filmmaker. This action was 

chosen to encourage more people to contribute 

towards “Helping the Homeless”. 

Generically, I prefer speaking to someone either 

face-to-face or in a video or audio call as 

opposed to email. This is because you get to 

know what someone sounds like which tells you 

more about their personality than reading 

words on an email. It feels more positive and 

engaging because the feeling of it being 

personal and intimate – especially because you 

are having a conversation. This aspect can be 

more relaxing and can thus relax people into 

helping you with a Media Production for 

instance. 

I phone a large array of charities to interview 

that I had as many leads to go on as possible. 

This ensured that I had backup charities and 

organisations to interview should fall through, 

preventing any delays or cancellation when 

producing “Helping the Homeless”. I also gave 

me plenty of opportunities to practice my 

communication and interpersonal skills in a 

professional manner. 
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Primary Research (audience profile) 

Before analysing my Primary Research, I broke down who my Target Audience are by asking their age, 

gender and geographics. This enabled me to ensure that I had more control over who was involved with 

answering the survey implemented for collecting my Primary Research. This also ensured that I asked the 

right age range as the B2 Community Film Festival are seeking to attract people between 15 and 25 (hence 

why I added 15 to 25 as an age range in one of my first Survey Questions). This shows Professional Practice 

as I am adhering to my brief and Technical Skill because I am using technology and digital skills to achieve 

this. 

The primary reason for knowing my audience however was also to evidence that my Documentary would 

be successful or unsuccessful in appealing young viewers. This enabled all my data from then onwards to 

remain accurate, reliable, efficient, and trustworthy as I knew that all the data was suppled my people 

between the ages of 15 and 25. This also enables me to predict what young people may want to watch in 

future Productions as I could use the provided Primary Research to show this. 

The Geographics of my Target Audience were also important for “Helping the Homeless”: Based on my 

project revolving around the theme of community, I wanted to appeal to my local community of 

Rushmoor and anywhere near to reinforce this. This enabled my Homelessness Documentary to 

remain current, relevant, and relatable to local viewers so that it could be successful in appealing to its 

local demographic. 
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Primary Research (people’s thought on my Final Idea) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Audience Research 

Unlike Primary Research for my previous Media 

Productions, I made it imperative to focus on all the 

questions for and against my Homelessness Documentary 

instead of trying to summarise everything. This decision 

was done so that I could carefully consider my ideas as 

much as possible. 

This stage of my “Helping the Homeless” Project had 

particular importance because by looking at all the 

feedback given, I was better than in my previous Projects 

able to predict the success rate of “Helping the Homeless”. 

I am proud of this achievement because it makes my 

Primary Research feel more accurate and credible. I am 

also proud of this technique as I because my feedback 

feels much less ignored and glossed over. 
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Audience Research 

Creating a Backup Idea: 

 

For ensuring the success of meeting my 

requirements for the B2 Community Film Festival, 

it was necessary for me to have a backup idea in 

mind. This is an important example of Problem-

Solving. The reason for this is because if my 

Homelessness Documentary were to be 

unsuccessful in appealing to my Primary Research 

respondents, then I would still be able to produce a 

compelling Media Production as I would still have 

an idea to explore. 

A Variety of Backup Ideas: 

Question 4 shows an example of Informing 

Ideas as I am using my Technical Skills in 

Forms and Primary Research to discover 

what my audience would want my 

documentary to be about. This shows 

Problem-Solving because it provides me with 

a contingency of backup ideas for if one idea 

is to fail. Furthermore, it helps to give me 

potentially successful ideas on what I could 

produce Media Content on the near future 

by listening to what my Target Audience 

wants to watch. 
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Informing my Project based on Primary Research 

• Purpose of separating my Qualitative Data – After focusing on my Quantitative Data (numbers, 

statistics, figures etc) I analysed the qualitative (more word-based and subjective) feedback 

towards my ideas. This helped me to expand upon “Helping the Homeless” by providing me 

with avenues to explore for my different ideas. Furthermore, I also learned not to make my 

idea of showing the regeneration of Rushmoor too commercialised. 

• Writing a Conclusion – After analysing all my Primary Research, I very carefully used my given 

data to inform where m B2 Community Film Festival would go next. This was achieved by using 

Technical Skills to compare the different data for both Homelessness and The Autistic 

Spectrum. Whilst the Autistic Spectrum had been higher in popularity then Homeless in 

question four, the ideas for “Helping the Homeless” were generically more popular with Target 

Audience. Hence, I decided to produce “Helping the Homeless” for my B2 Community Film 

Festival. 
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Researching Areas of Poverty in Rushmoor, Hampshire 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Archive Research 

My Archival Research on areas of local poverty was the first 

documentation I research that I did. This is because I wanted to 

explore whether homelessness would be relevant to local viewers 

and whether it was a topic which I could produce content on 

based on my local area. 

My Production Requirements (as created by the Community Film 

Festival) dictated that my project must be based in the local 

community. Hence, I have decided to film in an area of Surrey 

and/or Hampshire near to Farnborough. I specified the base as my 

home and Farnborough College of Technology or my home 

because I live very near Farnborough College of Technology.  

As I am doing a production on homelessness, I analysed a report 

on local poverty in Rushmoor by Rushmoor Borough Council. This 

informs my “Helping the Homeless” documentary because it 

shows that the poverty in Aldershot Town Centre, and 

Cherrywood makes this location ideal for filming homelessness 

scene recreations at. This enhances my narrative because I am 

basing where I film on research and interesting pieces of 

information which could be mentioned in my documentary. 
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Government and ONS Statistics on Homelessness 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Archive Research 

I used the Office for National Statistics and the UK Government for 

my Archival Research on Rates of Rough Sleeping, Homelessness 

and Poverty in the UK. This is because further archival research 

shows the 85% of people in the UK trust data from the Office for 

National Statistics (source: 

https://uksa.statisticsauthority.gov.uk/news/pcos-2019/). 

Furthermore, the ONS collects data from both survey and non-

survey-based sources with survey-based data originating from 

individuals, households, public bodies, businesses and the census in 

England and Wales every 10 years. The census being every 10 years 

reinforces this trust as t maintains current data that is up to date. 

(Source: ONS - https://bit.ly/3kHaAPW). 

A reason for choosing UK Government is because it relies in the 

credible ONS and because its broadcasting company (the British 

Broadcasting Association) has a rule of impartiality, making it feel 

less likely that any Government Report would be biased. This is 

reinforced by the factor that the UK government’s role is to look 

after its citizens fairly and govern its country professionally. 

Henceforth, using these Archive Research sources helped to 

support my Secondary Research, and consolidate the extent of UK 

homelessness – thus giving me the required confirmation to 

produce “Helping the Homeless” for my Target Audience. 

https://uksa.statisticsauthority.gov.uk/news/pcos-2019/
https://bit.ly/3kHaAPW
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Analysing BARB Statistics and Channel 4 

This section describes where “Helping the Homeless” would be broadcast on Television. This helps to 

strengthen the identity of my Target Audience. This is because certain viewers may prefer certain 

channels to others because of the content broadcasted by that channel and its branding identity. For 

instance, I chose BBC because of both the channel and homelessness being a serious, edgy, hard-

hitting issue and Channel 4 because the section on regeneration makes my documentary unique and 

thus matches with Channel 4’s trend-setting feature and the denotation of it approaching subjects 

from different angles.  

I used Data from the Channels themselves as this provided me into first-handed research to base 

where I would broadcast “Helping the Homeless” on. This makes the research below accurate, 

trustworthy, and reliable. This is reinforced by referenced to the British Audiences Research Board to 

further reinforcing my choices of channels BBC and Channel 4 to broadcast “Helping the Homeless” on. 
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Presentation Pitch for “Helping the Homeless” 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Pitch and Proposal 

The Title (“Audio Content”) and subheadings 

(“Music” and “SFX” clearly denote that this slide 

is for Audio-Based Content with the 

accompanying picture of a microphone further 

connoting this as microphones help to input 

sound/audio. The picture also makes this slide 

feel visually appealing. 

The shows progression from previous Media 

Productions because I am considering how the 

audio will compliment and enhance my visuals. 

This involves considering the emotions created 

by my choice of music and SFX and the 

atmosphere that my use of Sound Effects 

creates. The term “Sound Effects” was 

shortened to “SFX” in this slide to make it 

catchier and quicker to read, enabling the viewer 

to quicker read the audio content I plan to 

produce. This makes my slide effective. 

The Title Slide of my Presentation matches the tones conveyed 

in “Helping the Homeless”. This is because the denotation of 

grey help to connote the bitterly cold bleakness that one would 

stereotype with homelessness – reinforced by the vulnerability 

to danger and extreme weather.  

Meanwhile, the photograph pf money matches the verb 

“Helping” because living money could help a homeless person 

to afford a piece of food or drink. Even if that piece of food or 

drink is very little, it is still helping the homeless person to 

maintain more energy and feel just that little bit better. 
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“Helping the Homeless” Presentation Pitch – Research Slide Samples 

Below is a sample of one of the Research Slides used for Helping the Homeless. This slide is annotated 

and demonstrates the following: Technical Skill (creating text boxes and graphics), Informing Ideas 

(showing the research that inspired “Helping the Homeless”), and Professional Practice (justifying 

where my research originated, reinforcing it with a Feasibility Study and creating an appropriate 

layout). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Further Samples of my Research Slides: 

 

 

 

 

 

Pitch and Proposal 

In brackets, I have denoted 

the Source of my Research 

by adding it in brackets to 

distinguish from my finds – 

making the layout 

professional and the slide 

easier to read and 

interpret. I have added 

where my research is 

sourced to make it 

professional, trustworthy, 

reliable, and credible. This 

is especially important in 

this slide because it shows 

that my Archive Research 

is from trusted sources to 

reinforce my research. 

Page Numbers of my 

Feasibility Study indicate 

where the client can 

review my Full-Research, 

making this slide 

credible and its content 

summarised to prevent 

my pitch from dragging 

on for too long. 

. 

Bullet Points with one-sentence lines make it easier to read this lie, thus 

making the research more effective and impactful so that it can be 

more persuasive in supporting “Helping the Homeless”. 

The subheading further creates a professional layout by making it easy 

to find specific information, again making the slide easy to read. 

The main reason for feeling proud of my “Helping the Homeless” presentation is because everything on my 

Research Slides were created by myself. For instance, the blue Titled-text box was created by creating a text box, 

typing in a title then selecting “Shape Format”. I chose a light blue for “Shape Fill” so that I could make my slide 

visually appealing without it being garish, I also chose “Times New Roman” for my font to make it professional.  

The Screen Captures of my Research makes this 

slide’s data feel more convincing, believable, and 

credible. This is because we can see evidence of 

my Archive Research on the slide. 
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BARB Slide: 

 

 

 

 

 

 

 

  

Sample/s of my Pre-Production Slides 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Problem Solving Example: 

This slide shows the only collection of 

Archival Research through BARB (the 

British Audiences Research Board not to 

have been included in my Research File / 

Feasibility Study. The reason for not 

including this research on BARB is because 

my Research File / Feasibility Study was 

already 101 pages long by the time I had 

come to pitching “Helping the Homeless”. 

Pitch and Proposal 

Problem Solving Example: 

These two slides are a great example of Problem-

Solving with one of them being the reason for being 

given the go-ahead for “Helping the Homeless”. 

By creating a Contingency Plan, I am critically 

evaluating how to respond if something frustrating 

occurs. Not creating Contingency Plans could risk 

delays to my “Helping the Homeless” Project, 

making it less likely to be produced and more likely 

to be unsuccessful. 

Legal and Ethical Considerations were important to 

consider because filming homeless people has 

health and safety risks. This is because of 

homelessness creating vulnerability to substance 

abuse, violence, and crime – compromising the 

safety of anyone helping with my project and the kit 

being used to produce it. This why I chose to focus 

on charities instead.  
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The Proposal 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Pitch and Proposal 

For this page, I decided to explain my idea to give 

my client the main synopsis and intent/s of my 

“Helping the Homeless” Documentary. 

To achieve this, I included interviewees because 

they help to define the synopsis and topics 

covered in a Documentary. This is because of 

what they discuss in their dialogue. Hence, I 

included how my interviewees linked to 

Homelessness to make my idea coherent sand 

convincing, and to make my Proposal 

professional. 

I also covered the Homelessness Scene 

Recreations: Their importance is that they 

demonstrate my consideration of health and 

safety when filming the homeless, and how I aim 

to counteract legal and ethical issues associate 

with the filming the homeless. This reassures my 

client that “Helping the Homeless” will be 

successful as I will produce it in a safe, sensible, 

legal, ethical, moral, and professional manner.  

This creates trust in the production of “Helping 

the Homeless”, making it more likely to be given 

the go-ahead. 

I have listed “The Community Film” festival as my client instead of writing 

the names of my Media Lecturers. This is because I am producing my 

Documentary to be aired at The Community Film Festival and want to 

reflect this in my proposal for “Helping the Homeless”. 

My synopsis is short and snappy to summarise the intent of “Helping the 

Homeless”, making it concise. This enables the client to better 

understand the rest of the Proposal’s content and context in relation to 

my synopsis. 

This synopsis was chosen because of the health and safety risks 

associated with filming the homeless. 

My documentary is called “Helping the 

Homeless” to reflect my synopsis. This is because 

it shows charities helping the homeless 
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Proposal (describing my Target Audience) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Pitch and Proposal 
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Proposal (Kit) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

My Proposal: Kit 

In the two pages of proposal above, I have segregated my kit used for producing “Helping the 

Homeless” into three groups: a camera-based system, an audio setup, and lighting. This is because 

each part of a video is recorded in a different way. For instance, audio would be recorded on a 

microphone whilst video footage comes from another device altogether. 

By organising my kit setup, I can professionally, sensible, effectively, efficiently, and reliable organise 

my shoots. This preventing me from confusing various pieces of information, prevents me from 

becoming overwhelmed and ensures that I account for all the kit for “Helping the Homeless”. This 

prevents mishaps and delays. 

 

 

 

 

 

 

Pitch and Proposal 
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Proposal (Schedule, Project Requirements, Budgeting) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Pitch and Proposal 
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Feasibility Study 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Alongside my pitch of “Helping the Homeless”, I had created a 

Research File / Feasibility Study to justify “Helping the Homeless” and 

my backup idea, thus making my pitch more impactful, effective and 

persuasive. Because of this file being so large and expensive to print, I 

made the cost-effective decision to email it to my Media Lecturers to 

ensure that they could see the Research behind my idea. 

 

 

 

 

 

 

 

 

 

 

Pitch and Proposal 
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Treatment 

For my first two pages of “Helping the Homeless” Treatment, I gave a detailed analyses of what to 

expect from “Helping the Homeless”, thus enabling me to expand on my Proposal. This included 

careful consideration of my structure: For instance, I decided to have Rushmoor’s regeneration of 

Farnborough and Hampshire first to attract young viewers. This is because “regeneration” could also 

be connoted with modernisation and helped to attract young viewers even more, because 

interviewing Martin Tennant revealed the need for Student Accommodation and the emphasis on 

looking after the environment whilst constructing the regeneration project in Farnborough and 

Aldershot. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Pre-Production 
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Describing the Editing in my Treatment: 

In this slide, you can see a much greater emphasis on 

my description of planned “Editing” techniques for 

“Helping the Homeless”. This shows progression / 

self-development and improvement from my 

previous Media Projects because rather than just 

focusing on production, I am focusing on how all the 

footage will come together through Visual Effects to 

attract my Target Audience. This helps me to consider 

how I will attract viewers successfully and helps me 

to question the justification why I am using certain 

footage / audio / VFX in “Helping the Homeless”. 

Pre-Production 

The Importance of B-Rolls: 

B-Rolls played a particularly important role in 

“Helping the Homeless” as they were catered to each 

interviewee’s dialogue, thus adding context to 

“Helping the Homeless” and illustrating what they 

were discussing. 

For instance, the Homelessness Scene Recreation 

illustrated the harsh lifestyle that is homelessness 

because of the setting being derelict, abandoned, 

neglected, and deprived. This was further reinforced 

by the denotation of having a Close-Up of my actor 

shivering, thus showing the mental, physical, and 

emotional trauma of homelessness. This tells us the 

story of what it is like to be homeless, thus adding 

context to Carole’s interview because she suffered 

from homelessness during her youth and may have 

lived in similar conditions as in my Scene Recreations 

consequently. This makes us sympathise for the 

homelessness ad feel sorry for them. 
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Legal and Ethical Considerations 

Legal and Ethical Issues were a very important 

consideration for “Helping the Homeless” and when 

pitching this to my client, they were “impressed” 

that I had not only considered, but also confronted 

and resolved the Legal and Ethical Issues around 

producing a Media Production on Homelessness. 

With an increased risk to vulnerability, drugs, crime, 

and danger – any filming of any homeless people 

would put me, other and the kit in potential danger. 

Homeless may not even want to be filmed because 

of being ashamed of their lifestyle, or wanting to be 

anonymous to protect them from their increased 

vulnerability to crime, violence, and crime. 

 

On this page is a spreadsheet showing how I 

confronted the Legal and Ethical Considerations 

for “Helping the Homeless”.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Pre-Production 
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Meeting with The Hope Hub 

On Tuesday 10th February 2023, I ventured to Camberley to 

meet one of my possible interviewees, The Hope Hub. This is 

because after contacting them a month prior, they shortly 

wanted to know more about “Helping the Homeless” to 

decide whether they wanted to participate or not. This 

benefited them because it enabled them to make a better-

informed decision based on more information. 

For the meeting, I bought a printed copy of my Proposal, a 

Treatment, and a Legal and Ethical Considerations Table. 

These documents were provided to demonstrate my ability 

to define my shoot, what was required from The Hope Hub, 

how they connect with my “Helping the Homeless” 

documentary and my capability to overcome constraints to 

make the production of “Helping the Homeless” as safe, 

secure, sensible, and professional as possible. 

I wore a suit to this meeting as a sign of Professional Practice 

to illustrate my confidence as a filmmaker, and to connote 

the confidence my project, my dedication to it and how 

serious I was about producing “Helping the Homeless”. 

Regardless, I kept the dialogue relaxed to prevent sound too 

stiff, formal, and uptight. 

 

Problem Solving: 

I had gotten The Hope Hub’s work confused with Step by 

Step’s work in Aldershot, mistakenly thinking that it is The 

Hope Hub deal with Youth Homelessness when the Step-by-

Step Partnership deal with this aspect instead. This occurred 

because of the amount of research completed made it easy 

to muddle up certain parts of research. To counteract this for 

next time, I will cross reference my research more carefully. 

Based on this error, I corrected my paperwork to ensure that 

it remained honest, truthful, and accurate. This is important 

so that I do not misrepresent my interviewees or cause my 

Media Content to become untrustworthy, unethical, 

inaccurate, and biased. These qualities would have made 

“Helping the Homeless” unsuccessful. 

 

 

Pre-Production 
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Negotiating my Interview Questions 

Whenever creating a Documentary and have successfully secured interviewees, I always consider what I 

would want to ask said interviewee to help inform my Target Audience. For writing the Interview 

Questions, all Questions were based on factors including the purpose of both dialogue and character, 

alongside context, and their relation to the whole of my Documentary. This is an example of Professional 

Practice because it ensures that my Media Production flows freely and feels fluent, enabling its structure to 

be logical and appropriately ordered so that my “Helping the Homeless” Production would make sense to 

viewers when editing it.  

 

 

 

 

 

 

Explaining the Samples Provided:  

Here are the original Interview Questions I intended to ask the ‘Outreach Team’ of Rushmoor Borough 

Council. Their aim was to be a denotation evocative, gritty, hard-hitting journalism. This relates to the need 

to show the extent of bleakness associated with the lifestyle of homeless and the character’s need and 

purpose to state what Rushmoor Borough Council does to help the homeless. 

When typing the interview Questions, both I and my Tutor, Peter Marmont-Emery (a professional 

filmmaker who has worked with musicians before) agreed on the term “Don’t hold back.” This decision was 

necessary because if I had held back and made my Homelessness Documentary too soft then it would not 

have shown homelessness in a compelling, impactful and evocative mode of address. 

However, these questions were too hard-hitting for the Outreach Team in Rushmoor Borough Council 

because of them being too sensitive. Henceforth, I decided to edit my Questions and created several drafts 

whist taking on board feedback from a peer called Mars. I also communicated my new Interview Questions 

via email with the ‘Outreach Team’ to ensure that they could answer what they were happy to answer, 

preventing nervousness on the day of filming and getting the best quality of dialogue out of them. 

 

Henceforth, the Outreach Team highlighted five questions they were happy to answer in an email and 

agreed to this to prevent any confrontation and consequently losing an interviewee.  

Pre-Production 
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Samples of my Interview Questions 

Below, you can see how I have edited the Interview Questions based on the emails from the previous 

page. This was done to prevent leaking sensitive information from the interviewing, ensure their jobs 

remained safe and to avoid any risk of confrontation or losing an interviewee. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Pre-Production 

Original Interview Questions for the 

Outreach Team 

Edited Interview Questions for the 

Outreach Team 
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Scriptwriting 

Throughout my Pre-Production and Production of “Helping the Homeless”, my structure for this 

Homelessness Documentary remained mainly unchanged. This is because I felt that each chapter of my 

Documentary helped to transition smoothly into the next. For instance, the Scene 1 blends into Scene 

2 because we go from focusing on Rushmoor’s Regeneration into Homelessness with the Presenter 

describing local poverty rates between these scenes to link them together. This helps to create 

mystery towards the causes of the regeneration to keep viewers interest for longer, making “Helping 

the Homeless” feel more interesting for viewers and engaging. 

However, the main aspect of my scriptwriting that did change was the Script Layout for one main 

reason: My very early drafts of scriptwriting for “Helping the Homeless” looked too much like Film 

Script as opposed to scripts for Factual Programmes. This is because my early scripts had the 

Parenthetical with the Character Cues director underneath.  

Henceforth, I made my drafts of my “Helping the Homeless” scriptwriting look mor suited to Factual 

Media by presenting as a table: one the left side, I put visual content (such as parenthetical and so on). 

On the right column, I put audio content (such as Character Cues, any Music or SFX, and any Audio 

Transitions, such as if I wanted a track to Audio Fade In/Out). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Pre-Production 

Rough Draft 1 Final Draft 
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Storyboarding 

The examples of storyboarding in my opinion are my best examples of storytelling. This is because they 

show the Homelessness Scene Recreations and are thus the creative, storytelling elements of “Helping 

the Homeless”. Storyline was attached to this documentary as requested from feedback given by the 

Community Film Festival after pitching to them. 

Based on this feedback, I decided to show a story by creating progression. To achieve this, I have 

denoted the homeless person being given a sandwich and thus newfound happiness and optimism 

after having been sad, upset, alone and isolated because of homelessness. This tells a story because it 

shows how a simple act improves someone else’s life, creating cause and effect. More importantly, 

this is a demonstration of the benefits regarding random acts of kindness and is a crucial element of 

“Helping the Homeless” because it inspires people to look out for others and encourages them to help 

those in need of it. This relates to “Helping the Homeless” because my Documentary’s synopsis 

explores “Organisations. helping the homeless.” 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Pre-Production 

Page 8 of my Storyboarding shows how I have progressed 

and developed my cinematography and title sequences. 

This is because of just having a text box saying, “Closing 

Titles”, I am adding examples of cinematography in the 

backdrop to create atmosphere, tones and relate to 

homelessness and poverty. 

The Closing-Shot is the same as the Opening-Title Shot. 

This is so that I viewers can leave the documentary back 

where they start to create familiarity and connote that the 

Documentary is now ending. This also creates repetition to 

make my Documentary more recognisable. 
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Shot List 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Pre-Production 

This shot shows Informing Ideas 

as it shows how my project 

developed. This is because The 

Hope Hub eventually pulled out 

of “Helping the Homeless”. 

Hence, I wrote “Cancelled” per 

shot for “Helping the Homeless” 

to reflect this., This tells me to 

ignore The Hope Hub shots so 

that I can prioritise the most 

important cinematography. This 

shows effective Project 

Management and ensures that 

my course work is accurate, up-

to-date, trustworthy, and reliable 

so that I can use it to successfully 

produce “Helping the Homeless.” 

When filming “Helping the Homeless”, I would also update my shot list to 

inform what had been filmed and what needed filming. This shows 

Informing Ideas because it tells me the outcomes of my shoot (how much 

footage I have achieved from it) and how much more footage is required. 

This helps me to ensure that I have all the footage required for “Helping the 

Homeless” so that I can complete my project to the best of my abilities. It 

also enables to resolve any lack of footage as soon as possible so that I can 

spend my time productively and prevent “Helping the Homeless” from 

being rushed. 
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Shot List (continued) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Pre-Production 

For filming/recording on Saturday 4th of January 

2023, I have ordered the cinematography in a 

particular way that enables me to get the more 

technically challenging. This is an example of 

Problem Solving because I am trying to get the 

hardest and more time-consuming 

cinematography completed first to prevent it 

being rushed by leaving it to the last minute. This 

also gives me less pressure because I know that 

the rest of my cinematography will be less 

challenging and much simpler to film. This is 

reinforced by filming/recording the B-Rolls of the 

setting or certain features last as they require less 

props and personnel, making them easier to film. 

I have also kept put the shots in order of props to 

make filming as simple as possible. This is because 

using the same prop requires less prop-switching 

– enabling me to prevent time wasting. 
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Resources 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Pre-Production 

Updating my Resources List: 

I changed my choice of some kit and expanded 

upon other kit to reflect how the kit I produced 

“Helping the Homeless” had to be adjusted. 

This is because of not having enough crew one 

day to help the Boom Setup (hence hiring a 

Lapel Mic and Tascam’s), the EOS RPs being 

unavailable (hence why I swapped it for a 

600D) and choosing a TH650 Libec instead of 

an E-Image as the TH50 is more lightweight, 

making it easier to manage my other kit. 

The changes in my Resources List help to 

reflect the progress of development of how I 

produced “Helping the Homeless”. This 

ensures that all changes are accounted for to 

make my budgeting legal, efficient, reliable, 

efficient, trustworthy, and accurate. 
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Calculating the Total Expenditure for creating “Helping the 
Homeless” 

 

To calculate how much “Helping the Homeless” would cost, I had to work out the total expenditure of 

all my Resources List’s items combined. To do this, I had written all the individual prices per item and 

included VAT so that I could account for the maximum cost thus preventing myself from not having 

enough to produce “Helping the Homeless”. 

I then added all my costs on Google Calculator. I chose to use Google Calculator because of the 

amount of prices and the fact that it included various figures and decimal point would have made the 

addition extremely hard, confusing, long-winded, and frustrating to calculate on-paper. Working out 

the total expenditure on-paper will have also made it more likely to make mistakes because of the 

number of figures being death – this would have compromised the trust, accuracy, and reliability of my 

budgeting for “Helping the Homeless”. Giving an inaccurate budget will have risked me not having 

enough money to produce “Helping the Homeless” or asking for too much money and thus being seen 

as greedy or causing legal action if this was to occur within the Media Industry. 

 

 

 

 

 

 

 

 

 

 

 

Pre-Production 
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Personnel 

Finding a Presenter 

One example of feedback given by my client (the B2 

Community Film Festival) when pitching “Helping the 

Homeless” to them was to not have myself as a 

Presenter and hire an actor instead as the said client 

wanted mv to “stay behind the lens”. After careful 

consideration, I chose a first-year student from Level 3 

Media Practice called Eztli Thompson to be my 

Presenter. They were chosen to be my Presenter 

because they are very good at acting and presenting. 

This is evident in the fact that they studied Performing 

Arts at college before progressing onto Creative Media 

Practice and because a Media Lecturer highly 

recommended Eztli as being a very talented Presenter. 

Another reason for using them is because Eztli helped 

with my “Dreams and Dilemmas” Short Film around 

February 2022. This enabled me to work with someone 

who I knew and felt familiar with so that filming the 

Presenter’s Dialogue could be as easy and stress-free as possible.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Pre-Production 
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Organising my Personnel in Group Chats 

For organising the personnel involved with “Helping the Homeless” and other logistics, I created two 

Group Chats on Microsoft Teams: one called “Helping the Homeless – Filming/Recording on 

04/02/2023” and  “Regeneration & Rushmoor Borough Council Interviews”. This is because of different 

people helping me on 4th February to the personnel helping me for the interviews with Rushmoor 

Borough Council. Creating two separate groups ensured that I did not confuse information about each 

shoot, ensuring that I could effectively communicate with my production team to successfully organise 

and produce for each shoot of “Helping the Homeless”, thus showing Communication and Professional 

Practice. 

 

 

 

 

 

 

Pre-Production 
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Discussing being a Presenter Eztli 
Thompson 

Another example of effective communication is that I 

held a professional, formal and productive meeting 

with my presenter, Eztli Thompson. This was 

undertaken to introduce them to their responsibilities 

as a Presenter, organising the logistics and props, and 

to explain what I expected from “Helping the 

Homeless” and how the Presenter could help to 

contribute towards this. 

This enabled me to clear up any confusion or 

potential issues that could us back, which shows 

Problem Solving because I am communicating to 

resolve any potential difficulties as early on as 

possible. 

One issue I found is that Eztli’s heigh made them 

unable to wear most forms of clothing as most 

clothing is too big for Eztli. This changed my initial 

plans of trousers to connote how serious 

homelessness is and a dark blue top to add 

personality to the presenter. Instead, we replaced 

this clothing style with black jeans alongside a striped 

black and white shirt. This shows Problem Solving 

because I was able to adapt to Eztli’s clothing-related 

issues whilst maintaining the formal, serious style of 

fashion needed from The Presenter, which is also an 

example of Informing Ideas.  
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Call Sheet (sample) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

For each shoot of “Helping the Homeless”, I sent a Call Sheet to all my personnel on that shoot. This 

shows Problem Solving because I am ensuring that nobody is unsure on where and when to meet per 

shoot, alongside what resources to bring. This shows Professional Practice because the Call Sheets 

enabled me to effectively communicate important information and logistics regarding each shoot. 

I have segregated all the cast and kit into different roles and presented my Call Sheet as a piece-by-

piece Spreadsheet. This makes my Call Sheet easy to read, reliable, efficient and efficient because it 

makes it easier to read and thus makes it easier to understand where different people are needed for 

which location, resources that they need to bring and their roles and responsibilities for that day. 

 

 

 

Pre-Production 
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Downloading my Recce Photos 

When undergoing Location Recces, I would usually take the photographs on my smartphone so that I 

can email them to myself, helping to create a workflow which is productive, efficient, and reliable 

through the phone giving me better and quicker access to my Location Recce Phone so that I can 

recover the photos in good time, ensuring that I give myself to do the documentation productively, 

professionally, and efficiently without rushing. 

However, the quantity of photographs that I had taken made emai9ng the phots to myself extremely 

slow. Eventually, I never received the email to myself at all as they were queued. This is most likely 

because my phone struggled with the number of photographs that I was trying to send myself.  

To henceforth show Problem Solving, I have uploaded the photographs onto OneDrive. This is because 

I do not use OneDrive for storing much of my college work, ensuring that it have enough Space to 

upload my Rece Photos there. This is also because OneDrive saves your work automatically (preventing 

myself from losing any important progress) and is usually very quick. This enabled me to download my 

photos back productively, reliably, and efficiently onto my subfolder of “Aldershot Town Centre” in my 

recce folder called “Location Recce. 
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Sorting my Location Recce Photos 

 

For my Location Recce photos, I decided to make my filming systems much more concise, organised, 

and professional. This was achieved (as seen in the provided screenshots) by separating my 

photographs into folders named based on their location. I based the folders’ names on the locations so 

that I could correctly match my Location Recces with the correct photos, thus making my coursework 

credible, accurate, professional, and efficient for filming with. This also ensured that all my Risk 

Assessments were concise, accurate and professional – enabling me to be as safe as possible when 

filming. 
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Location Recces 

The Importance of Location Recce’s: 

• Hazard Perception – The most obvious important of doing a Location Recce is that it shows 

evidence of me visiting my various settings and visually seeing the hazards that could play out, 

even if they are unlikely. As a Filmmaker, you must hope for the best yet fear for the worst, 

thus staying optimistic whilst always prepared for anything to backfire. By doing Location 

Recce, I could memorise hazards of each setting to explain them in detail via my Risk 

Assessments. This helped me to implement Safety Measures to best counteract any risks. This 

helped me to ensure that both me, my crew and all kit used remained safe during the 

production phase of “Helping the Homeless”. 

• Idea Generation of Possible Cinematography – When I do Location Recces, I do not just do 

them purely for Health and Safety. Each setting has its own range of possible Cinematography 

that I can film: Evidence of this is in my Recce Photos as I used the ECU of the Construction 

Fence Window, the Extreme Long Shot of the ‘Civic Quarter’ Construction Fence and the Close-

Up of the tree with accommodation as the backdrop (which was developed into a Focus Pull 

when filming) in my “Helping the Homeless” Rough Cuts. My reason for considering 

cinematography during Location Recces is because certain locations may limit the variety of 

cinematography that is feasible to film or may not look right for the scene when visiting the 

location in-person. This approach to Location Recces has helped me to experiment with my 

Cinematography and tell a story for “Helping the Homeless” by relating each setting to the 

topics / storyline for “Helping the Homeless”. 
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Location Recces (continued) 

Union Street (Aldershot) Location Recce 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Albert Road Location Recce 
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Risk Assessments 

Location Details and Hazard Checklist Sample: 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Pre-Production 

Expanding my Hazard Checklist: 

In previous risk assessments, I have 

simply put “Yes” and “No” under the 

“Key” section. However, I now feel 

that this is not concise and clear 

enough for describing what is an is 

not a Hazard. Hence, I changed “Yes” 

to “Ys (this is a hazard” and “No (this 

is not a hazard)” to “No”. This shows 

progression because I am improving 

my Risk Assessments by creating new 

keys to emphasis whether a factor is 

or is not a hazard. 
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Council Offices: 

Although I eventually was unable to film at 

the Rushmoor Borough Council Offices, I 

still did a Risk Assessment for this location. 

This is because of how close I did get to 

filming there. This is also because if I had 

suddenly been able to film in the Council 

Offices, I would still needed to have had a 

completed Risk Assessments. 

This is because as a filmmaker and director, 

it is my duty to ensure the safety of all 

personnel and kit during any filming. 

Completing a Risk Assessment for where I 

want to film regardless of whether I do film there or not, doing a Risk Assessment enables me (as Director 

of “Helping the Homeless”) to implement certain measures, rules and regulations that successfully cater 

for a wide range of scenarios / risks / hazard by reducing those risks and hazards. This enables any 

filming/recording to go ahead so that I can successfully produce “Helping the Homeless” for my B2 

Community Film Festival. 

Here are some examples of the measures put in place below for the Rushnoor Borough Council Chamber in 

Farnborough, Hampshire, I have included this location to show a variety of filming locations – one that us 

quiet and outdoors, another that is busy and outdoors, and another that is indoors: 
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Pre-Production 

Samples of Risk Assessment Measures for 

Albert Road: 

I had initially planned to film my Homelessness 

Scene Recreations at The High Street in 

Aldershot by a closed Pharmacy to connote 

tragedy and irony. This will have shown tragedy 

and irony because we will have seen help for 

the homeless person cut off and literally closed 

to him/her/they/them. 

This was also my initial location because it looks 

deprived and neglected – matching with my 

documentary’s themes of poverty and 

homelessness because of homeless people 

living below the UK’s minimum threshold. 

However, a class peer strongly recommended 

that I film somewhere else because they were 

considered of how unsafe this location is. This 

was fuelled by the discovery of a body near to 

The High Street (specifically in Princes Gardens) 

on Sunday 12th January 2023 (2 weeks and four 

days before I aimed to film in Aldershot Tiwb 

Centre. 

Henceforth, I relocated to a new setting called 

Albert Road in Aldershot (as recommended by 

this peer) as it was safer and still looked 

deprived and neglected to match with the 

themes of poverty and homelessness in 

“Helping the Homeless”. 
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Location Release Forms 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Pre-Production 

The Importance of Permissions for Albert Road: 

It was important for me to gain written permission to film at 

Albert Road in Aldershot (by Penmark House) for Saturday 

4th February 2023 as the setting related to homelessness. 

This is because of Penmark House looking like an old, 

abandoned, derelict, neglected and deprived warehouse. 

This relates to homelessness because a homeless person 

will most likely live in a run-down area Filming here would 

help to add texture to “Helping the Homeless” so I could 

illustrate what homelessness looks like and add context 

regarding the harsh living conditions of those living with 

homelessness. 

Another importance reasons for gaining written permission 

to film at Albert Road is because my original location 

(Aldershot Town Centre) is a highly unsafe area because of 

the local crime rate. Furthermore, filming at Penmark House 

was cost-effective because it enabled me to film in the same 

area for most of my shoot. 
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Pre-Production 

The Importance of Permissions for Union Street 

Union Street was important for my interview on Rushmoor 

Borough Council’s regeneration of Farnborough and 

Aldershot. This is because the construction site of Union 

Yard is situated on this street. I felt that given I had written 

permissions to film here, I would be able to have this 

construction site as this interview’s context to add context 

on what Union Yard currently looks like, and to illustrate the 

Council’s regeneration project.  
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Talent Release Forms 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Pre-Production 

Eztli Thompson’s Release Form: 

For Eztli Thompson’s Talent Release Form, I printed off a 

blank Talent Release Form and asked one of her peers 

called Georgia Turner for forward the form to her.  This 

is because of Eztli losing her previous Talent Release 

Form. 

To make sending it easier, I stated that Etli could write 

on her provided Talent Release Form and scan it in or 

photograph it. However, this confused Eztli. 

 

To prevent any further inconvenience, Eztli took the 

decision to write in a Word Document and send it to me 

on Microsoft Teams, which shows Problem Solving. I 

printed Eztli’s signed Talent Release Form off, signed it 

when printed and re-scanned it. This helped to ensure 

that I could keep the Talent Release Form as authentic as 

possible and so that the person looking at it can tell 

where I have signed via my handwriting, showing 

professionalism. 

Billy Ward’s Talent Release Form: 

Billy Ward’s Talent Release Form was perhaps the most 

vital because of his role acting out what a lifestyle of 

homelessness would look like. This makes the written 

permissions for this role perhaps the most important of 

all my Permission-based forms, because of how easy it 

could be to misrepresent homelessness or give a false 

stereotype of the actor themselves. 
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Finding a Replacement for The Hope Hub 

On Friday 27th January 2023, I 

received an email from The 

Hope Hub saying that they 

would be happy to commit to 

“Helping the Homeless”. 

However, a day or so later 

(on 24th                                                                   

January 2023), they emailed 

me again – this time to 

cancel their participation 

entirely for “Helping the 

Homeless”. At the time of 

this email, there had been very cold weather which had increased the workload faced by The Hope 

Hub, making it unfeasible to commit to anything other charity work and putting them under greater 

pressure to help those nearby living with homelessness. 

This placed me in a difficult position because a major objective of “Helping the Homeless” was to 

celebrate charities helping the homeless, and my only charity that had agreed to help with my 

documentary had now pulled out, leaving me with no charity to interview whatsoever. Hence, I 

referred back to my Contingency Plan and emailed many local charities.  

By this point, Step by Step were unable to help which is a shame as they deal with young people and 

could have related to my Target Audience.  

One of the charities contacted was Farnborough Foodbank – as when I initially contacted them a 

month prior, they were unable to organise anything because of when I had called and because of a 

recent bereavement within their organisation. Despite them not dealing the homeless, they did 

recommend The All-Night Café when sending 

me an email response on Friday 27th January 

2023. 

I decided to email Carole Anne Cole (founder 

and director of the All-Night Café in Camberley) 

who willingly let me interview The All-Night 

Café. This ensured that I still ha a charity to 

interview so that my Documentary could stay 

true to its synopsis. 

 

 

 

Pre-Production 
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Finding a Replacement for The Hope Hub 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

To discover what happened about interviewing the All-Night Café, please read “Filming on 

07/02/2023” (which can be found on Page 86). 

 

Pre-Production 
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Test Shoot on 1st February 2023 

By 1st February 2023, I had made good progress with my poster and generic “Helping the Homeless”, giving 

me lots of availability and flexibility during the morning of that Wednesday. Henceforth, I rented out a 

Canon EOS DSLR 600D and a TH650 Libec Tripod to test my Homelessness Scene Recreation.  

Please note that a lanyard was worn during this shoot as it was only a Test Shoot. As I had forgotten to 

inform my actors to take off their lanyard, this issue was noted by myself and corrected by asking Billy 

Ward to do so when filming the Homelessness Scene Recreations with him on 04/02/2023. 

On the day of filming on 01/02/2023, I bought as many props as possible as this shoot had been planned 

around a day prior. This included coins and cash, a mug from home, and a sleeping bag so that I had as 

many props based around homelessness as possible.  

The prop which troubled me the most was The Money Mug as it had to have a very specific and strict 

appearance: It needed to be as basic as possible as anything which looked too clean or elaborate would 

hence look too wealthy, making the themes of homelessness feel faked. I had planned to use an old mug 

which had basic painting of cars on and looked childish. This is because its basic appearance felt like 

something which a homeless person would drink from, and its general condition made it feel old. However, 

I had to switch to a cup of a house windows instead as the car cup is my father’s, and he wanted it to stay 

at home when I informed about the Test Shoot.  

Thankfully though, using a different mug with a House Window as opposed to a painted mug with cars on 

did not make my Homelessness Scene Recreation any less convincing and the window itself fitted with 

“Helping the Homeless”, If anything, it adds 

tragedy because the homeless person is drinking 

from a cup which symbolises the shelter that he 

does not have. 

This enabled me to decide which props created 

the best cinematography for showing 

homelessness and enabled me to encounter any 

possible issues so that I could efficiently solve 

them before filming “Helping the Homeless.  

 

Production 
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Albert Rd Shoot on 04/02/2023 

For shooting my Presenter’s Dialogue, Texture Shots and Homelessness Scene Recreations, I used a 

TH650 Libec Tripod and a Canon DSLR 600D for the footage. This was used because the TH650 and 

Canon DSLR Camera Models are lightweight, highly portable, and thus easier to transport to set. The 

booking for a 600D was because all the Canon EOS Rp’s were already booked by other peers well-in 

advance of 04/02/2023. Henceforth, I knew that my next favourite and the closest model to the RP 

would be the 600D, hence this was the model used to ensure high quality footage and so that I could 

utilise its flip screen if need be. 

On the day of filming, I was supposed to have Mars recording the Audio to which he had agreed to do 

in writing via Microsoft Teams. This would have been done using an NTG3 and Boom Pole with an XLR 

Cable connecting this shotgun mic with a Zoom H4N Pro. However, Mars unexpectedly having to 

cancel his attendance to shoot on that day left me with no way of recording separate, high-quality of 

sync audio. As Mars did not respond to the messages I left him, I had to record the audio with a Lapel 

Microphone instead. I chose a Lapel rather than a Microphone Stand because of its high-quality audio 

and lightweight portability. At the time of borrowing the Lapel from Barry, I was already carrying my 

camera and tripod due to filming beforehand so a mic stand, DAR and shotgun mic would have made 

me overstretched. 

 

For filming on 04/02/2023, the Presenter’s Dialogue was filmed on a wide area of paving facing the 

derelict, old, and abandoned Penmark House. This decision was taken (as per dictated by my Risk 

Assessment) to ensure that all personnel helping me to film on 04/02/2023 were kept safe from risks 

such as vehicles. This is because filming on the road will have caused collision with vehicles and 

consequently harm/injury and/or damage to the kit, placing me in serious trouble. 

 

 

 

 

 

 

 

 

 

 

 

Production 

Action 1: 

Eztli has prepared the 

Tascam DR (which the 

Lapel Microphone is 

connected to) for Audio 

Recording her dialogue. 

They then begin Audio 

Recording. 

Eztli has been placed in 

charge of their own 

audio as they are the 

people who wear the 

Microphone, giving 

them greater control 

over Audio Recording.  

Action 2: 

With the Lapel Microphone’s audio being input into the Tascam and there 

Camara rolling simultaneously, I now sync both my Camera and the Audio to 

make both parts easy to edit together. This is achieved with a clap as it creates 

a Peak that can be used for matching both visuals and audio. This is also 

because I did not have Clapper Board with me on 04/02/2023, meaning a Clap 

the best utility to implement for syncing the footage with the correct audio at 

the time. 

Action 3: 

Marton holds up the script next 

to the camera, so that Eztli can 

remember what to say. This 

also prevents Eztli from being 

nervous because of the camera 

because it is not within their 

gaze. 
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Filming on 06/02/2023 

On Monday 6th February 2023, I filmed my Regeneration Interview with Martin Tennant. The purpose 

of filming an interview on Rushmoor’s regeneration was to inform viewers on how the regeneration 

will affect the local economy. This was linked to my core topic of Homelessness by mentioning a report 

which states Rushmoor as one of the most deprived areas of Hampshire, the UK. I also asked my 

interviewee on the environment because of him mentioning this topic and because young people have 

become aware of the environmental issues we face in recent years. Martin Tennant also mentioned 

the purpose of the regeneration which I followed up because of it involving 100 student flats in 

Aldershot’s Union Yard for the nearby University of Creative Arts (UCA) in the UK town of Farnham in 

Surrey. 

 

 

 

 

 

 

 

 

Luckily, Mars was able to join me on this shoot which enabled us to use the Boom Pole, Zoom H4N Pro, 

NTG3 and an XLR Cable to connect the Shotgun Microphone (NTG3) and Digital Audio Recorder 

(referring to the Zoom H4N Pro) together. This resulted in high-quality audio dominated by Martin’s 

speech as the Shotgun Mic pointed towards hwere his Dialogue was coming from. It also prevented 

audio only recording one channel – a technical issue I had faced when recording the Presenter’s 

Dialogue two days prior. 

Also helping me on that day was Marton Andras. 

The ISO was kept to around 200 to prevent grainy footage and the White-Balance was set to Daylight 

because of the weather being bright and sunny. However, filming in unlit areas created stark contrasts 

between darkness and light (however, this was corrected in Adobe Premiere Pro). Meanwhile, an LED 

Light pointed to Martin to ensure that he was correctly lit, but the shot still could have perhaps done 

with a little more lighting on Martin Tennant. Regardless, the Lighting was still very good, and the 

quality and framing were of a high quality. 

I had initially set the LED Light to Neutral so that I could Colour Grade my Footage in Post-Production. 

However, Mars recommended increased its temperature to a warm Kelvin, giving it a Yellow Tint. This 

helped to match with the sunny weather on that day. 

 

Production 
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Filming on 06/02/2023 (continued) 

Mars eventually swapped Audio Recording for filming some behind the scenes footage. This is because 

the coldness of 06/02/2023 caused more fatigue. 

 

 

 

 

 

 

Having planned for an interview with Rushmoor Borough Council’s ‘Outreach Team’ from 12:30, 

Maton unexpectedly had to leave after filming Martin Tennant. This is because of Marton moving 

homes at that point in time. This was unexpected because Marton had not notified me of this prior. I 

still decided to go ahead with filming the Outreach Team though because I still had Mars. However, I 

eventually cancelled filming the Outreach Team when Mar was called away because of one of his 

relatives being very ill. 

Mars and Marton having to leave after Martin’s Tennant interview left me in charge of all the kit, 

meaning that I had no choice to cancel the Outreach Team interview for that because of too much kit 

and not enough to help. 

I aimed to get a lift to the council Offices from my father (who had agreed to take Mars and Marton 

there too). Had this option been available then it would have been cost-effective and efficient 

alongside giving me greater control of both kit and personnel to ensure the success of all 

filming/recording on 06/02/2023. 

However, I got a lift straight home instead and (after eating some lunch) returned some of the kit. This 

is because I had rented this kit out till Tuesday 7th February 2023 and carrying all the kit would have 

been impossible because of its weight and how much kit I had been left with. This included my 

cameras, tripods, Boom Poles, a DAR, NTG3, a cable and LED Lighting.  

So, I concluded that if I took some of the kit back to my Media Technician, I could still have an 

appropriate weight load to deliver the remaining kit back to the supplier by 07/02/2023. This enabled 

me to deliver all my kit by the 7th of February 2023 without causing any muscle stains or injury to myself 

from over-exertion. 
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Filming on 07/02/2023 

The Hope Hub had contacted me on 24th January 2023 with the decision to pull out of “Helping the 

Homeless”, a day after they agreed to participate with my Homelessness Documentary. With the constant 

rescheduling of my Outreach Team interview alongside now having no charity to interview, I now began re-

emailing a swathe of charities into an interview for “Helping the Homeless”. This included calling 

Farnborough Foodbank and (as requested in that phone call) sending them an email about my “Helping the 

Homeless Project. Unfortunately, they were unable to help as they do not deal with the homeless.  

However, they thankfully recommended an0ther charity called The All-Night Café in Camberley, Surrey. 

Despite all my initial Secondary Research on local Homelessness Organisations being thorough and 

extensive, I had not heard of the All-Night Café because it is not very known and lost it main-base during 

the Covid-19 pandemic. This gave me little chance to research them (although I did look at the webpage 

and Facebook account), which was further reinforced by considering other upcoming filming shoots on 

03/02/2023, 04/05/202023 and 06/02/2023. This meant that I mistakenly thought of the All-Night Café 

shop as a literal shop when it is a charity providing free food for the community. 

This had a major effect on how I undertook my interview with the All-Night Café on 07/02/2023 in the UK 

town of Camberley in Surrey. For a start, I decided not to use the Interview Questions because of them 

referred to the charity as a commercial shop (something which the All-Night Café is not). This 

misconception was cleared by my interview, Carole Anne Cole, during a 20-minute discussion with her 

immediately before filming/recording on 07/02/2023. 

Instead, I underwent the interview by initially asking who the interviewee is, how she started All-Night Café 

and what the charity does. This led to a setup consisting of follow-up questions and was structured like a 

free-flowing conversation. 

For filming, I used a TH650 Libec Tripod, Canon DSLR 600D and a Lapel Mic (with a Tascam-07 as my Digital 

Audio Recorder). This choice of kit was used because this was the only shoot that I did alone. The reason 

for me doing this shoot alone was because it was organised very late-on with little time to gather crew to 

help me with filming/recording. Anyone that I did ask already had plans for Tuesday 7th February 2023.  

Choosing a TH650, 600D and Lapel created a light weight-load, making it easier for me to operate the kit 

independently and making my shoot as stress-free as possible. Furthermore, it ensured that I used the 

same camera for each shoot so that my “Helping the Homeless” documentary remained to the sae, 

standardized, high quality throughout. 

Production 
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Producing my Director’s Cut 

For producing my Director’s Cut, I used a Canon Algeria because of its being lightweight portability, 

making it easy to use. Another for using an Alegria is because I wanted to make my Director’s Cut 

music more raw with its footage, personal and intimate. Furthermore, two DSLR;s would have added 

extra weight and will have meant that the Director’s Cut will have taken longer to set up, delaying 

filming of “Helping the Homeless”. 

I filmed Behind-The-Scenes Videography to demonstrate how I filmed “Helping the Homeless” on a 

lightweight HAMA Tripod because of it being easy to use. This helped to add an authentic Mode of 

Address to my “Helping the Homeless” Director’s Cut because we are seeing its production aa it 

happened. 

I also filmed myself on my Alegria during Field Trips on Location Recces, to show the process of 

planning “Helping the Homeless”, thus adding variety to my Director’s Cut. Again, this was done to 

create a much rawer, intimate, authentic, and personal Mode of Address, helping us as a viewer to 

understand the decision making behind “Helping the Homeless”. 

 

 

 

 

 

 

 

 

 

 

 

Director’s Cut 
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Editing my Director’s Cut 

Below are some samples describing how I edited the Director’s Cut for “Helping the 

Homeless”: 
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Marketing 

Analysing Posters 

 

To gain insight into how to layout my poster 

professionally, I gained inspiration by analysing 

other posters. This helped to inspire my own 

Poster Designs for “Helping the Homeless” 

because analysing how other people lay their 

posters out to look professional helped me to 

generate idea on how I should lay out my 

poster, and what content to include that would 

make my “Helping the Homeless” poster 

impactful, gritty, hard-hitting, compelling, 

meaningful, and evocative. 
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Developing my Poster’s Initial Design-Ideas 
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Creating my Poster on Adobe Photoshop 

A lot of my poster included experimentation. This is 

because I used to use Photoshop as part of GCSE 

Photography but had not used it since. At first, using 

Photoshop was confusing and frustrating when thing 

did not go to plan. However, it was also fun to 

experiment with a variety of settings in Adobe 

Photoshop as I found it be a very creative and 

interesting experience.  

I used the Frame Ratio of 4050 by 600 picxels to make 

my Poster as professional as possible, making the 

poster portrait based. This is because most posters are 

this Frame Ratio in filmmaking and leaves enough 

room to put information about my project beside the 

poster when creating the Community Fil Festivals 

brochure. 
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Analysing Documentary Trailers 

Here is an example of me analysing a Trailer. This is a 

crucial component of the process of creating my 

“Helping the Homeless” trailer, because it informs 

what my trailer will look like. This is because 

analysing other trailers has helped me to generate 

ideas on how I can make my “Helping the Homeless” 

trailer gripping, gritty, and evocative to match its 

hard-hitting subject area of homelessness. 

 

 

Inspiration for the music in my own Trailer 

My choice of music for “Helping the Homeless” was 

inspired by a Documentary called “Warship: Life at 

Sea” and a separate Documentary on the HMS Queen 

Elizabeth. These documentaries inspired my music 

because they remained tense through their tense 

melodies, their intense rock guitars, and slow pace. 

This made their music impactful, hard-hitting, tense 

and gripping. More importantly, it was not over the 

top. 

I wanted to use this same approach to music in my 

“Helping the Homeless” Documentary’s Trailer. This is 

so that my Target Audience could focus on the 

dialogue. This is because my Trailer’s dialogue reveals 

interesting facts about each character which make 

them feel evocative, meaningful, and relatable – 

enabling me to connote that “Helping the Homeless” 

will be hard-hitting, and compelling. 

I also wanted to add more suspense than “Warship 

Life at Sea” and the HMS Queen Elizabeth 

documentary by adding another track of the same 

music. The specific of audio used slowly rises in 

volume, preventing it from being distracting whilst 

also making my trailer more engaging, thrilling, 

gripping and suspenseful for my Target Audience.  

 

Marketing 
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Creating my Documentary Trailer for 
“Helping the Homeless” 

On this and the next page are screen grabs of how I 

edited my Documentary Trailer for “Helping the 

Homeless” in Adobe Premiere Pro.  

Whenever creating a Project, I would import my files 

into Premiere before adding them into my Timeline. 

This was done to convert said files to a format which 

would work better in Premiere. 

I then organised all my imports into Bins (folders) by 

going onto the “Libraries” section in the “Workspaces” 

tab of “Windows”. This enabled me to organise my 

project reliably, efficiently, effectively, and 

professionally. It also enabled me to progress well with 

editing and be productive with my time management. 
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Creating my Documentary Trailer for “Helping the Homeless” (Con) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Improving my Trailer 

For my “Helping the Homeless” Documentary Trailer, I asked a Media Lecturer and my Key Worker for 

feedback. Both liked the trailer and my Media Lecturer, Peter felt that my Audio Mix sounded 

professional. However, the Key Worker felt that my Audio was “jumpy” in my first Rough Cut for the 

trailer advertising “Helping the Homeless”. 

This is because of some people being 

quieter than others. What also did not help 

is that the Dialogue for my Presenter and 

the A—Night Café was panned to the left. 

So, I increased the volume for my Present 

and Carole Anne Cole whilst 

simultaneously panning both tracks to the 

right. This enabled my audio mix to sound 

more “professional” and reduced how 

“jumpy” my initial Rough Cut was.  

 

Marketing 
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Choosing my Screen Captures 

For the Community Film Festival’s Marketing Deadline, I had to produce three screen grabs for them to 

add to the event’s brochure of part of the client’s Marketing Deadline. To do this, I went int Adobe 

Premiere Pro, paused the Timeline at my favourite images and then snipped my favourite Screen 

Captures, saving them in the Marketing section of my Disk Drive within my B2 Community Film Festival 

Project to make these files as accessible as possible. 

Below are the screen captures I chose and why I chose them. 

 

Example 1: 

I chose this screen capture because it represents homeless, thus 

giving an accurate ideology of what “Helping the Homeless” is 

about. I also chose this picture because the facial expression of 

mental, emotional, and physical pain matches with the hard-

hitting, gritty, impactful, emotive, and poignant Mode of 

Address used within “Helping the Homeless”. 

 

Example 2:  

I chose this image because of it relating to the title of “Helping 

the Homeless” and ideology of local organisations helping those 

who are living with homelessness. The denotation of a Money 

Mug inspires the viewer in providing insight into ways of 

supporting homelessness. However, it also adds tragedy 

because it denotes something homeless people do not have 

(which is money).  

 

Example 3: 

I chose this image because it relates to the themes of 

regeneration in “Helping the Homeless”. This hopes to connote 

an ideology of new beginnings which makes this image feel 

poignant and emotive. 

However, this image does some sadness as it shows destruction 

and relates to the harshness of homelessness.  

Another reason for using this Screen Capture is because we cannot see what is around the Construction 

Window, creating and intrigue and making us worry for our safety because of the destruction, making this 

image feel evocative, powerful, compelling, and hard-hitting. 

 

Marketing 
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Creating a Logo for the B2 Community Film Festival 

For my B2 Community Film Festival’s ‘Marketing Deadline’. I also had to produce a YouTube Banner 

and Event Logo for the Community Film Festival event. This did not have to be a Final Design but 

instead helped the client in choosing how to advertise the Community Film Festival through the 

event’s Branding Identity. 

For this task, I decided to use an online Graphics page called Canva. This webpage enables you to 

create a range of Graphics on their site for free, making this decision cost-economic, consequently 

smart feasibly and practical. Furthermore, Canva is professional because of their high quality og 

Graphics and is also very easy to use, meaning that I could productively use my time management to 

effectively, reliable, quickly, and efficiently produce high quality content without having to spend too 

much time on this activity. This enabled me to focus on my Trailer as it takes longer to create than 

projects on Canva, Final Cut of “Helping the Homeless” and my Director’s Cut of said Documentary. 

Here is an analysis of my proposed Community Film Festival below: 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Marketing 

Appealing to Ethnic 

Minorities 

In my Logo, I have included 

the hand of an Ethnic 

Demographic. This is to 

appeal to ethnic minorities so 

that I can make my poster 

feel inclusive, and ethical. 

LGBT Styled Typeface 

Secondary Research showed 

that Purple, Pink, and Blue are 

the main colours of the LGBT 

community. I reflected this 

into my text by making them 

these colours.  

This makes my Logo inclusive. 

It also appeals to young 

viewers as they are the main 

age range celebrating LGBT, 

thus making my Logo feel 

innovative, unique, cutting 

edge, contemporary, current, 

and relevant for young 

people. 

Example of Symbolisms: Handshake 

I have chosen a handshake to symbolise the B2 Community Film Festival as it relates to community. 

This is because handshakes symbolise people coming g together, and similar themes such as 

friendship, loyalty, and compassion. 

Background Colour 

Upon talking with a Media Lecturer involved with the Film 

Festival, I discovered that many of my peers are doing hard-

hitting subjects and my Programme Manager informed me that 

many people passionate about their ideas when pitching them. 

The colour red reflects this as it connotes hard-hitting subjects 

such as war, loss, sacrifice, blood and so on. Meanwhile, it also 

relates to passion. 
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Screenshot of my Canva Design Settings 

Below are screenshots showing the settings in Canva for both my 

poster and YouTube Banner: 

 

 

 

 

 

 

 

 

Creating my YouTube Banner 

For the YouTube Banner, I felt that the vest 

approach was to create a design which was 

visually appealing but also simple and more 

basic This is because as a YouTuber, I would 

want the focus to be on my YouTube Content 

because of this making up the bulk of my 

YouTube Channel. This also goes for trailers, 

any previews or the Branding Logo that I would 

use across all my Media Content. 

I used the colours of dark red and grey because I do know from one Media Lecturer that there are 

many hard-hitting subjects being covered in the B2 Community Film Festival. Grey matches this 

interpretation because it connotes bleakness whilst red also matches with hard-hitting storylines and 

journalism because of connotations such as loss, and conflict. Furthermore, red could be connoted 

with passion and love – making my YouTube Banner flexible as it would also match well with peoples 

more lightheaded Media Production submitted for the B2 Community Film Festival. 

Furthermore, I used the same red as in my Logo for the B2 Community Film Festival to create a 

Branding Ident, adding continuity and professionalism to my Community Film Festival YouTube Design 

to make enable my Target Audience to connect with my Branding. 

I used Grey, transparent font to match with the Grey-Box. The grey box enabled the text to stand out 

and attract its viewers as it made the font separate from the backdrop. I also added Shadows and 3D 

Graphics to make the font look engaging and visually appealing for my Target Audience. This helps to 

connote the 3D Film Festival as being innovative. 

Marketing 
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Managing my Video and Audio Files 

After each filming/recording shoot, I would upload all the files from each shoot onto my External Disk 

Drive to make all my SD Cards empty, giving me the chance to film as much as possible each shoot 

without losing any crucial video or audio for “Helping the Homeless”. This helped me to edit “Helping 

the Homeless” to the best of my abilities so that I could make it as compelling as possible. 

For transferring files from the Camera to my External Dis Drive, I take out the SD Card used and insert 

it into a USB HAMA Card Reader. I used a HAMA Card Reader because it is portable, lightweight, fits 

into most USB Ports on most devices, and is professional. I would then open the SD Card / USB Drive 

on my Laptop and would Cut & Paste them to my already plugged in External Disk Drive (named after 

myself). I used a USB 3.0 Cable to connecting the Disk Drive to my Laptop because of its fast speeds. 

I would then have my Video and Audio Files separated into different folders based on their content 

and relation to “Helping the Homeless”. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Post-Production 

Above is a file containing the B Rolls edited into the interview regarding Rushmoor’s Regeneration of 

Farnborough and Aldershot. my proudest example of File Management. This is my best examples of File 

Management from my Documentary because the footage came from two separate session across two 

different dates: Westmead in Farnborough on 3rd February 2023 and Union Street in Aldershot three 

days later. This took the most Technical Skill out of other files as it included combining different shoots 

together without getting confused by the different locations or dates per footage. 
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Samples of my Editors Rushes Logs 

Before editing, all my footage was catalogued through filling in editors Rushes Logs for video and audio 

alike. I had different templates for video and audio because I am focusing on the visuals (alongside more 

details) wen analysing video footage. Meanwhile when cataloguing audio recordings, I mainly focus on the 

sound (such as what is being said) and its connection with my footage when analysing audio recordings. 

Because of renaming files based on what happened in them, I made each video and audio clip more 

accessible and recognisable, making it easier to locate files during editing. 

For Dialogue (especially the Presenter’s Dialogue), I utilised the Editors Rushes Log to match the footage 

with the audio. To achieve this, I have each audio recording the same name as its accompanying footage 

and vice versa. This instinctively enabled me to match the high-quality audio recordings correctly and 

successfully with the footage when editing so that I could maintain as high a quality of audio as possible for 

“Helping the Homeless”. This shows Professional Practice because I am organising my files creating a 

workflow which is reliable, efficient, effective, and productive. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Post-Production 
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Downloading Pixabay Music / SFX Certificates 

The bulk of my music and SFX came from Pixabay – a website which lets you use royalty-free SFX, and 

Music which is also copyright-free. Despite this, their Music and SFX are Copyright-Protected. Because 

they are Royalty-Free this does not result in any legal action. However, it can show up on YouTube as a 

Copyright Claim. 

As a user of Pixabay, I discovered that if you also download a Certificate for each Musi and Sound 

Effect downloaded from Pixabay, then you can use it to Dispute your Copyright Claim. By including 

information about how/why you intend to use the audio, the certificate details and soon, it is 

commonplace for the owners of the relevant Sound Effect / Music to release the Copyright Claim. 

By downloading License Certificates per Audio Track, I can justify my right to that Music and/or Sound 

Effect to make my “Helping the Homeless” documentary legal, ethical, moral, and trustworthy. 

 

 

 

 

 

 

 

 

 

 

 

Post-Production 
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Post-Production 
Planned my Editing of “Helping the 
Homeless” 

Before editing “Helping the Homeless”, I carefully 

considered what to include from my dialogue to appeal 

to young people. This informed my project as it made it 

more carefully considered, made me evaluate what my 

Target Audience are more interested in and enabled me 

to meet the needs and requirements of my Target 

Audience to make “Helping the Homeless” more 

successful. 

Rom this documentation, I discovered that my viewers 

are interested in student accommodation and the 

environment. 

Another way that it informed my edits of “Helping the 

Homeless” is that it led me to knowing where I should 

cut my footage. This enabled me to import the correct 

sections of footage much quicker, enabling me to have 

more time to be creative with my editing for “Helping 

the Homeless” and showing professionalism because I 

used my time productively. 
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Editing “Helping the Homeless” (samples) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Post-Production 

Which editing skill am I most proud of? 

For “Helping the Homeless”, the Editing Skills which I 

am the proudest of is my Colour Grading. This is 

because I used this technique to add clarity to my 

shot and thus add detail, consequently enhancing my 

narrative by revealing those final details. 

Another and much more significant reasons for my 

Colour Grading being the best of my editing for 

“Helping the Homeless” is because I was also able to 

tell a story with it. This is because I white-washed the 

Homelessness Scene Recreations to represent how 

harsh homelessness is. I then added more colour 

when the homeless person is given a sandwich, thus 

connoting that his mood has improved and giving the 

viewer hope and good-will. 
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Feedback for “Helping the Homeless” (samples) 

For asking my Target Audience for 

feedback, I showed Technical Skills by 

creating a Feedback Form on Microsoft 

Forms to collate all my comments into 

one online location. This shows 

Professional Practice because I am 

organising my feedback effectively, 

efficiently, and reliably. This also shows 

Technical Skill because by saving all my 

feedback into one area, I am also 

making it accessible because of it being 

easier and quicker to get to. This 

means that I have more time to 

implement that feedback into “Helping 

the Homeless”, showing Professional 

Practice because I am using my time 

productively. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Post-Production 

My feedback came from 

my Target Audience to 

ensure that “Helping the 

Homeless” appealed to 

young viewers between 15 

and 25. 

I have included my name, the 

project and form’s purpose to 

make my form and its feedback 

accessible. 
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Critical Evaluation 

In my Critical Evaluation for “Helping the Homeless”, I refer to Eztli Thompson as they/them. This is 

because they are non-Binary and is consequently NOT a grammatical error.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Critical Reflection 
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Critical Evaluation (continued) 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Critical Reflection 
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SMART Targets 

 

 

 

 

 

 

 

Audio Recording on a Lapel 

When recording with a Lapel Mic, the audio was often panned too far on the left Audio Channel 

meaning that no audio emerged on the right Audio Channel. This creates an uneven imbalance of 

audio playback and increases the risk of Peaking and the audio becoming distorted. Next time, I will 

pay closer attention to which Audio Channels the audio is coming from before audio recording. 

 

Pitching my Media Productions 

When pitching “Helping the Homeless”, explaining my Research felt separate from my Documentary’s 

content. This is a disadvantage to my Pitching Technique as it makes my Research less effective at 

supporting my idea/s, because of a lack of connection. To counteract this risk when next pitching an 

idea, I will go through the idea, then the content supporting it then back to my other ideas and will 

repeat this process to ensure that all ideas per Media Production are supported through trustworthy 

research. 

 

 

 

 

 

 

 

 

 

Critical Reflection 

The original Sync Dialogue for the Presenter is only 

playing on the Left Audio Channel – as evidenced 

by the denotation of the Wavelengths on the top 

half of the audio track. 

To resolve this, I asked Eztli to re-record ADR 

(Automated Dialogue Response) of their 

Presenter’s Dialogue, which resulted in dialogue 

across both Audio Channels and consequently a 

much higher quality of Audio. 
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Primary Research 

 

Reference Information Reference Source 
 

Title: B2 Community Film Festival Ideas: Matthew 
Williams 
Author: Matthew Joseph Williams 
Company: MW Productions 
Publication Type: Survey for my Primary Research 
Publication Date: 7th December 2022 

https://bit.ly/3IjIJyM  

 

 

Secondary Research 

 

Defining Homelessness, its Causes & Effects 

Reference Information Reference Source 
 

Title: “Homelessness is devastation, dangerous and 
isolating” 
Author: N/A 
Company: Crisis.Org 
Publication Type: Blog 
Publication Date: N/A 

https://www.crisis.org.uk/ending-homelessness/about-
homelessness/  

Title: “10 Root Causes of Homelessness” 
Author: N/A 
Company: Human Rights Careers 
Publication Type: Blog 
Publication Date: N/A 

https://www.humanrightscareers.com/issues/root-
causes-of-homelessness/  

Title: “What is the Main Cause of homelessness in the 
UK?” 
Author: N./A 
Company: Greater Change 
Publication Type: Blog 
Publication Date: 8th June 2022 

https://www.greaterchange.co.uk/post/what-is-the-
main-cause-of-homelessness-in-the-uk  

Author: N/A 
Company: Homeless Link 
Publication Type: Blog 
Publication Date: 7th April 2022 

https://bit.ly/3irGoa7  
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Homelessness in Media 

Reference Information Reference Source 
 

Title: Belfast soup kitchen fills the body and spirit 
YouTuber: NEWS CENTRE MAIN 
Video Type: Outside Broadcast (OB) 
Publication Date: 6th May 2022 

https://www.youtube.com/watch?v=4IQz7fcn514  

Title: Helping Homeless People this Christmas – BBC 
London 
YouTuber: BBC (London) 
Video Type: Observational Documentary 
Publication Date: 19th December 2019 

https://www.youtube.com/watch?v=JhK1xYqpDJs  

Title: How Finland Ended Homelessness 
YouTuber: Second Thought 
Video Type: Expository Documentary 
Publication Date: 3rd September 2021 

https://www.youtube.com/watch?v=kbEavDqA8iE  

Title: A city in crisis: How fentanyl devastated San 
Francisco – BBC Newsnight 
YouTuber: BBC (Newsnight) 
Video Type: Participatory Documentary 
Publication Type: 5th May 2022 

https://www.youtube.com/watch?v=GWBzxr3c29s  

 

 

Local Organisations Helping the Homeless 

Reference Information Reference Source 
 

Title: Reuse and Recycle 
Author: N/A 
Company: The Salvation Army 
Publication Type: Blog 
Publication Date: N/A 

https://www.salvationarmy.org.uk/recycle    

Title: Contact Us 
Author: N/A 
Company: The Hope Hub 
Publication Type: Contact Form 
Publication Date: N/A 

https://thehopehub.org.uk/contact/ 

Title: Volunteering and Donating 
Author: N/A 
Company: The Hope Hub 
Publications Type: Webpage 
Publication Date: N/A 

https://bit.ly/3VELxcw 

Title: Home 
Author: N/A 
Company: Footsteps 
Publication Type: Homepage 
Publication Date: N/A 

https://footsteps.org.uk/ 
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Title: Number 5 Hub 
Author: N/A 
Company: The Riverside Project 
Publication Type: Webpage 
Publication Date: N/A 

https://www.riverside.org.uk/in-your-
neighbourhood/surrey/care-and-support/number-5-
project/ 

Title: Supporting people in Surrey who need it the most 
Author: N/A 
Company: The Surrey Care Trust 
Publication Type: Webpage 
Publication Date: N/A 

https://www.surreycaretrust.org.uk/ 

Title: Providing the skills people need to thrive 
Author: N/A 
Company: The Surrey Care Trust 
Publication Type: Webpage 
Publication Date: N/A 

https://www.surreycaretrust.org.uk/what-we-
do/providing-the-skills-people-need-to-thrive/  

Title: Helping families to flourish 
Author: N/A 
Company: The Surrey Care Trust 
Publication Type: Webpage 
Publication Date: N/A 

https://www.surreycaretrust.org.uk/what-we-
do/enabling-the-support-families-need-to-flourish/  

Title: Nurturing wellbeing through nature 
Author: N/A 
Company: The Surrey Care Trust 
Publication Type: Webpage 
Publication Date: N/A 

https://www.surreycaretrust.org.uk/what-we-
do/working-with-nature-to-nurture-wellbeing/  

Title: Welcome to the Society of St James 
Author: N/A 
Company: The St James Society 
Publication Type: Homepage 
Publication Date: N/A 

https://ssj.org.uk/ 
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Regeneration of Rushmoor 

Reference Information Reference Source 
 

Title: Town centres and regeneration 
Author: N/A 
Company: Rushmoor Borough Council 
Publication Type: Information Page 
Publication Date: N/A 

https://www.rushmoor.gov.uk/town-centres-and-
regeneration/  

Title: Hill / Created for Living 
Author: N/A 
Company: Hill 
Publication Type: Webpage 
Publication Date: N/A 

https://www.hill.co.uk/ 

Title: Rushmoor Borough Council outlines plans up to 
2025 
Author: N/A 
Company: InYourArea 
Publication Type: Article 
Publication Date: 21st March 2022 

https://www.inyourarea.co.uk/news/rushmoor-
borough-council-outlines-plans-up-to-2025/ 

Title: Hill to lead £300m regeneration of Farnborough 
and Aldershot town centres 
Author: N/A 
Company: Professional Housebuilder and Property 
Developer 
Publication Type: News Article 
Publication Date: 22nd October 2018 

https://phpdonline.co.uk/news/hill-to-lead-300m-
regeneration-of-aldershot-and-farnborough-town-
centres/ 

Title: Rushmoor Borough Council is taking p[positive 
action to boost the long-term future of Farnborough 
town centre to make it a more attractive and vibrant 
destination to spend time 
Author: N/A 
Company: Rushmoor Borough Council 
Publication Type: Webpage 
Publication Date: N/A 

https://www.rushmoor.gov.uk/your-council/news-and-
your-views/council-news/news-releases/july-
2022/vibrant-vision-for-farnborough-town-centre/  

Title: Masterplan for the civic quarter 
Author: N/A 
Company: Rushmoor Borough Council 
Publication Type: Webpage 
Publication Date: N/A 

https://www.rushmoor.gov.uk/town-centres-and-
regeneration/farnborough-civic-quarter/  
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Archive Research 

 

Homelessness Statistics 

Reference Information Reference Source 
 

Title: Rough Sleeping in the UK: 2002 to 2021 
Author: N/A 
Company: Office of National Statistics (ONS) 
Publication Type: Report 
Publication Date: N/A 

https://bit.ly/3Z1JCSr  

Title: Homelessness statistics 
Author: N/A 
Company: UK Government (gov.uk) 
Publication Type: Report 
Publication Date: N/A 

https://bit.ly/3G2niiE  

 

Government Report on Rough Sleeping: 

Statutory_Homelessness_Stats_Release_Apr-Jun_2022.pdf 

 

 

 

Importance of Organisation Helping the Homeless 

Reference Information Reference Source 
 

Title: Hygiene-related Diseases 
Author: N/A 
Company: Centres for Disease Control and Prevention 
Publication Type: Information Browser 
Publication Type: N/A 

https://www.cdc.gov/hygiene/disease/index.html  

Title: New research reveals the scale of violence against 
rough sleepers 
Author: N/A 
Company: Crisis 
Publication Type: Article 
Publication Date: N/A 

https://www.crisis.org.uk/about-us/latest-news/new-
research-reveals-the-scale-of-violence-against-rough-
sleepers/  

 

 

 

Bibliography 

https://bit.ly/3Z1JCSr
https://bit.ly/3G2niiE
file:///D:/Media%20Studies%202020-2028/Farnborough%20College%20of%20Technology/FCOT%20L3%20Media,%20Second-Year%20Coursework/B2%20Community%20Film%20Festival%20Project/Idea%20Generation/Statutory_Homelessness_Stats_Release_Apr-Jun_2022.pdf
https://www.cdc.gov/hygiene/disease/index.html
https://www.crisis.org.uk/about-us/latest-news/new-research-reveals-the-scale-of-violence-against-rough-sleepers/
https://www.crisis.org.uk/about-us/latest-news/new-research-reveals-the-scale-of-violence-against-rough-sleepers/
https://www.crisis.org.uk/about-us/latest-news/new-research-reveals-the-scale-of-violence-against-rough-sleepers/


112 | P a g e  
 

 

 

Channels for Broadcasting “Helping the Homeless” 

Reference Information Reference Source 
 

Title: “All Shows” 
Author: N/A 
Company: Channel 4 
Type of Publication: Company Browser 
Publication Date: N/A 

https://www.channel4.com/categories  

Title: “Monthly viewing by channel/service” 
Author: N/A 
Company: BARB 
Type of Publication: Statistics Table on View per TV 
Channel 
Publication Date: October 2022 

https://www.barb.co.uk/monthly-viewing/  

 

 

Pre-Production 

 

Resources List 

Product 
 

Product Link 

Product: Canon EOS RP 
Supplier: Amazon 

https://www.amazon.co.uk/Canon-EOS-24-105mm-4-7-
1-STM/dp/B084N4G7WN?source=ps-sl-shoppingads-
lpcontext&ref_=fplfs&psc=1&smid=A19GAJANPYW40K   

Product: Rode NTG3 / B3 Shotgun Microphone Kit 
Supplier: CVP 

https://cvp.com/product/rode_ntg-3  

Product: Zoom H4N Pro Recorder 
Supplier: CVP 

https://cvp.com/product/zoom-h4npro-black-recorder  

Product: Dracast X Series LED Lighting Kit 2 
Supplier: CVP 

https://cvp.com/product/dracast-drxlk2-x-series-led-
lighting-kit-2  

Product: K-Tec AXC25 XLR Cable 
Supplier: CVP 

https://cvp.com/product/k-tek_axc25_xlr_cable  

Product: 8GB SD Card 
Website: eStore 
Supplier: Farnborough College of Technology 

https://estore.farn-ct.ac.uk/product-
catalogue/media/course-materials/media-8gb-integral-
sd-card-predominantly-for-audio-recording  

Product: 32 GB SD Card 
Website: eStore 
Supplier: Farnborough College of Technology 

https://estore.farn-ct.ac.uk/product-
catalogue/media/course-materials/media-32gb-
integral-sd-card  

Product: HAMA SD Card Reader USB 3.0 
Website: eStore 
Supplier: Farnborough College of Technology 

https://estore.farn-ct.ac.uk/product-
catalogue/media/course-materials/media-hama-sd-
card-reader-usb30  

Product: 1TB Seagate Expansion Drive 
Website: eStore 
Supplier: Farnborough College of Technology 

https://estore.farn-ct.ac.uk/product-
catalogue/media/course-materials/media-1tb-seagate-
expansion-drive  
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Product: Adobe Creative Cloud 
Webpage: Adobe Creative Cloud for Students 
Supplier: Adobe 

https://bit.ly/3IiutGd  

Product: DELL XPS15 Laptop 
Website: DELL Technologies 
Supplier: DELL 

https://www.dell.com/en-uk/shop/laptop-computers-
2-in-1-pcs/xps-15/spd/xps-15-9520-laptop/bn95210sb  

Product: Bus Tickets 
Supplier: Stagecoach 

https://bit.ly/3jAMHse  

Title: Film Production Crew Rates in 2023 
Author: N/A 
Company: Video Collective 
Publication Type: Article 
Publication Date: N/A 

https://www.freelancevideocollective.com/filmmaker-
resources/production-crew-rates-film-tv/ 

Title: Hoqw much does it cost to hire an actor? 
Author: Adam Winograd 
Company: Veed Me 
Publication Type: Article 
Publication Date: 26th December 2018 

https://www.veed.me/how-much-does-it-cost-to-hire-
an-actor/  

Product: CampTech Water Resistant Sleeping Bag 
Supplier: Amazon 

shorturl.at/cFRVW    

Product: Skinny Stripe Shirt in Black and White 
Supplier: ASOS 

https://www.asos.com/asos-design/asos-design-
stretch-skinny-stripe-shirt-in-black-and-
white/prd/202433271?affid=16746&freelisting=yes  

Product: Ornamin 220ml Green Mug 
Supplier: Amazon 

https://www.amazon.co.uk/Ornamin-high-quality-
everyday-tableware-
institutions/dp/B01JT5MZ6S?source=ps-sl-
shoppingads-
lpcontext&ref_=fplfs&psc=1&smid=A1KD56F5U60Z6M  
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Title: Analyzing Community Problems 
Contributor: Bill Berkowitz 
Company: Community Tool Box 
Publication Type: Report 
Publication Date: N/A 

https://ctb.ku.edu/en/table-of-
contents/assessment/assessing-community-needs-and-
resources/analyzing-community-problems/main  

Title: “Communities provide the best solutions to their 
own problems” 
Author: Rachel Pugh 
Company: The Guardian 
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Publication Date:  Wednesday 29th March 2017, 08:00 
AM BST 

https://bit.ly/3F1ap9z  

 

https://bit.ly/3IiutGd
https://www.dell.com/en-uk/shop/laptop-computers-2-in-1-pcs/xps-15/spd/xps-15-9520-laptop/bn95210sb
https://www.dell.com/en-uk/shop/laptop-computers-2-in-1-pcs/xps-15/spd/xps-15-9520-laptop/bn95210sb
https://bit.ly/3jAMHse
https://www.freelancevideocollective.com/filmmaker-resources/production-crew-rates-film-tv/
https://www.freelancevideocollective.com/filmmaker-resources/production-crew-rates-film-tv/
https://www.veed.me/how-much-does-it-cost-to-hire-an-actor/
https://www.veed.me/how-much-does-it-cost-to-hire-an-actor/
https://www.asos.com/asos-design/asos-design-stretch-skinny-stripe-shirt-in-black-and-white/prd/202433271?affid=16746&freelisting=yes
https://www.asos.com/asos-design/asos-design-stretch-skinny-stripe-shirt-in-black-and-white/prd/202433271?affid=16746&freelisting=yes
https://www.asos.com/asos-design/asos-design-stretch-skinny-stripe-shirt-in-black-and-white/prd/202433271?affid=16746&freelisting=yes
https://www.amazon.co.uk/Ornamin-high-quality-everyday-tableware-institutions/dp/B01JT5MZ6S?source=ps-sl-shoppingads-lpcontext&ref_=fplfs&psc=1&smid=A1KD56F5U60Z6M
https://www.amazon.co.uk/Ornamin-high-quality-everyday-tableware-institutions/dp/B01JT5MZ6S?source=ps-sl-shoppingads-lpcontext&ref_=fplfs&psc=1&smid=A1KD56F5U60Z6M
https://www.amazon.co.uk/Ornamin-high-quality-everyday-tableware-institutions/dp/B01JT5MZ6S?source=ps-sl-shoppingads-lpcontext&ref_=fplfs&psc=1&smid=A1KD56F5U60Z6M
https://www.amazon.co.uk/Ornamin-high-quality-everyday-tableware-institutions/dp/B01JT5MZ6S?source=ps-sl-shoppingads-lpcontext&ref_=fplfs&psc=1&smid=A1KD56F5U60Z6M
https://www.amazon.co.uk/Ornamin-high-quality-everyday-tableware-institutions/dp/B01JT5MZ6S?source=ps-sl-shoppingads-lpcontext&ref_=fplfs&psc=1&smid=A1KD56F5U60Z6M
https://simplicable.com/en/community-problems
https://ctb.ku.edu/en/table-of-contents/assessment/assessing-community-needs-and-resources/analyzing-community-problems/main
https://ctb.ku.edu/en/table-of-contents/assessment/assessing-community-needs-and-resources/analyzing-community-problems/main
https://ctb.ku.edu/en/table-of-contents/assessment/assessing-community-needs-and-resources/analyzing-community-problems/main
https://bit.ly/3F1ap9z

