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Meeting my Grading Criteria

Informing Ideas

This refers to how | have used my skills to inform and influence the development of my ideas and
outcomes as the evolve and progress. To show this in my Al Portfolio, all work is in a concise order,
and | have made it imperative to include parts on how certain coursework has been edited to
improve its quality. | have also been showing development through how | have edited my idea
through feedback given towards my presentation pitches, Primary Research, and rough cuts.

| have decided to use rough raft and final draft of pre-production, explain how and why | changed it.
A detailed explanation of my changes, how | did them and why | altered certain parts of my
coursework has been used to link my coursework into a concise and logical order so that | can show
how my projects developed over time.

In my research, | have also considered how my findings inspire my Idea Generation to inform my
projects — showing a good example of Informing Ideas because my findings help me to progress well
with the creation storylines and narrative for each project.

Contingency Plan Research Outcomes for TV Advert

Questionnaire Link:

A5 you can see below, | have decided ta invest in a contingency plan so that | have salutions
for when 2ny major issues arise. Same issues have arisen but have also been dealt with .
promatly: For instance, | had a lack of actars but a lecturer from performing arts enabled yaursalt.
me to hire some (25 of 25/11/2021) when | asked for some cast.

Advertising* product, and
g a examples of similar wark; Srimary Research i whe

i-Block & busy .
E7C 3 and d srabumy Sonsmith the £ ol T Survey Aims
action shoot instead down The Mall on 30/11/2021.

* Dlscovering My Audience -
was done theough asking sheir name and age ran

1T ETC 3 and 4 are free at any point, then use immediately aried to reveal

providing that N-Block i already unavailable.
% Impartant shots irst 30 that you can
.

Time

and eworl
B2 netified when 3 cast/crew member is il and hire backup
actorsand erew i possible.

3 shot with shots which ars sasier o o but

i

Shots being impossibls to do aim of *Dtscavering M

Parficipant Profile

Problem Solving

For problem solving, | used contingency plans so that | could quickly and effectively deal with issues
to create a professional, efficient, reliable, and productive workflow. This is seen through my
Contingency Plan documents but also through considering Legal and Ethical Considerations and any
issues that | have to deal with to prevent my production from being unethical. Alternatively, | have
used feedback and critical evaluation to review my work and adjust it where necessary. This is to
show that | can listen to other people’s advice to make my own production and coursework more
successful.

All of my pre-productions come under problem solving as it shows how | dealt with creatinga TV
Advertisement, Short Film, and Music Video as well as adhering to set guidelines and constraints.
Part of showing this included tailoring my Pre-Production towards specific requirements such as
having a “Music Video techniques” subheading in my music video Treatment to demonstrate how |
implemented at least three of the five techniques provided by my assignment brief.



Technical Skill

This is the ability to take advantages of different techniques, processes, media, and materials. To
show this, | have begun by using templates for pre-production from Farnborough College of
Technology, then gradually building up a showcase of my own brand-made templates to show self-
sufficiency and creativity. Furthermore, | have shown Technical Skills through photographs which
demonstrate how | shot each final cut of each project and a Director’s Cut for my music video, short
film, and TV Advertisement to provide a running commentary with a synopsis explaining each
content for each project.

For video editing, | have Adobe Premiere Pro to edit my final cuts to industry-standard quality and so
that | can apply a range of visual effects such as intercut (multi-frames/split screen etc.), keyframes,
colour grading and monochrome etc.

To show Technical Skill, | have laid out my work neatly, reliable, and efficiently through the use of
paragraph, tables, arrows, heading and subheading etc throughout all my documentation. This is to
make it easy-to-read, professional, well-laid out, professional and organized whilst remaining as
creative as possible to make my documentation appealing to look out without being garish.

Professional Practise

An example of Professional Practise includes my Production Schedules because they describe how |
have exploited the time available to manage my projects effectively, productively, professionally,
reliable, and efficiently to make my TV Advertisement, Short Film and Music Video as successful as
possible.

As part of Professional Practise, | also have done Location Recces and Risk Assessments per shoot for
each filming location. This is to show good skills in Health and Safety Management by creating
measures to counteract risks and understanding those risks to do so. This demonstrates that | can
film professionally, safely, and sensibly during my A1 Media Project in Level 3 BTEC Extended
Diploma in Creative Media Practise.

When communicating with peers | have also seen as formal as possible and have told my peers any
relevant and important for shoots where necessary. This is to make my conduct reliable, productive,
and helpful towards completing my project effectively.

Who does it

Hazard Description of Risk Level Measures
Hazard affect? (Low/Med/High)

Weather This includes rain, severe This affects H 1 will check the weather forecast before
storms or wind, snow, everyone in the filming — as far as | am aware, it is meant to
sleet, and hail and could | filming location, be sunny on the day of filming.
damage the filming
equipment. |

Slips and Trips | Any rain or could weather | This affects I Filming will occur away from any slips and
(such as ice) could cause everyone in the trips.
the ground to become filming location.

slipper. This would affect
everyone in the filming
location.

Audience The Cedar Courtyard could | This affects H Filming will occur at quieter times of the day
Control become busy between everyone in the and during lesson time to reduce the risk of
lessons and there may be | filming location. capturing commuters passing between
people who do not or lessons

cannot appear on film for
specific reasons.

When this |ocation is busy, filming will stop
until it becomes quieter again.
This affects everyone in

the filming location
Talent Release Forms will be used to gain

[ | | | permission for filming my cast.

Noise The Cedar Courtyard is This affects all M The sound for each clip will be edited out
under the flight path - operators within during the post-production process.
making it vulnerable to the filming
aeroplane noise. Other location.
noise captured would
include other people




Communication

Communication refers to how you communicate and collaborate with peers. However, it also refers
to how you communicate your message in media through your rough cuts, final cuts, and
documentation.

To show communications with other peers, | have included snip of messages sent on Teams to other
people. This includes requests for hiring actors, shoot organisation and feedback for my Primary
Research, presentation feedback and other examples of feedback which have been used to improve
the rough cuts of each project. With these screen captures, | have written how | dealt with each
communication and why | dealt with it the way | did to show m effectiveness in collaborating with
other peers.

To show communication through the project itself, | have made my Pre-Production detailed and as
concise as possible to give the client a clear idea of what to expect from the relevant media
production. Alongside this, | have made each pre-productive as coherent with the assignment brief
and as logically ordered as possible so tat each template makes sense, links with each other and
create a natural order or what | did, how | did it and why | did it.

9 Sian Holland  31/01 16:07 @ ]
Treatment "p

Matthew Willliams ~ 31/01/2022, 14:29

Sian Holland, I will be filming a short film on Wednesday 2nd February Written By Matthew Williams  RULTGAGEREES Dreams and Dilemmas

2022, 14:00 - 17:00 and will need audio recordings on 03/02/2022...

ugh Coliege

| Duration 2 mins (excluding credits

Write a short outline of your story — briefiy mentioning the main characters and what

7 ; . happens ta them.

non binary and therefore their pronoun is they/them, A girl called has magical powers and admires a successful boy called Samuel, wanting to be his friend but
often becoming nervous toward people she does not know.

Matthew Willliams a member of the group Eztli, has agreed to do the piece - they have pink hair - is that ok? Also, Eztli is

31/01 16227 ‘Whilst sitting down before a highly important exam, Ella has a flashback of Samuel in danger, lying on
Sian Holland, no worries and that should be fine, thank you for helping me in finding a spare actor for my short film. & the ground and dead. Will she be able 10 save Samuel through her magical powers?
Target Who are you aiming to appeal to? Consider age, gander, class, sacio-sconomic status,
Audience sychometrics, gecgraphic ste.

6-to 19-year-olds

In reaction to the age range of my target audience, | will be aiming for a market of those between the
ages of 6 and 19 This is because | will be using my short film to teach @ moral that could be used later in
life and which will influence how my audience grows up; to create youth appeal for my media
production, my protagonist will be about to sit an exam when she has to go to save the boy whom she
admires and my short film will be set in an area of education.

| will also create appeal for this age range by making this film gentle in how its shows death by making
the eyes closed and not wide open to prevent a creepy, sinister, or uneasy mode of address that could
traumatise young children.

Females

The main gender which | am appealing to for my short film are female sterectypes: This is because my
protagonist and her best friend will be female cast, making my shert film more relatable to this age
range and connoting female empowerment. [t will also appeal to females because it is emotive, and
evocative —this is because it shows how love or admiration can make people care for others. This also
helps to connote realism despite the genre of magic and helps to add the genre of mild romance to my
shert film of “Dreams and Dilemmas” because it structures Ella trying to ask out someone to be her
friend like a romance film.

Hobbies and Interests

The target audience will mainly be interested in magic and secrecy: This is because the protagonist has

secret magical powers which she keeps a secret and wishes to use for good. This could raise dilemmas.

for my target audience- such as whether she should hide her powers, and what my audience would use
them far.

Other hobbies or interests would include friendship this is because Ella has a side plot of admiring a
Samuel and wanting to be friend with him but struggling to find the nerves to do it all the while. This
could intrigue people on what it means to be friends, and whether friendship is more important than
education; it also challenges people as to how far they would go in their own friendships.

Lifestyle / Aspirations

Dreams and Dilemmas will appeal to those in full-time education; predominantly those sitting exams.
This is because my storyline will show a girl who escapes her exam to save the man that she wanis to be
friends with; depicting a setting of educations ensures that my short film will appeal to those between
the ages of 6 and 19.
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Requirements:

TV Advert: Assignment Brief

TV Advertising

TV Advertisement

Criteria:

- Informing

Ideas

- Problem

Solving

- Technical

Skills

- Professional

Practice

- Communication

Produce an advertisement for:

* Anitem of food or drink
* An electronic gadget
= Anitem of cothing/clothing accessory

= The adverti cannot identify the name of the product until the 5 seconds
= You need to show the effect of having/using/owning the product to sell the item

* You must not use ANY pre existing ideas or brand identity in your advert/All of your
ideas must be original to you

* Your advert MUST be edited in either Adobe Premiere Pro or DaVinci Resolve

Duration : 30 seconds
Target audience: 16 — 19 yr olds

Television
Advertising

Criteria:

- Infarming

Ideas

- Problem

Solving

- Technical

Skills

- Professional

Practice

- Communication

Television
Advertising

Criteria:

- Inferming

- Problem

Solving

- Technical

skills

- Professional

Practice

- Communication

Television . . Television
- e—— Tutorial Series Advartising
Preparation:
Criteria: Product/Market/Audience research Criteria:
- Informing ldea generation i £ 2 - Intorming
- (Moodboard/reference 5 7 o
‘material/Mind Maps) % &,
gbreblam Evidence of legal and ethical = S
Solving considerations S Salving
/7/'
- Technical Proposal - Presentation and 7z - Technical
skills Documentation skills
- Professienal Treatment = Professional
Practice Practice
Continued...
- Communication - Communication
Television - - Television
Advertising Requirements: TUtorlaI Senes Advertising
Preparation:
Criteria: Feedback and review de (to Criteria:
include questionnaire and critical review
- Inferming of rough cut and overall project) ‘< 2 - Infsrming
Ideas 7/ Ideas
Final evaluation: at least 750 words % &,
- Problem _9 - Problem
Solving Solving
S/,/}?
= Technical = Teehnical
Skills Skills
- Professional - Professianal
Practice Practice
communication | POSt Production Report due: 07.01.22 @ 17:00pm . cammigitaliy

Background:

N\

Requirements:

DEADLINE: 13.12.21 @ 09:00am

Requirements:

Showing and Feedback session: 13.12.21 : 14:25pm

TV Advertisement

Using visual language to sell products and
services is at the heart of professional media
production and all up and coming media
producers need a working knowledge of how
to use video production and visual language to
entice audiences. Television advertising uses a
wide range of different styles and genres and is
an excellent opportunity for a creative to
stretch their skills

You are being asked to produce a product
advertisement for television and the internet
to sell an item of food or drink, an electronic
gadget or an item of clothing/clothing
accessory using visual language and video
production techniques in an engaging way to
sell the product.

TV Advertisement

Your adverts should include:

Required:
Filmed elements including use of the product

Text/motion graphics/animation
Music/sound effects

Appropriate Mise en’ Scene

&

Requirements:

Tutorial Series

Preparation:
Storyboard & Shot list
Script (if applicable)

Full resources and personnel
requirements documentation

Detailed production schedule for
whole duration of project

Location Recces & Risk assessments
for each shooting location

Behind the scenes (making of)

Continued...

Requirements:

Your proposal:

Should clearly show your intentions for
the project with examples

Include evidence of primary and
dary h data and

Be engaging and informative

Be backed up by a formal proposal pre
production d that outlines your
intentions for the project — Your pitch
should be between 5 — 10 minutes long

DEADLINE: 29.11.21 @ 09:00am

Tutorial Series




TV Advert: Production Requirements

Aims and Objective of my A1 TV Advertisement Project

For my Advertisement Project, my objective is to create @......
. ‘Written atthew williams Working Title
a storyline about an unsuccessful student called Matty el e B

— he is constantly late to lesson until purchasing P " o
“Perfection” watches. | want to use this storyline e et L e s e
because it is appealing and relatable for my target mm:xmﬁe{:ﬂmmm.mmm
audience. It is relatable for those between 16 and 19 -

years of age as it revolves around education and uses e i e e e P L e e

to mzke “Perfection” watches more relatable towards my target sudience. As  result, this will encourage my
sudience to purchase “Perfaction” watches.

locations such as a classroom.

This will also help to conn
through punctuzlity, time

ll-essentizl idealogy of “Perfaction watches improving your student life
ment and great educstionz] studies

Based on my target audience, | would like to et
experiment with Product Lighting. | want to use this I

n
runniny as though e’ { of his panic
help my advertisement to 2ppeal to a young audience who's age s between 16 and 16,

n into gore, action, adventure, and harror-like genres (through comman stereotyping and
personz| | experience! ]

technique so that | can create interest for my target

audience and make my TV Advertisement smooth, e
sleek, professional, modern, innovative, and cutting Sem——
edge.

Closed

1 1 H H For my video advertisement, | will use closed nzrrative to make my "Perfection” watches more relztable to 3
Another denotation which | would like to experiment s s s e o M e
viewer demographics, and to emphasize the improved lifestyle from using “Perfaction” watches, helping to make

with is the use of Dutch Angle to show Matty running At B S

late to class. This will be to symbolize his panic, stress,

and failure due to not having “Perfection” watches

which will help emphasize the product’s benefits by the

use of well-balanced camera shots at Eye-Level angles. This will help to show that
“Perfection” watches make your life more successfully and makes it easier to manage
your time and do well in your educational studies. | also feel that it would make the
advertisement exciting and thrilling by allowing me to connote my watch with the genre
of Action.

Lastly, | want to use this project to create my own branding and housing style for my TV
Advertisement Project. This will make my own project exciting and fun because it will
give me the chance to invent my own company and produce my advertisement for them
is that | can stereotype working with a real client. This will add creativity, authenticity,
and originality into all my advertisement ideas and will eliminate any risks in relations to
copyright, because all my ideas will be generated by myself.

Synopsis and Characters T

A constantly late and unsuccessful student discovers
and then purchases Perfection watches when chatting L

to a snobby peer — causing his punctuality, time = — ‘;:
management and educational studies to improve. " s -

* Matty — The main protagonist who is always late to i
lesson. Zitl

watches — casing him to be a successful, punctual i N
student. =

* Teacher - Is often frustrated at Matty for being late
but can also be supportive and appreciative.



Production Details and Pre-Production

For this project, | have been asked by my client (“Perfection”) to produce a 30 second
advertisement for them. To adhere to this, | have filled in a storyboard of my TV
Advertisement.

It has two appeals to people between 16 and 19 and cannot contain any swear—words
or offensive language and must consider legal and ethical considerations. This has been
achieved through Secondary Research to analyse another advertisement, their
conventions and jhow they inspire my own advertisement of which has been informed
through Mood Boards, a Mind Map and Treatment. Any legal issues have counteracted
through a Legal and Ethical Consideration template; me and my class also discussed
examples that were banned from broadcasting, and why they were banned.

In my advertisement, the brand name cannot be identified until the last 5 seconds of the
advertisement. To adhere to this, | reviewed my Treatment, Legal and Ethical
Considerations and my script. | also used a Storyboard and Shot List so that a narrative
of my watch improving punctuality, time management and educational is shown — not
mentioning my brand name until the last 5 seconds of my advertisements.

Legal and Ethical Considerations

Privacy

Any footage or audio recording ill NOT be shared with anyone else
other than my assessor and classroom (for reviewing my work and
suggesting feedback/improvements).

Anyone wo feel uncomfortable appearing or being heard in my
advertisement will not be used for this project.

Defamation
(libel/slander)

All information will be backed up with facts ad statistics to maintain
data accuracy. Furthermore, weasel words will be used so that | do not
promise my audience something that cannot be promised.

There will not be any discrimination of any kind and the scripts will be
reviewed before its submission.

Race Discrimination

I will not show any hate or contempt towards any race and will be open
to using a wide diversity of cast regardless of race, colour a d creed. |
will also try to convey each character ethically.

Data Protection

All the footage will be stored securely and shared only with myself and
my class for a review of my product. This is to achieve some feedback
and improvements for my rough cut.

Freedom of Information

My advertisement ideas will NOT be misleading or biased and will be
supported through primary and secondary research —which will be
used freely to cater my media product for my target audience’s needs
and requirements.

Codes of Practice

Each filming location will be inspected physically before filming and any
notes already exist on the relevant location will be reviewed for risk
assessments and Reece templates. Permissions for filming will be
obtained before the production of my television advertisement.

Reece Templates will be generated to create a floorplan of the room —
this and any other notes will be used to fill in a risk assessment so that |
can deal with hazards in plenty of time before filming my TV advert.

Copyright

I will not copy anyone else’s advertisements and all ideas will be as
original as possible. Furthermore, any music and SFX will be sourced

from legal, ethical, and royalty-free sites such as YouTube Audio Library,

Pixabay and BBC Sound Effects; this is because these sites providing the
public with free audio tracks to download.

The panting sound effect (SFX) and monologue for Matty will be
recorded through a Digital Audio Recorder.

The advertisement requires all footage
and branding to be original and not
illegally downloaded from online. To
adhere to this, | have decided to create
my own brand called “Perfection”
watches: | have chosen this name
because it suggests luxury, aspiration,
excellence and high-quality, ensuring my
target audience to buy the product.

To demonstrate my own branding style, |
have used blue text boxes with white
writing, arrows, and photographs to
make my Secondary Research interactive
and have created a presentation pitch to
show how | intend to stereotype my
brand through advertisement. | have also
written a Proposal to outline the aims of
my advertisement in relation to my brand
of “Perfection” watches.



Deadlines and Constraints

No swearing or offensive language is allowed; hence, lots of research was done into
Legal and Ethical Consideration as part of a class activity during my TV Advertisement
Project. To expand on this, | have also prevented any risk of Libel/Defamation/Slander
by using a statistic (“99% accuracy”) and by ensuring that all dialogue does not show any
hate or contempt towards a particular group of people. FurS5thermore, there are no
sexual references as this is not allowed in any media product and would make my
advertisement unethical.

No weapons/prop-weapons are allowed, and we have been set a group of products
which we an advertise. | have chosen to advertise a watch as it is written on the
assignment brief and because it is not a prop-weapon.

The Pre-Production ad Production deadline is set to 13" of December 2021 an this
assighment has been handed out on 23™ November, giving me four to five weeks to
complete all my pre-production, production and post-production stages. To ensure that |
work around this constraint, | have developed a Production Schedule which | will follow
to do each task when required, step-by-step.

Aduer.li;|ng Requirements: TV Advertisement

Produce an advertisement for:
Criteria: *  An item of food or drink
* An electronic gadget
- Interming * An item of clothing/clothing accessory
* The advertisement cannot identify the name of the product until the 5 seconds

* You need to show the effect of having/using/owning the product to sell the item

*  You must not use ANY pre existing ideas or brand identity in your advert/All of your
ideas must be original to you

* Your advert MUST be edited in either Adobe Premiere Pro or DaVinci Resolve

Duration : 30 seconds
Target audience: 16 - 19 yr olds

This slide is a Class Resource from my music video’s
Grading Criteria.




Brief Production Schedule

In the first week of my TV Advertisement Project, | will be focusing on Secondary
Research and Idea Generation. This is so that | can successfully develop a detailed
understanding of how advertisers attract their target audience forms and styles of
advertisement, different conventions and visual language in advertisement, legal and
ethical considerations and how different conventions/forms/styles/ideologies/meaning
inspire my own advertisement for “Perfection” Watches.

| will also be using my fist week of the project to plan my assignment so that | know
when al am doing each task and to gain a step-by-step guidebook of what | need to do.
This is to avoid any confusion or becoming overwhelming by the total amount of tasks
required for the project and will me to manage my time efficiently, effectively, reliably,
productively, and professionally.

After creating some ideas inspired by my Research (please refer to the mood bords and
mind maps for Idea Generation), | will use the second week to expand on my ideas
through pre-production. This will help to develop a plan on when/where/how and why |
film different mise-en-scene and will help me to evaluate what | want to achieve from
my advertisement.

My third week will be spent filming so that | can get the required footage for my TV
Advertisement. This included filming a Narrative and examples of Product Lighting to
create interest; in the same week, | will also be editing my footage.

The fourth and last week will be focused on feedback, evaluation, and refinement to
ensure that | can make my advertisement as successful as possible.

Production Schedule -

Q/ Farnborough College
of Technology

DATE EVENT/ ACTIVITY LOCATION PARTICIPANTS MATERIALS TO BRING/
THINGS TO PREPARE
31/10/21 Production Schedule 8 Wilton Court, Myself Production Schedule Template
04/11/21 Farnborough, External Disk Drive
13/12/21 Hampshire, GU14
7EL
01/11/21 Secondary Research Farnborough Myself Google
02/11021 College of YouTube
Technology, Word Document for Taking Notes
Farnborough, Pen / Paper
Hampshire, UK, External Disk Drive
GU14 7EL
8 Wilton Court,
Farnborough,
Hampshire, UK,
GU14 7EL
03/11/21 Discussion and feedback of my advert examples N3 Classroom, L3 Media — External Disk Drive
Farnborough Year Group A | Computer, Interactive Board
College of Relevant Advert — YouTube
Technology, Secondary Research word
Hampshire, UK, document — completed
GU14 65B




Target Audience

Research Outcomes for TV Advert

Quesfionnaire Link:

For my TV Advertisement Project, my target audience has been ot i e oot
set at 16 to 19 years of age. To appeal to this age range, | chose
to use themes such as education, punctuality, time
management, educational studies and self-improvement which
also attracts the Psychometric group known as Reformers due to
their desire to always self-improve. To show education, |
decided to make the protagonist unsuccessful and always late to
lesson — his name is Matty. After buying “Perfection” watches,
his punctuality; time management, and educational studies
improve due to his new “Perfection” watch being or accurate.

Survey Aims

In terms of my gender, | used a male-cast so that | could make
my TV Advertisement more relatable to this gender
demographic. Furthermore, it appeals to young makes because
data from Statisitica shows that Action is most popular with US

males by 90% with females only 6% behind. Information gathered from the website

“Statistica.com”:

Most popular movie genres among adults in the United States as of December 2018, by
gender

Link:

DOWNLOAD

i JEE EEN R | https://www.statista.com/statistics/264127/favorite-

movie-genre-in-the-us/

§
gfaflols]-

Year of Survey (Recent)
2018

Relation to my “Don’t be Late!” TV Advertisement:
| plan on using Action in my advert. | have used this
photo to demonstrate the popularity of Action
through recent and credible results.

In terms of psychometrics, we have discussed that the ideology of self-improvement
embedded with the ideology of my product improving your lifestyle relates Reformers
because they seek self-improvement. However, it also appeals to Aspirers they seek
status (in this case, the status of successful educational studies and good grades).

The lifestyle for the target audience of my TV Advert is very much people from 16- to 19-
year-olds who are in full-time education. This makes my audience more niche and is
because all my characters follow this lifestyle.

This advertisement will relate largely to Working Class citizens when Socio-Economic
Status due to the themes of education, punctuality, and time management and because
most families that send their children into education are likely to be Working Class. This
may also attract the Middle Class because the watch which | will use for the TV
Advertisement will be affluent, high-quality, modern, and sleek.


https://www.statista.com/statistics/264127/favorite-movie-genre-in-the-us/
https://www.statista.com/statistics/264127/favorite-movie-genre-in-the-us/

TV Advertisement: Idea Generation

Secondary Research

| began by researching a range of advertisement techniques, forms and styles so that |
could consider how | would use conventions in my own advertisement. This helped me
to make my advert more persuasive by using industry-standard techniques. Part of this
also included researching other advertisements and seeing how their content created
meaning. This helped me in creating y Idea Generation for my own advertisement with

the use of a Mood Board and Mind Map.

Mood Boards and Mind Maps

After researching my advertisement, | decided to create my own ideas by looking at key
themes in adverts and using them to create my own ideas. This also included looking up
statistics and facts so that | could gain insight into what my target audience would want
to see in an advert. Based on this, | chose action due to its being very popular with teens

and young adults, as show below:

Primary Audience

For most action films the primary target audience is young males aged around 16-
25 years old. This is because most action films have large amounts of fast paced

Title: “Target Audiences for Action”
Author: Jack Ambrose

Website: Prezi

Tiny URL (For Preview): https://bit.ly/3rKiEj6

Tiny URL (Full Article): https://bit.ly/3vGvqg3h

| also decided to use connotations of education due to my target audience being
between 16 and 19 years of age. | felt that revolving my advert around education would
make my product more relatable. To do this, | advertised a watch. | decided to sell this
product through advertisement as | could use it to link education with lesson punctuality
and time management — creating interest for my viewers.

Advertisement Forms and Styles Advertisement Forms and Styles

Advertisement Forms

Advertisement
Forms

Description

Examples

Realistic Narrative

This is when the advert is based on every-day
life to add realism (relating to real-life
events).

Animation

This is when the advertisement uses 3D or
2D Graphics and computer-generation to
show animations, or cartoon like sequences.
This is to add fun into an advertisement and
could be used to appeal towards a young
target audience.

Milky Way Advert —“Red
and Blue Car”

Series

A series is a collection of advertisement, such
as The Meerkat adverts. Most often, each
episode of advertisement is related to one-
another, and this type of advert could be
used to create a more complex Narrative or
could be helpful for if you wanted to
experiment with character at any pointin a
Series Advertisement.

Meerkat Advertisements

Stand Alone

This is the opposite of a series because Stand
Alone is where everything is put into one
advert — preventing sequences/preguels of
advertisements. This could help to create a
bigger variety of adverts.

Sainsbury’s 2014
Christmas Advert

Advertisement Styles

Advertisement Style

Description

Examples

Humour

Humour involves advertisements which are
funny and comedic to appeal to their target
audience. This is to create a light-hearted
tone to entertain the audience into
purchasing the product, example of
Humour-styled adverts would involve
examples such as Specsavers.

First Direct — “Barry The
Platypus” Advertisement

Dramatic

Dramatic Adverts are more serious hence
their name.

This means that they are more likely to be
fast-paced and could include camera angles
such as Dutch Angles, as well as dramatic
VFX, darker lighting and music which is more
tense.

“Oreo The Batman”
advertisement

Parody

Parodies are a comedic remake of famous
adverts/song. This includes the Flash
cleaning-products adverts — which include a
Parody of “Flash Gordon by Queen and a
cleaning-product advert for “Bold” which is
a parody of “Gold” by Spandau Ballet.

Y

“Flash” Advertisement for

the Flah cleaning-product,
parody of Flash Gordon by
UK Rock Band Queen



https://bit.ly/3rKiEj6
https://bit.ly/3vGvq3h

Effects of Advertising

Audience Theory

The need to make your next advertisement better than your previous one.

Hypodermic Needle Model

Developed in the 1320's, absorbing the media passively and believing its messages to be Audience Re_gponge;
true / Persuading them that “this is what you need”.
Audience Response: Description of the Response:
Example: Looking at the news and forcing yourself its true, “You are going to buy it whether
you like it or not!” Preferred Reading When the audience agrees with the

product or advertisement / what the target
audience likes about the product.

Two Step Theory Negotiated Reading When you agree with certain elements of
the product but disagree with other

How a passive audience is influenced by someone’s opinion rather than the media product elements of the product.

consumed.
An example of this includes voting for an
underdog in a Talent Show or questioning a
Use and Gratification Needs TV Programme on social media.
Oppositional Reading When the viewer disagrees with everything
This is based on specific needs and requirements from a product and was developed in the about the product. An example of this
1560's. Factors of this include: could include a campaign to stop a singer
reaching number one in the music charts.
Factor Type Factors Participatory Reading When the consumer participates and
Gratification Groups Escapism interacts with the product that they are
Personal |dEI'Itit\l' consuming.
Education
Gaming Groups Achiever's — People who want to win points

Socialisers — People who enjoy the social
aspect of games.

Killers — People who enjoy killing other
players in games.

Passive and Active Consumption
Developed in the 1960's.

* Active — People who engage because they have chosen to consume the product.
* Passive — Will not be the target audience because they are forced to consume the
media, not challenging the messages.

Advertisement Forms/Styles (An understanding of Advertisement):

Before analysing examples of adverts, | used my Secondary Research to understand the fundamentals of an
advertisement a nd the effect that advertisements can have. This shows that | successfully linked my finding by
Informing my ideas into my Pre-Production, because it allowed me to categorize what kind of advert | wanted to
create, what response from my target audience, and what forms/styles | would incorporate into my
advertisement project; alongside how | would achieve all this through my conventions and ideologies.

The concepts of Advertisement Forms and Styles was introduced to us through in-class revision, where we
discussed different forms and styles together so that we could gain an in-depth, valuable, detailed, and insightful
understand of types of advertisement. The same was done in-lesson for “Audience Theory” so that we could gain
learn and revise an in-depth, insightful, valuable, and detailed knowledge of how advertisement can have different
effects on their target audience through the convention and meanings shown.

Advertisin oo
it & Ual 50 T it

TV Advertising — Structure e.g.
FORM/GENRE

TV Advertising- Style

b Humor
Dramatic

Parady

DISCLAIMER: The following slides pointed to by the arrows were created by the following media lecturer GOLDEN SIALPOLYA and
do NOT belong to me. These have been added as examples of CLASS MATERIALS ONLY.
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Advertisement Purposes Analysing Ads — Andrex 75

Andrex 757
As part of a class exercise, | analysed adverts to https:/fwww voutube com/watch?v=yx6eZAKWLHK
pinpoint their purposes. To do this, | decided how
they used advertising conventions to entertain,

* The use of 2 puppy entertains a female target audience of all ages because puppies

promOte; ed ucate a nd/or inform their ta rget are stereotyped as being cute, warm, friendly, leving, and cuddly — connoting Andrex
audlence with the same personality traits.

* The us= of soft, piano music helps to entertain an alder target sudience becausze it

Entertain

conmotes a lower, gentler, and slower pace and mode of address which may not be as
well received with younger archetypes.

* The variations between home-movie-orientated videos and professianzlly filmed
footage helps to entertain us and engage us by creating interest and contrast — giving
& positive representation of Andreys 73" Anniverzary advert being like @ hame
mavie, piece of history and story.

Why did | analyse Andrex-»

One of the advertisements which | analysed for
purpose and meaning was a puppy-based
advertisement for Andrex toilet roll. | advertised this
due to it containing a lot of symbolism and due to its

Promote

* The association of toilet roll, and a cute, fluffy puppy helps to promote &ndrex
becauss it connotes an ideclogy of Andre being cute, warm, and friendly. It also

belng |Conic- Thls |S because us|ng a puppy makes th co;:rlesannﬁerideulog and representation of Andrex’s tissue paper being soft and
. e . e Ll
tOI|et pa per feel more |nV|t|ng and IS an example Of * Another use of promotion is a High Angle where we sze the puppy's direct gaze at us.

This promotes the product because it urges us to purchase it — this is achisved

Visual Language as it connotes the product as being
soft, luxurious, and cute — appealing to a female
target audience.

because the use of puppy eyes is often evocative at connoting empathy, love, care
and sometimes guilt or sadness.

For analysing adverts such s Andrex, | used all my
findings to consider how | could use symbolism and
Visual in my own advertisement.

m MW

[

Analyses — Andrex 75t

When producing my “Don’t Be Late!” TV
Advertisement, | achieved this through denotations

and conventions such as clothing, dialogue, and a L)
range Of camera an Ies a |On Side Prod Ct I_i hti n = In my opinion, the TV advertisement faiks ta inform its sudience about the product.
g g ’ g u g g This it because it focuses tao much an the puppy rather than the actual product this

to Create IntereSt for my ta rget audience- cauld misinform the sudience because it could make us think that fndres is

advertising puppiss.

Educate

+ The use of home-mavies educates us becauss it connates that Sndrex is a well-
astablshed brand and institute of toilet paper.
= Howeser, there is a back of education because the advertisement anly has a puppy,

toilet paper with mo real explanation as to how they fink or any information abaut the
product.

Other Technigues

= Direct Gage — Puppy staring inko camera.

+ Symhbalem = Use of puppy to symbolise paper as soft and cuddly.

= fszociation — Associating puppy as cute, thus making m misre likeahls and
appealing.

+ Composition — Making the puppy go towards the camera and in the centre of frame
sa that we can facus on how it stereatypes Andrex.

= MW




First Direct — Barry the Platypus John Lewis — Man on The Moon

Link Link
https://www.youtube.com/watch?v=VuWMBrauRRs https://www.youtube.com/watch?v=emoUWMmGzXo
General Notes _General Notes

The Jon Lewis “Man on The Moon” TV advertisements is a highly evocative and emotional

Overall, | love how this advertisement is produced and post-produced to be very Vit Ihat priabts thavieivar regartioss oF how stions they thisk they ar

unconventional: Who else would use grayscale, have a talking platypus and beatboxing
bird in one advert or go to such a length with video effects [VFX). It makes this
advertisement cutting edge, creative, imaginative, innovative, and clever, such as when
the waiter puts a tablecloth down and then it rewinds in reverse (so that the waiter has
the cloth back up).

The first hint of this is the soft, mellow music of poetic piano chards followed by lyrics
such as “would like to leave this city”, “half the world away” and “I'm still scratching the
same old hole”. These lyrics are from a famous and successful Oasis song — thus, this
makes John Lewis more recognizable, and memorable for those that realize this —one
way in which the advertisement is successful. However, the fact that they have slowed
down the song and added a female singer is clever because it enables us to convey their
own brand attitude — appealing to the middle-aged and elderly females (a group who may
want to settle down perhaps and may be more reflective of themselves).

The lyrics are made even more meaningful by the fact that they are representation of the
adverts characters: a lonely girl and lonely old man who both have no friends and feel
alone and isolate. Such as The Extreme Wide Shot (showing how isolate and alone the
elderly gentleman really is) makes us feel sorry for both protagonists — adding an emotive

These denotations of futurism (being unconventional) make the advertisement unique mode of address for the target audience. Again, this appeal to the middle aged and

and help to create lots of interest for its target audience. affluent and makes the advert more poignant.

The advertisement is most likely trying to reach a young archetype who are creatives The Ex;reme Wie Shot furthermore hints at how small we are in space and the universe
around us.

based on what has already been discussed and its settings: A record shop is used which
may be popular with musicians and the unconventional grayscale adds contrast to make
First Direct bold and adventurous (much like the average Explorer archetypes) — it also
makes the advert artistic in a way (as though it has been shot by a professional
photographer). The use of a Working Class, everyday street branches out the First Direct
audience by connoting a more every day, commonplace, and relatable feel.

: rs

Perhaps the most hard-hitting, emotional, and poignant shot for me is the Extreme Close
Up near the end — where we see the elderly man's tear run from his eye, crying in
happiness that someone cares for him. This shows how effective kindness can be (as the
girl had already sent him a telescope gift so that he could see her and wasn't alone). It
also shows an ideology that there are people alone at Christmas and we need to care and
look out for them.

The lack of music allows us to focus on what the Platypus is saying to understand themes

and genre — perhaps a great example is the “automated truck recording SFX — giving an In these S|ides' | a na|ysed ava riety of d|ffe rent
ideology of what First Direct avoids, making it feel more humane and approachable. . . . .
advertisement by discussing content and meaning and
How does it inspire my advert? f f . .
For my advertisement, | will be as innovative with my use of camera shots, transitions, lln kl ng eaCh paragraph together by IntrOdUCIng a range
SFX and VFX as possible (using Tracking Shots, Panning Shots, Dutch Angles and Low of content. This has helped me to evaluate ara nge of
Angles etc.) . K
advertisements conventions and how they appeal to
My advertisement also shows how Matty is punctual, and his grades improve because of . . .
“Perfection” watches: To achieve this, | will show Matty with a tense, action genre before thew ta rget aUd lence to Se” thelr prOdUCt-

buying the watch to make my television advertisement creative and fun — and appealing
to a young audience.

| also added a short section with the subheading “How
By ot fididays e and Saok does it inspire my advert?” to add paragraph of Idea

Tk : Generation based on my finds. This helps to link my

T e e Research with Idea Development so that | can consider

General Notes H H
| like this holiday advertisement because from the start, it helps to give us clues as to hOW I WI” denOte my conventions to appeal to my
what it may be advertising. This is mainly shown in the Mise-gn-Scene: Al the sets look ta rget a udience_

very exotic and foreign {from the beach and its steep cliffs to the elaborate European and
ending resort) — hinting that this involves travel and holiday. The use of foreign music
emphasizes this and helps the audience to visuslize each holiday destination.

This exercise was assigned as part of a class discussion
This variety of settings helps the Easy Jet “Hide and Seek” advertisement to appeal toa . . .
international and multicultural archetype of target audience. Where we presented our advert|sement f|nd|ngs and
' discussed in class a few days after research.

How has this inspired my advert?

I will use the ideas from this advert to find my own way of creating a happy, rejoiceful
mode of address when Matty has purchased “Perfection” watches — enabling his
punctuality, time management and academic work to be improved.

The use of a foggy, misty Icelandic set with the futuristic house helps to combine the old
and naturalistic with the new buildings of the modern world — adding innovation to
appeal to the youth. This and the low-key lighting create romanticism, and mystery;
aloengside interest to its contrast with the more exotic, high-key lightings.

I also used a wide range of camera angles and tilted frame to create a cinematic approach
Mystery is also created by not revealing the brand name or product to create intrigue so to filming. This creates interest for the viewer by making my advertisement cinematic,
that the audience can continue watching the advertisement. innovative and playful but also connotes action to emphasize a lifestyle and ideology of
my product solving an issue. The advert has inspired me to do this because it uses High
Angles to make the protagonist appear as being smaller than her settings -suggesting that
she is tiny compared to the endless opportunities and holiday destinations bought by
Easy Jet.

The sets and clothing, as well as the acting helps to generally connote a happy, playful
mode of address and basing it on the game Hide and Seek helps to make it clever,
memorable, and iconic — prompting childhood memaries to make the advertisement
iconic. This is reinforced by the realism of “Hide & Seeks” (creating a childish and playful
mood) and denotation of bright, garish ¢olours to appeal to children. The denotation of
cast in their 20's and early 30's alongside the use of a royal, grand room also connotes
that Easy Jet is trying to aim for the family market.




TagHeuer — Porsche Advert

TaeHugugr Porsche
Link: https://www.voutube.com/watch?v=edsFE7MoZQ4

Similarities with my advert

Both my advertisement and the Porsche advert use a fast pace through quick music
and motorsports

Both my advert and the Porsche advert uses a dramatic denotation (visual language)
of low-key lighting (which | will be using to show Matty being rushed and late for
lesson). This helps to make the advert movie-like, cinematic, exciting and fun.

Both my advert and Tag Hugugr are also cinematic due to its range of camera shots,
this conveys visual language helps to connote a bold, adventurous, and cutting-edge
mode of address. These different shots also create interest because they show a
denotation of contrast and creativity for the target audience.

Both my advertisement and the TagHusyer Porsche advert is selling an ideclogy: The
TagHueuer ideology involves a fast pace, power, and aspiration success as does my
own ideology (because | will be showcasing how my “Perfection” watches improve
your educaticnal life).

Differences with my advert

TagHeuer — Porsche Advert

e Inthe advert, the watch is shaped at like the sports car in an early side shot (CU) to
loak like the car, enabling us to associate it with an ideology of motor sports and
speed. In my advertisement, my watch will on the other hand be a tool for better
grades.

¢ All the Porsche advert uses low-key lighting; my advertisement will use high-key
lighting when we see Matty arrive to class on time.

* My advert uses a combination of action music (to show Matty being late), classical
music (for an exaggerated tone when Matty is punctual, presenting it like a miracle)
and a wrap beat music (to make my advert current and relevant to a young target
audience). Alternatively, Tagheugr's Porsche advert uses soft, folk-ballad to make it

appealing to a wide audience and do prevent an over-exaggerated mode of address
{which could be easily stereotyped due to the themes of motor sports and speed)

» My advertisement has a greater emphasis on cause and effect, because it uses
multiple cast; and shows the main character before purchasing “Perfection” watches
and after purchasing my product.

Watch Advertisements (Sample)

After analysing a range of advertisement, | decided to focus on watch-adverts because die to creating my on brand
called “Perfection” watches and wanting to do a watch advert for my own brand. To do this, | thought of what ideas
had been inspired by Secondary research and compared the similarities and differences to other watch adverts. This
helped me to consider if there was anything missing from own advertisement ideas which could help to enhance my
video advertisement.

As inspired by TaghHeuer, | decided to use contemporary, modern, rap-beat music at the end to make the video
advertisement relevant, contemporary, and current for my age range. The same advertisement also inspired me to
keep the action-scene of Matty running to class and edit it with a fast, cinematic audio track of music — this was
inspired by the themes of speed and adrenaline connoted by the denotation of motor sports in TagHueuer’s motor
sport advertisement.

Advertisement Mood Board and Mind Map:

After noting down the findings for my Secondary Research, | created a mood board to represent what | was going to
advertisement and how | would settings, education, punctuality, and time management to relate to people between
16 and 19 years of age. To do this, | created a blank Word Document and used “Landscape” orientation so that | could
visualise as many different ideas as possible. This helped me to think creatively during my idea generation process.

| then used these pictures to assemble a Structured Narrative. To do this, | based my advertisement on a student’s
how is unsuccessful and late to class until purchasing “Perfection” watches.
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TV Advertising: Primary Research

How did | undergo my Primary Research?

After generating some ideas for my TV Advertisement through my Secondary Research, |
created a questionnaire/survey so that | could carry out Primary Research on my target
audience. | did this to see whether my target audience liked the ideas which | wanted to
incorporate into my advertisement; another important part of my Primary Research was
to see what my target audience did not like my idea, their suggestions and how | could
use my findings to improve my idea and ensure that it met the needs and requirements
of my target audience. This helped to ensure that my TV Advertisement was more
successful in meeting the needs of my viewers.

For creating my Audience Research Survey/Questionnaire, | used Microsoft Forms
because the app saves your work automatically, allows you to edit each question to your
specific liking and has the Unique Selling Point of letting you order your questions as
desired. Furthermore, all input from other people is consolidated into pie charts, graphs,
and tables etc. to make my findings easier to interpret and understand. This made it
easier to know how to improve my idea to meet the needs of m target audience, as well
as what they liked about my idea.

D0 W e s i it st e e et EENEY ) -
Matthew Willliams  #%

B Preview @ Theme 2h

Send and collect responses

\ Anyone can respond v

This ink is ready for you to paste.
Shorten URL

. e mens Q=+ o

&) Audience Research by Matthew

Williams (TV Advert) &

In these two photographs, you can see that | shared my survey by selecting “Shorten URL” and “Anyone can respond”
for who | let into the survey/questionnaire. This is to ensure that | can get as much detailed feedback as possible for
my TV Advertisement ideas in relation to “Don’t Be Late!”

Asking as much of y target audience as possible also makes my survey more helpful for improving my idea and more
accurate. This enables me to create predictions on what my target audience will or will not like to improve my future
media productions — providing that most of the feedback is detailed, specific, informative, and concise.

For distributing the survey/questionnaire for my Primary
Research, | originally posted it onto my Teams group for Level 3
Media, tagging the relevant team to gain feedback at a nice,
promptly pace. | did this so that | could reach as many people as
possible.

This decision was taken for my TV Advertisement of “Don’t Be
Late!”, and my Al Shot Film of “Dreams and Dilemmas” only. |
did not use this approach during my Music Video as | had

- . @ | received inappropriate, sometimes vague, and highly
il et Bt St unprofessional feedback for the Primary Research which | carried
R out for “Don’t Be Late!” and my short film of “Dreams and
Dilemmas” (any inappropriate/unprofessional feedback has been
P left out of my A1l Portfolio to maintain professionalism.




Research Outcomes for TV Adve

Questionnaire Link:

Far my “Television Advertising” product, | hod to do Secondary and Primary Research. Secondary
Research is looking at exampies of similor work; Primary Reseorch is when you callect the data

yourself.
At the tOp Of thlS S“de | added a Far the Primory Research, | created my own guestionnaire which can be viewed in the link below
’ \-b
“Questionnaire Link” so that my en- US#AnaIvsw-true&Formld Ng m4|hwkze?mzmKNaquPﬁpEeWRBlb
4
enabling them to see what | asked and man G
all the results for my Primary Research. 18

Next, | have outlined the requirements SEySy- Nms

of my Primary Research. This is so that |

» Discovering My Audience — My first priority was to identify and relate to my audience. T
was done through asking their name and age range, as well as what they would want to s

can inform my prod uct by thinki ng advertised. Answers varied to reveal a diverse range of hobbies and interests within my
target audience.
abOUt What data I need tO Support my « Expectation of an advert — To perfect and refine my advertisement to the needs and
a dvertisement. ThlS hel pS me to create requirement of my viewer, | asked them guestions about genre and what they would war
. . . from an advert. This will make my own feedback and end result more personal, audience
d SurVQY/q uestionnaire which enables aware, and authentic.

t . | bl f d b k f « Expectations of a watch — Lastly, | asked them for their own ideas and expectations of a
me 1o ga In valuable Tee ac or watch so that | could advertise a watch which THEY would be more likely to purchase due

im provi ng my TV advertisement. being more appealing and relatable to those between 16 and 19. This link back to the firs
aim of “Discovering My Audience”™.

Participant Profile

To collect my responses to support my TV advertisement, | asked people between 16 and
19 due to that age range being my target audience for the advertising assignment. 1 also
asked three professionals above this age range — however, | kept answers from those abo
19 to a minimum so | could focus on my target audience, what they want from an advert,
and what they want from a watch.

| asked people in education to do my survey as this was for my coursework — | also asked
my friends and shared it online through Microsoft Teams, Facebook, and Instagram;

showing that my target audience is into technaology. o
w MV
-

Target Audience

At the bottom of this Primary Research Fact Sheet, | have mentioned about who | have
asked to fill in my Primary Research so that | can show that | am trying to gain feedback
from my target audience. To show this, | added a questioning asking for the participant’s
age range — most of my participants were between 16 and 19 years of age. This makes
my advertisement more likely to appeal to this age range, because | am using the
feedback to discover what they do like about my ideas, what they do not like about my
ideas and how | could improve my ideas.



Research Outcomes for TV Advert

Favourite Genres for a Watch Advertisement

/ Cverall, | dizcovered that my target audience is mainly into action: For instance, question &
[“If you were creating an advert for a watch, what genre would you like?”), 10 and of 16

. . . people (63%) chose action whilst smaller groups chose adventure. This shows us that my
In this section, | have decided what genre my

target audience prefers action — reinforced thorough qualitative data such as "it fits the feel
ta I’get audience W0u|d ||ke tO see in my WatCh of the watch being formal and dramatic”, “would make more men want to buy the watch”,
advertisement. The most popular genre was SiRiakler

and “I've seen a lot of action advertisement types and found them to be well doe ad
ua Ction" This means that my idea will work because | will also be using action through audic and a
° range of camera shots to engage my audience — this meets my target audience’s need and
requirement to watch fast-paced action scenes and suggest that it can be and will be
successful towards connoting a sleek, formal, dramatic tone to my watch.

Based on these findings, | ensured that my
storyline was action-based by keeping the idea of
having an Action chase to show Matty running
late for class.

& If you were creating an adverl for & watch, what genre would you lie?

N/

What My Audience Expects from a Waich

COverall, 8 people out of 18 selected “To Be Able to Tell The Time” whilst 4 chose “Tao be
environmentally friendly”. This indicates that punctuality and time management are highly
important components of any watch for my target audience ad that they need the product
to be relatable, modern, and relevant so that they can appeal and relate to it. His in
reinforced further through “selving problems” — showing that the watch and advertizement
is sterectyped 5 a “selution” for problems.

This supports my idea because my advertisement is trying to solve an issue — in the form of
a student being late for class. The use of college will make y watch relevant to my age range
and will help to make the watch sleek, modern, up-to-date, relevant, and current.

Here, | have understood what my target audience
expects from a watch — comments included an o
emphasis on technology, something that looked
modern and sleek. Unfortunately, my target
audience disliked my watch as it looked basic and
“old-fashioned”. This shows problem solving,
because | solved the issue by buying a watch
based purely on the feedback given by my target
audience.

-

Research OQutcomes for TV Advert

My Audience’s Dream Watch

Far this question, many people typed a range of

answers [some including Rolex, Kidizoom and W — v
technology/gadgets in watches). This shows an

interest in technolegy, innovation and exploring

possibilities and alse a range of interest in my target

audience.

For this advertisement, | will be using a innovative

watch which is and my preduction will be highly

technical and innovative due to trying to use

different audic and camera angle technigues. If | can get a digital watch, then | will
purchasze one as soon as possible.

Can watches improve punctudlity. time Managemeni?

For question 18, 14 out of 18 people agreed that
watches can improve your “punctuality, time

This section of Primary Research was vital to my
storyline because the ideology of my “Don’t Be
Late!” TV Advertisement was to connote
“Perfection” watches as improving your
punctuality, time management and educational
studies. My findings here discuss that my idea is
successful because most of my target audience
agreed that watches can improve punctuality and
time management.

management and educational studies:"

Tis makes my advertisement successful because the H
data suggest that watches can solve issues such as — :
being late — this is going to be a key plotline for my E ‘.

own TV advertisement.

Meanwhile, 14 out of 18 people also selected "Yes
for (question 18, “Would you buy watches if they improved your punctuality, time
management, and educational studies?”

This shows us that watches ca integrate into realism and education — this means that my
advertisement will meet the needs of my audience by making it more relatable and moral.
This will also relate to my audience because it will encourage and support the advert’s aim
of motivating and encouraging my target audience into buying “Perfection” watches.



Ways of improving my TV
Advert idea:

Fir these next two pages of audience
research, | looked at my survey results
and my finds on the needs and
requirements of my target audience
so that | could decipher what my
target audience do not like about my
idea.

In this page, my audience did not like
my watch because it looked basic and
old. However, my target audience did
like the black, white, and grey watch
that looked modern, sleek, and
innovative. Furthermore, some of my
findings suggested that my target
audience also likes digital watches as
many young people are stereotyped
with technology.

Based on these conclusions, | came up
with the contingency plan of
purchasing a new watch that was
modern, sleek, and innovative so that |
could purchase a product that
appealed to my target audience.

Research Outcomes for TV Advert

My Original Watch

Unfortunately, the watch that | thought of using for my advertisement
was unpopular, as most of the respondent clicked on “Na” for the
question “Do you like this watch?” Reasons for this included the watch
looking “plain”, “vintage”, “old-fashioned”, and a general fear that some people “wouldn’t
be able to tell the time on it".

Contrary to this, 13 people did like the blue watch shown on question 22, due to factors
including: “trendy”, “details and more depth”, modern”, “look newer” and countless other
reasons.

In response to these findings, | will purchase a new watch which meets the needs and
reguirements of my target audience. To do this, the watch will be sleek, modern, and easy-

to-tell the time with some gadgets (if possible).

-
L
Purchasing My New Watch

On 27" Novemnber 2021, | purchased a new watch from TK Maxx in Farnborough Gate —
when doing the purchase, | negotiated and discussed the watches available with the
zalesclerk, considered what my target audience wanted, and which watch suited these
needs best. Hence, | bought 8 Wenger watch which is black, has a silver/steel out rim on the
around the clock and large white numbers to tell the time with.

L

| chose this watch because it fulfilled the audience’s requirements for a “trendy” and
“"modern” whilst performing the necessity “To be able to tell the time”. After doing
research, | also discoverad that Wenger (as a brand) aims to be environmentally friendly as
possible: It does this through things such as recycling, conserving energy, using raw material
that is enwironmentally friendly, reducing harmful emissions and reducing waste. Another
perk is that it is a Swiss — this country is often stereotyped with luxury, high quality, and
precision. However, Wenger also suits my advert because it will be
making my own high-quality brand more accessible to younger people
between 16 and 19; this will be done though he advertisement being
set in college.

Sustainability Efforts

i 1i hn -

Article Title: Sustainability Efforts

Website, Brand and Author: Wenger & J.R. Clancy
Link: https://performance.wengercorp.com/about/sustainability/



https://performance.wengercorp.com/about/sustainability/

Here, | have recognized that my target Research Outcomes for TV Advert

audience do not like Romance-based
productions. This has influenced by i smibniinin
advert idea, because | have decided not

to use romance in my final cut and have I
instead opted for someone that is late I

for lesson. This is relevant to my idea as - -

[ EEER ]

it lets me use genres such as action Genres: Not Using Romance
(Wh|Ch is more popu lar with a young In my TV Advertisement, | will avoid using romance as a genre. This is because it was an
ta rget audience). unpopular genre in my target audience: On question 8 (“What is your last favourite

genre?”’), 9 out of 18 [50%) of participants chose “Romance” whilst the others varied

between Melodramatic (chosen by 4 people), Coming of Age (chosen by 2 people), and
action (chosen by 1 person). This shows me that Romance is unpopular with 16-to-19-year-
olds.

Luckily, this should not be a problem as my story revolves around action and drama.
Howewver, | will avoid using Romance and if | do suddenly steer towards Romance; then | will
look back at my survey constantly — this will act as a guide of what not to do in my advert
and what my target audience expects from my advertisement.

Survey Length

In my guestionnaire, survey, a commaon issue was that
my survey was too long due to having too many
questions. This is a major issue because it means that
my target audience |ost interest towards my idea.
Caonsequently, it made them feel overwhelmed and
unattracted towards my advertising idea

In future, | will thoroughly review my questions before

distribution and will prioritise which one are and are

not needed. This is so that | can receive more accurate and helpful data which helps to
better infarm my media ideas.

- W

| have recognized that my survey was too long and made attempts to
shorten my survey/questionnaires for future projects. For instance,
whilst my TV Advert was 25 questions, the survey for my Short Film’s
Primary Research was 19 questions. This shows that | have tried to
attempt to streamline my questions.

By doing this, | achieve better feedback because my target audience do
not feel as overwhelmed. This enables me to better decide what to
include in my final cut so that | can appeal to my target audience more
easily.




TV Advertisement: Pitch and Proposal

Preparing my Pitch

When preparing my presentation pitch, | tired tov use as many greys and yellows as possible to increase appeal
by making my presentation colourful and engaging. | chose grey due to it connoting class, style, and
sophistication. | chose yellow due to its connotation of positivity and because it looks like gold — which | want to
associate with my home-made brand of “Perfection” watches to convey connotations of high quality, aspiration,

success, and excellence.

How effective was my pitch?

My pitch was highly effective because | was able to describe my ideas in enough detail and as briefly as possibly
to make the understand what | hoped to achieve my project. This was helped by my presentation’s layout and
graphics to make it as interactive and engaging for my client.

Another crucial reasons for why my pitch was effective was because | had done a lot of Secondary and Primary
Research beforehand. Consequently, | was able to support my idea through Quantitative Data and persuade my
client as to why it would be successful through Qualitative Data.

On my front pages, | have made
my copy white to stand out from
its grey background and have
used grey to connote class, and
sophistication. This is because
my brand is called “Perfection”.

The title is in large font-size so
that it stands out, giving you an
idea of what my pitch is about
based on what the title.
Furthermore, a logo of a watch
with the brand shows my
housing style and the branding
that | have chosen to associate
with my product. Seeing this first
makes my brand more
memorable, iconic, and
recognizable.

Perfection Watches
TV Ad

Matthew Williams

Begun on: 14/11/2021
Completed on: 22/11/2021

Brand Name:

= Perfection

Brand Slogan

= Perfectly on time, Perfectly in-sync, Perfectly successful

Why this branding?

* Repetition of “Perfect” to make watch sound like a high-
quality product and to make it catchier and more
memorable.

* Encourages you to purchase the watch

* Promoting a lifestyle where you are wealthy, affluent, =
successful and in-control of your life P t

* Can be used for a variety of advertising forms and styles. er ec Z On

Creating a Brand for my Advertisement

For the TV Advertisement Project, | decided to create my own branding to show creativity, authenticity, and
originality towards my product. | chose to name this brand “Perfection” as this word infers connotations of luxury,
high-quality, success and aspiration. This helps to make my advert more innovative because my video
advertisement is making my watch more relatable an accessible to young viewers within the Working Class.




In these next three slides, |
am giving a brief idea of wat Synopsis and Characters S-—= "G
| plan to produce for my sy . - ok
Television Advertisement —
hence why | have arranged

A constantly late and unsuccessful student discovers .
these S||des fi rst for my and then purchases Perfection watches when chatting L _
to a snobby peer — causing his punctuality, time f=— —— E
pOthOhO. ThIS gives my management and educational studies to improve. i'g E e

I Pl

Cllent d Clear |dea Of What tO * Matty — The main protagonist who is always late to : é." ik
lesson. I ’f; it 3
eXpeCt d nd ma keS my * Fraiser — He is always snobby and uses “Perfection” == -T2 7"\‘! y
. . watches — casing him to be a successful, punctual _ ?\ M
presentation more logical. student., o P

* Teacher —Is often frustrated at Matty for being late

but can also be supportive and appreciative.

Mise-en-Scene

* This advertisement will be set in college to make the ad more
relatable for its age range — reinforced through colloquial clothing to
make the advertisement to relate to realism. The main props of the
advertisement will be a watch and the lighting will be low-key, and then
high-key: This is to emphasize the improvements bought by “Perfection”
watches.

Audio
* Music — to create atmosphere and hyperbolize the improvements and
lighter feel bought by “Perfection” watches.

* SFX and "I'm going to be late!” monologue (VO) — To show Matty’s life
without Perfection watches; his life more stressed, panicked and frantic
without “Perfection” watches.

* Dialogue — To promote the product, describe its perks, and connote
realism.

o
TV Advertising- Style
Forms and Styles Humar

Dramatic

Forms
Parody

Realistic Narrative

* My video will be using realistic narrative {realism) to
make “Perfection” watches relative to my age group.

TV Advertising — Structure e.g.
Styles FORM

Dramatic

* | will be using the genres of action to appeal to my
target audience by connoting a fast, quick pace that
reflects Matty’s stress and hurriedness towards being
late for class. This will be the USP {Unique Selling Point)
of my watch and will help to make my television
advertisement innovative.

In this slide for “Quantitative Primary
Research”, | have copied and pasted snips
of my research outcomes which were

generates through Microsoft Forms. | have
then used the “Design” tool in PowerPoint
to create a modern, professional, sleek, .
and high-quality presentation. )

This attracts my client into reading the Quantitative Primary Research
figures so that they are more likely to
support my idea.




Qualitative

Primary
Research The aim of this slide is to expand on the Quantitative
Primary Research from the slide at the top of this
page through the denotation of Qualitative Data.
This is to explain the reasons behind the statistic
seen in my “Quantitative Primary Research” and
what people like about my idea. Another aim of this
to create idea generation and make the client think
about any thought or suggestions for my TV
Advertisement Project.
Secondary
Evidence to
Support my
Ad

Targat Audiences for Action by Jaks Ambross - Prazi

Here, | have focused on the denotation of data and statistics when showing Secondary
Research that supports my idea. To do this, | selected information which shows how
popular action is and data that relates to my advertisement conventions to give myself
strong support for my TV Advertisement pitch.

| focused on quantitative data because it uses data and statics to support my idea. By
using data and statistics, the data can be proven and is not as subjective. However, |
could also have used some qualitative data to better expand and explain on the
guantitative data gained through my Secondary Research.




Shot Types Shot Examples
Wide shot - Toact as an establishing shots which introduces setting, and sets the
theme, genre and tone of the advert.
Insert Shots (CU, ECU) *  Toemphasize the product and creates interest for the viewer.
*  Matty turning the door handle to go into class
Low Angle *  Matty running into campus, creates panic to empathise with him because

Tilted Long Shet / Extra Long Shot

Panning shot

Head and Shoulders

Over the Shoulder Shot

BErY

"
)l

i

i

Camera Shots

it look like his foot will crash into the camera. Use of angle will create

interest

- Matty running te class down the corrider.
- Matty runs past the class hurriedly

*  Matty introduces perfection watches

= His teacher exclaims "Matty, why are you so late!?” and then "Well done
Matty, you're on time!” at the end of the advert. Then zooms in to interest

audience.

* Dialogue Shots to show interaction.

il
g 8=

Budget and Resources

fiesouice _

Watch £50
Media Starter Kit (SD Cards, Card Reader, HDD) £50
Canon DSLR 550-D £190 43

THE50 Tripod £133.99

LED Lighting Kit £206.49

Zoom-05 Digital Audio Recorder £209
Batteries £50
Actors £749,484.70
DaVinci Resolve FREE
Adaobe Premiere Pro £238.42

TOTAL £750,610,03

fanlis

In my “Camera Shots” slide, | have written
down possible angles as notes with a simple
synopsis of what you will see in each shot.
This is to make my slide as simple and easy
to read as possible to adhere being brief
with my presentation.

Shots described have been shown through
storyboards and phone phots so that my
client and peers can visualise the type of
camera angles that they would expect to se
in my TV Advertisement. This makes my
slides self-explanatory to give the client an
idea of my TV Advisement. It also makes the
slide concise, simple-to-interpret, and
creates interest.

In my table, | ensured that all the prices listed were as accurate
as possible through the use of using snips of sites such Amazon,

Google Shopping and eStore (the college site for buying

materials such as the “Media Starter Kit”. To present these
efficiently, | put prices beneath each other with the total cost at

the bottom. This makes it easy to add all the individual prices

together for checking that total is correct because my prices are

laid out like a mathematical sum.

In my “Budget and Resources” slide, | have
created a table by going into “Insert” and
then using the “table” icon to customise the
number of rows and columns. | have created
a table so that | can display a spreadsheet of
the resources which | plan to use and their
expenditure. This is to clearly show my
client what Ol need and how much it will
cost so that they can understand the
individual cost per resource.

The “TOTAL” is on the bottom of the slide
and in capital letters to stand out — because
the client needs to know much money is
needed altogether so that | can be paid for
my TV Advertisement Production. This
makes it less likely for my production to
become bankrupt.

Stage / Activity

Pre-Production

Filming Sessions

Audio Recording

Video Editing

Schedule

Time Location
15/11/2021 - 29/11/2021 N3, Home

30/11/2021
01/12/2021
03/12/2021

01/12/221
used.

06/12/2021
07/12/2021
08/12/2021
09/12/2021

N3, and ETC.

30/11/2021 — N Block if possible; however, ETC 3
and 4 will be used if N Block is busy.

01/12/2021 — Filming down the Mall.
03/12/2021 - Filming in TV Studic

ETC 3 and 4, or ETC 12A if other rooms are being <f——————

< location quickly, so that | have more

Here, | have added a backup plan for if
N-Block is in use when filing. This is to
create a Contingency Plan for where |
film if a location is unavailable. This
helps to move the equipment to a new

time to do filming. This is because | am
wasting less time on finding
somewhere new to film.




For my client, | typed in “Perfection
Watches”. This is because my aim was
to sell their products.

Putting my made-up brand down as my
client makes my project look more
convincing and realistic, because it
connotes that | am working for a client.

5
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Detalled description of idea: | will be odvertising mry branding of “Perfection” watches. To oo
this, wae ore introduced to Moty (witvo is scraffy, late and bad ot his ocodemic studies).
Frosier recammends “Perfection” waotches iv on exaggenshed, descrigtive mode of aodress
which cowd he stereatyoed or interpreted as snobby by some wviewers. And whilst hoth
Frosier and Mathy will wear cotleguiod clothing, the teacher will be wearing smovter dodbing
to reflect fis oge, experience (ot be knows what is right and' wibat &5 wrong, the teacher is
frustrted by stodenis wiva are late but 5 afso appreciative and' even prmsing witen they da
el

Afacty bevng bate for class will be showed ehrowgh oo action scene where Malty & ruaning fo
class. This will be ushog o range of shots: such as Mo Low Angle af Motly runmeg into
compis, a Low Angle af Matty ruaning past us to cremte sasperse my moking s ok that
he wil! step on us) and A Tilted Lomg/Extro Long Shart to connode on action and inovative
feel. The sound effects of panting and an cudis recorded manokogue (“V'm godag to be fehe!™*
wil e wzed (0 this scene do stereatyne Matty's shress and panic.

A range of muskow! shyles will creahe interest: Action wil be used to create o frantic pace,
classicm music fo comnote the “Perfection” welch o o minocie and nep music ¢ make it
current, maders, relevand ond trendy.

The TV Studho will be wsed for Close-Ulps and Exireme-Clase-Uips of the watch against g
white-screen, ond with LED Lights. This is fo creote colawrs (such os moking a bive ting, or @
white find to contrast with the blockness of my waichl

Target audienca: ) wil be targeting 16-to-19year-aids Ta achieve this, my stordine will be
based in education to make my adwvertisement relafabie ta this oge growp of demograpbics. |
wil 050 be using rap music o retafiorce the advertisement of “Ferfectian® warches as being
up-to-date, modern, ord covrent ond will struchare the opening soeme Nie on action music to
show poce, create pace, onpea) and n?!ms!_i"ar the hargel audhence.

The Westyle af my target audience will be besed on tose in full-time educacian {moaly
studends). This i hecowse the settings and storgines are hased an educotion and punctuaiity
Jn the advertisement, o student cofled Matty is [ote for closs antil purchasing “Perfection™
watches. Hawewer, the denotation af education may alsa interest and engoge teachers,
lecturers and those wiho wark or have previousty beer emploved & educotion

This oisa krods me ante myp ho bbles and dntevests — my odvertisement Wil opoes to ehase
wha are interested in technodogy, punctuahty and fime monagement, ond watches.

<5
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prROPOSAL

Don't be Late

Prepared by:

Matthew Williams, MW Productions

09/11/2021
For:

Perfection Watches

A student is always late for lessons but suddenly begins to
improve in his time management, punctuality and educational
studies after purchasing “Perfection” waotches.

When providing a “Detailed description of my idea”
and “Target audience”, | put in as much relevant
detail as possible to ensure that my client know what
my idea was and knew it appealed to. This helped to
make my idea more credible and appealing because
my client knows how | plan to produce my
advertisement and how | will use advertisement
conventions to appeal to my target audience.




Poor Audio Quality

Unfortunately, | over-relied on camera audio which
resulted in poor audio quality. This is reinforced by the
connotation that | only used a “Canon 550D” and TH650
Libec Tripod.

To improve on my audio skills, | expanded on what | used
through my Booking Forms, Proposal and Resources
Lists. To do this, | have used Audio Dialogue
Replacement (ADR) by recording audio separately from
my camera-system/setup.

Here, | have been detailed and highly specific with
exact forms of support and requirement needed to
make my TV Advertisement successful. This is to
ensure that | can receive the best and most
appropriate support possible.

In this slide, | have used specific equipment
terminology to make my prices as accurate as
possible, and to give my client a clear, definitive idea
of how | will be producing my TV Advertisement of
“Don’t Be Late!” This creates a link of honesty and
trust between the producer/director and the client
so that they are more willing to fund my “Don’t Be
Late!” advertisement, enabling it to be a successful
media production.

72

ko relation (o socig-poonamic staties, my targed awdlence Wil appeai ta The Warking Closs.
This is becouse most WK ctizens between IS and 19 are io this socio-poonami statements
and peopie in this class range are mare Wiy to attend everyday coleges than Midale Cless
and shoue fwto be get their chiolren fo access Higher Educotion, Hame Schooling, Cinlwersity
ar Prestige /Generally Post Schoods and Calleges.

The wdea advertisement wil oppew! to o wide range of geograntvcs as i does nod speaify @
hooation bt insteod focuses more on ibs starpbng, and bow “Perfecton” wolches cow
lmprove pawr panclality, dimee monagement and educational studies. i ﬂnummr.‘.‘h:‘y
oppeal to g British motlonal udience as the diclogue (s shot in Enghish and the college /s well
developed.

Resowrces: | will by using a Conor D5LR 5500 video comerd for &5 high quality and o THE50
Tripod to increase the stat guokty by mokieg it wel-bmlenoed ond as still and clear as
passihle. A Foam 05 Digitod AucVo Recorder will alea be veed far recorging professional
Podcovers onwd some SFX (mainly the panting).

Talent for mp odvertizement waill include professionaly trained setars from Performing Arts
o play pach choracter.

Project schadube: Hopefully, § will be fidming fram 29 Mavember 20220 On 30°* Nevember
2021, }will be filmimg scemes and then the dlossroom scenes. Fridioy 3¥ December 2021 will
sor me filming #o the TV Studdo. The rmugh oot for my T aovertisement showld oo readly for
wiewing hetwesn Wednesdoy 7 December 2021 ond Thusdoy 5 December 2021 and wil
b shoved wiitl my target auadlenoe throwgh Microscft Forms so that | con improved and
tweak the edverhisement If recessary.

Personnel reguirements: ! wil need 2 cost menvbers: Goe to play Matty, the ather fa play
Frodser and one more o pay e teechers. Mottty will wear cologuie! clothing whick

arters a lithle fo show s improved panctaliny, fime monagement and educatione
stadies. Fralser will be coswal-saart fa make him relotodle yel seohby. Meaowhile, the
teacher will be smart to stereotype his knowledge and experience.

1wl alsa need backup aperators and of feost THREE Nohting crew far the TV Studdo shoat.

;

Busdget: This aroject wil cost a tatal of £750,610.03. The highest cast will be that af the
actors from Performing Arts (£743,484.70), followed by o 12-month pockage of Adohe
Aremiere Pro (£238.47] and £209 Ffoam-05 Digital Audio Recorder. Other costs include o
Caman DELA 5500 (£180. 42, o THESD Lhes Tripod [£133.48), spave batheries _i"ar Ehe comeras
and lighting (£50), and o Medig sharter kit {costing £50 and Meclvding oo Externa! Disk Drive,
50 Cards ond Card Reeder). However, perhans the most impovtent cost itseif ieciudes the
watch wivkch 1 will be adwertising (£50).

Subdesdings nbows o shomn o pose gai ider profesions! g fun fize pose e,




TV Advertisement: Presentation Feedback

Responding to my
Presentation Feedback:

After my pitch, media lecturer Golden
Siaploya asked how my watch compete with
newer watches that implement different
technology (Digital Watches). This is
relevant to my advertisement because | am
doing a watch, and because most young
people are stereotyped with technology and
innovation.

So, | decided to do further secondary
research into Digital Watches,
advertisements on Digital Watches and how
they would appeal to a target audience
between 16 and 19 years of age’s T do this, |
analysed their content and meaning and
how they made their advertisements
modern and innovative.

Why did | analyse product advertisement
by Samsung, Apple, and Google»

For researching Digital Watches, | chose to analyse
advertisements by Samsung, Google, and Apple. This is
because these companies are institutes (established
brands) who are well known for their high-quality of
technology. Based on this, | was intrigued to see how
what the Digital Watches looked like and how
conventions were used to stereotype the product
themselves or lifestyles associate with each product.

When analysing the conventions used for each advert, |
focused on how the Digital Watches integrated with
everyday life, how they were stereotyped through mise-
en-scene to crate meaning, and especially the transitions
and VFX used to make each advertisement innovative,
inventive, modern, and cutting edge. | especially wanted
to analysing cutting edge post-production techniques so
that | could consider how my own denotation of
transitions and Video Effects would appeal to a target
audience between 16 and 19 years of age.

Samsung Watch 4 Advert: “Classic”

Link: https://www.youtube.com/watch?v=TpCHmMT5Ulpk

Content

#+ There is more emphasis on the product than with the “Unveilzd Advert” for Samsung’s
Galaxy Watch 4.

The product’s technology is integrated with health and ﬂtness.|

It zis also integrated with every-day life.

Video-Effects: Slow/Fast Motion, Jump-Cuts, Cutting-to-the-Beat

Denotation of bright, positive colours and High-Key Lighting.

Fast-paced music which is modern and contemporary.

Meaning

+ |n this watch, more technology is shown in the advertisement through more inset shots on
the watch. This is to make the watch feel accessible to the target audience by giving us an
idea of what the product looks like — encouraging us to purchase it.

-

+ Throughout the advertisement, the technology is coherent with the connotations of health
and fitness. For instance, this is stereotyped by when the protagonist checks her EG Levels
and uses the watch to do a skipping workout. This is to connote the watch as creating a
healthier, more fulfilling, and happier lifestyle which gives you more energy. This appeal to
a demographic of audience that is into health and fitness.

+ There is also an ideology of the watch being integrated with everyday life to make it feel
accessible, relatable, and casual for its target audience. For instance, the opening subtext
says “For night-outs and workouts and we see the protagonist using her watch to answer a
phone call. This creates further meaning because it also turns the watch into a phone to
make it clever, futuristic, unigue, innovative, and inventive. This appeal to young viewers
who may often use smartphones and makes the product relatable for young viewers. His
also appeal to those who aspire to a health lifestyle.

© = o

Samsung Watch 4 Advert: “Classic”

= Technology is connoted through the use of Video Effects to crate create contrast between
fast-motion and slow-moetion. This acts as a representation of the watching being able to
adapt 1o 3 range of circumstances and scenarios and connotes its ingenuity and cleverness.
Further, the use of Jump-Cuts helps the advertisement to smoothly flow between each
scene and location to connote the watches sleekness, and high guality.

Here, slow-motion is used to emphasize the protagonist
exercize due to a happy and hezlthy lifestyla. This encourages
the viewer to buy the Samsung "Classic” Wstch 4.

Here, = fast pace iz used to show urgency,
excitement and the energy level created by the
watch's bensfits of a happy and healthy lifestyle.

#  The music is fast-aped, and energetic to stereotype the protagonist’s energy levels as a
result of using the Samsung Watch 4 “Classic” education This denotation of music makes
the advertisement snappy, energetic. Positive, lively, and catchy so that we feel motivated
into purchasing the product that is being advertised.

= The advertisement uses a lot of natural, high-key lighting with bright colours to connote
positivity. This is to conngte an intergretation of the Samsung Galaxy Watch 4 “Classic”
brand creating a healthier and happier lifestyle.

* White text is alzo used to emphasize the benefits of the watch; it is white to fit with
the high-key lighting (creating a branding identity) and is Sans Serif “Abadi” to ensure
that it symbolizes the “Classic” Samsung Watch £ as being elegant, smart, current,
and modern. This creates meaning by making the watch more relatable so that it can
encourage its target audience into purchasing the “Classic” Samsung Watch 4. This
also m makes the advertisement easier to interpret for young viewers, and thus more
relatable for its target audience. ~




Apple Watch Series 6

Apple Watch Series 6

Link: https://www youtube.com/watch?v=RkRQ aykXw8

Purpose

The purpose of this advertisement is to entertain the target audience and inform them that getting

into fitness can be easier than you think. This is because the wat b inspires the protagonist to
undergo la variety of physical exercises with the use of lighting, Marrative, and zudio editing to

make the advert entertaining. This is because audio speeds us to create 3 fast pace at the end of

the advert to make it more exciting and thrilling to watch.

Content

=+ |nteraction Between the Apple Watch and protagonist.

=+ Golden-Houwr Lighting

=+ The protagonist doing a voiceover to describe her Narrative, and how it is shaped by the
watch

+ Health and Fitness

+ The protagenist’s voicer and the music speed and get louder nearer the end of the
advertisement.

Meaning

* |n this advertisement, the Apple Watch drives the Narrative forwards by stereotyping the
protagonist from a relaxed archetype to someone whao is caught up in health and fitness,
eventually climbing @ mountain. This is to stereotype the guest to succead,
accomplishment, and self-improving — relating to The Reformers in relation to audience

demographics and psychometrics. Furthermore, it connotes an ideclogy of the watch being

life-changing because it inspires you to become fitter and healthier.

+ However, the watch makes the protagonist take on a lot of work. This could make it unideal

for people who are new to health and fitness because it may push these people too far,
‘Causing injury.

+ A Unigue-Salling-Point {U5P) of this advertisement if that it connotes themes of travel. For

instance, this is stereotyped by the protagonist climbing 2 mountain and practising
Taekwondo in a desert.

Samsung Watch 4 Series Advert:

Link: https:/ /e youtube. comywatch?v=divGIrUlBxM

Purpose

The purpose of this advertissment is to entertain the target audience. This is connoted by the
denotation of motion graphics to switch betwesn slow moticn and fast motion and the
choreography with the music to show dancing and rhythm.

Content

#*  Adenctation of voiceover {"one!”), brezkdancing,choreography and modern houss/hip hop
dance music to relate with young viewers.

* Silhousetts at the start of the advertisement.

#* Costumes which are cutlandish andjor modarn.

#*  Symbaolizms of Health and Fitness, and confidence/power.

*  The use of whites to connote the watch with purity.

#  Slesk Product Lighting 2nd Movement through Insert Shots.

*  Pun—"Time to watch™.

Meuning

®  The advertizement for Samsung's “Watch 47 contains choreography and brezkdancing to
make stereotype 3amsung's watches as being trendy, current, relevant, modern, and
contemporary — 2ppesling to young viewers. The fact that this denotstion of choreography
maintains the same pace connotes the advertisement as rhythmic to connote the watch as
being accurate, trendy, and well-made [as reinforced by the high quality of choregraphed
and well—time dancing-to-the-beat).

*  Many of the costumes and fashion styles are highly inventive, inventive, nd sometimes
gutlandish to advertize 3amszung 3 being a unigue, eccentric, inventive, creative, and
imaginative brand of watchmaker. o

r' .

= We can see that the watch measured figures such as “Blood Oxygen™ and openly tries to
communicate with the protagonist —this makes the Apple Watch clever, smart,
communicate, and as though it is alive. However, some people may find this to be creepy ad
eerie.

= At the start of the advertisement the audio is slow, relgred and peaceful to represent the
lack of fitness that the protagonist is taking on; by the end of the advert, the protagonist’s
woiceover and music is sped up and louder, overwhelmed with an array of exercises 50 that
the word “relax” is nearly forgotten. This is to represent the increased level of health and
fitness in the woman's lifestyle. This connotes an ideology that Apple's watches will make
you energetic, lively, healthy, and happy. >

Here, the voiceower [shown by the
subtitles) is now listing a varisty of
=ctivities 2nd has been sped up so thatit
c=n do this. This allows us to interpret the
wiatch as leading to a stronger, healthisr

and much fitter lifestyle.

#+ Golden-Hour is incorporated into the interpretation of the protagonist relaxing. This is
because Yellow-Tints are often more uplifting and happier than Blue Tints, which are sadder
and colder. Alternatively, the Yellow-Tint alters to a White-Temperature to show neutrality
and positivity when the female protagonist is exercising. This connotes positively with the
watch because there are still happy, bright, and positive colours. This encourages us to buy
Apple’s Series 6 Watch as it connotes a happier, purer, and healthier lifestyle.

= This watch advertisement for Samsung Watch 4 contains a lot of white to instil Visual
Language into the advertisement; alongside an array of bright colours and high-key lighting
to connete a positive mode of address. This helps to represent the Samsung’s watches with
connetations of goodness and purity to sterectype their brand as being high quality and full
of excellence.

= The advertisement contains references to health and fitness, a sterectyped through the
sitter with a tennis racket, the female wearing black dothing (to connote class with the
product) whilst lifting dumbtells and the white-clothed female actor practising martial arts.
This connotes an ideclogy of the watch reading to a healthier lifestyle and better confidence
due to the confident and strong-looking facial expression of each cast remember in the
advert.

+ |n this advertisement for the Samsung Watch 4, the insert shots use motion graphics by
switching between slow-motion and fast motion to create interest. This is to create interest
by reinforcing a brand identity of the product being clever, modern, creative, innovative,
and inventive so that it can appeal to a young target audience of teens and young adults.

= |nterest is enhanced through the advertisements use of lighting: For instance, the use of
Monochrome and Silhouettes at the starts of the advert creates mystery and interest for
the viewer. The colourized lighting through the rest of the advert however creates
positivity; whist the dancing amongst coloured backdrop connotes romance due to the use
of red and neutrality due to the denctation of a deep blue.

In this Close-Up, we see that the Product
Lighting creates mowving shadows which the
number “9" mowes long to make the watch
innovative, clever, sleek, smooth, and
accurate.




TV Advertsement: Pre-Production

Why was my TV Advertisement Pre-Production effective-

My Pre-Production was effective because it was ordered logical, so that | could begin by creating the mise-en-
scene of my TV Advertisement and then how | would shoot that content. This ensured that all my planning was
detailed, specific, carefully considered, and coherent to the Final Cut which | wanted to achieve.

Another reason for my Pre-Production being effective as because | did Contingency Plans, Recces, and Risk
Assessments for dealing with issues and to demoOnstrate detailed Problem Solving. This enabled me to learn from
my mistakes, such as when | prepared myself better for filming in the TV Studio due to not printing off some of
Pre-Production for shooting Narrative a few days earlier.

What would | improve and why-

For negotiating my cast, the main point of communication was between myself and Performing Arts Lecturer, Sian
Holland. To improve this, | could have asked for the names of my actors to create a group chat of my cast and
crew — creating a Professional messaging tab for my Production Team to communicate through. This would have
helped for being notified of any sudden updates concerning my cast/actors.

On the day of filming, | met my actors at the Theatre for 11:50, as agreed with Sian Holland. After forgetting to
record the relevant audio recordings on that day, | had to find out the actor who played Matty from a Level 3
Media peer who is friends with him. Having known tat person through asking for the actor’s filming would have
made this less time consuming.

Production Schedule -~

\'!Farnbcrough College
of Technology

DATE EVENT/ ACTIVITY LOCATION PARTICIPANTS MATERIALS TO BRING/
THINGS TO PREPARE
31/10/21 Production Schedule 8 Wilton Court, Myself Production Schedule Template
04/11/21 Farnborough, External Disk Drive
13/12/21 Hampshire, GU14
7EL
01/11/21 Secondary Research Farnborough Myself Google
02/11021 College of YouTube
Technology, Word Document for Taking Notes
Farnborough, Pen / Paper
Hampshire, UK, External Disk Drive

GU14 7EL

8 Wilton Court,
Farnborough,
Hampshire, UK,
GU14 7EL

03/11/21 Discussion and feedback of my advert examples N3 Classroom, L3 Media — External Disk Drive
Farnborough Year Group A | Computer, Interactive Board
College of Relevant Advert — YouTube
Technology, Secondary Research word
Hampshire, UK, document — completed

GU14 65B

Page 1 of my Production Schedule - TV Studio

| did my Production Schedule first so that | could efficiently layout how | wanted to run my project — this gave me
more control over my TV Advertisement by letting to decided when | would do each activity. Each activity was
planned based on the availability of the relevant personnel, and the progress of the previous activity to make my
Production Schedule as accurate, helpful, and reliable as possible.

In the first week of my project, | began by doing some Secondary Researching by looking into example of other
companies’ advertisements and considering how they influence my own TV advertisement. After this, we
discussed our finding in class. This allowed me to think of new ides for when | do Secondary Research and made
me consider why an advert might be effective for its target audience.




Week 2 of my TV Advertisement Project

In my second week of the project, | focused on generating my ideas and Pre-Production
by looking at my Secondary Research and thinking about how it inspired my own TV
Advertisement Project. This enabled me to focus on created a high-quality of detailed

and specific pre-production throughout the week so that | could successfully film my TV

Advertisement.

04/11/2-21 | Mind Map and initial Ideas 8 Wilton Court, Myself Pen / Paper Hampshire, UK, Smartphone (for sharing on the
05/11/2021 Farnborough, Blank Word Document GU14 6SB move)
Lz ;I:npsmre, GUTY g:igg'giieswe 03/11/21 One-to-one meeting with my tutor and course manager N3 Classroom, Myself Work done so far
for Level 3 Media, Josh Sparkes Farnborough losh Sparkes | Topics to discuss: Advert-Related
02/11/21 Mood Board Farnborough Myself Blank Word Document College of
08/11/21 College of Goagle Images Topics discussed relating to TV advert: When to release | Technology,
Technology, External Disk Drive my questionnaire (in a few weeks from 03/11/21), and | Hampshire, GU14
Hamptire, UK, general coursework. 65B
GU14 658
08/22/21 | Treatment Farnborough Myself Microsoft Teams 21/11/21 | Distribution of my questionnaire, 8 wilton Court, Myself Social Media
22/11/21 College of “Treatment Template” Farnborough, Microsoft Teams
Technalogy, External Disk Drive Hampshire UK, Survey URL Link
Hampshire, UK, GU14 7EL
GU14 658 24/11/21 Creating a Research Outcomes document for my 8 Wilton Court, Myself Blank Word Document
02/11/21 | Script 8 Wilton Court, Myself Blank Word Document questionnaire Farnborough, Survey Results.
Farnborough, “Treatment Template” Hampshire, UK, External Disk Drive
Hampshire, UK, External Disk Drive GU14 7EL
GU14 7EL 25/11/21 | Final review of all paperwork based on my research 8 Wilton Court, Myself External Disk Drive
03/11/21 Storyboards Farnborough Myself Script outcomes Farnborough, Work Done So Far
22/11/21 College of External Disk Drive Hampshire, UK,
Technology, GU14 7EL
Hampshire, UK, 28/11/21 | Buying a new watch based on the needs and Unit 2, Myself Wallet and Bank Card
GU14 7EL requirements Farnborough Gate, Smartphone
22/10/21 Shot List 8 Wilton Court, Myself Storyboards Blackwater Retail Storyboard
Farnborough, External Disk Drive Park, Farnborough A1 Shot Film Research Outcomes
Hampshire, UK, GU14 8LB (Primary Research)
GU14 7EL 11/11/21 Legal and Ethical Issues 8 Wilton Court, Myself Microsoft Teams
02/11/21 Questionnaire on “Audience Research” to determine what | Farnborough Myself Office 365 23/11/21 Farnborough, “Legal and Ethical Considerations”
the needs and requirements of my target audience. College of Microsoft Forms Hamgpshire, UK, External Disk Drive
Technology, Microsoft Teams GU14 7EL
14/11/21 | Reece Templates 8 Wilton Court, Myself “Reece Template”
23/01/21 Farnborough, External Disk Drive
Hampshire, UK,
GU14 7EL
14/11/21 Risk Assessments 8 Wilton Court, Myself “Risk Assessment”
23/11/21 Farnborough, External Disk Drive
24/11/21 Hampshire, UK,
GU14 7EL
11/11/21 Personnel List 8 Wilton Court, Myself “Personnel List” template
24/11/21 Farnborough, External Disk Drive
Hampshinf UK, Microsoft Teams
GU14 7EL
11/11/21 Resources List 8 Wilton Court, Mysell “Resources List” template
24/11/21 Farnborough, External Disk Drive
Hampshire, UK, Microsoft Teams
GU14 FEL
24/11/21 | Booking Forms Farnborough Myself Microsoft Teams
College of Booking Form Template
Technology, External Disk Drive
Hampshire, UK,
GU14 658
26/11/21 Proposal Template Farnborough Myself FCOT Proposal Template
College of External Disk Drive
Technology,
Hampshire, UK,
GU14 658
14/11/21 | Presentation for my pitch Farnborough Myself PowerPoint
23/11/21 College of Google Images
26/11/21 Technology, External Disk Drive




Hampshire, UK,
GU14 6SB
29/11/21 Pitching and discussion of my idea to the media lecturers | Farnborough Myself Proposal
College of Josh Sparkes | Presentation
Technology, Emily Tait Survey
Hampshire, UK, Golden
GU14 6SB Siapolya
02/12/21 Taking photos of my shots to test them and see whether Farnborough Myself Smartphone Camera
30/11/21 they are appropriate for my TV Advertisement College of Storyboard
Technology, Treatment
Hampshire, UK,
GU14 65B
30/11/21 Filming of my TV advertisement — Narrative Screenplay e EBlock & Myself Canon DSLR 550-D Camera
Mall Lewis McBain | TH650 Tripod
e N Block Kyle Parry 16 /32 GB SD Card
James Card Reader
Farnborough Kenton- External Disk Drive
College of Wither
Technology,
Hampshire, UK,
GU14 6SB
03/12/2022 | Product Lighting Shoot TV Studio — Myself Canon 550D, TH650 Libec Tripod
Farnborough Ryan Davies LED Lighting
College of Emily Smartphone Torch
Technology, Mitchell White Background
Hampshire, UK, “Wenga” Watch (the product
GU14 6SB itself)

Week 3 of my TV Advertisement Project

From the 30/11/2021 to the 03/11/2021, | carried out the production of my TV Advertisement: this
was achieved by shooting my Narrative on 30/11/2021. To do this, | had been in contact with

Performing Arts Lecturer Sian Holland in the days leading up to 30/11/2021 who was able to provide
with three male actors. Over the next few days, | vide edited my Narrative footage in Adobe
Premiere Pro so that | could demonstrate good progress and time management for my TV

Advertisement Project.

The period between 30/11/2021 to 03/12/2021 was also spent preparing for my shoot in the TV
Studio on 30/11/2021. This is because my shoot on the 30" of November 2021 was rushed and
inefficient due to poor preparation as a result of not printing off any script, storyboards and shot lists
for the shoot. To improve on this experience, | spent the next few days looking over the shot list and
storyboard needed for my shoot to show Product Lighting in the TV Studio on the 3™ December 2021
(A SCRIPT WAS NOT Needed as this filming session did not require any audio). As a result of
improving my times management during this period, | was able to be more efficient, reliable, better
prepared, and more professional when filming in the TV Studio on 3™ December 2021.

Week 4 - Post-Production and
Evaluation

In my fourth and final week of my TV Advertisement
Project, | video-edited all my footage in Adobe
Premiere Pro from the 03/12/2022 to the
09/12/2021. | chose this time period because the TV
Advertisement was set at 30 seconds by the brief
which is a much lower duration than the other
projects which | have done for Level 3 Media. This
mean that | could edit the video at a fairly quick pace,
leading to my first rough cut on 06/02/2022.

However, | feel that | could have spent more time on
my production to show the dialogue-scenes and
Matty being late to class. This would have resulted in
better audio. The same goes for the video editing, as
taking longer with post-production would have let me
be more creative with my Premiere editing
techniques and could have helped in solving the
echoey audio better.

30/11/21 Filming: “The Story of ‘Don’t Be Late!”” (Directors Cut / Farnborough Myself Canon DSLR 550-D
01/11/21 Behind-the-Scenes Video) College of Actors LED Lighting Kit
03/11/21 Technology, Lighting 16 /32 GB SD Card
Hampshire, UK, Operators Card Reader
GU14 65B External Disk Drive (HDD)
02/12/21 Audio Recording (SFX, VO) for my TV Advertisement Same ETC Lewis McBain | Zoom H4N-Pro Digital Audio
classroom as used Recorder
for filming. SD Card
External Disk Drive
Script
30/12/21 Sourcing further SFX and voiceovers 8 Wilton Court, Myself Zoom-05 DAR
01/12/21 Farnborough, Lewis McBain | 8 GB SD Card
06/12/21 Hampshire, UK, Card Reader
GU14 7EL External Disk Drive
04/11/21 Revising how to use of DaVinci Resolve 8 Wilton Court, Myself YouTube DaVinci Tutorials
05/11/21 Farnborough, Blank Word Document
06/11/21 Hampshire, UK, External Disk Drive
GU14 7EL
12/11/21 Installing DaVinci Resolve onto my Laptop 8 Wilton Court, Myself DaVinci Resolve web app
Farnborough, (Blackmagic)
Hampshire, UK, Home/Personal Laptop
GU14 7EL Test edits for checking if DaVinci
works
06/12/21 Video Editing (Premiere Pro has been used because Farnborough Myself Adobe Premiere Pro
07/12/21 DaVinci Resolve did not work on my laptop) College of Video Files, Audio Files, Photos
08/12/21 Technology, External Disk Drive
09/12/21 Hampshire, UK,
GU14 7EL
27/12/21 Post-Production Report 8 Wilton Court, Myself Blank Word Document
28/12/21 Farnborough, External Disk Drive
29/12/21 Hampshire, UK, Photographic Evidence of Advert
30/12/21 GU14 7EL

Project title:

_Don't Be Late!

Producer:

Matthew Williams

Course: _Level 3

BTEC Creative Media Practise

NEXT TIME:

| will try not to rush ahead. To do this, | will take my time during
the production and post-production stages of a media product so
that | can ensure more creativity in my video and audio editing
and so that | can achieve better audio quality. This will be done
through being more careful with how | produce media content.
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Don't be late!
30 seconds

Written By

Matthew Williams

Working Title

Duration

‘wrrite a short outline of your story — briefly mentioning the main chorocters and what hoppens to
them.

A student is always late for lesson. However, his purchase of “Perfection” watches causes a big improvement in
his time management, pynrivalify and educational studies. | plan to do this to emphasize an ideclogy of
“Perfecticn” watches improving your punctuality, time management and educational studies. This so that my
advertisement can connote my product ad improving your lifestyle and solving education/time managzment- K
relsted problems.

e e s S Wihat form will it be? What style will it be? will it be realistic narrative, animation, serizl, or stand.
alnne 2tc.? Will it b= dramatic, 2 comedy or parody ¥

NARRATIVE

Realistic Marrative

A crucial convention of narrative for my TV advertisement selling "Perfection” watches will be realistic narrative
— doe to the use of realism relating to rezl-life events). This will help to integrate my product with sveryday life
to make "Perfection” watches more relatable towards my target audience. As a result, this will encourage my
asudience toa purchase “Perfection” watches.

Thiz will also help to connote the all-essentizl ideology of “Perfection watches improving your student life
through punctuzlity, time management and great educations] studies.

ADVERTISEMENT STYLE \

Dramatic

The style of my TV Advertisement promoting “Perfection” watches iz Dramatic: This iz because the first scens is
bazed on action-film conventions through the denotation of a hectically fast pace, action music, and Matty
running to class as though he is in 2 chase scene [with voiceovers 2nd SFX to give 3 representation of his panic
znd stress). This will help my advertisemant to sppeal to a young audience who's age s betwesn 16 and 16,
because they are often into gore, actien, adventure, and herror-like genres (through commaon stereotyping and
personzl experience).

Narrative say how the story is broken down — How dloes the story begin, develop ond end? is the story told in
Structure chronological arder? Are there sub plots? Explain the KEY SCEMES

MNARRATIVE AND FORMS

Linear

For my trailer, | will uze linsar narrative so that | can emphasize Matty being late, and then his improved
punctuality after purchasing the watch. This will help to make my watch more relatzble to a wider audience,
particularly the youth and elderly archetypes; this will 2lzo0 mzke my watch more appezlable and accessible to 2
wider target audisnce.

Closed

For my video advertisement, | will use closed narrative to make my “Perfection” watches more relatable to a
wider target audience. | will also use this convention te make my product easier to interpret clearly for my
viewer demographics, =nd to emphasize the improved lifestyle from using “Perfection” watches, helping to maks
my video advertisement more appealing to a wider targst audisnce.

KEY SCENES

Late for Class

Srena 1 wifl see Matty rushing to class, arriving late. This will be a key scene because it will be structured liks a
shart action film to make my vides advertisement unigue, iconic, and innavative. This will be sterestyped
through the action conventions of a fast pace, intense music, and low-key lighting.

Dialogue Between Matty and Frasier

The Dialogue between Matty and Frasier & a crucial scene, because it is a denotation of how good the watch is
ad & way of promating it exaggeratingly. Conveying this through the convention of dialogue will make my vida
advertisement more belisvable, relatable, trustwarthy, and relatable to a wider target audience — particularly
teen sterectypes and college funiversity students,

For this scene, | may alsa use flashbacks of either Matty or Frasier receiving good grades, excellent teachar
feedback and working hard to interest the viewer and emphasize the ideclogy of “Perfection” watches will
impraving your educational studies.

After purchasing “Perfection Watches”

This is perhaps the second maost important scene as it shows Matty after purchasing *Perfection” watches. | want
o use this scene to emphasize an ideslogy that “Perfection watches will make you & mare punctual and
succesful students, and worker averall, This will create an aspirstional, inspiring, successful, and influsntial
mode of address that will inspire mare people ta purchase “Perfection” watches.

Zay what type of programmae it will be— wil i# e noturaictic, melodromstic or comic?

Drama

My main geare far the television advertisement promating "Perfection” watches will he drama, as it will inclides
amaotions and sethacks as well as themes of struggle and hardehip (in the form of Matty being late and tesced by
Frasiar]. This will enable my product to relate to more viswers as it will enable my teleyision advert to use
realism {relating ta real life events). This will also add a slightly serious tone to my products so that they can be
taken seriously; howeser, Dwill alse ensure that my videa adwvert also has a lght-hearted mode of address that is
not too serious for the viswer,

MAction

The first half of this videa advertisement will be action, due ta the typical conventions of Fast music, a fast pace,
running and (in this case| baing chased by time to arrive to class with punctuality. | want to use the genre and the
canventions denoted so that | can connote my videa advertisernent as being unigue, creative, imaginative, and
innoviative — this will alse hyperbaolize how "Perfection” watches can imprave your ime managemeant,
punctuality, and time management. This will appeal to teenage archetypes of target audience.

“ ‘Say where and when the story Rappens — pou need to describe the Gemtions in which the action fokes
plece

College

The video advertisement will be set in a school/college classroom. This is so that | can enable my “Parfacti
watches to appeal bo @ younger that is between 16 and 19 years old; this makes my video advertisement
innovative and creative. This is because | want Perfection watches to be connated with the ideclogy of improving
your punctuality, time management and educational studies.

Sound [ Music [Explain how you will use sound to help tell the story — what sowndg sffects and masic will pow use fo

ke the aucience interested and bring the story o ife?

Rewarding my Treatment Synopsis — TV Advert

In the synopsis (which | have kept as short as possible
to make my idea as effective as possible), | have
corrected my storyline as it was misworded in my
original Treatment copy for “Don’t Be Late”.

Treatment

W Matthew Williams

Write a short outline of your story — brisfly mentioning the moin characters and what happens ta
them.

A student is always late for lesson after discovering and then purchasing “Perfection” watches — causing his
punctuslity, time management and educational studies.

borough College
Frcligy

\_,_./
Don't be late!
ration 30 seconds

Original / Outdated Synopsis of “Don’t Be Late!”

Here, | am showing my understanding of the
grading criteria because | have added a section
in my treatment called “Forms and Styles”. This
helps me to decide and define what genre of
advertisement | will produce, how | show my
genre through its conventions, and what themes
| include so that | can match it with the ideology
of my product improving punctuality, time
management and your educational studies.

Sound Effects:

SFX Clock Ticking/Dongs — When the sudience is being told abaut the watch, | will use clock-based noises. This
will be to emphasize what the video advertisement is selling. This will help to emphasize “Perfection” watches
and will also creste an idealagy of the video advertisement having a rhythm, making it feel catchier and mare
appealable ta its target audience. This will also maks the advertzemant 3 bit more mtense and in suspense.

SFX of Panting — | will use panting to show Matty running to class, o that | can sterectype Matty & Mﬂ.
streseed, rushed and hurried without “Perfection” watches, This will helg to hyperbolize and emphasize the
impravements bought along by Perfection watches to sncourage my asdience to purchaze the product.

Spoken Sound:

Monologue

‘When Matty is running o class, | am going to use manalague by making Matty say “I'm gaing to be late!l”
repaatedly: This is ta connete an idealogy of Matty being late for chass, because he dassn’t have o “Perfection”
watch.

This is to amphasize Matty's lifectyle before and after purchasing “Perfection” watches, so that | can connote an
idealagy of “Perfection” improving his Tfestyle: Tis is because after purchating the watch, he = punctual ta
lessons and more sucoessful.

Dialogue
To pramote and introduce my watch, | am going ta use dialegue. This conventian of dialogue will enable my
product to appeal to and relate b a wider archetype of target audience.

Music:

Metion Music

‘When Matty i going ta be late for class, | will use Fast-paced and intense action-genre music. This is so that | can
cannate my videa adwertisernent as being exciting, thrilling, intense and dramatic — like an action mavie. This
eannates an ideslogy of my video advertisement for “Perfection” being like a movie to make it mare appealable
far a younger target audience in their teens and twenties.

HaBelujah

To show when Matty is on time, | will use Hallelupah from the classical composer Handel. This is ba connote a
melodramatic mode of address and hyperbolize this as & miracle. This will add some humour to my advert as well
a% making it appeal to a wider age range; overall, it will represent punctuality, time managemant and education
positively ba uplift the viawer,

Rap Music

For the clasing chats of the video adverticement promoting “Perfection” watches, | will be using rap music. This
is to appeal to a young audience in the demagraphics of 19 to 29 years old. This should be successful because it
will archetype my video advertisement as baing currant, up-to-date and relevant to a young age range — making
them want to purchass “Perfection” watches and mazking the products and its ideclegy [punctuality, tima
management and educational studies) trendier and more appealing.




How was | effective with my Legal
and Ethical Considerations?

| was effective with my Legal and Ethical
Considerations because | considered the
consequences of each that could be taken
during the production and postOproduction of
my “Don’t Be Late” TV Advertisement. This
included considering how other people would
feel as a result of my actions, the advantages,
and disadvantages of my actions, how |
produced my “Don’t Be Late!” advert safely
and sensibly; and | also considered the
ideologies of my advertisement to counteract
any isk of Defamation / Libel / Slander.

| was particularly effect towards Copyright due
to creating my own brand (called “Perfection”
and a slogan which promoted the brand to
avoid Defamation / Libel / Slander. This made
my TV Advertisement Project authentic,
original, creative, and inventive.

Legal and Ethical Considerations

Privacy

Any footage or audio recording ill NOT be shared with anyone else
other than my assessor and classroom (for reviewing my work and
suggesting feedback/improvements).

Anyone wo feel uncomfortable appearing or being heard in my
advertisement will not be used for this project.

Defamation
(libel/slander)

All information will be backed up with facts ad statistics to maintain
data accuracy. Furthermore, weasel words will be used so that | do not
promise my audience something that cannot be promised.

There will not be any discrimination of any kind and the scripts will be
reviewed before its submission.

Race Discrimination

I will not show any hate or contempt towards any race and will be open
to using a wide diversity of cast regardless of race, colour a d creed. |
will also try to convey each character ethically.

Data Protection

All the footage will be stored securely and shared only with myself and
my class for a review of my product. This is to achieve some feedback
and improvements for my rough cut.

Freedom of Information

My advertisement ideas will NOT be misleading or biased and will be
supported through primary and secondary research —which will be
used freely to cater my media product for my target audience’s needs
and requirements.

Discussing Legal and Ethical Considerations in Class

Codes of Practice

Each filming location will be inspected physically before filming and any
notes already exist on the relevant location will be reviewed for risk
assessments and Reece templates. Permissions for filming will be
obtained before the production of my television advertisement.

Reece Templates will be generated to create a floorplan of the room —
this and any other notes will be used to fill in a risk assessment so that |
can deal with hazards in plenty of time before filming my TV advert.

Copyright

I will not copy anyone else's advertisements and all ideas will be as
original as possible. Furthermaore, any music and SFX will be sourced
from legal, ethical, and royalty-free sites such as YouTube Audio Library,
Pixabay and BBC Sound Effects; this is because these sites providing the
public with free audio tracks to download.

The panting sound effect [{SFX) and monologue for Matty will be
recorded through a Digital Audio Recorder.

During a session with Josh Sparkes, we defined the meaning of Legal and Ethical Considerations and Legal/Ethical
Topics for considering Legal and Ethical Issues in advertisement. This was done through class discussion so that we
could share our ideas and gain an understanding of wat we could and could not do in or advertisement. This
understand was also expanded through watching advertisement which had been banned by Ofcom due to
complaints to Ofcom about issues ranging from defamation/libel/slander, the ideology of addictions relating to
drugs in a Perfume advert, and due to a Marmite advert upsetting its target audience due to its connotations with

the RSPC A and animal cruelty.

Based on the class discussion of this session, | reviewed the objectives and ideologies within “Don’t Be Late!” |
decided that they were Ethical and met all Legal Considerations due to keeping each actor’s privacy private, not
sharing my advertisement without permission with anyone unless doing so for post-production feedback and
using data/statistics (“99% accuracy”) to prevent defamation, libel, and slander.

CrIterias  ppere are 10 issues covered by the code:

. Protecting the under-18s
. Harm & Offence
. Crime
. Religion
. Impartiality & Accuracy
. Elections & referendums
. Fairness
. Privacy
. Sponsorship
A 0.Commercial References

Television
Advartising

Burger King

Criteria: . 20 complaints were received about this TV ad for Burger King,
including complaints from Sustain and Northern Ireland Chest Heart &

Stroke.
Most of the com

comuhmant were
Y

concerned thal
food and put
uphold those

d was misleading - the
re much bigger tman

‘e went out and bought some and found that

the of additional fillings (salad) and

er in real life than in the ad. We

eight) w
considered the ad could mis| mJuphrm those complaints

DISCLAIMER: The PowerPoint slides above are examples of class resources used for researching Legal and Ethical
Consideration. Henceforth, these slides and the relevant presentation is property of Level 3 Media Lecturer Josh

Sparkes.




I named my TV advertisement “Don’t Be Late!” because
it revolves around education and Coming of Age, and
because it shows how not having “Perfection” watches
makes you late for lessons (which is stereotyped
through running to class and being told of to create
Action and excitement).

Secondly, calling it “Don’t Be Late!” uses an exclamation
to emphasize and attract your attentions and is an
example of direct address — almost forcing you into
buying my product. Its minimalism create audience
anticipation and highlights the moral of the advert — that
you should be never be late to class, which is you should
always buy “Perfection” watches.

Below my heading, | put a subheading of “An advert
for “Perfection” watches by Matthew Williams”. |
did this to stimulate working for a real-life client to
make my project realistic, insightful, and credible.
To make this stand, | made this sample of copy
Italic.

INT. THE MRLL
LOW RMGLE, EXTREME-LONG SHOT, LONWG SHOT (TILTED FRIEMING)

Goes to action shots of Matty running to class, trying not to be late.
there will be 2 fast, intense pace to replicate action Scene.

In the section above this text box, | have
retyped “TILTED ANGLE” into “DUTCH ANGLE”
to demonstrate an understanding of different
camera angles. This makes my script more
helpful because it tells me how my drawings
should look when incorporated into my
storyboards, ensuring that | shoot the correct
framing and camera angles to make my TV
Advertisement logical, professional and as
successful as possible.

INT. CLASSROOMS

Matty

ty i=s chatting with & student, who recommends and promotes
“perfection

" watches to him.

In the “INT. CLASSROOM” section, |
have improved the spelling and script’s
grammar by making the first letter of
the band name a capital letter. This is to
ensure that my script is professional
and to a high quality of spelling,
grammar, and punctuation.

Don’t be Late!

An advert for “"Perfection”™ watches by Matther Filliams

Director: Matthew Williams
Production Company: MW Preoducticons
Date of Origin: 5™ April 2021
Date of Completion: 5™ April 2021

Review Date for Rl Portfolic: 26/03/2022

SCENE 1: Late to Class

EXT INTO. LOCK ENTRANCE

WIDE SHOT, LOW ANG
We see Matty running int campu3 due to being late for class.

CUTS TO:
INT. THE MBLL
LOW ANGLE, EXTREME-LONMG SHOT, LONG SHOT (DUTCH ANGLE)

Goes to action shots of Matty running to clasa, trying not to be late.
there will ke & fast, intenze pace to replicate action acene.

Matty (VO}
I'm going toc be late! I'm geing to be late! I'm going to be late!
INT. CLASSROOM
MEDIUM CLOSE-UP

Wearing smart clothing, the teacher 3igha in frustraticn and despair due
to Matty being late for class.

TEACHER
Why are you sc late Matty!z
OVER THE SHOULLER
Matty is breathing and panting heawvily 23 a result on running to class.
MRTTY
Scrry sir, my watch keeps on malfunctioning. It's always inaccurate!
SLIDES INTO:
INT. CLASSROOMS

Matty is chatting with & student, who recommends and promotes
“Perfection” watches to him.

FRASIER

What you need are these: They're modern, inncovative, and sleek - with a
99% accuracy and hawve gadgets.

SLIDES INTO
—--— TEET (“AFTER PURCHASING THE FRODUCT”) --—-

JUMP CUT TO:



Scene 2 of “Don’t Be Late

The aim of this scene is to show the ideology how
“Prfection” watches can improve your punctuality, time
management and educational studies. To do this, | have
shown Matty arriving to class on time and relaxed; and
have named Scene 2 of my TV Advertisement “Perfectly
on Time”. To show Matty’s much more relaxed
stereotype in this scene, my camera head was more
level in this scene.

Product Lighting

Here, | wanted to use Product Lighting with my product
to create moving shadows amongst a “white backdrop”. |
did this to create an illusion of thatch moving whilst
staying stationery to make my advertisement innovative,
unique, inventive, creative, and imaginative.

| decided to use a “white backdrop” because the watch
which | advertised was black and white with some red on
the clock-part of the watch. | felt that a white backdrop
would match well with the colours of my watch as any

other colour may have clashed with my watches’ colours.

Furthermore, white demonstrates the denotation of
Visual Language due to its connotations of goodness,
innocence and it being the colour of perfection
(“zevendesigner.com) — these are characteristics which |
wanted to associate with “Perfection” watches.

Repetition of “Perfection”:

In the final audio if my screenplay for “Don’t Be
Late”, | chose to record the narrator saying a
voiceover of “Perfection watches.” With the slogan
of “Perfectly on time. Perfectly in-sync. Perfectly
successful.” | decided to use this denotation of
repetition to make the term “Perfection” more
memorable in my target audience’s mindset so that
they are more likely to stereotype my brand of
“Perfection” watches with luxury, success,
aspiration, high-quality, reliability and excellence.

SCENE 2: Perfectly on Time

INT. CLASSROOM
MID SHOT

Goes to Matty's= timeline “after purchasing the product”; we see him
arriving to class on time. The teacher is shocked and surprised to see
this:

TERCHER:

Well done Matty, you're on time!

Matty
Thank you sir, and it"s all thanks Lo, .

INT. TW STUDIO (WHITE BACEDROT)

CLOSE-UP

We see the watch on a2 white backdrop te match with its monochrome
gesthetic. Moving lights will be used to creating shadows to show
illusion and interest for my target audience. The SFX of a clock will
also be added to match with the watch and create interest.

NARRATOR (VO]
Perfection watches: Do you want to improve YOUR punctuality?
Do you want to improve YOUR time management?
INT. CLASSROCME

L SHOT SHOWING AN IMPROVEMENT TH MATTY' 'S GRADES IS USED TO EMPHAEIZE
THE GOOD EFFECTS QOF PERFECTION WATCHES.

HARRATOR (CON'D)

Do you want to improve YOUR educational studies?

FREEZE FRAME

HARRATOR (CON'D)

Then purchase "Perfection" watches today!

SLIDES INTO:

Az the advert ends, the screen uses Motion-Graphics to Zoom Cut into the
branding magazine poster for “Perfection watches”. This will show
someone in 8 suit, wearing and emphasizing his "Perfection™ watch
amongst a city of tall, gleaming skyscrapers which match my matches
colours to show a housing style.

HEREBRTOR (CON'D)

Perfection watches.
Perfectly on time.
Perfectly in-sync.

Perfectly succesaful.
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Page

Programme Title Don't be late! Director Matthew Williams Programme Title Don't be late! Director Matthew Williams
Production Company MW Productions Date 02/08/21 Production Company MW Productions Date 02/08/21

L] 2]

Matty rushes into his -
colleze campus due to
‘being late for lesson.

Description

Dur: Faews | Shat Head and Shoulders

Audia: ‘ ast,

Manalague

Audio: | Teachers dislcgue-tlatis, why are you 50 late?-

=
] |z
3% §

Matty

| runs past
us due to
being late
for
lesson.

After purchasing the product.

Panning Shot Dur: | secs ‘sm ‘v nnnnn e Shot. Dur: 2sees ‘shm

‘ Capy / Titles
Deseription | | | | Description

B # The camera follows
Matty’s feet as he
rushes to class.
Matty runs over the (
camera to create — \::_‘\\ 3 |
suspense (as thoushwe [ = %f
are being ran over). o — — s e - )
Dur: Dur: Shot Traking Shot — - \
e Dur: | Taers | Shet | Gver the Shoutier
Audio: w nuulguo
u
[ tushes rushes
| | | | towards towards
)| usdueto us due to
\ ‘being late )| being late
\ | for for
\ \ lesson. lesson. i -
Dur: ‘ Fzecs |sm: Extreme-Long Shot (Dutch Dur: ‘ Fsecs ‘ Shat Long Shot (Durch Angle) t ‘ 2eec ‘ Dur; ‘ Taec ‘ Shot | Extreme Close Up
Deseription | Angle) Descrigtion Deseription Description
e Audio: ‘ SFH: Clock Ticking Audia: ‘ SFX: Cloek Tieking
14 15 |

5
Audio: | Monologue Audio: | SFX: Clack “Tick Tok!*
Fast, intense music

Pages 1 to 2 of my Storyboards for “Don’t Be Late!”

In these first two pages of my storyboard, we see Matty rushing to lessons due to his lateness and tardiness. This is to
stereotype him as being unsuccessful so that | can connote an ideology of life being stressed, rushed, and panicked
without “Perfection” watches. This later helps me to emphasis the benefits of my brand because | have depicted

Matty/s life as relaxed and more successful after buying “Perfection” watches.

To show Matty’s stressed and panicked life, | used Long Shots, Extreme Long Shots and Dutch Angles to connote
Matty’s instability. | did this to create an Action and Fast-Pace to represent Matty’s rush to get to class. This makes my

advertisement thrilling, exciting and cinematic for my target audience.

"Farnburuugh College
qF Technolog,

“Don’t Be Late!” Storyboards - Page 3
Programme Title Don't be late! Director
Production Company MW Productions Date 02/08/21
In this page of my storyboard, we see Matty arrive to class o= —— @
on time because he has purchased “Perfection” watches, duerile :
hence improving his punctuality; time management and & = iy
education studies as stereotyped through the Close-Up of —*(//
his coursework being marked as a “Distinction”. e e = el e
| have chosen this Narrative for the second scene of my v B ' *%«53
Television Advertise to symbolize an ideology of “Thank you s, and 5;5*;7 @
. . . 1t’sa]lt_hamk_:m : éb “ AP
“Perfection” watches your lifestyle through improved ; P fff"
punctuality, time management and educational studies. : Jﬂ- Q:i/ = i J _ Rese
This further connote that you can become more relaxed, S K = K e =
mor focused and calmer through “Perfection” watches —
hinting at a lifestyle that is healthier and better for your
wellbeing.
?&.;Tﬁgﬁr'-".
This encourages my target audience into purchasing o [ e o [am [
“Perfection” watches. B R




"anm}lough College
WA Technalogy

Over the | In the post-production Matty is now in conversation with the Shot on the
Shoulder | process, shot #11 will go snobby peer Fraiser who says, “What you | 30/11/2021
#12 into shot #12 through a need is this!” Fraiser continues,
slide transition. exaggerating the benefits of “Perfection”
watches.
WS During the filming Establishing Shot of Campus entrance. Shot on the
#1 sessions, different angles 01/12/2021
were experimented with
to create interest.
ECU Static An aerial shot of the watch from above Shot on the
#13 (white background, high-key lighting). 03/12/2021
Moving shadows will be used to create
an illusion, and to create interest.
ECU Static A side shot of the watch from the side Shot on the
#14 with high-key lighting and a white 03/12/2021
backdrop.
Ccu Static Another Ariel shot of the watch from Shot on the
#19 above with a white background and high | 03/12/2021
key lighting.
Close-Up | Static A piece of paperwork with “Distinction”. | Cancelled
#20 This is to show the improved lifestyle as the shot
through buying “Perfection” watches, was not
because it improves his punctuality and needed in
time management, improving the the end.
success in his education studies.
Titles Use of motion graphics: An image of the product with branding Shot on the
#17 Branding fades into view and product name over it to make the 03/12/2021
and whole shot zooms in item more memorable and iconic for its and
slowly target audience. 06/12/2021

Production Team (0TS -8 Don't Be Late!
Written By Date 22/11/2021
Sc. | Shot & Framing/ Movement Action Completed
1 Low Dutch Angle, Static Ivatty suddenly runs into the Foyer Shot on the
Angle hurriedly due to being |ate for class. 30/11/2021
#2
1 Low Dutch Angle, Static Ivatty running towards us (just behind Shot on the
Angle the G-Block stairwell) to create suspense, | 30/11/2021
#3 because we think that s is going to be
trodden on
1 Tracking | Static IMatty's feet run past the camera from Shot on the
Shot ground level — to interest the viewer 30/11/2021
#4
1 Extreme- | Dutch Angle, Static The panic-stricken Matty races down the | Shot on the
Long Shot Mall hurriedly due to being late for class. | 30/11/2021
#5
1 Long Shot | Dutch Angle, Static Sane as shot #5. Shot on the
#6 30/11/2021
1 Panning Pans to the right. Iviatty runs past the camera in The Mall, | Shot on the
Shot rushing to class, entering the ETC. 30/11/2021
#7
1 Medium | Static Matty runs past the camera and towards | Shot on the
Shot his classroom, rushing to class. 30/11/2021
#7a
1 Extreme | Static Hurriedly, Matty's hand turns the door Shot on the
Close Up handle due to being late for class. 30/11/2021
#3
1 Head & The teacher is lecturing his | The teacher is teaching but turns to Shot on the
Shoulders | class, pointing; and using Ivatty upen his arrival. Frustrated, he 30/11/2021
Shot an interactive whiteboard. | asks: “Matty, why are you so late!?”
#10 When Matty arrives, he
turns to Matty and asks
why he is late
1 Head and | 5tatic Matty complains: “I'm sorry sir, it's my Shot on the
Shoulder watch. It's always inaccurate!” 30/11/2021
Shot
#11
3 Mid Shot | Static Iatty enters the class, feeling calm and | Shot on the
#18 relaxed on punctually to lesson because | 30/11/2021
he has purchased "Perfection” watches.
2 Mid Shot | Static Iatty's teacher is surprised by Matty's Shot on the
#19 punctuality, exaggeratingly praising: 30/11/2021
“Well done Matty, you're on time!”
2 #20 Quickly zooms into ECU of | Matty responds to his teacher praising Shot on the
watch (#21) when Matty his punctuality. 30/11/2021
says "it's all thanks to.."

Filming my TV Advertisement: “Don’t Be Late!”

Originally, | planned to shoot the dialogue scenes first so that each actor could be let go to return to their work.
This shows professional Practice and Informing Ideas because | am allowing the actors to use their time
professionally and am being creative and logical with how | produce my TV Advertisement of “Don’t Be Late”.

However, this was changed discovering that some of my location would be busy; so, | decided to shoot Matty
running down the Mall first, then the Classroom/Dialogue shots last. This allowed me to work my way down the
mall shot by shot and enabled me to focus on what was required because | was filming in story-order.

When shooting in The Mall, people often went past us — sometimes getting in the way of the Canon 550D. To
combat this, | stopped filming when people were passing-by. | then immediately filmed as much as possible when
The Mall was as clear as possible.




tResources List

Equipment Needed | Sourced from Date / Time Reason for Choice Cost
required
Watch TKMaxx 30/01/21 from 5o that I can £50
11:40 to 14:00 advertise the
product
Access to Office Microsoft Store, 03/11/24 - For doing pre- £18.80
365, Outlook, the Internet 07/01/22 production work,
OneDrive, and documentations,
Teams and
communications.
THE50 Tripod Farnborough 30/01/21 from To achieve stable, £133.99
College of 11:40 to 14:00 well-balanced
Technology, shots.
Hampshire, GU14 01/12/21 from
7EL 10:10 o 11:15
Cancn DSLR 500-D | Farnborough 30/0121 from To achieve a high £190.43
College of 11:40 to 14:00 quality of camera
Technology, shots.
Hampshire, UK, 01/12/21 from
GU14 7EL 10:10 %0 11:15
LED Lighting Kit Farnborough 30/11/21 from TO use high-key £206.49
College of 11:40 to 14:00 lighting to
Technology, emphasize the
Hampshire, UK, 03/12/21 from watch.
GU14 656 09:50 to 13:05
Zoom H4N Pro Farnborough Will depend on For recording 5FX £209
Digital Audio College of progress of ad monclogue.
Recorder Technology, shooting on
Hampshire, UK, 30/11/21 and
GU14 65B 01/11/21.
Actors FCOT Performing On 30/11/21 from So that | can make | £749,484.70

Arts, Hampshire,

11:50 to 14:00

my advertisement

UK, GU14 65B high-quality and
professional.
5D Cards, Card 8 wilton Court, 30/11/21 from To transferring and | £50
Readers, External Farnborough, 14:25 to 15:00 storing files from
Disk Drive Hampshire, UK, between media
GU14 FEL 01/12/21 from equipment and

11:30t0 11:45

03/12/21 from
13:10 to 13:25.

multiple devices

Personnel List

lob Role Name of Person Contact Details Reason for Choice
Required
Advertisement Myself 07338 567954 sothat I can revise on

Research

how best to plan my
advert.

Primary Research

This information has
been kept confidential
for privacy reasons.

This information has N/A
been kept confidential
for privacy reasons.

Advertisement Pre-
Production and
Scriptwriter

Myself

07538 567554

This is because TV
advertisement is an
individual unit, and so
that | can adapt and
improve my
advertisement ideas.

Acting

PERFORMING ARTS:

lames Kenton Wither
Lewis McBain

Main point of contact
will be Sian Holland

s.holland @famn-
ct.ac.uk)

Sothat | can have a
high quality of genre
and acting in my
advert, and because

Kyle my peers are busy with
helping other people.
Audio Recording Myself Will be played by the So that | can enhance
Lewis McBain same person who narrative and convey
play’s Matty {To Be feeling for Matty's
Confirmed) character.
Lighting for relevant Ryan Davies Ryan Davies They are the main
filming shoots Emily Mitchell 20228841 @farn- available crew for
Pauline Baroudi ct.ac.uk lighting for my TV
Marton Adras advert, and Emily’s

Mitchell’s father is the

Emily Mitchell
20229477 @farm-

ct.ac.uk

Pauline:

20237805@farn-

ct.ac.uk

Marton:

20221474@fam-
ct.ac.uk

technician.

filming.

college’s media

Lighting and cast will
be confirmed nearer to

and Improvements

L3 Media Students
between 16 and 19
alongside those who
took part in audience
research (if possible).

This information has
been kept confidential
for privacy reasons.

College Laptop / PC | Farnborough 09:00 to 17:00 For saving and £500
College of from the 06/12/21 | working with files
Technology, t010/12/21. when using The
Hampshire, UK, External Disk Drive
GU14 6SB
DaVinci Resolve 8 Wilton Court, This was not used To video-edit with FREE
Farnborough, due to it causing the files with.
Hampshire, GU14 technical issues on
7EL my home laptop.
Adobe Premiere Adobe Premiere To video edit my £271.92
Pro (12 month Pro 30/01/21 to the files with.
package) 10/12/2022 - 09:00
to 17:00
Total Cost plus VAT £750,610.03
Sourcing SFX and Myself 07538 567954 So that | can create
Music atmosphere, variety
and appeal to my
target audience.
Editor Myself 07538 567954 To refine all my
production into a
single, compressed
media product.
Sharing Rough Cuts Myself 07538 567954 To further improve my

media product and
gain feedback from
peers

Post-Production
Report

Myself

07538 567954

To evaluate what went
well, what did not go
well and what
improvements | made.




Why Did | Use the Foyer-

For my A1 TV Advertisement of “Don’t Be Late”, | used the
Foyer of Farnborough College of Technology to show Matty
running into his college campus due to being late for lessons. SR—
This is to connote life as being stressful, panicked, hurried, R [ o

and rushed if you do not use “Perfection” watches. =

1411172021

Location Details ' This location has vehicles and a carp ark next to it and can be very busy
as it is used by most students for entering or exiting the college

I aISO decided tO ShOOt d Wide ShOt near the Foyer Of the Scene/Purpose | | plan to film a Low Angle of Matty running into campus due to being late
of filming for class; to stereotype life as being panicked, stressed, rushed, and
front of my co”ege's bu||d|ng Th|s is so that | could begin my hurried unless you use “Perfection” watches. | also want to film a Wide

Shot to act an n Establishing Shot for the start of my T Advertisement.

TV Advertisement with an Establishing Shot so that my target
audience know where my TV Advertisement is set — helping
them to anticipate my advert’s themes and storyline. This
makes my TV Advertisement of “Don’t Be Late” relatable for
my target audience.

RISK ASSESSMENT
Permissi and Project Information _ Site Contact Name Josh Sparkes Site Address The Foyer, Farnborough
Prepared By Matthw Williams Prepared On 13/11/2021 College of Technology,
Location Required The Foyer, Farnborough College of | Location Address Boundary Rd, Farnborough, GU4 658 Boundary Rd, Famborough,
Technology GU14 6SB
Event/Activity | will be using the Foyer to show Matty rushing into campus. This is because
he is late for lesson due to not having “Perfection” watches by his side. 01252 407261 Entr the college building from
Production Title Don’t Be Late! Boundary Road by going
Production Type TV Advertisement through the gate, men visit
Director Matthew Williams Eges:g;g‘iéhszig;:‘snblélghgai
Signature and Contact Details of Assessor 1 Contact telephone Point of access of Reception, {0 you Iéﬂ, then
5 M w Wil go down the walkways which
ignature: Mattgew Williams go past the UCF, then going
left as you reach the building
Name (PRINTED): MATTHEW WILLIAMS past the UCF
Date: 13/11/2021
Permissions Permission has Availability This location is available for
Email: 20221381 @farn-ct.ac.uk been granted by filming at from Mondays to
Josh Sparkes and Fridays, 09:00 to 16:50. Itis
Teleph 07538 567954 Golden Siaploya. at its quietest during lesson
*ACCEPTANCE — | am happy with the measures put into place and will allow the following activity to continue times.
Signature: Josh Sparkes Points of Interest | want to film in Suitability/Possible o \Nide Shot - An
front of the shets Establishing Shot to show
Name (PRINTED): JOSH SPARKES err]\tran'\zjletii;ors to m&f agd_iencte where the
show Ma advert is set.
Date: 13/11/2021 '"Tlni"g into his « Low Angle — Matty running
college campus. into campus because he is
late for class.
Email: |.sparkes@farn-ct.ac.uk
Safety Issues? Please refer to Risk | Electricity Supply  There is no electricity
Telephone: 01252 407261 iy &
Assessment supply in this filming
Hazards location.
Environmental Y/N | Personnel Related Y/N | Other Y/N Sunlight There is a lot of sunlight
Paor Accessibility N__| Allergic Reactions N__| Food Hygiene N and natural lighting in this
Access / Doorway N | Disease / lliness N | Lack of Food or Water N location.
Lack of Permissions N | Anxiety / Stress / Psychological N Equipment Damage ¥
Poor Lighting and Yisibility N Physical Exertion ¥ Damage ta Local Surroundings N Windows The Foyer’s walls are made
Weather ¥ Static Body Posture N | Hazardous Tools and Substances N of glass and windowpanes.
Slips and Trips ¥ Lack of Food and Water N | Lighting Equipment N The rest of the college also
Cold or Hard Surfaces ¥ | Fatigue v | Electricity (including portable Y has many windows.
) appliances)
Office Equi or Obstructions N | Hypothermia / Exposure to the cold ¥ Noise Noise can be heard from
Vehicles N | Disabilities and Special Needs N “ . . planes overhead and
Audience Control X vehicles in the car park,
Bl I . | 1 | have separated “Description of SehiceL =
Animals ¥ | ” “ . students/staffivisitors
Fire Building Safety [ the Haza rd to Who does It going in and out of the
P oyer.
S . = ” . .
Hazard Description of Who does it | Risk Level Measures affect?”. This is to ensure that | do
Hazard affect? {Low/Med/High)
Weather As some of the footage is | This affects High The weather forecast will be checked befora not get these sections muddled up'
outdoors, severe weather | everyons filming. If there is bad weather, then filming . .
(heavy involved in the will be from inside. enab“ng me to better descnbe
rain/snow/sleet/hail) could | production
d = th t of : i i
S | e what the hazard is, and write a
to the cold/hypothermia to H
Sl ey short sentence of who it affects.
Vehicles The Foyer is next to a car This affects all Medium Vehicle Registrations will be lured in Adobe
park — meaning that operators in the Premiere Pro. . .
vehidles arid their ot o || When developing my own Risk Assessments, |
registrations could easily relevant vehicle .
becapturedonfimby | owners. kept my measures short and simple to make
accident.
Audience The Foyer can sometimes | This will affect High Filming will be relocated to The Mall if this them as Stralghtforwa rd as posslble_ Thls a”OWS
Control be very busy. Some psople | everyone in the area becomes too busy . . .
may not be allowed on film | fiming lecation me to certain more detail which | can use for
due to privacy reasons, or
fiznk ol oy mocons; : other pre-production materials. It also tells me
Theft The equipment could be This will affect Low Someone will be watching over the
stolen asth:’sareafam anyomeintﬁe equipment. All equipment must be returned hOW I ShOUld film quicker than my ea rlier Risk
become busy and is next to | filming location to ETC 12A after use.
a collegs entrance/exit H
Access and The area outside the Foyer | This would affect | High Slips and trips will be predicted/assessed Assessments Measures for Combatlng hazards
Doorways could become slippery in the actor playing thorough the weather forecast. Sings will be . A .
wet weather. Matty. used to point out any slips and trips. (WhICh I now flnd |Ong_W|nded, unCIea r, and too
long).

For the risk level, | have put the “Low”, “Medium” and “High”. | have done this because it simplifies the level of risk,
and because using numbers would mean that | must create a number code. This would take up more time which could

be spent doing other coursework.




Why Did | Use the Mall>

For my Television Advert, | chose to use The Mall to show
Maty running to class. This was done by creating a fast pace
through the use of Dutch Angles/Extreme Long Shot/Long
Shot/Panning Shot and Mid Shot structured like a chase-
scene to show the genre Action. This is so that | could make
my TV Advertisement exciting for my target audience and so
that | could represent Matty’s panic and stress. Representing
Matty’s panic and stress was shown through Dutch Angle’s
to create interest, and to make my TV Advert unique and
abstract. This was done by tiling the pan arm and often from
a Low Angle to stereotype Matty weakness and vulnerability
towards being late to class.

RISK ASSESSMENT

Per

and Project Infor

Prepared By

Matthew Williams

Prepared On

14/13/2021

Location Required

The Mall

Location Address

Boundary Rd, Farnborough, GU14
65B

Event/Activity

I will be using this locatio
for lesson. | will be using
shots to film this scens

n to film Matty running to class because he is late
Dutch Angles, Low Angles, Long Shot and Extra Long

Production

Don’t Be Late!

Production Type

Television Advert

Director

Matthew Williams

Signature and Contact Details of Assessor 1

Signature: Matthew Williams

MName [PRINTED): MATTHEW WILLIAMS

Date: 14/11/2021

Email: 20221381 @farn-ct.ac.uk

Telephone: 07538 567954

TACCEPTANCE — | am happy with the measures put into place and will allow the following activity to proceed:
Signature: Josh Sparkes

Mame (PRINTED): JOSH SPARKES

Date: 14/11/2021

Email: |.sparkes@farn-ct.ac.uk

Telephone: 01252 407261

Hazards
Environmental Y/N | Personnel Related Y/N | Other Y/N
Poor Accessibility N Allergic Reactions N Food Hygiene N
Access / Doorway N Disease / lliness N Lack of Food or Water N
Lack of Permissians N Anxiety / Stress / Psychological N Equipment Damage Y
Poor Lighting N Physical Exertion Y Damage to Local Surroundings N
Weather Y Static Body Posture N Lifting Equipment
Slips and Trips Y Lack of Food and Water N
Cold or Hard Surfaces Y Physical Exertion Y
Office Equipment or Obstructions N Fatigue Y
Vehicles N Hypothermia / Exposure to the Cold N
Audience Control Y
Noise Y
Animals Y
Hazard Description of Who does it Risk Level Measures
Hazard affect? (Low/Med/High)
Audience This refers to who can This affects all High A crew member will be looking out for
Control appear in my TV personnel on the anyone passing by. The camera will be
Advertisement. Some filming set. always facing away from passers-by.
people may not want to
appear on film due to
health and safety reasons.
Track and Dolly | | plan to film some tracking | This affects High At least three personnel will be recruited for
shots, which will require a | everyone nearby working with the Track and Dolly and
Track and Dolly so that this | and on the permission to cordon off this area will be
footage is running along filming set. gained from security in written form.
with Matty at the same
speed as him.
Access [ The access/exit points This affects Medium All access and doorways will be kept clear.
Doorways along The Mall could be everyone nearby
easily blocked by filming and on the
aquipment. filming set.
Theft The equipment could be This affects High Someone will be always watching over the
easily stolen, because The | everyone on the equipment. Any thefts will be reported to
Mall can become very filming set. Barry Mitchell and security.
busy.
Lifting 1 will be using a Canon This affects Low Equipment will be carried by multiple
Equipment 550D for my Short Film, everyone on the personnel.
alongside a THB50, shot list | filming set.
and storyboard.

Prepared by

Location Details

Scene/Purpose
of filming

LOCATION RECCE

Matthew Date

Williams.

14/11/2021

The Mall is a long corridor which extends from one side of the main
Farnborough campus for Farnborough College of Technology to the other
side of the campus. It is sometimes very people due to all the classrooms
and blocks/departments being connected to The Mall

1 will be filming Extreme Long Shots, Long Shots, Tracking Shot and
Panning Shots from a Dutch Angle to show Matty's panic and stress due to

being late for class.

Site Contact Name
01252 407261
Contact telephone
Permissions Permission has

Points of Interest

Safety Issues?

been granted from
Josh Sparkes.

I will be filming
from G-Block to
the Cedar
Courtyard. This is
so that | can make
it appear as
though Matty is
rushing to class as
best as possible.

Please refer to Risk
Assessment

Site Address

Point of access

Availability

Suitability/Possible
shots

Electricity Supply

Sunlight

Windows

Noise

The Mall, Farnborough
College of Technology,
Boundary Rd, Famborough,
GU14 65B

Sign into the reception in the
UCF (which looks like two
triangular blocks of cheese
joined together), go past the
UCF and then through the
Foyer, past G-Block. You will
reach a long corridor which
expends from one end of the
college to the other — this is
The Mall.

This location is available from
Mondays to Fridays, 09:00 to
16:50.

« Extreme Long Shot —
Matty runs towards us
from the distance.

e lLong Shot — same as ELS
above.

* Panning Shot — Matty runs
past the camera and to
class /into the ETC

¢ Tracking Shot — We follow
Matty’s feet as they race
to lesson

Spare Batteries will be
provided from my media
technician. However, there
are no power points in this
location.

There may be sunlight /
natural light coming in from
glass roof and Cedar
Courtyard.

All classrooms next to The
Mall have glass walls. The
top of the Mall is also a
curved-glass roof.

There may be background
noise from the sliding
doors or people passing by.



Why did | use a classroom~?

For my TV Advertisement, | decided to use a
classroom to show Matty being late for class. This is to
show Matty being late to class (hence the title “Don’t
Be Late!”) and unsuccessful before purchasing
“Perfection” watches. In contrast however, Matty is
successful at his punctuality, time management and
educational once he purchases “Perfection” watches.

The aim of this scene is to connote an ideology of
“Perfection” watches improving your punctuality, time
management and educational studies. This leads to a
healthier, happier, and more stable lifestyle which is
better for your wellbeing.

Primary Research indicates that this convention will
contribute towards making “Don’t Be Late!”
successful. This is because most people who
participated in my survey agreed that watches can
improve your punctuality, time management, and
educational studies.

17. Would more students buy watches if they improved your punctuality, time management and
educational studies?

More Details

@ Yes
® No

@ Insights

18. Can watches improve our punctuality, time management and educational studies?

More Details

@ Yes
@ No

@ Insights

The data above is part pf a survey that was made for the
Primary Research of my “Don’t be Late!” TV Advertisement

Project.

Prepared by

Location Details

Scene/Purpose
of filming

LOCATION RECCE
Matthew Dake 13/11/2022

Williams

N2 and N3 has a narrow doorway with computer desks net to the
classroom walls, and an island of computer disks in the middle of the
classrooms. The side opposite the entrance contains a large, wide window
and an interactive board.

| plan to use N-Block to show Matty being late to class and then on time in

my next due to “purchasing ‘Perfection’ watches™. This is to emphasize the
ideology of "Perfection” watches improving your punctuality, time
management and educational studies.

Site Contact Name Josh Sparkes Site Address Boundary Rd, Farmborough,
GU14 6SB
01252 407261 This location can be

Contact telephone

Permissions

Points of Interest

Safety Issues?

accessed by passing the
foyer and travelling down the
mall. at the first courtyard,
turn left into the etc (through

Point of access the glass double doors on the
big-yellow and glass-like
building) and then to the right.
Go straight on and through

inda N

tha rhak carddar inbe

| have been given | Availability This location is available on
permission by ‘Wednesday afternoons.
Josh Sparkes

providing that the

room is already in

a lesson.

| want to shoot by | Suitability/Possible |«  Over The Shoulder Shots

the Interactive shots — Character Interaction
Board to make it + Close Up/ECU's of Matty
look as though the and Fraiser showing off
teacherisina their "Perfection” watch.

lesson — connoting
that Matty is late
due to not using
“Perfection”
watches. | also
want to shoot
where | n use the
classrooms wall
as a backdrop to
show Matty and
Frasier's
interaction.

Please refer to Risk | Electricity Supply | All the computer in this
Assessment room will have power
sockets on them.

Sunlight Sunlight will be present due
to there being a large
window in N3 and N4, and
because the roof often lets
natural lighting into the
class.

Windows There is a large window on
the side opposite to the
entrance doors in N3 and
N4

Noise There may be some
background noise from
within N-Block itself.



Prepared by

Location Details

Scene/Purpose
of filming

LOCATION RECCE

Matthew Date

Williams

1311172021

These classrooms have a lot of chairs and tables as well as narrow
entrance/exit doorways. The wall opposite the doorways is made of glass
and overlooks the Cedat Courtyard. The adjacent short side of the
classrooms has a teacher’s desk and an interactive board.

1 want to film Matty arriving late to class here and then on time after he
purchases "Perfection” watches. This is to emphasize my ideology of
“Perfection” watches improving your punctuality, time management and
educational studies.

Site Contact Name

Contact telephone

ETC 3 ETC 4

Josh Sparkes Site Address Boundary Rd, Farnborough,

GU14 65B

01252 407261 Pass the Foyer and continue
the Mall. When reaching your
first courtyard, turn left and
through the double hen
reaching a glass big yellow
building called the ETC. Turn
to your right; this will take you
to ETC 3and ETC 4.

Point of access

Permissions

Points of Interest

Safety lssues?

| have gained
Permission from
Josh Sparkes and
Kosana to film
here outside of
lesson-times.

| want to shoot by | Suitability/Possible

the Interactive
Board to make it
look as though the
teacherisina
lesson — connoting
that Matty is late
due to not using
“Perfection”
watches. | also
want to shoot
where | can use
the classrooms
wall as a backdrop
to show Matty and
Frasiers
interaction.

Please refar to Risk
Assessment

Availability

shots

Electricity Supply

Sunlight

Windows

Noise

This filming location is
available on Tuesdays, from
lunchtime to 14:25.

+ \Wide Shot — Matty enters
the classroom due to
being punctual for his
college lesson.

« Over the Shoulder Shot —
The teacher tells the Matty
off for being late at the
middle of the advert.

+ Over the Shoulder Shot —
Frasier brags about
“Perfection” watches to
Matty.

+ Mid Shot - He then praises
IMatty for being punctual to
class near the end of the
advert.

+ Mid Shot — Matty has
entered the classrooms
and responds to his
teacher's praise for being
on time.

+ Close-Up — We see Matty
wearing “Perfection”
watches when he states
about the product causing
his improved punctuality to
his college lesson.

There are between one and
two power plugs in ETC 3
and ETC 4.

Sunlight would enter

through each classroom’s
glass wall that is facing the
Cedar Courtyard.

The walls facing the ETC,

and Cedar Courtyard are
made of glass.

Background noise could be
generated from people in
the ETC if the door is left
open or from aircraft
landing at Farnborough
Airport.

Researching Multiple Filming Locations

For the classroom scene, | did Recces and Risk Assessments for N3 and N4 as | wanted to use these classrooms due
to them being modern, innovative, inventive, and full of technology. | wanted to these qualities to match my

watches qualities of being sleek, modern, efficient, and of a high-quality.

However, N-Block is often very busy due to lessons taking place their on most hours of the day. Due to this, | did a
Risk Assessment and Recce for ETC 3 and 4 to use them as backup locations in case N3 or N4 were fully booked.

This helped me to prepare for any sudden issues on the day of filming.




Risk Assessment for N3 and N4

Risk Assessment for ETC 3 and ETC 4

RISK ASSESSMENT
RISK ASSESSMENT
and Project Information

Prepared By [ Matthew williams Prepared On [ 131172021 and Project
Location Required | W-Block {classroom) Location Address Prepared By [ Matthew Williams Prepared On [13/11/2021
Event/Activity - plir §0i¢ thesi tissrooes 1o Tl v NE EB ¥G BSa and ORRna 10 Location Required ETC 2/ETC3, Farnborough College of | Location Address Boundary Rd, Farnborough, GU4 658

lesson. This is to emphasize the ideclogy of “Perfection” watches improving Technology

your pun: lity, time and studies. Event/Activity I plan to use these classrooms to film Matty late to lesson and on-time to
Production Title Don’t Be Late! lesson. This is to emphasize the ideology of “Perfection” watches improving
Production Type TV Advertisement your punctuality, time management and educational studies.
Director Matthew Williams

Signature and Contact Details of Assessor 1

Signature: Matthew Williams

Name (PRINTED): MATTHEW WILLIAMS
Date: 13/11/2021

Email: 20221381 @farn-ct.ac.uk
Telephone: 07538 567954

Either ETC 2 or ETC 3 will be used for if N-Block is too busy. If all my required
classrooms are unavailable on the day of filming, then my production process
will be rescheduled for a more suitable and quieter day.

Production Title

Don't Be Late!

Production Type

TV Advertisement

Director

Matthew Williams

Signature and Contact Details of Assessor 1

Matthew Williams

*ACCEPTANCE — | am happy with the measures put into place and will allow the following activity to continue

Signature: Josh Sparkes
Name (PRINTED): JOSH SPARKES
Date: 13/11/2021

Name (PRINTED): MATTHEW WILLIAMS
Date: 13/11/2021
Email: 20221381 @farn-ct.ac.uk

07538 567954

*ACCEPTANCE — | am happy with the measures put into place and will allow the following activity to continue

Signature: Josh Sparkes

Name (PRINTED): JOSH SPARKES
Date: 13/11/2021

Email: |.sparkes@farn-ct.ac.uk
Telephone: 01252 407261

Hazards Hazards

Envirc | Y/N | Personnel Related Y/N | Other Y/N Environmental Y/N Personnel Related Y/N | Other | Y/N

Poor N Allergic Reactions N Food Hygiene N Poor Accessibility N Allergic Reactions N Food Hygiene N

Access / Doorway N Disease / lliness N Lack of Food or Water N Fire Building Safety Disease / lllness N Lack of Food or Water N

Lack of Permissions N | Anxiety / Stress / Psychological N | Equipment Damage Y Access / Doorway N Anxiety / Stress / Psychological N | Equipment Damage N

Poor Lighting N__| Physical Exertion i Damage to Local Surroundings N Lack of Permissions N | Physical Exertion N | Damage to Local Surroundings | ¥

Weather X Static Body Posture N Hazardous Tools and Substances N Poor Lighting N Lifting Equipment Y Electricity (including portable | Y

Slips and Trips ¥__| Lack of Food and Water N_| Lighting Equipment N appliances) |

Confined Spaces Y Fatigue ¥ Electricity (including portable Y Weather Y Fatigue ¥ Lighting Ei N

appliances) Slips and Trips Y Static Body Posture N | Food Hygiene N

Cold or Hard Surfaces N Hypothermia / Exposure to the Cold N Confined Spaces Y Lack of Food and Water N

Office Equipment or Obstructions N Di; and Special Needs Cold or Hard Surfaces N

Vehicles N | Office Equipment or Obstructions N

Audience Control N RS N

Noise Y Audience Contral N |

Animals Y e Y |

Fire Building Safety Y Anlmals % |

Hazard Description of Who does it | Risk Level Measures Hazard Who does it | Risk Level Measures
Hazard affect? (Low/Med/High) Hazard affect? (Low/Med/High)

Confined The classrooms on N-Block | This affects all High On one side of N3, a camera and tripod will Office ETC 2 and 3 have chairs This affects the Medium Any obstructing Equipment will be moved

Space have an island of personnel on the be szt facing the opposite side [where the Equipment and tables which could director as | will out of the way.
computer-desks alongside | filming set actor will be). When near an entrance/exit, easily get in the way of be having to
more computer desks on the Canon 5500 and grip will be next to the filming. consider how |
the edges of the room. This door to prevent blocking points of access and arrange the
takes up 3 lot of room, as exit. equipment
does the grip and camera — appropriately,
limiting the amount of sensibly, and
space which | can film with. safely.

Audience This lacation is used This affects all High If N-Block is too busy, then filming will be Access and The doorways intofout of | This affects all High All access and doorways will be kept clear.

control regularly by the Media personnel in and relocated inta ETC 2 or ETC 3 instead Doorways ETC 2 and 3 could become | personnel on the
Department for teaching. near the filming easily blocked with chairs, | filming set.

This makes it highly likely [ set. tables, or office
for the locaticn to become equipment. This will
very by prevent a safe evacuation,

Office The classrooms in M3 have | This affects all Low All laptops will be put down for filming. Any causing a fire hazard.

Equipment chairs, tables and media students office equipment on the flacr shall be picked Audience ETC 2 and 3 can become This affects High Filming all footage required in a classroom
cemputers which could be | who wish to use up and moved appropriately Control bust as they are used for everyone within will be postponed if the ETC classrooms until
easily damaged the clzssroam, teaching Travel and or near the further notice. If N-Block is available, then |

Sligs and Trips | Someone could trip over a | This affects Medium Anything on the floor will be picked up Tourism, and Business filming set. will use N2, N3, or N4 instead.
chair or object an the floor, | everyone an set. befare filming and all chairs will be tucked in Studies. This endangers
Causing an injury. those who cannct appear

Electricity | will be using a Canon This affects all High The computers will remain on and tucked on film.

(including 5500. Other electrical operators on set under. Filming Equipment will also be an only Lack of The ETC Classrooms are This affects Low Permissions will be gained from Josh Sparkes

portable appliances include when necessary to sae battery power. Permissions mainly used by Business, | everyone and the department that uses ETC 2 and 3

appliances) chmmior keyboards, and Travel and Tourism. involved in the the most.
mice, interactive boards This means that permission | production, and
and wires These is vital so that | do not run_| the landowner.

into a lesson when filming
in these classrooms.




TV Advert Production: Behind The Scenes

Filming in The Mall

| filmed in the Mall to show an action scene (through using Extreme
Long Shots, Long Shots, Panning Shots and Mid Shot — all though a
Dutch Angle) to create a fast pace and to symbolize Matty’s stress and
panic due to being late for his college lesson. This was filmed to
emphasize life as being stressful, panicked and rushed without
“Perfection” watches.

e Audience Control — The Mall often became busy which meant that | had to stop
filming at times. To avoid capturing people outside of my project on film, | only
filmed when The Mall was clear. When the Mall was clear, | filmed immediately
and filmed as possible.

¢ Running Down The Mall — Before starting with filming | had to check that | could
shoot my actor running down Th Mall due to this location being a public pace, by
the principal’s office and there being no running allowed inside the college
campus. In hindsight, this should have already been done a few days before
filming at the very least. Next time, | will act more promptly swift on gaining
permissions for shooting certain stunts on my filming location.

Using The ETC Classroom

Filming in The Mall was done to show how
“Perfection” made Matty punctual to his lessons,
improving time management and educational
studies. This went well because it helped to create
clear Narrative and storyline for my TV
Advertisement — encouraging my target audience
to purchase my product so that they too could be
successful in his own educational studies.

e Poor Audio Levels — Unfortunately, all audio was recorded on my camera-filming-
system (a Canon 550D and TH650 Libec Tripod) meaning that the audio quality
was low and that here was too much background noise — making us focus less on
the dialogue, thus making my storyline less effective Despite trying to fix this in
Audio and lowering in Premiere, | could not improve the audio for this project as
my actors were unavailable after filming; since this experience, | have recorded
all audio separately from my visuals whenever | produce and media production.
This ensures that | can achieve professional, clean, and high-quality audio which
matches alongside my visuals.



Creating Product Lighting for
“Don’t Be Late

For filming in the TV Studio, we can
see Ryan Davies circling his phone
torch over my product whilst | film
the following effects: this creates
moving shadows in my TV
advertisement to create illusion and interest for my target audience. | wanted to have
this in my “Don’t Be Late” advert as | felt that it would make it modern, cutting edge and
inventive.

This went well because it proved to be popular with my target audience. This is because
it made my advertisement look sleek, modern, current, and inventive for the age range
which | was trying to appeal to.



Presentation of my Final Cuts

Perfection Watches

| Perfectly on time
Perfectly in sync

Perfectly successful

Completed TV Advert (with Slogan) - Matthew Williams

4 = ® b @

Completed TV Advert (with Slogan) - Matthew Williams

| want this specific version of my TV Advertisement to be sent to the External
Verifier/Assessor as this Final Cut has a slogan and brand name on the band.
This helps to make my advertisement more successful as it show a better
understand of the important components that contribute to a successful TV
Advertisement.

TV Advert Directors Cut (Improved) - Matthew Williams

| want this version of my Directors Cut to be send for marking due to its having
a running audio commentary over the top of my TV Advertisement, alongside
with some photographs from behind-the-scenes. | feel that this example
shows best my efforts to keep my Directors Cut as short as possible, alongside
a better understanding of how to create a Directors Cut.

Directors Cut Al Television Advertisment

SUBMITTED

Both my “Completed TV Advert (with Slogan) — Matthew Williams” and my “TV
Advert Directors Cut (Improved) — Matthw Williams” have been submitted on a
link provided by a Dropbox Link, as of Friday 8 of April 2022.

Josh Sparkes is requesting files for = Microsoft

Please submit your TV Advert as an MP4 File.

Completed TV Advert (with Slogan) - Mat... X

ctors Cut (Improved) - Mat...

Firstneime'™ | "-“‘““"“" Hey Matthew Williams, your upload was successful!
Williams

=l —



Post-Production and Evaluation

Creating and Editing “Don’t Be Late!”

Creating and Editing “Don’t Be Late!”

Creating my Project

| began by creating a Premiere Project by going into the Windows bar and typing the app
name, then chosen "Open” when it appeared. For the settings, | used 1920x1080 as it
resembled the compression-rate of my footage (which is usually 1920 by 1088 pixels per
frame. | also selected 25fps as this is the standard framerate for UK Film and Television and
is what I record with most often as a consequence of it being the UK's standard framerate.

| then maned my title “TV Advertisement Editing” to make it accessible and easy to find,
zaving it in a TV Advertisement file to reiterate this. A

In all my media productions., all my work is saved onto my External Disk Drive. This is to
allow me to carry my work with me between locations — letting me work from different
locations so | can spend my time productively. This also keeps my work safe and secure.

Creating my Sequence

| began by using adding footage and text into Premiere Pro and using the Razor
to cut unnecessary bits of footage. All the footage was then organized so that |
could create a Narrative frn,my TV Advertisement. This ensured that | could show 55
action, and the ideclogy of Perfection watches improving your time
management, punctuality, and educational studies.

Adding Music and SFX

Mext, | added music and sound effects, as well as my voiceover to create interest, and show
the tone of my advertisement. This was also to show the pace and mood per scene of my
“Don’t Be Late!” TV Advertisement. =

Using Mult-Framing / Split-Screen / Intercuts

For the clips of the watd:hesi‘s Product Lighting and moving shadows in the TV Studio, |
edited the scale and positioning of the footage to create interest and being developing my
video effects. This was so that | could instil as much Product Lighting into my TV Advertising
as possible to make it sleek, cutting -edge, unique creative and inventive and to reinforce
contrast between this style of footage and the structured Narrative footage.

| was very proud of my watches’ Product Lighting, hence | used Multi-Frames to
demonstrate my product lighting. However, | could have developed my Video Effects (VFX)
further based on the feedback given when my “Don’t Be Late!” advertisement was assessed
by a media lecturer.

Exporting my Rough Cut

Once done, | exported my project as an MP4 through “H.264 “and “Match Source — High
Bitrate”, with a 1920 by 1080p frame size and 25fps frame rate to match my footage.

| exported my project as an MP4 to ensure that it could be played on multiple devices.

| named my advertisernent MP4 "Perfection Watches Advert — Initial Rough Cut” to make it
accessible and easy to find, and to symbolize it as being rough cut and open for feedback.
The feedback given was used to improve my media product so that that | could transfarm
into my Final Cut through taking incorporating the feedback given into my video editing.

Here is a replica of the settings used for
my TV Advertisement via my Short Film
Project. You can see that | used H.264 and
“Math Scurce — Bitrate” as an MP4.
Alongside, my framerate and dimension
are 25fps and 1320 by 1080 pixels to
match my original footage and TV Advert
Timeline in Premiere.

Editing my Media Production, and Taking on Feedback

For each media production in this Al Portfolio, | have added two documents to say how | edited my project and
incorporated the feedback given through my Rough Cuts in Premiere and sometimes Audition. This is so that | can
demonstrate my creativity through Technical Skill, how | inform Ideas through the techniques and the reasons
behind each decision made during editing, and how | used Problem-Solving to overcome barriers and incorporate
the feedback given towards my Rought Cuts into my Final Cut.

Critical Evaluations

After showing how | have used Technical Skill, Informing Ideas and Problem-Solving through Pot-Production, |
have next added “Critical Evaluation” documents for each media production In 3—4-page Evaluations (which are
provided in-full), | have summarised what | did for each media production, | have reviewed how | did it and why |
took certain decisions towards each media production. This is so that | can calculate my success rate and create
targets and improvements for myself to increase the quality of my media production as much as possible.




Post-Production Feedback: TV Advertisement Post-Production Feedback: TV Advertisement

e
Colour Correction:
Level 3 Media Peer Jack Brown felt that the lighting was too dull and that the brightness
Rearranging My Sequence: needed increasing and standardising. 5o, | went into each clip and into them “Cglor”
workspace to increase the lighting appropriately by increasing the “Exposure”. To ensure
Some people found my TV Advertisement to be confusing due to the way in which I that each clip was coherent with each other in terms of lighting, | compared all my footage
sequenced my footage in my Premiere Timeline. This is due to the use of the protagonist and adjusted the lighting where necessary.

running into the building and then seeing him run down the building, alongside using the
same Close-Up twice in my sequence.

To combat this issue, | got rid of the Low Angle where we see Matty rushing into the
campus and extended the other clips so that we just see Matty running inside the campus.
This connotes a clear ideclogy of Matty rushing down a hall to get to his lesson due to poor Audio Quality:

time management and punctuality.
Many people commented on my audio levels being “poor” with lots of echo, resultingin a

| also edited out the Close-Up to ensure that | anly used it once. This helped to show what distorted audic track of dialogue. When reviewing this in Premiere, | later discovered the
each character like better to avoid any further confusion. Audio Levels were indeed Peaking, so | lowered them until | could only see green in the
Audio Volume [right of the Timeline Panel) when playing back each section of dialogue.

Since my TV Advertisement, | have impr'dved on my audio skills by evaluating my audio
during Post-Production and adopting a new Production Practise whereby | record the audio

separately from my visuals to eliminate any background noise. | have also begun editing any
dialogue/monclogue/voiceovers/sound effects/music in Adobe Audition so that | can

monitor audio levels and ensure that my audio fits well together to
create a harmonies audio soundtrack to use in Adobe Premiere Pro.

Responding to Feedback:

In the two pages above, | have explained how |
undertook the feedback given towards my rough
cuts. This has been achieved through a detailed

Post Production Report for my TV Advertisement

In my advertisement, | based the story on as student who is late to class until purchasing

description Of What | d|d how | d|d |t and Why | d|d |t Perfection watches. My idea uses action to show Matty running to class to engage my audiznce. It
’ . ) also uses drama to create contrast and hints of comedy through an exaggerated tone: This is
to ma ke my Work as Cred|b|e and plauS|b|e as because my advert connotes the ideology of improving your punctuality, time management and

educational studies.

possible.

o o
: - &

' wl 1

MMy advertisement went well because | had undertaken a lot of research and development to
support my idea: This included a questionnaire (which is Primary Research because | collected the
data myself) and Secondary Research {looking at other examples of data). When sending out my
guestionnaire, | felt nervous towards what my results might be. This is because | was worried
about the participants not liking my ideas or the data suggesting that my idea would not appeal 1o
my target audience. In contrast however, the data above this paragraph suggested that my target
audience would like my advertisement because they are into cinematic, action and comedy
productions and believe that watches can improve time management, punctuality, and
educational studies. Furthermore, they believe that "Being able to tell the time.” is the most
important asset of a watch.

T
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Another aspect of the vide advertisement that went well is the pre-production and planning; For
this, | completed a Mood Board, Mind Map, Script, Storyboards, Shot List, Treatment, Proposal,
Presentation for pitching, Legal and Ethical Considerations, a Resources List, aa Personnel List,
Reece Templates and Risk Assessment. This helped me to expand on my ideas so that | could make
my product as creative, imaginative, and professional. This helped to make my planning as concise,
efficient, and reliable as possible so that | could be productive towards my TV Advertisement.

Perhaps the busiest time of this project was around Monday 25*" December 2021: On this day, |
successfully pitched my idea to Media Lecturer Golden Sigpolya, Furthermore, all my primary and
backup classrooms were in use on that day, so | had to film the action shoot of Matty running to
class first instead. Conseguently, | altered my Shot List based on my new action plan.

Critical Evaluations

For my “Don’t Be Late!” TV Advertisement, “Dreams and
Dilemmas” Short Film and “save Me” music video, | did a
Critical Evaluation.

For my Critical Evaluations, | have reviewed all the work
done for the relevant project — analysing what went well,
what did not go so well and how | can use the information
to create targets for improving with my future media
productions.

This shows professionalism because | am problem-solving
to make each production better and more successful than
the last through my Critical Thinking skillsets.

It also went well because many people liked my TV Studio shoot. It also went well because |
worked collaboratively with the Performing Arts department towards my coursework. | really
enjoyed being creative, as | used a range of camera techniques and veered away from the emotive,
romance and drama media products which | had produced back in Level 2 Media. It was my first
experience of using LED Lights —which | personally prefer to Hott-Lights because they are greener,
coaler and you can control their brightness and tint (warmth) through a simple knob on the back.
Furthermaore, they do not require any cables. ' ‘{_),J

o

The video adwertising project was a fun, proactive experience where | learnt many valuable
lessons. Firstly, | should never leave my production team to the last minute as this will slow down
my project. Secondly, | need to slow down with my work through organising my project better. To
do this, | produced a Production Schedule. | also fixed the lighting, removed the voiceover of Matty
saying “I'm going to be late.” And learnt about Peaking, and how it can affect the guality of my
audio.

As said before, it was a highly valuable experience. | learnt a lot which | will instil into my future
projects. All of this will make my productions more efficent, produciive and reliable in the long

term. &

Another way of improving my post-production issues was through feedback: For this, | was able to
develop my communication and negotiation with other peers. Through this technique, | improved
my colour correction, colour brightness, removed the vaiceover and made my storyline clearer by
removing any unneeded shots. This was a good success because it shows that | can listen and take

on my advice.
“The lighting was very good and wasal dark af all”

Some issues were unfixable; for instance,

| did not get to do all my audio recording

when filming with Performing Arts on 30" . | e e e, B
MNovember 2021, As a result, | organised

an audio recording session with Lewis

McBain (wha played Matty) for 2

December 2021. After not turning up,

contacted Lewis and we reorganised the i Sccamiss
event — however, he did not turn ug, sol

recorded myself instead. | also discoverad

that his department was rehearsing for a -

live Christmas Show. | used the recording

of myself instead but had to remowve them

as they made my advertisement

confusing.



TV Advert: SMART Target

Improving on my Audio Levels

Unfortunately, the audio for my Television Advertisement
was distorted and of a poor quality due to peaking. This
was caused by recording the audio on the camera without
using a separate audio recording system.

| will be experimenting with this technique during an out-
of-college Promotional Video which | am producing for
Broadlands Group RDA.

In my short film and music video projects, | improved my
audio by using a separate audio recording system. To do
this, | have used an NTG2 on microphone stand and connected it to a Zoom H4N pro via
an XLR Cable. This results in all the audio being recorded onto my 8GB SD Card so that |
can locate it more easily when transferring my audio files. This resulted in a higher
quality of audio which was synced through a “clap!”.

Improving on My Camera Focus

During the conversation scenes, several of the camera shots were out of focus. Next
time, | will try and ensure that all my shots are in better focus by paying better attention
to the camera screen before filming. This will help to ensure that the focus is aimed
towards the important mise-en-scene per shot to ensure that my footage can create as
much meaning as possible as possible through my post-production techniques and
skillsets.




Short Film:

Short Film

s Background:
Criteria:

Informing

ldeas
= Problem

Solwing Reguirements:
- Technical

Skills

- Professional

Practice

Short Film

Film making and visual starytelling is a huge
industry that many young people want to get
in to. One of the best ways of getting your
creative ability recognized is to produce ‘short
films’ that show off your technical and
storytelling abilities.

You are being asked to produce a short film
that is between 2 minutes in length, not
including credits and titles. The story must
include at least two different locations and
have a moral/lesson appropriate for children
and young adults.

PITCH & PRE - PRODUCTION DEADLINE: 31.01.22 @ 09:00am

- Communication

PRODUCTION DEADLINE: 18.02.22 @ 17:00pm
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Short Film
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Short Film

Preparation:

Criteria: Product/Market/Audience research

Idea generation

- Informing
o (Moodboard/reference
material/Mind Maps)
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- Technical Proposal (budget, synopsis, setting,
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- Professianal
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Short Film
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- Technical whole duration of project PROJ ECT - Technical
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for each shooting location
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include directors commentary video Continued...
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Continued...

Short Film

Short Film = Short Film
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Preparation: Your proposal:
Criteria: dback and review di ion (to Criteria: Should clearly show your intentions for
include questionnaire and critical review the project with examples
- Anterming of rough cut and overall project) Rilaterming
faeas S H O R I Taeas Include evidence of primary and
Final evaluation: at least 750 words secondary research data and statistics
e F I I M - Be engaging and informative
Solving Solving
Be backed up by a formal proposal pre
- Technical P ROJ ECT - Technical production document that outlines your
Skills skills intentions for the project
- Professional - Professional
Practice Practice
W AR Post Production Report due: 04.03.22 @ 17:00pm Eemmanleation
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Short Film: Production Requirements

The aims and objectives for my A1 Short
Film Project:

For my music video, | have chosen to tell the story
of a female protagonist who mises an exam to save
the love of her life. She does through hr magical
powers. The morals of this story will be to look out
for other people and use your talents for good —
teaching children to do the right thing as thy grow
up. | also want an emphasis on whether friendship
or education is more important — this would create
an interesting dilemma for my target audience, and
| aim to use this question to challenge my viewer.

| plan to use this story because it is appropriate for
children — this is because it allows me to show
death by simply having Samuel’s eyes closed and his
body still which prevents me from scaring my target
audience of children and young teens.

One thing which | want to improve in this project
are my audio skills. This is because in my other

Treatment ough College

‘Written By Matthew Williams Rl R I  Dreams and Dilemmas

Duration | 2 mins (excluding credits

Synapsis. Write a short outline of your story — briefiy mentianing the main characters and what

hoppens to them

A girl called has magical powers and admires a successful boy called Samuel, wanting to be his friend but
often becoming nervous toward people she does not know.

Whilst sitting down before a highly important exam, Ella has a flashback of Samuel in danger, lying on
the ground and dead. Will she be able to save Samuel through her magical powers?

Target Who are you aiming to appeal to? Consider age, gender, class, sacio-sconomic status,
| Audience zychometrics, gecgraphic ste.

6- to 19-year-olds

In reaction to the age range of my target audience, | will be aiming for a market of those between the
ages of 6 and 19. This is because | will be using my short film to teach a moral that could be used later in
life and which will influence how my audience grows up; to create youth appeal for my media
production, my protagonist will be about to sit an exam when she has to go to save the boy whom she
admires and my short film will be set in an area of education

| will also create appeal for this age range by making this film gentle in how its shows death by making
the eyes closed and not wide open to prevent a creepy, sinister, or uneasy mode of address that could
traumatise young children.

Females

The main gender which | am appealing to for my short film are female sterectypes: This is because my
protagonist and her best friend will be female cast, making my shert film more relatable to this age
range and connoting female empowerment. It will also appeal to females because it is emotive, and
evocative — this is because it shows how love or admiration can make people care for others. This also
helps to connote realism despite the genre of magic and helps to add the genre of mild romance to my
short film of “Dreams and Dilemmas” because it structures Ella trying to ask out someone to be her
friend like a romance film

Hobbies and Interests

The target audience will mainly be interested in magic and secrecy: This is because the protagonist has
secret magical powers which she keeps a secret and wishes to use for good. This could raise dilemmas

for my target audience- such as whether she should hide her powers, and what my audience would use
them for.

Other hobbies or interests would include friendship this is because Ella has a side plot of admiring a
Samuel and wanting to be friend with him but struggling to find the nerves to do it all the while. This
could intrigue people on what it means to be friends, and whether friendship is more important than
education; it also challenges people as to how far they would go in their own friendships

Lifestyle / Aspirations

Dreams and Dilemmas will appeal to those in full-time education; predominantly those sitting exams.
This is bacause my storyline will show a girl wha escapes her exam to save the man that she wants to be
friends with; depicting a setting of educations ensures that my short film will appeal to those between
the ages of 6 and 18,

projects for Level 3 BTEC Media Practise (such as my Skills Workshop Tutorial Series and
TV Advertisement), my audio quality has often been echoey, distorted and low-quality
due to over-relying on the camera’s audio. To improve levels, | will operate with two
separate systems: a visual system that records camera footage, and an audio recording
system which records audio that is synced with the camera footage. This will help me in
syncing my audio levels with the visuals and will hopefully create cleaner, crisper and
more professional audio for the Al Short Film and future media projects. This will also
ensure that any background noise or interference is maintained to a bare minimum.



The Production Requirements in
Relation to Pre-Production:

For my short film production, | have been asked to
produce a 2 minute (excluding the credits) short film
that is appropriate for people between 6 and 19
years of age; the film needs to contain a moral
appropriate for children. | response to this
requirement, | have done Audience
Research/Primary Research on what children and
teens like watching and have used my Idea
Generation materials to ask what they like about my
idea, what they do not like about it and how | could
improve it. All my Primary Research and Idea
Generation has been inspired through my Secondary
Research —where | look at other short films, their
conventions and how examples of film and TV
appeal to children and show techniques such as

Primary Research for L.3 Short Film

New Idea:

For the short film, | had two ideas: My primary idea is about a girl whe struggles to gk outa
boy whom she admires until saving him through her magical powers. Some 15 out 00f 17
people liked this idea

My backup idea raises the dilemma of whether friendship or education is more important.
Roughly half of my respondents preferred this idea to my primary idea

After, | decided to undergo one idea and save the other for my A2 Creative Project.
However, discussions with key worker Hadrian Ellory-Van Dekker have [persuaded me to
create a new idea: through combining both ideas together. This is so that | can appeal to as

much of my target audience as possible.

A girl called Ella dreams of being friends with Samuel but struggles to ask him out. As she
tells us about this, she is chatting with her friend in preparation for an exam — when... she
has a flashback of Samuel lying unconscious. Ella uses her newfound magical powers to
bring S5amuel (whom she admires) back to life and states that friendship is mere important
than education, ending with a rhetorical questicn to challenge the target audience on their
own viewpoint.

Here is my new idea:

magic and flashbacks tov help with constructing my own storyline.

For my idea generation, | have produced a Mind Map and mood board as well as Bullet-
Pointed Ideas in a word document to jot down ideas quickly so that | can expand on them

later on.

To combat the required of at least two locations, | written out a Treatment and one
storyboarding. | have also used relevant storyboards and Shot-List to meet the criteria of
using cinematography that is “carefully considered”, as it allows me cinematography to be
well-planned and ensures that | only use shots which help to tell my story.

| have also created a script to ensure that my short film contains dialogue, music, and sound
effects to coherently meet the guidelines set by my assignment brief. Alongside a scriptis a
Resources List consolidate how | will shoot my short film including its
dialogue/monologue/music/SFX (please refer to the Resources Sheet). Also, who says the
dialogue can be found in my Personnel List — which also meets the requirements to have at

least one character.

Running alongside personnel and Resources Authentication are my Talent Release Forms as
a means of gaining permission film my actors and meet the rule of having a minimum of one

character at the least.

To use two locations, | have also used Location Recces and Risk Assessments to gain
permissions and secure those locations. This means that | can film at two different to meet
my brief requirement of the short film containing at last two different locations.

RISK ASSESSMENT

RISK ASSESSMENT

Permissions and Project Information

vl o the following sctiaty 10 conminue




L L
c o n st r a l n ts a n d D e a d I l n e s *The following document was created by Matthew J. Williams on 02/12/2022.
[Projectitle [ Dreams and Dilemmas ]

| Type of Project | short Film |
| Director | Matthew williams |

No offensive language or swearing are allowed, and all sexual S cxpl il ol Gimatlorfions
references are forbidden. To combat these issues, | will e e e
. . . . private/confidential.

ensure that the dialogue is appropriate for children by TS

eliminate any possible swearing or offensive language will
ensure that | only use Mid Romance to prevent my Al Short

Film Production from being sexual/inappropriate for E

sed to represent both genders

H as B
children.
improve nts; or unless it is to be assessed and marked as official coursework.

Freedom of Information Inforr

No weapons or prop-weapons are allowed during filming:
hence, | will not be using any prop-weapons because the

Codes of Practise

Copyright

target audience does not discover how Ella got her magical

powers how Samuel died in the storyline. Alongside this,

there will be no fake blood as this would upset my target
audience.

All filming location will have been granted permission for filming at before the
production process.

My idea is to be pitched on 31/01/2022 and | will only have a few days to film
afterwards, due to having Work Experience from the 07/02/2022 to the 18/02/20222.
To counteract this issue, | filmed, and audio record my short film on the 03/02/2022 due
to my actors being unavailable on the 02/02/2022. | have chosen the middle of the week
(from 31/01/2022 to 04/02/2022) so that | have enough time to take on feedback
towards my idea, create the Final Draft of my script based on the feedback and so that |
have time to analyse my footage and reshoot if necessary.

A

L3 Short Film Idea

Dreams and
Dilemmas

Video Editing will have to be completed in my own spare time and will be integrated
with Work Experience so that | can successfully manage my A1l Shor Film project whilst
away from college. To video edit, K will be borrowing a laptop from college and will
ensure that Premiere and Addition are installed a day or two before the 04/02/2022 (as
this is the last time | am at college before Work Experience).

I am having to borrow a laptop from college because my home-laptop is not built for
video editing: this is evident because my laptop freezes and suffers severe technical
glitches whenever | try using DaVinci Resolve. This constraint was dealt with through
borrowing a laptop from college (please refer to the paragraph above).



Short Film: Idea Development

Secondary Research - Examples of other people’s short films:

For my Secondary Research, | began by looking at examples of other shot films by
analysing their what | liked about each short film, and anything that could have been
improved. Throughout this example of research, | was detailed by denotating the
specific content/visual language and stating my own interpretation of the meaning
towards the content analysed.

Another crucial element was creating the subheading of “How does it inspire my own
short film?” By adding this section, | was able to consider what conventions | should use
in my short film and noted down ideas to give examples of how | may show them
through a narrative, cause, and effect. This enabled me to create my initial ideas and
expand on them through my Mood Boards and Mind-Maps later on, giving me plenty of
options to choose from and to use for my Primary Research Survey.

Short Films - Unspoken Short Films - Unspoken

Link: https://www.youtube. com/watch?v=8mpFYQbOCFo

# The music fits well with the storyline because it is emaotive and romantic and soft to
connote a short film that is emotive. It also changes tone when the female
What do 1 like about the Short Film? protagonist fails to meet with the man in the woods and the aftereffects. This helps

the viewer to relate to what is occurring.
& The film has a good stary which is easy to follow and interpret. This enables its

appeal to branch out to a wide target audience. It is also very realistic (realism).

* The film teaches us to be open with pecple and communicate with them in a way
that suite you best. This is shown through the denotation of a continuous stream of
letters between the two protagonists.

* The film is very relatable to me because the everyday settings mean that | can relate
ta the Unspoken production better. This is because using everyday settings make a

media production more iconic, memorable, and recognisable.

& The film also teaches us to be forgiving even in the most precarious situations: At the * The lighting and colour grading is of a high quality and means that the colours go
start of this short film, we are introduced to a jogger running and a businessman in a together well to reflect the time of day and meod. For instance, high-key lighting
sharp, smart suit. The jogger accidentally rural in front of the car yet the female shows the denotation o goo times and daylight- this connotes a positive feel to

protagonist forgives him — in fact, this leads to her communicating and their eventual
relationship. This creates meaning because IT connotes an ideology that people make

increase audience appeal and connotes the happiness that the girl lives and how
happy she is now that she has met someone that she likes. Contrastingly, the use of
low-key lighting is associated with hardship to connote sadness, loss, uncertainty,
trouble, and a ruined relationship; it is also used as an example of naturalism in the

mistakes, and we should not be hard on them for doing this; it also encourages the
target audience to make friends with people who have made mistakes.

woods to create a natural feel to the tart audience, appealing to reformers and
people interested in nature.

® The short film's characters help to attract different audience profiles: The male wears

a sophisticated suit and drives a four-by-four car appealing to a male demographic of How does unspoken inspire my own short film?

Higher Middle Class with affluent spending power. Meanwhile, the jogger is more

colloguial and every day in her stereotype — appesling to Working Class female. This » For my short film, | may use an emotive mode of address through creating a subplot
creates interest and contract, attracting a wide target audience. / based on romance. This is also because romance is a commaon genre used in short

films.

¢ | will be using a female and male protagonist, such as in unspoken: The female will be
colloguial, informal, inguisitive and will be sitting on a bench in one scene and has a
crush on the male protagonist, a dashing, handsome archetype who is trendy and
fashionable — the male stereotype is inspired by the businessman in his sharp suit.

However, my male's smart-casual sui will be more relative for teenagers and all my
actors will be younger than those in Unspoken.



Short Film — Post It

Short Film — Post It

Link:

https://www.youtube.com/watch?v=aVgelSeqlsM

What do | like about the short film?

My favourite scene is from 4:57, where Alry and the female protagonist write
positive and uplifting messages on notes and stick them onto people to make them
feel better. | feel that it is my favourite scene because it is really uplifting, motivating,
encouraging, positive and it inspires you to make people happy.

The film could be considered as a Coming of Age, because Alry (the male protagonist)
changes from the start to the last scene of the shot film. At first, the Tow Shots and
Wide Shots of him standing on 2 next toa bench and not wanting to talk stereotypes
him with the ideclogy of being uncomfortable and socially awkward. But at the end,
he feels more apen, kinder, outgoing, uplifting and better at complimenting other
people.

The shots are very well lit and have a nice golden tint. This helps to connote the short
film with & natural feel of naturalism and escapism and also makes the media
production positive, emotive and slightly romantic. It also helps to make the setting
look more attractive and appealing to the target audience.

| like how the short film uses specialist fonts and graphics to make itself different
fram other short films and to make itself innovative and creative.

How would | improve it?

The male protagonist remarks about his childhood days and memeories of his mother
but the short film doesn’t show us them which is a little disappointing. Personally, |
would add some flashbacks of the Alry the male protagonist as a child with his
mother — to achieve this | would make the flashback footage lock old (as though it is
a home video) and use a guick “Dip to White Dissolve transition to separate the

flashbacks from the bench scene.
Here, we see Alry telling us that his

mother died which is why he has a
big box of persanal belonging. He
reminisces over his memories. But
we do not actually see them — this
could have been achieved through
flashbacks and would have
enhanced the Post It by making it
more personnel, intimate, relatable,
and more authentic.

How does it inspire my own short film?

My film will have more hope towards death or ill health because it will include
resurrection and giving people a second chance. Hopefully, this will give my audience
hope that anyone can be zaved to that they feel encouraged to help other people.
The scene of my short film will include two people with one of the two actors asking
what her best friend wants in life and why.

At the start of the film, the male protagonist is connoted and interpreted as being
uncomfortable, a little shy, and socially awkward. | may experiment with these
gualities towards my main character when she is with the male who she fancies.




Harry Potter: Snape vs Lockhart

Link: https-/ fwww. youtube.com/watch?w=0SiynI-fiYE

Bar Chart Below:

The dark blue bars emphasize the profits created by

Harry Potter to show its success. This makes it suitable to
analyse for my short film as it tells me how | could make
“Dreams and Dilemmas” successful in using VFX to show

Magic, but without scaring mu target audience.

Author: Satistica.com

Link: https://www.statista.com/statistics/608173/box-

office-revenue-harry-potter/

Content

The match is structured like a dojo tournament.
The use of made-up names and spells

Magical Wands

The spells happen guickly and suddenly

Dark Lighting

Meaning

s |nthe duel between Snape and the other teacher, both characters bow and walk
away. This creates meaning because it connotes duels in Harry Potter as being
formal, disciplined, and regimented. As a karateka, it is almost like they are beginning
their karate match in the magical equivalent of a dajo.

/

ia » TV, Video & Film

Production costs and global box office revenue of Harry Potter movies from 2001 to 2017
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* The spells use made up names ("Expeliamus’) which are mainly one word. This is to
make the spells more recognisable and memorable for its target audience, further
cemented through the denotation of wands which are often stereotyped with magic
and fantasy. This meaning helps to make Harry Potter recognisable, iconic and
memaorable for its target audience.

s The spells happen very quickly and suddenly — this creates fright for a teenage fan
base due to the unpredictability and mystery of the spells which are connoted as
being powerful and dangerous |{due to the teacher being thrown back by Snape’s
zpell). This connotes that Snape will be a villain as he as little care for the effects of
his spell — making us worry for each character’s safety.

Why did | research Harry Potter»

For my Al Short Film of “Dreams and Dilemmas”, |

decided to analyse a magic duel in Harry Potter. | decided
to analyse Harry Potter because of it being very famous
as a result of its success — achieving many high profits
(based on Secondary Research shown by Statisitca.com)
and influencing pop culture through the familiarity of

words such as “Expeliamus!”

When analysing Harry Potter, | was particularly curious as
to how they stereotyped magic through costumes and

how dialogue was used to make the film more

memorable. What | discovered is that the spells are quick
and easy-to-remember to make them more memorable,
and that the dialogue is detailed but also straightforward

and concise.

| implemented this into my short film of "Dreams ad

Dilemmas” by using the word “Ressurecti!” as a magical

chant to bring people back to life. | also made the

dialogue straight-to-the-point to best challenge my target
audience as to whether education or friendship is more

important.

Another Reason for making my short film concise was

due to it needing to be two minutes long.

Harry Potter: Snape Vs Lockhart

= |n this video, low-key (dark and gloomy) lighting is used to show mystery intriguing
the target audience, but it could also be symbelising bad events to come for that one
of the characts is a villain {antagonist). This creates an aura f suspicion and a gloomy
setting which feel old-fashioned and stuffy.

Ideas

= Whereas Hogwarts explicitly shows magic to its audience, my protagonists powers ta
resurrect people will be more secretive and will be hinted through flashbacks to
create suspense and mystery.

= Hogwarts uses magic for self-defence and in a military manner. However, we will see
Ella"s powers bring the person whom she admires back to life so that my short film is
more appropriate for young viewers. This will be achieved through this tactic because
it will reduce any risks of violence.

* The word “Bessyrectil” will be used to bring Samuel to life because using one-word
will make the spell more memorable and recognisable — helping to make my short
film more successful and iconic {much in the same way that the word “gxpeliamus!”
has been used for the same effect and is now associated with most UK citizens).

= Flla"s magical powers will lead to friendship — not hate or war. This is {again) to
appeal to my young viewers between & and 19 and to encourage people inta the
ideology that |ooking out for others can lead to a friendship; in turn, friendships can
lead to happiness, love, and compassion. This will make my shet film uplifting,
inspiring and ethical for my target audience.

& There will be no throwing as seen in Hogwars.as this will make my short film too
violent, unethical and could upset my target audience as young children are more
easily able to become traumatised or affected by violence. Furthermare, it will give
them the wrang ideology when | want them to look out for others and use any of
their talents for good.



https://www.statista.com/statistics/608173/box-office-revenue-harry-potter/
https://www.statista.com/statistics/608173/box-office-revenue-harry-potter/

When Gaius asks Merlin about his magic, Merlin becomes nervous and claims that “t
was nothing to do with me”. This makes the character more relatable because it is
showing modern-day, normal conversation and an everyday struggle with Merlin
being wary of his powers and implicitly fearful of its consequences if people
discoverad his magic. This idea of a dual personality would be interesting to
sterectype my protagonist with, to add contrast for creating interest in my short film.

Link: https://www.youtube. com/watch?v=3pYCgXvhaWk

Centent

+ Denotation of a medieval setting.

+ \F to show the magic EI'H:‘ how it is used

+ Merlin's acting after saving Gaius

* Lse of Extreme-Close Up f Close Ups / Med-Long Shots to demonstrate Magic
* Music

+ High Key Lighting, Lots of Shadows

Meaning

= Like Harry Potter, Merlin sets it setting in 2 medieval room that looks like a medieval
grea in the UK. This is an example of patriotism because it connotes an example of
showing our historical heritage.

+ ¥ are used to show magic through the denotation of Gaius (the elderly archetype)
suddenly floating in the air, Merlin's eyes glowing and the bed {prop) moving to
Gaius. This connotes magic as being a tool for good because this scene is showing
Merlin saving someone through his powers. This teaches the moral of making people
use their powers for good and saving lives —which is what | would like to instil into
Ty W project.

Ideac

# Merlin uses Extreme-Close-Ups on the eyes to show his magical powers; | will do
something similar by making my protagonists’ eyes open quickly after her flashback
of someane she admires on the ground unconscious. Te do this, | will film an extreme
close up of the protagonist's eyes shooting open, then a Dutch Angle of the
protagonist shuddering/slowly moving back with a terrified/horrified/shocked facial
EXpression.

Al
E-3

+ Extremne-Close Ups are used to show Merlin's eyes glowing when using magic as well
as an Overhead Shot to show the bed moving, a Wide Shot to show Gaius landing in
the bed alongside a High Angle for the same purpose.

+ The magic shows the setting as mythical and mysterious through making it high-
pitched through the denatation of glockenspiels and bell-like tones. This helps to
connote a light-hearted, magical mode of address which is fitting for its genre and
purpase.

+ The lighting is high-key due to the use of sunlight to conneote realism through a
natural mode of address, and it is also naturalism because there is an emphasis on
natural light. This adds realism to make the clip feel more relatable and accessible to
wider target audience. It also prevents the conversation from becoming an argument

or being too heavy — ensuring that the TV programme £of “Merlin” remains light-
hearted so that it appeals te a wide target audience.

ECU to emphasize Merlin's magic | \1

My Own Storyboard ldeas

+ Whereas Gaius [the infirm physician) was with someone in an urban-areas during his
fall, my victim will be made to look in the middie of nowhere. This is because | want
this to be the dimax of my short film; that way, my resolution can involve the lead
character saving him through her magical powers to show evolution of their
interaction and eventual friendship. This is to create a shot film that feel friendly,
uplifting, emotive with a message encouraging people to |Dl:| out for others, use
their talents for good, and make new frlends = I

—

N

ha L lﬂ‘

+ Merlin (the young, dark haired actor who saves Gaius) becomes nervous when
guestioned on his magical powers. | use a similar instance where my protagonist
struggles to admit something (such as wanting to be friends with someone) i,
strugeles to do it due to nervousness and a fear of rejection or any other
CONSEQUENCEs.

# Unlike his clip, my short film is set in the
modern-day. Filming a period-drama or
medieval-based production would be hard e T N
given that my college’s campus is very A
modern, sleek, contemporary and
professional.

s e

Adding Storyboarding into my Analyses
of “Merlin”

When discussing how “Merlin” inspired my own
project | the “Ideas” section, | decided to
incorporate some of my storyboarding so that |
could better visualize my ideas and how my
Secondary Research shaped the appearance of
“Dreams ad Dilemmas”. This helps to add creativty,
imagination, ingenuity, and innovation into my
Secondary Research. This proved helpful to me
when storyboarding my idea for my short film of
“Dreams and Dilemmas”




The Worst Witch

Link: https:{fwww youtube com/watch?w=0F9bsTA00L0

Content

+ Explicit denotation of figures on broom’s

+ Sighting of witches, and the residence’s reaction.

# References to “Glasses” and “Broomstick efficient” test for realism and grown-up
appeal.

= |nteraction between the resident and witch

= The witches’ stereotype

= Lighting

=+ Music

Meaning ~
Py

=+ |n this video of a CCBBC Children’s Series called “The Worst Witch, the director has
chosen to explicitly show a denotation of witches flying in the sky 5o that the TV
show is easy to interpret and thus more appealing to children. It also connotes a clear
idea of the show using genres such as magic, and fantasy — showing this this genre
can appeal to young children.

+ The collision between the witch helps to create suspense and tension because we
worry that it might hurt either of the characters — making us fear for each
stereotype’s safety to engage and hook the audience to see what happens next. This
also connotes mystery so that we fieel intrigued to watch maore and creates a
dramatic entrance. The dramatic entrance makes us unsure what 1o expect to make
the show more exciting for children.

* The music is very subtle so that is blends in with the background —with its intention

to make the “The Worst Witch” minimalistic, sleek, and high-quality. Personally, | feel

that its music could be a little louder as it is hard to hear for the viewer.

Ethical Issues:

In this clip from CBBC's “The Worst Witch”, the female protagonist is connoted as being in
her home alone, without any supervision from her parents. This is an ethical issue as it
deals with the problem very causal as though it not a risk at all — inferring that the director
feels that children can be left alone at home without needing to be supervised by a parent
or guardian. Contrary to this, many parents may worry about the protagonist being alone
because it creates more risk and danger and less probability of help of something bad
oCCurs.

Another danger could be the scene with flying broomsticks as it could encourage children
to fly on broomsticks themselves in open-air. Whilst this could be unlikely, some children
may not realise the dangers of trying to fly a broom and it could cause severe injury or
death if children were to try the stunt out for real.

How does it inspire my own short film?

+ | will make my idea relatable by using an everyday setting (such as college or a
library). This is so that | can make my media production appeal to children ad a wide
variety of stereotypes; this will also n be achieved through dialogue through a
conversation scene and direct questions.

* | will show magic through a wand as it will make my
audience remember magic with my short film; this will make
my media production more recognisable, iconic, and
memorable.

* At the same time, | will use a more rustic, wooden, crystal-
like wand that looks old, ancient, and mythical. This is to
make my short film unique and creative.

The Worst Witch

#+ The sighting of witches surprises the female-child-resident, and this could be used as
a symbuolism of the audience’s surprise: This is because we usually expect to see
witches in old buildings and mythical cave. This was particularly represented in films
such as Harry Potter (with its historic castle of Hogwarts) and Merlin (which also used
a castle, woodlands, and caves).

» The use of a magic/fantasy convention in an every-day world is to make this genre
feel more causal and thus more relatable. This is to show the the director does not
intend to upset this/her audience through using overdramatic conventions such as
throwing people: This casual feel is connoted further through realism such as “l
forgot my glasses” which adds realism and shows awareness of disabilities; and the
slang of “| passed my broemstick efficiency test first time!" which relates more to
people above 18 and over because its similarity with driving. This could be reviewed
as subtle comedy and connectes an experimental and playful mode of address for

growin-ups. [y
~_
)

-

+ The denotation and convention of high-key lighting convey the mood between t?lé
two characters — which is neutral, friendly, open, conversational, and casual in order
to appeal to children. This is a great decision as it makes this magic show unique from
the rest through its happy mode of address. It connotes an ideology that talking to a
witch is easy, and that witches are friendly — engaging its audience because it inspires
children to have a look for witches and talk to them.

+ The fact that the witch wears similar clothes suggest that witches live similar to
humans and that they could even be the same as us. We can see that she may

struggle as eyesight due to her “reference to glasses and simultaneous squinting;
= ‘1

with curly hair to show how disorientated she is.

~8

Analysing The Worst Witch:

| felt particularly inspired to have analysed a show called
“The Worst Witch” that is broadcast on the children TV
Channel CBBC because it was very helpful and insightful
into how my short film would be structured and acted
out, and it informs the target audience on how magic can
be shown in a casual mode of address that is not too
dramatic or scary.

For instance, the conversations were similar-t to that one
a friend-to-friend social chat and the setting was a
Working-Class flat/apartment, with the addition of casual
clothes to make this production relatable. This is
something incorporated into my own short film by making
Ella and Emma colloquial stereotypes to make them more
relatable and to make Ella easy to empathise with.

What age is appropriate for The Worst Witch? A
The story is fun and interesting, best for ages 7-9 if they are tolerant of more slow pace,

age-appropriate film. 25 Feb 2022

https://iwww.commonsensemedia.org » movie-reviews » th...

The Worst Witch Movie Review | Common Sense Media

T~

Title: “The Worst Witch Movie Review”

Author: Common Sense Media

Link: https://www.commonsensemedia.org/movie-
reviews/the-worst-witch



https://www.commonsensemedia.org/movie-reviews/the-worst-witch
https://www.commonsensemedia.org/movie-reviews/the-worst-witch

Flashbacks

s Investigate examples of flashbacks.

e Research tutorials on ways of doing flashbacks.

e Use your findings to inform what you would/would not do in your
short film, and how it inspires your own project.

Reason for Researching Flashbacks

In my short film idea, | am considering using
flashbacks so that | can show the struggle’s and
hardships that Ella goes through.

For instance, Ella has a crush on a boy and wants to
be his friend but struggles to ask him out. This will
be shown through a flashback where Ella tries to be
honest with him but struggles with her nerves
(shown through stuttering and awkward
silences/suspense). | would like to use this s,
denotation because it connote Ella with being e
confident only with people she knows and connotes =
an ideology of nervousness around making friends |
due to a fear of rejection. This stereotype of a split
personality will add contrast to create interest for el
my viewers; and will make us empathise with Ella — teaching us “never to judge a book by
its cover”,

Another flashback idea is to show Samuel in danger — this will create suspense and drama
by making him look in the middle of nowhere; making us fear for his safety and making us
empathise with him. This makes us support Ella more and will help to drive the story
forward.

Al plan to use al flashbacks to show struggle and context; this will make my short film easier
to interpret for younger viewers because we can visualise what the actor's are saying. This
will make the short film innovative and creative because it is using non-linear narrative.

Samples of Flashback Analyses:

For my short film of “Dreams and Dilemmas”, |
decided to show a vision of Samuel’s death to create
suspense and a flashback of when Ella asked Samuel
(but sneezed on him instead) to make us empathise
with her as a target audience.

| analysed examples of flashbacks through Secondary
Research to consider how | would achieve. On the
next two pages are some sample of my research on
flashbacks.

| focused on analysing flashbacks from TV and films
that would be appropriate for children and adults.

This is because my target audience is set at 6 to 19
years of age.

Furthermore, all of the productions that | analysed for
gaining inspiration on flashbacks have been very
successful and are memorable and iconic for some
children. This means that | could create flashbacks to
make my own production memorable through show
flashbacks as possible.

Ratatouille

Link: https://fwww.youtube.com fwatch?v=5m7SGjlo7cd

How does it show a flashback?

In this section of the film Ratatouille, a chef is reviewing the food of a restaurant which
prompts memories and thus a flashback.

To show the flazhback, the director has used an Extreme-Close-Up to show the yes
widening with a shocked expression of disbelief. The visuals have then zoomed cut and

through to the boy of the restaurant reviewer as a young boy; finally into a Mid Shot of him

at home.

To end the flashback, the director has done the opposite by zooming through the
reviewer's eye and back at the restaurant where the present and much old restaurant
critigue is sitting.

How do the flushbacks create meaning?

The denotation of the flashback zooming inta the child when the critique eats the food
implies that it is bringing back memories of the reviewers own childhood memories —

connoting the food, restaurant branding and experience with the ideology of bringing back
and reconnecting with good times and yourself. It gives an interpretation of the food being

emotive, overwhelming, powerful and poignant thus connoting that the food is an
extremely high quality and luxurious, tasty and flavoursome alongside evocative.

The guality of food is also shown through its bright colours and prezentations which look
colourful, precise and neat so that we feel attracted into eating the food through the
appeal to our senses; this also connotes positivity, and vibrancy within the food.

It is no surprise then, that the reviewer locks so surprised, shocked and in disbelief when
consuming the food. This is enhanced by the Extreme-Close-Up of a pen dropping to the
ground which makes the animation smooth, impactful and dramatic. At the same time, it
makes us worry for that reviewer’s safety because it questions whether he has a
health/muscle problems caused by the food, creating distrust towards the restaurant and

o / -

This new stereotype creates interest through contrast with the reviewer before eating the
food. This is because before the flashbacks, he is sterectyped as formal and stuffy due to
his suit. His facial expression is also very sericus and could be considered as dull and bering.

Considering that the reviewer has a minor reaction to presentation, | infer that the director
wants to symbolize food as being about memuoires, tradition, love, care, affection and the
joys that they bring: Thiz is heightened by the scenes of the child-like reviewer enjoying his
food made by family. Of course, it makes the audience question whether the restauvrant
could have stolen the recipe from the reviewer or secretly had dealings with him so that the
restaurant’s success was guaranteed — raising copyright concerns. It also makes us wonder
whether the director is a chef or food addict himself.



Dr Who — Family of Blood Flashback

Link: youtube.com/watch 2y=GaSD0wavXGs

How does it show a flashback?

For this episode of Doctor Who, the editor has aligned a clip showing the past showinga
clip showing the present; he has transitioned between them with a type of Dissolve called
“Dip-To-White” and entered 150% to 200% for the speed duration.

To enhance narrative, the editor has made the flashbacks brighter, happier and high-key.
The remaining lips showing the current situation are darker, gloomier and low-key.

How does it create meaning?

. In this clip of Doctor Wha, there is a lot of emphasis on the melodramatic
genre which is emphasized through he arguing and dramatic acting of each actor.
This is to show the severity of the situation and how nervous each actor is This causes
David Tennant to use strong, evocative language in words such as “execute” and
“kill". On one hand, this could connote Dr Who with an ideology of preparing children

- - [ . u Bwo o
. Each Flashbacks shows John Smith through different stages of life including
marriage, parenthood and death — each filled with 5FX of church bells {to symbolise
marriage), baby cries and children {parenthood) and peace to show death. This
suggests that Jon Smith will have had & happy life full of happy memaries and a

Dr Who — Family of Blood Flashback

. A succession of flashbacks is created through a quick “Dip to White". This
creates meaning because it shows the life of the hurman Jon Smith flashing
uncontrollably before his eyes, alongside what The Doctor could have achieved as a
human and what is at loss due to ow quickly it ends. This helps the audience to
empathise with David Tennant’s character because everyone has lost something
impartant in their life at some point. This makes Dr Who feel more relatable to a
wider target audience.

. The use of slow-motioned shots helps to emphasize what Jon Smith will lose in
life and what he could have had if he was not in the situation that he is in.
Furthermore, it makes the flashbacks look sleeker and freer-flowing so that the clip is
mare appealing for the target audience’s eyes.

. Lighting 5 also used to sterectype each character's emotions: The building that
David Tennant is in with the sound of explosion in the background is gloomy, and
dark to make It sinister, suggest it being at night, send negative emotions and it
connotes mystery thus engaging us to watch more because it connotes mystery.
Contrastingly, the flashbacks are generally brighter ad high-key to present happier
times and a protagonist that is happy with his life had he not undergone whatever
terrible sacrifice is imminent (suggested by “executed” and “killed”),

peaceful death. However, his time is at an end and this makes us worried for
ourselves and his character.

. The denotation of an old Joh 5mith closing his
eyes slowly in peace to show death enables Dr Who
to appeal to young children and teens; this is because
it shows it gently without showing viclence that
would otherwise upset children. This appealsto a
wider target audience and makes Dr Whao innovative,
creative and simple.

Link: https://www youtube com/watch?v=BDtdXzUfsgk

How does it show o flashback?

The editor uses cross-dissolves to begin each flashback, show each clip of the flashback and
to transition out of the flashbacks and into the dialogue between Matilda and Mrs Honey.
This is used to create a smooth and sleek final product.

Title: “Peter Capaldi’s Doctor
Who is officially the darkest of
the modern era”

Website Link:
https://www.radiotimes.com/tv
/sci-fi/peter-capaldis-doctor-
who-is-officially-the-darkest-of-
the-modern-era/

What age group is Doctor Who aimed at? ~

The majority of Doctor Who episodes in the modern series have been rated PG (Parental
Guidance) by the British Board of Film Classification (BBFC), meaning that they should be
fine for most kids but parents should consider whether it's suitable if the child is under 8 or
more sensitive. §Jun 2017

hitps:/www.radiotimes.com > sci-fi » peter-capaldis-docto..

Doctor Who age ratings: Peter Capaldi officially the darkest ... -
Radio Times

Author: Huw Fullerton

Title: “Is Doctor Who Aimed at
Children and does it Matter?”
Tiny URL:
https://bit.ly/3MhCF8C
Author: James Annis

"

Is Doctor Who aimed at children? A

Doctor Who is and always has been a family show. It will never be too adult as it must
always appeal to kids. In Doctor Who, the silliness and atmosphere that the show is given
to keep the kids interested is part of its charm. The moment Doctor Who stops appealing to
kids is the day it dies. 25 Jan 2014

hitps:/iwww.doctorwhotv.co.uk » Is-doctor-who-a-kids-sh.

Is Doctor Who a kid's show and does it matter?

How does it create meaning?

This creates meaning because the use of cross-dissolve stereotypes Mrs Heoney as being
smooth, sleek and easy-to-follow and it makes the film gentler on the viewer's eyes —
making it more appealing and enabling it to appeal to a much larger market audience
{preferable older generations who want something gentler or may be reminiscing back to
their own youth).

It connotes the flashbacks as being a show-reel of the girl's childhood which fits alongside
Mrs Honey telling Matilda the story of her childhood. This transition and the stereotype
given off Mrs Honey as a child also gives a calmer mode of address which helps to add in
sadness when Mrs Honey's father died. This makes us empathise with Mrs Honey as a
result as makes the media feel more relatable.

However, just using cross-dissolves for the transitions and each shot could be seen as
repetitive for some viewers and may also be seen as narrowing — possibly connoting a lack
of creativity with in the post-production process. Alternatively, it could suggest that
transitions had not really developed for flashbacks at this point in time.

Why did | analyse this scene of Doctor Who-

| analysed Doctor Who because it is a TV Show that has been watched
generation of children and young adults since it first aired in 1963. Based on
this statistic, | felt that analysing Doctor Who would help me to gain insights
into how prod show flashbacks in fiction ad sci-fi. This is because like Fantasy,
Sci-Fi can involve drama, tension, and make-believe.

Analysing Doctor Who inspired me to use a “Dip to White” transition to flash
between the past and present. | also used Monochrome to symbolise the
negative emotions and experiences of those at the helm.

Why did a analyse Matilda-?

| analysed Mathilda because its target audience is for children with some
adult-references as noted by “Reelview.net” and suggested by
“commonsensemedia.org”. | felt that analysing Mathilda would expand my
ideologies of how to show flashbacks to appeal to children and teens, as the
target audience for my short film is between 6 and 19 years of age. | also felt
that Matilda was important to analyse because | wanted to appeal to as
much of those between 6 and 9 years of age as possible.

Although Matilda, which is based on a story by Roald Dahl (whose James and the Giant
Peach reached screens earlier this year), is primarily aimed at the under-10 crowd, DeViio

Title: “Matilda | Reelviews Movie Reviews
Author: James Berardinelli

Tiny URL: https://bit.ly/3k41ad8
Website: Reelviews

has crammed this movie with elements designed to appeal to adults
Cast: Mara Wilson, Danny DeVilo, Rhea Perim..

Screenplay: Nicholas Kazan and Robin Swicord

v

Director: Danny DeVito

hitps:/www.reelviews.nel » reelviews » matilda

Matilda | Reelviews Movie Reviews



https://bit.ly/3k41ad8
https://bit.ly/3MhCF8C
https://www.radiotimes.com/tv/sci-fi/peter-capaldis-doctor-who-is-officially-the-darkest-of-the-modern-era/
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How | will Create my Own Flashbacks:

Based on my findings, | have decided how | will show flashbacks:

Dip-To-White:

| plan to use a Dip-To-White transition to show flashbacks. This is because it gives the
ideclogy of flazhing into the past and will help to differentiate between past and present to
clearly define where each flashbacks starts/ends. This will make my shot film appeal to a

wide target audience of young viewers because it will make it easier to interpret and follow.

Monochrome Lighting:

I plan to use Monechrome Lighting to define the past (flashbacks) clearly from the present.
This will ensure that my short film appeals to young viewers because it makes the short film
easier to follow and interpret for a target target audience. It also makes my own
methodology of flashbacks different from all the media productions analysed in relation to
flashbacks — this is because many of them do not USE monochrome, but colour instead. In
using monochrome, 1 am technically teaching young viewers to be creative and ambitious.

The use of Monochrome will help to show Ella’s struggles and hardship to make her
stereotype more relatable and the short film more appealing for its viewers. This will help
to symbelise the tense nerveus of her exams, the nervousness of asking Samuel to be her
friend and to show Samuel in danger (showing that I plan to use greyscale to convey a
sinister mode of address). This will make my shaort film emotive.

Creating my Own Flashbacks

After researching a variety of different methods of
showing flashbacks using examples of popular TV
Shows and Films and YouTube tutorials, | used my
research to consider what my flashback should
include so that my target audience realizes when
my flashbacks and ends. To do this, | used a “Dip-
To-White” flashing to connote the past flashing
Ella’s eyes. We know that we are in the past or a
vision/foreshadowing-scene during a flashback
because Monochrome Lighting is used to show the
past and sinister feel.

| tried to be as detailed as possible for deciding how
| would create flashbacks. This was done to create a
clear housing style with “Dreams and Dilemmas”,
and to use conventions to make my media
production more memorable, iconic, and
recognisable.

Generating my Initial Ideas

After successfully completing my Secondary Research, | inserted photos of magic into my Mood-Board to create a
moral of using your powers for good, which led to the moral of saving lives and looking out for people; as well.
This lead to further images based on friendship and romance, alongside settings such as forests, and park

benches.

| then created a range of different storylines through a Mind-Map — all of which were based on my Mind Maps
images to determine how | would convey my story to connote the mood and tone of my short film. | then circled

two of my favourite and most feasible storylines as

both of them interested me, and | let that it they would be the

best for entertaining or challenging my target audience.
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Short Film: Primary Research

Who did | ask. and why?

Questions: 1,2,3 ‘Gender — | asked a range of gendeh and added and “other” section to my
questionnaire/survey. This was added for those that may be transgender or may feel
uncomfortable to reveal their identity. Furthermore, it helps me to decipher how different

= . genders have different needs and requirements for a short film.
12
3. What gender are you?
g P g Pinsighs
- d - @ Male 11 ‘
@ Femae "
Mame — For my first guestion, | wrote “Pleasze could you type your full name (opticnal)?” @ Cher 3

because | shared my questionnaire/survey with my friends due to the expected target
audience and felt that it would be handy to know who has done the survey, and who has
not done it (so that | can send them a link). This has helped to make my [primary research
more effective in gaining as many responses as possible. | added the “(optional)” [phrase
and did not make the guestion “Reguired” — this is because some people may feel
uncomfortable towards giving their age or may withhold information because they know
that they are no longer anonymous. Making the question optional helped me to get as
much qualitative, and detailed data as possible which was as accurate as possible.

Which of these do you want in my short film?

For this question, 13 peopile chose “Magic / Fantasy”, 7 chose “Mild Romance”, 8 chose
“Other” and the rest chose friendship. This shows me that people between the ages of &
and 19 years of age are into the genres of magic and fantasy. Due to this, | will try and show
magic as much as possible in my short film — part of this will be done through flashbacks; |
will also show magic by looking over the informative and detailed responses from my

guestionnaire participants.

Age Range — | sent the questicnnaire/survey to those between the ages of 6 and 19. This is
because 6 to 19 is the age given by my assignment brief towards my short film’s target
audience: Targeting pecple this age ensures that | am fully aware of what my target
audience likes about my shaort film, and what they expect from the genre which | want to

work with.

Primary Research - Audience Profiling (Demographics)

4, Which of these do you want in my short Sim

2. What is your age range?

TR

This top page has a large emphasis on the target audience that | asked to complete my survey. By asking people
between in their teens and no older than 19, | am gaining authentic insight into what this age range want in my
short film, so that | can create a short film based on their needs and requirements.

In my future questionnaires/surveys, | will leave out the question which says, “Please type your name.” This is
because it has infringed on the participants’ privacy and because | may not get the best possible feedback by
asking this question. This is because the participant may feel uncomfortable giving their feedback due to no
longer feeling anonymous.




The Popularity of my “Dreams Primary Research for L3 Short Film
and Dilemmas” Idea:

—” Did they Like My Idea?

. . . .
In this section called “Did they Like My Far my shot film, | wanted to use & girl which wants to be friends with someone, and finally

Idea?”, had a question which described my finds courage to do so when saving her through her newfound magical powers. As thisis

idea for “Dreams AND Dilemmas”, and a the |'|:|.ea wf!ich I w?nted to fi.Im am.:i producle, | Made It mandatf:r',r Eo include it within my
guestionnaire — this was achieved in Question Five through typing “In my short film, | want

“Yes” or “No” Option to say whether liked to teach people to use their gifts for good. Do you like my idea?”

the idea or not. For this question, | formatted as a simple choice-question where you could say “Yes" or
“MNo”. This is so that | could clearly, and quickly identify how many people did/did not like
my idea.

This helped my target audience to make an

Through Question Five, | have discovered that some 20 people do like my idea and 5 people

informed deCISion abOUt Whether they do not like my idea. This means that my idea will be successful and appeal to my target
would want to see “Dreams and Dilemmas” audience.

or not, making my research outcomes more

accurate, authentic, and reliable. Microsoft e ‘

Forms then generated the question into an
easy-to-interpret Pie Charts. This allowed
me to promptly professionally, and Backup Options:

efficiently made the decision of going-a head | am not going to change genres for my short film as the results for question 6 (which says,
. “ . ” . “which genre of short film would you prefer to watch?”). This is because the highest genre
with “Dreams and Dilemmas ’ because it was horror which would traumatise young viewers between & and 12 (estimated).

was popu|a r with my ta rget audience. Furthermore, the next favourite genres are undecisive because most genres were chosen a

similar amount of times. P

L

3 :
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Whilst | could explore these genres in my second-year projects, 1 am going to stick with
maagic and fantasy because this is a new genre for me sand to means that | can stretch and
challenge my media capabilities. Furthermare, | feel that it would best suit my ideas due to
the themes of mild romance and resurrection.

In my Primary Research, | asked my participants what other genres they would expect to see
in a short target at their age range — the most popular of which was horror; and the second-
most-popular of which were Action, Coming of Age and Drama. This is important because it
provides me with a contingency plan of that enables me to re-create a much better short
film. This helps me to easily recover from if my “Dreams and Dilemmas” idea were to be
unsuccessful or fall-through.

For my short film, | have purposely avoided Horror because it has potential to be gory which
makes it prone to upsetting and inappropriate for children. It also makes it too easy for
violating the filming regulations of there being no weapon-props, swearing or offensive
language allowed.




In my Primary Research, | had two
ideas. Both ideas were popular with my
target audience, so | combined them to
create a new idea called “Dreams and
Dilemmas”. This is what | am discussing
in the page o the right so that | can
show Problem-Solving of how | dealt
with the target audience liking both
ideas.

Next time, | will try not to be repeat the
same title as it has made this page feel
repetitive.

Primary Research for L3 Short Film

New Idea:

For the short film, | had two ideas: My primary idea is abeut a girl who struggles to ak out a
bay whom she admires until saving him through her magical powers. Some 15 out 00f 17
people liked this idea.

My backup idea raises the dilemma of whether friendship or education is more important.
Roughly half of my respondents preferred this idea to my primary idea.

After, | decided to undergo one idea and save the other for my A2 Creative Project.
Howewver, discussions with key worker Hadrian Ellory-wan Dekker have [persuaded me to
create a new idea: through combining both ideas together. This is so that | can appeal to as

much of my target audience as possible.

A girl called Ella dreams of being friends with Samuel but struggles to ask him out. As she
tells us about this, she is chatting with her friend in preparation for an exam — when... she
has a flashback of Samuel lying unconscious. Ella uses her newfound magical powers to
bring Samuel {whom she admires) back to life and states that friendship is more important
than education, ending with a rhetorical question to challenge the target audience on their
own viewpoint.

e

Here is my new idea:

In this last slide of my Primary Research, | am
considering the convention which | will use to
show my short film’s genres so that it is easy
to understand for my target audience. This
helps me it creates a successful short film and
consider the content of it so that it can appeal
to the needs and requirements of my target
audience.

Denotation of Props Used:

Based on my Primary Research, | decided to
use a wand as a convention of showing magic
and the genre of Fantasy. This is because in
the survey which | created for my Primary
Research; wands were the most common
prop-suggestions when asking my target
audience what they would expect in a Fantasy
production.

Primary Research for L3 Short Film

y How I will _show friendship/mild romance to appeal to my
target audience:

Most answers mentioned or related to the interpretation of a friendship evolving
throughout their short film and the ideclogy of them falling in love someday.

To adhere towards this need and reguirement from my target audience, | will be basing my
storyline on a girl who becomes friends with a male protagonist through using her magical
powers to save him. This will show evolution of friendship because the girl will struggle to
make new friends whilst admiring this male side character — | will im to make this scene as
cute as possible by giving the female protagonist a cute smile and friendly mode of address.

To show evolution of friendship, there will be a flashback where Ella tries to ask Samuel out
to be his friend. I will do this scene in a park bench. This is because many people mentioned
that a “bench” iz a good place to ask someone to be your friend if you were having a one-
to-one with them (see results for Question

Magical Objects for my Short Film:

When asking people to enter a magical object in Question 13, some 11 people cut of 22
typed or mentioned the object “wand”. This infers that most people between & and 19
identify wands with magic — due to these findings, | will ensure that | purchase a wand so
that | can connote magic within my own short film. | will also make my wand unigue and
innovative so that | do not make my production feel like a clich€; to achieve this, | may look
for wands which are like the one’s used in Harry Potter, wands which are old, twisted,
unusual, surprising, and unexpected to create an aura of mystery with my short film.




Short Film: Primary Research

Preparing and Creating my Presetnation

For my presentation, | structured my pitch by aiming to do a synopsis of my idea, followed by data and statistics
to support my idea, then followed by how | the client can support my idea and what | need for it to be
successful. | did it in this style so that | could clearly tell the client my idea and why they should support
“Dreams and Dilemmas”. The aim of using the structure of pitch was so that my client felt encouraged into
funding/supporting “Dreams and Dilemmas”.

L3 Short Film Idea

Dreams and

] ] Dilemmas
In these slides to the right, | am

giving my client a full description of Matthew Williams
what | intend to make a short film on
by breaking down the storyline’s
conventions through bullet points
and tables/spreadsheets. This makes

the information more sizeable and .: StO ry an d

Ella (prontagonist) Ella is confident with those that

e e Narrative

feasible to read, as well as quicker to

H H rejection.
look at and understand. | did this J
H She secretly has magical powers Synopsis
because presentation need to be it B e o A girl misses an exam to save a boy through her
. . . because she is kind, caring and magical powers.
brief to engage the client, having a empathetic but also sensitive at
times.
. . Morals
pl’ese ntatlon that IS tOO |0ng COU|d Emma (Ella’s Best Friend / Bing's up Ella’s dilemmas and = Always lock out for other people.
Protagonist) personal issues to explain the + Use your gifts/talents for good.
Confusel OVerWhe | ml or bore my slory:rEmr?a 5 cc;nﬂd‘;ant, izh * Friendship (looking out for others} is more
. outgoing, forward and straight important than education (controversial).
Cllent to the point to add drama to my
production. Nirativa
Samuel {Cataylst / Side This is who Ella wants to be « Non-Linear: Use of flashbacks to show male
Here, | h ave refe ren Ced to my p re- Character} friends with but struggles to ask actor in distress and the exam — makes the
! out. Samuel is trendy, audience visualize the situation.
H H handsome, fashionable, and + Closed Narrative — The last shot will be a two
prOdUCtlon SO that these Slldes te” us successful. shot of Ella and Samuel as friends,

chatting/laughing lively and happily together.

as about my idea. This gives my client
awareness of what they are backing.

| have specifically chosen to use a
Storyboard as reference material
because it visualizes all the ideas
sand notes written down to explain
my idea. Moreover, it fully
demonstrates my storyline and tells
you what my short film will look like.
This adds more depth to my
presentation.

Mise-En-
Scene

Genre

* Magic — The girl uses her magical powers to bring the boy
back to life

* Mild Romance - Plays with friendship and connotes friendship
scenes like a romance film; this will only use MILD romance as
from experience, | realize that strong romance is unpopular
and unsuitable for those between 6 and 19 years of age.

Setting

* Courtyard Bench — Ella and her best friend before the exam (to
show realism of educational setting)

* Back of FCOT Crate — To show suspense through hopelessness
(Samuel in the middle of nowhere).

M ."/’:\\ ": ! “‘I\‘I o arl ench — a tries to asks Samuel to be her friend.
Using my own storyboards also adds g e ‘\‘I‘\‘ ForkBench e to sk Samueto be e rend
. . . . 2 /J‘r‘h J" rops
|nt|macy, a perSOI’]al feel, CreatIVIty, o= }j.[;m;\ ;o Wand (grey, metallic, smooth with a star on top)

.. . — Exam Paper
and originality to show that | am -
ighting

paSSIonate about my Idea and to glve = N ~ /|| i ) & ™ ;// "/ Cnlnur—Realtimesceneslhatdnnm hop between past.

. . . A Wl il 1 Sl * Monochrome — To be used in flashbacks to show the past and
my presentation a Unique Selling :
Point.

negative emotions felt by Ella. This will create contrast and
interest for my short film.




Target Audience

Age Range

This will be appealing to children and teens between & and 19 years
of age due to using conventions of magic and being set ibn a school
— making my short film relztable or those in education.

2. What is your age range?

More Details P Insights
Gender
Mainly femzles due to using two female cast, one male. However, @ 6to 15 years oid 27
males mzay zlso like my short film as | asked 2 range of people to do
my survey and many of them would want to see magic/fantasy in @ Cider than 19 years old 3

my short film.

Lifestyle

Thizs will relate to those in full time education due to the
denotations of exams. The short film also asks whether friendship
or education is more important.

4. Which of these do you want in my short film?

More Detads
Psychometrics @ Magic [ Fantasy 13
*  This will appeal to aspirers who aspirer to success, educational @ Friendship 2
studies or a meaningful relationship/friend.
@ Mid Ramance 7
* It appeals to strugglers because they may relate to Ella
struggling to ask Samuel out to be her friend. @ COther 8
* Itrelates to Reformers to seek self-esteem, beczuse Ella is

due to ner

seeking friendship but has low self-ast
caused by a fear of rejection.

Possible Legal/Ethical Issues Combating These Issues

| o 2 Privacy Character names will be used for
Moral How will | show this e

moral? i ) i .
Defamation / Libel / Slander All dialogue/monclogue will be
story-based and any claims, data or

statistic will be Harvard referenced.

Use your powers for good. Cassidy is seen using her
magical powers to save the

person whom she loves. Discrimination

This film will not show any
hate/dislike towards any said group

of people. One of the actors is also

Morals

Always look out for other
people.

‘Which is more important:
friendship or education?

Cassidy is seen using her
magical powers to save the
person whom she loves.

The protagonist misses an
exam due to saving the boy
whom he admires.

Legal and

Ethical

Data Protection

Codes of Practise

non—binary to reinforce this.

All footage will be kept confidential
on my External Disk Drive.

All Idea Generation and Pre-

Production will be completed
before filming/recording.

Copyright Only royalty-free music / SFX will
be used for the production of my

short film.

Criteria-Tailored Slides

Here, | have shown my understanding of the grading criteria by adding specialist slides
which reflect my grading criteria: for my short film, | had to appeal to people between 6-
and 19-year-olds. As said in the PowerPoint, | made this possible by preventing gore and
violence and focusing on realism and fantasy to add creativity into my short film.

Secondly, | have added a slide on what the “Morals” of my short film. This relates largely
to my target audience as my grading criteria requires the short film to have “morals
which are appropriate for children”. To do this, | have added the following morals: look
out for other people, use your talents for good, and is friendship or education more
important?

Lastly, | have added a “Legal and Ethical” slide to demonstrate how | combat with legal
and ethical issues. This is to show my flexibility in storytelling, and the production of my
stories and was inspired by the fact that other peers also had a section of legal and
ethical issues in the presentation pitches.



Developing my “Legal and Ethical” slide

Here, we can see two outdates slides which contain relevant information on the
mise-en-scene and Legal and Ethical Considerations of my short film production.
Below are examples of how | changed my slide.

Mise-En-
Scene

Genre

* Magic - The girl uses her magical powers to bring the boy
back to life.

Mild Romance — Plays with friendship and connotes friendship
scenes like a romance film; this will anly use MILD romance as
from experience, | realize that strong romance is unpopular
and unsuitable for those between 6 and 19 years of age

Setting
+ Courtyard Bench — Ellz and her best friend before the exam (to
shnw realism Df educational setting).

ck of FCOT Crate — To show suspense through hopelessness
{Samet inthe migdie of nowherel

» Park Bench — Ella tries to asks Samuel to be her friend.

Props
‘Wand (grey, metallic, smooth with a star on top)
Exam Paper

Lighting
* Golour — Real time scenes that do not hop between past

* Monochrome - To be used in flashbacks to show the past and
negative emotions felt by Ella. This will create contrast an
interest for my short film.

Outdated “Mise-en-Scene” Slide

Scene

Genre

Setting

Props

Exam Paper

Lighting

* Courtyard Bench —Ella and her best friend before the exam (to
show realism of educational setting).

= Back of FCOT Crate —To show suspense through hopelessness
(samuel in the middle of nowhere).

*  Park Bench — Ella tries to asks Samuel to be her friend.

‘Wand (grey, metallic, smooth with a star on top)

+ Colour - Real time scenes that da nat hop betwean past.

* Monachrome - To be used in flashbacks to show the past and
negative emotions felt by Ella. This will create contrast and
interest for my short film.

Mise-En-

+ Magic —The girl uses her magical powers to bring the boy
ac

~ Mild Romance — Plays with friendship and cannotes friendship
scenes like a romance film; this will only use MILD romance as.
from experience,  realize that strong romance is unpopular
and unsuitable f0r those between 6 and 19 years of age.

“Mise en Scene” — Here, | have made the storyboard bigger. This is based on feedback

Updated “Mise-en-Scene” Slide

given by my personal tutor, who felt that my storyboard was hard to see. So, | went into
the original presentation, copied it into the filing system where my Al Portfolio is stored
and copied it to a folder entitled “Improved Work”. Next, | edited the TV Advert in
“Improved so that | could keep the original and show the development of my

presentation.

Legal and
Ethical

Possible Ethical Issues

Combating These Issues

The girl misses an exam and We will see the protagonist
we could be led to believe sitting the exam at the start

that missing an exam is a

of the short film. The audio

better pathway to choose in  narration will also stress

life.

The main character goes
outdoors alone, with no
map and what looks like the she is trying to take care of

middle of nowhere.

the importance of
education at the tart of the
clip.

It will be made clear that
the girl is going out because

the person that she
admires.

‘ Outdated “Legal and Ethical” Slide

Legal and

Possible Legal/Ethical Issues
Privacy

Defamation / Libel / Slander

Discrimination

Data Protection

Ethical Gk

Copyright

Combating These Issues

Character names will be used for
the actors.

All dialogue/monalogue will be
story-based and any claims, data or
statistic will be Harvard referenced.

This film will not show any
hate/dislike towards any said group
of people. One of the actors is also
non—binary to reinforce this.

All footage will be kept confidential
on my External Disk Drive.

All Idea Generation and Pre-
Production will be completed
before filming/recording.

Only royalty-free music / SFX will
be used for the production of my
short film.

“Legal and Ethical” —

\4

Updated “Legal and Ethical” Slide

rid of the issues addressed in this table and replacing it with legal and ethical issues
which are related my production values. This makes my “Lega and Ethical” issues more
accurate and helpful for how | produce my music video.

In this slide, | entirely redid the “Legal and Ethical” table by getting




Budgeting, Resources, and a brief Production Schedule

| have placed this slide last in the hope that | ha e been able to convince my client to
support my short film. By this point, my client will be inspired to support me in my
production. This is where these slides come in because it tells my client what | need to
produce my music video production.

To prevent overwhelming my client with fact and figures, | have used colour to make
each slide look appealing. | have also presented this in tables to make the needs and

requirements easy to understand, logical, and concise.

Personnel
Hiring Filming Locations
Grip

o
¥

Visuals

Audio

Other

Resources

Total: £8124.37

All Apps

£5900/mo 5057Imo

Post-Production and Transferring

e

Resources

Office 365 and Planning Resources

Word, PowerPoint, Teams, Outlook
Actors/Cast, Crew

Bench, Mound, Classroom, Cedar
Courtyard

DSLR Canon 550D Camera

Rode External Mic, Rode Shotgun
Mic, Zoom H4N Pro

Batteries, XLR Cable

HDD, SD Cards, Card Reader
Adobe Suit (Premiere Pro,
Audition)

£219.99
£5160

£1000

£4.00

In my “Resources” slide, | have used
accurate figures by looking online in
Google Chrome’s “Shopping” section.
This is to make my figures accurate and
realistic to make them feel more
credible. This is reinforced by the
photographs which show the sources of
my figures and statics which are cost
related. This makes the support needed
more credible and believable.

w00

Outdated Production Schedule

A

Production Schedule
ety Towm " omecption ot actty |

Pre-Production 01/01/2022 - 28/01/2022

Responding from Feedbackto  31/01/2022
Create Final Draft of Script and

Pre-Production

Filming / Recording 02/02/2022:

14:00 - 17:00 (if possible)

Post-Production 03/04/2022

04/02/2022

Over work experience (i
possible)

Updated Production Schedule

iy Activity
- i 7 ”

Considered and careful planning 4 dh L Pre-Production

of my shart film by using time 7 7 Vs .

given to produce quality over i /é.. Ay 72

quantity. S r 4 & 4 //" / /<

Pitching with my presentation &5 Z 3 70 Respanding from Feedback to
and asking review panel LA 4 A < Create Final Draft of Script and
question on what they do like, @ = 5 e Pre-Production

% e

do not like and would improve
towards my idea.

Will be shoating as much of my
short film as possible on
Wednesday afternoon due to
most areas being quieter then.
Wil be using 2 Double
Recording System to save time
on gaining professional audio,
Editing all my footage together
will be my main primary se that
| can complete it before work
experience,

Filming / Recording

Post-Production

Production Schedule
7

01/01/2022 - 28/01/2022 Considered and careful planning
of my short film by using time
given to produce quality over
quantity.

31/01/2022 Pitching with my presentation
and asking review panel
question on what they do like,
do not like and wauld improve
towards my idea.

03/02/2022: Will be shooting as much of my
short film as possible on
Wednesday afterncon due to
most areas being quieter then.
Will be using a Double
Recording System to save time
on gaining professional audio.

09:00 - 17:00

03/04/2022
D04/02/2022

Editing all my footage together
will be my main primary so that
| can complete it before work
experience.

Over work experience (if
passible)

Updating my “Production Schedule” slide:

In the two screen captures above, you can see that | have edited the dates for my “Filming / Recording”. This is
because my actors became unavailable on the 2" of February 2022, so filming had to be postponed until the 3™

of February 2022.
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PROPOSAL

Dreams and Dilemmas

Prepared by:

MW Productions

19/01/2021

For:

Level 3 Media, Jash Sparkes|

A girl misses an exam when saving the boy whom, she admires.

Detailed description of idea:

For my idea, Ol am basing my short film on a girl (called Ella) who misses an exam to save
the boy (called Samuel) whom she admires. | have used this storyline to raise the dilemma of
whether education or friendship is more important. | want to do this to challenge my target
audience — making them consider what lifestyle they would live and how one decision could
shape a whole destiny or outcome.

To save Samuel, Ella will be using magical powers as primary research demonstrates that
most of my target audience wants “magic / fantasy” in my short film. Furthermore, it will
make my idea more innovative, creative, unique, and creative; and will also show the
evolution of her and Samuel’s friendship. This is because at first, she distant from Samuel and
nervous around those that she does not know due to a fear of rejection.

Contrary to this, my protagonist is confident with those that she does know. This will show
contrast to create an illusive and mysterious character who can be surprising and unexpected
—this teaches us to never judge a book by its cover which is reinforced by Samuel’s narrative:
He is handsome, successful, healthy, well-dressed, and fashionable to start with but becomes
the victim that Ella has to save.

I will have a voiceover over the intro fo introduce character so that | can make my short film
as relatable to my target audience as possible and because young viewers may struggle to
immediately create their own interpretation of my product.

My shart film narrative will be non-linear (shown through narrative) to show what the
narrator is saying in his/her monologue. Again, this convention serves to make my short film
more reflatable and easy-to-interpret for younger viewers; it will also show Elfa’s own
perspective and what other characters are discussing so that we can empathise with Ella
band support by focusing on her viewpoint.

The denotation of monochrome lighting within the flashbacks will help to separate the past
from the present by connoting an ideology of them being in the past. This will also be
connoting Ella’s own stereotype and the darkness of the events surrounding her: This is
because they involve tragedy (Samuel lying unconscious), nervousness and rejection (Ella
asking Samuel to be his friend); and boredom (exams).

Throughout my Al Media Production, | have often added

the brand name “MW Productions” into my pre-

production material — as that it what | call myself and my
production team when creating a media product. The
intention of using “MW Productions” as my brand name is
to create a housing and brand identity which is easy to say,
and thus more memorable. This could be especially useful

for if | do work in creative media in the future.

A

Target audience:

Age

For my short film of “Dreams and Dilemmas”, | will be targeting young viewers between 6
and 19; to achieve appeal to this age group, | will NOT be showing violence as this will upset
my target audience; | will also make any death or unconsciousness look subtle, and like
someone going to sleep but unable to move or wake up with the eyes closed. | will have the
eyes closed as staring eyes open-wide to scare my target audience due to how creepy this
stereotype may be. Thirdly, | will be teaching them a moral so that it can help my viewers to
learn a lesson which will benefit them in life and be ,f/afuablfe towards their life; for this, | will
use magic as secondary research shows that it captivates children into learning new skills,
and it is highly creative and imaginative (which will appeal to my target audience).

Gender

My main protagonist is a female actor alongside her best friend. This will ensure a feminine
appeal to my short film because using female cast will allow it to relate to this gender;
furthermaore, it shows the female protagonist wanting to be friends with someone by
structuring it like a Mild ROMANCE media production which is often popular with female
stereotypes due to its connoting a romantic, emotive, poignant, moving mode of address.

Hobbies and Interests

The main hobbies/interest for my target audience will be magic. This is because the short
film’s “Dreams and Difemmas” storyline uses the ideology of Ella having secret magical
powers —which she uses to save Samuel {the boy whom she admires). This would entice
people to learn magic, or to use magic for good. Similarly, one of my morals for my short film
is that people should use any of their gifts or talents for good.

Psychologists may be intrigued by my short film due to my protagonist (Ella) being
stereotyped as a confident leader who is nervous around those who she does not know as
well due to a fear of rejection. My short film could thus be idealised as a case study of why
you might feel nervous on making friends and what it means tp be a friend, and how we can
misjudge people due to contrasting personalities present withing my short film of “Dreams
and Dilemmas”.

Lifestyle
“Dreams and Dilemmas” will relate to young viewers in full-time education because it is
based in an educational institute (college).

Description of My Idea & Target Audience:

Unlike my presentation, | kept my Target Audience and idea as
detailed, and specific as possible — using all my details to tell
the client my idea, how | would this idea and why it will appeal
to its chosen target audience.

You can also see that | have separated demographics such as
“Age”, “Gender”, “Hobbies and Interests and so on to ensure
that | do not get my audience demographics confused. This
ensures that | can show an awareness of who will watch
“Dream and Dilemma,”, helping me cater my storyline to their
liking

Each subheading for my “Target audience” is based on my
storylines themes, characters, character motivations, cast
genders and storyline. Meanwhile, my audience “Age” is

inspired by my grading criteria target audience of 16 to 19
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It also relates to those who wish to be in @ meaningful friendship or relationship. This is
because Ella’s primary objective is to ask Samuel out to be her friend — as stereotyped
through the best friend asking Ella about Samuel, and the flashback where Della tries but
struggles to ask out Samuel due to nervousness caused by a fear of rejection. This will make
my short film more evocative, emotive, poignant, and meaningful for my target audience.

Psychometrics

This will appeal to aspirers because it could engage those who aspire to a meaningful
relationship, or success in their educational studies. This is because my films show the
successful peer Samuel who is well dressed — this may also attract fashion lovers who aspire
to good, trendy, innovative or popular clothing within the 6- to 19-year-old consumer
market.

This also appeals to strugglers due to the short film “Dreams and Dilemmas” hardships — this
is stereotyped through Ella struggling to ask Samuel out to be his friend; and seeing Samuel
lie unconscious on the ground. This will connect a genre of tragedy, as well as themes of
hardship, suspense, and uncertainty to create a climax within my short film of “Dreams and
Dilemmas”

Reformers may relate to the short film “Dreams and Dilemmas” because it promotes the
ideology that not you cannot be judge a book by its cover and that we all have personal
issues of our own. This is realism because it relates to everyday struggles, it allows the short
film to be more meaningful, impactful, relatable and to feel more every day because Ella is
going through similar moments (exams, nervousness, fear of rejection etc.)

fo=y
pe

Resources: For the visuals, | will be using a Canon DSLR 550D Camera as it is a high-quality
camera which can record crisp, sharp shots. Furthermare, | have had lots of experience with
this camera and feel that using this would enable me to get the best quality footage —
because | would have better control over its lighting, and focus.

On top f the camera, | will attach a Rode External Microphone so that | can gain a
professional quality of audio footage which syncs with the visuals automatically — this will
help top improve my audio levels as before, my audio has been distorted. Furthermore, these
mics are small and easy to carry and use.

For grip, | will be using a TH650 Libec Tripod so that | can achieve good balance and higher
quality shots. Furthermore, the tripod is easy to carry, and | have had lots of experience with
this model; another use of grip equipment will be an audio stand. This is because | plan to
use two recording systems (a Double Recording System) so that | can achieve backup audio
to a quality that is clean, crisp, and professional in its outcome. The mic used for this will be a
Rode Rifle Mic — this works through pointing towards the source so that the audio can be
input into a Digital Audio Recorder.

Using a Rode NTG2 Rifle Mic is less invasive because using a Pello (which is an alternative)
would become in frame — as the actor would be wearing it around their face. This would ruin
my short due to getting in the way and is more likely to cause a distorted sound as the mic is
closer to the actor. Furthermore, Rifle Mics tend to be more reliable than Pello.

For this recording system, | will connect the Rifle Rode Mic to a Digital Audio Recorder
through an XLR Cable as they have specific ways of plug in which would be unachievable with
a standard cable. The Digital Audio Recorder that | aim to use is a Zoom H4N Pro as it will
leet me record the audio anto my own 5D Card, preventing me from wasting time by sifting
through other people’s audio.

am able to easily access the audio from my SD Card.

In the “Resources” page, | have provided a detailed description of the equipment that | plan to use for
filming so that | can show that | am trying to improve with my audio levels. To do this, | have created an
audio recording system which is separate from my visual-filming system. To do this, | have used a NTG2 on
a mic stand wired to a Zoom H4N Pro through an XLR Cable — this allows me to produce a clean, crisp,
professional, and high quality of audio which is easily accessible as by recording it on a Zoom H4N Pro, |

Project schedule: | plan to have all pre-production completed by 31°" January 2021: First, |
began with bullet-point ideas, mind maps, mood boards and a script. This was to generate
ideas and consider which moral | would want to teach my film. I then did some research to
support my idea/s and to improve anything them by considering what my audience did not
like (based on primary research results), why they did not like it, and how to improve my
short story plotline.

My final and fully developed short film idea will have been presented on 31° January 2022
with ALL pre-production completed by this point. This is so that | know what I need for
producing my short film

Personnel requirements: The main crew I need are actors (from performing arts) for filming
in my short film. I want to use people from Performing Arts as they are trained in acting and
specialise in the topic — this means that they will give me a more convincing short film. It will
also add professionalism, high-quality, and creativity to my short film and will give the
students a chance to practise; and perform their performance skills. This will be a great
opportunity for them which could stand out on their CV’s (Curriculum Vitae’s).

Budget: In total, my short film will cost £8124.37 — the most expensive resource being my
actors (£3000), my visual operator (| £1080) and my assistant audio operator (£1080); the
cheapest cost for my “Dream and Dilemmas” media production is my Media Starter Kit
(costing a total of £50). Other expensive resources include the filming locations (costing up to
£1000) and a laptop to use for pre-production, production, and post-production (costing
£5449.98 in total).

Subheadings above are shown for your guit prof

o i, £,

| presentation for your client.



Short Film: Presentation Feedback

Name: Matthew

Keeping my Pitch Brief

A few of my classmates reported that my pitch was too long with someone deeming it as
being “repetitive”. This is because | often repeated the same point, making my argument
less robust and taking away the interest from my presentation.

Next time, | will try and practise my presentations with a peer, my tutor or key worker
before | pitch in class. This is to practise trying to keep my presentations as brief as
possible and to ensure that | am straight-to-the-point and consider when pitching my
ideas. This will also avoid any confusion with my any details about my production ideas.

Feedback & Review of Short Film Ideas

-  Please provide constructive feedback for your peers

- Avoid overly negative or unhelpful comments

- Make suggestions and be encouraging
Name: Matthew
Williams

Doing Test-Runs and Issues with my Images

Unfortunately, the images on my PowerPoint stopped working on the day of pitching as
they did not show on the interactive board whereas they did on the computer/laptop
that | was using in class. This is probably because my External Disk Drive was moved,
causing the file to struggle with locating my presentation pictures. This results in losing
important detail and interest towards my presentation and resulted in feedback such as
“Lack of preparation”.

Next time, | will do more “test runs” (as suggested by a peer from Level 3 Media) to
ensure that all my images work before pitching my ideas. This also means that | will be
able to assess any technical and sort them before pitching my idea. By doing this, | can
ensure that all my presentation content can be reviewed and assessed for feedback so
that | can make my pitching and my idea/s more effective.



Adjusting my Treatment

In my pitch, media lecturer Golden Siaploya suggested rethinking which genres | chose
to associate with my short film. This is because he felt that showing “Fantasy” (quoted
from my original treatment template) would be hard to show for the production
carrying out, and that drama better suited my production because it showed a girl about
to sit an exam and the evolution of friendship between multipole characters. This is also
due to the realism which | chose to incorporate into my short film.

Furthermore, branding my production of “Dreams and Dilemmas” as magic caused
confusion because “Magic” is not a genre. This made my “Dreams and Dilemmas”

Treatment inaccurate

e Correcting my genres — To re-adjust my genres, | went into my Treatment for
“Dreams and Dilemmas and replaced “Magic / Fantasy” with “Drama to ensure
that my Treatment was accurate, professional, reliable and as well-suited and
coherent to my storyline for “Dreams and Dilemmas as possible.

e Further steps — | also did more research into how | would show magic as Golden
was worried about how | might be able to show this feature in my short film. As a
result of this, | chose to use the Masking Tool and purchased an old, historic
wand to create authenticity in my short film of “Dreams and Dilemmas”.

‘Genre Say what type of programme it will be —will it be noturalistic, melodromatic or comic?

Michant,as\r
The main genre of my shortfilmwill be magic; this will be shown through flashbacks, magical spells and the personwhom
Ellz edmires being resurrected by Ell2 hersalf.

I'want to use this storyline so that | can show creativity and imaginastion, and because primary research statesthatit iswhat
maost peaple exped froma short film.

Improving my Script

m Say what type of programme it will be — will it be noturalistic, melodramatic or comic?

Drama

The main genre for my short film is drama: This is because it stereotypes Ella as & contrast of human
emaotions by showing her being confident with some people and nervous around others. Furthermore, it
shows her hardship and struggles to become friends with Samuel.

Using these everyday situations shows realism (relating to real life events) makes my short film more
relatable to a wider target audience and thus more likely to appeal to people between 6 and 1% years of
age. Furthermore, this generation is more likely to go through emotional difficulties due to having less
experience to deal with them.

Mild Romance

To show Mild Romance, | will be showing Ella's admiration towards a dashing, handsome, fashionable,
and successful peer Samuel; and how she wants to be his friend but struggles to ask him to out/be
honest with him. | feel that using this storyline will help to make my short film relatable through usin

In the rough draft of my script, | added the dialogue of “But how did | get here?” to show
Samuel’s confusion towards how he died. This was suggested by Level 3 Media peer

Marton Andras, who felt that this would
make the story more realistic.

Samuel sudd suddenly loos confused.

SEMUEL

But.. how did T end up like this?

Ul expanded on this idea by adding a shot CLOSE-UP
Where E”a is about to te“ Samuel hOW he El1l looks like she i= zbout to say something important: She open her

mouth to lock as though she is about to speak, until..

died, but the clip cuts just she is about to

JUMP CUT INTO:

dO thIS ThIS iS tO ShOW mystery and Immediately goes to & black background to create mystery. Either =z

"Thud!” or “Bang!” will be used to create a2 dramatic effect.

suspense.




Short Film: Pre-Production

Was my Pre-Productive effective?

| feel that my Pre-Production for “Dreams and Dilemmas was highly effective because pre-production was
carefully planned, detailed and specific with “considered cinematography” throughout my storyboards and
shot list. This detail helped to form my storyline of “Dreams and Dilemmas” and clearly shows the story of a
girl who has a crush on someone but struggles to as them out, having them with her magical powers.

How could | improve my pre-production?

More Photographs for my Location Recces — For my next media production, | will ensure that | take at least
five photos per filming location so that | have enough photographs for all my Recces. This Is because when
filling out a recce table on my location details (such as permissions, weather, points of access, sustainability
etc), | struggled to find enough phots of each location. This is because | had originally done my Location Recess
as Reece Templates at the start of the year but have moved onto more complex Recces since so that | can
ensure that | progress well with my coursework and continue developing within my media studies.

Reviewing the Table of Hazards on my brand-made Ris Assessments — | plan to have a look at my own brand-
made Risk Assessment for MW Productions and ensure that all the Hazards are written into my Hazard-List on
Page 2 of my Risk Assessment. This is because on some of my Risk Assessments, | have had to re-add Hazards
Into my Hazard List.

Production Schedule -~
Farnborough College
Q/ of Technmogyg d

DATE EVENT/ ACTIVITY LOCATION PARTICIPANTS MATERIALS TO BRING/
THINGS TO PREPARE

04/01/2022 | Secondary Research (researching example of short films, Farnborough College | Myself Microsoft Word

05/01/2022 | alongside fantasy films and TV based on my initial ideas of Technology, YouTube

06/01/2022 Hants, UK, GU14 65B Laptop / PC

08/01/2022

01/02/2022

04/01/2022 | Idea Generation (Bullet-Point Word Document, Mind Maps, 8 Wilton Court, Myself Pen / Paper

08/01/2022 | Mood Boards) Farnborough, Notebook
Hampshire, UK, Blank Word Document (bullet-
GU14 7EL pointing ideas).

25/11/2022 | Script for "Magical Fantasies” (about a girl who saves the boy 8 Wilton Court, Myself Blank Word Document

03/01/2022 | she admires through her magical powers) Farnborough, External Disk Drive

04/01/2022 Hampshire, UK, Laptop
GU14 7EL

13/01/2022 | Hard Copy Storyboards: “Magical Fantasies” Farnborough College | Myself FCOT Storyboards (printed)
of Technology, Black Ball-Point Pen
Hants, UK, GU14 65B

13/01/2022 | Shot List: “Magical Fantasies” Farnborough College | Myself FCOT Shot List Template
of Technology, External Disk Drive
Farnborough, Laptop
Hampshire, UK,
GU14 7EL

14/01/2022 | Treatment: “Magical Fantasies” 8 Wilton Court, Myself FCOT Treatment Template
Farnborough, Secondary Research
Hampshire, UK, Mood Board and Mind Map
GU14 7EL

After coming up with my initial ideas to create “Magical Fantasies”, | began planning
this idea to see where it led as | felt that it would be using for creating morals with.
This is because “Magical Fantasies” includes the protagonist saving people, which
would teach my target audience to look out for other people.




My ideas for “Dilemma” interested me as it questions whether friendship or education is more
important. Hence, | decided to write-up a script of this idea to see where it led.

In conclusion, the disadvantage of this is that it made me struggle with which idea to choose. Do, | did
some Primary Research after coming up with my ideas. | chose to do my Primary Research after
coming up with my two ideas because | gave me more questions to ask to help me decide which idea

08/01/2022 | Script for “Dilemma”: This idea questions whether friendship or | 8 Wilton Court, Myself Office 365
education is more important. Farnborough, Microsoft Word (Blank Document)
Hampshire, G14 7EL External Disk Drive
Laptop
06/01/2022 | Creating my Questionnaire on short films for Primary Research 8 Wilton Court, Myself Notes from Secondary Research
Farnborough, Any initial ideas
Hampshire, UK, Microsoft Office 365 - Microsoft
GU14 7EL Forms
Set to Releasing my Questionnaire 8 Wilton Court, Myself Completed Form
11/01/2022 Farnborough, Microsoft Teams
postponed Hampshire, GU14 28 Social Media
to 7EL Respondents
13/01/2021 (anonymous)
to edit Farnborough College
survey for of Technology, Respondents”
the best Hampshire. UK, details are
possible GU14 6SB confidential
feedback. for privacy
reasons.
17/01/2022 | Editing Paperwork done so far to better match needs and 8 Wilton Court, Myself Survey Results
18/01/2022 | requirements of my target audience (Script, Treatment etc.tl Farnborough, Pre-Production Work Done So Far
Hampshire, UK, External Disk Drive
GU14 65B Laptop
18/01/2022 | New Legal and Ethical Considerations for “Dreams and Farnborough College | Myself FCOT Legal and Ethical Template
Dilemmas” of Technology, Pen and Paper (Mind Mapping)
Hampshire, UK, External Disk Drive
GU14 65B
19/01/2022 | Resources List for “Dreams and Dilemmas” Farnborough College | Myself FCOT Resources List
of Technology, Storyboards, Shot List
Hampshire, UK, External Disk Drive
GU14 6SB
: ’
From the 11/01/2022 to the 13/11/2022, | release my Primary Research’s Survey. | used
this time frame as it gave me plenty time to release to as many people as possible and
because by this point, | already had two main ideas which | could use for my Al Short Film.
This also gave me enough time for improving and tweaking my pre-production and short
film idea based on the needs and requirements of my target audience.
On the 17/01/2022 and 18/01/2022, | altered all the pre-production as my target audience
. “ . ) “r: ” : .
liked both “Magical Fantasies” and “Dilemma”. The next week was spent improving my
pre-production and completing it for my new idea, giving m plenty of time to look back at
my coursework and prepare for the production process.
19/01/2022 | Resources List for “Dreams and Dilemmas” Farnborough Myself FCOT Resources List 22/01/2022 | Reece Templates for “Dreams and Dilemmas” 8 Wilton Court, Matthew Reece Template
Callege of Storyboards, Shot List 23/01/2022 Farnborough, Willams Microsoft Word
Technology, External Disk Drive Hampshire, UK, (myself) External Disk Drive
Hampshire, UK, GU14 6SB Laptop
BUL4b58 25/01/2022 | Risk Assessments for “Dreams and Dilemmas™ 8 Wilton Court, Matthew Risk Assessment Template
19/01/2022 | Personnel List for “Dreams and Dilemmas” 8 Wilton Court, | Myself FCOT Personnel List Template Farnborough, Wilams v i
Farnborough, Shot List, Resources List Hampshire, UK, (myself) Eternal Disk Drive
Hampshire, UK, External Disk Drive GU14 7EL Laptop
GU14 7EL 25/02/2022 | Getting my Talent Release Forms signed for “Dreams and Farnborough 25 Feb - Evie | Hard Copy Release Talent Forms
18/01/2021 | Digitalising My Storyboard for “Dreams and Dilemmas” 8 Wilton Court, | Myself Paper / Hard-Copy Storyboards Dilemmas* College of Marlow, kyle | Pen
20/01/2021 | {using new sketches and some shots from my initial ideas) | Farborough, Scanner Technology, Parry
21/01/2021 Hampshire, UK, FCOT Storyboard Template Hampshire, UK,
GU14 7EL External Disk Drive GU14 658
Laptop 25/01/2022 | Scanning in my Talent Release Forms for "Dreams and Farnborough Myself Signed Talent Release Forms
23/01/2022 | Updated Shot List using my own Template for "Dreams 8 Wilton Court, | Myself Office 365, Microsoft Word 28/01/2022 | Dilemmas” College of Scanner
and Dilemmas” Farnborough, MW Productions Shot List Technology, External Disk Drive
Hampshire, UK, Template Hampshire, UK,
GU14 7EL External Disk Drive GU14 658
Laptop 27/01/2022 | Testing my shots and filming locations for “Dreams and ALL FILMING Myself TH650 Libec Tripod
17/01/2022 | Organising Cast and Crew through Discussions with Farnboraugh Myself Call Sheets, Scripts Dilemmas” LOCATIONS, Marton Canon DSLR 5500
19/01/2022 | Performing Arts Students and Lecturer Amy Hawkins College of Actors Microsoft Teams ”""“"'0;‘5“ Andras Riodle External Mic; Rode
21/01/2021 Technology, Crew External Disk Drive ::r‘;' E:I:m sty :A"i:”:l'::'d"'"” e
Hampshire, UK Laptop Hampshire, UK, Zoom HAN Pro
n P - - gul’l £St) - GU14 658 XLR Cable
20/01/2022 | Completing and distributing Boking Forms to media Farnborough Myself Booking Form Kit | SD Cards
technician Barry Mitchell College of oty Microsoft Teams 27/01/2022 | Transferring test shot onto HDD Farnborough Myself SD Card
Technology, Mitchell External Disk Drive College of Card Reader
Hampshire, UK, Technology, UK, External Disk Drive
GU14 658 . GU14 658 Laptop

[

On 25/01/2022, | did a rehearsal shoot for my short film. | chose this
date because being a week before filming, this gave me enough time
to search for any issues and solve these issues without rushing any of
my pre-production or production. This preventing me from rushing
towards solving any technical issues at the last minute, meaning that |

could evaluate my short film to make it successful.




Here, | have shown my understanding of
the A1 Short Film assignment brie by
writing “2 mins (excluding credits)” for the
“Duration. This is because the brie asks for
a film which should be two minutes exactly
without the credits/opening titles.

To check that my short film was two
minutes long, | crated my video sequence
first. This is because by just creating a video
sequence, Adobe Premiere Pro can
accurately tell me the length of my video
sequence which tells me whether my short
film meets the 2-minute requirement.

Treatment

' ¥ Farmborough College
¢ Tochnoiogy

e o

Dreams and Dilemmas
2 mins (excluding credits)

‘Write a short outline of your story — briefiy mentioning the main charocters and what
hoppens to them.

A girl called has magical powers and admires a successful boy called Samuel, wanting to be his friend but
often becoming nervous toward people she does not know.

Working Title
Duraticn

Whilst sitting down before a highly important exam, Ella has a flashback of Samuel in danger, lying on
the ground and dead. Will she be able to save Samuel through her magical powers?

Target ‘Who are you aiming to appeal to? Consider age, gender, class, socio-economic status,
Auvdience peychometrics, gecgraphic stc.

6-to 19-year-olds

In reaction to the age range of my target audience, | will be aiming for a market of those between the
ages of 6 and 19. This is because | will be using my short film to teach a moral that could be used later in
life and which will influence how my audience grows up; to create youth appeal for my media
production, my protagonist will be about to sit an exam when she has to go to save the boy whom she
admires and my short film will be set in an area of education.

| will also create appeal for this age range by making this film gentle in how its shows death by making
the eyes closed and not wide open to prevent a creepy, sinister, or uneasy mode of address that could
traumatise young children.

Females

The main gender which | am appealing to for my short film are female sterectypes: This is because my
protagonist and her best friend will be female cast, making my short film more relatable to this age
range and connoting female empowerment. it will also appeal to females because it is emotive, and
evocative — this is because it shows how love or admiration can make people care for others. This also
helps to connete realism despite the genre of magic and helps to add the genre of mild romance to my
short film of “Dreams and Dilemmas” because it structures Ellz trying to ask out someone to be her
friend like a romance film.

Hobbies and Interests

The target gudience will mainly be interested in magic and secrecy: This is because the protagonist has
secret magical powers which she keeps a secret and wishes to use for good. This could raise dilemmas
for my target audience- such as whether she should hide her powers, and what my audience would use
them for.

Other hobbies or interests would include friendship this is because Ella has a side plot of admiring a
Samuel and wanting to be friend with him but struggling to find the nerves to do it all the whilz. This
could intrigue people on what it means to be friends, and whether friendship is more important than
education; it also challenges people a5 to how far they would go in their own friendships.

Lifestyle / Aspirations

Dreams and Dilemmas will appeal to those in full-time education; predominantly those sitting exams.
This is because my storyline will show a girl who escapes her exam to save the man that she wants to be
friends with; depicting a setting of educations ensures that my short film will appeal to those between
the ages of 6and 19,

In my Treatment for “Dreams and Dilemmas”, | added a section on my “Target
Audience” to give an idea of who | was going to target my short film toward. This
ensured that my content was based on the needs and requirements of my target
audience based on my Primary Research from earlier on in my Al Short Film

Project.




It will also appeal to those who want to be ins meaningful relationship or friendshig; or those who
struggle to make friends. This is because Ellz is confident with those that she knows but nervous
towards people that she does not know, due to a fear of rejection.

Psychometrics
s Aspirers — The short film “Dreams and Dilemmas” appeals to those whao aspire to being well
dressed, successful, confident, fashionable, and trendy {like Samuel’s own sterectype) This is
because Samuel’s cheater could uplift and influence people to look attractive; furthermore, it
could appeal those who aspire to a meaningful relationship because Ella strugglies to create new
friends.

= Strugglers — Strugglers will be able to relatz to my short film because the protagonist (Ella)
struggles to ask Samuel out, often getting nervous and even sneezing on him. This will relate to
strugglers because it is an example of emotional hardship and infers that the girl has low self-
esteem, or a fear of rejection.

* Reformers — This relates to Reformers because Ella often has low confidence with those who she
does not know. This suggests low self esteem and reformers are often on the search for better
self-esteem or self-improvement, such as Ella, who is sterectyped as admiring someoene and
trying to ask them out.

Marrative Say how the story is broken down — How does the story begin, develop ond end ? [= the story
Structure toid in chronotogical crder? Are there sub plots? Explain the KEY SCENES

MNon-Linear Marrative

For my short film, | will b2 using non-linear narrative: For instance, Ella’s best friend and companion
mentions about the protagonist’s admiration for Samuel and the fact that she struggles to find friends. |
will then emphasize this with a flashback of Ella trying to ask Samuel out to be her friend but failing and
sneezing all over him.

| want to use this denetation of non-linear narrative so that I can explain the context of Ella’s own
feelings. This will make the film easier-to-interpret and will also make us empathise with the protagonist
mare, because we're seeing the media product’s story and morals through the eyes of Ella.

Furthermore, | often resort to Linear Marrative within my projects — so using nen-linear narrative would
help to make my final product different, unique, more creative, and imaginative.

Another example of non-linear narrative will be to show shots of Ella in her exam.

Closed Narrative

For the end of the short film of “Dreams and Dilemmas”, | will be using Closed Marrative to show the
outcome of Ella saving Samuel clearly and explicitly through her educational powers and missing out on
her exam. To do this, | will be shooting 3 Twi Shot of Ella and Samuel chatting and laughing lovely,
affectionately, and casually on a wooden bench surrounded by nature — specifically this location
because it will help to relate to a mild genre of romance, and it will connote purity, happiness, escapism,
and honesty. It will also add realism by relating to real-life and friendship — making my short film
relatable for young viewers.

Using this shot will help to connote Closed Marrative by denoting an evolution in Ella and Samuel’s

Outdated Genre

Description
Genre ‘Say what type of programme it willbe —will it be noturalistic, melodromaticor comic?
Magic / Fantasy

Ella admires being resurrected by Ella herself.

maost people expec from a short film.

The main genre of my shortfilmwill be magic; this will be shownthrough flash backs, magical spells and the personwhom

| want to use thisstoryline so that| can show crestivity and imagination, and because primary research states thatit iswhat

friendship. This will connote a meaningful, emotive, pc*siti\-'e, and uplifting mode of address that
connotes an ideology of friendship being more important than education. Of course, this could cause
them controversy — however, | plan perhaps include some texts in the credits that prevents the
impartance of education from being dismissed antirely.

KEY SCEMES

The Flashback Scene

For the first scene, | will be match cutting between a scene where Ella interacts with her best friend and
flashbacks to explain the context of what they are discussing. This will enable me to make my short film
easy to interpret for my target audience, because we will be able to have each discussion point shot for
us so that we can literarily see the denotations of what each character is discussing.

It will also add creativity, innovation, and imagination to my media production “Dreams and Dilemmas”.
It will also add aspects of time travel and will connote an ideclogy of the short film also being a memoir
wheare the protagonist's memaories or predictions cause flashbacks to symbolize what we are
anticipating as a viewer.

Using Magic for Good

In this scene, we see Ella runs off to save Samuel from his permanent deep sleep and unconsciousness.
This scene is important because it is where we confront the two meral or using our gifts for good; and
whather frizndship or education is maore important. | intend for this scene to question our target
audience regarding how they would react and feel like they are on a adventure. For this, | will show
action shots of Ella arriving at the scene and then shots of Ella arriving to Samuel — with all audio
climaxing at resurracting Samuel back to life.

The last part of the scene will see Samuel awaking to realize he's been saved — leading to the friendship
of him and Ella. This section of scena 2 will be slower paced and more emotive and poignant to show
love, affection, and friendship. This will make us feel happy for Ella so that “Dreams and Dilemmas™ can
bring a happy ending to appeal to young viewers.

E Say what type of programme it will be — will it be noturalistic, melodramatic or comic?

Drama

The main genre for my short film is drama: This is because it stereotypes Ella as a contrast of human
emotions by showing her being confident with some people and nervous around others. Furthermore, it
shows her hardship and struggles to become friends with Samuel.

Using these everyday situations shows realism (relating to real life avents) makes my short film more
relatable to a wider target audience and thus more likely to appeal to people between & and 19 years of
age. Furthermore, this generation is more likely to go through emotional difficulties due to having less
experience to deal with them.

Mild Romance

To show Mild Remance, | will be showing Ella's admiration towards a dashing, handsome, fashionable,
and successful peer Samuel; and how she wants to be his friend but struggles to ask him to out/be
honest with him. | feel that using this storyline will hejp to make my short film relatable through using

On the top of this page are samples of my current
Treatment for “Dreams and Dilemmas”. The snip
below is from an outdated Treatment.

Originally, | outlined my idea as being a “Fantasy” one,
because the protagonist uses magical powers to save
the boy whom she admires. However, a media
lecturer called Golden felt that my idea was better
suited to Drama than “Magic / Fantasy” as the main
magic would only be used in one scene, and because
my idea revolved around the protagonist about to sit
her exam when she had to suddenly save someone
through hr magical powers.

Furthermore, “Magic” is not a genre — making my
original Treatment muddled and inaccurate.




everyday struggles and thus more poignant and highly emotive in its mode of address.

Another reason for using MILD romance is to add drama to my short film.

This means that | can make my short film innovative and creative; | purposely chase ta focus more on
friendship and/or mild romance because | am aware that my target audience does not like romance as a

general genre — this is shown by data from my TV Advertisement Survey. This is due to touching and

short film. Regardless, | will ensure that | get a handshake as this is a common symbol for friendship and
love without being too overboard or intimate.

furthermore, the actors would feel uncomfortable if they had to touch each other as part of a romance

At the top of this page of treatment, | have described how
\ | will show Romance appropriately for my target audience.
To appeal to my viewership, | have decided to use “MILD”

romance as too much romance would make my viewers

Setting Say where and when the story happens — you need to describe the locations in which the
action takes ploce
College Mall

For the conversation between Ellz and her bast friend, | will be using 3 communal bench — preferably on
the college mall or Japanese Garden. This is because both areas are a clear denotation of a college
courtyard and give a connotation of education being part of the steryline. This will enable the film to be
relatable to people between the ages of 6and 19.

Classroom

For the exam flashback, | will be using a dark, gloomy classroom. This is because most people between &
and 15 years cld have a strong dislike towards education and doing examinations — hence, using a
gloomy classroom would be a clear representation towards the felling provoked when young viewers
hear the word “exam”. Furthermore, it will help us to be persuaded that friendship is more important
than education — making us suppert Ella in her quest to save Samuel.

Remote Outdoors

To show Samuel lying unconscious on the ground, | will film him in the remote outdoors above scruffle
of leaves, just behind the metallic crate at the back of Farnborough College of Technology. This is so that
| can connote Samuel with the ideology of being in the middle of nowhere — creating suspense and
miaking us engaged because we question whather Ella will be able ta reach him in time and save him
through her magical powers. This suspense creates mystery to cause intrigue; and it makes us worried
for the character's safety.

Wooden Bench

Far the last shot of my short film, | will be shooting at the college's wooden benches to show Samuel
and Ella talking laughing together happily. | want to use this scene because it is like a park bench —
connoting romance to show the velution of Ella’s friendship with Samue as a consequence of saving him
through magic.

This will appeal to my target audience because showing two people’s relationship in the outdoors is
escapism — this ensures that my audience can dream of happy times and aspire to helping people to
achieve a meaningful friendship or relatienship.

feel uncomfortable. Furthermore, Romance proved the
most unpopular genre in my Primary Research.

Whilst it may be unpopular, | have kept it in my short film
so that | can show Ella wanting to be friends with Samuel.

Another reason for stating this genre as “MILD romance”
is to get the best out of my actors: due to being between
16 and 19 (which is the age range which dislikes romance,
as based on my Primary Research), they could feel
uncomfortable if there if too much romance. This means
that by keeping the Romance low, | can get the best out of
my actors because they will feel more comfortable.

Sﬂ.ll'ldllr Music Explain how you will use sound to help tell the story — what sound effects ond music will you

use to keep the gudience interested and bring the story to iife?

Dialogue
Throughout my short film of “Dreams and Dilemmas”, | will be using dizlogue show how each character
interacts with 2ach other. Dialogue will help to determine tat Ella is confident with the people that she

In my “Character” section of Treatment, | have
carefully considered how | will stereotype my
characters through their personality, costumes,
character motivations, cause, and effect.

This is so that | can effectively show the key
themes of my narrative. This is also so that | can
stereotype each actor accurately to what |
intend my short film to look like.

By describing my character in detail, | was able
to make an Effective Treatment. This is because
| was able to use all this information to create a
Rough Draf and Final Draft of my script,
alongside my Storyboards.

Characters Explzin the characters in your story — what will they scund like? How will they be involved in
the story?

Ella

Ella is the protagonist of the story whe is confident around the people that she knows (such as her best
friend); yet the opposite around those who she does not know or admire. This is because she can get
nervous due to not knowing the m and a fear of rejection. | plan to use these contrasts to create interest
for the viewer and so that | can show them through innovative technigues such as flashbacks.

Ella can be determined — as shown when she sees Samuel in danger through her magical powers.

To make the short film relatable, Ella will wear celleguial, informal clothing because my magic short film
will be set in a place of education.

Emma

Emma is feisty, inguisitive, and inquisitorial — which often makes her ask questions before thinking
about their consequence or how tha receiver may react. This shows us her sheer confidence and she is
often straight-to-the-point.

This is shawn in the fits scene where the Emma brings up Ella’s liking towards Samuel.

Cleve and smart, Emma can read people like a book and may wear smart-casual clothing to show her
cleverness.

Emma’s clothing may be smart-casual to show where cleverness and intellect toward other people.

Samuel

Samuel is a king, caring, patient student who is successful and well dressed — suggesting that he may
also be into fashion. | want to sterectype Samuel as an aspirer who works hard because it gives the
gudience something to live up to and encourages us to make Ella save Samuel. This will add contrast to
our short film to create interest.

Explain the cutting of scenes together and the use of transitions — what kind of poce will you
hove, ond how you move from one scena to the next

Cut To:

Faor dizlogue scenes, | will be splicing from the previous shot to the next by cutting the dlips and adding
them together. This is so we can see the characters interacting; and so that the reaction/s and
transitioning between individual dialogue lines is as authentic, realistic, personal, and intimate as
possible — enabling my short film to appeal to my target audience.

Cross Dissolve

There may be occasions where suddenly cutting from camera shot to shot may be aggressive to watch
and my cause the footage to not biend well. To prevent this, there will be occasions wheare | may use
Cross Dissolves to tell a story — preferably to show a progression of storyline and location so that the
short film is as easy to follow as possible. This will also make my short film as smooth sleek and easy to
watch as possible so that it can also be as successful and appealing as possible for my target audience.

Match Cut, Dip to White

Foer going between transitions, | will be flashing from the end of the flashback to when we have exited
the flashback through a quick “Dip to White"” transition. This is so that | can clearly separate flashbacks
from the present time to make the film easier to understand and interpret for young audience who may |




In this last page of my short film Treatment, | decided to
expand on how | used video effects to show magic, by
learning to use the Masking Tool. | planned to use this
technique to show Ella’s ghost re-entering her body, to
connote her being bought back to life. This will prevent my
short film from becoming too macabre, making it
appropriate for a target audience of children.

Below is a snip of the same page of my original treatment.
As you can see, there is no mention of the Masking Tool.
This is because this version was from before | was given
feedback towards my short film idea.

authentic, realistic, personal, and intimate as possible — enabling my short film to appeal to my target audience

Cross Dissolve

There may be occasions where suddenly cutting from camera shot to shot may be aggressive to watch and my cause the
footage to not blend well. To preventthis, there will be occasions where | may use Cross Dissolves to tell a story — preferably
to show a progression of storyline and location so that the short film is as easy to follow as possible. This will also make my
short film as smooth sleek and easy to watch as possible so that it can also be as successful and appealing as possible for my
target audience

Match Cut, Dip to White

Foer going between transitions, | will be flashing from the end of the flashback to when we have exited the flashback through
a quick “Dip to White" transition. This is so that | can clearly separate flashbacks from the presenttime to make the film
easier to understand and interpret for young audience who may not be able to cope with less defined flashback scenes.
Furthermore, flashbacks can be used in action and adventure, help ta create mystery, and will thus create interest for my
target audience. Furthermore, many younger viewers prefer non-linear programmes: evidentthrough films such as The
Walking Dead and Orange is The New Black

Monochrome

For the flashbacks, | plan to use monochrome whitening which uses a greyscale colour code; in other words, any flashbacks
scenes will primarily be black and white with some grey tones. This is because the flashbacks are of negative events — such as
exams, embarrassingly failing to ask someone out by sneezing on them, and seeing Samuel on the ground, lying unconscious.
This will helpto connote Ella’s stress and humiliation so that we can emphasize with her character stereotype — making us
support her more as a target audience.

Using greyscale in the flashbacks will also create contrast and interest because it will be showing a different mode of address
from the coloured scenes. This will make the audience interested and engaged towards watching my short film. Using
monochrome lighting will also create interest by creating mystery — making us fear for each character’s safety and creatinga
romantic, mysterious mode of address within the denotations of my short film

Blur VEX

To show the Point-of-View shot where Samuel’s eyesopen after Ella brings him back to life/consciousness through her
magical powers will rely on VFX TO SHOW HOW Samuel Is feeling: This includesa blurred visual effect in the source panel of
Adobe Premiere Pro. | want to use this because it will connote an ideology of Samuel’s vision being blurred, creating mystery;
curiosity and intrigue towards the setting and what is being denoted. This could possible even make us fear for Samuel’s
safety because it could be connoting that he still feelsill.

The use of blur will be used to representSamuel That is feeling tired, drained of energy, weak and disorientated upon waking
UP AGAIN. This will create contrast from the always confident, and successful archetype that we have seen from Samuel,
thus creating interest for my audience

not be able to cope with less defined flashback scenes. Furthermare, flashbacks can be used in action
and adventure, help to create mystery, and will thus create interest for my target audience.
Furthermore, many younger viewers prefer non-linear programmes: evident through films such as The
Walking Dead and Orange is The New Black

Masking Tool

To show magic, 1 will use the Making Tool in Adobe Premiere Pro. | will use this to create a Mask of
Samuel and add that Mask to its original shot — creating two versions of Samuel. The opacity of this
Mask will be lowered to make it look more ghostly. If possible, | would like the ghostly mask to move
into the real-life Samuel. | want to these technigues because | want to show Samuel being bought back
to life. This will help to emphasize key theme such as Fantasy, resurrection, life, and death.

Meonochrome

For the flashbacks, | plan to use monochrome whitening which uses a greyscale colour code; in other
words, any flashbacks scenes will primarily be black and white with some grey tones. This is because the
flashbacks are of negative events — such as exams, embarrassingly failing to ask someone out by
sneezing on them, and seeing Samuel on the ground, lying unconscious. This will help to connote Ella’s
stress and humiliation so that we can emphasize with her character stereotype — making us support her
more as a target audience.

Using greyscale in the flashbacks will also create contrast and interest because it will be showing a
different mode of address from the coloured scenes. This will make the audience interested and
engaged towards watching my short film. Using monochrome lighting will also create interest by
creating mystery —making us fear for each character’s safety and creating a romantic, mysterious mode
of address within the denotations of my short film.

Blur VFX

To show the Point-of-View shot where Samuel's eyes open after Ella brings him back to
life/consciousness through her magical powers will rely on VFX TO SHOW HOW Samuel Is feeling: This
includes a blurred visual effect in the source panel of Adobe Premiere Pro. | want to use this because it
will connote an ideclogy of Samuel’s vision being blurred, creating mystery; curiosity and intrigue
towards the setting and what is being denoted. This could possible even make us fear for Samuel’s
safety because it could be connoting that he still feels ill.

The use of blur will be used to represent Samuel That is feeling tired, drained of energy, weak and
disorientated upon waking UP AGAIN. This will create contrast from the always confident, and
successful archetype that we have seen from Samuel, thus creating interest for my audience.

C rea 'I'i n g own “ I-e g a I an d th i ca I ” *The following document was created by Matthew J. Williams on 02/12/2022.

femplai'e Project Title

Dreams and Dilemmas

Type of Project Short Film
Director Matthew Williams
For my Al Short Film Project, | created my
own Legal and Ethical Considerations table
Whl|:h \Al/as |'nsp|red|by Farnborough College of T opal o Efllodl Gonsiieraions
Technology’s template.
Privacy The actor’s identities will only be mentioned in the credits. However, only their
names will be shown — further infarmation will be withheld and kept
My template is different — however — because Rl
H H Defamation [ Libel / Slander My short film suggests that friendship is more important than friendship without
some Of the SeCtlons Use a llght' pale blue to statistics — which could be controversial for the teachers across the UK and other
H H H nations. To aveid making this into a false/inaccurate ideclogy, | will keep this
ad d COIOU ra nd a ppeal Wh I lSt mal nta ni ng moral subtle and ask the questions to challenge the viewer, rather than forcing
prOfESSIonallsm by preventlng the blue from them to believe that education is not important.
H 1 1 | have also used a dialogue line in the exposition to state that the exam is
bel ng too garISh' Th IS makes my cou rsework important — balancing the importance between friendship and education to make
creative and unique and shows that | am Gy shost Bife Mok eaNbiE s cilieal
Discrimination There will be no discrimination because in my short film, 1 do not use dialogue that

trying to create my own branding identity of

goes against and sex, race, creed, or religion (or any other categories etc.).
Furthermore, a cast of both females and males are uzed to represent both genders
as best as possible.

pre-production materials.

| have also edited “Race Discrimination” to

Data Protection

My short film will not be shared with ANYONE unless it is for gaining feedback for
improvements; or unless it is to be assessed and marked as official coursework.

“Discrimination”. As discrimination could also
include sexism, ageism, or heightism etc, or

Freedom of Information Information will not be shared with anyone cutside of college and will only be

shared with peers for feedback and the relevant assessors.

discrimination against special
needs/disabilities etc. Alongside this, | have

Codes of Practise

All filming will go ahead through everyone's consent and documents will be
prepared for consent to filming, risk assessments,/recces and planning (shot list,
storyboard, script). All planning will be thorough, detailed and considered before
filming.

. . igh dits will b d at the end of the film so ack led ibutions fi Il
made the “Legal and Ethical” heading large to o cerscnach=o et ot ol s exelt s gnn o ity ey
. . . appreciation towards helps received for my short film. This will make my short film
make it noticeable and have made Times New fairer and more just.
Roman tO make my table prOfESSIOI’]a| and Any Further Comments No further comments.

formal.
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INTO: DREE SPACE
Ella's face slightly lights up, then we:
fade to:
Panning shot of her entering work, then a8 shot of her on a laptop.
VOICEQVER

There was once a girl with magical powers — a girl called (Ella).
Ehe worked at a research centre of technology but had a crush on
Samuel. She could never find the nerve to ask him ocut until..

My original Script for the A1 Short Film
Project (Rough Draft)

PRODUCTION TITLE (“Magical Fantasies”):

In this Rough Drat of my script, my idea was originally
called “Magical Fantasies” as it did not originally involve
the themes of education, and the dilemma of whether
friendship or education is more important later on. This is
also because it originally involved a girl’s admiration for a
boy called Samuel.

Other Differences between “Magical Fantasies”, and
“Dreams and Dilemmas”:

This script is shorter because it only revolves around the
girl’s magical powers and her crush on Samuel.

I improved my Final Draft because the ideology of the
protagonist aborting an exam to save her crush questions
whether education or friendship is more important.
Furthermore, | am more specific about what shot | want
for each Parenthetical — making my Final Draft more
evident with Technical Skill and making it more of a
Shooting Script so that | can better inform my “Dreams
and Dilemmas” storyboards.

INT. PRABK EENCH

Eoth Ella (protagonist and her best friend are sitting on the bkench
during daytime, discussing about what they would want if they could
have any wish. Their conwversation is liwvely.

BEST FRIEND
If you had one wish, what would it be?

Ella thinks carefully about her wish for a few moments (Over the
Shoulder Shot) .

PROGTANONIST

I supposa I would want to.. help people. BEnd magic.. I would want to
have megic!

BEST FRIERD

Or would wou rather be with Samel?

THE PROTRGONIST LOOES COMFUSED and pretends to be shocked
ELLE
I beg wour pardon!?
Best friend laughs:
BEST FRIEND

I know you have & crush on him, what's stopping you from asking him
out?

PROTACONIST

I did try! I just lost my nerve!

Flashbacks to:

Page 2

| kept this section of dialogue in my Final Cut
of “Dreams and Dilemmas” because it helps
to introduce us to character and character
motivations, making the short film relatable
for a target audience between the ages of 6
and 19. It also makes the short film easy-o-
follow and interpret.

Another reason for keeping this section of
dialogue towards Ella’s crush on “Samuel” is
because it shows drama and romance — both
of which can be shown through realism and
every-day life. The mention of “Samuel” also
creates and mystery because we are
intrigued to know who this character is —
making us want to watch more of my short
film.




originally, | had planned for the protagonists to
hear a strange noise — leading to her discovering
an object which gives her magical powers. |
originally planned to do this so that | could
combine Fantasy and Science-Fiction, making my
short film experimental, inventive, innovative, and
creative for a young target audience whilst
remaining appropriate for children.

Ultimately, | opted for the protagonist (who Ic
called Ella) to have a vision of Samuel’s death
instead in my Final Draft of my “Dreams and
Dilemmas” script. This is so that | could keep the
original idea of Ella saving her crush, whilst missing
an exam to raise the dilemma of whether
friendship or education is more important
simultaneously.

In this section, you can see the early drafts of the
scenes where Ella saves Samuel through her magical
powers. This Rough-Draf version from my initial idea
of “Magical Fantasies” is much briefer than the Final
Draft of “Dreams and Dilemmas” — where | expanded
on Ella saving Samuel so that | could get an idea of
what each shot would look like through creating a
Shooting Script.

This early draft of Ella saving Samue is different in that
the magical “object” is not yet specified, and that Ella
repeats the word “Awake!” to bring Samuel back to
life. | eventually replaced the repetition of “Awake”
with “Resurrecti!” as it is less annoying and is more
straightforward for my target audience.

| also specified my object as being a wand in the Final
Drat of my Drean and Dilemmas” Final Draft as my
target audience commonly associated it with magic in
my Primary Research.

13. What would you use as a magical object? Please explain why.

M | @ Insights
Latest Responses
3 O "a wand because its more direct "
Responses “an arrow cause you could have different outcomes from each one. fo...

Primary Research for my Al Short Film

/ "Maybe a wand or a kind of antique or ancient looking relic. When [ t..

Page 3

SCENE 2

INT. WORKING ENVIRONMENT, DAYTIME.

Ella is facing Samuel, trying to find the words to tell him that she
wants to be his friend.

EROTAGONIST
Samuel, there’s something I wanted to ask you. I, well I
SF¥: Heartbheat
PRONTONIST (V0]

You can do it ¥ou can do it!

The protagonist suddenly sneezes all over Samuel ([who shudders
back), who shudders back. Quick dip-to-white back the bench. & hum
comes on and Ella’s head darta arcund in confusion.

PROTRGONIST

What'= that strange noise?

BEST FIENED

¥hat strange noise?

The protagonist gets up to search for the source of the noise, going
behind some trees.

BEST FRIEND

Ella?

B CU shows Ella picking up the ckject and then a POV Shot to show
reading an old, brown piece of paper.

Ella (W0}

"Close your eyes and you f£inally be able to achieve magical powers
but be wise, and only use them for good.

Transitions into:

Ella’z eyez clese quickly, and we intercut to an ariel/high angle of
Samuel con the ground unconscious and in distress.

Cut to:

Returns to a CU of Ella’s face, she is surprised and shocked and
stunbles back upon opening her eyes.
PROTRGONIST

Ifve got to go!

The protagonist runs to Samiel’s assistance so that she can save him
through magic. We then go to an Overhead Shot where protagonist
places hand above chest and sayg “awake!” repeatedly. shot gets
righter to show the gir ringing him back to life.

dip to white ends with POV shot from dip to black.

MALE

Wh-. wh-where am I?

\ PROTGONIST

I gaved you!

MALE

Y¥ou did. Thanks sco much for saving me!

The two people shake hands (ECO).

Page 4

Fades Out:



On the front page of this script, | have
written “Final Draft” to show that this my
script’s final draft. This is the final draft of my
script because | have done thorough
Secondary and Primary Research and have
listened to the feedback given when giving a
presentation of my idea to my client. This
feedback has been implemented carefully
into my script so that is updated

| have kept “Page 2” and “Page 3” of my
script the same. This is because it
successfully introduces character, setting
and lifestyle and fits with the story that |
want to convey. Furthermore, the scene
where Ella tries to ask Samuel out but
sneezes on him adds humour whilst making
us empathise with her nervousness.

SCENE 1

EXT: CUTISDE CARMPOS
ERRNINZ SHOT
KERRATOR (VO]

Ther=s wa= once a girl who had magical power= — a girl called {Ella)!
INT. CLASSROCM
HERD AND SHOULDERS SHOT, THEW ECO.
Ella i=s =itting hexr =xam in a daxk, gloomy classroom.

WARBATOR (CON' D]

She was in college, revising for am exam which could shape hex
dessiny!

INT. COLLEGE COREIDCE

HED-LONZ SHOT

Jamuel slowly walks towards us, hand=cm= and well-dress=d with
guitar mu=ic playing in the background

HWARBRTOR (COW" I

Howewer, =she alsc wanted to be friends with Samuel. But didn't guite
know how to tell him, until

INT. CED&R COURTYARD BEKCH

Botk Ella (protagonis:t) and her ba=t frisnd ars =itting on 2 wooden
bench during daytims=, discus=ing about what they would want if they
could have any wish. Their conversation is liwvely.

BEEST FRIEND
If you had one wish, what would it be?
Ella think=s carefully about her wish.
CLOSE TR
ELLE

I suppos=e I would want to_ help people. And magic. I would want to

have magic!

Page 2

“Dreams and Dilemmas”™

Final Draft
--—- By -—

Matthew Williams

MW Producticns

07538 567554

05/01/2021

OVER THE SHOULDER

BEST FRIEND

Or would vou rather be with Samuel?
CLOSE-UP
Ella pretends to be confussed and shocked.
ELLL
I beg vour pardon!?

HMEDIUM CLOSE-TP
Best friend laughs mockingly:

BEST FRIEND

We all know that you have a crush on him! What's stopping vou from
asking him out?

FLASHES INTO:

INT. CEDRR COURTYARD DAYTIME:

Ella jis facing Samuel, trying to find the words to tell him that she
wants to be the love of her life.

OVER THE SHOULDER (FOR ERCH PERSON)

Ella

Samuel, there’s something I wanted to ask you. I, well I.
SFX: Heartheat
CLOSE UP
ELLE (WO}
¥ou can do it You can do it!
TWO-SHOT
The protagonist suddenly sneezes 311 over Samusl.
OVER THE SHOULDER
Samuel shudders back in fright to avoeid the sneeze, hand over head.
FLASHES BACK TO:

CLOSE TP

ELLL

I did try! I just lost my nervel

Page 3




HERD LHD SHOULDERS
BEST FIRNED

Ooh, one more guestion! What's more important: Friendship or
education?

OVER THE SHOULLDER

s In this page, | have introduced the Dilemma of
i R T e, S E e S e R whether friendship or education is more
TR N SRR AR AT SR important: to show this, | denote that Ella and
her friend are about to sit an exam. However, she
has a vision of Samuel’s death and dashes away
HEAD AND SHOULDEES to save him through her magical powers.

ELLA

ECU

Ella looks at her watch, remembering her =xam.

QOh, locok st the time! Let’s go to our exam!

| wanted to ensure that my short film had the
dilemma of friendship against education so that |
could challenge myself and my target audience. |

TWO-SHOT
Ella and her best friend get up. Ella freszes suddenly. Wwas aISO interested in Where thIS dilemma W0u|d
OVERHEAD SHOT / HIGH ANGLE - leave me and because it makes my short film
He see Samel ying onithe gronnd dmconsciond. challenging the audience, it also makes it more
persuasive and memorable for the viewer.
EXTREME CLOSE UP
Ella"=s eyes race open frantically with panic.
BEST FRIEKD

Ella?
OWVER THE SHCOULDER

Ella

I've got to go!
INT. COLLEGE CORRIDOR
EXTREME LONME SHOT, LONG SHOT
Ella runs of to save Samuel:
CURS TO:

SCENE 2

EXT. MIDDLE OF HOWHERE

OVERHEAD SHOT

Ella is kneesling beside Samuel, who is lying on the ground
unconscious.

CLOSE-TUP

ELLL

AT last! I can use my magical powers!

My magical spell (“Ressurecti”) was inspired
“" H III

Ella gets out her magical cbject: an old wooden stick which looks by the famous Spe” Of Expellamus' from

LR ShEon: Hakog Hontax: Harry Potter. To incorporate the same

B effect of “Expeliamus!”, | made my own

magical spell one word to make it more

EXTREME CLOSE UP

Ella wawes the wand towards us.

Mz::m, < memorable and iconic. Unlike Harry Potter
though, | also made it self-explanatory
because the spell “Ressurecti” has create

S connotations of resurrection, life, and
ELUBRED POV SHOT
Sitter’s viewpoint.
MRLE

b whowhere am I?

OVER THE SHOULDER SHOT

The sitter gets up slowly, lethargically, and tiredly — dazed by
what has happened to him and generslly confused.

TWO-SHOT

ELLL

I sawed you!



OVER THE SHOULDER

Samuel is highly grateful and overjoyed. He says the line in
exaggeration.

SEMUEL
You did?
JWVER THE SHOULDERS

Ella nods convincingly towards Samuel to persuade him that she did.
Her nod is guick, frantic, and erratic.

SEMUEL
Thanks so much for saving me!
EXTREME CLOSE TR
The two pecple shake hands.
CLOSE TP
Samuel sudd suddenly loos confused.

SEMUEL

o
But.. how did I end up like this?
CLOSE-TE

E1l locks like she is about to say something important: She open her
mouth to lock as though she is sbout to speak, until.

JUMP CUT INTO:

Immadiately goes to a black background to creste mystery. Either a
*Thud!” or “Bang!” will be used to create & dramatic effect.

TWO-SHOT

Samuel and Ella sit on the bench, chatting and laughing — generally
happy toward being with each other. This shows us how close Ella and
Samuel hawve become and how much their friendship has ewvolwved.

KRREARTOR (VO}

Znd so, their lives became filled with happiness and the blossoming
praspects of a meaningful relationship

0f course, education iz important - but so i= friendship and sawving
lives. S50, consider this question! Which do ¥YOU think is more
important: Friendship or education?

FADES INTO:

-—-CREDITS-——-

| added this section of script based on feedback
given by a peer from Level 3 Media called
Marton — who felt that adding these lines would
add more realism to the story.

In the Final Draft of my “Dreams and Dilemmas” script, | added my
“CREDITS” so that | could better show my appreciation and gratefulness
for those who took part in my short film. This also enabled me to
experiment with creating text and credits in Adobe Premiere Pro.
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Audio: ;;},{:m:snscnhhlirganmpsr Audio: | SIeek, FUNK GUIar MUSC Audio; | Diakbogue “Audio:
] O] ]
\b‘ \\ _
m—:- Ti=cs {a‘:tuwm TwoShot m-. ‘?:‘u ‘Over the Shoulder Shot Dur- 1-;( |SD.:&nm ‘Over the Shoulder Shot Dur: 2secs s;:ru_mm Dutch Angle
Audio: Narrator's Vioiceover Ends Audio: Dialozue “Audio: Dialogue Audio: Ella (Vo)
SFX: Heartbeat
!Qmm:_gmnege In this first scene of my short film (as shown in pages 1
to 3 of my storyboard), we are introduced to character,
character motivations and context. To do this, | have
Programme Title Dreams and Director Matthew Williams . .
created an opening scene where we see Ella playing
production Company [ NNGNGNGNGNGEG c-- 17/01/2022 . . .
- - out her lifestyle under a Narrator to explain this
ek e sequence, making it easier to understand for children
@ @ and making Ella’s character more relatable. This also
helps to highlight themes of education.
e .

In pages 2 and 3 of my storyboards, we see Ella
chatting with her best friend to make my short
relatable through an every-day conversation set before
Ella’s exam. The conversation helps us to empathise
with Ella’s nervousness by bringing up her crush on
Samuel — which leads to a flashback of her asking him
out but sneezing on him due to nervousness to create,
make us empathise with her and prevent my final cut
from being too serious.

/
Y
‘Over the Shouder shat Dur: Ssec | Shot

The conversation scene between Ella and her best
friend raises the dilemma of whether friendship or

O iy =
education is more important so that my Al Short Film
} of “Dreams and Dilemmas” can be persuasive, and so
o that it can challenge my target audience.
s | s ot s | v £
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Storyboard

Programme Title

Production Company

Dreams and Director
Dilemmas

MW Productions Date

Matthew Williams

17/01/2022

[

]

Teec Shot Figh Angl
Description

Audio:

Siniter Music

= e
3f

Dutch Angie

13eC shot
Description

Extrame Close Up

13eC shot
Description

Budio

LS That & Snister

SFX: Panting

TP Farting
Sudten Stabbing usic Thatis Sinister

Description
[ ST Running Footsteps, Brash of Wind

Ereme-lons Shot

Tsec | Shot

Descrigtion

Torz Aree

Tense Adventure Music

SFX Running 7 FoOLsteps
Tense Adventurs Music

Mid Shot

"’Farnborougn College
J of Technology

Programme Title

Production Company

Dreams and Director
Dilemmas

MW Productions Date

]

Matthew Williams

18/01/2021

T

2secs Shot | Extreme-Close-Up

Description

udio: | Terse ASventurs MUs Faoes Away

Magical SFx

7

/#‘E TR \—

Jigier o
J \
FOU (GAMUELS

VIEWAENT

4secs Shot POV
Description

| E=rie, Strange Srior Mk

| SFX: Running/Footsteps

Tense Adventurs Music

SFX. Running) Footsteps.
Tense Adventure Music

Storyboard Page 4:

Soft, emotive music (slowly fades in)

Tarrator (Vo]
Saoft, Emotive Music

In this section of storyboard. We see Ella running to save Samuel through her magical
powers with High Angles to represent Samuel’s weakness and vulnerability as a

consequence of death, a Dutch Angle to stereotype Ella’s shock and disbelief, and an

Extreme Long Shot/Long Shot/Low Angle to symbolize Ella’s rush to save Samuel. This is
to create a sense of urgency an adventure so that my short film is exciting and thrilling in

order to appeal to my target audience.

Storyboard Page 5:

In this section, we can see that Ekka has saved Samuel, stereotyped though an Extreme Close Up of
her getting her magical object out with a Low Angle (to represent Samuel’s viewpoint) of Ella

chanting a spell of resurrection (“Ressurecti!

). Amid waking up, she feels fuzzy, and exhausted as

shown a a slow-motion POV where his focus is blurry to present his confusion and the fact that he
has just woken from death.

In the next few shots, we see framing through Over The Shoulder Shots where Ella explains to
Samuel what she had done — followed by the Extreme Close-Up of Ella and Samuel’s handshake in
slow-motion to make it dramatic and emphasis it more. The denotation of an Extreme-Close-Up is
vital in creating an uplifting short film; but is also crucial in establishing the benefit of looking out for
other people and (in this scenario) what using your talents for good.




Development of my Storyboard - Page ¢:

Below, you can two version of the same page of storyboard: the one on the left is an older version to fit alongside
the Rough Draft of my script, the right page is the newest and most current version. But why did | change it?

In my script, a class peer felt that adding the line “But how did | get here” (to stereotype Samuel’s confusion,
would make my story more realist. To fit alongside this, | added a Close-Up to emphasize Samuel’s confused facial
expression. | added another Close-Up of Ella about to tell Samuel where the clip cuts just before she reveals how
he died. This is to create mystery and suspense so that my short film is more exciting for my target audience.

‘ Farnborough College "i:arnbamugh College
\__,’/nf Trd\nnlngyg & \_../ol Technology
Stonyboard [race g o o vboard
Programme Title Dreams and Director Matthew Williams Programme Title Dreams and Director Matthew Williams
Dilemmas Dilemmas
Production Company MW Productions Date 20/01/2022 Production Company MW Productions Date 20/01/2022
Credits
i
v
i Ve il -
Dur: Dur: Ssecs Shot Dur: Fuers Shot Two Shot Dur: 5 sers Shot Clase-Up
Description
Audio; Narrator (WO} Audio: Soft, Emaotive Music Audio; Soft, Skow Music Audio: Dialogue
SFX: Laughing, Chattering, Birds, Nature Foley SFX: Birds, Nature Foleg,
Slow, Emotive Music T
P
]
Dur: Sse Shat | Twe: Shat Dur:
Dur: Shot Dur: Shot
Description ‘Description Audio: DSFX: Gasp (as though Ella is abaut to say something], Audio: Soft, Emative Music
Audio; Audio: Birds, Nature Narrator (V)
The music pauses (suspense) bt iag, Laughing, Bird, Mature
Credits
Dur: Shot Dur: Shot Dur: Ssers Shot Credits Dur: Shot
Description ‘Description Description
Audic: Audio: Budia: | Soft, Emative Language Audio:

Outdated Version: Updated Version:

Here, we see Samuel thanking Ella and moving
on as though nothing happened. This makes the
story unrealistic and unrelatable for my target
audience.

Here, we see Samuel asking how he died to add
more realism into my Narrative, making my story
more credible, believable, and realistic to make it
relatable for my target audience. This also
interests the viewer by creating mystery.




Order of Filming Locations

| decided to film by a crate in W-Block first,
because this is the most challenging
sections to film. This is the most
challenging section of short film to
produce because the ground is uneven
and could easily become slippery. By doing
the shots required by the Crate-First, | was
able to successfully film the rest of my
short film more quickly because the other
locations required for my short film are
easier to film in.

For each location, | have decided to \

film each shot in story order — doing
the location out-of-order so that my
short list does not become too much
like a storyboard, and so that | can
focus on the technically challenging
scenes of short film first.

By filming each shot in order per
location, | was able better understand
why | was filming each shot, making
me less likely to second-guess what |
was doing. This mean that | could film
all the footage required without
wasting time by hesitating into each
shot.

Shot List

Project Title
Type of Project

Dreams and Dilemmas

Short Film (Level 3 BTEC in Media Practise,
Faornborough College of Technology)

Date

Director

Production Company

Matthew Williams

MW Productions

23/01/2021

Scene

Shot

Camera
Angle

Framing /
Movement

Filming
Location

INT /

Action

Completed

#24
#43

High Angle

Static

W-Block
Crate

EXT

Samuel is on the ground
unconscious and in

need of desperate help.

Shot on the
03/02/2022.

#25

ECU

Static

W-Block
Crate

EXT

Samuel’s hand fying on
the ground — moving
slightly to show that he
is still alive to prevent
upsetting my target
audience.

Not shot due
to time
constraints.

#31

Med-Long
Shot

WS Framing
Static

W-Block
Crate

EXT

Ella runs to Samuel and
knzels down beside
him.

Shoton the
03/02/2022.

#45

Two Shot

Static

W-Block
Crate

EXT

Samel Reawakens, Ella
kneeling beside him
calmy to check that he
is okay. Samuel asks
where he is, and Ella
explains that she saved
her.

Shot on the
03/02/2022.

#46

Over the
Shoulder
Shot

Static

W-Block
Crate

EXT

Samuel thanks Ella
[shot-reverse-shot)
joyfully and slightly
surprised/impressed.

Shot on the
03/02/2022.

#45

ECU

Static

W-Block
Crate

EXT

Samuel and Ella shake
hands.

*This chonged to Elia
and Samuel hugging on
the day of filming.

Shot on the
03/02/2022.

#30

cu

Static

W-Block
Crate

EXT

After shaking hands,
Samuel's facial
expression guickly
becomes confused. He
guestions how ended
up being
unconscious/dead to
create mystery

Shot onthe
03/02/2022.

#51

cu

Static

W-Block
Crate

EXT

Ella is about to respond
to Samuel and openad
her mouth. However,
the shot is cut abruptly
as Ella tried to answer
Samuel.

Shot on the
03,/02/2022.

#52

Two Shot

Static for first
Two takes.
Zoom inon
next to takes,
then out an
the last two.

Wooden
Bench

EXT

Samuel and Ella
chatting lively and
happily on a bench to
create a happy ending.

Shot on the
03,/02/2022.

J

#14

Two Shat

Static

Cedar
Courtyard

EXT

Ella is trying to tell
Samuel that she
admires him and wants
to be his friend but
struggles due to
nervousness and ends
up stuttering.

*Cossidy Stew changed
this to Elia asking
Somuel out to be her
boyfriends. She felt that
this would make my
staryline make mare
Sense.

Shot on the
03/02/2022.

#15

Ower the
Shoulder

Static

Cedar
Courtyard

Samuel is staring
impaosingly and
intimidatingly at Ella so
that we can empathize
with her nervousness.

Shot on the
03,/02/2022.

1

#16

Dutch Angle

Static

Cedar
Courtyard

EXT

Ella is stuttering,
nervous, sweating and
breathing heavily
because she is nervous
due to a fear of Samuel
rejecting him.

Shot on the
03/02/2022.

#17

ECU

Static

Cedar
Courtyard

EXT

Shots of Samuel's and
Ella's eyes to create
tensiom and suspense.

Shot on the
03/02/2022.

#1B

Two Shat

Static

Cedar
Courtyard

EXT

Ella sneezes all over
Samuel embarrassingly.

Shot on the
03/02/2022.

#15

Over the
Shoulder

Static

Cedar
Courtyard

EXT

As Ella sneezes loudly
all over Samel, Samuel
shudders back: face
facing away from the
sneeze with his hand
covering his face and
clothing. He will have a
facial expression of
disgust as he recovers

Shot on the
03/02/2022.




Page 3

Page 4

and wipes the snot of
his clothes.

#6 Med-Long Static The Mall EXT/ | Samuel walks down the | Shot onthe
Shot INT | corrider, smiling; and 03/02/2022.
lzoking smooth, sleek,
and trendy.
#7 Two Shat Static Cedar EXT | Ella and her best friend | Shot on the
Courtyard have a lively 03/02/2022.
conversation on a
bench before their
exam.
#2 Over the Static Cedar EXT | Ella’ best friend Emma | Shot on the
Shoulder Courtyard asks Ella what she 03/02/2022.
would want is she could
have one wish.
#3 Over the Static Cedar EXT | Ella says of dreaming of | Shot on the
Shoulder Courtyard having magical powers | 03/02/2022.
and using them for
good.
#10 | Overthe Static Cedar EXT | Ella's best friend brings | Shot on the
Shoulder Courtyard up her admiration for 03/02/2022.
Samuel.
#13 | Head and Static Cedar EXT | Ella's best friend laughs | Shot on the
Shoulders Courtyard at Ella’s surprised facial | 03/02,/2022.
Shot =Also shoot expression and answers
in Over-the- that she knows how Ella
Shoulder feels about him.
Framing.
#21 | Overthe Static Cedar EXT | Ella's best friend asks Shot on the
Shoulder Courtyard which is more 03/02/2022.
Shot important: friendship or
education.
#22 | Ovethe Static Cedar EXT | Ella ends the Shot on the
Shoulder Courtyard conversation by making | 03/02,/2022.
her way to the exam
with her friend.
#24 | Long Shot Static Cedar EXT | Ella and her best friend | Shot on the
Courtyard walk to their exam 03/02/2022.
calmly, naturally, and
casually. But Ella
suddenly freezes —
lzoking somewhat in
disbelief and distressed.
#25 | Medium Static Cedar Same as above Shot on the
Close-Up Courtyard 03/02/2022.
#26 | ECU Static Cedar EXT | Ella's eyes shoot open Shot on the
Courtyard suddenly. 03/02/2022.
#4 Head and Static M-Block, INT First Flashback: Ella is Shet an the
Shoulders Classroom sitting staring blankly 03/02/2022.
Shot on a standard school

desk with an exam
paper in front of to her.

#5 ECU Static M-Block, INT | Ella writes with a black- | Shot on the
Classroom point-pen onto the 03/02/2022.
EXEM paper.
#27 | Dutch Angle | Static M-Block, EXT | Ella stares in terror, Shot on the
Classroom face sweating and 03/02/2022.
stepping back.
#28 | Extreme- Static The Mall INT | Ella running to save Shot on the
Long-5hot Samuel (structured like | 03/02/2022.
an adventure scene).
#29 | Long Shot Static The Mall INT | Same as above. Shot on the
03/02/2022.
#30 | Low Angle Static W-Block INT | Ella running to Samuel's | Shot on the
Crate aid as though we are 03/02/2022.
about to be trodden on
by her feet — to create
suspense, drama, and
action.
#32 | ECU Static W-Block EXT | Ella gets out a magical Shot on the
Crate object from her pocket | 03/02/2022.
[wand).
#33 | Low Angle Static W-Block EXT | Ella shoutscouta Shot on the
Crate magical word to bring 03/02/2022.
Samuel back to
consciousness/life.
#3 Panning IMoves E-Block EXT | Ella enters her place of | Cancelled
Shot Across education {first scene) due to time
(Pans); Med- calmly, and causally constraints.
Long Shot with a confident stride.
Framing.
#2 Ws Static Westminste | EXT | The college campus to Shot on the
[Establishing r Car Park show setting and givea | 03/02/2022.
Shot) idea of Ella’s lifestyle
and her education.
#34 | POV Replicating W-Block EXT | Samuel's viewpoint of Cancelled
maovement of | Crate reawakening: His vision | duetotime
Samuel's will be blurred and constraints.
Point-of- unclear to reprasent
View Samuel as feeling
drowsy, disoriented,
exhausted, lethargic,
and confused.
#1 Opening Static NJ/A N/A | Credits showing the Shot on the
Tiles short film's title. 03/02/2022.
#53 | Cradits Copy will N/A N/A | Credits to show and Shot on the
move acknowledging who 03/02/2022.
upwards participated in my short
(preferably) films and their role.
Cross-
dissolve if
upward
movement is
not passible.




way of my framing.
PESOUFCES List ¥LRCable Farnborough 02/02/2022 For connecting my £4.00 -
College of 14:00-17:00 | Rifle Mic and DAR s0 “ﬁ
| Technology that | can
Equipment | Sourced From: Time/Date Reasons for My Cost Photographic successfully record
Needed Required Choice Evidence an audio track onto
Planning . MW 07/01/2022 to | So that | canfilm my | £100 A Sty an 5D Card.
Templates Productions | 07/02/2022: | shortfilm quickly, Zoom H4N | Farnborough 02/02/2022 Forrecordingthe £215 .
s FCOT and professionally. DIGITAL College of 14:00-17:00 | audio input from my -
» BBC 09:00-17:00 AUDIO Technology Rifle mic to transfer g
: - = RECORDER an edit later. it
Office 365 | Microsoft 07/01/2021 1o | For pre-production, | £119.99
{including 31/01/2021: organising logistics
Teams) and
08:00-17:00 | communications.
Cast Farnborough 02/02/2022 So that | can have £3000 - £215.00
_Cr,oll':gelof 18:00- 1700 :.lctorsm my short £1000 MediaKit Farnborough 02/02/2022 So that | can transfer | £50 i
cennoaey L = & (HDD, Card | College of 17:00-18:00 | and store myfiles a -
- - per actor) Reader, 50 | Technology after production.
Crew Farnborough 02/02/2022 For helping with £1080 Cards)
(sound College of 13:30-17:00 | checkingaudio setup
assistant); | Technology and setling levels. Total of All | Farnborough 02/02/2022 | So that I canfilmin | £1000
Spare Farnborough 02/02/2022 Helpingto look after | £1080 my Filming | College of 14:00t017-00 | appropriate settings
Operator College of 13:30-17:00 | the camera. locatiaons. Technology vibiic b fit miy setine
and Unit Technology 03/02/2022 mise-en-scene and
Cew 5 - , — 09:30t012:00 | storyline.
Canon DSLR| Farnboroug 02/02/2021 | forncentutinathe £300 Laptop/ PC | MW Productions | 07/01/2022 10 | To edit my work £549 08
Canon College of 14:00-17:00 | visual footage 18/02/2022 e doee
Camera Technology required for my conr{ectingitwith -
stiart o 09:00-17:00 | HDD.
THESO Farnborough 02/02/2022 For stable, well- £190.83
Libec, College of 14:00-17:00 | balanced, H
Tripod Technology professional, and S
high-guality shots. Lo
AdobeSuit | Adobe 03/02/2022 Foraudio editingand | 5057 per e
; 09:00-17:00 | video editingto manth —
Boon Pole Farnborough 02/02/2022 For Balancingthe £84 produce a -
College of 14:00-17:00 | Rifle Mic so that | 04/02/2022 cuccesshul refied =
Technology can also keep an eye 09:00-17-00 | shortfilm. !
the visuals duri ; : -
]?””mi:g"'su“ et TOTAL COST (PLUS VAT) £8124.37
Rifel (Rode | Farnborough 02/02/2022 Forinputting backup | £100 -
Mic) College of 14:00-17:00 | audioand because
Techeiey Esllasdec e Here, | have added all my induvial cost per
likely to be inthe
W | equipment together into a lump-sum so that

the client would immediately know how much
needs to be paid for my short film. This is to
make my Resources List simple and easy-to-

Here, | have added photographs of the understand.

equipment which | plan to use so that | can

visualise what my filming set will look like and To make the total stand out, | have typed

possible solutions for carrying heavy pieces of “TOTAL” in capital letters and put the text in a

equipment. pale blue box, with a blank box because most of
the table cells are white. By doing this, the area

These photos have also been used to make the where the total payment is typed is made to

Resources List as accurate as possible by typing in stand out from the other areas of my Resources

prices sourced from online shopping sites such as List.

CVP, eBay and Google Shopping. This adds

realism to my Resources List and gives an insight

that shows the costs of my production in relation

to reality. This also makes my Resources list

credible and believable.




In my short film, it was Eztli who did the
audio narration. However, it was originally
Evie Marlow who was going to play the
narrator and Ella’s best friend (please refer
the photos below):

Due to Evie Marlow off sick, | was contacted
by a performing arts student who promised
to help in finding a spare actor. | set her a
deadline so that | had an actor in time for
filming and was given an actor by Sian
Holland (the performing arts lecturer) after

contacting her.

Below are some snips of the communication
and a snip of an old Personnel List which had
Evie Marlow cast as the audio narrator and

Ella’s Beast Friend.

Personnel List

Assistant Mars Harley To be confirmed In order to ensure that | get tge best
Operator for Taylor quality of audio/visuals during
Camera and filming and for help with
Audio Marton Andra# transporting equipment on foot.
Actor 1 (Ella) Tobe To be confirmed So that | could use a female to show
confirmed Ella tat is professionally trained, thus
making a higher quality short film.
Actor 2 Cassidy Stew To be confirmed So that | can relate to a female
(Emma) target audience through chat with
confronts the protagonist’s wishes
and admiration to be friends with
Samuel. This is to add drama by
making Emma’s stereotype defiant,
feisty, and forward.
Narrator (VO) | Cassidy Stew 20238529@farn- This is because it would feel odd it
ct.ac.uk there was a narrator talking about
herself.
Actor 3 Kyle Parry 20241342 @farn- So that | could use a variety of
(Samuel) (TBC) ct.ac.uk genders.
Director Matthew 20221381 @farn- To have control over my filming to
Williams ctac.uk ensure the best quality possible of
footage.
Assistant Mars Harley Mars: In order to ensure that | get the best
Operator for Taylor quality of audio/visuals during
Camera and filming and for help with
Audio Marton Andras transporting equipment on foot.

Actor 1 (Ella)

Cassidy Stew

20238529 @farn-
ct.ac.uk

Sothat | could use a female to show
Ella tat is professionally trained, thus
making a higher quality short film.

Actor2| Evie Marlow 20244940@farn- Sothat | can relate to a female

(Emma) ctac.uk target audience through chat with
confronts the protagonist’s wishes
and admiration to be friends with
Samuel. This is to add drama by
making Emma’s stereotype defiant,
feisty, and forward.

Narrator (VO) | Evie Marlow 20238529@farn- This is because it would feel odd it

ct.ac.uk there was a narrator talking about

herself.

Actor 3 Kyle Parry 20241342 @farn- So that | could use a variety of

(Samuel) ctac.uk genders.

Job Role Personnel Contact Details: Reasons for Choosing The
Name: Personnel:
Market Matthew 20221381 @farn- 5o that | know what my audience
Researcher Williams ct.ac.uk want from my short film to begin
and Analyst generating ideas.
Responders for | Total = 30 This information is 5o that | can gain as much credible
Primary people confidential. feedback for supporting or
Research improving my idea as possible.
Any other
information is
confidential.
Idea Matthew 20221381 @farn- So that | could consider what | want
Generation Williams ct.ac.uk from my short film to create drafts
of ideas.
Scriptwriter Matthew 20221381 @farn- So that | could establish characters
Williams ct.ac.uk and write down my ideas as a
professional word-word outline of
my story idea.
Pre-Production | Matthew 20221381 @farn- To have better control over my idea
williams ct.ac.uk and make it as original as possible
and allow for any hazards and
ethical grey areas.
Seeking Actors | Matthew 20221381 @farn- | originally negotiated with several
Williams ct.ac.uk Performing Arts students but have
had little luck or response. Hence,
Amy Hawkins | a.hawkins@farn- Amy agreed to send out a message
(Performing ct.ac.uk to her students. This is because she
Arts Lecturer) is & lecturer in Performing Arts and
we hence be more likely to find me
actors and will have better
connections with relevant staff
members.
Director Matthew 20221381 @farn- To have control over my filming to
Williams ct.ac.uk ensure the best quality possible of
footage.
Assistant Mars Taylor Mars: In order to ensure that | get the best
Operator for quality of audio/visuals during
Camera and Marton Andras filming and for help with
Audio transporting equipment on foot.
Clapper Staff Charlie Famer# | Charlie: This is so that the audio can be sync
Eztli Thompson | 20230564 @farn- in time with the visuals.
ct.ac.uk
Eztli:
20245261@farn-
ct.ac.uk
Ella Cassidy Stew 20238529@farn- So that | could use a female to show
ct.ac.uk Ella tat is professionally trained, thus
making a higher quality short film.
Ella’s Best Eztli 20245261 @farn- So that I can relate to a female
Friend ct.ac.uk target audience through chat with
confronts the protagonist’s wishes
and admiration to be friends with
Samuel. This is to add drama by
making Emma’s stereotype defiant,
feisty, and forward.
Narrator (VO) | Eztli 20245261@farn- This is because it would feel odd it
ct.ac.uk there was a narrator talking about
herself.
Actor 3 Kyle Parry 20241342 @farn- So that | could use a variety of
(Samuel) ct.ac.uk genders.
Filer Transfer Matthew 20221381 @farn- | have access to a range of
Williams ct.ac.uk transferring devices including a
reliable HDD, portable Card Reader
and a selection of SD Card ranging
from 8GB to 32GB.
Editor (visual Matthew 20221381 @farn- Because | have access to Premier
and audio) Williams ct.ac.uk Pro with lots of experience, and so
that | can have better creative
control over the outcome and end
product of my short film.
Feedback Josh Chapman | This information has For gaining a variety of insightful
Panel for Katie Grove been kept confidential | feedback from those who | know will
Rough Cuts Marton Andras | for privacy reasons. be detailed and helpful (based on

Ben Bowness
Hadrian Ellory-
Van-Dekker

feedback for my TV Advert
Campaign).
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TALENT RELEASE

c
1 Cemidy SHEUY understand there is a visual/audio recording being
taken of me on'this datd T/ F/ 22 . | hereby assign and authorise the
producer Matthew Williams the right (All Rights) in and to such visual/audio

recording. | also authorise said producer, without limitatian, the right to
reproduce, copy, exhibit-publish or distribute any such video, and waive all

rights or claims | may have against your organisation and/or any of its
Afflliates, Subsidiaries, or Assignees other than as stated in this agreement.

‘
mf"/ = RA/ B 4
Signature of Talent Date Signature of Talent

Matthew Wiliams _23/01/2022
Signature of Producer(s) Date

taken of me on this date CAAL
producer Matthew Williams the right (All Rights) in and to such visual/audio
recording. | also authorise said producer, without limitation, the right to
reproduce, capy, exhibit-publish or distribute any such vides, and waive all
rights or claims | may have against your organisation and/or any of its
Affiliates, Subsidiaries, or Assignees ather than as stated in this agreement.

Matthew Williams
Signature of Producer(s)

-
" Farmborough College
/e

TALENT RELEASE

understand there is a visual/audio recording baing

. Ihereby assign and authorise the

23/ /50
Date
_23/01/2022
Date

SIGNITURES AND WRITTEN PERMISSIONS
— TALNET RLEASE FORMS

When doing Talent Release Forms for a media
production, | always get the relevant cast
member to provide with written permission and
make it imperative for them to include a
signature. This is highly effective as written proof
of filming some can be saved somewhere secure.
Furthermore, a signature is unique for each
person — proving that the correct cast members
signed the Release Form themselves. This
prevents Legal and Ethical Issues such as
Libel/Defamation/Slander, Forgery, and/or
Plagiarism.

Here, | have kept Evie
Marlow Talent Release
Form as proof that she has
given me permission film
her. This is a effective for if
she were to have turned
up on the day of filming,
health enough to star in
my short film.

Farmborough College

TALENT RELEASE

|l & Vs understand there is a visual/audio recording being
taken of me on this date_%&. (@ £/2022 | hereby assign and authorise the
producer Matthew Williams the right (All Rights} in and to such visual/audio
recording. | also authorise said producer, without limitation, the right to
reproduce, copy, exhibit-publish or distribute any such video, and waive all
rights or claims | may have against your organisation and/or any of its
Affillates, Subsidiaries, or Assignees other than as stated in this agreement.

26 2l fzo22

Sighature of Talent Date

_23/01/2022

Matthew Williams_
Signature of Producer(s) Date

S~
" Farnborough College
L/ e

TALENT RELEASE

|
|_Fe Lfarien.s  understand there is a visual/audio recarding being
taken of me on this date_/2&/ne/zzz . | hereb harise the
preducer Matthew Wil s the right (All Rights) in audio

recarding I also authorise said producer, without |
reproduce, copy, exhibit-publish er distribute any suc
rights or claims | may have against your organisation an

ive
[
\A'm\a,m‘Suhmdimm‘orh\niguy«!olhmlha:unuludiﬂ\'\i)aglrm\e’vl
204 joi

e A
Signature of Talent

Matthew Williams _23/01/2022
signature of Producer(s} Date




Creating a Group Chat for Organizing my Short Film

Below, you can see that | have created a group chat for my crew and cast. This is so that
| can organise my shoot effectively because all my production team can see my message
when posing it onto a group chat. This allows me to communicate with my team
members more promptly, professionally, quickly, effectively, and reliably. This also
helped in sorting issues quickly so that | could my short film production was productive,
efficient, reliable, and professional.

< . 24701 1853
.y Dreams and Dilemmas by Matth... // chat Files L O e e e o s e e+ Tt ity s Py e el e ks it e e e
— Hopefully, everyone received the direct messages | sent them with the script, storyboard, and shot list (to Benjamin
Hiall, Bowness and Marton Andras, | will send relevant materials to you saon).
1 just thought that | would create this group chat for filming on 02/02/2022, 14:00 to 17:00. | also need a narrator, would Heads up. the script you will have is only a Rough Draft.
anyone be happy t come into college from 09:00 to 12:00 on 03/02/2022? Thanks.
. CASSIDY STEW  22/01 18:55
| need ALL booking forms handed back to me by the end of Wednesday and would like them to be signed when handed back, g 3
matthew have you given roles yet or are you doing that on the day?
please.
. ) 24/01 1907
‘ ICASSIOY ST 2 2 2 I've made a start on roles with the crew.
sure, i'll
come i In terms of actors, it would make sense for the narrator and Ella to be played by different actors - so you would be playing
“"BEST FRIEND" Cassidy, Evie would be playing Ella, and Kyle would be playing Samuel if that's okay with you. In regards to the
i crew, I've got L3 Media Practise classmates Ben Bowness and Marton Andras helping out for that day so far.

11l probably confirm roles nearer the time but i'ts good that you asked.

¥ STEW, please could you meet me in ETC 12A for recording? Thanks and just to clear up any confusion,
oing ahead as usual on Wednesday. Il see if | can share my seript, storyboard, and shot list (I've been having ‘ CASSIDY STEW
technical issues trying to set up this group). i thinki get it?

Recasting Ella’s “Best Friend”

Unfortunately, Evie Marlow was struck by illness around four days before filming.
Luckily, one of my actors notified me and promised that she and her colleagues were
trying to fin a replacement for her. | left this for a few hours as | did not want to harass
the Performing Arts students. However, | then decided to contact Sian Holland so that |
could secure a replacement.

Sian Holland (a Performing Arts lecturerO contacted me later on to as a student called
Eztli Thompson. After taking some time to think about this, | decided to use Eztli as she
is non-binary. This makes my short film innovative because it shows me embracing non-
binary genders. -
y g ’ CASSIDY STEW 21/0

10:15
just so you know, evie has covid so we are trying to find a replacement for her and we will keep you updated

31/01 13:05
No worries, please could | have one in preparation for Wednesday? Thanks for the help in finding a replacement and | won't
be able to film next week due to having work experience from 07/02/2022 to 18/02/2022.

9 Sian Holland  21/01 16:07 @
Matthew Willliams ~ 31/01/2022, 14:29
Sian Holland, | will be filming a short film on Wednesday 2nd February
2022, 14:00 - 17:00 and will need audio recordings on 03/02/2022..

Matthew Willliams a member of the group Eztli, has agreed to do the piece - they have pink hair - is that ok? Also, Eztli is
non binary and therefore their pronoun is they/them

31/01 16:27

Sian Holland, no worries and that should be fine, thank you for helping me in finding a spare actor for my short film. <



Separating my Audio and Visuals

Here, you can see that | decided to do my audio
recordings for the narrator in the morning and then
the filming in the afternoon. This is so that | could
give my filming cast plenty of time to rehearse their
dialogue and get to college in time for shooting
during the afternoon of the 3™ of February 2022.

Audio Narration Call Sheet

PRODUCER: Matthew Wiliams
DIRECTOR: Matthaw Willlams

CALL TIME
09:00

Chaa ke il o inalividhasa | eall timeek

G

ndoors.

WEATHER:
The audic recording will be

Dreams and Dilemmas

DATE: 03,/%02 2022

Froduction OHice

Maamest Hospital o Sat

Farnborough Callege of Technology

Frimley Park Hospital, Portsmouth Bd, Frinvdey,

CarphRRk, G5 U
LOCATIONS
# | Locations Scene Int/Ext Address Thn Contact
Mao.
1 | ETC 1Z2A All INT Farnborough =00 - Bb.mitchell @ fam-
SCEnes College of 1200 chac.uk
Techmalogy,
Haampshire, UK, 03RS farm
14 658 ctacuk
3
3
a Cast Riode Call Tme | Location | Wrap Time| Telsphone
1.| Extli Thampson Narratar (VO a3:00 ETC 12A 1200 o2ssssnilame
chacuk
2.
3.
L] Craw Rioda: Call Tene Location | Wrap Tima Telsphone
1 [sastthew williams | Sirector omon | ETeiza g |ZEILEIERT
ctacuk
2| ntatthaw Williams Producer a3:00 ETC12A L1200 20271381 Blame
ctacuk
2| Matthaw Williams Audio OpErator a3:00 ECT 12A 1200 20121281 Plarre Sifarn,
ctacuk
4|
5|
Motes & Egulp MNotes Scenes Lecations [ ibl Telephone
Camara e
Soaand i Zaom HAN Proowill | 1and 2 ETC 134 Matthew Williams | 202385298 farm.
e used. chacuk
Grip L)
Costume N
Biake Up A
HArt Dept A,
Ay other A
Filming Call Sheet
PRODUCER: Matthew Williams CALL TIME Notes & Enuip Notes Scenes Locations | Telephons
. Lamera One fully charged Bl Spepes | Mound Mlatthew Williams | Matthew:
DARECTOR: Matthew Willlams 13:00 "-‘u-i s - Canon DSLA 5500 Ml MagnpAndras 20231 381 farn-
Crmck rid bor inddividaal call timis ' Cosdaur | Assistant etar ik

WEATHER: Diresms and DATE: 050272012 Spare Batteries Caurtyard COperater]

Cloudy Claseraoms Magan:
202314748 fam-
ctatuk

Production Office Moarest Hospital to Set Sound Rife/Shatgun Rade | Al seenes | Mound Matthew Williams | Makog;

Famborough Callege of Technology Frimley Park Hospital Mic hall Wars Harley 20237300 fam-

Extermal Rode Mic Cosclasr Taylar {assistant ct.ac sk
LOCATIONS Zeam H4AM Pra Cowrtyand aperatar]
& | Locations Scene int/Ext Address Teme Contact Chassranms
Na. Grip THE50 Ly, Mic Al seenes | Mound Matthew Williams | Matthew
L | Mound 1 EXT Farnboraugh 12:30to | Lsparkes@tar- Mall Mgt Andras 2022138 1@ Farn-
callege af e ] Cedar |assistant ctaeuk
technoboagy Couwrtyand aperatar)

L | Rural Bemch | 1 EXT Farnkoraugh 144510 | Lsparkes@fam- Ol v s Matar:

College of 15:05 ctac.uk 2023147 4@ farm-
Technalogy ctacuk
2. | Cedar 1 EXT Farnborough 1505 to | Lsparkes@tam-
Courtyard Collage of 15:55 ctac.uk lars Harlew
Technalogy Taylar i
4. | Classrocem 1 INT Farnborough 15:55to | Lsparkesi@tam- 02373008 farn-
College of 15:20 chac.uk ctacuk
Technology Costumse Thrae Actors will ke | All seenes | Mound Evie Marlow Evie:
5 | mal 1 ENT Farnkaraugh 15:20 10 Lsparkes@tamm. reguired, ane per Mall Camsidy Stew 202445408 Farm-
Callege of 1545 fhal.uk character. Cesdar Kyle Parry ctacuk
Tachmology Caurtyard
Classranms Camiidy:
202 3857945 Farn-
a Cast Aods: ‘Call Temi Locaticn Wrap Time Tedephome e aenk
1.| Cassidy Stew Flla 14:00 W alack tgqp  |AEES2Id@farm.
ctacuk Kyle

2.| Egill Thempsan Ermma and VO a9:00 ETC 128 1gas  |PoREEZELEfarT: 202413400 @ farm

ctacuk ctacuk

3.{siyle Parry Samued 14:00 W alock PR [T Make Up A M8 ) HiA

ctacuk Art Dept Three Actors Mound Evie BMarlow Evie
Mall Camsicdy Stew 202448080 Farm-
] Crew [T Tall Tene | Loction | Wrap Time|  Telephone Ex‘:}_m sitahinid shank
1| Matthew Williams Direcior and producer 13:30 Blaund 1645 I022138) farn. Claseranms Cassidy
e — 20238529 farn-
Z.| M. Andras Assistant Operator Camera Maund 16:45 W ctacuk
3. meaes raylor .f’-ss:stnnt.ﬁl.-ic- A iho il P 37309 i Kyl
Operatcs . 20241343 @farn-
= etacuk
= Any other L) i) H/h M N#A




LOCATION RECCIE

Prepared By:

Matthew Williams

Prepared On:

13/03/2022

Location Reguired Cedar Courtyard

Location Adress

Farnborough College of Technology, Hampshire, UK, GU14 658

Activity/Evant

| want to use this filming location to show Ella and her best friend chatting before
her exam. This is to reinforce the theme of education so that | can rzize the
dilemma of whether education or friendzhip is important later on in my short film/

Production Title

“Dreams and Dilemmas”

Type of Preduction Music Video

MNearest Hospital

Frimley Fark Hospitzl, Portsmouth Rd, Frimley, Camberley, GU1E 7UI

Permissions Further Information

Eite Contact Name Josh Sparkes

Points of Access

The Cedar Courtyard
can be accessed by
wialking own the Mall.

Why did | use the Cedar
Courtyard for my Short Film»

Form y short film, | used the Cedar

Courtyard to film Ella and her best chatting
before their exam. | used this location to
make my short film causal and relaxed due

to there being greenery in this area.
However, it also helped me keep the themes
of education as it is surrounded by

classrooms.

Site Contact Details
01252 407261

jsparkes@farm-ct.acuk

Availability

The best day for filming
is on 17,/03/2022 25 the
area will be free
between lessons.

Permiszions

Permission for filming here has been granted by Barry Mitchell, and Josh Sparkes.

RISK ASSESSMENT

Location Photographs

and Project

Prepared By

Matthew Williams

Prepared On 23/01/2022

Location Required

Cedar Courtyard

Location Address

Farnborough College of Technology,
Hampshire, UK, GU14 60SB

Location Floor Plans

Event/Activity | will be using this locaticn to film the interaction between Ella and her
best friend as they sit in the Cedar Courtyard before their exam. This is
to make my short film relatable for my target audience.

Production Dreams and Dilemmas

Production Type Al Short Film Project

Director Matthew Williams

Signature and Contact Details of Assessor 1
Signature: Matthew Williams

Name (PRINTED): MATTHEW WILLIAMS
Date: 23/01/2022

Telephone: 07538 5675954

*ACCEPTANCE —1 am happy with the measures put into place and will allow the following activity to continue

Signature: Josh Sparkes
Narne (PRINTED): JOSH SPARKES
Date: 23/01/2022

Telephone: 01252 407261

Hazards

Environmental Y/N | Personnel Related Y/N | Other Y/N

Poor Accessibility N Allergic Reactions N Food Hygiene Y

Access / Doorway N Disease / lliness N Lack of Food or Water N

Lack of Permissions N Anxiety / Stress / Psychological N Equipment Damage ¥

Poor Lighting N Physical Exertion Y Damage to Local Surroundings N

Weather ¥ Static Body Posture N

Slips and Trips ¥ Lack of Food and Water N

Cold or Hard Surfaces Y

Vehicles N

Office Equipment or Obstructions N

Vehicles N

Audience Control ¥

Noise 1

Animals Y

Hazard Description of Who does it | Risk Level Measures
Hazard affect? (Low/Med/High)

Weather This includes rain, severe This affects H | will check the weather forecast before
storms or wind, snow, everyone in the filming — as far as | am aware, it is meant to
sleet, and hail and could filming location. be sunny on the day of filming.
damage the filming
equipment.

Slips and Trips | Any rain or could weather | This affects L Filming will occur away from any slips and
(such as ice) could cause everyone in the trips.
the ground to become filming location.
slipper. This would affect
everyone in the filming
location.

Audience The Cedar Courtyard could | This affects H Filming will occur at quieter times of the day

Control become busy between everyone in the and during lesson time to reduce the risk of
lessons and there may be | filming location. capturing commuters passing between
people who do not or lessons.
cann_o_t appear on film for When this location is busy, filming will stop
specific reasons. until it becomes quieter again.

This affects everyone in

the filming location.
Talent Release Forms will be used to gain
permission for filming my cast.

Noise The Cedar Courtyard is This affects all M The sound for each clip will be edited out
under the flight path — operators within during the post-production process.
making it vulnerable to the filming
aeroplane noise. Other location.
noise captured would
include other people
passing by between
lessons.

Theft As the Cedar Courtyard is | This affects ™M | will be always watching over the

busy at times, it makes it
easier for people to steal
the filming equipment.

everyone in the
filming location.

equipment.




Why did | use the crate buy W-Block for
my Short Film-

| used the crate to show Samuel’s death and to

connote him as being in the middle of nowhere. This
was successful because this area has a lot of nature,

greenery, and uneven ground levels. This creates

isolation which helps in making Samuel’s death feel
ever more precarious and his fate ever more doomed.

Prepared by

Location Details

Scene/Purpose
of filming

LOCATION RECCE

Matthew Date

Williams

29/01/2022

The ground here is very uneven and could be slipper if it rains due to it
having a lot of mud. There are many abandoned here (such as a bin, and
shopping trolley]) and the enfrance to the mound behind the crate is
narrow. This area is also near a car park, needing that you need to be
wearing of incoming vehicles and is below the flight path.

Here, | plan to shoot a High Angle of Samuel’s death and an ECU of his
hand. This is to show isolation fo connote Samuel's fate as being
precarious.

Permissions

| have permission

Availability

to film here from
Josh Sparkes.

Points of Interest

I plan on focusing
on the top of the

Suitability/Possible
shots

hill/mound area
facing the crate.
This is so that |
can use a High
Angle to show
Samuel's corpse
without capturing
the crate or the
houses which look
onto this area.

This location is free from
Mondays to Fridays, 09:00 to
17:00

» High Ange — Samuel lying
dead on the ground

» ECU-The hand of
Samuel’s corpse

Safety Issues? Please refer to Risk | Electricity Supply | There are no power dite Comlact Hame Josh Sparkes Site Address Farnborough College of
Assessment points/electricity supplies Technology, Boundary Rd,
in this location. All spare Farnborough, GU14 65B
batteries will have been
hired in preparation for
filming here. 01252 407261 Sign into the UCF Reception
_ . § (which look like two triangular
Senlighe pundat sevicl sy pet blocks of cheese next to each
RO Ttz noanon che s is other) and walk around the
being outdoors. However, s
there are plenty of trees to outside of the campus. When
provide shade in this Contact telephone Fobnbalariass you have reached the Metal
filming location. Bench, keep on going siraight
Windows There are no windows in og;nd Ih EI'T StI",I:OUt!t!:I t-'e 5
this area — other than those ErelIVWrEy. QIR e JETREN
of the houses locking onto location just pass the big,
the crate. biue crate.
Noise Noise could easily be
created from nearby
vehicles and/or planes
overhead.
RISK ASSESSMENT
Permi and Project Infor
Prepared By Matthew Williams Prepared On 23/01/2022
Location Required Crate (near W-Block), Farnborough Location Address Boundary Rd, Farnborough, GU14
College of Technology 65B
Event/Activity | plan to use this filming location to show Ella saving Samuel through her
magical powers. | want to use this location so that | can connote isolation to
represent Samuel’s fate as being precarious when showing his death.
Production Title Dreams and Dilemmas
Production Type Al Short Film Project
Director Matthew Williams
Signature and Contact Details of Assessor 1
Signature: Matthew Williams
Name (PRINTED): MATTHEW WILLIAMS
Date: 23/01/2022
Email: 20221381 @farn-ct.ac.uk
Telephone: 07538 567954
*ACCEPTANCE — I am happy with the measures put into place and will allow the following activity to continue
Signature: Josh Sparkes
Name (PRINTED): JOSH SPARKES
Date: 23/01/2022
Email: j.sparkes@farn-ct.ac.uk
Telephone: 01252 407261
Hazards Hazard Description of Who does it Risk Level Measures
Hazard affect? (1-5)
i i Y/N GHEECREE Y/N R YN| M eather As | am filming outside, sevare | This affects al High The weather forecast will be checked before filming: if
RESOERC S I il N_‘irw Sy N Ecdl GElenE L weather such as rain, storms, personnel on the it is muddy or wet, then filming will be postponed until
i esS A Diay ] el = Dkl AT N hail leet could damage the filming set. the weather conditions improve,
T = ; 5 ail, or sl g g p
Lack of Permissions N | Anxiety / Stress / Psychological N | Equipment Damage : |y squipment
Zonitenibe u M (L AL el N | SisandTies | The ground ookl Shppery Fits | This afecial Medium The weather forecast will be checked to look out for
Weather I Static Body Posture N Hazardous Tools or Substances N i . "
Sl AT e Nt D B s e v muddy. This could be caused by | personnel on the passible slips and trips and the filming location will be
s rain, hail, or sleet. This would | filming set. assessed before filming, (i possible) on the day of
Cold or Hard Surfaces 4 Hypothermia / Exposure to the Cold Y Lighting Equipment N deataatiiphezard Alming;
Vehicles N Disabilities or Special Needs N Lifting Equipment ¥ Arehearsal shoot will also be carried out for testing
Office Equipment or Obstructions N filming in this area due to its uneven ground. This is so
Vehicles N that | can find a way of safely, sensibly, efficiently, and
Office Equipment or Obstructions N professionally setting up equipment at The Crate.
Audience Cantrol iz Nature Due to the area being This affects all Low 1 will ensure that no animals are disturbed —no further
Noise ¥ surrounded by some treesand | personnel on the action will be needed
Animals i natural surroundings, animals filming set.
may be drawn to the filing
location.

Noise The Crate by W-Block is below This affects all High All audic recordings will be recorded separately from
the flight path and by a car park. | operators on the the visuals/footage to prevent too much background
This makes it likely for noise to filming set noise.
be generated from cars and
planes which could be picked up Filming will cease when a plane goes over or if a car's
in my short film’s audio. engine becomes too loud.

Lifting Equipment | | will be using a bulky and heavy | This affects all High 1 will have extra crew to assist me with carrying the
selection of filming equipment persannel on the equipment and it will be set up befare meeting the
which is being carried on-foot. filming set. actors so that we are ready to begin filming straight

away.




Why did | use the Wooden Bench for my short LOCATION RECCE

. Prepared by Matthew Date
film-» williams
Location Details . This area has a Iot of trees, nature and birdlife and is adjacent to a staff car
. . . park_ On the opposite side of the car park to where the benches are there
For the endi ng of “Dreams and Dilem maS", | decided to show is a glass wall facing into M-Block and its corridors, from which its
. . . . .. . classrooms are based.
Cassidy and Kyle in a relationship. This is because Cassidy has
. Scene/Purpose | | will film here to show Ella and Kyle in a relationship. This is because Ella
saved KY| eth rough her maglcal powers. of filming has recently saved Kyle from death through her magical powers.

For his scene, | used the Wooden Bench due to its being
outdoors and there being lots of greenery and nature in this
specific filming location. | wanted to use this location to
show Naturalism and Romance, because it makes the viewer
feel as though they are in a park bench. Furthermore, the
word “park” was recurrent as a place of romance (as
indicated by my Primary Research below).

Site Contact Name Josh Sparkes Site Address Farnborough College of
Technology, Boundary Rd,
Farnborough, Hampshire,

16. You admire someone and want to be their friend. You decide to have a on _ GU4 7EL

to-one meeting. Where would you do this? 01252 407261 Sign in at the UCF
“Reception” (the building

30 Responses looks like two triangular

DT Name Responses pieces of cheese joined
. together. Then follow the
" e Al wan Contact telephone Point of access walkways and go around the
outside of the campus and
2 ST i through the staff car park,

until you reach a selection of
wooden benches.

4 anenymous OnF Permissions Josh Sparkes has | Availability This location is available from
given me Mondays to Fridays, from
5 anonymous In a park permission to film 09:00 to 17:00.
here.
6 anonymaous | would do itinside co
_ Paoints of Interest My point of Suitability/Possible o«  Two Shot / Wide Shot —
7 anonyr interest is by the ~ Shots Cassidy and Kyle in a
i middle wooden relationship.
¥ a bench as this area * Qver the Shoulder —
give me more Casidy and Kyle
space for filming laughing/chatting as they
RISK ASSESSMENT and has the most are in a relationship.
greenery by it. * Medium Close Ups / CU’s

— Happy facial expression
of Cassidy and Kyle

and Project

Prepared By [ Matthew Williams Prepared On [ 29/01/2022
Location Required Wooden Bench (M-Block] Location Address Farnborough College of Technology,

Hampshire, UK, GU14 7EL Safety Issues? Please refer to Risk | Electricity Supply | There are no power points
Event/Activity This location will be used to show Ella and Samuel chatting together lively in Assessment at this ﬁlming location.

a meaningful relationship. The purpose of this scene is to encourage my

target audience to look out for other people. Spare camera batteries will

Production Title Dreams and Dilemmas have been hired in

Production Type. Al Sohrt Film Project. preparation for filming.
Director Matthew Williams

Signature and Contact Details of Assessor 1 Sunlight The weather is set to be
Signature: Matthew Williams cloudy on the day of filming

and the location is

N PRINTED}: MATTHEW WILLIAMS
ame { ] outdoors and largely

Date: 29/01/2022 uncovered — meaning a lot
of sunlight and a low 1SO
Email: 20221381 @farn-ct.ac.uk level
Telephone: 07538 567954 5
*ACCEPTANCE — | am happy with the measures put into place and will allow the following activity to proceed: Windows There are no windows
Signature: Josh Sparkes except fora glass wall
Name (PRINTED): JOSH SPARKES looking M-Block.
Date29/01/2022 Noise This filming set has cars
Email: Lsparkes@farn-ct.ac.uk next to it and a flight path
for planes overhead —
Telephone: 01252 407261 making noise highly likely.
Hazards Hazard Description of Who does it | Risk Level Measures
. Hazard affect? (Low/Med/High)
Envir E‘r"‘tval Y/N|F : R.elated Y/N | Other = Y/N Weather This includes rain, severe This affects High The weather forecast will be checked before
ot L _S—A!Ier ol e storms ar wind, snow, sleet | everyane on-site filming
Access/Duolrw:ay N D4selaselll\r|ess - N Lac)f of Food or Water N and hail and could damaze
Lack of Permissions N Anxiety / Stress / Psychological N Damage Y the filmi 2 +
Poor Lighting N Physical Exertion Y Damage to Local Surroundings N = Eng SqUIpMENS
Weather Y Static Body Posture N - - - = -
Slips and Trips v B N Slips and Trips | The wooden benches are This affects all Medium The weather forecast will be used to predict
Cold or Hard Surfaces Y Fatigue Y on a bank of greenery and | personnel on possible slips and trips. The ground will slso
Vehicles N | Hypothermia / Exposure to the Cold N mud which could become | site. be inspected before filming.
Office Equipment or Obstructions N slippery in wet oricy
Audience Control ¥ weather. This would harm
Noise Y the filming equipment and
Animals Y anyone in the filming
location
Vehicles The wooden benches are This affects all High The camera will always face away from all
adjacent to a car park— persannel on vehicles and filming will only be carried cut
affecting all personnel site. on the grass bank by the Weooden Bench to
within the car park by M- prevent capturing vehicles or registration in
Block, the wehicles and my music video.

filming equipment.

Meise Meise will be generated This affects all Low Unnecessary noise can be edited out through
through cars and planes crew on site. post-production

overhead —which could
cause an issue for lip-
syncing. This affects me
and the cast.




Why did | use a classroom in M-Block for my
short film-

To introduce my target audience to Ella ad her lifestyle, |
filmed some establishing in M1 of her sitting an exam. | chose
a classroom as it matches well with the connotations of study
and education, and so that | could show a classroom that is
dark and dingy. | wanted to use a dark and dingy classroom so

Prepared by

LOCATION RECCE

Matthew Date

Williams

Location Details

Scene/Purpose
of filming

30/01/2022

M1 has lots of chairs and tables alongside a row of computers at the back
of the classroom. Its brick walls are white, and the room has a blue carpet.

| plan to use this filming location to show Ella sitting an exam. This is so
that | can later show the dilemma between friendship and education further
on in “Dreams and Dilemmas”.

that | could persuade my target audience to choose their
friendships over education.

RISK ASSESSMENT

Per

and Project Infor

Prepared By

Matthew Williams

Prepared On

30/01/2022

Location Required

M-Block Classrooms (preferably
M1, Farnborough College of
Technology

Location Address

Farnborough College of Technology,
Hampshire, UK, U14 658

Event/Activity

| will be using this filming location to film Ella sitting her exam. Tahis is so that
| can connote the themes of education in “Dreams and Dilemmas”. This is
also to introduce the protagonist to my target audience so that we can
empathise more with her throughout my short film.

Production Title

Dreams and Dilemmas

Production Type

Al Short Film Project

Director

Matthew Williams

Sighature and Contact Details of Assessor 1

Signature: Matthew Williams

Name (PRINTED): MATTHEW WILLIAMS

Date: 20/01/2022
Email: 20221381 @farn-ct.ac.uk
Telephone: 07538 567954

*ACCEPTANCE — | am happy with the measures put into place and will allow the following activity to continue

Signature: Josh Sparkes

Name (PRINTED): JOSH SPARKES
Date: 30/01/2022

Email: |.sparkes @fan-ct.ac.uk
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Permissions

Points of Interest

Safety Issues?

Hazards
Environmental Y/N | Personnel Related Y/N | Other Y/N
Poar Accessibility N Allergic Reactions N Food Hygiene N
Access / Doorway N Disease / lliness N Lack of Food or Water N
Lack of Permissions N Anxiety / Stress / Psychological N Equipment Damage Y
| Poor Lighting N Physical Exertion | ¥ | Damage to Local Surroundings N
Weather i Static Body Posture N Hazardous Tools And Substances N
Slips and Trips ¥ Lack of Food and Water N Lighting Equipment N
Cold or Hard Surfaces ¥ Fatigue % Electricity {(including portable %
appliances)
Office Equipment or Obstructions N Litting Equipment Y
Vehicles N Hypothermia / Exposure to the Cold N
Audience Cantrol Y
Noise i
Animals i
Hazard Description of Who does it | Risk Level Measures
Hazard affect? (Low/Med/High)
Audience As | am using a classroom, | This affects High Filming will occur when the classrooms are
Control there will be lessons in the | everyone in the empty; this can be rescheduled to the end of
filming location and lots of | filming location. the shoot if the classrooms are too busy.
people and some staff.
Certain people may not
want or be allowed to be
on film, affecting everyone
in the filming location.
Office Chairs and tables take up a | This affects all Low Any obstructing equipment will be moved
Equipment lot of room in the personnel in the out of the way to maximize space.
classrooms — affecting filming location.
everyone in the filming Any computers already on will be turned off
location. when filming in the relevant M-Block
classrooms.
Lighting My filming location This affects all Medium LED Lighting will be used to produce better
Equipment consists of a visual filming | operators in the lighting of the location is too dark.
system and separate audio | filming location.
recording system which
are both bulky to carry
when combined.
Access and The classrooms in M-Block | This affects High All access-points and doorways will be kept
Doorways have one access/exit-point | everyone wishing clear to let personnel move in and out of the
which could be blocked by | to enter or exit filming location.
equipment. the filming
location.

Josh Sparkes

01252 407261

| have been given
permission to film
here by Josh
Sparkes,
alongside the
English and Maths
department (who

usually teach in M-
Block).

| want fo film the
protagonist by a
wall as | will be
using a Low Angle
Shot for her
locking at the love
letter. | also want
to use a desk to
show Kyle
cheating on the
protagonist with
woman.

Flease refer to Risk
Assessment

Site Addrass

Point of access

Availability

Suitability/Possible
shots

Electricity Supply

sunlight

Windows

Noise

Farnborough College of
Technology, Hampshire,
GU14 6SB

There are two narrow
doorways into the classroom:
one of them is adjacent to a
wide corridor whilst the other
is next to a narrower corridor.
The door by the narmow
cormidor is the main entrance.

This filming location is free on
Thursday afternoon.

* Two Shot — Kyle and his
new girlfriend move their
hands togetner (to show
Kyle cheating on the
protagonist).

* Low Angle — The
protagonist staring
sadlyfangrily down at the
love letter.

¢ CU —Tne protagonist
scrunches up the love

letter.
« ECU - The love letter talls
into the bin

This classroom has several
power points ta the back
accommeodated for
computers. There are
between 1 and 2 power
points elsewhere in the
classroom.

Sunlight will be able to
enter through the windows
opposite to the classroom’s
entrance.

There are windows on the
wall which is opposite to
the main entrance to M1.

This is a quiet space. Any
neise will be created by
other people, or the aircon
system at college.



Short Film: Rehearsal Shoot

Rehearsal Shoot Foreword

Before shooting my short film on 03/02/2022, | did a did a rehearsal-shoot of my short
film due to a particular location being the most technically challenging to film a. This
location is by a crate at the back of Farnborough College of Technology, ideal because it
shows isolation (which | wanted to use to make Samuel’s fate more precarious during his
death|). However, the ground in this area is uneven and muddy which could cause slips
and trips and could cause issues for getting the Tripod and camera even and well-
balanced.

To combat these ideas, my rehearsal-shoot occurred in this location first — | decided to
film my rehearsal shoot on the 27" of January 2022, a week before my actual shoot on
the 3™ of April 2022. | chose this date because it meant that | had enough time to solve
any issues that arose in my rehearsal shoot-in preparation for filming my short film a
week later.

| discovered that my NTG2 microphone stand kept on getting in-frame, so | moved it
nearer to the camera and more to the side of my Canon 550D. This prevented it for
getting in frame when shooting my rehearsal-shoot.

After Rearranging my Filming
Equipment

During My Rehearsal Shoot —»




Aims for the Rehearsal Shoot

Aim 1 - Filming at the Mound:

| want to be able to find a y of setting up the equOipment on the mound. This is my primary
goal because it is the most technically challenging task for my film shoot next week.

Aim 2 - Lighting Controls:

| want to have the perfect lighting settings and focus for filming so that | can note them
down. This will be used when | film the actual project with Performing Arts next week for a
higher quality and more successful short film.

Aim 3 — Testing Audio and Visuals:

| want to test my shots though Shot-Reverse-Shot to check my framing and how the visuals
look (such as if | line needs to be said differently o if they work well together). This will
ensure at | have a fully competent drafted idea which will theoretically be more successful
because | will have taken the time to trial and rehearse it.

Describing the aims of my Rehearsal
Shoot

In this first page, | have carefully considered what |

want to achieve out of my rehearsal shoot. This is

important because it acts as a guide on what | need
to focus on during my rehearsal shoot — this made
my rehearsal shoot more valuable because | was able
to come across problems and decide what action |
should incorporate into solving these problems. This
helped me to create a more successful short film for
my A1 Short Film Project.

His will also be the first time | which | have used a new audio system towards an
assignment, so | want to ensure that | am able to set up audio correctly in uneven ground
so that | can continue to improve my audio levels.

Checklist:

Targets: Has this target been met? | Next Steps:
Setting up equipment
successfully on even ground
Perfecting Exposure Settings
Checking audio levels, faming

and dialogue

If | have Footage, then:

s Completed an “Editors Rushes Log Form”.
¢ Add the completed form to your portfolio (preferably as aJPG].|

Checklist:
H

Targets:

Has this target been met?

Next Steps:

Setting up equipment
successfully on even ground

Yes

Film on the mound for
next week, position

camera facing away from
the housing and towards
the opposite end (by the
crate).

Perfecting Exposure Settings Use ISO 200. Have Shutter

Evaluating my Rehearsal Shoot:

After my Rehearsal Shoot, | transferred it onto my External
Disk Drive and browsed through all my footage to decided
whether my filming shoot was successful. To do this, |
reviewed whether the footage filmed went well with my
storyline, mode of address and my storyboards.

Once stating that my rehearsal shoot was a success, | had
another look through my footage to consider what O action |
needed to take to improve the quality of my footage when
filming my actual “Dreams and Dilemmas" short film on
03/02/2022.

For instance, there was often a Cold/Blue Colour
Temperature from the footage in my rehearsal shoot. To
counteract this, | ensured that my camera’s temperature
was on a White Temperature that is neutral. This is so that |
could modify each clip’s temperature in Premiere depending
on the mood and tone that | wanted to create.

Another issues which | found was that my Microphone
Stand, my printed Pre-Production material for filming and
my rucksack kept on appearing in shot. Hence, | reorganized
my filming layout so that the Microphone was further back
and so that nay spare items were left behind the camera.
This prevented anything else from getting in shot during the
actual production of “Dreams and Dilemmas on 3™ of
February 2022.

Speed around 1/250 with
high Aperture.

The framing is fine — Use
MVI 873for filming (zoom
out a little and if | do pan,
then finish more
smoothly).

Checking audio levels, framing
and dialogue

If I have Footage, then:

e Completed an “Editors Rushes Log Form”.
e Add the completed form to your portfolio (preferably as a JPG).




Farnborough College
of Technolagy

TALENT RELEASE

ugderuand there is a visual/audio recording being
raken of me on this date_=./ /€| [ L7 Ihereby assign and authorise the
producer Matthew erlmrns the right (All Rights) in and to such visual/audio
recording. | also authorise said producer, without limitation, the right to
reproduce, copy, exhibit-publish or distribute any such video, and waive all
rights or claims | may have against your organisation and/or any of its
Affiliates, Subsidiaries, or Assignees other than as stated in this agreement.

Farrwuerough Callege
of Technulogy

TALENT RELEASE
|k ke understand there is a visual/audio recording being
taken of me on this date 271" s | hereby assign and autharisez the

producer Matthew Williams the tht {an nghts] in and to such visual/audio
recording. | also authorise said producer, without limitation, the right to
reproduce, copy, exhibit-publish or distribute any such video, and waive all
rights or claims | may have against your organisation and/or any of its
Affiliates, Subsidiaries, or Assignees other than as stated in this agreement.

Farnborough College
of Technology

TALENT RELEASE

| oo ke there is a visual/audio recording being
taken of me on this date_Z7/¢ | hereby assign and authorise the
producer Matthew Willfams the right (All Rights) in and to such visual/audic
recording. | also authorise said producer, without limitation, the right to
reproduce, copy, exhibit-publish or distribute any such video, and waive all
rights or claims | may have against your organisation and/or any of its
Affiliates, Subsidiaries, or Assignees other than as stated in this agreement.

o sy
s [0 1aR2N 77/ 00 /22 ) :
S e z
f T, Signature of Talent Date

slanature ofalent Signature of Talent Date

Matthew Williams. _23/01/2022 Matthew Williams _23/01/2022 N

Signature of Producer(s) Date Signature of Producer(s) Date Matthew Williams _23/01/2022,

Signature of Producer(s) Date

Editors Rushes Log

Below are some samples of my Editors Rushes Log from the rehearsal shoot which | used
for reviewing the scene where Ella saves Samuel. This helped me to look for any issues
and solve them promptly to create a professional, effective, efficient, and productive
production values.

Title: Date: Pg 1 ofa
Dreams and 28/01,/2022
Dilemma’s
_(rehearsal shoot)
Timecode or | Scenefshot/ | Sho Good/ | Description on the day of filming.
File Name take type Bad
MVI_8741 Scene 1, Shot High Average | The shot clearly shows Samuel lying on MVI_8749 Scene 1, Shot | Mid Sood The line is said and performed well with
25 Take 1 Angle the ground unconsdous, so it fulfills its 34, Take 1 Shot good dl;lugue—;uuld Derhf‘psfbeal'me
purpose. The focusis good andso is the mor: = outtg olr_ ;?matlc';—f il
lighting; the face is alse pale which makes MVI_8750 Scene 1, Shot | mid ATEaE | dlal7 seconils are bncosE Ay R
Samuel look as though he is dead. 34, Take 2 Shot nothing happens - will need cutting. I
need to check that I am recording only
However, the actor's hands needto be when required too.
lying flat an the ground as I will be doing MVI_8751 Scene 2, Shot | Overhea| Bad Samuel wakes after Ella has saved him
an ECU of them. 36, Take 1 d Shat through her magical powers.
MWI_8742 Scene 1, Shot | High Average | Again, the shot shows Samuel lying on the . s e -
25, Take 2 Angle ground to show purpose, the lighting is Whilst the acting, lighting, and audic is
good and the cous is also good. good, I would like this shot to be more
static so that I have less movement and a
: P less shaky cam. The mic standis also in
\Tv?lle:::c‘ljtsoag: IclLtaohuEttfjireptnosg::ig;'hUt B the way ?fwe framing stand Bea's head is
laughing and another actor being heard in MVI_8752 Scene 2, Shot | Overhea | Bad ;‘;r?:;i ashuo\t.e(howaver,EHa’s head is
i the backgruund_. 36, Take 2 d Shat notin shot, which is not an issue)
MVI_8743 Scene 1, Shot | High Good Ferfect: Good Lighting to show a pale face
25, Take 3 Angle (makes Samuel look dead whilst being MVI_8753 Scene 2, Shot | Two Sot | Average| This [S my favorte take askfeelthat the
child friendly), hands arein a good 36, Take 3 framing reflects my storyboard more in
position for the upcoming ECU {which this on. However, Iwill need a newfilming
requires pen hands, and the focus is very layout far 02/02/2022 asthe mic stand
good. keplton appearing in shot without me
realizing.
: : MVI_8754 Scene 2, Shot | Two Average| Ella responds to Samuel wondering where
T’?;sgliﬁ'lz::csito:‘s‘gh Anigleishowing Matty 36, Take 4 Shot he is, explaining that I saved you”. The
MVI_8744 Scene 1, Shot | ECU Good Good framing and emphasis on the {Ena‘nnf:Eeg‘;:E::tu?e'tszzif;_ﬁ'fd;;rv;i\éer’
26, Take 4 framing to show Samuel’s dead hand; 1 more emotively, perhaps with more
like the tremble of the hand and think it joyfulness or exaggeration.
could be 3 little smaller but am unsure MVI 8755 N/A Over Bad Does not contain any dialogue or acting
whether it works - will require SFX / Music the and is more behind-the-scenes than short
to mix it with and feedback from peers. Shoulde film-based.
MVI_8745 Scene 1, Shot | ECU Average | Good Framing, lighting and focus. The pale r
26, Take 2 hue on the skin and static mavement from _ _
hand connates Samue a being dead but MVI_8756 ?;E;"ekzr fhnt &vsr Good Samuel thanking Ella for saving him.
p , Take ]
ta':seor:;iaoﬁzeﬁ‘mystew be-E e cant s ee Shoulde Reflects my storyboard and the dialogueis
2 e well said. I feel that the "You did?" could
1 prefer this particular take andthe bird I(zhekae !tz:g;c;rfsfﬂs;ffl or exaggerated
noises will be removed in pm_st_—prndul:tinn MVI_8757 Scene 2, Shot | Over Good Same as above
to create a more eerie and sinister feel 39, Take 2 the
through music and SFX. Shoulde
MWI_7846 Scene 1 Shot Two Bad Samuel’s actor is moving and Beacanbe I
32, Take 1 Shot heard in the background, unusable.
MVI_8758 Scene 2, Shot | ECU Average| Ella and Samye\ shaking hands -
MVI_8747 Scene 1, Shot | Two Bad Good, clear audio, lighting and focus. 40, Take 1 handshake will needta be slowed down
32, Take 2 Shot However, we cansee Bea's legs at the 2gaﬁt\?;d‘satatr",‘z”E”:;E;st:;ycﬁ'iepdesml
startoktng clip and I'_\Er hiead s cutalt MVI_8759 Scene 2, Shot | ECU Good The shot is more static which makes it
when she says her dialogue. 40, Take 2 more professional. Again, the handshake
MVI_8748 Scene 1, Shot Average | Ella runs to the deceased Samuel to save ‘ il B Shouid g For the. Sotial Sho e
32, Take 3 him: The audio is good and hearable, but T Shoot
couldbea Iitt_\e more dramatic. The MVI_8760 Scene 2, Sot ECU Good T prefer the speed of the handshake in this
Dedes'i_lﬂ moiﬂo_n makesthehs_hotfeel very 40, Take 3 clip as it is at a slightly slower pace than
smooth- I will incorporate this movement the other clips.




MVI_8771 Scene 1, Shots [ 0TS - Bad Ends WELL WITH actors walking offto
7/8/10/11/12/ | Ella’s their exam but they are out of focus during
13/20, Take 2 | Viewpoi this clip and a Rode Video Mic will be
nt needed for 2/02/2022 to prevent
background noise - which is evidentin this
clip and way too noticeable.
MVI_8772 Scene 1, Shot | OTS Good Focus improves after first two or three
14, Take 1 second and it helps to show Ella’s
nervousnesswhen she fails to ask Samuel
outto be her friend You can also hearmy
own directions which also makes it a great
behind-the-scenes video.
MVI_8773 Scene 1, Shot | CU Good The clip emphasizesElla’s
16, Take1 nervousness/awkwardness when asking
Samuel to be her friend.
On 02/02/2022, do the shotthrough an
eye-level angle and a Dutch Angle to see
which works best.
MVI_8774 Scene 1, Shot | ECU- Good Good audio and emphasis on facial
17, Take i Bea's expression to Show nervousness.
Eyes
MVI_8775 Scene 1, Shot [ OTS - Average| Improve focus slightly (if possible) andtry
15, Take 1 Ella’s to avoid doing a slow zoom, keep the
Viewpoi frame still instead.
nt
MVI_8776 Scene 1, Shot | ECU - Average| Good audio track for Ella’s dialogue in
17, Take 2 Samuel background which could be used if this
shotwas reshat. I feel that this shotis
brighter than the others sois thus a bit
less consistent. — Twill ensure that all
shots are consistent with their lighting
when filming on 02/02/2022.
MVI_8777 Scene 1, Shot | ECU - Good Same as above for lighting but good
17, Take 3 Samuel expression andthe stareis imposing at

times.

MVI_8761 Scene 2, Over Good Maves a little and a bit uneven but
Behind- the- the otherwise good due to asking how
Scenes, Take 1 | Shoulde everyone is and my voice directing cast
r members.
MVI_8762 Scene 2, Ella Ower Good Showing Samuel reawaking to Samuel
Saves Samuel | the thanking Ella for saving him: Good framing
Run-Through, Shoulde and audio - lines spoken well.
Take 1 r
MWI_8763 Scene 2, same Average | Samuel reawakens to him thinking Ella for
as abave saving him: Needs cutting and a bit too
quiet, but it could be usable.
Myi_8764 Scene 2, Shot | Low Bad Ella runs to Samul’s aid and saves him
34, Take 3 Angle through his viewpoint.
(ground
level) This clip is too shaky and needs cutting.
However, it might be good as a behind-
the-scenes clip though.
MVI_8765 Scene 2, Shot | Low Average | Ella runs to Samuel from his viewpaint to
34, Take 4 Angle save him.
(ground
level) This take is better as it is soother and less
shaky. However, she forgets to say
"Ressuredi” and laughs at the end with a
little shake in the last second of the clip.
MWI_8766 Scene 2, Shot | Low Good Ella runs to Save Samuel (from his
34, Take 5 Angle viewpaint).
(ground
level) Bea remembers to say "Ressurecti!” and
the shot is generally a very good quality
due to its lighting, focus and audio. A
whiter tint might sit the outdoors better
than blue, but otherwise, this is my
ite take for the reasons describedin
this box.
MVI_8767 Scene 2, Shot | Two Average | Good discussion between Ella and
41, Take 1 Shot Samuel’s character to show that the two
are now friends as a result of Ella saving
Samuel. However, it is mainly Ella’s actor
(Bea) talking with Samuel’s actor smiling
awkwardly. They were also unsure what to
talk sbout.
MVI_8768 Scene 2, Shot | Two Good The conversation betweenthe actorsin his
41, Take 2 Shot take is livelier, happier and much freer
flowing. This is how I want my Two Shot of
Samuel and Ella talking on a bench to look
on the day of filming.
MWI_8769 Scene 2, Shot | Two Average | Good Nodding from both characters but
41, Take 3 Shot little discussion from Samuel’s actor.
MWI_8770 Scene 1, Shots | OTS - Bad Great acting of Ella and her best friend
7/8/10/11/12/ | Samuel’ chatting before their exam, but the shot
13/20, Takel | s was interrupted by passing students
Viewpoi (causing a shaky am because I did not
nt want to capture these people on film). This

will need to be edited out if used for post-
production.

I also need to check the focus as I feel
that it could have beenbetter forthis hot-
reverse-shot clip.




Short Film: Production (Behind-The-Scenes)

In this photograph, | have
turned the camera away from
The Mall as this is often a busy
location. This ensures that
ONLY cast are captured on film
to adhere to my Risk
Assessments, alongside Legal
and Ethical Considerations

Dealing with Busy Crowds in the Cedar Courtyard

When filming in the Cedar Courtyard, there were moments of busyness when trying to shoot in the Cedar
Courtyard which created risk because it made more background noise and meant that people outside my project
risked being caught on film. Tao combat this, | decided to wait few a few minutes with filming until normal lesson
period so that the Cedar Courtyard could become quieter; whilst waiting, | reviewed what | still needed to shoot
to ensure that | still had everything | required filming.

Broken Microphone Stand

When using the NTG2 alongside filming on 03/01/2022, the microphone stand with the NTG2 placed onto to it
broke. Hence, | walked into Barry’s equipment hire and asked for my equipment to b looked at check if the
problem could be fixed; due to a shortage of stands, L6 Media Degree Lucas Mitchell suggested that someone
held the microphone stand as there was nothing else that could be done.

Here, you can see how | positioned my camera,
pointing it down to point down on where
Samuel would have lay down. This enables me
to use a High Angle so that | can stereotype
Samuel as being weak and vulnerable to
symbolize his death.

Switching the Handshake to a Hug

When shooting y actual “Dreams and Dilemmas” production on 3™ of February 2022with Performing Arts, both
Cassidy (playing Ella, the protagonist) and Kyle (playing Samuel) suggested doing a hug instead of a handshake to
show Samuel’s appreciation for being saved. They felt that this would make the story more realistic and would
better show gratefulness, gratitude, appreciation, and the romance between the two characters.




Short Film: Final Cuts

Matthew Williams Short Film - Dreams and Dilemmas

| want this short version of my short film to be submitted as it smoothly transitions
between credits/opening titles and the short film sequence itself. This version also
shows how | have taken on feedback from distributing my rough cuts for constructive
criticism and has the most Video Effects (VFX) so that it can appeal to its target
audience; and so that it can create the most interest out of all my other short film
exports. =

CREW

DIRECTOR: MATTHEW WILLIAMS
PRODUCER: MATTHEW WILLIAMS

CAMERA OPERATOR: MATTHEW WILLIAMS

n R E A M S ’A- N D n I I F \4 M A ¢ AUDIO OPERATOR: MARS TAYLIOR

EZTLI THOMPSON, CHARLIE FARMER

Short Film Director’s Cut (Improved) - Matthew Williams

This Director’s Cut has y final cut of “Dreams ad Dilemmas”, with a voiceover of myself
performing a running commentary over it to describe the short film’s content, and the
reasons for what | included in my short film. There is no music, =meaning that we can

also hear what is occurring inside “Dreams and Dilemmas” s well as my voiceover.

Al Short Film Project Directors Cut

prosved) - Mzt

PROOF OF SUBMISSION

As of around 18:20 on Friday 22" April 2022, both the “Matthew Williams
Short Film — Dreams and Dilemmas” and “Short Film Director’s Cut (Improved)
— Matthew Williams” have been uploaded onto a Tiny URL. The said URL is
located in the “Short Film Production” Dropbox, within Level 3 Media Practise
Year 1” on Microsoft Teams.

Josh Sparkes is requesting files for

Please submit your short film as an MP4

Matthew Williams Short Film - Dreams a... ¢

Short Film Directors Cut (Improved) - Ma... %

- Add more file Hey Matthew Williams, your upload was successful!
First name * Last name * We'll let Josh Sparkes know that vou uploaded files
Matthew ‘ | Wil\iams‘

Upload more




Short Film: Post-Production & Critical Evaluation

Creating and Editing My Short Film

Creating and Editing My Short Film

Creating my Timeline

First, | began by going into the windows search bar and typing in Adobe Premiere Pro, opening the
app cnce it had appeared. Before beginning my project, | created my timeline, choosing 25fps and
ensuring that y fame size was 1520pby 10B0p to match with the settings, framerate, and frame-
dimension of m original footage.

This also included naming my project: | named it a5 “Dreams and Dilemmas Final Cut” to make my
file easy to find, making it more accessible and helping me to have more time to edit my footage
due to being able to find my Premiere Project.

Inserting and Organising My Clips

Secondly, | import my video footage into Premiere and began using the Razor Tool to only keep
what was necessary and to begin with erdering which footage went where. This enabled me to
begin with creating my seguence so that | could replace the camera audio with a synced audio

track recorded separately from my camera filming system.

Replacing the Camera Audio with ADR

Once my dialogue-based footage was organised in it correct order, | began by replacing the camera
audio with another audio recording; this other audio recording has been recorded at the same
time as the camera took place was easily synced in Premiere because | had used a Clapper at the
start of each clip containing any spoken sound.

Creating and Editing My Short Film

Audio Editing my Soundtrack in Adobe Audition

| opened a “Multitrack” session in Adobe Audition and chese 48000Hz to match with the settings
of my ADR Audic Recordings. | then added my snort film with the ADR into Audio and selected
“Edit to Video".

From there, | carefully added a range of Sound Effects, Music, the audio Narration to cpen and
close the Short Film. This shows that | met my target of improving my audio levels, as | also made
an array of audio adjustment to the levels to prevent peaking and ensure that everything blended
well together. | exported this audio piece as a MP3 and referred to it as my “I3 Short Film Audic
Soundtrack”, saving it in my short film folder denotation to make it easy and accessible to find.

Adding the Audio Track Into Premiere

| added the new MP3 of my “L3 Short Film Audio Soundtrack” back inte the Premiere Project that |
had used for creating my short film seguence. All audio inside this project was replaced with mv|
“L3 Short Film Audic Soundtrack” to ensure that my short film has a professional, cinematic,
aAtmespheris and high guality of audio to play alongside the visuals.

Appling my VFX (Visual Effects)

After applying my ADR Audio Recordings for the dislogue, | added Visual Effects such as transitions
to integrate between each scene — such as the flashbacks and visions in my short film (where |
used Monochrome to represent the past and negative emations/experiences felt by those at the
helm). To make my shots Monochrome, | went into the “Calor” workspace and lowered my
"Saturation” to "0.0".

| also used the Masking Tool to show Samuel ghost entering Samuels body — connoting his
resurrection and the difference between life and death. This helps us to interpret the benefits of
what using your talents for goed and looking out for other people can do. ol

Fa

. A

Exporting my Visual/ADR Track

After creating my initial sequence through Premiere and replacing its audio with ADR, | exported
my sequence {with the dialogue and all my visuals enly) 25 an MP4 file through the settings
“H.264" and “Match Source — High Bitrate”. This is so that | could create a playable version of my
short film to audio edit with in Adobe Audition

| named this file “Sample of Visual Seguence for Audio Editing With” so that its name was
appropriate and relevant for what | wanted to use it for. This also ensured that | kept it separate
from all my rough cuts as the “Sample of Visual Sequence for Audio Editing With” only contains
visuals and ADR Audio.

Creating and Editing My Short Film

Adding to “Gold Cinematic” Title Sequence and Motion Graphics

After all my audie and Video Effects had been applied to the rough-cut sequence of “Dreams and
Dilemmas, | began focusing on my credits and titles. This is because | received lots of feedback
fram my Work Experience employers during the post-production of my short film. They felt that
finding a new style of film-title to better suit my steryline would enhance my media production; |
tool their advice because of them being professional of their own advertisement, media content,
and marketing agency.

Before creating my titles, | researched the history of film titles and their different styles. After
locking at several example, | felt inspired to use similar titles from the TV Show “Merlin®, which
uses gold Sans Serif titles to stereotype the wealth of Camelot, and magic.

In doing this, my employer helped me in sourcing “Geold-Cinematic” Titles through Envato.com
(which lets you download royalty free music, SFX, videos/phots and motion-graphics). | then edited
them in Premiere through editing the colours in Captions, retyping each set of copy, and splicing
this motion graphics file necessary.

In miy short film, | kept the text gold to stereotype that Ella’s heart is kind and metaphorically
made of gold (for instance; good will, care, sympathy, and compassicn). | also made the particles a
red to appeal to a female target audience and to symbolize the short film's romance and
friendship.

After adding my Opening Titles and Initial Credits, | used Envatio.Com to download a track of
royalty music called “Magical Fantasy Choir”. | used this compesition of music because the
denotation of a cheir and high-pitched glockenspiel-like timbre made it sound mythical and
magical. | also used it because the tune sounded happy {making it appropriate for children) due to
the high-pitched timbre and it being in a Major Tone.



Post-Production Feedback: Short Film
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Correcting my Credits:

Many people felt that my credits were hard to see due to them being too dark and blending
in with the background and because some of the credits had poor focus. So, | adjusted
them by creating new credits, selecting the “Roll” option and making them white so that
they were easier to read. | also made them “Times New Reman” to suit my storyline and
show sophistication, and increased the spacing to make them easy to read and so that they
did not feel too squashed.

Updated Credits

Qriginal Credits

In the screenshot on the right of the screen, we can
see how | used the “Captions™ workspace in Adobe
Premiere Pro so that they were sasier to read.

Creating and Editing My Short Film

Rought Cut and Feedback

After completing my rough cut, | exported my complete sequence with the "H.264" and
High Bitrate settings, naming it “Rough Cut [No.] — Note of the Improvement Mad”. | named
my rough cuts in this style so that | could best show evidence of how my exports developed
based on feedback.

Improvements made included changing and removing some of my “iffy “transitions s that
they better suited my story and showed more variety. | also more Motion-Graphics to
emphasize Ella’s shock and disbelief towards Samuel's death and improved my credits by
making them white and Times Mew Roman; so that they suited my opening titles and
storyline, and so that they were easier to read.

After incorperating as much of my rough-cut feedback as possible, | exported my final cut in
a folder called “Final Cuts”, naming it “Matthew Williams Short Film — Final Cut” so that |
krew that it was my final cut, ensuring that | could submit the correct version of my short
film. i

For exporting the Rough Cuts and Final Cut of my "Dreams and Dilemmas” short film, |
chose the following settings

* “H.264", “Match Source — High Bitrate": | chose these settings so that | could export
my project into a single file that is playable on multiple devices. This ensured that |
reduced any risk of tachnical issues and made my final cut accessible to watch to
make it a successful media product.

+ Name—| named my final export “Matthew Williams Short Film — Final Cut” to
symbaolize that | had completed my project until further notice and to name it
efficiently and professicnally, making it accessible and easy-to-find

* Framerate — | exported my project as 25fps because it matched the framerate my
original and edited footage, my Timeline for video-editing had been created in 25fps
and because 25fps is the standard framerate for the UK.

* Compression/Frame-Dimensions: | used 1920 by 1080
pixels to match the height and width of my Premiere
footage and original footage (which is 1920 pixels by
1088 pixels).

Post-Production Feedback: Short Film

Using Key frames to zoom into Ella’s Face:

pH FRANCESCA vay

The last improvement made to my short film was through Key-Frames as one person
suggested zooming into Ella’s face to shock her shock and disbelief after her vision of
Samuel’s death. To act upon this feedback, | went into the "Effects” panel on the Source
Panel and tried using a “Cross-Zoom” as tis transition can be used for zooming and out of
clips. However, the “Cross-Zoom” did not apply onto my clip due to me using the start of
my clip, and not the end.

Alternatively, | decided to use Key-Frames to create a zoom-effect as | had recently been
practising and developing my skillsets towards Key-Frames as part of Work Experience.

First, | razor-cut the relevant clip after around two seconds of it starting. | put my play-head
to the start of the cut clip, and pressed the watch icon next to the “Scale. | went halfway
through the clip, adjusted the Scale and pressed the watch icon next to this section to
create another Key-Frame. This was then repeated at the end of the clip — meaning that my
footage zoomed into Ella's shocked facial expression at a medium,/fast speed. At the end of
my edited clip, | added a “Cross Dissolve” so that | could return to the original scale fthe

clip smoothly and create interest for my target audience.
.

Page 1

Short Film Evaluation

Our short film had to include the following: Dialogue, at least two different filming
locations, at least one character and a moral appropriate for children and it had to appeal
to those between 6and 19. ™

Short Film

SHORT

PROJECT

For my Secondary Research | researched short films/films/TV by considering their content,
meaning and how they inspired my own ideas. Next, | created a survey for my Primary
Research through Microsoft Forms — so that | could ask which ideas my audience prefer. |
used Microsoft Forms because it lets autosaves your work and generates all the data into
graphs, tables, and word-clouds so that it is easy to interpret.

-

Short Film — Post It y vl




Based on my Primary Research, | combined two of my main ideas to create “Dreams and
Dilemmas” — where a girl misses an exam to save the boy whom she admires.

The moral of my story is to promote friendship by making people look out for others. It also
questions whether friendship or education is mere important.
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| generated my ideas through mood-boards, mind maps and an initial script. Other pre-
production produced included a treatment, storyboards, shot list, proposal, resources,
personnel, a presentation, call sheets, talent release forms, location recces and risk
assessments.

Page 2

Before pitching my short film, | did a rehearsal shoot to search for any issues and find ways
of solving them to make my short film more successful. This included a scene of shot on
uneven ground — which required a rehearsal for finding the best way of tackling the issue —1
used the footage to fill in an Editors Rush Log.

My idea was pitched on 31/01/2022 through a presentation: Issues included a lack of
preparation because my PowerPoint images did not work on the interactive board. Next
time, | will try to do more test runs before pitching my ideas; in my Treatment, | also altered
the genre of “Magic / Fantasy” to “Drama” because “Magic” is not a genre, and because the
media lecturer felt that it would reflect my storyline better.

During filming, | recorded the audio and visuals separately so that | could produce high-
quality audio, as one of my targets is to improve my audio levels. This involved using a

Zoom because it records into your SD Card. m

I hired a laptop for post-production due to Work Experience (07/02/2022 to 18/02/2022)
preventing me from editing at college.

| began by adding, trimming, and dragging the footage so that | could organise what |
needed. The dialogue was synced with the visual footage. This was exported and added to
Audition —which | used for adding music, sound effects and voiceover narration. This
enabled me to create a high-quality audio soundtrack for my short film {which | added back
to my visual sequence in Premiere once it was completed).

Page 3

During work Experience, | received feedback from my peers, keyworker, and Work
Experience Employer: consequently, | replaced the pink text with “Gold Cinematic” motion
graphics, changing the colours to make it look mythical. However, this made my credits
hard to read. | also learnt that using motion-graphics makes it longer to redder a project
because due to its file size. l

>
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I improved my credits through using “Type Teool" and making them white text so that they
were easier to read. | also learnt how to “Roll” the credits upwards and increase the spacing
for each letter.

More feedback included adding a zoom into Ella’s face when realizing that Samuel is dead.
However, it would not let me add a “Cross Zoom”. So, created some Keyframes and Edltlng
their Scale — allowing me to zoom into Ella’s face to show her shock and disbelief. .~

I also learnt how to edit my project’s sequence Settings because my videos kept on

exporting to an incorrect frame rate. By learning new skillsets in Sequence Settings, | have

rectified these projects so that they are to 1920 x 1080p.
™~
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Short Film: SMAR'T Targets

Improving my Canera Framing:

On 29" March, | sent my music video and short film to media lecturer Golden Sie this
tune as it Siaploya to gain some professional feedback towards these productive. In
regard to my short film, the main improvement which Golden and | discussed was
framing. This is because on Medium Close-Ups, you could see the shoulder of whoever
sat next to the subject. This issue was mainly occurring during the scene where Ella and
her best friend have a day-to-day conversation in the Cedar Courtyard, before their
exam.

To prevent this from happening again, | will ensure that any character in a conversation
scene sits further apart and not too close together. This will make it less like for
someone’s shoulder to be in frame because it would be further away from the subject,
and hence further away from the camera.

Another way of me combating this issue will also be by using Shot-Reverse-Shot. If |
could this in a reshoot of my short film, | would shoot an Over The Shoulder Shot from
both Ella and Emma’s viewpoint, alongside Close-Upas and Medium Close-Ups from
both character’s viewpoint. This would give me better contingency planning by providing
with better shot to use if a particular take or shot is shot filmed unsuccessfully.
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Music Video: A

Music Video

Music Video production is an exciting
opportunity for content creators and musical
artists to use visual language and creative
video technology to express themselves! Many
media professionals and students aspire to
produce music videos. It is important to be
able to work in large teams and create a
product that reflects your artist/client’s
creative vision and target audience.

Background:

You are being given the opportunity to produce
a music video product for either a local up—

Requirements:

and coming musical artist, or a video for a

already established artist, where you will use

your understanding of cinematography and

visual language to appropriately represent the

artist and explore the chosen song’s meaning
DEADLINE: 01.04.22 @ 09:00am and message to the audience.

Showing and Feedback session: 01.04.22 : 14:25pm

Music Video

Requirements:

Preparation:

Artist/Market/Audience primary &
secondary research
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Idea generation [

d/reference i ‘ 4
material/Mind Maps) 28
Song and lyrics analysis (identify

meaning, content, imagery,

narrative, style)

Evidence of legal and ethical
considerations

Full Production Schedule
Continued...
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Call Sheets (for each shaating day)
N Techateal Risk assessments (of each shooting location)
Skits Location research ‘Recces/( /i
Talent Release forms
- Professional
Practice Rushes Log

- Communication

ssignment Brief

Music Video

Music Video

You are producing a music video for either an up-and-coming local
music artist or an already established musical artist (this is the one
project where you can use royalty constrained music)

Requirements:

Criteria:

g erming +  Your music video MUST be edited in either Adobe Premiere Pro or DaVinci Resolve
ldeas
* Your music video MUST include at least three of the following conventions:
- Problem - Lip Syncing
Solving - A structured narrative
- Music Synced Choreography
- Technical - Chromakey
sl - Lyric interp /e or¢ lidation of

- Professional Duration : Between 3 — 4 minutes

Target audience: 16 — 19 yr olds

Practice

- Communication

Music Video

Music Video

Requirements:

Pre — Production:

Full video treatment

|

Continued...

Music Video

Criteria:

~Informing
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- Problem

Solving

- Technical

Skills

- Professional

Practice

- Gommunication

H H Music Video - -
Requirements: MUSIC Vldeo Requirements: MUSIC Vldeo
Post — Production: Post — Production:
Edit decision list F 4 Criteria: Feedback and review documentation (to P & L «
h_ include questionnaire and critical review ~!
Behind the scenes (Photos & Video) 3 Biatarming of rough cut and overall project) ] \
[ [
Ideas
Postproduction reflective report i Final evaluation: at least 750 words i ‘ '
(750 words) f
= Problem
Solving
- Technical
Skills
- Professianal
Practice
FinaniiE Postproduction Report due: 08.04.22 @ 17:00pm




Music Video: Production Requirements

Aims and Objectives of My Music Video

The purpose of my music video is to tell the story of the breakup of a meaningful
relationship. This is shown through a Structured Narrative where Kyle will cheat on the main
protagonist. To do this, | have split my production into two scenes: in the first one, we see
the effects through a Close-Up of the main character crying, followed by a Wide Shot to
show the emptiness and loneliness in her life and Two Shot of the protagonist and Kyle to
connote the cause of the effect, and to create contrast. This links to the grading criteria
because it requires me to use three out of five techniques. It also links to my song and
primary research because Queen’s songs are meaningful and evocative and tell a story,
which is what | am trying to do in my music video.

The second aim of my music video is to show abstract representations, and symbolism to
demonstrate experimentation and Disjunction. This is to make my music video unique and
interesting to which for my target audience, alongside surprising. | plan to use this to
present my music video in Open Narrative.

Treatment
Written By: MMatthew Williamsz
Working Title: Save Me
Type of Production: Music Video
Duration: 3 to 4 minutes
Synopsis A synopsis Is o brief description of your ideq.

In my music video, a protagonist is in a happy, and healthy relationship with her boyfriend until she
discovers something shocking about him {the cause of this sheck is not revealed to create mystery). This
ends their relationship, and the protagonist realizes that all her happy memaories and lifestyle was a lie —
however, she frequently questions herself and feels confused by her breakup.

Eventually, both the male and female get back together to create a happy ending. This is because my
Primary Research shows that my target audience want an ending which is uplifting and not too sad or
macabre — this will connote n ideclogy that not everything has said by one survey responder) “has to be
setin stone”.

Narrative Structure This refers to the progression of events, key scenes
and whether my narrative is linear, non-linear,
closed, or open.

Mon-Linear Narrative

| plan to show Mon-Linear Narrative to emphasize the different between Evie’s life during and after her
meaningful relationship — this will create meaning because it will connote the protagonist as being happy
when with Kyle. Alternatively, shots showing the effects of herb breakup will show Cassidy as being
distraught, upset, angry and depressed. This will connote a meaning that her relationship was
meaningful, and that losing it is a great personal loss for her which affect her mental wellbeing.

| also plan to use Non-Linear Marrative so that | can showcase lip-synced singing towards the lyrics to
create contrast and interest, alongside a variety of shots. And at times, | wish to expreierment with shats
of the main protagonist wearing an eye-mask and cloak to symbolize lies and deceit.

Non-Linear Marrative will be shown through the repetition of certain shots -such as the symbolisms of a
grave with a romantic item to show the death of a relationship.

Open MNarrative

| plan to use Open Narrative in the music video, because in a Mid Shot the girl enters the classrooms and
stocked, shocked with her mouth open wide in disbelief. Originally, | planned to show Kyle cheating on
the protagonist but have decided to not show the cause of the shock to create mystery {Open Narrative).
This will denote my music video as being more open-to-interpretation so that | can create interest for my
target audience.




Production Requirements and Pre-Production:

The assignment brief has asked for a 3-to-four-minute music video with no swearing or
offensive language. There best be at least two filming locations, one character and the
song must be from an upcoming loa artist or an established band. For the song, we ARE
allowed to download our songs from the internet if using an Established Artist. We must
also use three of the following techniques: lip-syncing, a structured narrative,
choreography, chroma key, and lyrics interpretation.

| Have used an established artist due to creating a music video for “Save Me” by Queen.
This is evident in my Artist Research where | have considered how my band would want
to be stereotyped and their own style of music, lifestyle, clothing, and media content.

For Idea Generation, | have shown Secondary Research to consider how my client would
want to be represented in their music video, and Lyric Interpretation through a Mood-
Board by using images related to the song’s lyrics of “Save Me” b Queen as this is the
song which | ultimately ended up using for my music video. Symbolisms are also
included within my Mood-Board.

Further Lyric interpretation is shown through my Lyrical Analyses, Treatment,
Storyboards and Shot — which also shows Lip Syncing, Choreography, and a Structured
Narrative to ensure that | use at least three of the video techniques provided in the
assignment brief. | have also used my Storyboards and Treatment to adhere to keeping
my music video between three and four minutes long.

As you can see in my music video, | used three characters to show the protagonist being
cheated on by her boyfriend. This is to make my storyline emotive, evocative, relatable,
and hard-hitting for my target audience and shows that | have a least one character and
above in my music video through the use of my Personnel List, Storyboarding and Shot-
List.

In this project, | began creating my own templates of Risk Assessment and Recces to
make them more colourful whilst keeping them as professional as possible. This shows
that | have met the criteria through using two different locations — this adds variety in
my music video to create contrast and interest.



Title: “Music Video Project Overview”
Author: Josh Sparkes
Link: https://bit.ly/3v5mDZI

Deadlines and Constraints R e Music Video

You are producing a music video for either an up-and-coming local
My ma in constraint is timin g music artist or an already established musical artist (this is the one
project where you can use royalty constrained music)

Criteria:

because the music video is due on at

g ecming *  Your music video MUST be edited in either Adobe Premiere Pro or DaVinci Resolve

09:00 on 1% April 2922. To work

around thIS deadline, my ﬁrSt Week . ¥ - :’?pu;ymn:is‘:';videoMUSTincludeaz.‘easrrhreeof:he_fo”owr'ngcanvenrions:
T . . Solving - Astructured narrative

will involve idea generation through - e e

- Chromakey
- Lyric interpretation/extension or consolidation of meaning

- Technical

Arist Research, Lyrical Analyses of
the chosen song, a Production

Schedule, and Primary Research. In sl el
my second week, | plan to do Pre-

Production of my idea, followed by
Production in week in the middle of
March. This means that | have time
to plan and film my music video
production whilst still working on this project promptly. Around a week will be provided by
myself for post-production and feedback so that | can make the most out of the comments
given and so that | can be as creative as possible when video-editing my sequence in Adobe
Premiere Pro.

Skills

- Professional

We are required to use either DaVinci Resolve or Premiere Pro: | will be using Premiere
because DaVinci did not work on laptop when using it from home. This means that in the
third and fourth week of my music video, | will be filming or editing when in college. The
same will also apply for using production equipment such as camera, grip and lighting.

No offensive language is allowed for the production. To avoid any offensive language, all the
lyrics will be thoroughly checked before | go ahead with the song, and any swear words or
offensive language will be edited out in Post-Production. Too much offensive language or
swearing will result in my refusing to use the relevant song. In terms song, | will be using
“Save Me” by Queen because it is by an established artist and because my criteria require
music from an upcoming, or established musician/s.


https://bit.ly/3v5mDZI

Target Audience

For my target audience, my assignment
brief has set the age range at 16 to 19
years of age. To appeal to this age
range, | will use actors between 16 and
19 so that my music video can relate to
my target audience.

In relation to gender, my music video
will most likely appeal to a mainstream
demographic of females. This is because
my music video’s Structured Narrative
contains genres such as Drama and
Romance. This is because females are
sometimes stereotypes with love, and
romance.

In terms of psychometrics, my short film
will relate to Reformers who ek self-
improvement. This is because the
breakup of relationship can make
people want to improve themselves or
could because they want to see
improvements in how they are treated
by other people, Furthermore, this
music video will also relate to Strugglers
to empathise with the hardship felt by
the protagonist due to the death of her
meaningful relationship.

Larget Audience Wha will your music video appeal to? You could
mention the following: oge range, gender, lifestyle,
hobbies/interest, psychometrics, socio-economic
Status et

Age Range:

For my Music Video, the assignment brief has set my age range at 16-to-19-years-of-age. To appeal 1o
this age range, | will be showing actors who are within the same age as my target audience. | will also be
showing classrooms to connate mystery lies, deceit and secrecy. All thee conventions and mise-g;scene
will hopefully relate to my target audience to make my music video as successful as possible.

Gender:

Faor my target audience, | am aiming towards a female demographic. This is due to the storyline being
based on romance and relationship which most people might stereotype females with. Furthermore, it
will appeal to female because my protagonist is played by a female cast, meaning that female teens will
be able to empathise with her more than a male demographic would and meaning that the music video's
Structured MNarrative will relate more to females than males.

Lifestyle:

This will appeal to those who aspire towards a healthy relationship, because romance and relationship
gre the key themes of “Save Me". It may also attract people who are strong-willed, and strong within
themselves mentally and emotionally due to the heart-breaking storyline shown in my music video.

My music Video may also appeal to Performers and Musicians. This is because the songis by a band
called Queen, who are often interpreted with connotations of flamboyancy, artistry, shawmanship, and
theatrical-like performance, espedially Freddie Mercury (who was the band’s lead singer). Furthermore,
my music video contains Eye-Mask and a Cape to symbolize lies and deceit; these props may relate to
artist, and those in Performing Arts due 1o the Eye-Masks and cape being flamboyant and theatrical.
Furthermore, it would also attract those who work or are into fashion due to this style of character
clothing. Alternatively, seeing an Eye-Mask and cape could provide artists of all kinds and Fashion
Designers with ideas on what they want their next artwork,/fashion-design to look like.

Hobbies and Interests:

Hobbies interest for my target audience could be music because | am producing a Music Video by a very
famous band. This could include aspiring musicians or those who are avid fans of the rock band Queen.

People who are into Performing and Theatrics could be attracted to my music video due to my eye-
masks and cape which could also appeal to those whao like Fashion. This is because using an Eye-Mask
and cape makes my music video abstract, unique, inventive, flamboyant, and theatrical.

Psychometrics:

* Strugglers —Iny my music video, the protagonist suffers through hardship and struggle, due to
the heartbreak; upset and sadness provoked by the end of her meaningful relaticnship — the
status of her relationship and its emotional impacts are |later symbolized by using romantic props
by a gravestone to connote the death of the protagonist’ relationship. This ideclogy of hardship
will relate to a group called Strugglers, who often suffer from hardship [BBC bitesize GCSE “Media
Studies”). This will help my target audience in empathising with the protagonist.




Music Video: Idea Development

Undergoing my Secondary/Artist Research for the UK rock band Queen:

For my music video project, | settled on doing “Save Me” by Queen due to its meaningful and emotive lyrics
referencing connotations if love, tragedy, self-delusion, romance, lies and deceit. These references made it easier
for me to implement a Structured Narrative not my music video, hence why | decided to choose this song.

To analyse songs by Queen, | wrote concise, detailed paragraphs about their content and how it created meaning.
| used these findings to portray an ideology of how Queen stereotype themselves through their music videos.
What | discovered is that this artist is very flamboyant and theatrical -which inspired my story due to using
romantic symbolism and eye-masks, and a cape to represent Queen’s flamboyance and the themes of “Save Me”.

Bohemian Rhapsody
Link: https://www.youtube.com/watch?v=f19rUzIMcZQ

Mystery is further connoted through the denotation of Iyrics in references such as “Just

»ow

killed a man”, “sent shivers down my spine, body’s aching all the time” and “Galileo,

The lyrics create mystery because they are obscure and sometimes rhetorical (“Can you do Figaro...” This shows pain and agony from the singer’s perspective, but | feel that this could
the fandango?” This is shown through denotations of shadows and sharp contrast of the be better reflected through showing a storyline relevant to the song’s lyrics — such as
high-key faces amongst a black background to create an eerie, creepy and slightly sinister Freddie getting rid of his old personality to create a new one. This is because, Freddie

feel —almost as though it is melodramatic. This helps to convey Queen’s flamboyancy as a Mercury had (at the time) reinvented himself as a flamboyant rockstar

band and icon.

I like how the song is unpredictable because it shows different tones and genres of music.
For instance, the ballad section is a medium-pace to connote a stream of pain and agony —
with green lights to relate to relate to nature — perhaps referencing to Freddie’s body. This
creates contrast to create interest for the target audience and cover as many genres as
possible.

The mid operatic section meanwhile links with the opening as it uses the black-and-white
overlayers — zooming in to Freddie’s first line to make us focus on him and using prisms in
front of the lens to create multiple images of the operatic bandmembers — to fit alongside
the choir-like opera sections and hyperbolizes it as being very choral and operatic, giving an ;
insight that there may have been lots of overdubbing. Meanwhile, the fading of the band’s = w ‘M‘l'
face/s as they say “Figaro” and “Magnifico” helps to reflect the layers of vocals which blend
into each other to create an echoey effect; this makes the video look smooth and sleek.

did not exist and music videos (or “Music Promos” as they were often called in those days”) I Oh, baby, can't do this to me, baby J
were a rarity.

At the time, this would have been highly cutting edge and innovative because video editing

How did “Bohemian Rhapsody” inspire my music video?

For my music video Project, | analysed “Bohemian Rhapsody” because it’s denotation of Visual Effects, the song’s
length, and its mysterious lyrics made this music video cutting-edge and futuristic for its time-period.

Based on the Visual Effects in “Bohemian Rhapsody”, | decided to use Mult-Framing during video editing to create
interest and a wide array of Technical Skill through demonstrating my knowledge with Premiere Pro. Another
reason for creating Multi-Framing was due to the Queen’s operatic., choral and orchestral quality of audio during
the Opening Lyrics, and the Operatic Section in the middle of “Bohemian Rhapsody”.

As inspired my “Bohemian Rhapsody’s” overlaying and effects for the Operatic Sections, | also experimented with
Eyeballing to replicate Queen’s choral-like sound. Again, this added degrees of experimentation so that | could
make my music video as creative as possible.

Another technique that | used in my Final Cut was to have an Extreme-Close-Up of Freya of wearing an eye-mask
over a Medium Close-Up of Freya turning away from us (with an eye-mask) — lowering ECU’s opacity and making
the Medium Close-Up Monochrome in doing so. Again, this is to stereotype Queen’s flamboyancy, theatrical
attitude, showmanship, and their choral-like audio quality.




Inspiration for Monochrome
Lighting - “Radio Gaga”:

| analysed “Radio Gaga” as it often switches
between Monochrome Lighting to show the
past and an eerie address towards
Dystopian Future, and colour to show
Queen performing the song “Radio Gaga”.

As inspired my Music Video Project because
| decided to make my own “Save Me” music
video Monochrome. This is because (based
on the lyrics), | filmed a Structured Narrative
about the breakup of a meaningful
relationship from the victim’s point-of-view.
| felt that this would help to connote the
sadness caused by the breakup, alongside
the relationship lies and deceit.

Ultimately, | decided to only use
Monochrome for some Close-Ups And
Medium Close-Ups where | shot one of my
actors wearing a cape and choreographing
with an eye mask in the TV Studio.

This is because using Monochrome for my
music video will have prevented me from
best connoting lies and deceit; and would
have reduced the variety of camera shots to
create interest and meaning for my target
audience.

Analysing “Flash Gordon”:

| decided to analyse Flash Gordon due to its
being a movie soundtrack; this is an iconic,
innovative, and important soundtrack as it was
the first Rock/Pop-score to any movie
whatsoever.

Based on this, | analysed “Flash Gordon” so that |
could evaluate a wide range of different songs
and how they showed their purpose. Another for
analysing “Flash Gordon” was because the
advertisement is theatrical due to it showing
scenes from the film “Flash Goron”. This made
me consider how | should show Queen’s
flamboyancy and theatrical nature through my
“Save Me” music video; it also made me consider
how they would want it to be stereotyped in a
music video.

Radio Gaga

Link: https:/fwww youtube com/watch *v=azdws Xl mrHE

The beat suits the music well because it is very even and does not change — suggesting that
it may have been edited into a drum loop. This fits with the themes of automation of labour
— as shown through the shots of the pistons and workers entering the factory. This creates a
very serious, grown-up appeal but could also be seen as sinister because it is as though the
workers are being controlled.

This is reinforced by the handclapping on "Radio Gaga” with the hidden faces suggesting
that they could be robots. This is implied further at the end of the music video, when we
cee Freddie Mercury’s face appearingon a robu:uti

.

Rk Ty

| feel that the denotation of Monoechrome adds futurism to make the video unconventional
— because we see the band travelling in a sci-fi city; yet it is shot as though it is in the past.
Meanwhile, the video begins with symbolism and visual denotations of footage from the
London Blitz — this makes the music video innovative and cutting-edge; as well as dystopian
[this is because of the London Blitz, the destructed and suffering that is denotated at the
ctart and then at the end of the music video). This is a fascinating plot twist, because it is
telling a story of destruction: it makes us questions whether Queen and their factory
waorkers are to blame for the havoc wrecked seen in their music video for “Radio Gaga”.
This is connoted further by the Wide Shot (M3 Framing) where Freddie is made to look as
though he is pushing apart a building — this denotation and convention is being used to
symbalize Queen’s influence, iconic status, and power as musicians. p.

Flash Gordon

Link: https-/fwww youtube com/watch?v=LfmrHTdXgKa

In Flash Gordon, Queen have decided to use a technigue called Synergy — whereby Queen is
promoting both their music and the film Flash Gordon, this is interpretated through the

denotation of performance video intertwined with film — connoting that Queen may have
also written other film scores for Flash Gordon.

This is cutting edge as cutting in film with popular
music would have been uncommon in 1980. Doing
this suggests that Queen is trying to extend out of
just music and into creative media and filmmaking —
making the band adventurous, flexible and creative.

Queen's use of Synergy also helps to act as a Film
Trailer, because it is denoting previews of Flash

Gordon's mise-gp-scene. This reinforces the purpose of film promeotion and advertisement
by enticing the target audience to watch Flash Gordon — achieved by not telling the whole
story.



Who Wants to Live Forever? These Are the Days of Our Lives

Link: https://www.youtube.com/watch?v=_Jtpf8N5IDE

The music video for Queen’s “These Are the Days of Our Lives” is somewhat disturbing and
highly tragic. This is because — despite the visual language of monochrome — Freddie
Mercury is represented as looking gaunt, haggard, weak and seriously ill. This makes thee
music video more about Freddie Mercury and the end of his life because of his health
portrayed in the music video; this makes us fear for Freddie Mercury's safety and makes us
feel sympathetic towards him. Consequently, “These Are the Days of Our Lives is thus a sad,

The music video and the song combined give off a very religious mode of address; this is
due to the song being minor, its lyrics, the denotation of smoke, the electric-organ music,
low-key lighting and the denotations of candles. In particular, candles often symbolise life,

death, resurrection, and religions such ass Christianity (perhaps because candles are often sorrowful ballad that feels like a tribute.
seen in churches). These connotations of life, death, resurrection, revelation and religion

help to give an auspicious and almost sacred tone to the music video. This could be a

possible representation of Queen’s status in music being holy.

This traditionalism is also represented through the denotation of an orchestra which hints The video is also minimalist because it simply shows the band performing. This helps to

at the band’s possible inspiration from classical and historic music such as the Barogue connote a more peaceful, relaxed mode of address that is at ease with its circumstances. It
Movement (which used a harpsichord, like the electric keyboard opening “Wheo Wants to connotes that the bandmembers are restrained, calmed, relaxed, gentle and soft. This

Live Forever?"). This makes the music feel grown-up so that it can appeal to adults. makes this song innovative and unique because many songs by Queen can often be more

. . . . L R guitar based and heavier in how rock-heavy it is.
This grown-up approach is further reinforced by the mise-gn-scene containing smart suits —

perhaps to symbolise the band’s liking of Classical Music and acting as a representation of
the sophistication of those who are stereotyped with liking artists such as Mozart, Bach and
Vivaldi. However, it could also be the band trying to stereotype themselves with the
ideology of being professionals that take their music seriously and try to make themselves
(and their music) look and sound good. This could be so that they can appeal to their target
audience.

Perhaps the ending is the most special moment in that Freddie says the dialogue of, “I still
love you.” This connotes the target audience as loving, gentle and compassionate because
he is telling us that he loves us, connoting that he has a genuine care for his target
audience; or that he is reaching out with a friend or parent. This connotes Freddie Mercury
as being romantic.

Queen Analysis - “Who Wants to Live Forever:” / “These Are The Days of Our Lives”

| chose to analyse “These Are The Days of Our Lives” and “Who Wants to Live Forever” as they have emotive,
poignant, and meaningful lyrics and well as music videos which are emotive, meaningful and use a range of video
effects and mise-en-scene to show themes of religion, resurrection, life, and death. This inspired me to use a prop by a
graveyard to symbolise the death of a relationship for “Save Me”, alongside monochrome lighting to represent lies
and deceit through eye-masks and a cape (which was inspired by “These Are The Days of Our Lives”.

Incorporating Queen’s Housing Style:

In my last page of Artist Research towards “Queen”, |

Further Points analysed their band name and emblem which inspired my
music video, because | make my storyline emotive, hard-
hitting, and flamboyant to stereotype and represent the
flamboyancy, showmanship and artistry connoted through
Queen’s branding style. To do this, | used the breakup of a
meaningful relationship for creating a Structured Narrative
and eye-masks to show the performances and showmanship
in Queen’s music videos.

What does the title “Queen” convey?

The title of Queen conveys that the bad are
very regal, traditionalist, and sophisticated —
which seems present through the sometimes-
complex song composition. This stereotypes
them with an ideology of being pompous and
flamboyant ad is a fitting name; its one-syllable
shortness clearly shows or connotes an
interpretation of wanting to be known and
remembered, because using a short magisterial
name makes Queen more memorable and
iconic. This is even more so prevalent because

| also made my copy Times New Roman because it reflects
the ideology justinterpretation with:my the neat, elegant housing style of Queen’s band-name and
analysis of “Queen” gives you an idea of what

the band is — creating excitement by creating made it red because Queen uses a lot of red, orange, and
target audience anticipation of the following which | have described earlier in this yeuOW in |tS emblem.
paragraph.

Analysing Queen’s Logo

The logo matches well with its brand heading because its is connoted to be denoted as
being regal, and royal-looking; perhaps symbolizing a band with massive ambitious and
hinting at the ego of their belief in their music, and confidence which could be seen as
extreme confidence by some.

Using a royal format adds to depths of complexity, flamboyancy and sophistication to

appeal to The Upper Middle Class (doctors, lawyers, and bankers). It connotes intricacy and
the time and effort put into the branding, indicating that the band were serious about their
musical careers with awareness of how art and graphic design can be used to create a Matthew Williams - Final
housing style of branding.




Lyrics Analyses for Save Me by Queen

The denatation of repetition connots begging, and exaggerste desperstion for the writer
to be saved. This could be to show 2 petty side; or a side fearful of what he may be facing.

“The slate will soon be clean™ metaphor creates intrigue and interest — is the writer
Chorus AI‘IQWSEIS,_..--' This line shows us that the writer is overwhelmed by his suggesting his confidence and strength? Considering the other lyrics though, |
~ circumsztances ta connote 2n idealagy of hiz mysterious assume that the writer is actually foreshadowing his future through non-linear
situstion being desperate, and terrible. We assume this narrative: by saying “will soon be clean”, he is suggesting that he might be trying to
because he “can't face this life alone”, implying that the singer find closure towards his hardship, This adds some reassurance and prevents the
——— Iz suffering fram trauma through = terrible event such 2= song from lasing hopa of any reconciliation or solution.
dezth, or fziled romance.

Save me save me save me

| can't face this life alone .

Save me save me save me

I'm naked and I'm far from home
“I'm naked” suggest that the writer may be cold but mainty uncomfortable — nakedness could zlzo bea
representztion of feeling exposed, connoting idealogy of the writer feeling wesk and vulnerable.

“Erase the memaories” shows further proof of a protagonist ready to move on and
forget about his troubles. However, this could zlso be seen as denial — making us
guestion whether the protagonist should be dealing with/learning from his

My interpretation of this lyrics could be shown through a High Angle as High Angle's often look down on experiences instead.

their subject to make them wesker through power play. Verse2 V4 Fd
b # g “start again” and "somebody new” connotes
’_/ s realization of what has happened, and an
. = = T B = The slate will soon be clear” interpretation of a writer who will always be
Theizs denotation of past tense shows that whatever occurred is so heart-breaking that it continues to = 2 -
: : ; : = ; I'll erase the memories » courageous and romantic whatever happens —
trouble the singer. This could also be to stereotype him as analytical and observant — adding connotations . c = : e
: 3 ! i : To start again with somehody ey + creating an uplifting mode of address.
of intellect to appeal to the Middle Upper Class: to show the past, | could intertwine 3 story to creste s .
Marrative genre of video. Was it all wasted
- All that love?<«———— | This denotation of rhetorical question questions the
/ = 7 : .
S/ The hyperbale of “Perfect Pair’ connotes that the singer was once in | hang my head and | advertise listener by challenging the if it worth falling in love
Verse 1 f-" y = meaningful relationship {"How | loved you®, "l lave you till | die™]. A soul for sale or rent when it already failed in a relationship. This makes
'E, : This symbolises “Save Me” being a brezkup song struggling to come | have no heart I'm cold inside \ “Save Me” more poignant, influential, and emotive.
It started off so we ’_-" to closure with the end of his relationship. | have no real intent \\
They said we ma_de a perfect pair This metzphor makes the song meaningful by ™| This infers that the singer now sees no resolutian
:—Iﬂ?l]d\l‘?gsillz in your glory agiyuur love zdding intellect and sterectyping the singer as towards his problems and has decided to end life in
Viow: e ¥ H"--H poetic, and romantic/ It also emphasis his 5 i — — " general as shown through the hyperbole “hang my head
Tl’?w cn . il "] heartbreak becauze it suggests happier times, e r:: II'\IEI"I; IO Is?srt EI sianshi and | advertise. A soul for sale or rent”.

& years _0 Care a 0}'3 ty perhaps to ease the writer more through his pain. e an.l:e ora .rnea n_l nem r? SHOAsIE P ica i i i
Were nothing but a sham it seems to the writer by implying the ideology of The “Advertise” metaphor infers that albeit seeing no
The years belie we lived a |i‘e The cxymoran of “lived  lie” and “love you till die” him feeling useless and worthiess. This 50|Uti°f|‘1_bl:‘ endinTg,hthe WftitEF wiants to live Ofn 1rto

i i in hi secure his lagacy. The creates an oxymoron of naiw
Ilove you fill deie ‘\\ \\\ create distrust because we are no longer sure what ED_UI_d Sxploin his ext;eme, perhaps o d t dgnf\l' h s tati fthew
= £ e \‘\\ to believe =nd because it suggests connaotations of suicidal thoughts of *I hang my head". o cDr1 Tagiction per_aps.? fEprEsemaion otthe

The rhﬂ.,-me of ln-e” amfl die “~_ | mystery, secracy, intrigue, and withheld information. confusion felt by the writer himseli.
al?ngsm?the ailmeratlc_:n of ~This makes us question what the singer's views are

lived 2 lie” helps to re_lnfnn:e an his lover and whether his thoughts are battling
the.son_g".s Fhwthems whilst each other because he seems: obzessad and still in
I':EII'ITE:I ing th_emes 0 .strug.gle lowe but also in = slight anger at the same time.
through negative emations.

*After the third chorus, "Save Me” retums to the first verse and then ends with a
chorus.

Here, the writer hyperbolizes his reaction towsards his breakup and struggling to find dosure through the
hyperbole of “love you il | die”. This symbolises obsession towards the singer to sterectype I'm with being
unstable.

Lyrical Analysis of “Save Me” by Queen

When analysing “Save Me” by rock band Queen (which is the song that | eventually
ended up doing for my music video)., | tried to b as detailed as possible so that | explain
the song’s storyline, symbolism, imagery, genre and any key themes or information on
character. This helped me to build a Structured Narrative through my pre-production
which was relevant to “Save Me”. It also helped me to write a detailed, create mood
board and Mind Map which had a lot of feasible and appropriate ideas for my music
video.
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Being Approached by the FCOT Music Students

Whilst helping at an Open Event on 2" March 2022, | was approached by music students
Rebecca Hulks, who plays with a band of other music student from Farnborough College of
Technology. Rebecca and her band were interested in me doing a music video for them, so |
exchanged our contact details for Teams only. We agreed to communicate on Teams as this
is a professional tool of communication which is used word-wide and is industry standard.
Furthermore, contacting via phone is costly and expensive, and people tend to use Teams
more than Outlook. There, | also exchanged the needs and requirements of my Music Video
Project so that the band could productively choose a song suitable for my Music Video
Project.

| had expressed interest in working with a music student to the music lecturer a day before
this occurrence. | felt that working with fort a music student would be like working like a
real-life client. This would have given me experience on wat is like to work for clients in real-
life making this opportunity worthwhile, educational, and more valuable.

IMPORTANT!
LKES and many thanks for agreeing ta do my music video. For my project, | will need the following:

* a3 to 4-minute audio track song which doesn't have any swearing.
* your band's name.
* and a Lyric Sheet (preferably a Word document)
* As much footage of your music as possible.
These resources will be needed ASAP, please could | have them sometime around this afternoon? Many thanks.

Please note that | need my music video completad by 01/03/2022

e Music Video Project Overview.pptx

REBECCA HULKES 03/02 12:00

RH )
Hiya. that is fine, I'll have a talk with the band to see what song they want to do then | can send the audio file and lyrics.

SOLUTION TO THIS OPPORTUNITY FALLING THROUGH:

After a meeting with Rebecca Hulkes on Wednesday 9™ March 2021, it has been decided
that | will be doing a music video for “Save Me” as the band has pulled out of wanting to do
this music video. However, | have decided to use Rebecca and a musician called Dpisum for
the A2 Creative Project. This is because she has offered to find footage of her and Dipsum
performing, and has also agreed to send me a audio recording of a song and its lyrics when
appropriate.



“Happier than Ever”: Idea Development

On 02/03/2022, | was approached by
Farnborough College of Technology’s
Music Department — namely Rebecca
Hulkes after a music lecturer
informed her that | was doing a Musi
Video for my media studies.

When discussing my project with
Rebecca on the same day, | informed
her about the requirements set by
my assignment brief and arranged a
meeting for Wednesday 9™ of March
2022 to discuss ideas, providing that
she gave me footage of her band
performing, an audio file for the song
that they wanted to do, and a Lyrics
Sheet for their chosen song. This
allowed me to set deadlines to
ensure that my Music Video Projects
moved at a good pace. It also helped
Rebecca and the band to understand
what was required from them so that
| could be as successful as possible in
creating m music video.

First, | began by doing some

Researching Rebecca’s Band

Live in The ARIC - RAZMATAZZ

Link: https://www.youtube.com,/watch?v=eAciTwdg5Al

Notes towards the performance:

This music video is an “As-live” performance from a college campus: this helps to create a brand
identity because it shows my clients wearing colloguial clothing to connote 2 more relaxed and
casual mode of address — making the band relatable to a young target audience which aspires to
the music industry.

The college is given a modern, sleek and contemporary representation due to its building
containing these gualities. This helps to show the college’s expenditure on its facilities which adds
in prafessionalism — because it connotes excellence and high quality towards its resources, helping
to create a professional tone towards Rebecca and the guitarist.

Overall, this is an extremely clever song because it is mainly a vocal and acoustic in its timbre to
make it minimalistic and simplistic; helping to connote a melody whose slow pace and guitar
strums create a slow and relaxed tempo. This makes feel at ease and enables Rebecca and her
companion to appeal to a wide target audience.

However, the lyrics are for from relaxed: [t's references to “Fascist” and “Parliament’s filled with
parasites” makes this a much more political song and helps to challenge the reader — as it shows a
world with a corrupt government. Further lyrics such as the verb of “broke my heart” and nouns
such as “friend” infer that this originates from a much more personal mode of address, adding
authenticity and intimacy to the video and explaining the serious facial expressed.

The metaphor of “Monkeys with your name on lights” adds humour due to amuse its target
audience — inferring that this book is also mocking the government, Meanwhile, the imperative
verh of “cast your spells” makes us feel threatened because we warry for our safety. This is
especially because the noun of “spells” symbalizes magic, fantasy, wizardry, and witchcraft.

Secondary Research into the band but could not find any footage of the band playing on
YouTube other than the Artist Research that you can see to the top right of this page. So,
| messaged Rebecca Hulkes and then Alan Horner (who is a music lecturer) after not
hearing anything from her.

Do you also have any footage of you performing at all? 'm struggling to find loads of videos on the FCOT websites/social
media,

REBECCA HULKES 03/03 12:13

RH 2
We have footage of us preforming just not as a full band.

03/03 12:24  Edited

No worries and that should be fine in terms of footage for me to use as Artist Research. | may also upload the audio track
online and add the link to a survey for my Primary Research, but it will be a private video (credits in the description) and it will
be removed immediately after the research is completed.

03/03 18:59 Edited 0
IMPORTANT!
Alan Horner, | would like to begin by thanking you for mentioning my music video to Rebecca. I've tried looking up footage of

her whole band playing together but have just found a clip of Rebecca and another of her bandmates playing separately.

If you do have any more footage of Rebecca’s then would it be okay if you sent it to me ASAP? | remember filming Music and
Performing Arts when we did the Festive Fair back in December 2021.

Many Thanks,
Matthew Williams




The repetition of the lyrics of “When I'm away from you... I'm happier than ever” infers
that the protagonist has a dislike towards her antagonist. This infers that she spends
time with those that she links and stereotypes her as being rude and uncaring.

The denctation of repetition connote that the singer/protagonist wants the antagonist

Choois 1 to know about her dislike towards him/her.

= s

When I'm away from you &

I'm happier than ever

Wish I could explain it bettet—
1 wish it wasn't frue, mm-hmm
Give me a day or two

This infers an ideclogy that the singer is in realization of her

—| feeling and possibly has some resentment or guilt towards her
feelings. | could show through a Close-Up and an insert shot with
note to show her emotions/feelings.

To think of something clever

Tao write myself a letter
To tell me what to do, mm-hmm This extract of rhyme, first-person narrative and imperative
"-.____“_ verb connotes a protagonist whao is in confusion and self-
s - delusion because this section connotes that the writer does
h'""n..____ not know what to do. This infers that she is trying to call out
T for help.

The denotation of a rhetorical question helps to stereotype the singer in being
persuasive, convincing, intellectual, and influential — persuading us to purchase her
records and spire to her lifestyle. This is because using a rhetorical question challenges
the antagonist.

The use of “interviews" also symbolizes that the artist could be referring to herself as
she is an established artist and would receive many interviews as a consequence of this.

Verse 1

P | The metaghor “skip my
g =

Do you read my inien.rieu.r's? 'Or do you skip my avenue? .~
When you said you were passing through, was | even on your way?
| knew when | asked you to be cool about what | was telling you
You'd do the opposite of what you said you 'd do
And I'd end up more afraid
Don't say it isn't fair R

avenue” could be a reference to
how the antagonist carelessly
ignores the protagonist’s
feeling. This is because the
protagonist describes the villain
as making her feel “miserable”.

“ou clearly weren't aware m\ you made me m: erahle _ooh
So if you really wappa know™. \R e

.

These personal anecdotes act as "gpposite of what you'd said” acts as a
contrast to the insults thrown towards the
mysterious antagonist by the singer. This
connotes an ideclogy that the antagonist is

@ nice stereotype on the surface but

emotive language because the
denotation “miserable” and “more
afraid” shows a singer who has been
abused o bullied. It also connates the

Chorus 2

When I'm away from you (when I'm away from you) -

I'm happier than ever (I'm happier than ever) «—
Wish | could explain it better (wish | could explain it better)
I wish it wasn't frue, mm-hmm

The first-person narrative of “1 wish it wasn't true”
symbelizes regret due to how the protagonist feels
towards the antagonist. This connotes that she is
unhappy with how things have turned and that she is
upset or in denial. It also shows confusion and self-
delusion, because it acts as Oxymoron to the line
“When I'm away from you.._.I'm happier than ever”.

The noun “Benz” create audience anticipation of
the antagonist owning a Mercedes Benz. This
infers that the antagonist is very rich, wealthy,
and powerful — relating to The Middle Upper
Class in socio-economic. However, this behaviour
makes the song influential, powerful, and

In this chorus, the protagonist is
singing about how she is
“Happier than Ever” when she is

_| away from the protagonist.

This suggest a strong dislike or
even hate towards the
antagonist either because she is
uncaring, unkingd and mean; or
because of an action which the
antagonist carried out on her, &
friend, relative/guardian.

poignant, because it infers an ideology that
money is worthless if you do are in a toxic
relationship.

A1

Verse 2 B _,--'

You called me again, drunk |n yout Benz } e
Driving home under the influence «—

The verb of "drunk” and metaphor of
“under the influence” stereotypes the
antagonist as being an alcoholic. This makes
us fear for both character's safety and
represents the antagonist as being a bad
influence — hyperbeolized further by “under
the influence”.

You scared me to death, but I'm wasting my breath
Lause you only listen '[D your [swear word] friends
| don't relate to you

| don't relate to you, no
“Lause I'd never treat me this [swear wiord]
You make me hate this city —

This line suggest that the protagonist feels
tracked due to how she is treated by the

antagonist as being reckless, careful,
and cruel as he clearly wasn't
“aware” of the consequences of his
actions.

becomes more of a bully the more you
learn about him. His/her nice appearance
could be a juxtaposition that hides a bully-
like personality. This adds mystery to

— antagonist. As a result, the place where she lives
symbaolizes her former boyfriend and thus the
negative traits which made her relationship as
toxic s it was — causing severe trauma and

interest the target audience.

Identifying the key themes of
“Happier than Ever”, by Billie Eilish:

Here, | have used text boxes and attached to
their relevant arrows through creating arrows
by selecting “Insert”, “Shape”. In my text
boxes, | have written a detailed ideology of
what each lyric means and how it creates a
Narrative and the key themes of “Happier
than Ever”

anger.

This top line of the third verse infers that the
protagonist’s boyfriend is a bully and cruel due to
the interpretation of him posting content about the
singer which ais to ruin her reputation. To show this
in music video | could involve social media, footage
of pecple on their phones and the protagonist
reacting in an upset mode of address to a post
about them on their phone through their facial

Verse 3 EXOression.

o~
And | den't talk [swear] about you on the internet
MNever fold anyone anything bad
“Cause that [swear] embarrassing, you were my everything
And all that you did was make me [swear] sad
So don't waste the fime | don't have
Dron't fry to make me feel bad
| could talk about every time that you showed up on time
But I'd have an empty line, .causg you never did
Never paid any mind to my mother or friends, so | ™
Shut 'eqm all out for you .cause, | was a kid i

~—

This has been undertaken so that | can apply a
Structured Narrative into my music video so
that | can create meaning through my final

These lines suggest that the antagenist never paid any attention to the emoticns or needs of the
protagonist. This stereotypes the antagonist as being selfish, arrogant, ignorant, and uncaring. This
is reinforced by the denotation that he forced the protagonist to “Shut ‘g all out” for the
antagonist. This infers that the antagonist is trying to hide something terrible as he does not want
other people to find about it. Based on this interpretation, | will emphasize bad deeds, secrecy,

and mystery in my music video.

cut.

| have concluded that the song is about a
protagonist trying to break free from his/her
antagonist due to their toxic relationship and
the antagonist’s poor treatment of the
protagonist. Based on this, | decided to base
my “Happier than Ever” storyline on bullying
and cyberbullying, toxic relationships,
depression, and heartbreak.

This reiterates the antagonist creating a toxic relationship and
putting his/her needs befare the needs of the victim.

7

Verse £ [CQutra) 7
4

| found the Direct Adress of "always said you were

¥ misunderstood” intriguing because it connotes that the

You ruined everything good
Always said you were misunderstood
Made all my moments your own LN

Just [swear] leave me alone -| that hefshe is in deep denial or trying to avoid their issues by
making their moments their “own®.

antagonist may have some awareness of who he is. This
reiterates that he/she uncaring hefshe may be =, but also

The imperative verb of “leave me zlone” connotes assertive, confidence and a threatening-
attitude from protagenist and that she is leaving the issues and trying to move on with her
head held high. This could be shown through a sequence of Mid Shot/Long Shots of the
protagonist happily living their life, and an Extreme-Close-Up and Close-Up of the sitter with

a moody, cenfident and intimidating facial expression.
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Idea Generation - “Happier than Ever”

After identifying the key themes of “Happier than Ever” through Lyrical Analyses, | created a Mood-Board by
inserting relevant pictures into a word document using “Landscape” orientation. This allowed me to use more
space so that | could insert more pictures into my Mood-Board.

Doing a Mood-Board enabled me to visualise the themes of “Happier than Ever” so that | could visualise what my
music video would have looked like if the opportunity with Farnborough College of Technology’s music students
did go through. This will have helped with creating a storyboard.

For my “Happier than Ever” music video, | decided to create a Narrative where a female protagonist is stuck in a
toxic relationship and is bullied until breaking free from her struggles. This is because the lyrics contained
references to romance, hardship, toxic relationships, and bullying. This idea was noted down further as a Mind-
Map. I n my Mind Map | wrote down the content which | would want to use for my “Happier than Ever” music
video as notes so that it had as many ideas as possible a possible for me to experiment with.

Meeting Record Client Sheet

Meeting Aims and Objectives

The aim of this meeting is to move forward with
plans far my “Happier than Ever” music video
and confirms that Rebecca’s band are happy for
me to do a music video for them.

Participants and Positions

Rebecca Hulkes (band-member and client)

Meeting Duration

13:10to 14:10

Locatien of Meeting

University Centre Facility, Farnborough College
of Technology

Summary of The Meeting Outcomes

Rebecca’s band has pulled out of me doing a Music Video for them, meaning that | will be doing a
music video for “Save Me” from for my A1 Musi Video Instead. This is due to the time constraints
of not having enough time to create and produce a new music video idea. However, any
propositions for music videos from Rebecca Hulkes will be put into future consideration for my A2
Creative Project.

Apologies for Absences

Remainder of the band.

Meeting Notes

Points of Discussion

Meeting Outcomes

Updates on progress towards “Happier than
Ever”.

Sadly, the band members have pulled out at the
last minute. Hence, this opportunity has been
cancelled for the Al Music Video due to time
constraints.

A2 Creative Project

Rebecca has agreed to talk with Dipsun to about
me doing a@ music video for them both.

I have decided to postpone this until the A12
Creative Project so that | can remain on-track
for the Al Music Video. However, by leaving this
opportunity for the Creative Project, lam
considering it for the future.

Deadlines

Rebecca Hulke's deadlines will not be till May.
However, my deadlines are o the 1* April
meaning that 1 will not have time to starta
music video between 09/03/2022 and
01/04/2022. Hence, | will need to resort to my
Contingency Plan of reverting to “Save Me" to
ensure that | meet my deadlines on time.

Returning to “Save Me”

In this formal “Meeting Record Client Sheet”,
wrote all the notes and topics discussed during my
meeting with band-member Rebecca on
Wednesday 9" of March 2022, in the UCF. In my
final conclusion of this document, | have had to
resort back to “Save Me” as he opportunity of
doing a music video for Farnborough College of
Technology’s music students has fallen through.

Casting

Rebecca has agreed to cast for my music video.
However, | will be using Performing Arts instead
and will consider the opportunity for my A2
Creative Project.




Music Video: Primary Research

Al Music Video — Primary Research Outcomes A1 Music Video — Primary Research Outcomes

Many people also liked my use of symbolism: 10 out of 12 people said that they would like

‘ to see a Rose to symbolise Romance, and 11 out of 12 people also said that they would like

to see a love heart to symbolizes romance, loyalty, and devotion. This makes my idea
successful as it links to my storyline and shows that people like the content that | want to
create.

Who did | ask in my survey?

For my survey, | decided to ask a range of people between the ages of 16 and 159. This is
because 1 am aiming for my music video to appeal to this demographic, meaning that asking

people in this age range allows to gain insights into data which accurately tells me about my

target audience.
This data is used for predicting what media products my target audience might like to see in

improved. °

the future, and to judge what they will or will not like about my idea and how they can be

What do people like about my idea?

My participants liked the idea of having a storyline about someone that is distraught by the 14, How would you show self-delusion, lying and deceit in a music wideo? For
breakup of a meaningful relationship, which fits with the most popular genres for my idea NetancEyans ollid Comment o

being “Remance” and “Drama”, reinforced further by the results shown in questions 4 and
7. As a result, | will plan to continue with my ideas of using a protagonist who is distraught

by the breakup of their meaningful relationship. To do this, | will use Linear-Narrative and
show shots of actions such as handholding and character interaction.

.
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Simplifying my Primary Research

sssessvae

With my music video portfolio, | decided to keep my Primary Research documentation
as simple and straightforward as possible so that my analysis of my target audience was
easy to understand. This is shown by using the subheadings” of “Who did | ask in my
survey?” and “What do people like about my idea?” This makes my research successful
due to its being straight-to-the point, simple and easy to interpret. This helps me to
improve my idea by making it easier to understand the needs and requirements of my
target audience and shows that | am asking people between 16 and 19 to relate to my
grading criteria (whose target audience is set at 16 to 19 years of age for my music video
project).



A1 Music Video — Primary Research Outcomes | Al Music Video — Primary Research Outcomes

4 his partner for a while ("“years of care
teh oF clock would suit this line?

What did they not like about my idea?

“Save Me" uses the lyric “years of care and loyalty”: to these lyrics, | decided to show a
watch because it relates to the lyrics discussed. This is because a watch could be used to
show the progression of time and “years of care and loyalty” — especially if it was a gift from
the protagonist’s romantic partner. However, half of my target audience did not like this
idea, meaning that | had to use another object to represent this instead.

For doing this, | took inspiration from one of my survey respondents —who suggested using
a calendar. | chose to follow this pathway because | have a Queen Calendar at home which |
could bring into college to use in my music video.

Using this calendar meant that | could advertise Queen, their music and lifestyle and their
merchandise. This makes my music video innovative because Queen's music videos are
focused more on the song than the band’s merchandise.

Responses

What else did | change. and why?

I decided to add a happy ending by showing the main character and Kyle getting back
together. This is because my target audience wanted a happy ending as indicated by my
survey results and they found the gravestone symbolism to be very macabre.

Adding a happy ending to my music video enabled my music video to appeal to my target
audience whilst allowing me to be creative in expanding my storyline. It also meant that my
music video could be uplifting, emotive, and evocative for my target audience.

In this image above, we can see the comments
by my target audience towards using a
gravestone to symbolise the death of the
protagonist’'s meaningful relationship. As most
people said that | should use it and described
how it can give a “deeper meaning, | decided
to continue using this example of symbolism.
However, | created a happy ending because
many people falt that using a grave was too
macabre and that life goes on, even ifa
relationship ends, as shown in the following
quotations: “You can still live your life” / “life
goes on” / “break ups aren’t always set in
stone, they can get back together” / "Death of
@ person... is much more sinister than the P
death of the relationship”).

11, 1 plan to use a gravestane to symbokze the death of a relationship

is this 3 good ideal

Listening to Feedback and Appealing to my Target Audience

To show that | have listened to the needs and requirements of my target audience, |
have added a happy ending to my A1 Music Video for “Save Me”. This is because many
of my participant’s found that using a grave to symbolize the death of a relationship was
“macabre” and “exaggerating”. Hence, | edited my storyboard and Narrative so that we
see the protagonist and her boyfriend back together at the end of the music video. This

makes my music video more uplifting and prevents it from being too “macabre

target audience.

”” for my
But what would be an even better idea, is having gravestones with 2
heart on it to show what it is refering to.




“Save Me” Music Video: Pre-Production

Pre-Productive Foreword

Personnel List

Resources List

Job Role

Equipment Sourced Time/Date Reasons for My Choice Cost Personnel Contact Details: Reasons for Choosing The
Needed: From: Required Name: Personnel:
Artist Research | Matthew 20221381 @farn- So that | know what my audience
Song Lyrics / Google Deadline has This is for doing Artist Research Audio Track of e i ¥ -
Autio (“LyricEing”) | been set for and generating an idea for meto | "Save Me” = Williams clac.uk want from my shart film to begin
and 08/03/2022 3t | produce for them. £37.56 generating ideas.
the latest ; Secondary Matthew 20221381 @farn- This is 50 that | can analyse a variety
The deadinehas been Research Williams ctac.uk of music videos, technigues and
chosen to allow time for the band ——— i hich will help &
to decide on what they want from comentonswhic W\V elp to
their music video. It has also been enhance my own music video.
chosen this tie and date as any Primary This This information is All information for this section is
later would make my project Research information is | confidential. confidential te protect each
- = T TR ;“'_5"&“' e —— Participants confidential. personnel’s privacy.
ea 200 to 17 icrosoft offers high guality apps ease refer to = = " T
Generation Productions | 28/03/2022 to which can be used for Mind Maps/ | the “Dffice 365 Idea M?tthew 20221381 @farn- This is to make my ideas grlglnal and
Material and 14/03/2022 Mood Board / Notes etc Package” Generation williams ch.ac.uk authentic from my own viewpoint
(Word Docs) | Microsoft and perspective.
Pre-Production | Matthew 20221381 @farn- To have better control over my idea
Music Video | “Queen 08:00t0 17:00 / | “Queen Dfficial” is an ethical and | £375 wil B
illiams ct.ac.uk and make it as original as possible
Examples Official™ 28/03/2022 10 licensed channel (owned by the SN dall f ;51 d P d
YouTube 14/03/2022 actual band) for official music | rounded £75.11 G aliow tor any Nazarcsan
Channel videos by Queen. Thisallows me | per song to £75 ethical grey areas.
to copy and paste the link {which | to make the Casting Matthew 20221381 @farn- This is 50 that | have control over
is legal) into a Word Document figure easier 1o Director/s Williams ct.ac.uk who is in my music video project.
which | can use for writing my use. I then
analyses of Queen Photos multiplied by
five to represent _ _
5 songs. Actors Cassidy Stew Cassidy: 20238528@fam- | These actors are one of them most
Meeting Famborough | 13:30 10 15:00/ | This is to discuss my initial ideas | £65 (protagonist) | checuk talented out of Performing Ats Year
Room:UCF | Collegeof | 05/03/2022 with the band and persuade them 1 and Cassidy Stew has won many
Technalogy to give me permissions with going Kyle: 20241342 @farn- ek
. Kyle dance competitions.
ahead for my music video. N ctacuk
Office 365 | Microsoft | 08-00 to 17-00/ | This will be used for idea £5 30 per month (boyfriend)
Package 01/04/2022 generation and pre-production Evie: 20244540@farn-
Evie Marlow cLacuk
(Side
Character)
Filming Famborough | 1330 to 17:00/ | This is so that | have backup film | £115.20 Director Matthew 20221381@farn- To have control over my filming to
Locations for | College of 23/03/2022 reel to use if my Narrative Footage ‘Williams ct.ac.uk ensure the best guality possible of
Recording Technology backfires; | am also considering f(]ﬂtage‘
Performance integrating performance faotage Assistant Mars Taylor Mars: 20237309@farn- | This is to have someone to help
Vi vith Narrative Faotage. Camera ct.ac.uk carry the equipment and double
Lighting Crew | FCOT Media | 09:00to 17:00/ | This is so that | can use the lights | £275 — Y q p, a
Department | 17/03/2022 to enhance colour tones; music Operator check the framing before recording,
student will be reguired for this Assistant Marton Andras | Marton: This is 50 that | have someone who
13:00-14:00 lighting set as it is different the h Producer 20231474@farn- can help to sync the audio with the
ct.ac.uk visuals through using a Clapper
Board,

In what order did | do m Pre-Priduction?

For my A1 Music Video Project, | collaborated with Level 3 Music Technology student Rebecca Hulkes but was not
informed about what song she and her band wanted a music video for. During some of this week, | did my Idea
Generation” for “Save Me” by Queen. After this, | did a Personnel and Resources as the first part of my Pre-Production
Documentation. | sorted through my Personnel and Resources first because it counted towards both “Save Mr” and
the opportunity with “Rebecca Hulkes”. Furthermore, not knowing what song her band wanted me to do made it hard
to create a Structured Narrative, meaning that sorting through my Personnel and Resources List was the most
effective, professional, efficient, and productive way of sped my time for the time being.

Where was my Pre-Production most effective?

Keeping a steady pace — During my A1 Musi Video Project for “Save Me”, i prevented myself from rushing
ahead with my work by thinking my decisions through and consider any new ideas that came to mind. This
ensured that | chose quality over quantity and enabled me to be as creative as possible with my A1 Music

Video Project.

Time Management - | used my time effectively| during my A1 Music Video Project: This is because | was
collaborating with Rebecca Hulkes from Farnborough’s College of Technology’s music department but did not
receive any confirmation of what song they wanted to do. Hence, | began with planning my “Personnel List”
and “Resources List” after completing my Idea Generation for “Save Me” by Queen. Consequently, | was able
to use the time given for my project efficiently, productively and professionally so that | could produce
documentations which would count towards Rebecca’s band and “Save Me” — prevent me from red-doing any
work later on. This is also because without a song confirmation from Rebecca, | could not create a narrative
whatsoever.

Development of Symbolism to show Lyric Interpretation — Because | slowed down to prevent me from rushing
ahead for the A1 Music Video Project, | was able to expand on my ideas and make my music video for “Save
Me” highly creative, inventive, and imaginative. This is evident in the props that | used — such as an Eye-Mask
to symbolise lies and deceit. It also gave me time to think my decision through and justify the reason for using

each piece of mise-en-scene within my “Save Me” music video.




Production Schedule

A~
’Farnnornunh College
WA o Technology

A1 Music Video Project - Week 1

In the first week of my project, | considered what |
would want to produce a music video for, deciding
to do “Save M” by Queen. This was dome on the

DATE EVENT/ ACTIVITY LOCATION PARTICIPANTS MATERIALS TO BRING/
THINGS TO PREPARE first day of my assignment so that | could quickly,
28/03/2022 Looking Up Songs to do 2 Music Video For Farnborough Matthew YouTube . .
Callegs of wilizms | Laptop / PC swift, and professionally make a schedule for the
Technology, . . .
Hampshire, UK, next few weeks of my Al Music Video Project.
GU14 638
28/03/2022 | Analysing Queen Music Videos (Artist Research) Farnborough Matthew YouTube
College of Williams Laptop / PC
Technology, Microsoft Word
Hampshire, UK, External Disk Drive . .
GU14 658 The net day was spent focusing on Artist Research
01/03/2022 | "Save Me" Mood Board Farnbarough Matthew Completed Form “ . . . ” . .
azfoaj2022 Callegeaf Wiliams | Microsoft Teams by “Analysing Queen Music Video”. | did this over
Technology, Sadial Media .
o UK the next few days to consider how Queen would
GU14 658 . .
02/03/2022 | "Save Me" Mind Map Farnborough Matthew Bland Waord Document wa nt to be StereOtyped th rough my music Vldeo
College of Williams External Disk Drive . .
e e which enabled me to do a Mood Board and Mind
Hampshirs, UK, H H H
i Map — enabling to generate ideas of what my music
02/03/2022 | Agreeing to do a Music Video for Level 3 Music BTEC Farnborough Matthew Mind Mazp and |dea Motes H H H H
students 2nd explanation of nesds and requirements College of Williams Pzn and Paper Vldeo mlght IOOk llke’ dlfferent ShOt types and key
Technology, External Disk Drive them es
Hampshire, UK, *
GU14 638
02/03/2022 | Researching Music by Rebecca Hulkes and bandmembers 8 Wilton Court, Matthew YouTube
03/03/2022 Farnborough, Williams Laptop / PC nd wW
Hampshire, GU14 Microsoft Word 2 Of MarCh on ards
7EL
03/02/2022 | Development of my Questionnaire 8 Wilton Court, Matthew Idea Generation Paperwork
= 3 nd .
Farnborgugh, Williams Office 365, Microsoft Forms On 2 Of March | was he|p|ng at an Open EVent and
Hampshire, GU14 ’
ZEL had made my Stretch lecturer aware of my Music
08/034/2022 | Distribution of Questionnaire for Primary Research Farnborough Microsoft Teams y y
College of Facebook / Instagram / Text Video Project a day before the event so that he was
Technology, Laptop / PC
HamEe, UK well-prepared for me coming over to the Music
04/03/2022 | Considering Personnel and Resources Farnborough Matthew Microsoft Teams Depa rtment on 02/03/2022. Du ring the Open Event’
College of Willliams Microsoft Word
Technology, Laptop / PC | approached some Music Students about doing a
Hampshire, UK,
GU14 7EL music video for them as they were Performing and
04/03/2022 | Legal and Ethical Considerations Farnborough Matthew Mind Maps and Mood Boards .
College of willams | Microscf: Ward because | do not often see the music students when
Technology, Laptop / PC . .
Hampshire, UK, at college. In the time given, | focussed on
GU14 7EL
05/03/2022 | Confirmation of the song which Rebecca wants to use for | Farnborough Matthew Microsoft Teams eXpIaln ng my aSSIgnment And eXCha nging contact
my Music Video College of Williams External Disk Drive . . .
Technology, Client Meeting Records Sheet deta”s SO that | C0u|d Spend my t'me effect'vely,
Hampshire, UK, . .
GU14 658 productively, and professionally.
05/03/2022 | Lyrical Analyses for Happier Than Ever 8 Wilton Court, Matthew Ideas and notes for Short Film 05/03/2022 | Lyrical Analyses for Happier Than Ever 8 wilton Court, Matthew Ideas and nates for Short Film
Farnborough, Williams Farnborough, Williams
Hampshire, UK, Hampshire, UK,
GU14 7EL GU14 7EL
05/03/2022 | Artist Research into Billie Eilish 8 wilton Court, Matthew Blank word Document 05/03/2022 | Artist Research into Billie Eilish 8 Wilton Court, Matthew Blank Word Document
Farnborough, Wwilliams Completed Mind Map Farnborough, Williams Completed Mind Map
Hampshire, UK, External Disk Drive Hampshire, UK, External Disk Drive
GU14 7EL GU14 7EL
06/03/2022 | New Mind-Map for "Happier than Ever” Farnborough Matthew Secondary Research Notes 06/03/2022 | New Mind-Map for "Happier than Ever” Farnborough Matthew Secondary Research Notes
College of Williams Blank Word Document College of Wwilliams Blank word Document
Technology, External Disk Dive Technology, External Disk Dive
Hampshire, UK, Hampshire, UK,
GU14 658 GU14 658
06/03/2022] | New Mind Map for “Happier Than Ever” Farnborough Matthew Pen and Paper 06/03/2022| New Mind Map for “Happier Than Ever” Farnborough Matthew Pen and Paper
College of Williams Completed “Happier Than Ever” College of Williams Completed “Happier Than Ever”
Technology, Mood Board Technology, Mood Board
Hampshire, UK, Hampshire, UK,
GU14 658 GU14 65B
09/03/2022 | Meeting with bandmembers to discuss sog ideas and their | Farnborough Matthew Completed Idea Generation 053/03/2022 | Meeting with bandmembers to discuss sog ideas and their | Farnborough Matthew Completed Idea Generation
thoughts on my music video College of Williams Material thoughts on my music video College of Williams Material
Tachnology, Pen and Paper Technology, Pen and Paper
Hampshire, UK, Laptop / PC Hampshire, UK, Laptop [ PC
GU14 658 Meeting Client Record Sheet GU14 65B Meeting Client Record Sheet
06/03/2022 | New Mood Board 8 Wilton Court, Matthew Completed Storyboard 06/03/2022 | New Mood Board 8 wilton Court, Matthew Completed Storyboard
Farnborough, Williams FCOT Shot List Template Farnborough, Williams FCOT Shot List Template
Hampshire, UK, External Disk Drive Hampshire, UK, External Disk Drive
GU14 JEL GU14 7EL
08/03/2022 | Treatment Farnborough Matthew Idea Generation Materials 08/03/2022 | Treatment Farnborough Matthew Idea Generation Materials
College of Williams Microsoft Word, Treatment College of Williams Microsoft Word, Treatment
Technology, Template Technology, Template

through.

Week Two of my A1 Music Video Project

In the second week of my music video project, | did some Idea Generation and Pre-
Production for both “Save Me” and “Happier than Ever” because that is the song which
Rebecca Hulkes who i spoke with during the Open Event) and her band wanted me to do.
This also acted as a Contingency Plan for if the music studio with music department fell-




Hampshire, UK, External Disk Drive 13/03/2022 | Location Recce & Wilton Court, Myself FCOT Call Sheet Templates
GU14 7EL Farnborough, Resources List, Personnel List
Hampshire, UK, Microsoft Teams
08/03/2022 | Storyboards Farnborough Matthew Treatment GU14 7EL External Disk Drive
College of Williams Printed storyboard Templates 13/03/2022 | Risk Assessment & Wilton Court, Myself Call Sheets, Scripts
Technology, Pen and Paper 18/03/2022 Farnborough, Actors Microsoft Teams
Hampshire, UK, Hampshire, UK, Crew External Disk Drive
GU14 7EL GU14 7EL
11/03/2022 | Distribution of Questionnaire for Primary Research 8 Wilton Court, Matthew Microsoft Teams 17/03/2022 | Filming a Structured Narrative for my A1 music video Farnborough Myself Completed Storyboards
Farnborough, Williams Facebook / Instagram / Text College of Mars Completed Shot List
Hampshire, UK, Laptop / PC Technology, Cassidy Stew | 32GB SD Card
GU14 7EL Hampshire, UK, Evie Marlow | TH650 Libec
12/03/2022 | Acting on Feedback Given to Improve any Pre-Production 8 wilton Court, Matthew Primary Research Results GU14 65B Kyle Parry Canon 550D
done so far Farnborough, Williams Pre-Production and Idea 16/03/2022 | Securing permission for filming at St Peters Church, 8 Wilton Court, Myself Printed Location Release Form,
Hampshire, UK, Generation Materials 20/03/2022 | Farnborough Farnborough, Parents Location Recce and Risk
GU14 7EL Laptop / PC Hampshire, UK, Sarah Jones | Assessment.
Pen and Paper GU14 7EL (admin)
10/03/2022 | Shot List 8 Wilton Court, Matthw Storyboards Yo (Office Black Ball-Point Pen
Farnborough, Williams Microsoft Word Staff)
Hampshire, UK, Shet List Template 20/03/2022 | Filming my props in front of a grave at 5t Peters Church 60 Church Ave, Myself Completed Storyboards
GU14 7EL Laptop / PC Farnborough, Yo, Completed Shot List
18/03/2022 | Sending my Booking Forms for Kit Hire 8 Wiltan Court, Matthew Microsoft Teams GU14 7AP (supervising} | 32GB SD Card
Farnborough, Williams Booking Ferm Template (pdf) TH650 Libeg
Hampshire, UK, External Disk Drive Canon 550D
GU14 7EL 21/03/2022 | Filming shots of my Queen Calendar and a piece of paper | Farnborough Myself Completed Storyboards
10/03/2022 | Call Sheets for each Filming Sessien 8 Wilton Court, Myself FCOT Resources List saying "Self-Delusion” in ETC College of Completed Shot List
Farnborough, Storyboards, Shot List Technology, 32GB SD Card
Hampshire, UK, External Disk Drive Hampshire, UK, TH650 Libeg
GU14 7EL GU14 65B Canon 5500

Week Three of my A1 Music Video Project

By the third week of my production schedule, the opportunity to work with my college’s music department had
fallen through so | focused on completing the Pre-Production for “Save Me”. As | had started a week before, | did
not become behind-schedule was able to film in at a god pace and with enough time to edit or reshoot if
necessary.

Thursday was chosen producing a Structured Narrative due to me having no lessons on that day, making me feel
less rushed when filming. | then used Sunday 20/03/2022 to film at St Peters Church in Farnborough due to not
being needed at college or anywhere else, allowing me to film what my storyboard required whilst experiment
with Focus Pulls, Camera Angles, and the props that | used. | then filmed in ETC 9 on the afternoon of 22/03/202
as this is a quitter time of the day and because the classroom was available for this time. Alternatively, my TV
Studio Shoot occurred on 25/03/2022 from 13:00 to 14:00 due to this being the time when someone was able to
supervise me in the TV Studio and due to the TV Studio being available for this time frame.

26/03/2022 | Rough Cut Release for Feedback from Media / relevant Farnborough This Adobe Premiere A1 Music Video
Music Students College of infarmation | project
Technology, is External Disk Drive
Hampshire, UK, confidential Microsoft Teams
GU14 6SB to respect the
privacy of
those who
gave me
feedback.
18/03/2022 | Edit Decisions List 8 Wilton Court, Myself FCOT Edit Decisions List Template
22/03/2022 Farnborough, Pen and Paper
23/03/2022 Hampshire, UK, Adobe Premiere A1 Music Video
GU14 7EL project
External Disk Drive —
31/01/2022 | Final Cut Farnborough Myself Adobe Premiere A1 Music Video
College of project
Technology, External Disk Drive
Hampshire, UK,
| GU14 65B |
Project title: _"Save Me”. Producer:___Matthew Williams, Course: __L3 BTEC Extended Diploma in

Creative Media Practise

Fourth Week of my A1 Music Video Project

In the last week of my A1 Music Video Project, | focused om Post-Production through completing the editing of my
rough draft. Tis was made easier by the fact that | had been spending a few days over my Editors Rushes Log to
consider what name file should be. | had also been editing after each shoot so that | had an up-to-date video sequence
of my Al Music Video for “Save Me” by Queen.

The edit Decisions was done alongside my editing to make it as authentic and accurate possible and took around three
days due to me going into specific what | did for each MVI clip and how | did it.

| sent out my first rough cuts from 26/03/2022 onwards and then again on the 19/03/2022. This is so that | could give
myself enough time to gain feedback in implement into my post-production in plenty of time for the Music Video
Deadline on 1% April 2022.



Treatment
Written By: Matthew Williams
‘Working Title: Save Me
Type of Production: Music Video
Duration: 3 to 4 minutes
Synopsis A synopsis is g brief description of your ideo.

Im my music video, a protagonist is in a happy, and healthy relationship with her boyfriend until she
discovers something shocking about him ({the cause of this shock is not revealed to create mystery). This
ends their relationship, and the protagonist realizes that all her happy memories and lifestyle was a lie —
however, she freguently guestions herself and feels confused by her breakup.

Eventually, both the male and female get back together to create 2 happy ending. This is because my
Primary Research shows that my target audience want an ending which is uplifting and not too sad or
miacabre — this will connote n ideology that not everything has said by one survey responder) “has to be
setin stone”.

Narrative Structure This refers to the progression of events, key scenes
oand whether my narrative is linear, non-linear,
closed, or open.

MNon-Linear Marrative

| plan to show Mon-Linear Narrative to emphasize the different between Evie’s life during and after her
meaningful relationship — this will create meaning because it will connete the protagonist as being happy
when with Kyle. Alternatively, shots showing the effects of herb breakup will show Cassidy as being
distraught, upset, angry and depressed. This will connote a meaning that her relationship was
meaningful, and that losing it is a grest personal loss for her which affect her mental wellbeing.

| also plan to use Non-Linear Marrative so that | can showcase lip-synced singing towards the lyrics to
create contrast and interest, alongside a variety of shots. And at times, | wish to expreierment with shots
of the main protagonist wearing an eye-mask and cloak to symbolize lies and deceit.

Nen-Linear Marrative will be shown through the repetition of certain shots -such as the symbolisms of a
grave with a remantic item to show the death of a relationship.

Open Narrative

| plan to use Cpen Narrative in the music video, because in a Mid Shot the girl enters the classroems and
stocked, shocked with her mouth open wide in disbelief. Originally, | planned to show Kyle cheating on
the protagonist but have decided to not show the cause of the shock to create mystery (Open Narrative).
This will denote my music video as being more open-to-interpretation so that | can create interest for my
target audience.

Lyric Interpretation

| plan to use lyric interpretation by showing relevant symbolism through props; this is to show the
emaoticons felt by each character and the themes that drive forward the storyline. This will enable my
music video to be creative and imaginative by allowing me to think cutside the box. Furthermore, in
instances (such as the denotation of name card) it will simplify the themes and emotions of my music
video so that it is more relatable to a wider target audience. r

KEY SCENES

Scene 1 - Flashbacks of a Former Relationship

Inthe opening of the seng, we see the girl sitting on the bench alone, and then with her partner to show
what her relationship used to be like. This is to show a progression of time through Mon-Linear Narrative
5o that | can show the music's story through Cassidy’s narrative. This will make my music video feel more
personzl, intimate, and authentic.

Scene 1 - The protagonist discovers something shocking

For this section, | plan to show a Mid Shot of the protagonist walking into a room, followed by us
focusing on the character's facial expression: the cause of this shock is left out to create mystery and
audience anticipation. This is to reflect the mystery, secrecy, lies, and deceit referenced throughout the
Iyrics of “Save Mea”, creating distrust as a target audience.

Scene 2 —The Effects of Lost Love
In this scene, we see the girl's nagative emotions as an effect of her breakup. This is to show each event
links t create cause and effect towards my storyline — making it more credible and believable.

This scene will make us sympathise with the character and feel sorry for her, creating distrust towards
everyone else. This will also connote how meaningful the relationship was and that its breakup is a big
loss for her connoting an evocative and emotive mode of address.

Scene 2 — A Happy Ending

Based on the survey results for my Primary Research, | have decided to show a happy ending by making
Kyle reach out to the girl and start this meaningful relaticnship with Evie again. This will create
meaningful because it will recreate trust towards each character and will make us empathise with each
character in my music video — hence remeving any sadness as a result.

| plan to use this ideology to create an uplifting and motivational mode of address, by connoting that not
all things have to be set in stone; and that people can get back together and get through tough times.

Production Technigues Toward's my music video, | will be using at least
Sour music video techniques provided fram the
assignment brief. Here they are below:

Lip Sync / Miming

Far the music video, | will show shots of the protagonist singing “Save Me"” to connote an ideclogy that
she is singing about her own life experiences. This will help to make my music video feel more authentic,
personal and intimate for my female target audiSence — making the Marrative Structure much easier to
follow and much more relatable.

Choreography

When the protagonist does her miming, | plan fer her to choreogrdaph some actions along to the lyrics.
This will help to make the music video modern, current and relevant because many music videos today
have choreography and dance ion them. This will also add innovation to my music video because my
target audience might not expect to see Choreography in a romance video.

A Structured Narrative

| plan to use Marrative Structure so that | can use my music to tell a story; this will make my music video
creative, and imaginative to create interest for my target audience. This will help me to make each
character more relatable and attract my target audience so that my music video can also feel like a short

film. /'

Music Video Genre This refers to what type of music video [ am
producing and how my conventions will show the
relevant genres:

Marrative

| plan to make my music video a Narrative one so that | can tell a story. This will allow me to show genres
of romance and drama to tell the stery of how a meaningful relatienship ends. This will make the music
video more poignant, emotive, and meaningful. This will make my music video more successful towards
a female target audience and will make it more relatable; because it will be based on things which relate
to realism.

As Live Performance

As part of the story, | plan to have some shots of the girl on the bench miming along te “Save Me". This
will create meaning by making the music video more personal, intimate, autheotis and meaningful for
my target audience. This will help to connote an ideclogy that the whole music video is a story from the
fernale protagonist’s perspective so that my music video can empathise with a female target audience.

Setting This refers to where my music video tokes place,
and why it occurs there.

Cedar Courtyard

| plan to use the Cedar Courtyard to show character interaction between the protagonist and Kyle, and
Kyle with a new girlfriend. This is to show the progression of events so that we can empathise with the
protagonist, because we get the feeling that she has lost the love of her life. This will alsc remind the
target audience of how fragile love and romance can be.

In an Over the Shoulder shot, we see the protagonist walking past Kyle and his new girlfriend — shoving
the ness girlfriend’s shoulder in doing so. This is to show the anger, depression and sadness prompted by
the protagonist; s relationship breakup — making us sympathise with her.

Wooden Benches [ Park Bench

| plan to use this filming location to film the protagonist miming along to the song with choreography if
possible. This is because using the outdoors could be used to show romance, and a naturalistic mode of
address to make the music video feel more credible. This would also help to show escapism —which
would relate to my music video narrative because it is based on a girl who is reminiscing about the
breakup of her meaningful relationship.

Corridor

| plan to use the W-Block Corridor to show Cassidy, sitting and crying by & brick wall. This is to show the
effects of the end of her relationship — so that we can sympathise with her and to reinforce this music
video as being from the protagonist's perspective. This will connete an ideology of the protagonist's
former-relationship being meaningful, poignant, evocative, and emotive — making its breakup hard-
cutting, poignant and evocative to the viewer.

TV Studio
| plan to use the TV Studio to show Cassidy wearing a cloak and black eye mask [due to the denotation of

In Pages 2 and 3 of my treatment for the music
video of “Save Me”, | have included a section
which says “Production Techniques” which is
based on my grading criteria. | have added this
section because my grading criteria have asked
me to use at least three out of the following
techniques: lip-syncing, a structed Narrative,
lyric interpretation, choreography and chroma
key.

| have decided to use a structed narrative, lip-
syncing, lyric interpretation, and choreography
in my music video — writing these techniques in
my “Production Techniques”. This demonstrates
that | have used at least three of the provided
music video techniques from my “Project
Overview”.

Monochrome), with a smoke machine to enhance my narrative. This will create meaning because it will




connote mystery, secrecy, and deceit — making us mistrustful whilst reflecting the meaning behind the
lyrics of “Save Me". | plan to use a smoke machine to reinforce this meaning and create a dreamy,
heavenly effect to make my music video dreamy in parts — this could also be a representation of fire
which often symbolizes anger (which is coherent to how the protagonist feels towards the breakup of
her meaningful relationship).

Graveyard

1 plan to film Low Angles of a grave with items that symbolise romance. This will help to connote an
ideology of the protagonist's relationship being dead and non-existent — creating a meaningful, emotive,
poignant mode of address which gives a clear presentation of the sadness and lack of hope felt by the
protagonist.

Sound / Music Explain the audio in your media product. What
music will you be using? What SFX will you use?

How will it create meaning, and atmosphere?

Evie Marlow (side character)

In the music video, it is hinted that Kyle goes out with Cassidy after the breakup of his relationship. | plan
to show this ideology to connote the antagonist as being uncaring and unfaithful — making us question
the character motivations of all the characters and creating distrust to create a more exciting and
thrilling music video. This makes us fear for each character’s safety and makes us wonder how we might
be mistreated.

Mystery will also be shown because little is revealed about this character. | aim to use Mystery to create
interest towards character motivations and stereotype, and the cause and effects of what the character
will do next. This will intrigue my audience to create curiosity and will make my music video more
exciting.

For my music video, | will be using a song by Queen called “Save Me". This is because its lyrics are highly
emotive and use imagery to make the song poignant, emotive, sympathetic, poetic, and intellectual. This
will enable me to create a music video based on romance and drama due to its being about a meaningful
relationship — it will also gquestion the audience on what phrases mean to create a compelling music
video.

The genres of romance and drama will enable my music to remain relatable as it is something which
most of my target audience will have experienced before.

Editing Techniques How will you use post-production techniques to

engage your target audience?

Characters What will each character look like? What are their
character motivations?

Eassidyﬂpmtagnnist]

Evie will be the main character for my music video: In my story, she is in a meaningful relationship which
ends abruptly — causing heartbreak and pain. This will add romance and drama to my music video so that
my song is mace to feel more evocative and emotive, as well as relatable for those who may have been
in a relationship or may aspire to a relationship (such as Aspirers).

She is also the main character because she will be in most of the shots for my music video, and because
she will be lip-syncing to the song in some scenes. This will help to make my music video feel more
personal, authentic, and intimate for my target audience.

I plan to shoot Evie wearing an eye-mask and a cloak in the TV Studio. This is to stereotype her as being
confused and illusive because lies and deceit are emphasized through the lyrics — stereotyped through
the ideology that the protagenist is led to believe that Kyle of is the love f her life ("years of love and
loyalty were nething but a sham, it seems”).

Kyle Parry (antagonist)
Kyle is the antagonist because he breaks up with Cassidy — the cause for this actien is left unsaid so that |
can create mystery and make my music video more open to interpretation.

In the song, | will stereotype Kyle as being able to move on quickly with events with little emotions — this
will help to emphasize the themes of lies and deceit but will also create disappointment towards him
because the singer was led to believe that her relationship was a meaningful one with the love of her
life.

1 would like Kyle to wear black and white clothing to stereotype him as being the antagonist. This will
make the character more relatable and music video easier to follow, because it will give us hints as to
the role of each character.

Cutting to The Beat

For my music video, | plan to Cut-To-The-Beat. This is to maker my music video snappy and lively so that
it can be engaging for my target audience and so that it can add pace and rhythm. This will create a sleek
music video because it will help me to sync the visuals accordingly with the “Save Me” song.

However, | plan to rely too much on Cutt-Oto-The-Beat as | want my music video to be as original,
innovative, and unigue as possible. Further, overuse of Cutting-To-The-Beat will make my video less
effective because it will make my Cutting-To-The-Beat feel more repetitive, and predictable.

Dissolves

For some scenes, | plan to use dissolves: For instance, the first shot sees a Close-Up of Cassidy on was
wooden bench, which then cross-dissolves into a Two of her on the bench, followed by a Cross-Dissolve
of Cassidy and Kyle chatting and laughing together happily. This will be to show a dreamy effect and
connote my music video as being smooth, sleek, and blending well together. As this is often uncommon
in music videos, it will make my own music video innovative and unconventional in places. This will help
to make my final cut more unique.

Monochrome

I plan on using Monochrome Lighting to express the sadness, despair and misery caused by the breakup
of the protagonist’s meaningful relationship. This will help to create interest for my target audience and
connote my music video as being cutting-edge, innovative, and unigue from the rest — reflecting Queen’s
flamboyant and theatrical approach towards the production of music videos. Furthermore, the
denotation of Monochrome will enable help to create mystery, and secrecy to symbolize the themes of
lies and deceit. This will create mistrust and interest for my target audience.

Layering and Opacity

For one scene {where | show Cassidy crying in a hallway), | plan to use a Close-Up of the sitter’s sad face,
with an Extreme-Close-Up of the sitter's eyes over it. To make both shots visible, the Extreme Close-Up
will have a lower opacity than the Close-Up. This is to create a ghostly effect that connotes this shot as
being dreamy. It could also be used to represent confusion — making both shots are colliding with
another to create a ghostly effect — this shows how the protagonist is distraught, bewildered, confused
and in self-delusion towards the end of her relationship; and how she should cope with it.

Target Audience Wha will your music video appeal to? You could
mention the following: age range, gender, lifestyle,
hobbies/interest, psychometrics, socic-economic
Status etc.

Age Range:

For my Music Video, the assignment brief has set my age range at 16-te-1%-years-of-age. To appeal 1o
this age range, | will be showing actors who are within the same age as my target audience. | will also be
showing classrooms to connaote mystery lies, deceit and secrecy. All thee conventions and mise-gp;scene
will hopefully relate to my target audience te make my music video as successful as possible.

Gender:

For my target audience, | am aiming towards a female demographic. This is due to the storyline being
based on romance and relationship which most people might stereotype females with. Furthermore, it
will appeal to fermnale because my protagonist is played by a female cast, meaning that female teens will
be able to empathise with her more than a male demographic would and meaning that the music videa's
Structured Narrative will relate more to females than males.

Lifestyle:

This will appeal to thase who aspire towards a healthy relationship, because romance and relationship
are the key themes of “Save Me”. it may also attract people who are strong-willed, and strong within
themselves mentally and emotionally due to the heart-breaking storyline shown in my music video.

My music Video may also appeal to Perfoermers and Musicians. This is because the song is by a band
called Queen, who are often interpreted with connotations of flamboyancy, artistry, showmanship, and
theatrical-like performance, espedially Freddie Mercury {who was the band’s l2ad singer). Furthermore,
my music video contains Eye-Mask and a Cape to symbaelize lies and deceit; these props may relate to
artist, and those in Performing Arts due to the Eye-Masks and cape being flamboyant and theatrical.
Furthermore, it would alse attract those who work or are into fashion due to this style of character
clothing. Alternatively, seeing an Eye-Mask and cape could provide artists of all kinds and Fashion
Designers with ideas on what they want their next artwork/fashion-design to look like.

Hobbies and Interests:

Hobbies interest for my target audience could be music because | am preducing a Music Video by a very
famous band. This could include aspiring musicians or those who are avid fans of the rock band Queen.

People who are into Performing and Theatrics could be attracted to my music video due to my eye-
masks and cape which could also appeal to those wha like Fashion. This is because using an Eye-Mask
and cape makes my music video abstract, unigue, inventive, flamboyant, and theatrical.

Psychometrics:

= Strugglers —Iny my music video, the protagonist suffers through hardship and struggle, due to
the heartbreak; upset and sadness provoked by the end of her meaningful relationship — the
status of her relationship and its emotional impacts are later symbolized by using romantic props
by a gravestone to connote the death of the protagonist’ relationship. This ideclogy of hardship
will relate to a group called Strugglers, who often suffer from hardship (BBC bitesize GCSE “Media
Studies”). This will help my target audience in empathising with the protagonist.

®  Mainstreamers — My music video will appeal to a Mainstream-female target audience of teens
and young adults because it uses a storyline which most people will have been through in some
point of their lives. This is because most people will have been cheated on will have experienced
some form of hardship at some point in their meaningful relationship. Furthermore, many
Mainstreamers between the ages of 16 and 19 will also be aspiring to a relationship and perhaps
a family.

* The Resigned — Due to “Save Me” being from 1980 and the storyline being about the breakup of
a meaningful relationship because the protagonist is cheated on, my music video might appeal to
The Resigned. Despite often being stereotyped with the elderly, The Resigned would only include
teens/young adults for my music video and perhaps the middle aged or those in their 50's and
60’s due to how long ago “Save Me” was released in the music charts.




Project Info

Different Forms of
Discrimination:

In my “Discrimination” subheading, |
have listed as many types of description
as possible by typing in the relevant Cell
and putting the examples of
discrimination in boxes.

This is because discrimination do not
always have to be stereotyped with race
but can also revolve around sexism, age
etc. For instance, Sexism has become
particularly notable with the cases of
producers such as Havey Weinstein.

| feel that is important to produce and
counteract/prevent ALL forms of
discrimination to adhere to the social
standard of our modern world in the
twenty-first century. This makes my
“Save Me” video more ethical and better
at preventing legal issues.

Director Matthew Williams
Production Company MWW Productions
Production Title Save Me
Type of Production Music Video
Date 04/03/2022
Legal and Ethical Considerations
Privacy There will be clear communication and meetings to address any privacy

concerns or reguired permissions. In m coursework, | will not extract
personal information that bandmembers feel uncomfortable with me
having.

Defamation [ Libel f Slander

All lyrics will be checked thoroughly upon receiving hem to ensure that
there is not any defamation, libel or slander which may cause harm to
other people. This will also be to look out for swearing —which | will not
aliow in my music video.

Discrimination {including
racism, sexism, agism,
discrimination against
special needs etc.)

All lyrics will be checked to ensure that there is no discrimination or
defamation against group of people. In finding any discrimination, | will
address this to the band and my tutor or Learning Assistant.

Any discrimination puts the song at risk of being dropped.

Data Protection

| am planning on uploading my music video to YouTube to use for my
Primary Research and to show on my portfolio.

Freedom of Information

Only relevant information will be released including: the band's name,
what each personnel and and their surname and forename.

Codes of Practise

All planning will be well-prepared and carefully considered before
proceeding. In particular, filming at 5t Peters shall require the following
before filming there:
= A Location Release Contract with written permissions for filming
at 5t Petars.
= A recce and Risk Assessment for filming at 5t Peters Church with
written permissions.
= (Consideration into potential hazards and ethical issues of filming
at & Graveyard and how to combat them.

Copyright
y

The music video for “Save Me" MUST NOT be shared with online or with
anyone who does not have permission to share the music video.

The music video will start with the band name and will follow that band’s
branding/housing style. There will also be rolling credits and a disclaimer
that states that my music video is for educational purposes ONLY.

Any Further Comments

No further comments needed.

Copyright and Distribution Management of my Final Cut

For my A1 Music Video, we were allowed to download songs from the internet as we
given permission by our tutor and course manager Josh Sparke. However, this creates
Copyright issues due to not asking the band for permission to use the song first. In
response to this, | decided to ensure that it is NOT shared online (as shown the in Legal
an “Ethical Consideration” table above for my music video). | have also made this clear
to all personnel who have the Final Cut.

For choosing who to share my final cut with, | have only picked those that want to use
my Music Video as part of their own portfolios.
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How I did my storyboard:

In these three pages of storyboarding for my “Save
Me” music video, we can see how the main character

is in a meaningful relationship but finds out that

his/her partner is cheating on him/her. This is so that
my music video can relate to my lyrics, show lyrics

interpretation, and show a structured narrative.

To create these storyboards, | printed out some hard-
copy storyboards, drew my images in pencil, scanned

in my sketched copies and then added th relevant

pictures into Farnborough College of Technology’s
“Storyboard” template by copying and pasting it into
the relevant document and cropping it to ensure that |
only had what was required in th shot. This allowed
me to experiment with my drawings and ideas and
think about what | wanted my final cut to look like.

It also enabled my drawing to be detailed and

informative so that | knew what | needed to film, and
how to film it on the day of filming. This is reinforced

by the use of arrows, notes, and annotations to
emphasis the important details per shot.
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Here, | have made the cells for
the column/row headings a pale
blue. This makes the Shot List
look appealing to motivates me
into completing it, because the
denotation of colour makes it
look positive. To prevent this
from becoming unprofessional, |
have avoided using any colours
which may be considered as
garish.

In this topic table, | have added information which tells the camera
operator about what they are shooting. This is to give a clear idea of
how the footage will be used, and to ensure that all my Rushes are
organized into their correct folders after production.

Here, | have added a “Location”
column where | enter where | am
filming the relevant clip. This
helps me to know where and
what | am meant to be filming so
that my filming shoot are
efficient, productive, and

How I did my Shooting

Shot List

Project “Save Me” Music Video
Type of Project IMusic Video
Director Iatthew Williams
Production Company MW Productions
Date 16/03/2022
[Scgne | Shot # Camera Framing INT | Action Location Date of
Angle Movement ! Completion
EXT /
2 31 Overthe | |couldn’t get | EXT | Evie's Viewpoint: Cedar 17/03/2022
Shoulder JB?H’UTE/ Kyle walks with Cassidy | Courtyard
| Gimbal due to dawn thel m.aSI = thfe
| —] a lack of pratagonist is walking
training — the opposite way
Camera was (towards Kyle). Both
handheld the protagonist and
instead. Kyle collide, with Evie's
shoulder shoving kyle
aggressively.
2 32 Overthe | |couldn'tget | EXT | Cassidy's Perspective Cedar 17/03/2022
Shoulder | hold of a Kyle and his Cassidy Courtyard
Gimbal due to walk past protagonist,
a lack of whaose shoulder shoves
training — straight into that of
Camera was Kyle.
handheld
instead.
1 5 Two Shot | Static EXT | Kyle and Cassidy walk Cedar 17/03/2022
down the mall, holding | Courtyard
hands happily, laughing
and in lively
conversation.
1 B, 49 Two Shot | Static EXT | Kyle and Cassidy give a | Cedar 17/03/2022
Love Heart to each Courtyard
other compassionately
to show devotion and
romance.
1 7 ECU Static EXT | Cassidy and Kyle Cedar 17/03/2022
exchange love hearts Courtyard
lovingly.
1 B cu Static EXT | Cassidy’'s finger Cedar 17/03/2022
stroking/holding love Courtyard
heart.
1 4 ECU Static EXT | Kyle and Cassidy hold Cedar 17/03/2022
hands to symbolise Courtyard
romance.

My shooting order was based on the location required for my music video. For instance, |
decided to shoot on the nearest locations first.

As the Cedar Courtyard was my nearest filming location, | filmed there first. This made, my
filming shoots efficient, productive, and meant that instead spending time transporting
equipment, | had more time to film my music video instead. This is also because we

remained one location per scene and that we could transport our equipment without
rushing only when necessary.




17 Mid Shot | Static INT | Cassidy into a dark Classroom | 17/03/2022
room but stops 9 Long Shot | Slow Zoom In | INT Cassidy crying by brick- | W-Block 17/03/2022
immediately in shock wiall, crouching on floor
and disbelif. and hands in head.
19 Head and | Static INT | We focus on the shock | Classroom | 17/03/2022 21 ECU Static INT | Cassidy eyes blink W-Block 17/03/2022
Shoulders and distraught {slomo), followed by a
Shot expression of Cassidy's tear running down the
facial expression. l:heek.|
20 cu Static INT | We focused on the Classroom | 17/03/2022 1 cu Static EXT | The protagonistsitsat | Weoden 17/03/2022
shock and distraught a wooden bench, Bench
expression of looking sad and staring
pogromist’s face. blankhy.
30 cu Static INT | Cassidy opens a letter Classroom | 22/03/2022 2 Wide Static EXT | Cassidy sitting alone on | Wooden 17/03/2022
with a note saying Shot a wooden bench, her Bench
“delusion”. head turns down, she
24 Low Static INT | Cassidy stares down at | Classroom | 17/03/2022 sighs.
Angle a love letter/romantic 37 Twa Shot | Static EXT | Kyle pleads (with Waooden 17/03/2022
drawing with a blank flowers) to Cassidy to Bench
expressicn and in get back together with
sadness. She is upset him.
by the loss of her 3 TwoShot | Take 1 & 2— | EXT | Cassidy and Kyle Waooden 17/03/2022
relationship but is also Static laughing on a wooden Bench
ANgry. bench.
25 cu Static INT | Cassidy scrunches up Classroom | 17/03/2022 Take 3and 4
the love letter — Slow Zoom
aggressively. Invwards
26 ECU Static INT | The remantic Classroom | 17/03/2022 1 cu Thiswillbea | EXT | Cassidy stares sadhy Wooden 17/03/2022
drawing/love letter Pedestal Shot towards us whilst Bench
shoots into the bin. downwards sitting on a wooden
11 cu Static INT | The pages of 2 calendar | Classroom | 22/03/2022 and will turm bench.
[with important dates static once it
marked) are flipped has all the
downwards. sitter’s face is
27 Overthe | Static INT | We zee the protagonist | ETC 17/03/2022 in frame.
Shoulder looking at her social 1 Wids Static EXT | Cassidy is sitting on the | Weoden 17/03/2022
media feed. Shot bench alone, hand in Bench
29 Cowboy Static INT | Cassidy is typing on her | ETC 17/03/2022 her head and crying.
Shot laptop, staring blankly 40 Two Shot | Static EXT | Cassidy and Kyle slowly | Wooden 17/03/2022
whilst looking troubled. walk to each other Bench
39 Owerthe | Slow Zoom In | INT | Kyle sends a text to ETC 17/03/2022 wearily.
Shoulder Cassidy along the lines 41 ECU Static EXT | Cassidy and Kyle's Waooden 17/03/2022
of “Shall we meet? We hands meet and hold Bench
need to talk.” each other, then doing
38 cu Static INT | Cassidy ponders over Take 1-3: 17/03/2022 a handshake
whether he should get | Refectory 42 Head and | Static EXT | Cassidy sings whilst Wooden 17/03/2022
back together with Shoulders Sitting on a bench. Eench
Cassidy or not. Take -6: 22 High Static EXT | Casidy sings along to Wooden 17/03/2022
lapanese Angle “Save Me”, with Bench
Garden chorepgraphy of her
23 Ws Static INT Cassidy sitting by a W-Block 17/03/2022 head banging and
wall, hands in hr head same minimalistic
and crying. dance movements such

Page 2

Why did | film the Wooden Bench last-

Page 3

| filmed by the Wooden Bench last because this location is furthest away from ETC 12A,
which is where my filming equipment is borrowed from for every shoot. This demonstrates

professionalism and good time management because | am focusing on locations nearer ETC

12A first. This makes transporting equipment quicker so that | can film more footage in the

time provided.

How did I film the TV Shoot»

| chose to film in the TV Studio separately from my other filming locations. This is because
the TV Studio was unavailable for Thursday 17" March 2022. Furthermore, the footage

required in the TV Studio was more complex than that required for my Structured Narrative.

Had | chosen to film my Structured Narrative and TV Studio Choreography Shoot on the
same day, then valuable time would have been taken away from the shoot for filming my
Structured Narrative.




as wagging her finger
for "l can't”).
Cassidy’'s mouth
miming aleng to Save
Me”.

Cassidy and Kyle hug
each other lovinghy.
Kyle hugging onto
Cassidy's shoulder,
smiling lovingly.
Cassidy hugging onto
Kyle's shoulder, smiling
lovingly.

‘We see the sitter's and
focus on her eye-mask.
After a while, the sitter
gently moves her eye
mask to the side,
turning her head as she
does 50 to look away
from the camera. This
is to stereotype her as
being shy.

2 33 ECU Static EXT Wooden

Bench

17/03/2022

Two Shot | Static EXT Wooden
Bench
Wooden

Bench

17/03/2022

Overthe | Static EXT
Shoulder

17/03/2022

Owerthe | Static EXT
Shoulder

Wooden
Bench

17/03/2022

2 16 ECU Static INT TV Studio 25/03/2022

Mid Shot | Static INT TV Studio 25032022

The will wear a black
gown if possible.
Smoke machine will be
reguired.

The protagonist is
singing along to the
sOoNg, wearing a black
eye mask and a black
coach, with a black
hood to match with the
maonochrome lighting.
Head Banging will also
be involved.

2 14, 18 Head & Static INT

Shoulders

TV Studio | 25/03/2022

1 13 ECU Static INT | Same as above but TV Studio
without the head
banging and only the
mouth in shot.

2 35 High Slow Zoom In The Protagonist is lying

25/03/2022

TV Studio | 25/03/2022

mystery, elegance, and
suspense.

12

Low
Angle

Take 1 and 2
is Static

Take 3 &4 -
Focus on the
love hearts,
move to
grave and
zoom out.
Carry out a
Focus Pull
from the Love
Hearts to the
Gravestone.

EXT

We see a the “Love”
Hearts lying next to a
grave.

St Peters’
Church

20/03/2022

36

Low
Angle

Experiment
with Shift and
Pedestal
(downwards)
movement,
and focus
shift.

EXT

Same as above, but
with flowers

St Peters’
Church

20/03/2022

Page 5

A

Angle on a carpet of mist in
Head and black clothing — closing
Shoulder, into her eyes to reminisce
cu on better times.

2 Forty- High Static INT | Pieces of paper will
three Angle feelings, themes and
emotion falling onto
the ground in a blanket
of mist 1o crate

TV Studio | 25/03/2022

Page 4

Resources Mood Board for “Save Me”

In the Mood Board below, | have created an entitled Mood Board with screen captures of which show photograph
evidence of the equipment used, and how | priced the resources in my Resources Table (which can be viewed in the
next page (Page 135). By looking online through “Google Shopping”, | was able to make my presentation resources
table and official “Resources List” documentation as accurate, ethical, credible, believable, and trustworthy as possible

| have named my Mood Board “Save Me” resources to make it so that it | know what the photographs are referring to.
This is reinforced by making my test ox red to stand out and the use of white copy with a red text box to make it look

appealing.

How much does it cost to buy a song from an artist? ~
The cost for a s0ng from a small independent artist might be less than $100, while a track
by & major arirst or label can run thousands of dollars. Seme licenses might also charge you
a percentage of revenue instead. The key is to carefully read the terms of the license to
know what you'ra getting into.

hitps: /1

How To Get Permission To Use A Song | Biteable

le.com » bilog

Search for: How much does it cost to buy a song from an artist?

duy Actors: $200 — $12000day (each) Extras

&7 - Medium

ve Me” Resources

. a

(1)1 OSSPSR S —)

single pertonmance fee (man 3houss) phis
Fetearual o s dny (s 3 bl

=
o
-]
[ — 10000
o e
1 E [=o=ig=__________________ v s]
How much does it cost 10 use a song in a video? =

Here's how it works. A royalty free music company will icense a song from an artist, and
then they can icense it out lo content creators for a fraction of the cost. So instead of paying
$5.000 for a song, you'll pay $50 for a license to legally use that song in a sp

nitps:

¥ SOUNCSIFpE.COM » biogs ega

How Can | Legally Use Copyrighted Music On YouTube? -
Soundstripe

el

Office 365 AS

£5.30 """

arraal

Services

MiRip

18




Resources Ll st 25/03/2022 Hot—!J ghts and LEDs used in the
Media Depariment.
Spare FCOT Media | 09:00 to 17:00/ | This is to ensure that my Total: £760
Production Department | 17/03/2022 production shoot receives the
Equipment | Sourced Time/Date Reasons for My Choice Cost Crew necessary help for transporting £200 - £380 per
Needed: From: Required 13:00-14:00 heavy equipment and overseeing | day
25/03/2022 he production of my “Save Me"
Song Lyrics/ | Google Deadline has This is for daing Artist Research Audio Track of music video.
Audio [“Lyricindy) | been set for and generating an idea forme te | "Save Me" = Actors FCOT 08:00to 17:00/ | This is so that | can produce a £003.08
and * 08/03/2022at | produce for them. £37.56 Performing | 17/03/2022 professional Narrative Music Video
the latest Arts to enhance the meaning and story
The deadline has been 13:00-14:00 of the song’s lyrics.
chaosen to allow time for the band 25/03/2022
to decide on what they want from Filming Farnborough | 09:00 to 17:00/ | This is so that my music video can | At Least £230
their music video. It has also been Locations for | Callege of 17/03/2022 tell a story to make it more
chosen this tie and date as any shooting a Technology descriptive, poetic, and
later would make my project Marrative meaningful.
rushed. Sequence
Idea MW 08:00t0 17:00/ | Microsoft offers high quality apps | Please refer to TV Studio Farnborough | 13:00-14:00 This is to film Cassidy in an eye- £24.90in Total
Generation Productions | 28/03/2022 to which can be used for Mind Maps/ | the “Office 365 College of 254032022 mask and cloak —to show lies, (£12.50 for staff
IMaterial and 14/03/2022 lMood Board / Motes etc. Package"” Technology mystery and deceit. presence+£12.00
(Word Docs) Microsoft cleaning charge)
Canon 550D CEX 0%:00 to 17:00 This is because | am familiar with | £200
Music Video “Queen 09:00to 17:00 / | “Queen Official” is an ethical and £375 17/03/2022 this model of camera.
Examples Official™ 28/03/2022 10 licensed channel {owned by the
YouTube 14/03/2022 actual band) for official music | rounded £75.11 11:30-13:30
Channel videos by Queen. This allows me | per song to £75 20/03/2022
to copy and paste the link (which to make the
is legal) into a Word Document figure easier to 15-15-16-00
which | can use for writing my use. | then 22/03/2022
analyses of CQueen Photos. multiplied by
five to represent 13:00-14:00
5 songs. 25/03/2022
Meeting Farnborough | 13:30to 15:00 f | This is to discuss my initial ideas £65 THGE50 Liher, | Farnborough | 0%:00 to 17:00/ | This is to achieve high-quality, £175
Room: UCF College of 05/03/2022 with the band and persuade them College of 17/03/2022 well-balanced footage.
Technology o give me permissions with going Technology
ghead for my music video. 11:30-13:30 MNOTE: Some footage may be off
Office 365 Iicrosoft 08:00to 17:00 / | This will be used foridea £5.30 per month 20/03/2022 the camera at times for Close-Ups
Package 01/04,/2022 generation and pre-production. and Extreme-Close-Ups; or to
15:15-16:00 achizve certain angles.
22/03/2022
13:00-14:00
Filming Farnborough | 13:30to 17:00/ | This is so that | have backug film £115.20 25/03,/2022
Locations for | College of 23/03/2022 reel to use if my Marrative Footage LED Lighting Farnborough | 02:00to 17:00/ | This is so that | can set my footage | £165.14
Recording Technology backfires; | am also considering Kit College of 17/03,/2022 to professional exposure and
Performance integrating performance footage Technology successfully colour-grade my
Wid with Narrative Footage. 13:00-14:00 footage during filming
Lighting Crew | FCOT Media | 05:00to 17:00/ | Thisis so that | can use the lights | £275 25/03,/2022
Department | 17/03/2022 to enhance colour tones; music Premiere Pro | Adobe 08:00to 17:00 / | This is so that | can edit my visuals | £16.24 per
student will be required for this Suite Creative 24/03/2022 to and sequence alongside my audio | month for first
13:00-14-00 lighting set as it is different the b Cloud 31/03,/2022 track. WERET.
Audition will not be needed for
this project because the dialogue
and music will have already been
created for me.
TOTAL COST (PLUS VAT) | £2858.38 (MAXIMUM COST)

Personnel List

lob Role

Organizing my Logistics First:

Personnel Contact Details: Reasons for Choosing The
Name: Personnel:
i h h farn- hat | ki h di . . .
SRS e | E T ittt My resources List and Personnel List were the first Pre-
generating ideas. H H H H
Secondary Matthew 20221381@farn- This is s0 that | can analyse a variety PrOdUCtlon materlals that I prOduced for my Al Music VldeO
Research williams ct.ac.uk ofmusicvideos,rtechmques and Project. At the tine of doing these two documents’ | did not
conventions which will help to A w . ” w
enhance my own music video. know whether | would be doing “Happier than Ever” or “Save
Primary This This information is All information for this section is ” . . .. .
Research tforaitions | confidentiol confidential to protect each Me” by Queen for my music video this is because the clients
Participants confidential. personnel’s privacy. “ . ” . .
idea Matthew | 2002038i@fm | This isto make my deas orignaland || themselves for “Happier than Ever” had not provided me with
Generation | Wiliams e I aaa U ewPA | | enough material to use as Artist Research, and because |
Pre-Production M?t.thew 20221381@farn- To have hertter cqntrolover my idea Struggled to flnd any archive footage On“ne or on SOCiaI mEdia.
Williams ct.ac.uk and make it as original as possible
and allow for any hazards and
athical grey areas. L. A .
Casting Matthew 20221381@fam- This is 50 that | have control over Hence, | began organising my shoot for my Al Music Video
Director/s Williams ct.ac.uk who is in my music video project. P . t th t| Id d h t . tl d h |
roject so that | coula consider wnat equipment | used, now
e S| oy Asmmen | THese aimR i o o TR used it to create an effective; safe and sensible layout and the
(protagonist) | Shacuk talented out of Performing Ats Year H H . H
e spatsazaram | a0 Casicy Stew has won many personnel that would be involved in my music video
rg;; engy | dance competitions. production. This made my Pre-Production effective as it
I Evie: 200443400 farn: allowed me to use my time wisely. This is because | was
vie Marlow cracuk
(side productive with organising my shoot whilst waiting for enough
Character) . . . .
Director Matthew 20221381@farn- To have control aver my filming to materials to create a Narrative for “Ha ppler than Ever” with.
Williams ct.ac.uk ensure the best gquality possible of
footage.
Assistant Mars Taylor Mars: 20237309@farn- | This is to have someone to help Editor (visual | Matthew 20221321 @farn- Because | have access to Premier
Camera ct.ac.uk carry the equipment and double- and audio) Williams ct.ac.uk Pro with lots of experience,.and 50
Operator check the framing before recording. that | can have better creative
Assistant Marton Andras | Marton: This is 5o that | have someone who ;?2;?;?:5;1?;?:;‘::?;9 and
Producer 20231474@farn- can help to sync the audio with the Feedback This This information is All information for this section is
ct.ac.uk visuals through using a Clapper Panel for information is | confidential. confidential to protect each
Board. Rough Cuts confidential, personnel’s privacy.
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&, Farnborough College
Y% Technology

TALENT RELEASE

| under‘s_land there is a visual/audio recording being taken of me on this
date Q‘ ’Zz’g 2¢321. . |hereby assign and authorise the producer
Modtine . pad [@4C__the right (All Rights) in and to such visual/audio
recording. | also authorise said producer, without limitation, the right to
reproduce, copy, exhibit-publish or distribute any such video, and waive all
rights or claims | may have against your organisation and/or any of its
Affiliates, Subsidiaries, or Assignees other than as stated in this agreement.

7 .'7":._L,_ i a 5 A
HiE 20/ 200 2
Signature of Talent Date
__Matthew Williams__ __14/03/2022,

Signature of Producer(s) Date

Getting Cassidy’s “Talent Release Form”
signed:

On the day of filming (on 17/03/2), | got actors Evie and
Kyle to sign their Talent Release Forms before filming
whilst waiting for Cassidy Stew (as | originally cast her as
my main character, | felt it best to film once | had her on
set). However, she arrived 40 minutes late due to traffic,
meaning that | went straight into filming as | ha a lot of
footage which | wanted to film (please refer to the
previous Shot List).

Due to going straight into filming, she did not get to sign
her Talent Release Form on the day. Realising the
unprofessionalism in this event, | spoke to her boyfriend
and then contacted her on Teams a few days later after
hearing no response. The form was eventually signed on
24/03/2022. To achieve this, | attended Marton Andras’s
shoot as he informed me that he would hiring Cassidy
For acting on that day.

S~
" Farnborough College
Ll of Technology’

TALENT RELEASE

I understand there is a visual/audio recording being taken of me on this
date_1F/02 )22 | hereby assign and authorise the producer
Mathers wowlianaS  the right (All Rights) in and to such visual/audio
recording. | also authorise said producer, without limitation, the right to
reproduce, copy, exhibit-publish or distribute any such video, and waive all
rights or claims | may have against your organisation and/or any of its
Affiliates, Subsidiaries, or Assignees other than as stated in this agreement.

/%, /;,Z/J 2/22

Signature of Talent Date
__Matthew Williams___ __14/03/2022
Signature of Producer(s) Date

)
‘, Farnborough College
' o Technoloay

TALENT RELEASE

I understand there is a visual/audio recording being taken of me on this

date 2550 . I hereby assign and authorise the producer

Mot g, LAUS  the right (All Rights) in and to such visual/audio

recording. | also authorise said producer, without limitation, the right to

reproduce, copy, exhibit-publish or distribute any such video, and waive all

rights or claims | may have against your organisation and/or any of its
ffiliates, Si iaries, or Assigni other than as stated in this agreement.

= 14103202 2

Signature of Talent Date

__Matthew Williams___ __l1a/03/2022,
Signature of Producer(s) Date




Communications Between Personnel - Microsoft Teams

For contacting personnel, | created a group chat for my music video which | named
“Save Me” Music Video. This is so that | could name my music appropriately and
coherently to the product that | am producing, making it easy to find, logically, well
thought out and accessible.

| decided to create a group chat for my A1 Music Video so that any important notices,

updates and/or developments could be viewed and assessed by the relevant cast and

crew quickly and securely. This allowed me to communicate with more people at once
so that | did not have to use as much time as | would have with sending the messages

individually.

‘% “Save Me" Music Video /7 chat Files +

* Please meet me at ETC 12A for 09:00 on Thursday 17th January 2022.

* As the album cover for “Save Me" feature black and white lighting, please may all actors wear jeans and clothing that is
black or white.

* CASSIDY STEW, I've decided for you t play the main character, is that okay with everyona? Could you come up with a
dance routine for the chorus, it doesn't have to be too complicated (just simple hand movements should be fine,
thanks).

* HARLEY TAYLOR (*Mars), please could you be in charge of taking photographic evidence on the day of filming.

Please keep a look out for any updates over the coming day, many thanks. Does anyone have any questions? If you wish to
raise any issues, please feel free to do so, here my timetable for showing my availability. If possible, could you send a like or

something so | know that you've read this message.

ﬁ: Save Me Call Sheet.docx -+ [= Save Me Storyboards... 17 7:. Current Version - Yr1G... =+

9 EVIE MARLOW 15/03 12:59
matthew mate i don't really understand the storyline

EN ARLOW  15/03/2022, 12:59
matthew mate i don't really understand the storyline

Hi Evie, its about the breakup of a meaningful relationship.

Edited
Reminder for Filming:

Please ensure that you all meet me in ETC 12A for Thursday 17th March 2022. Thank yo

Creating a group chat for each production helps with sorting each shoot’s logistic and
any issues that arise so that my pre-production and production stages are productive,
reliable, and highly efficient. This shoes communication professional practise and
problem solving. It also let’s me share planning templates such as storyboards and shot
lists.

| usually share storyboards and shot lists because they give all personnel an idea of what
| want my Final Cut to look like and how it is going to be shot (such as where it is shot
and the shooting order). | also sent out a Call Sheet to consolidate where and when the
shoot would occur.



PRODUCER: Matthew Williams
DIRECTOR: Matthew Williams

CALL TIME
09:00

Check grid for individual call times

o)
‘, Fglrrlbal_'ough College
o of Technology

WEATHER:
Sunny with some

clouds

Save Me

DATE: 17/03/2022

| decided for the production team of my
“Save Me” music video to meet e in ETC
12A, o that | could promptly collect the
hired filming equipment and guarantee that
| had help carrying it to my first filming
location. Furthermore, all my production
team knew where ETC 12A is, meaning that
| was able to prevent any personnel from
becoming lost — giving me more time to
focus on the production of my “Save Me”
music video.

Production Office Nearest Hospital to Set
MW Productions, Farnborough College of Frimley Park Hospital, Portsmouth Rd, Frimley, GU16
Technology 7U)
LOCATIONS
# | Locations Scene Int/Ext Address Time Contact
No.
1. | Cedar 1 EXT Farnborough 09:00 to Josh Sparkes
Courtyard College of 09:45 01252 407261
Technology,
Hampshire, UK,
GU14 65B
2. | Wooden 1,2 EXT Farnborough 09:45 to Josh Sparkes
Bench College of 10:45 01252 407261
Technology,
Hampshire, UK,
GU14 65B
3. | WBlock (by |1 INT Farnborough 10:45 to Josh Sparkes
the TV and College of 11:05 01252 407261
Dance Technology,
Studio Hampshire, UK,
GU14 65B
4. | Classroom 1 INT Farnborough 11:20 to Josh Sparkes
College of 12:00 01252 407261
Technology,
Hampshire, UK,
GU14 658
# Cast Role Call Time Location | Wrap Time Telephone
1.| Cassidy Stew Protagonist 09:00 ETC 12A 13:15 20238529 @tarn-
ct.ac.uk
2.|Kyle Parry Antagonist 09:00 ETC 12A 1345 |20241347@fam-
ct.ac.uk
3. |Evie Marlow Kyle's New Girlfriend 09:00 ly ETC 12A 13:15 20244940@tarn-
ct.ac.uk
# Crew Role Call Time Location | Wrap Time Telephone
1.| Matthew Williams | Director and Producer|  09:00 ETC 124 12:00 J_g:ﬁtfl e
2. |Marton Andras Assistant Producer 09:00 ETC 12A 12:00 4@—53521174 e
3.| Mars Taylor Assistant Camera 0900 ECT 12A 12:00 20237309@farn-
Operator ct.ac.uk
4.
5.
Notes & Equip Notes Scenes Locations Responsible Telephone
Camera Canon 550D All Scenes | Cedar Matthew Williams
Courtyard,
Bench, M/H
Block
Sound N/A NA N/A N/A N/A
Grip TH650 All Scenes | Cedar Matthew Williams
Courtyard,
Bench, M/H
Block
Costume N/A N/A N/A N/A N/A
Make Up N/A N/A N/A N/A N/A
Art Dept N/A N/A N/A N/A N/A
Any other Clapper Board All Scenes | Cedar Marton Andras 20231474@farn-
Courtyard, ct.ac.uk
Bench, M/H
Block




LOCATION RECCIE

Preparad By: Matthews Williams Prepared On: 13,/03/2022

Location Required Cedar Courtyard

Location Adress Farnborough College of Technelogy, Hampshire, UK, GU14 65B

Activity/Event | am wsing thiz location to film Kyle in a relationship with Evie, hen Cassidy. This is

to add a structured Marrative into my music video.

Production Title “Save Me"
Type of Production Music Video
Nearest Hospital Frimley Park Hozpital, Portsmouth Rd, Frimley, Camberley, GU1E 7UI

Permissions Further Information

01252 407261

Site Contact Mame Josh Sparkes Points of Access The Cedar Courtyard
«an be accessed by
wialking own the hMall.

Site Contact Details jsparkes @fam-ct.acuk Anailabiliy The best day for filming

is on 17/03/2022 25 the
area will be free
between lassons.

Permiszsions

Permission for filming here has been granted by Barry Mitchell, and Josh Sparkes.

Location Photographs

Location Floor Plans

Why did | use the Cedar Courtyard for
my music video?

| decided to use the Cedar Courtyard to show
Kyle texting Evie (the protagonist) to ask her for
them to get back together, and into a
meaningful relationship. | used this filming
location because it is a communal area, and
many people would most likely use their
phones in communal areas. This helps to make
my music video as relatable and accessible as
possible for my target audience.

RISK ASSESSMENT

easier for people to steal
the filming equipment.

filming location.

F and Project
Prepared By Matthew Williams Prepared On 13/03/2022
Location Required Cedar Courtyard Location Address Farnborough College of Technology,
Hampshire, UK, GU14 6058
Event/Activity | will be using this location to film the interaction between Evie and
Kyle, and then Cassidy and Kyle. This is to show a Structured Narrative
centred around the breakup of a meaningful relationship for my music
video.
Production “Save Me"
Production Type Music Video
" | pirector Matthew Williams
Signature and Contact Details of Assessor 1
Hazards
Signature: Matthew Williams
Y/N (F Related Y/N | Other Y/N | | ame [PRINTED): MATTHEW WILLIAMS
Poar Accessibility N | Allergic Reactions N Food Hygiene N
Access / Doorway N |Disease /illness N [Lack of Food or Water N Date: 13/03/2022
Lack of Permissions N Anxiety / Slress/PsychoIo_gi_cal N Equipment Damage Y
Poor Lighting N Physical Exertion % Damage 1o Local Surroundings N Telephone: 07538 567954 - ) B . )
Weather Y Static Body Posture N *ACCEPTANCE - | am happy with the measures put into place and will allow the following activity to continue
Slips and Trips Y Lack of Food and Water N
Cold or Hard Surfaces Y Signature: Josh Sparkes
Vehicles N
Office Equipment or Obstructions N Name PRINTED): JOSH SPARKES
Vehicles L . .
AhdErcetonbal v Date: 13/03/2022
Noise Y . -
Animals Y Telephone: 01252 407261
Hazard Description of Who does it | Risk Level Measures
Hazard affect? (Low/Med/High)
Weather This includes rain, severe This affects H | will check the weather forecast before
storms or wind, snow, everyone in the filming — as far as | am aware, it is meant to
sleet, and hail and could filming location. be sunny on the day of filming.
damage the filming
equipment.
Slips and Trips | Any rain or could weather | This affects L Filming will occur away from any slips and
(such as ice) could cause everyone in the trips.
the ground to become filming location.
slipper. This would affect
everyone in the filming
location.
Audience The Cedar Courtyard could | This affects H Filming will occur at quieter times of the day
Control become busy between everyone in the and during lesson time to reduce the risk of
lessons and there may be | filming location. capturing commuters passing between
people who do not or lessons.
cann_o_t appear on film for When this location is busy, filming will stop
specific reasons. until it becomes quieter again.
This affects everyone in
the filming location. } .
Talent Release Forms will be used to gain
permission for filming my cast.
Noise The Cedar Courtyard is This affects all M The sound for each clip will be edited out
under the flight path — operators within during the post-production process.
making it vulnerable to the filming
aeroplane noise. Other location.
noise captured would
include other people
passing by between
lessons.
Theft As the Cedar Courtyard is | This affects M | will be always watching over the
busy at times, it makes it everyone in the equipment.




LOCATION RECCE Why did | use the Wooden Bench for my music
Preparedby | Matthaw his 13/03/2022 video?

Williamg

Location Details | WWOODEN BENCHES BY M-BLOCK
For my music video, my main genre was Romance because
Srag | chi Saeaat |l b Moy s ot O Cancily e Kol bt the storyline sees the protagonist cheated on by hr boyfriend.

© o Romenes, G 00 b Sov veemes e e To show Romance, | used the wooden bench. This is Primary
Research from my short film indicates that my target
audience sees park benches as a romantic setting. This is
because park benches are often naturalistic, peaceful, and
idyllic.

Site Contact Name Josh Sparkes Site Address Famborough College of
Technology, Hampshire, UK,
GU14 65B
01252 407261 Entr the college from

Boundary Road and turn
right. Walk straight on fill you

Contact telephone Point of agcess see a collection of wooden
benches (just past the Hair
Salon).
Permissions Josh Sparkes Availability This location is unavailable on
weekends RISK ASSESSMENT
. issi and Project Inf i
Prepared By Matthew Williams Preparad On 13/03,/2022
Location Required ‘Woaoden Banch (M-Block] Location Address Farnborough College of Technology,
Points of Interest I would like to use  Suitability/Possible s WS and CU — Cassidy on Hampzhire, UK, GUL4 7EL
the mldC"le PenCh shots lﬂ'le blE"Ch alone to ShC.’W Ewent/Activity | plan to use this location to film Evie Mariow miming/lip-syncing to “Save
because it its isolation and progression. Me*, to film her slone after the breakup of her relaticnship, and to film her in
backdrop has the e Two Shot — Cassidy and = relationzhip with Kyle.
most greenery out Kyle laughing/chatting on et “Save Ma*
of all the bench, bench. eI Music Vid
and it gives me « ECU - Hand Holding £t ctioni e e e
zoom fo use a « ECU, CU, Head & Diractor Matthaw Williams
variety of different Shoulders Shot — Cassidy Zignaturs and Contact Detsils of Assessor 1
camera angles. mimes along to “Save
Me". Eignatura: Matthew Williams
Safety Issues? Please refer to Risk  Electricity Supply  No power points are in this Name [FRINTED]: MATTHEW WILLIAMS
Assessment location — any lighting used
will be LED due to LED Date: 13/03/2022

using its own battery pack.
Emnail: 20221381 @fan

Sunlight It is set to be sunny on
Thursday — which will be

bvident in the raw footage Telephone: 07538 567954

because it is outdoors and *ACCEPTANCE — | om happy with the measures put into place and will allaw the following cctivity to proceed:
unsheltered. Signature: Josh Sparkes

Windows. There are windows looking Hzme [FRINTED]: 105H SPARKES
into M-Block.

Date: 13/03/2022

Noise Noise will be generated
from vehicles (cars, planes
etc.) and can be edited out
through post-production.

Telephone: 01252 407261

Hazards Hazard Description of Who does it | Risk Level Measures
Hazard affect? (Low/Med/High)
Envir ental YN | Related Y/N| Other Y/N Weather This includes rain, severe This affects High The weather forecast will be checked before
Poor Accessibility L _g—A!IEr ic Reactions N_|FoodHygiene N storms or wind, snow, sleet | everyone on-site. filming.
Access / Doorway N Disease / lliness N Lack of Food or Water N i -
— - — and hail and could damage
Lack of Permissions N Anxiety / Stress / Psychological N Damage Y the filming equipment
Poor Lighting N Physical Exertion Y Damage to Local Surroundings N "
Weather Y Static Body Posture N - - - -
Slips and Trips v B N Slips and Trips | The wooden benches are This affects all Medium The weather forecast will be used to predict
Cold or Hard Surfaces Y Fatigue ¥ on a bank of greenery and | personnel on possible slips and trips. The ground will slso
Vehicles N | Hypothermia / Exposure to the Cold N mud which could become | site. be inspected before filming.
Office Equipment or Obstructions N slippery in wet oricy
Audience Control ¥ weather. This would harm
Noise ¥ the filming equipment and
Animals Y anyone in the filming
location
Vehicles The wooden benches are This affects all High The camera will always face away from all
adjacent to 3 car park— persannel cn vehicles and filming will only be carried cut
affecting all personnel site. on the grass bank by the Weooden Bench to
within the car park by M- prevent capturing vehicles or registration in
Block, the vehicles and my music video.

filming equipment.

Meise Meise will be generated This affects all Low Unnecessary noise can be edited out through
through cars and planes crew on site post-production

overhead — which could
cause an issue for lip-
syncing. This affects me

and the cast.
Animals Due to the gresnery by the | This sffects all Low All animalzs will not be disturbed
benches, this area may personnel on

attract animals — affecting | site
anyone within the filming
premises end the filming
eguipment.




LOCATION RECCIE

Preparad By: Matthew Williams Prepared On: 13,/03/2022
Location Reguired W-Block

Location Adress Farnborough College of Technology, Hampshire, UK, GU14 638
Activity/Event | plan to use this location to film Evie crying by a brick wall indoors.
Production Title “Save Me”

Type of Production Music Video

Nearest Hospital Frimley Park Hoszpital, Portsmouth Rd, Frimley, Camberley, GU1E6 TU

Permissicns Further Information

Why did | use a long. narrow Corridor for
my Music Video»

| filmed Evie crying in a long corridor to show the
heartbreak caused by the breakup of her meaningful
relationship.

The denotation of corridors is to shy secrecy of the
protagonist because she does not want to be seen upset
and wants to look strong, hence why she is moody for

Dance Studi

Site Contact Name Tosh Sparkes Points of Accass W-Block can be _ most of the music video. Furthermore, not many people
accessed by turning left . X X 3
sihesrdefiena || venture into this corridor, meaning that | could show
at the back of collegs). H H H H

Site Contact Details j-sparkes@farn-ct.ac.uk Awvailability This is available from |One||ness' despalr' and lSOIatlon due to the breakup Of

- el the protagonist’s meaningful relationship.

2022,

Permissions

Permission to film here has been granted y Josh Sparkes.

Location Photographs

RISK ASSESSMENT
— Permi and Project Information
Location Floar Plans Teacher‘s Of‘ﬁce ‘( | Prepared By _ Matthew Willliams Prepared On 13/03/2022
Lt aricainte T-B|Qck v StUdiD Location Reguired W-Block Location Address :r;b:cs;:‘.origr:"ﬁcgi?‘_ei‘osfg;cnro\og\,"

Event/Activity | plan to use this location to show the protagonist crying (sitting beside a
wall] due to the breakup in her meaningful relationship.

Production "Save Me*

Production Type Music Video

Director Matthew Williams

Signature and Contact Details of Assessor 1
Signature: Josh Sparkes
Name (PRINTED): JOSH SPARKES

Date: 13/03/2022

Hazards
Email: 20221381 @farn-ct.ac.uk
E Y/N | Per Related Y/N | Other Y/N
Poor Accessibility N Allergic Reactions N Food Hygiene N TEIEP:'VOF‘E:
Access / Doorwa N Disease / lliness N Lack of Food or Water N *ACCEPTANCE — | am happy with the measures put into place and will allow the following activity to continue
Lack of Permissions N Anxiety / Stress / Psy ical N Damage i
Poor Lighting N__ | Physical Exertion ¥ Damage to Local Surroundings N Signature: Josh 3parkes
Weather Y Static Body Posture N
slips and Trips. Y Lack of Food and Water N Name (PRINTED): MATTHEW WILLIAMS
Cold or Hard Surfaces b 4 Fatigue | 4
Vehicles N | Hypothermia / Exposure ta the Cold N Date: 13/03/2022
Office Equipment or Obstructions N
Audience Control Y Emait: |sparkes@farn-ct ac.uk
Noise Y
Animals Y Telephone: 01252 407261
Hazard Description of Who does it | Risk Level Measures
Hazard affect? (Low/Med/High)
Canfined The carridor by W-Block is | This affects all High The camera will be away from all access
Spaces wery narrow — creating persannel (cast paoints and to one side of the corridor
limited space. This affects | and crew) within (preferably the seme side as Cassidy| ). If any
all personnel within the the filming LED Lighting is used, then it will be on the
filming location. location. apposing wall to Cassidy and Higher than the
camera.
Access & This corridor has entrances | This affects High All access and doorways will be kept clear.
Doorways to the TV Studio and Dance | everyone within
Studio slongside an the filming
emergency exit. This premises.
affects anyone in the
filming location.
Audisnce From time to time, This affects Medium Filming will place past the entrance to the TV
Cantrol students may appear in W- | everyone within Studio and between the studic and the end
Block to enter & facility or | the filming of the corridor. This prevents audiznce
g0 to the toilets for premises. contral by making the camers face away
instance. from where students would access the
corridor from.
Lighting | may be using LED Lighting | These risks will Medium THE LED light will be turned on when needed
Equipment to create a high-guality affect all and off when it is not needed to save battery
shot —this is a hazard persannel. place. The lighting stand will be higher than
because it could get in the the camerz so that it does not get in shot and
way due to confined space. will be pointing to Cassidy to create the
There could also be desired lock in my camera shot.
electrical faults or loss of
battery.




Prepared by

LOCATION RECCE

Matthew Date

Williams

Location Details

01/04/2022

M1 has lots of chairs and tables alongside a row of computers at the back

of the classroom . Its brick walls are white, and the room has a blue carpet

Scene/Purpose
of filming

| plan to use this filming location to show Kyle cheating en the protagonist,
and to show the pratagonist scrunching up a love letter angrily due to a
breakup in her meaningful relationship.

Site Contact Name

Contact telephone

Permissions

Points of Interest

Safety Issues?

Josh Sparkes Site Address Famnborough College of
Technology, Hampshire,

GU14 B8SB

01252 407261 There are two narrow
doorways into the classroom:
one of them is adjacent to a
wide corridor whilst the other
is next to a narrower corridor
The doer by the narrow
corridor is the main entrance

Point of access

| have been given  Availability
permission to film

here by Josh

Sparkes,

alongside the

English and Maths
department (who

This filming location is free on
Thursday afternoon.

usually teach in M-
Block).

Suitability/Possible | «
shots

I want to film the
protagonist by a
wall as | will be
using a Low Angle
Shot for her
looking at the love .
letter. | also want

to use adesk to

Two Shot — Kyle and his
new girlfriend move their
hands together (to show
Kyle cheating on the
protagonist).

Low Angle — The
protagonist staring
sadly/angrily down at the

show Kyle love letter.
cheating on the ¢ CU - The protagonist
protagonist with scrunches up the love
woman. letter
¢+ ECU - The love letter falls
into the bin.

Electricity Supply | This classroom has several
power points ta the back
accommodated for

computers. There are

Piease refer to Risk
Assessment

Why did | shoot some of my music video in a

classroom-~

To show Kyl cheating on vie with Cassidy, | used a dark classroom.
This is because darkness can often symbolize lies, deceit, mystery,
and secrecy —and | wanted to connote secrecy to show Kyle
cheating behind Evie’s back. This is to connote him as being a
sneaky, stealthy, and secretive antagonist in my music video —
crating mistrust for my target audience.

Another reason for using a classroom was to show Evie looking at,
reminiscing over, and tearing/scrunching a love letter from Kyle

into a bin angrily and aggressively. For this scene, | planned to use
darkness and secrecy by making the classroom empty to
stereotype Evie’s loneliness due to the end of her relationship, and
her negative emotions due to her heartbreak.

RISK ASSESSMENT

Per and Project Information

Prepared By

Iatthew Williams

Prepared On

17/02/2022

Location Reguired

M-Block / ETC Classrooms

Location Address

Farnborough College of Technology,
Hampshire, UK, U14 558

EventfActivity | will be using this filming location to shoot Evie throwing a love letter in the
bin, and to show Kyle secretly cheating on Evie.

Production Save Me

Production Type Music Video

Director Matthew Williams

Signature and Contact Details of Assessor 1

Signature: Matthew Williams

Mame (PRINTED): MATTHEW WILLIAMS

Date: 17/03/2022

Email: 20221381 @

farn-ct.ac.uk

Telephone: 07538 567954

=ACCEPTANCE -1 am happy with the measures put into place and will allow the following activity to continue

Signature: Josh Sparkes
Mame (PRINTED): JOSH SPARKES
Date: 17/03/2022

Email: | sparkes@fan-ct.acuk

Telephone: 01252 407261

between 1 and 2 power Hazards
points elsewhere in the
glasstoom. Environmental Y¥/N | Personnel Related ¥/N | Other Y/N
Sunlight Sunlight will be able to Poor Accessibility N | Allergic Reactions N | Food Hygiene N
enter through the windows Access / Doorway N Disease [ lliness N Lack of Food or Water N
opposite to the classroom’s Lack of Permissions M Anxiety / Stress [ Psychological N Equipment Damage o
entrance. Poor Lighting N Physical Exertion Y Damage to Local Surroundings N
= > Weather Y Static Body Posture N Lighting Equipment
Wit ngflr:vl?lir:h“?sng:::sli)t: :T Slips and Trips Y Lack of Food and Water N EIean'cftv (including portakle
the main entrance to M1. appliances]
Cold or Hard Surfaces ¥ Fatigue ¥
Noise This is a quiet space. Any Office Equipment or Obstructions N Lifting Equipment Y
noise will be created by Vehicles N Hypathermia / Exposure to the Cold
other people, or the aircon At Bries Eonia) ¥
system at college. =
Noise Y
Animals ¥
Hazard Description of Who does it | Risk Level Measures
Hazard affect? (Low/Med/High)
Audience As | am using a classroom, | This affects Medium Filming will cccur when the classrooms are
Control there will be lessons inthe | everyonein the empty; this can be rescheduled teo the end of
filming location and lots of | filming location the shoot if the classrooms are toc busy
people and some staff.
Certain people may not
want or be allowed to be
on film, affecting everyone
in the filming location.
Office Chairs and tables take up a | This affects all Low Any obstructing equipment will be mowved
Equipment lot of room in the personnel in the out of the way to maximize space.
classrooms — affecting filming location
everyone in the filming
location.
Lighting The M-Block / ETC This affects all Low LED Lighting will be used to produce better
Equipment classrooms may be dark operators in the lighting of the location is too dark.
due to poor lighting. To filming location
combat this, | will use LED
Lighting, which is bulky to
transporting between
locations.
Access and The classrooms | the ETC This affects High All access-points and doorways will be kept
Doorways and M-Elock have one everyone wishing clear to let personnel move in and out of the
access/exit-point which to enter or exit filming location.
could be blocked by the filming
equipment. location.




LOCATION RECCE Why did | use a Graveyard for my

Prepared By Matthew williams Prepared on: 19/03/2022 llsave Mell MUSiC VideO"
Location Required 5t Peters Church (Graveyard), Farnborough
i s et e e For using the Graveyard, | filmed romantic props by
PRI e A N R a Gravestone, from ground level to achieve a high
il P e e quality for camera framing, helping to create
ke e compelling music video for “Save Me”.
Times / Dates of Shoot Sunday 20°% March 2022, 11:0 AMO to 12:00 AN
‘Weather Forecast fo It ttob fith o d>s, ind pEC—dE h znd the = t izzettob . . . .
fiming | 12 ence 3 costmignt e nany o bring, sengsive s o oruater || used this filming location so that | could show
Mearest Hospital Frimley Park Hospital, Portsmouth Rd, Frimley, Camberley, GU1S TUI . .
romantic props by a grave to symbolise the death
Permissions and Further Information . . . . .
Site Contact Mame Sarah Jones Site Contact Details sarshj@stpetersfarnborough.ors uk Of the prOtag()mSt’s meanlnngI relat|0n5h|p- Thls
01252 513111 . . . .
helped me to incorporate Lyric Interpretation into

Points of Access S0 through the Iychgate of | Availability This, Incation is available for iiming | INY “Save Me” music video, ma king my music video

5t Peters Church. This can be on 20,/03,/20232, from 11:00 AM . . .

found 2t the top of the il onwards. emotive; compelling, and more evocative for my

on Church Avenue. . .
e target audience. This also helps to create contrast,

On Wednesday 16" March 2022, | received permission for filming at 5t Peters Church from its vicar over a phone va riety; d nd inte reSt for my ta rget d Udience-

call. The next day, | hawe abtzined permission ta film 2t 5t Peters from Sarzh Jones and Yoe [who works in the
church’s admin office). Written permission was obtained on the same day as filming (20/02,/2022), which can be
viewed below:

Signature of Permission: |
Date of Permission: 21,/03/2022

Location Photographs

1o Ay S

Location Floor Plans Trees and Shrubs

=
— .
\ Path/Wallkway
~—

RISK ASSESSMENT

Permissi and Project Infor

Authoriser & Assessor Matthew Williams Date Authorised 18/03/2022

Location Required Graveyard of St Peters Church, Location Address 60 Church Ave, St Peters Church,

Farnborough Farnborough, GU14 7AP
Reference Number MWRASTPetersC#3
Title St Peters Church Risk 1t — MW Productions Template

Event/Activity I will be filming Low Angles featuring a bouguet of flowers and seme love
hearts by a gravestone. This is to symbolise the death of a relationship in my
music video.

Production Title “Save Me” by Queen

Production Type Music Video

Production Company MW Productions

Director Matthew Williams

G Appropriate

Supporting Documents Location Recces, Shot List, Storyboards

Signature and Contact Details of Assessor 1

Signature: Matthew Williams

Name (PRINTED): MATTHEW WILLIAMS

Date of Signature: 19/03/2022

Email: 20221381 @farn-ct.ac.uk

Telephone: 07538 567954

*ACCEPTANCE — | am happy with the measures put into place and will allow the following activities to procceed:

Signature: ] otcatians Ma,

Name (PRINTED): SARAH JONES

Date of Signature: 21/03/2022

Email: SARAHI@STPETERSFARNBOROUGH.ORG.UK
Telephone: 01252 513111

Hazards

Environmental

Poor Accessibility

Access / Doorway

Lack of Permissions

Poor Lighting

Weather

Slips and Trips

Cold or Hard Surfaces

Vehicles

Office Equipment or Obstructions
Vehicles

Office Equipment or Obstructions
Audience Control

Noise

Personnel Related Y/N | Other Y/N
Allergic Reactions Food Hygiene

Disease / lliness Lack of Food or Water
Anxiety / Stress / Psychdfogical Equipment Damage

Physical Exertion Damage to Local Surroundings
Static Body Posture
Lack of Food and Water

<
E

z|<|z|=z

z|lz|l<|z|lz|z

<[=<|=<|Zz|z|lZz|Zz|=|K|<|=z|=z|=z|=

Animals




Hazard Description of Who does it affect? Risk Measures
Hazard r Level
/ / (LIM/H)
/W This includes rain, hail, It affects me and the H The weather forecast will be checked before
/ sleet, snow, hail, storms, | equipment. This is due to filming. If the weather is too severe, filming
strong wind, or rain/sleet/hail being able will be postponed till weather conditions
| have sepa rated thunder/lightning. to damage nay filming improve.
“ sog ” equipment.
Descrl ptlon Of the Hazard Slips and Rain could make the mud | This affects me and my H The filming location will be inspected before
to “Who does it affect?”. Trips slippery, causing slips filming equipment. filming, and the weather forecast will be
.. and trips. checked to predict possible slips and trips.
ThIS Is to ensure that | dO Respect Using a gravestone could | This affects me, my M Filming will only commence ONCE permission
H Towards cause ethical issues for viewers and those is obtained in written form, and all equipment
not get these sections Those Buried | anyone linked to the connected with St Peters. will be handled carefully.
muddled up, enabling me to person buried at my
. filming location.
better descrl be What the Hard Surfaces | The gravestones at St This would affect me and | L All equipment will be treated carefully, and
hazard iS, and write a short Peters are made of stone | the film equipment. slowly.
which could damage the
sentence of who it affects. equipment ifin a
collision.
Animals and | The grounds of St Peters | This will affect me only. L No animals will be disturbed or harmed in the
Nature will attract animals due filming of my music video.
to having lots of
greenery.

ACQUIRING WRITTEN PERMISSION - LOCATION RELEASE FORMS

For filming at St Peters Church in Church Avenue, Farnborough, Hampshire, | acquired written permission And
signatures from the vicar/cleric, Yo (who supervised me during filming) and the admin of St Peters Church. | wanted
signatures from the admin ad vicar so that | could have as many permissions as possible — secreting my filming session
at St Peters Church.

To achieve written permission at St Peters, | downloaded this Location Release Forms below from a site called Wedio,
as this template looks professional and is similar to a Talent Release Form; but is for Filming Locations Instead. | then
printed off my Location Release Forms and wrote the filming details relevant to myself on the morning of 25/03/2022.
| forwarded The Release Form to the relevant permission-givers during the filming sessions to Yo, who passed it onto
the relevant staff members.

On Monday 26%™ of March 2022, a parent picked up the Location Release Forms for me as | was in lesson from 09:00 to
17:00 on this day The next, | filmed this form as soon as possible and downloaded int ono my External Disk Drive, onto
a location called “LOCATION RELEASE FORM” in the “Pre-Production” folder of my “Music Video” folder. | did this to
keep my Location Release Form as safe, secure, easy-to-find, and accessible as possible. This is important because by
keeping the signed Location Release Form somewhere safe and accessible, | can prove that | was given permission b
appropriate personnel to film at St Peters Church.

Location Release Form
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Music Video: TV Studio Choreography Shoot

TV Studio Shoot — Filming my Choreography

For my A1 Music video, | bought a black eye-mask and cape as | felt that this would help
to symbolize the references to lies and deceit in my song’s lyrics. To make the most out
of these props, | decided to film with them in Farnborough College of Technology’s TV
Studio. This is to show lies, deceit and mystery.

| decided to use LED Lighting to light up the actor’s face dule to wanting the Studio Lights
to be turned off. This was to make the LED Lighting more effective so that the Studio
Lights did not over-expose my image.

In terms of filming, | did the movement and the actor copied it so that | could achieve
the exact choreography required for my music video. To reinforce this, | kept the
choreography movements as simple as possible and as coherent to my music video’s
lyrics and storyline as possible so that my target audience can better relate to why the
actor is doing each choreographed movement.

Securing my Filming Shoot

-l
o : OB oo covos
| planned to do my music video TV Studio shoot for
Friday 25" March 2022 with Level 2 Media classmates
Bea Ratcliffe and Rebecca Fosbury, as Performing Arts TALENTRELERSE
Were busy W|th their OWn Coursework and had been :iutnderstan th regaqu;uaI/:udlorecorddmgtk;emgtattenof;necnthls
ate 2 ereby assign and authorise the producer
borrowed a large influx of media students (including it IS8 St st b ngihe gt
myself). To gain actors from Level 3 Media, | negotiated e

Affiliates, Subsidiaries, or Assignees other than as stated in this agreement.

with Gary Scott Lloyd (who teaches this course) and

specifically looked for a female actor so that | could

reflect my protagonist as logically as possible, as the ST bae
person playing the protagonist was also a female.

__ Matthew Williams___ __14/03/2022
Signature of Producer(s) Date

Originally set to do 09:00 to 10:00, Bea notified me that

she was unavailable until 13:00 on 25/03/2022. In an

effort to rearrange the TV Studio accordingly, | also

found out that no media lecturers/staff were able to

supervise me in the TV Studio (which must be carried out

for anyone using this filming set). So, | approached Jodh

Sparkes who agreed to supervise me in the TV Studio

from 13:00 to 14:00. To prevent an absence from my 13:55 to 15:05 lessons, |
forewarned other media lecturers in plenty of time before filming.

| also used Freya Jackson from Level 2 Media instead of Bea Ratcliffe and Rebecca, as
Bea and Rebecca were unavailable on Friday 25" March 2022.

Snips of Oranising my Filming in the TV Studio for 25/03/20



Shot-List for Filming in the TV Studio

Shot List

Important Notes

Project “Save Me”, by Queen
Type of Project Music Video
Director Matthew Williams
Production C: MW Productions
Date 24/03/2022

| have booked myself in for 13:00 to 14:00 as this is
when my actors are available and when Josh Sparks
is available for supervising me in this filming
location. Due to someone using the TV Studio from
14:00 onwards, | MUST pack up by around 13:50 and
head to lesson immediately upon returning the
equipment (where | will download and analyses my

Here, you can see that | have created a new shot list
that is related just to the TV Studio Shoot. This so that
| can do each shot professionally and at a good pace,
and so that | can just focus on what needs filming in
the TV Studio to do this. This is because | only had
from 13:00 to 14:00 to film in the TV Studio, so | had
to produce a Shot List where | worked around the time
constraints by considering what needed shooting. |
also decided to experiment with emotions relevant to

il the song lyrics through facial expressions and
choreography so that | could make the most of my
Scene | Shot | Camera Framing/ | INT/ | Filming Action Completed
# Angle Movement | EXT Location banging along to the
2 16 Medium Static INT TV Studio Head slowly turns to Shot on “Save Me!"” line and

Close-Up the left of camera, 25/03/2022 chorus.
black eye-mask turns 1land | NfA | ECU Static INT TV Studio Choreographed Finger | Shoton
to the right. If 2 Wagging to “l can't 25/03/2022
possible, the actor will dace this life alone”.
also try to cover her land | N/A | ECU Static INT TV Studio Bea points at herself Shot on
head with her spare 2 for when the singer 25/03/2022
hand. refers to himself.

2 16 ECU Static INT TV Studio This shot will focus on | Shot on land | NfA | Mid Shot Static INT TV Studio Bea covering her face, | Shoton
the eyes (covered by | 25/03/2022 2 trying to hide it in her | 25/03/2022
black eye-mask). cape and turn away

2 N/A | Head and Static INT TV Studio Actor’s face slowly Shot on frem the camera.

Shoulders rises up, looking sad 25/03/2022 2 N/A | Low Angle Static INT TV Studio Roses falling to the Cancelled
and angry (with and ground. due to time
without eye-mask) constraints.

2 N/A | Head and Static INT TV Studio Actor’s face lowers Shot on This symbolizes

Shoulders face mask whilst 25/03/2022 famance tomatch ’

i with the scene of Evie
slowly smiling "
£ thrashing flowers to
St tanEoUsly: the floor after her
2 N/A | Head and Static INT TV Studio Actor face slowly siles | Shoton 5 i
relationship breakup.
Shoulders as he/she puts face 25/03/2022
v This will be slowed
maskta theiside down in Premiere to
slowly. make the dlip more
1 N/A | Head and Static INT TV Studio Actor (wearing mask) | Shoton disiate.

Shoulders puts covers his/her 25/03/2022 2 N/A | Low Angle | Pans INT TV studio Notes falling to the Cancelled
face with his/her Downwards ground. This will be due to time
hands. at starts of slowed in Premiere to | constraints

land | N/A | CU Static INT TV Studio The actor does some Shot on clip. make it lock mare
2 choreographed head 25/03/2022 dramatic.
. ° ° °
Call Sheet for Filming in the TV Studio
PRODUCER: Matthew Williams CALL TIME -
DIRECTOR: Matthew Williams
13:00 ' fg‘rj\#o’&oﬂgﬂ College
Check grid for individual call times k
WEATHER: Not applicable for “Save Me” DATE: 25/03/22
this filming shoot.
Production Office Nearest Hospital to Set
Farnborough College of Technology Frimley Park Hospital, Portsmouth Rd, Frimley, Notes & Equip Notes Scenes L < R 'Lf Teleph
Camberely, GU16 7U) Camera A Canon 550D will land 2 TV Studio Maﬂhew.W\Illams Myself:
LOCATIONS be used. Ryan Davies 20221381@farn-
# | Locations Scene Int/Ext Address Time Contact shacuk
No. Ryan:
1. | TV Studio Scenes1 | INT Farnborough 13:00 j-sparkes@farn- 20228841 @farn-
and 2 College of ct.ac.uk ctac.uk
Technology, Hants,
GU14 658 Sound No sound needed land 2 TV Studio Matthew Williams | 20221381 @farn-
2. ctac.uk
3.
Grip A THE50 will be 1and2 TV Studio Matthew Williams | 20221381 @farn-
used. ct.ac.uk
f# Cast Role Call Time Location | Wrap Time Teleph
20231401 @farn- Lighting LED Lighting willbe | 1and 2 TV Studio Ryan Davies Ryan:
1. | Freya Jackson Actor and Dancer 13:00 Tv Studio 14:00 used. Emily Mitchell 20228841 @farn-
3 ct.acuk Marton Andras ct.ac.uk
3. Emily:
20229477 @farn-
ct.ac.uk
# Crew Role Call Time Location | Wrap Time Telephone
1. | Matthew Williams Cameraman, Producer 13:00 TV Studio 14:00 %@ ZMDZZ(;;.M@fam—
T " ct.ac.uk
2.|Ryan Davies Lighting, Assistant 13:00 | TV studio 1200 |M0228841@fam-
Gatiers: Operator Claciik Costume Eye Masks and a 1and 2 TV Studio Matthew 20221381 @farn-
3.|Marton Andras Lighting 13:00 TV Studio 14:00 %@ﬂ cape will be used. Willliams ctac.uk
a.| Emily Mitchell Lighting 13:00 | TV studio 1a00 |M022477@farn| | Make Up No make-up needed. | N/A N/A N/A N/A
ct.ac.uk Art Dept N/A N/A N/A N/A N/A
5. Any other N/A N/A N/A N/A N/A




Why did | use a “Filming Schedule” for Filming Schedule
producing my choreography in a TV

Studio-? Project Details
. . . Director Matthew Williams Producer Matthew Williams

When shooting my choreography in the TV Studio, | had i feiya Jaokion = Frem
13:00 to 14:00 to have the required shots completed — Emily Mitchell

. . .. . . Ryan Davies
IeaVIng me with limited time and meaning that Production Title | “Save Me", by Queen | Production MW Productions
everything had to be very carefully planned. one way of Company
planning this shoot was through a “Filming Schedule”. it S S Ll

By completing my own brand-made “Filming School”, | SR

effectively demonstrated Technical through making the
table easy to read through ap professional and PG 008 . — : : —

) . Actos and crew to meet in TV Studio. Filming will go ahead immediately as lighting,
straightforward layout. | have also communicated what camera and grip will have been set up a day prior.
needs at to happen at what time to ensure that it is a
schedule. This helped me to say on track and ensure that

Josh Sparkes will be supervising my filming shoot in the Tv Studio.

| could incorporate professionalism through time e — — _

i L. All filming in the Cedar Courtyard will be finished by this point to allow time for de-
management and preventlng me from de-rlgglng rigging. All lights will be packed correctly into its kit and other equipment de-rigged and
late/running over my booked time schedule for the TV moved out of the TV Studio.

Studio. 09:45—09:50

All equipment will be moved out of the TV Studio promptly, sensibly, and safely All
X . . i . personnel will be involved in helping me to do this.
| kept my Filming Schedule simple, concise and straight-

to the-point to make it easy to interpret, reinforcing that

10:00 onwards
Equipment will be returned to Barry Mitchell {(“MCA Tech”) in E 124, all actors will now be

| have evaluated how | shoot my choreography so that | free to go from 10:00. | will thoroughly check the equipment with any other crew
can use my time Shooting what is required and making member at ET_C 12A to ensure that ever\rrhing_is hapded back safely, sensibly, and

. . correctly. For instance, the canon 550D Batteries will be removed from the camera and
the most out of every opportunity available to me. footage will be downloaded onto my laptop.

LOCATION RECCIE

Prepared By: Matthew Williams Frepared On: 13,/03/2022

Location Required TV ETUDIO

Location Adress Farnborough College of Technology, Hampshire, UK, GU14 658

Activity /Event | will be using the TV Studio to shoot Freya wearing 2n eye maszk and ape. This is to
show lies and deceit 2nd will be shot to add choreography into my music videa.

Preduction Title "Save Me"

Type of Production Music Video

Mearest Hospital Frimley Fark Hozpitzl, Portsmouth Rd, Frimley, Camberley, GU1E TU)

Permissions and Further Information

Site Contact Name Barry Mitchell Points of Access The main points of
=ccess sre at the top of
the stairs, and in the

doors st the bottam of
the staircase.
Site Contact Details b.mitchell@fam-ct.ac.uk Awvailability The TV Studia iz
01252 40?2SE| available from 13:00 to

14:00 an 25/03/2022.

Permissions

Permission to wuse the TV Studio was given by Barry Mitchell and lozh Sparks, who supervised me in the [TV Studia
during my shoot their on 258% March 2022, from 13:00 to 14:00).

Location Floor Plans

Audio Booth Ceiling Lights (Overhead)

Suite (The
Gallerv)

T |

Location Photographs




RISK ASSESSMENT

Permissions and Project Information

Preparad By | Matthew Williams Prepared On | 24/03/2022

Location Required | T Studio Location Address | Farnborough College of Technology

Event/Activity 'will b= suing the TV Studic to shoot Freys performing soms choreography
with m eye-masks. This is to symbolize lies and deceit.

Production "Save Me”

Production Type Music Video

Director Iiatthaw Williams

Signature and Contact Details of Assessor 1

Eignatura: Matthew Williams

Mame [FRINTED]: MATTHEW WILLIAMS

Date: 13/03/2022

Email: 20221381 @farn-ct.ac.uk

Telephone: 07538 57954

*ACCEPTAMCE — | am happy with the measures put into place and will zllow the following activity to continue

Sigmature: Josh Sparkss

Mame [FRINTED): JOSH SPARKES
Date: 24/03/2022

Email: Lsparkes@farn-ct.acuk

Telephone: 01252 407261

Hazards
Environmental Y/N | Personnel Related Y/N | Other Y/N
Poor Accessibility N Allergic Reactions N Food Hygiene N
Access / Doorway N Disease / lliness N Lack of Food or Water N
Lack of Permissions N Anxiety / Stress / Psychological N Equipment Damage ¥
Poor Lighting N Physical Exertion Y Damage to Local Surroundings N
Weather Y Static Body Posture N Supervision N
Slips and Trips Y Lack of Food and Water N Lighting Equipment
Cold or Hard Surfaces Y Lifting Equipment Y
Vehicles N Fatigue Y
Office Equipment or Obstructions N Hypothermia N
Fire Building Safety
Audience Control ¥
Noise Y
Animals Y
Hazard Description of Who does it | Risk Level Measures
Hazard affect? (Low/Med/High)
Fire Building There is a fire exit opposite | This affects High The gangway and all points of access/exit will
Safety to the TV Studio entrance. | everyone in the be always kept clear.
This is an important point | filming location
of evacuation in fires or a
fire drill.
Access and There are two entrances in | This affects Medium All access and doorways will be kept clear.
Doorways the TV Studio and a everyone in the
gangway which are all filming location.
vulnerable to being
blocked.
Office There is a lot of office This affects Medium Lighting will be setup in the wall opposing the
Equipment equipment (pedestals, everyone in the gallery to prevent taking up too much room.
cameras, wires/cables etc.) | filming location An obstructing equipment will e moved.
within the TV Studio). M Assistance will be requested where necessary
lighting equipment may for moving certain objects.
also take up a bit of room.
Lighting The lighting equipment is | This affects all Medium Light will only be turned on when necessary.
Equipment heawy and could be broken | the crew in the
easily. filming location.
Lifting The lighting equipment is | This affects all High Multiple personnel will be used to help
Equipment and | heavy too transport the crew in the transport the Lighting Equipment.
Physical between locations. filming location.
Exertion




Music Video Production: Behind-The-Scenes

Narrative and Lip Sync Shoot - 17/03/2022 A

This is taken from when Cassidy was playing the protagonist. | have filmed an Over
the Shoulder Shot of the protagonist walking past Kyle and his new girlfriend,
shoving into her shoulder to show the protagonist’s anger at the end of her
meaningful relationship. A TH650 was not used so that | could follow the movement
of the protagonist, making this shot personal, intime and realistic. This also adds a
representation of the protagonist’s life being unstable to the end of her relationship.

Here, | am using the camera settings, dials, and “Av” / “ISO” buttons to adjust the
lighting and match the White-Balance to the setting where | am filming. This is to
check that my lighting is to a high quality to add professionalism into my filming
shoot.

In this photo, | am directing my cast and getting them to rehearse their roles.
This creates clarity on the roles of each personnel, so that my film shoot is more
productive and efficient.

Dealing with Busy Crowds

Sometimes, the Cedar Courtyards became very busy due to its busyness and students commuting between lessons.
This created risk because | made it likely for more people to be caught on film who are not my cast. To deal with this
risk which is called Audience Control), | filmed away from where The Mall goes through the Cedar Courtyard And
filmed by the wooden benches in the middle of the courtyard instead. This prevented risks of people outside my
project being caught on film because this section of the Cedar Courtyard is usually quieter.

Graveyard Shoot - 20/03/2022

For shooting my props by a grave to symbolize the death of a
relationship, | shot from ground level by lying down on the grass so that |
could fully emphasize my romantic props to best over-exaggerate the
death of a romantic relationship — making my music video as evocative
and emotive as possible. To prevents cramps, | occasionally got up at
times.

When not using a tripod, | used the camera-case to keep my Canon 550D
as stable as possible to ensure professional-looking footage.

For filming in the graveyard, | also used other props which were not
shown in my Storyboard to add imagination, creativity, and
experimentation into my filming shoot.

To draw the viewer’s attention from the setting and to the grip (and the
other-way-round), | used Focus Pulls to establish how my props were
related to my setting. This helps to re9nforces the use of Symbolism and
Lyric Interpretation to stereotype the death of the protagonist’s
relationship. To do this, | turned the Focus Wheel several times between
% minute long gaps to ensure that | had good Focus Pulls. | made each
Focus Pull slow to make my camera-work smooth, sleek, and
professional; and so that | could increase the speed of the Focus in
Premiere Pro if necessary.




Preparing for my TV Shoot on 25/03/2022

A day before filming in the TV Studio, | decided to use the TV Studio from 15:50 to 17:00 in preparation for shooting
there again with LED Lighting on 25/03/2022. To prepare for this shoot, | decided to setup LED Lighting and experiment
with the positioning, brightness and which lights | used so that | could get the lighting that | wanted. Eventually, | chose
to use a Key-Light and Fill-Light through LED Lighting — leaving out a Back-Light because it created too much light on
the bottom right of the camera shot. | also used Soft-Boxes to prevent the Key-Light and Fill-Light from being too harsh
on the sitter’s face.

At first, the stan’s legs were not far out enough, making the LED Lights unstable. Hence, | spread the legs further apart
to make the lights more stable and secure, preventing the LED Lighting from falling over and becoming damaged.

For this shoot, | used a L6 Degree Student because he has studied from Level 1 Media to Level 6 Media and is highly
experienced with using different media equipment. This means that | could gain professional feedback to improve my
lighting setup.

TV Studio Shoot - 25/03/2022

Here, | am doing a run-through of the shot required. To do this, |
showed the action to my actor, and she repeated it. This meant
that | could film the choreography needed quickly whilst
implementing a logical, productive, efficient, and concise
approach into doing this.

Here, | am using my Storyboard and Shot List to decide which
shot should be filmed next. | am using the templates because
the storyboard tells me what the shot should look like and
informs me of any camera/actor movements. Meanwhile, | use
the shot List to understand how the shot should be filmed any
other essential information, and the shotting order of my
filming.




Music Video: Final Cuts

Matthew Williams - Final Cut A1 Music Video

Please ensure that this Music Video is sent to the External Verifier. This is because this
version has the best audio levels out of all the rough cuts exported to prevent peaking. It
also has Monochrome Lighting for the Close-Ups of the actor who is wearing a cape and
Eye-Mask to show lies and deceit, whereas some of the other rough cuts do not contain
this example of content.

Al Music Video:

Director’s Cut

Directors Cut (Improved) - Matthew iams

Music Video Director’s Cut (Improved) - Matthew Williams

This version of my music video Directors Cut is the version that MUST be submitted to
the External Verifier. This is because it contains audio commentary over my music video
WITHOUT any music over the top of the music video, and some behind-the-scenes
photography to create interest.

PROOF OF SUBMISSION (IF YOU DO NOT HAVE THESE COPIEW, then

they will most likely be with Media Lecturer Emily Tait:

Thile files were uploaded at 18:49 on Friday 22" April 2022 onto a link shared by a
Teams Post. T access these files, you may need to speak to Emily Tait if you do not
have them already.

Emily Tait is requesting files for

Music Video Assignment

Matthew Williams - Final Cut A1 Music Vi... %

Music Video Directors Cut (Improved) - ... X

+ Add more files

Hey Matthew Williams, your upload was successful!

First name * Last name *

e ‘ ’ Williams We'll let Emily Tait know that you uploaded files.

Upload more




Music Video: Post-Production and Critical Evaluation

Editors” Rushes Log

Project Details

Project Title Save Me

Type of Production Music Video

Director Matthew Williams
Producer Matthew Williams
Footage Review Dates 17/03/2022 —18/03/2022

Shoot Details

* Locations: Cedar Courtyard, Classroom, W-Block, Wooden Bench, ETC, M-Block

* Address: Farnborough College of Technology, Hampshire, UK, GU14 65B

+ Date: Thursday 17" March 2022

+ Time of Filming: 05:40 to 16:00

s Crew: Mars Taylor (photographer for directors-cut / Camera Operating Assistant),
Marton Andras (Assistant Producer)

+ Cast: Evie Marlow, Kyle Parry, Cassidy Stew

¢ Equipment Used: Canon 550D, TH650 Libec Tripod, Clapper-Board, Smartphone
{photographic evidence)

Samples of my Editors Rushes Log

In these next two pages are sample of my Editors
Rushes Log. | have chosen to just show a few
examples because around two of my Editors Rushes
Log Templates are between 20 to 30 pages long.

Renaming my Files

In my version of the Editor Rushes Log, | have added
a “New File Name2 column to type in what | will
rename each MVI file once it has been analysed. |
then write “RENAMED” in green, capital letters once
it has been renamed to ensure that all my files are
well-organized and accessible for me to locate and
edit with.

[_. Footage Review

File Mame | Mew File Shot Shot Owerall Advantages Disadvantages and
-3 MName Type No & Rating Suggestions
Timecode Take
MVI_1154 | Cassidy Cwverthe | Shot Bad Good lighting, and Marton appears in shot
Walks Down | Shoulder | 31, relatively s=mooth 25 da the props/filming
25 FFS hiall — Takes 1 camers movement equipment, Shot on the
Wrong Side which is Coherent to wrong side of the sitter.
of Shoulder Cassidy’'s movement. Filmed before Cassidy
zgreed to play side
REMNAMED character.
MVI_L155 | Cassidy OTS | Overthe | Shot Olkay Mow on the correct A bit shaky in parts.
Take 1 - Shoulder | 31, side of the sitter. The Filmed before Cassidy
25fps Shaoving into Take 2 shot iz performed is =sgreed to play side
Evig's zlso performed character.
Shoulder smaathly.
REMARMED
MVI_1156 | Cassidy OTS | Overthe | Shot Good BEST TAKE (WITH Mo izsues found.
into Kyle & | Shoulder | 31, CASSIDY A5
2Sfps Evie [Best Take 3 PROTAOGNIST): Good
Take) movement which
matches alongside
REMAMED actor's walking.
Blurred focus on
passers-by crestes
mystery.
MVI_1157 | Evie's Cver the | Shot Okay Good acting and A bit shaky, focus could
Viewpoint — | Shoulder | 32, lighting. Everything is be better.
25fps Evi= and Take 1 well 2nd smoothly with
Cassidy = blank fzcial
Collide in expression on Cassidy.
haall
REMAMED
MVI_L158 | CU— Caszidy | CU Shot Bad Good facial expression | A bit shaky, focus could
Walking 312, which shows anger and | be better.
25fps Towards Us Taks 2 zadness.
REMAMED
MVI_115% | Head B cu Shot Good Good focus for first Focus could be better
Shoulders — 31, 755 of shot and | like nearer the end.
25fps Cassidy Taks 3 the head turning when
Walks Cassidy collides with
Towards Us Evie 2z it hints at angsr
towards Evie.
REMAMED
MVI_1160 | Accidentsl POV Nf& Bad The only good thing in | This shot was
Shot— Cedar this zhaot is the lighting | sccidentzlly recorded —
25fps Courtysrd =5 thers is good White- | record button pressed
Bzlance and exposure | without realising.

TSP | M+ W Wil

Lenetatng ke Leszitalng e Lkl

LiMals A1 § LTS + Frodaton - Fosac + CompusSha

=

fhant

0L g
Argiat M e

=

« [T —

P

Fotai -
H - o e




° 25fps from the lens with
Why did | re-cast my actors? — b e
MVI_1175 | ECU— Heart | ECU Shot 8§, Good BEST TAKE 2: Good Cracking noise near
Clozest to Take & distance between lens | end of clip— could
.« . . . 25fps the Lens and heart, strong indicate an issue with
Originally, | had planned to cast Cassidy as the music emphasis on heart, | the 1sa.
. ’ . . ’ RENAMED
video’s protagonist, and Evie Marlow and Kyle’s new W iiTe | BentTake of U et | oR Evie Snd Ky hand:
. . .. . . . . Courtysrd and £1, are | & shadow which
girlfriend. This is due to Cassidy winning multiple 25fps | Handhalding Take 1 decreases the shot's
. L. [Take 1) guality of ighting.
awards from the dancing competition she has
RENAMED
participated in out of-college. Based on this conclusion, Ve Comand [l shoasa [y | Cood iy dpkes: | The peint e tte
Handhalding and 41, 2nd movements. 1Ends meet is a little
| felt that using Cassidy as the main actor would help to a5fps | Take 2 Take 2 kit o
right.
i - i i i RENAMED
a d d some h Igh q ua | Ity Ch o rogra p hy ! nto my music After MVI_1177, actor roles changed so that Evie Marlow now plays the protagonist. Due to this, soe shots were
Vldeo a nd that She wou | d be a ble to do It a |ong5|de | Ip_ redone. This is because Evie and Kyle are in a relationship and felt that this change would make them feel more
’ comfortablz in thair roles.
syncing to ma ke my music video more Interesting.
MVI_1182 | Cedar Hug 1 | Two Shot | Shot 44, Okay Good for Director's Ehght movement and
Take 1 Cut dus to cuts off the top of the
z5f RENAMED micati ctors’ heads.
However, | was forced to change actor-role on the day e i O e
. . . . . MWI_1183 | Cedar Hug 2 | Two Shot | Shot 44, Good Good lang hug, nice 1 will experiment with
of filming after a few minutes after shooting my first sl i st sl ng Py s
P . 25fps improved movement. | Adobe Premiere Pro.
few shots for the day. This is because Casidy felt g
. ) .« . . . MWVI_1184 | Cass and Two Shot | Mot on the | Okay Good interaction ‘will definitely need
Uncomforta ble belng CaSt as Kyle S Or|g|na| g|r|fr|end Kyle storyboard between Cassidy and actors due to confusion
. . .. 25fps Interaction Kyl cover what the actors
for most of my filming shoot and because Evie is in Courtyard shouldbe.
already in a relationship with Kyle. Based on this fact, | RENAMED
. . MVI_1185 | Evie Shoving | Owerthe | Shot 31, Good Good camera The exposure could be
recast Evie as the protagonist to make everyone feel Cassidys | shoulder | Taked movement and | ke | dimmed 2 little in
. 25fps shoulder how the shoving of Adobe Premiers Pro.
more comfortable and reshot some of my clips to shoulders i acted.
REMAMED
ensure aa |0g|ca|, Na rrati\/e that ma kes sense. MVI_1125 | Cedar Overthe | Motontha | Bad Good lighting and Extremely short with
accidental shoulder | storyboard ‘White-Balance. no 3cting or meaning
25fps Recording whatsoever.
MVI_1187 | Evie Walks awerthe | Shot 32, Bad Good framing and Poor focus becauss the
I wa nted to ma ke my acto rs Comfo rta ble With thei r Towards Us | Shoulder | Take d experimentation. The | actors wers walking
25fps facial 2xpression toa quicky.
roles to ensure that | could get the best acting out of PHNAMED Sprpia o
them. Thid helped to increase the quality of my il O o il el - O
footage and music video to so that | could make my
Narrative more successful, believable, and credible.
: Footage Review
Editors’ Rushes Log g
. . Original Mew File Shot, Take | Camera Overall | Advantages Things to Improve:
Project Details File Name | Name Angle Rating
2 7 and
Project Title Save Me Timecode
_ m— MVI_1262 Pan Shot 36, High Angle Okay Smooth panning Had to be re-focused
Type of Production Music Video 25fps Downwards | Take 1 movement when reaching the
— Flowers by downwards and shot of the flowers.
Director Matthew Williams Grave 1 good colour thraugh | Itwould zlso be
the shot better if the flowers
Producer Matthew Williams TP were losesto.the
REMNAMED Sravestone.
- MVI_1263 Pan Shot 36, High Angle Okay Better focus on the | prefer MVI_1262
Dates of Footage Review 20/03/2022 to 21/03/2022 25fps Downwards | Take 2 flowers in this take. | due to the focus pull
— Flowers by and less facus on
Grave 2 gravestone. Alsa,
. the camera moves
Shoot Details RENAMED upwards noticeably
after panning
downwards.
* Filming Location/s: St Peters Church, Graveyard MVI_1264 LA Roses Shot 36, Low Angle Good Mice static chot with | Wobbles a little at
e Adress of Filming Location/s: 60 Church Ave, Farnborough, GU14 7AP 25fps f’m‘:”f Take 3 fgj'eatfncus ;’“ "r:f the end, l..:.icll ”;Ed
it azs +h eve lowers so that they | cutting in Adobe
. D.ate of F|.Im|.ng..5ur.1day 20 .March 2022 are emphasized Preriere Po.
e Time of Filming: 11:25 to 13:30 RENAMED fully.
Crew: Matthew Williams (Operator / Producer / Director) MVI_1265 | LA Roses Shot36, | Low Angle | Bad Good lightingand | Shot is out of focus
e Cast: No Cast Involved 25fps Ground Take 4 the colours match despite an implied
¢ Equipment Used: Canon 550D, TH650 Libec Tripod LEVElZ (Bt well sttemptof.a Fotus
Take) Pull.
RENAMED
MVI_1266 LA Roses Shot 36, Low Angle Oka Good Focus Pull at Shak camera
25fps Ground Take 5 the end of the clip. maovement and poor
Level 3 focus.
RENAMED
MVI_1267 | LA Roses Shot 36, Low Angle Good Good focus pulls and | A little shaky in
25fps Ground Take 7 footage colours. parts.
Level 4
RENAMED
MVI_1268 LA Roses Shot 36, Low Angle Good Best take due to Mo issues found.
25fps Ground Take 8 little movement,
Level (Best which is mainly
Take) 5 smooth and static,
colours and focus
RENAMED pull.
MVI_1269 ECU Heart Shot 12, ECU Good Smooth and Experiment with
25fps on Grass Take 1 professional focus making the red hues
Take 1 pull near the end of | more noticeable.
the clip and great




Edit Decision List
(The Paper Edit)

Programme Title: "Save Me"” Al Music Video

Director

Sc  Shot

Chosen Takes

T.C. In

T.C. Out

Description/MNotes

1 |cu CU Evie 00:00:03:17 | 00:00:08:02 | This clip has been cut
Crying on through the Razor Tool
Bench and has been used as
the first clip of my song.
1 |wWs WS Evie 00:00:08:02 | 00:00:08:16 | I have used the Razor
Sulks and Tool and cut at points
Cries on 00:00:40 and 00:0041,
Bench alongside points
00:00:54 and 00:00:58.
Footage outside of the
sections of footage have
been removed. The clip
has been shortened by
dragging it from
00:08:00 to 00:06:14.
1 |wWs Best Take 00:00:10:06 | 00:00:12:19 | Clips has been
Panning of Evie & shortened to 00:03:07
Shot Kyle down and the slowed to 50%
the mall. in "speed/duration”. This
was then changed to
40%, then 60% to make
it look as smooth as
possible. This has next
been cut to 2 seconds
and placed as the fourth
clip of my music video
sequence.
1 |Ccu Best Take 00:00:12:21 | 00:00:15:11 | Cut through the Razor
of Tool at 00:02:04. Bezier
Courtyard Keyframes have been
Hand- used to slowly zoom into
Holding - Evie ad Kyle's hands
Take 1 holding each other.
1 cu Exchange 00:00:15:12 | 00:00:17:24 | Cut at 00:01:00 and
CU Hearts 00:03:00. Any sections
Take 2 outside of this time
frame have been
removed - this has been
placed as the &t clip of
my sequence.

Samples of my Edit Decisions List

In these samples, | have used the Edit Decisions
template by Farnborough College of Technology as
this is the first time, | have done a Edit Decisions
List. B using a college template, | am learning how
to do an Editors Decision List and what it requires
so that | am more likely to do it successfully.

| have used exact figures and keyframes from
Adobe Premiere Pro’s source panel to make my
figures as accurate as possible, giving the editor a
clear idea of what footage has been cut

FOR NEXT TIME:

When | do my next Edit Decisions List, | will also
mention about what other video effects | used than
splicing. This will ensure that | am more creative

with my post-production process.

LS Evie Crying | 00:00:24:14 | 00:00:27:10 | Clip has been cut at
by Wall - 00:02:17 and placed to
Side On “loved you, how I cried”.
This is so that I can cut
to the beat.
The clip has been copied
and cut further at
00:00:01:24
Over the | Evie 00:01:49:02 | 00:01:51:02 | Footage from
Shoulder | Shoving 00:00:01:04 to
Into 00:00:03:04 has been
Cassidy’s kept.
Shoulder
Low Evie 00:01:51:02 | 00:01:21:13 | Footage before 00:00:24
Angle Looking At and after 00:02:07. The
Love Letter exposure has been
increased to "2.3"
ECU Scrunches 00:01:21:13| 00:01:24:12 | Footage after 00:03:15
Up the has been removed. The
Letter, Take clip was then shortened
1§ again to 00:02:24
ECU Letter 00:01:24:12 | 00:01:25:20 | Footage before 00:02:24
Falling into and 00:04:02 has been
Bin - Best cut and removed.
Take
MS Evie on a 00:01:18:07 | 00:01:19:14 | Cut at 00:00:01:15,
Dating Site footage after this point
00:01:30:01 ] 00:01:31:16 | has been removed.
01s 0TS Evie 00:01:31:16| 00:01:34:18 | All footage before
Looking Up 00:00:13:23 has been
Dating Sites removed through cutting
on a Laptop with the Razor Tool,
selecting all footage
before the relevant point
and pressing delete. A
similar technique has
been used to remove
footage after
00:00:15:19
Two Shot | Two Shot of | 00:01:06:01 | 00:01:07:09 | Footage before
Kyle 00:00:04:23 and after
Cheating - 00:00:07:05 has been
BEST TAKE removed. This section
has then been Razored
and is now split into two
sections.
Mid Shot | Take 3 Evie | 00:01:07:09 | 00:01:10:20 | Only footage between
in Shock 00:00:02:07 and
00:00:06:12 has heen
kept. The clip was
shortened further so
that it ends at its point
of 00:00:05:16
Mid Shot | Evie in 00:01:12:05| 00:01:13:17 | This clip has been curt
Shock After multiple times so that
Head & Entering we have three sections:
Shoulders | Classroom | 00:01:13:17 | 00:01:15:07 | the first 6 seconds of the
Shot clip (entering the
classroom),
Close-Up 00:01:42:08 to
00:01:43:20 (Head &
Shoulder Shock) and
00:01:25:05 to
00:01:20:26 Close-Up
Shock. Footage outside
of this these time-
periods have been
removed.
Two Shot | Kyle Pleads | 00:02:39:14 | 00:02:51:09 | 00:00:05:24 to
to Evie - 00:00:14:12
Best Take
Over the |Kyle 00:02:28:13| 00:02:32:01 | 00:00:03:04 TO
Shoulder | Texting 00:00:06:17
Evie OTS
ECU Kyle 00:02:32:01 | 00:02:39:14 | Footage from
Texting 00:00:05:10 to
Evie ECU 00:00:12:33 has been

kept - footage outside of
these points has been
removed.

Same track has been
duplicated and increased
in scale, and overlayed
over its original with a
lowered opacity. Footage
kept for duplicate track
is from the clip point
00:00:07:04 to
00:00:12:07. The start
of the clip is on 60.6%.
Clips goes onto 100%
opacity when message is
sent then fades away.




Creating and Editing My “Save Me” Music Video

Creating my Timeline:

First, | created my Timeline by choosing a 25fps frame rate This is due to most of my clips
having a 25fps framerate (only around 10-20% of my clips were 23 98fps). Due to most of
my clips being 25fps, | felt that using a 25fps timecode for my sequence would help to make
the framerate sleek and prevent any corrupted frames.

| chose for the compression rate/frame dimensions to be 1920p by 1080p to match the
frame 1920p by 1088p. For this, | ensured hat my | made my selected “Square Pixels” to
make my screen 16:9 — helping to match with my 1920p by 1080p framing.

I named my music video project “Save Me” to make it accessible and easy to locate,
reinforced by saving it in my “Music Video™ subfolder of “Level 3 Media Year 17, "Matthew
Williams. | named it “Save Me" because | was doing a music video for a song called “Save
Me”, by Queen.

Adding the Music:

Unlike other project, | added my Audio track for “Save Me” into Premiere first as an MP3 to
ensure that it could be played on multiple devices and software. | did this to ensure that my
music video met the assignment brief of being between three to four minutes in length.

Another reason for adding my music first was so that | could use my storyboard and the
track’s lyrics to create my music video sequence with.

Page 1

Creating and Editing My “Save Me” Music Video

Applying my Video Effects (VFX):

After adding my Lip-Sync and completing & rough draft of my Sequence, | decided to apply
some Visual Effects to make my “Save Me" as creative, imaginative, innovative, cutting-
edge, and inventive as possible. This often-included Mult-Framing (to stereotype Queen’s
sometimes choral-like sound during the “Save Me" chorus), Colour Editing to show a variety
of Shots and creating movement through Key-Frames to focus into a particular object or a
character’s action/facial expression — helping to show romance, an emotive mode of
address, interest, and the key themes of my music video.

The photo below shows the
start of the edited clip.

The photo below shows the In these two photographs, you can
end of the edited clip. see that | have used Keyframes to
slowly zoom into Evie and Kyle

halding each other’s hand. Thiz is to

symbalise Romance.

This is evident because in the right
photo, the lens sis slighter closer to
both characters’ hands than it is im the
left photo.

This also included transitions: For instance, a section of music video sees a Panning Shot

across a graveyard, followed a Cross Dissolve into a Focus Pull of focusing on the closet

grave and onto the surrounding setting (through a Wide Shot). This helped to demonstrate
Technical Skills during production (reinforced by focus pulls with the Eye-Masks and so on).

Overlaying and Eyeballing was also used to add interest through Visual Effects (VFX). My
favourite example of this is at 00:00:55. At this point, we see a Extreme-Close-Up of a Black
Eye-Mask worn by Freya over a Medium Close Up of Frea turning and covering her head
[wearing the same eye-mask). The eye mask reveals mystery by withholding the identity of
all actors apparent in this section of music video — encouraging us to keep on watching my
“Save Me" media production. It also shows creativty, and contrast. The accompanying Cross
Dissolve is then slow to match the pace of “Save Me”, also making this section sell, smooth,
and professionally executed.
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Creating and Editing My “Save Me” Music Video

Creating a Sequence:

After adding my music track, | used my renamed footage to crate a sequence. | did this by
listening to the music track’s lyrics for “Save Me”, choosing an appropriate clip and

referencing to my storyboard to ensure that my sequence followed the correct story-order
of my sto r\rboard.|

Mevertheless, | decided to move change the order of some of my shots as | felt that some of
my footage went better with other lyrics of the song as opposed to where | placed them on
my Storyboards.

Lip-Syncing:

After a few days of creating a sequence, | decided to now add a some lip-sync to show
miming To do this, | created some new visual tracks, and layered Shot-Revers-Shot un-
throughs over each other — each one on a separate track. Doing track at a time, | used the
clip audio to sync it with the downloaded MP3 of “Save Me” by listening for the clapper
board in my footage-audio. | then removed unnecessary segments of lip-sync and used the
Razor Tool to cut between sections of lyric.

Some of my Lip-Sync Cuts to the sequence and | kept the rest of the imported in my
Premiere Project so that | could efficiently revert back to other sections of lip-sync (based
on feedback) if necessary. To ensure that only the required footage was seen in my
Timeline Preview during editi ng and after exporting, | used “Track Toggle Output” to only
keep what was required. ol
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Post-Production Feedback: “Save Me” Music Video

Taking on Feedback

After showing my Rough Cut on 29" March 2022 to a Level Media class peer, | added a
Warp Stabiliser to an over the shoulder shot due to this classmate feeling the footage was

“Shaky”.

After implementing this feedback into my Sequence, | exported my initial Rough Cut on 305
March 2022, sending it to six people in total (one of which was key worker) whom | chose
due to their abilities to give constructive, detailed, and specific feedback to help with
improving my media products. B

Implementing my feedback included removing the Warp Stabiliser to better show Evie's
instability due to the breakup in her meaningful relationship and removing the sound effect

of a keybeard due to it containing too much background noise and lowering my audio
levels.

Further action included adding Monochrome Lighting for the Medium Close-Ups/ Close-Ups
of Freya wearing an eye-mask and cape to show lies and deceit, alongside mystery ad
secrecy. | did this by lowering my Saturation Levels and increasing my “Whites” to “11.1"
and lowering my blacks to “-53.1" — helping to emphasize the Monochrome's lighting
contrast to make it sharp, and cutting-edge. by
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Creating and Editing My “Save Me” Music Video

How did I export my “Save Me"” music video?
For exporting my “Save Me" music video, | chose the following settings:

* “H.264", “Match Source — High Bitrate”: | chose these specific setting so that | could
export my “Save Me" visual and audio intc a single MP4 Track. This is s that | could
gain an instantly playable file which can be watched on multiple devices.

* Name of my Export —1 named the Final Cut of my Music Video “Matthew Williams —
Final Cut Al Music Video™ to make it accessible and easy to find by saving all my
exports in the "Music Video” section on my External Disk, “L3 Media Year 17,
“Matthew Williams”. This helped me to separate each file to create organisation and
an efficient workflow.

» Framerate — After analysing all the footage through my Editors Rushes Logs, | mainly
focused on using 25fps as most of my foatage was 25fps (aside from 18 MV files
which were 23.38fps). As my Timelines and MVI files were 25fps, switching to 24fps
would have made it possible for my framerate to become destroyed and odd locking
if my framerate was edited from 25fps to24fps.

» Compression Ratef/Frame Dimensions — As my MV videos were 1920p by 1088, |
focuszed on using the Compression Rate of 16:9 (1920 by 1080) as this setting allowed
me to match my rough cuts and editing as closely to my footage as possible. This
prevented me from losing quality within my edited my foctage and ensured that
everything required was in-frame.

In this photo (showing the Export
Settings used for exporting my short film,
we can see the same settings which |
used for exporting my Music Video into
an appropriately MP4 file.
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Post-Production Feedback: Music Video

Post-Production Feedback: Music Video

Warp Stabiliser: $

In my original rough cut of my music video, a peer from Level 3 Media called Mars
commented on my Owver The Shoulder Shot looking shaky and mentioned adding a Warp
Stabiliser to counteract this effect. In this shot, we can see Evie walking past Kyle and his
new girlfriend, shoving the new girlfriend’s shoulder in doing so. This is to show Evie's
ranger due to the breakup of her meaningful relationship.

However, two out of five people felt that the Warp Stabiliser made the shot look odd due to
its being “junk”. Hence, | re-edited my rushes of this clip back into Premiere and remowved
the one with the Warp Stabiliser. To do this, | used my Editors Rushes Log to cut with the
Razor Tool at the correct points of the dip.

This helped me to show the instability in my protagonist’s life.

A,
Ny
o

Post-Production Feedback: Music Video

MA Marton Andras .
At 1:29, there is the keyl

pard scene. This scene has loud audio over the music,

v

Removing The Keyboard SFX:

In my music video, we see an and a of the protagonist typing on a laptop, searching up
dating sites to show her trying to move an from the breakup of her meaningful relationship.
In these clips, | decided to add the footage audio due to its having a keyboards sound-effect
to create interest. Howewver, most of those who the rough cut was sent to felt that this
sound effect had too much background noise. Hence, | went into Premiere and remaved
the audio by locking the visual tracks with the Timelines settings, selecting the blue audio
track beneath the clip and pressing “Delete”.

This action removed the background noise in my clip so that the audio quality could be a
higher quality.

Hadirian Elary

Adding Monochrome to the Close-Ups of Freya:

| also sent my music video to my key worker as he often gives constructive, highly detailed
and specific feedback on my media projects: he suggested using Monochrome Lighting for
the Close-Ups and Medium-Close-Ups where we see Freya wearing and
acting/choreographing with a black eye mask; and red and black cape.

| had originally intended to use Monochrome but decided to gein feedback first, because |
felt that aver-Orelying on Monochrome would reduce the quality of my shots and make
each shot less meaningful.

To go about my key worker's feedback, | individually lowered the Saturation of each Close-
Up showing Freya and the Eye-Mask to “0.0", lowered the “Blacks” to 11.1 and increased
the “Whites" to around 53.1. This helped me to create sharp and hard-hitting contrast to

make Freya and the Monochrome colour tones stand out more. This helped me in
contributing to a high guality of music video.




Critical Evaluation: A1 Music Video

For our music video, our target audience was between 16 and 19 years of age. No offensive
language was allowed in our music videos, and it had to contzin &t least to filming locations, and it
had to be for an upcoming local artist or an established artist. We also had to choose three video
techniques to include in cur music videos.

During an Open Even on 02/03/2022, | was approached by some a music student called Rebecca
Hulkes whose band wanted me to do a music video for them. So, we exchanged contact details
and | sent her the project overview the next day and gave her some deadlines for sending over an
audio file of her song, a lyrics sheet and any footage of her band performing together. | did this to
ensure that | could get the necessary resources to begin my Idea Generation with through
Secondary Research of my band and to consider how they would want to be portrayed in a music
video. -

We communicated via Microsoft Teams to avoid mobile costs and to make the project as
professional as possible.

The band agreed for me to do a music video for their cover of “Happier than Ever” by Billie Eilish.
In response it made it imperative for there to be no wearing and for the song to be three to four
minutes long, as the original has swearing and is around five minutes in length.

After the opportunity of working with the music students fell through, | reverted back to my
original song choice of “Save Me" by Queen: as part of my Contingency Plan, | had been doing
some Secondary/Artist Research and Idea Generation for this song as well as the same for
“Happier Than Ever”. | did this to prevent falling behind schedule if the opportunity of doing a
video for Farnborough College of Technology's music students fell through. This allowed me to be
productive and display good time management; and meant that | could move on doing some
Primary Research — which I used for improving my idea for “Save Me”.

Al Music Videa Evaluation

Al Music Video Evaluation

Far “Save Mz", | decided to show the brezkup of 2
mezningful relationship due to the | song’s lyrics. Based
on my Primary Research though, | added a happy ending
by showing Evie and Kyle back together. This is becauze
many people felt that using symbolism through a

— rean

gravestone to show the death £3 meaningful
relationship was depressing and “macabre”. One person
zlso commented that “not everything has to be setin
stone.”

Dwue to not needing to present my{ide-a to my class, |
uzed my Primary Research as 3 way of implementing
feedback given into my idea zo that | could improve my
rusic video for “Save Me* and maks it more successful.

After Pre-Production, | secured my actors and crew by talking to people face to face and creating &
group chat for my production team. This was done to communicate ideas, comment on concerns,
solve any issues and share relevant pre-production materizls for filming (such as the lyrics, the
song itself, storyboards, shot lists 2nd = call sheet).

B i e

Al Music Vidao Evaluation

| filmed on Thursday 17" of March 2022 as | did not have any lessons on Thursdays. This gave me
time to focus on getting the best possible footage required for my music video's lip-syncing and
structured narrative. However, one of my actors arrived around 40 minutes due to traffic meaning
that | decided to film straight away 2nd sort out her Talent Relesse Form after the lop-
syncing/narrative shoot. Also, | took mast of the day to film. Next time, | will discuss when | hire
actors from Performing Arts before filming, preferably with my tutor or programme manager.

My mext shoot was at 5t Peters Church in Farnborough on Sunday 20" of March 2022. | chose this
date because | do not have any activities on most Sundays. | filmed in the churches’ graveyard to
show romantic props by a gravestone. This is to symbalize the death of a meaningful relationzhip.
Thiz shoot went well a5 | was able to experiment with =n array of props and Focus Pulls.
Furthermore, | was able to get Permission for filming here through getting handwritten
signatures and shoot details on a Location Release Form.

| also filmed some mare shots on 22™ of March 2022 to show a calendar for “years of care and
loyalty” and a note saying “self-delusion” tov reference to the song's deceit, lies and self-delusion.

My last filming shoot was in the TV Studio on Friday 25 March: at first, | had planned to use it
from 05:00 to 10:00 dus to thers being a school trip there on the same day and asked Josh Sparks
to supervise me. This was then changed when an actor from Level 2 could make it into college till
13:00 — forcing me to rezchedule my TV Studio Shoot from £3:00 to 14:00.

At the TV Studio, | shot some choreography to add variety in music video. | also filmed Freya
choreagraphing with my black eye-mask and cape to show lies and deceit.

| shared rmy first rough cut of ry music video from around the 29/03/2022 to gain feedback. Based
an my feedback, | remowed a Warp Stabilizer from the shot of Evie walking past Kyle and Cassidy as
it made the shot look junky and did not show the instability of Evie's lifestyle dugy to the breaskup
«af her meaningful relationship. | also removed a sound effect of Evie typing on a |aptop keyboard
due to it having too much background noise and made the Cloze-Ups and Medium Close-Ups of
Freya with the cape and eye-ask Monochrome to better reflect lies and deceit.




Music Video: SMAR'T Targets

I will continue with creating my wommenes
own Pre-Production Templates: o

> =

Share View

« A > MattWilliam (D:) > Planning Templates > My Own Templates

| will continue to develop and adapt 8 i modifed

Name
my Pre-PrOdUCtion material Editors Rushes Log
COherentIy tO my SklllsetS and @ Legal and Ethical Considerations

@ LOCATION RECCIE

abilities — this includes expanding on @ Meetng Client Record L

@ Personnel List

the material so far and ensuring that & srocucion screaue

all Risk Assessments are ki
standardized. To this, | will go into %:LSK?_SSESSMENT

5 Shot List 3/ ): t Word D...
my Or'glnal template fOF MWP @Treatmenﬂemplate C 942 Microsoft Word D...

Productions and ensure that all the
hazards have been put own to make
my Risk Assessment and professional and efficient as possible.

The aim of expanding on my own brand-made Pre-Production material is so
hat | can develop a branding style for future projects.

I will be more careful with my camera’s focus:

At some points in my music video, my camera was out of focus: an exam-le of
this is shown in an Extreme Close Up, where we see Evie Marlow lip-syncing
along to “Save Me”. e '

To improve my camera focus, | will take more care of my camera focus by
paying attention to my Canon 550D camera screen. Another idea is to do at
least three-to-four takes, each time adjusting the focus whilst between takes
to make it more likely that | do get more footage with better focus.

Leading on from Focus Quality, | would experiment further with Focus Pulls
where necessary. This would help to draw attention for my target audience to
crucial mise-en-scene and would give me ab better understanding of how to
adjust and create Better Focus when filming my media productions.
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17 KB
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Further Reading: Budgeting and Resources

General

Link

Publication Details

Relevant Page,
Project, and Activity

https://www.freelancevideocollective.com/filmmaker-
resources/production-crew-rates-film-tv/

Title: Roles and Pay in TV & Film
Author: N/A
Website: Freelance Video

Pages 26, 40, 71, 92and
135, Budgeting and
Resources

https://www.farn-ct.ac.uk/about-us/room-hire-at-
farnborough-college-of-technology/

Product: Room Hire at Farnborough
Collegeo of Technology

Author: Farnborough College of
Technology

Pages 26, 40, 71, 92 and
135, Budgeting and
Resources

https://estore.farn-ct.ac.uk/product-
catalogue/media/course-materials/media-starter-kit-
2021

Title: Media Starter Kit

Author: Farnborough College of
Technology

Website: eStore

Pages 26, 40, 71, 92 and
135, Budgeting and
Resources

https://bit.ly/3MrBDa9

Product: Canon 550D
Site: Google Shopping

Pages26, 40, 71 and 92,
Budgeting and Resources
for my TV Advertisement
and Short Film

https://bit.ly/30tlkdL

Product: XLR Cable
Site: Google Shopping

Pages 26, 40, 71 and 92,
Budgeting and Resources
for my TV Advertisement
and Short Film

Short Film

https://bit.ly/3EGUFXf

Product: Plans and Subscriptions for
Office 365
Website: Microsoft.com

Page 71 and 92,
Budgeting and Resources
for my Short Film

https://bit.ly/3EH2WKQ

Product: Boon Pole
Website: Boon Pole

Page 71 and 92,
Budgeting and Resources
for my Short Film

https://bit.ly/3vFeb2|

Product: Zoom H4N Pro
Site: Google Shopping

Page 71 and 92,
Budgeting and Resources
for my Short Film

Music Video

https://www.microsoft.com/en-gb/microsoft-
365/academic/compare-office-365-education-
plans?activetab=tab%3aprimaryrl

Product: Plans & Subscriptions for Office
365 for Students

Page 135, Music Video
Resources

https://bit.ly/39hYvuB

Title: How to Get Permission to use a song
Author and Website Name: Biteable

Page 135, Music Video
Resources

https://bit.ly/3MnNW?7i

Title: “What Should a Music Video Budget
Be?”

Author: Garret Wesley Gibbons

Website: Medium.Com

Page 135, Music Video
Resources

https://bit.ly/3rLWEEo

Product: Libec TH650

Page 135, Music Video

Website: BPS Resources
https://bit.ly/3rMvhKK Product: Canon 550D Page 135, Music Video
Site: CEX Resources

https://amzn.to/3KbRg3K

Product: LED Lighting Kit
Website: Amazon

Page 135, Music Video
Resources
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