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Informing Ideas 
 
This refers to how I have used my skills to inform and influence the development of my ideas and 
outcomes as the evolve and progress. To show this in my A1 Portfolio, all work is in a concise order, 
and I have made it imperative to include parts on how certain coursework has been edited to 
improve its quality. I have also been showing development through how I have edited my idea 
through feedback given towards my presentation pitches, Primary Research, and rough cuts. 
 
I have decided to use rough raft and final draft of pre-production, explain how and why I changed it. 
A detailed explanation of my changes, how I did them and why I altered certain parts of my 
coursework has been used to link my coursework into a concise and logical order so that I can show 
how my projects developed over time. 
 
In my research, I have also considered how my findings inspire my Idea Generation to inform my 
projects – showing a good example of Informing Ideas because my findings help me to progress well 
with the creation storylines and narrative for each project. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Problem Solving 
 
For problem solving, I used contingency plans so that I could quickly and effectively deal with issues 
to create a professional, efficient, reliable, and productive workflow. This is seen through my 
Contingency Plan documents but also through considering Legal and Ethical Considerations and any 
issues that I have to deal with to prevent my production from being unethical. Alternatively, I have 
used feedback and critical evaluation to review my work and adjust it where necessary. This is to 
show that I can listen to other people’s advice to make my own production and coursework more 
successful. 
 
All of my pre-productions come under problem solving as it shows how I dealt with creating a TV 
Advertisement, Short Film, and Music Video as well as adhering to set guidelines and constraints. 
Part of showing this included tailoring my Pre-Production towards specific requirements such as 
having a “Music Video techniques” subheading in my music video Treatment to demonstrate how I 
implemented at least three of the five techniques provided by my assignment brief. 
 

Meeting my Grading Criteria 



 
 
 
 
 
 
Technical Skill 
 
This is the ability to take advantages of different techniques, processes, media, and materials. To 
show this, I have begun by using templates for pre-production from Farnborough College of 
Technology, then gradually building up a showcase of my own brand-made templates to show self-
sufficiency and creativity. Furthermore, I have shown Technical Skills through photographs which 
demonstrate how I shot each final cut of each project and a Director’s Cut for my music video, short 
film, and TV Advertisement to provide a running commentary with a synopsis explaining each 
content for each project. 
 
For video editing, I have Adobe Premiere Pro to edit my final cuts to industry-standard quality and so 
that I can apply a range of visual effects such as intercut (multi-frames/split screen etc.), keyframes, 
colour grading and monochrome etc. 
 
To show Technical Skill, I have laid out my work neatly, reliable, and efficiently through the use of 
paragraph, tables, arrows, heading and subheading etc throughout all my documentation. This is to 
make it easy-to-read, professional, well-laid out, professional and organized whilst remaining as 
creative as possible to make my documentation appealing to look out without being garish. 
 
 
Professional Practise 
 
An example of Professional Practise includes my Production Schedules because they describe how I 
have exploited the time available to manage my projects effectively, productively, professionally, 
reliable, and efficiently to make my TV Advertisement, Short Film and Music Video as successful as 
possible. 
 
 
As part of Professional Practise, I also have done Location Recces and Risk Assessments per shoot for 
each filming location. This is to show good skills in Health and Safety Management by creating 
measures to counteract risks and understanding those risks to do so. This demonstrates that I can 
film professionally, safely, and sensibly during my A1 Media Project in Level 3 BTEC Extended 
Diploma in Creative Media Practise. 
 
When communicating with peers I have also seen as formal as possible and have told my peers any 
relevant and important for shoots where necessary. This is to make my conduct reliable, productive, 
and helpful towards completing my project effectively. 
 
 
 
 
 
 
 
 



Communication 
 
Communication refers to how you communicate and collaborate with peers. However, it also refers 
to how you communicate your message in media through your rough cuts, final cuts, and 
documentation. 
 
To show communications with other peers, I have included snip of messages sent on Teams to other 
people. This includes requests for hiring actors, shoot organisation and feedback for my Primary 
Research, presentation feedback and other examples of feedback which have been used to improve 
the rough cuts of each project. With these screen captures, I have written how I dealt with each 
communication and why I dealt with it the way I did to show m effectiveness in collaborating with 
other peers. 
 
To show communication through the project itself, I have made my Pre-Production detailed and as 
concise as possible to give the client a clear idea of what to expect from the relevant media 
production. Alongside this, I have made each pre-productive as coherent with the assignment brief 
and as logically ordered as possible so tat each template makes sense, links with each other and 
create a natural order or what I did, how I did it and why I did it. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

TV Advert: Assignment Brief 



Aims and Objective of my A1 TV Advertisement Project 
 
For my Advertisement Project, my objective is to create 
a storyline about an unsuccessful student called Matty 
– he is constantly late to lesson until purchasing 
“Perfection” watches. I want to use this storyline 
because it is appealing and relatable for my target 
audience. It is relatable for those between 16 and 19 
years of age as it revolves around education and uses 
locations such as a classroom.  
 
Based on my target audience, I would like to 
experiment with Product Lighting. I want to use this 
technique so that I can create interest for my target 
audience and make my TV Advertisement smooth, 
sleek, professional, modern, innovative, and cutting 
edge. 
 
Another denotation which I would like to experiment 
with is the use of Dutch Angle to show Matty running 
late to class. This will be to symbolize his panic, stress, 
and failure due to not having “Perfection” watches 
which will help emphasize the product’s benefits by the 
use of well-balanced camera shots at Eye-Level angles. This will help to show that 
“Perfection” watches make your life more successfully and makes it easier to manage 
your time and do well in your educational studies. I also feel that it would make the 
advertisement exciting and thrilling by allowing me to connote my watch with the genre 
of Action. 
 
Lastly, I want to use this project to create my own branding and housing style for my TV 
Advertisement Project. This will make my own project exciting and fun because it will 
give me the chance to invent my own company and produce my advertisement for them 
is that I can stereotype working with a real client. This will add creativity, authenticity, 
and originality into all my advertisement ideas and will eliminate any risks in relations to 
copyright, because all my ideas will be generated by myself. 
 
 
 
 
 
 
 
 
 
 

TV Advert: Production Requirements 



Production Details and Pre-Production 
 
For this project, I have been asked by my client (“Perfection”) to produce a 30 second 
advertisement for them. To adhere to this, I have filled in a storyboard of my TV 
Advertisement.  
 
It has two appeals to people between 16 and 19 and cannot contain any swear—words 
or offensive language and must consider legal and ethical considerations. This has been 
achieved through Secondary Research to analyse another advertisement, their 
conventions and jhow they inspire my own advertisement of which has been informed 
through Mood Boards, a Mind Map and Treatment. Any legal issues have counteracted 
through a Legal and Ethical Consideration template; me and my class also discussed 
examples that were banned from broadcasting, and why they were banned. 
 
In my advertisement, the brand name cannot be identified until the last 5 seconds of the 
advertisement. To adhere to this, I reviewed my Treatment, Legal and Ethical 
Considerations and my script. I also used a Storyboard and Shot List so that a narrative 
of my watch improving punctuality, time management and educational is shown – not 
mentioning my brand name until the last 5 seconds of my advertisements. 

 
The advertisement requires all footage 
and branding to be original and not 
illegally downloaded from online. To 
adhere to this, I have decided to create 
my own brand called “Perfection” 
watches: I have chosen this name 
because it suggests luxury, aspiration, 
excellence and high-quality, ensuring my 
target audience to buy the product. 
 
To demonstrate my own branding style, I 
have used blue text boxes with white 
writing, arrows, and photographs to 
make my Secondary Research interactive 
and have created a presentation pitch to 
show how I intend to stereotype my 
brand through advertisement. I have also 
written a Proposal to outline the aims of 
my advertisement in relation to my brand 
of “Perfection” watches. 
 

 
 
 
 



Deadlines and Constraints 
 
No swearing or offensive language is allowed; hence, lots of research was done into 
Legal and Ethical Consideration as part of a class activity during my TV Advertisement 
Project. To expand on this, I have also prevented any risk of Libel/Defamation/Slander 
by using a statistic (“99% accuracy”) and by ensuring that all dialogue does not show any 
hate or contempt towards a particular group of people. Fur5thermore, there are no 
sexual references as this is not allowed in any media product and would make my 
advertisement unethical. 
 
No weapons/prop-weapons are allowed, and we have been set a group of products 
which we an advertise. I have chosen to advertise a watch as it is written on the 
assignment brief and because it is not a prop-weapon. 
 
The Pre-Production ad Production deadline is set to 13th of December 2021 an this 
assignment has been handed out on 23rd November, giving me four to five weeks to 
complete all my pre-production, production and post-production stages. To ensure that I 
work around this constraint, I have developed a Production Schedule which I will follow 
to do each task when required, step-by-step. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

This slide is a Class Resource from my music video’s 
Grading Criteria. 



Brief Production Schedule 
 
In the first week of my TV Advertisement Project, I will be focusing on Secondary 
Research and Idea Generation. This is so that I can successfully develop a detailed 
understanding of how advertisers attract their target audience forms and styles of 
advertisement, different conventions and visual language in advertisement, legal and 
ethical considerations and how different conventions/forms/styles/ideologies/meaning 
inspire my own advertisement for “Perfection” Watches.  
 
I will also be using my fist week of the project to plan my assignment so that I know 
when aI am doing each task and to gain a step-by-step guidebook of what I need to do. 
This is to avoid any confusion or becoming overwhelming by the total amount of tasks 
required for the project and will me to manage my time efficiently, effectively, reliably, 
productively, and professionally. 
 
After creating some ideas inspired by my Research (please refer to the mood bords and 
mind maps for Idea Generation), I will use the second week to expand on my ideas 
through pre-production. This will help to develop a plan on when/where/how and why I 
film different mise-en-scene and will help me to evaluate what I want to achieve from 
my advertisement. 
 
My third week will be spent filming so that I can get the required footage for my TV 
Advertisement. This included filming a Narrative and examples of Product Lighting to 
create interest; in the same week, I will also be editing my footage. 
 
The fourth and last week will be focused on feedback, evaluation, and refinement to 
ensure that I can make my advertisement as successful as possible. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Target Audience 
 
For my TV Advertisement Project, my target audience has been 
set at 16 to 19 years of age. To appeal to this age range, I chose 
to use themes such as education, punctuality, time 
management, educational studies and self-improvement which 
also attracts the Psychometric group known as Reformers due to 
their desire to always self-improve. To show education, I 
decided to make the protagonist unsuccessful and always late to 
lesson – his name is Matty. After buying “Perfection” watches, 
his punctuality; time management, and educational studies 
improve due to his new “Perfection” watch being or accurate. 
 
In terms of my gender, I used a male-cast so that I could make 
my TV Advertisement more relatable to this gender 
demographic. Furthermore, it appeals to young makes because 
data from Statisitica shows that Action is most popular with US 
males by 90% with females only 6% behind. 
 
 
 
 
 
 
 
 
 
 
 
 
In terms of psychometrics, we have discussed that the ideology of self-improvement 
embedded with the ideology of my product improving your lifestyle relates Reformers 
because they seek self-improvement. However, it also appeals to Aspirers they seek 
status (in this case, the status of successful educational studies and good grades). 
 
The lifestyle for the target audience of my TV Advert is very much people from 16- to 19-
year-olds who are in full-time education. This makes my audience more niche and is 
because all my characters follow this lifestyle. 
 
This advertisement will relate largely to Working Class citizens when Socio-Economic 
Status due to the themes of education, punctuality, and time management and because 
most families that send their children into education are likely to be Working Class. This 
may also attract the Middle Class because the watch which I will use for the TV 
Advertisement will be affluent, high-quality, modern, and sleek. 
 

Information gathered from the website 
“Statistica.com”: 
 
Link: 
https://www.statista.com/statistics/264127/favorite-
movie-genre-in-the-us/  
 
Year of Survey (Recent) 
2018 
 
Relation to my “Don’t be Late!” TV Advertisement: 
I plan on using Action in my advert. I have used this 
photo to demonstrate the popularity of Action 
through recent and credible results. 
 
 

https://www.statista.com/statistics/264127/favorite-movie-genre-in-the-us/
https://www.statista.com/statistics/264127/favorite-movie-genre-in-the-us/


 
Secondary Research 
 
I began by researching a range of advertisement techniques, forms and styles so that I 
could consider how I would use conventions in my own advertisement. This helped me 
to make my advert more persuasive by using industry-standard techniques. Part of this 
also included researching other advertisements and seeing how their content created 
meaning. This helped me in creating y Idea Generation for my own advertisement with 
the use of a Mood Board and Mind Map. 
 
 
Mood Boards and Mind Maps 
 
After researching my advertisement, I decided to create my own ideas by looking at key 
themes in adverts and using them to create my own ideas. This also included looking up 
statistics and facts so that I could gain insight into what my target audience would want 
to see in an advert. Based on this, I chose action due to its being very popular with teens 
and young adults, as show below: 
 
 
 
 
 
I also decided to use connotations of education due to my target audience being 
between 16 and 19 years of age. I felt that revolving my advert around education would 
make my product more relatable. To do this, I advertised a watch. I decided to sell this 
product through advertisement as I could use it to link education with lesson punctuality 
and time management – creating interest for my viewers. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

TV Advertisement: Idea Generation 

Title: “Target Audiences for Action” 
Author: Jack Ambrose 
Website: Prezi 
Tiny URL (For Preview): https://bit.ly/3rKiEj6  
Tiny URL (Full Article): https://bit.ly/3vGvq3h   

https://bit.ly/3rKiEj6
https://bit.ly/3vGvq3h


 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Advertisement Forms/Styles (An understanding of Advertisement): 
 
Before analysing examples of adverts, I used my Secondary Research to understand the fundamentals of an 
advertisement a nd the effect that advertisements can have. This shows that I successfully linked my finding by 
Informing my ideas into my Pre-Production, because it allowed me to categorize what kind of advert I wanted to 
create, what response from my target audience, and what forms/styles I would incorporate into my 
advertisement project; alongside how I would achieve all this through my conventions and ideologies. 
 
The concepts of Advertisement Forms and Styles was introduced to us through in-class revision, where we 
discussed different forms and styles together so that we could gain an in-depth, valuable, detailed, and insightful 
understand of types of advertisement. The same was done in-lesson for “Audience Theory” so that we could gain 
learn and revise an in-depth, insightful, valuable, and detailed knowledge of how advertisement can have different 
effects on their target audience through the convention and meanings shown.  

DISCLAIMER: The following slides pointed to by the arrows were created by the following media lecturer GOLDEN SIALPOLYA and 
do NOT belong to me. These have been added as examples of CLASS MATERIALS ONLY. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

Advertisement Purposes 
 
As part of a class exercise, I analysed adverts to 
pinpoint their purposes. To do this, I decided how 
they used advertising conventions to entertain, 
promote, educate and/or inform their target 
audience. 
 
 
 
 
Why did I analyse Andrex? 
 
One of the advertisements which I analysed for 
purpose and meaning was a puppy-based 
advertisement for Andrex toilet roll. I advertised this 
due to it containing a lot of symbolism and due to its 
being iconic. This is because using a puppy makes th 
toilet paper feel more inviting and is an example of 
Visual Language as it connotes the product as being 
soft, luxurious, and cute – appealing to a female 
target audience. 
 
For analysing adverts such s Andrex, I used all my 
findings to consider how I could use symbolism and 
Visual in my own advertisement.  
 
When producing my “Don’t Be Late!” TV 
Advertisement, I achieved this through denotations 
and conventions such as clothing, dialogue, and a 
range of camera angles, alongside Product Lighting 
to create interest for my target audience. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

In these slides, I analysed a variety of different 
advertisement by discussing content and meaning and 
linking each paragraph together by introducing a range 
of content. This has helped me to evaluate a range of 
advertisements conventions and how they appeal to 
their target audience to sell their product.  
 
I also added a short section with the subheading “How 
does it inspire my advert?” to add paragraph of Idea 
Generation based on my finds. This helps to link my 
Research with Idea Development so that I can consider 
how I will denote my conventions to appeal to my 
target audience. 
 
This exercise was assigned as part of a class discussion 
where we presented our advertisement findings and 
discussed in class a few days after research. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Advertisement Mood Board and Mind Map: 
 
After noting down the findings for my Secondary Research, I created a mood board to represent what I was going to 
advertisement and how I would settings, education, punctuality, and time management to relate to people between 
16 and 19 years of age. To do this, I created a blank Word Document and used “Landscape” orientation so that I could 
visualise as many different ideas as possible. This helped me to think creatively during my idea generation process. 
 
I then used these pictures to assemble a Structured Narrative. To do this, I based my advertisement on a student’s 
how is unsuccessful and late to class until purchasing “Perfection” watches. 

Watch Advertisements (Sample) 
 
After analysing a range of advertisement, I decided to focus on watch-adverts because die to creating my on brand 
called “Perfection” watches and wanting to do a watch advert for my own brand. To do this, I thought of what ideas 
had been inspired by Secondary research and compared the similarities and differences to other watch adverts. This 
helped me to consider if there was anything missing from own advertisement ideas which could help to enhance my 
video advertisement. 
 
As inspired by TaghHeuer, I decided to use contemporary, modern, rap-beat music at the end to make the video 
advertisement relevant, contemporary, and current for my age range. The same advertisement also inspired me to 
keep the action-scene of Matty running to class and edit it with a fast, cinematic audio track of music – this was 
inspired by the themes of speed and adrenaline connoted by the denotation of motor sports in TagHueuer’s motor 
sport advertisement. 



 
How did I undergo my Primary Research? 
 
After generating some ideas for my TV Advertisement through my Secondary Research, I 
created a questionnaire/survey so that I could carry out Primary Research on my target 
audience. I did this to see whether my target audience liked the ideas which I wanted to 
incorporate into my advertisement; another important part of my Primary Research was 
to see what my target audience did not like my idea, their suggestions and how I could 
use my findings to improve my idea and ensure that it met the needs and requirements 
of my target audience. This helped to ensure that my TV Advertisement was more 
successful in meeting the needs of my viewers. 
 
For creating my Audience Research Survey/Questionnaire, I used Microsoft Forms 
because the app saves your work automatically, allows you to edit each question to your 
specific liking and has the Unique Selling Point of letting you order your questions as 
desired. Furthermore, all input from other people is consolidated into pie charts, graphs, 
and tables etc. to make my findings easier to interpret and understand. This made it 
easier to know how to improve my idea to meet the needs of m target audience, as well 
as what they liked about my idea. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

TV Advertising: Primary Research 

In these two photographs, you can see that I shared my survey by selecting “Shorten URL” and “Anyone can respond” 
for who I let into the survey/questionnaire. This is to ensure that I can get as much detailed feedback as possible for 
my TV Advertisement ideas in relation to “Don’t Be Late!”  
 
Asking as much of y target audience as possible also makes my survey more helpful for improving my idea and more 
accurate. This enables me to create predictions on what my target audience will or will not like to improve my future 
media productions – providing that most of the feedback is detailed, specific, informative, and concise. 

For distributing the survey/questionnaire for my Primary 
Research, I originally posted it onto my Teams group for Level 3 
Media, tagging the relevant team to gain feedback at a nice, 
promptly pace. I did this so that I could reach as many people as 
possible. 
 
This decision was taken for my TV Advertisement of “Don’t Be 
Late!”, and my A1 Shot Film of “Dreams and Dilemmas” only. I 
did not use this approach during my Music Video as I had 
received inappropriate, sometimes vague, and highly 
unprofessional feedback for the Primary Research which I carried 
out for “Don’t Be Late!” and my short film of “Dreams and 
Dilemmas” (any inappropriate/unprofessional feedback has been 
left out of my A1 Portfolio to maintain professionalism. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Target Audience 
 
At the bottom of this Primary Research Fact Sheet, I have mentioned about who I have 
asked to fill in my Primary Research so that I can show that I am trying to gain feedback 
from my target audience. To show this, I added a questioning asking for the participant’s 
age range – most of my participants were between 16 and 19 years of age. This makes 
my advertisement more likely to appeal to this age range, because I am using the 
feedback to discover what they do like about my ideas, what they do not like about my 
ideas and how I could improve my ideas. 
 
 
 
 
 
 
 
 
 

At the top of this slide, I added a 
“Questionnaire Link” so that my 
assessor can easily access the link, 
enabling them to see what I asked and 
all the results for my Primary Research. 
 
Next, I have outlined the requirements 
of my Primary Research. This is so that I 
can inform my product by thinking 
about what data I need to support my 
advertisement. This helps me to create 
a survey/questionnaire which enables 
me to gain valuable feedback for 
improving my TV advertisement. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

In this section, I have decided what genre my 
target audience would like to see in my watch 
advertisement. The most popular genre was 
“action”. 
 
Based on these findings, I ensured that my 
storyline was action-based by keeping the idea of 
having an Action chase to show Matty running 
late for class. 

Here, I have understood what my target audience 
expects from a watch – comments included an 
emphasis on technology, something that looked 
modern and sleek. Unfortunately, my target 
audience disliked my watch as it looked basic and 
“old-fashioned”. This shows problem solving, 
because I solved the issue by buying a watch 
based purely on the feedback given by my target 
audience. 

This section of Primary Research was vital to my 
storyline because the ideology of my “Don’t Be 
Late!” TV Advertisement was to connote 
“Perfection” watches as improving your 
punctuality, time management and educational 
studies. My findings here discuss that my idea is 
successful because most of my target audience 
agreed that watches can improve punctuality and 
time management. 



Ways of improving my TV 
Advert idea: 
 
Fir these next two pages of audience 
research, I looked at my survey results 
and my finds on the needs and 
requirements of my target audience 
so that I could decipher what my 
target audience do not like about my 
idea.  
 
In this page, my audience did not like 
my watch because it looked basic and 
old. However, my target audience did 
like the black, white, and grey watch 
that looked modern, sleek, and 
innovative. Furthermore, some of my 
findings suggested that my target 
audience also likes digital watches as 
many young people are stereotyped 
with technology. 
 
Based on these conclusions, I came up 
with the contingency plan of 
purchasing a new watch that was 
modern, sleek, and innovative so that I 
could purchase a product that 
appealed to my target audience. 

 
 
 
 
 
 
 
 

Article Title: Sustainability Efforts 
Website, Brand and Author: Wenger & J.R. Clancy 
Link: https://performance.wengercorp.com/about/sustainability/  

https://performance.wengercorp.com/about/sustainability/


 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Here, I have recognized that my target 
audience do not like Romance-based 
productions. This has influenced by 
advert idea, because I have decided not 
to use romance in my final cut and have 
instead opted for someone that is late 
for lesson. This is relevant to my idea as 
it lets me use genres such as action 
(which is more popular with a young 
target audience). 

I have recognized that my survey was too long and made attempts to 
shorten my survey/questionnaires for future projects. For instance, 
whilst my TV Advert was 25 questions, the survey for my Short Film’s 
Primary Research was 19 questions. This shows that I have tried to 
attempt to streamline my questions. 
 
By doing this, I achieve better feedback because my target audience do 
not feel as overwhelmed. This enables me to better decide what to 
include in my final cut so that I can appeal to my target audience more 
easily. 



Pitch & Proposal stage of project  
– Speak to your lecturer about getting a copy of your videoed presentation 
Be sure to refer to topic specific theory and subject terminology throughout (remember to use 
your Edu – blogs learning journal to help you with this) Explain how you prepared to present your 
idea to your client and review how effective you were during this part of idea generation stage of 
your project. Comment on what feedback you received during this stage and how it affected your 
decision making, making specific references to any changes you made based on your feedback or 
any other element of this part of the project.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

On my front pages, I have made 
my copy white to stand out from 
its grey background and have 
used grey to connote class, and 
sophistication. This is because 
my brand is called “Perfection”. 
 
The title is in large font-size so 
that it stands out, giving you an 
idea of what my pitch is about 
based on what the title. 
Furthermore, a logo of a watch 
with the brand shows my 
housing style and the branding 
that I have chosen to associate 
with my product. Seeing this first 
makes my brand more 
memorable, iconic, and 
recognizable. 

TV Advertisement: Pitch and Proposal 

Creating a Brand for my Advertisement 
 
For the TV Advertisement Project, I decided to create my own branding to show creativity, authenticity, and 
originality towards my product. I chose to name this brand “Perfection” as this word infers connotations of luxury, 
high-quality, success and aspiration. This helps to make my advert more innovative because my video 
advertisement is making my watch more relatable an accessible to young viewers within the Working Class. 
 

Preparing my Pitch 
When preparing my presentation pitch, I tired tov use as many greys and yellows as possible to increase appeal 
by making my presentation colourful and engaging. I chose grey due to it connoting class, style, and 
sophistication. I chose yellow due to its connotation of positivity and because it looks like gold – which I want to 
associate with my home-made brand of “Perfection” watches to convey connotations of high quality, aspiration, 
success, and excellence. 
 
How effective was my pitch? 
My pitch was highly effective because I was able to describe my ideas in enough detail and as briefly as possibly 
to make the understand what I hoped to achieve my project. This was helped by my presentation’s layout and 
graphics to make it as interactive and engaging for my client. 
 
Another crucial reasons for why my pitch was effective was because I had done a lot of Secondary and Primary 
Research beforehand. Consequently, I was able to support my idea through Quantitative Data and persuade my 
client as to why it would be successful through Qualitative Data. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

In these next three slides, I 
am giving a brief idea of wat 
I plan to produce for my 
Television Advertisement – 
hence why I have arranged 
these slides first for my 
portfolio. This gives my 
client a clear idea of what to 
expect and makes my 
presentation more logical. 

In this slide for “Quantitative Primary 
Research”, I have copied and pasted snips 
of my research outcomes which were 
generates through Microsoft Forms. I have 
then used the “Design” tool in PowerPoint 
to create a modern, professional, sleek, 
and high-quality presentation.  
 
This attracts my client into reading the 
figures so that they are more likely to 
support my idea. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Here, I have focused on the denotation of data and statistics when showing Secondary 
Research that supports my idea. To do this, I selected information which shows how 
popular action is and data that relates to my advertisement conventions to give myself 
strong support for my TV Advertisement pitch. 
 
I focused on quantitative data because it uses data and statics to support my idea. By 
using data and statistics, the data can be proven and is not as subjective. However, I 
could also have used some qualitative data to better expand and explain on the 
quantitative data gained through my Secondary Research. 

The aim of this slide is to expand on the Quantitative 
Primary Research from the slide at the top of this 
page through the denotation of Qualitative Data. 
This is to explain the reasons behind the statistic 
seen in my “Quantitative Primary Research” and 
what people like about my idea. Another aim of this 
to create idea generation and make the client think 
about any thought or suggestions for my TV 
Advertisement Project. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Here, I have added a backup plan for if 
N-Block is in use when filing. This is to 
create a Contingency Plan for where I 
film if a location is unavailable. This 
helps to move the equipment to a new 
location quickly, so that I have more 
time to do filming. This is because I am 
wasting less time on finding 
somewhere new to film. 

In my “Camera Shots” slide, I have written 
down possible angles as notes with a simple 
synopsis of what you will see in each shot. 
This is to make my slide as simple and easy 
to read as possible to adhere being brief 
with my presentation.  
 
Shots described have been shown through 
storyboards and phone phots so that my 
client and peers can visualise the type of 
camera angles that they would expect to se 
in my TV Advertisement. This makes my 
slides self-explanatory to give the client an 
idea of my TV Advisement. It also makes the 
slide concise, simple-to-interpret, and 
creates interest. 

In my “Budget and Resources” slide, I have 
created a table by going into “Insert” and 
then using the “table” icon to customise the 
number of rows and columns. I have created 
a table so that I can display a spreadsheet of 
the resources which I plan to use and their 
expenditure. This is to clearly show my 
client what OI need and how much it will 
cost so that they can understand the 
individual cost per resource. 
 
The “TOTAL” is on the bottom of the slide 
and in capital letters to stand out – because 
the client needs to know much money is 
needed altogether so that I can be paid for 
my TV Advertisement Production. This 
makes it less likely for my production to 
become bankrupt. 

In my table, I ensured that all the prices listed were as accurate 
as possible through the use of using snips of sites such Amazon, 
Google Shopping and eStore (the college site for buying 
materials such as the “Media Starter Kit”. To present these 
efficiently, I put prices beneath each other with the total cost at 
the bottom. This makes it easy to add all the individual prices 
together for checking that total is correct because my prices are 
laid out like a mathematical sum. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

For my client, I typed in “Perfection 
Watches”. This is because my aim was 
to sell their products. 
 
Putting my made-up brand down as my 
client makes my project look more 
convincing and realistic, because it 
connotes that I am working for a client. 

When providing a “Detailed description of my idea” 
and “Target audience”, I put in as much relevant 
detail as possible to ensure that my client know what 
my idea was and knew it appealed to. This helped to 
make my idea more credible and appealing because 
my client knows how I plan to produce my 
advertisement and how I will use advertisement 
conventions to appeal to my target audience. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

In this slide, I have used specific equipment 
terminology to make my prices as accurate as 
possible, and to give my client a clear, definitive idea 
of how I will be producing my TV Advertisement of 
“Don’t Be Late!” This creates a link of honesty and 
trust between the producer/director and the client 
so that they are more willing to fund my “Don’t Be 
Late!” advertisement, enabling it to be a successful 
media production. 

Poor Audio Quality 
 
Unfortunately, I over-relied on camera audio which 
resulted in poor audio quality. This is reinforced by the 
connotation that I only used a “Canon 550D” and TH650 
Libec Tripod. 
 
To improve on my audio skills, I expanded on what I used 
through my Booking Forms, Proposal and Resources 
Lists. To do this, I have used Audio Dialogue 
Replacement (ADR) by recording audio separately from 
my camera-system/setup. 

Here, I have been detailed and highly specific with 
exact forms of support and requirement needed to 
make my TV Advertisement successful. This is to 
ensure that I can receive the best and most 
appropriate support possible. 



Responding to my 
Presentation Feedback: 

 
After my pitch, media lecturer Golden 
Siaploya asked how my watch compete with 
newer watches that implement different 
technology (Digital Watches). This is 
relevant to my advertisement because I am 
doing a watch, and because most young 
people are stereotyped with technology and 
innovation. 
 
So, I decided to do further secondary 
research into Digital Watches, 
advertisements on Digital Watches and how 
they would appeal to a target audience 
between 16 and 19 years of age’s T do this, I 
analysed their content and meaning and 
how they made their advertisements 
modern and innovative. 

 
 
 
 
 
 
 
 
 
 
 
 

TV Advertisement: Presentation Feedback 

Why did I analyse product advertisement 
by Samsung, Apple, and Google? 
 
For researching Digital Watches, I chose to analyse 
advertisements by Samsung, Google, and Apple. This is 
because these companies are institutes (established 
brands) who are well known for their high-quality of 
technology. Based on this, I was intrigued to see how 
what the Digital Watches looked like and how 
conventions were used to stereotype the product 
themselves or lifestyles associate with each product. 
 
When analysing the conventions used for each advert, I 
focused on how the Digital Watches integrated with 
everyday life, how they were stereotyped through mise-
en-scene to crate meaning, and especially the transitions 
and VFX used to make each advertisement innovative, 
inventive, modern, and cutting edge. I especially wanted 
to analysing cutting edge post-production techniques so 
that I could consider how my own denotation of 
transitions and Video Effects would appeal to a target 
audience between 16 and 19 years of age. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

TV Advertisement: Pre-Production 
Why was my TV Advertisement Pre-Production effective? 
 
My Pre-Production was effective because it was ordered logical, so that I could begin by creating the mise-en-
scene of my TV Advertisement and then how I would shoot that content. This ensured that all my planning was 
detailed, specific, carefully considered, and coherent to the Final Cut which I wanted to achieve. 
 
Another reason for my Pre-Production being effective as because I did Contingency Plans, Recces, and Risk 
Assessments for dealing with issues and to demo0nstrate detailed Problem Solving. This enabled me to learn from 
my mistakes, such as when I prepared myself better for filming in the TV Studio due to not printing off some of 
Pre-Production for shooting Narrative a few days earlier. 
 
What would I improve and why? 
 
For negotiating my cast, the main point of communication was between myself and Performing Arts Lecturer, Sian 
Holland. To improve this, I could have asked for the names of my actors to create a group chat of my cast and 
crew – creating a Professional messaging tab for my Production Team to communicate through. This would have 
helped for being notified of any sudden updates concerning my cast/actors. 
 
On the day of filming, I met my actors at the Theatre for 11:50, as agreed with Sian Holland. After forgetting to 
record the relevant audio recordings on that day, I had to find out the actor who played Matty from a Level 3 
Media peer who is friends with him. Having known tat person through asking for the actor’s filming would have 
made this less time consuming. 

Page 1 of my Production Schedule – TV Studio 
 
I did my Production Schedule first so that I could efficiently layout how I wanted to run my project – this gave me 
more control over my TV Advertisement by letting to decided when I would do each activity. Each activity was 
planned based on the availability of the relevant personnel, and the progress of the previous activity to make my 
Production Schedule as accurate, helpful, and reliable as possible. 
 
In the first week of my project, I began by doing some Secondary Researching by looking into example of other 
companies’ advertisements and considering how they influence my own TV advertisement. After this, we 
discussed our finding in class. This allowed me to think of new ides for when I do Secondary Research and made 
me consider why an advert might be effective for its target audience. 



 
Week 2 of my TV Advertisement Project 
 
 
In my second week of the project, I focused on generating my ideas and Pre-Production 
by looking at my Secondary Research and thinking about how it inspired my own TV 
Advertisement Project. This enabled me to focus on created a high-quality of detailed 
and specific pre-production throughout the week so that I could successfully film my TV 
Advertisement. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
 
 
 
 
Week 3 of my TV Advertisement Project 
 
From the 30/11/2021 to the 03/11/2021, I carried out the production of my TV Advertisement: this 
was achieved by shooting my Narrative on 30/11/2021. To do this, I had been in contact with 
Performing Arts Lecturer Sian Holland in the days leading up to 30/11/2021 who was able to provide 
with three male actors. Over the next few days, I vide edited my Narrative footage in Adobe 
Premiere Pro so that I could demonstrate good progress and time management for my TV 
Advertisement Project.  
 
The period between 30/11/2021 to 03/12/2021 was also spent preparing for my shoot in the TV 
Studio on 30/11/2021. This is because my shoot on the 30th of November 2021 was rushed and 
inefficient due to poor preparation as a result of not printing off any script, storyboards and shot lists 
for the shoot. To improve on this experience, I spent the next few days looking over the shot list and 
storyboard needed for my shoot to show Product Lighting in the TV Studio on the 3rd December 2021 
(A SCRIPT WAS NOT Needed as this filming session did not require any audio). As a result of 
improving my times management during this period, I was able to be more efficient, reliable, better 
prepared, and more professional when filming in the TV Studio on 3rd December 2021. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Week 4 – Post-Production and 
Evaluation 
 
 
In my fourth and final week of my TV Advertisement 
Project, I video-edited all my footage in Adobe 
Premiere Pro from the 03/12/2022 to the 
09/12/2021. I chose this time period because the TV 
Advertisement was set at 30 seconds by the brief 
which is a much lower duration than the other 
projects which I have done for Level 3 Media. This 
mean that I could edit the video at a fairly quick pace, 
leading to my first rough cut on 06/02/2022. 
 
However, I feel that I could have spent more time on 
my production to show the dialogue-scenes and 
Matty being late to class. This would have resulted in 
better audio. The same goes for the video editing, as 
taking longer with post-production would have let me 
be more creative with my Premiere editing 
techniques and could have helped in solving the 
echoey audio better. 

NEXT TIME: 
 
I will try not to rush ahead. To do this, I will take my time during 
the production and post-production stages of a media product so 
that I can ensure more creativity in my video and audio editing 
and so that I can achieve better audio quality.  This will be done 
through being more careful with how I produce media content. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Here, I am showing my understanding of the 
grading criteria because I have added a section 
in my treatment called “Forms and Styles”. This 
helps me to decide and define what genre of 
advertisement I will produce, how I show my 
genre through its conventions, and what themes 
I include so that I can match it with the ideology 
of my product improving punctuality, time 
management and your educational studies.  

Rewarding my Treatment Synopsis – TV Advert 
 
In the synopsis (which I have kept as short as possible 
to make my idea as effective as possible), I have 
corrected my storyline as it was misworded in my 
original Treatment copy for “Don’t Be Late”. 

Original / Outdated Synopsis of “Don’t Be Late!” 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

How was I effective with my Legal 
and Ethical Considerations? 
 
I was effective with my Legal and Ethical 
Considerations because I considered the 
consequences of each that could be taken 
during the production and post0production of 
my “Don’t Be Late” TV Advertisement. This 
included considering how other people would 
feel as a result of my actions, the advantages, 
and disadvantages of my actions, how I 
produced my “Don’t Be Late!” advert safely 
and sensibly; and I also considered the 
ideologies of my advertisement to counteract 
any isk of Defamation / Libel / Slander. 
 
I was particularly effect towards Copyright due 
to creating my own brand (called “Perfection” 
and a slogan which promoted the brand to 
avoid Defamation / Libel / Slander. This made 
my TV Advertisement Project authentic, 
original, creative, and inventive. 

Discussing Legal and Ethical Considerations in Class 
 
During a session with Josh Sparkes, we defined the meaning of Legal and Ethical Considerations and Legal/Ethical 
Topics for considering Legal and Ethical Issues in advertisement. This was done through class discussion so that we 
could share our ideas and gain an understanding of wat we could and could not do in or advertisement. This 
understand was also expanded through watching advertisement which had been banned by Ofcom due to 
complaints to Ofcom about issues ranging from defamation/libel/slander, the ideology of addictions relating to 
drugs in a Perfume advert, and due to a Marmite advert upsetting its target audience due to its connotations with 
the RSPC A and animal cruelty. 
 
Based on the class discussion of this session, I reviewed the objectives and ideologies within “Don’t Be Late!” I 
decided that they were Ethical and met all Legal Considerations due to keeping each actor’s privacy private, not 
sharing my advertisement without permission with anyone unless doing so for post-production feedback and 
using data/statistics (“99% accuracy”) to prevent defamation, libel, and slander. 

DISCLAIMER: The PowerPoint slides above are examples of class resources used for researching Legal and Ethical 
Consideration. Henceforth, these slides and the relevant presentation is property of Level 3 Media Lecturer Josh 
Sparkes. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

I named my TV advertisement “Don’t Be Late!” because 
it revolves around education and Coming of Age, and 
because it shows how not having “Perfection” watches 
makes you late for lessons (which is stereotyped 
through running to class and being told of to create 
Action and excitement).  
 
Secondly, calling it “Don’t Be Late!” uses an exclamation 
to emphasize and attract your attentions and is an 
example of direct address – almost forcing you into 
buying my product. Its minimalism create audience 
anticipation and highlights the moral of the advert – that 
you should be never be late to class, which is you should 
always buy “Perfection” watches. 

Below my heading, I put a subheading of “An advert 
for “Perfection” watches by Matthew Williams”. I 
did this to stimulate working for a real-life client to 
make my project realistic, insightful, and credible. 
To make this stand, I made this sample of copy 
Italic. 

In the “INT. CLASSROOM” section, I 
have improved the spelling and script’s 
grammar by making the first letter of 
the band name a capital letter. This is to 
ensure that my script is professional 
and to a high quality of spelling, 
grammar, and punctuation. 

In the section above this text box, I have 
retyped “TILTED ANGLE” into “DUTCH ANGLE” 
to demonstrate an understanding of different 
camera angles. This makes my script more 
helpful because it tells me how my drawings 
should look when incorporated into my 
storyboards, ensuring that I shoot the correct 
framing and camera angles to make my TV 
Advertisement logical, professional and as 
successful as possible. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Product Lighting 
 
Here, I wanted to use Product Lighting with my product 
to create moving shadows amongst a “white backdrop”. I 
did this to create an illusion of thatch moving whilst 
staying stationery to make my advertisement innovative, 
unique, inventive, creative, and imaginative. 
 
I decided to use a “white backdrop” because the watch 
which I advertised was black and white with some red on 
the clock-part of the watch. I felt that a white backdrop 
would match well with the colours of my watch as any 
other colour may have clashed with my watches’ colours. 
Furthermore, white demonstrates the denotation of 
Visual Language due to its connotations of goodness, 
innocence and it being the colour of perfection 
(“zevendesigner.com) – these are characteristics which I 
wanted to associate with “Perfection” watches. 

Repetition of “Perfection”: 
 
In the final audio if my screenplay for “Don’t Be 
Late”, I chose to record the narrator saying a 
voiceover of “Perfection watches.” With the slogan 
of “Perfectly on time. Perfectly in-sync. Perfectly 
successful.” I decided to use this denotation of 
repetition to make the term “Perfection” more 
memorable in my target audience’s mindset so that 
they are more likely to stereotype my brand of 
“Perfection” watches with luxury, success, 
aspiration, high-quality, reliability and excellence. 

Scene 2 of “Don’t Be Late 
 
The aim of this scene is to show the ideology how 
“Prfection” watches can improve your punctuality, time 
management and educational studies. To do this, I have 
shown Matty arriving to class on time and relaxed; and 
have named Scene 2 of my TV Advertisement “Perfectly 
on Time”. To show Matty’s much more relaxed 
stereotype in this scene, my camera head was more 
level in this scene. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

“Don’t Be Late!” Storyboards – Page 3 
 
In this page of my storyboard, we see Matty arrive to class 
on time because he has purchased “Perfection” watches, 
hence improving his punctuality; time management and 
education studies as stereotyped through the Close-Up of 
his coursework being marked as a “Distinction”. 
 
I have chosen this Narrative for the second scene of my 
Television Advertise to symbolize an ideology of 
“Perfection” watches your lifestyle through improved 
punctuality, time management and educational studies. 
This further connote that you can become more relaxed, 
mor focused and calmer through “Perfection” watches – 
hinting at a lifestyle that is healthier and better for your 
wellbeing. 
 
This encourages my target audience into purchasing 
“Perfection” watches. 

Pages 1 to 2 of my Storyboards for “Don’t Be Late!” 
 
In these first two pages of my storyboard, we see Matty rushing to lessons due to his lateness and tardiness. This is to 
stereotype him as being unsuccessful so that I can connote an ideology of life being stressed, rushed, and panicked 
without “Perfection” watches. This later helps me to emphasis the benefits of my brand because I have depicted 
Matty/s life as relaxed and more successful after buying “Perfection” watches. 
 
To show Matty’s stressed and panicked life, I used Long Shots, Extreme Long Shots and Dutch Angles to connote 
Matty’s instability. I did this to create an Action and Fast-Pace to represent Matty’s rush to get to class. This makes my 
advertisement thrilling, exciting and cinematic for my target audience. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Filming my TV Advertisement: “Don’t Be Late!” 
 
Originally, I planned to shoot the dialogue scenes first so that each actor could be let go to return to their work. 
This shows professional Practice and Informing Ideas because I am allowing the actors to use their time 
professionally and am being creative and logical with how I produce my TV Advertisement of “Don’t Be Late”. 
 
However, this was changed discovering that some of my location would be busy; so, I decided to shoot Matty 
running down the Mall first, then the Classroom/Dialogue shots last. This allowed me to work my way down the 
mall shot by shot and enabled me to focus on what was required because I was filming in story-order. 
 
When shooting in The Mall, people often went past us – sometimes getting in the way of the Canon 550D. To 
combat this, I stopped filming when people were passing-by. I then immediately filmed as much as possible when 
The Mall was as clear as possible. 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

I have separated “Description of 
the Hazard” to “Who does it 
affect?”. This is to ensure that I do 
not get these sections muddled up, 
enabling me to better describe 
what the hazard is, and write a 
short sentence of who it affects. 

Why Did I Use the Foyer? 
 
For my A1 TV Advertisement of “Don’t Be Late”, I used the 
Foyer of Farnborough College of Technology to show Matty 
running into his college campus due to being late for lessons. 
This is to connote life as being stressful, panicked, hurried, 
and rushed if you do not use “Perfection” watches. 
 
I also decided to shoot a Wide Shot near the Foyer of the 
front of my college’s building. This is so that I could begin my 
TV Advertisement with an Establishing Shot so that my target 
audience know where my TV Advertisement is set – helping 
them to anticipate my advert’s themes and storyline. This 
makes my TV Advertisement of “Don’t Be Late” relatable for 
my target audience. 
 

For the risk level, I have put the “Low”, “Medium” and “High”. I have done this because it simplifies the level of risk, 
and because using numbers would mean that I must create a number code. This would take up more time which could 
be spent doing other coursework. 

When developing my own Risk Assessments, I 
kept my measures short and simple to make 
them as straightforward as possible. This allows 
me to certain more detail which I can use for 
other pre-production materials. It also tells me 
how I should film quicker than my earlier Risk 
Assessments Measures for combating hazards 
(which I now find long-winded, unclear, and too 
long). 



Why Did I Use the Mall? 
 
For my Television Advert, I chose to use The Mall to show 
Maty running to class. This was done by creating a fast pace 
through the use of Dutch Angles/Extreme Long Shot/Long 
Shot/Panning Shot and Mid Shot structured like a chase-
scene to show the genre Action. This is so that I could make 
my TV Advertisement exciting for my target audience and so 
that I could represent Matty’s panic and stress. Representing 
Matty’s panic and stress was shown through Dutch Angle’s 
to create interest, and to make my TV Advert unique and 
abstract. This was done by tiling the pan arm and often from 
a Low Angle to stereotype Matty weakness and vulnerability 
towards being late to class. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
Why did I use a classroom? 
 
For my TV Advertisement, I decided to use a 
classroom to show Matty being late for class. This is to 
show Matty being late to class (hence the title “Don’t 
Be Late!”) and unsuccessful before purchasing 
“Perfection” watches. In contrast however, Matty is 
successful at his punctuality, time management and 
educational once he purchases “Perfection” watches. 
 
The aim of this scene is to connote an ideology of 
“Perfection” watches improving your punctuality, time 
management and educational studies. This leads to a 
healthier, happier, and more stable lifestyle which is 
better for your wellbeing. 
 
Primary Research indicates that this convention will 
contribute towards making “Don’t Be Late!” 
successful. This is because most people who 
participated in my survey agreed that watches can 
improve your punctuality, time management, and 
educational studies. 
 

 
 
 
 
 
 
 
 
 
 
 

The data above is part pf a survey that was made for the 
Primary Research of my “Don’t be Late!” TV Advertisement 
Project.   



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Researching Multiple Filming Locations 
 
For the classroom scene, I did Recces and Risk Assessments for N3 and N4 as I wanted to use these classrooms due 
to them being modern, innovative, inventive, and full of technology. I wanted to these qualities to match my 
watches qualities of being sleek, modern, efficient, and of a high-quality.  
 
However, N-Block is often very busy due to lessons taking place their on most hours of the day. Due to this, I did a 
Risk Assessment and Recce for ETC 3 and 4 to use them as backup locations in case N3 or N4 were fully booked. 
This helped me to prepare for any sudden issues on the day of filming. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Risk Assessment for N3 and N4 Risk Assessment for ETC 3 and ETC 4 



Filming in The Mall 
 
I filmed in the Mall to show an action scene (through using Extreme 
Long Shots, Long Shots, Panning Shots and Mid Shot – all though a 
Dutch Angle) to create a fast pace and to symbolize Matty’s stress and 
panic due to being late for his college lesson. This was filmed to 
emphasize life as being stressful, panicked and rushed without 
“Perfection” watches. 
 

• Audience Control – The Mall often became busy which meant that I had to stop 
filming at times. To avoid capturing people outside of my project on film, I only 
filmed when The Mall was clear. When the Mall was clear, I filmed immediately 
and filmed as possible. 

• Running Down The Mall – Before starting with filming I had to check that I could 
shoot my actor running down Th Mall due to this location being a public pace, by 
the principal’s office and there being no running allowed inside the college 
campus. In hindsight, this should have already been done a few days before 
filming at the very least. Next time, I will act more promptly swift on gaining 
permissions for shooting certain stunts on my filming location. 

 
 
 
 
 
 
Using The ETC Classroom 
 
Filming in The Mall was done to show how 
“Perfection” made Matty punctual to his lessons, 
improving time management and educational 
studies. This went well because it helped to create 
clear Narrative and storyline for my TV 
Advertisement – encouraging my target audience 
to purchase my product so that they too could be 
successful in his own educational studies. 
 

• Poor Audio Levels – Unfortunately, all audio was recorded on my camera-filming-
system (a Canon 550D and TH650 Libec Tripod) meaning that the audio quality 
was low and that here was too much background noise – making us focus less on 
the dialogue, thus making my storyline less effective Despite trying to fix this in 
Audio and lowering in Premiere, I could not improve the audio for this project as 
my actors were unavailable after filming; since this experience, I have recorded 
all audio separately from my visuals whenever I produce and media production. 
This ensures that I can achieve professional, clean, and high-quality audio which 
matches alongside my visuals. 

TV Advert Production: Behind The Scenes 



Creating Product Lighting for 
“Don’t Be Late 
 
For filming in the TV Studio, we can 
see Ryan Davies circling his phone 
torch over my product whilst I film 
the following effects: this creates 
moving shadows in my TV 
advertisement to create illusion and interest for my target audience. I wanted to have 
this in my “Don’t Be Late” advert as I felt that it would make it modern, cutting edge and 
inventive.  
 
 
 
This went well because it proved to be popular with my target audience. This is because 
it made my advertisement look sleek, modern, current, and inventive for the age range 
which I was trying to appeal to. 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
 
 
Completed TV Advert (with Slogan) – Matthew Williams 
 
I want this specific version of my TV Advertisement to be sent to the External 
Verifier/Assessor as this Final Cut has a slogan and brand name on the band. 
This helps to make my advertisement more successful as it show a better 
understand of the important components that contribute to a successful TV 
Advertisement. 
 
 
 
TV Advert Directors Cut (Improved) – Matthew Williams 
 
I want this version of my Directors Cut to be send for marking due to its having 
a running audio commentary over the top of my TV Advertisement, alongside 
with some photographs from behind-the-scenes.  I feel that this example 
shows best my efforts to keep my Directors Cut as short as possible, alongside 
a better understanding of how to create a Directors Cut.  
 
 
 
 
 
 
 
 
 
 

 
SUBMITTED 
Both my “Completed TV Advert (with Slogan) – Matthew Williams” and my “TV 
Advert Directors Cut (Improved) – Matthw Williams” have been submitted on a 
link provided by a Dropbox Link, as of Friday 8th of April 2022. 
 
 

Presentation of my Final Cuts 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Post-Production and Evaluation 

Editing my Media Production, and Taking on Feedback 
 
For each media production in this A1 Portfolio, I have added two documents to say how I edited my project and 
incorporated the feedback given through my Rough Cuts in Premiere and sometimes Audition. This is so that I can 
demonstrate my creativity through Technical Skill, how I inform Ideas through the techniques and the reasons 
behind each decision made during editing, and how I used Problem-Solving to overcome barriers and incorporate 
the feedback given towards my Rought Cuts into my Final Cut. 
 
 
Critical Evaluations 
 
After showing how I have used Technical Skill, Informing Ideas and Problem-Solving through Pot-Production, I 
have next added “Critical Evaluation” documents for each media production In 3–4-page Evaluations (which are 
provided in-full), I have summarised what I did for each media production, I have reviewed how I did it and why I 
took certain decisions towards each media production. This is so that I can calculate my success rate and create 
targets and improvements for myself to increase the quality of my media production as much as possible. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

Responding to Feedback: 
 
In the two pages above, I have explained how I 
undertook the feedback given towards my rough 
cuts. This has been achieved through a detailed 
description of what I did, how I did it and why I did it 
to make my work as credible and plausible as 
possible. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 

Critical Evaluations 
 
For my “Don’t Be Late!” TV Advertisement, “Dreams and 
Dilemmas” Short Film and “save Me” music video, I did a 
Critical Evaluation. 
 
For my Critical Evaluations, I have reviewed all the work 
done for the relevant project – analysing what went well, 
what did not go so well and how I can use the information 
to create targets for improving with my future media 
productions. 
 
This shows professionalism because I am problem-solving 
to make each production better and more successful than 
the last through my Critical Thinking skillsets. 



 
 
 
 
 
 
 
 
 
 
Improving on my Audio Levels 
 
Unfortunately, the audio for my Television Advertisement 
was distorted and of a poor quality due to peaking. This 
was caused by recording the audio on the camera without 
using a separate audio recording system. 
 
I will be experimenting with this technique during an out-
of-college Promotional Video which I am producing for 
Broadlands Group RDA. 
 
In my short film and music video projects, I improved my 
audio by using a separate audio recording system. To do 
this, I have used an NTG2 on microphone stand and connected it to a Zoom H4N pro via 
an XLR Cable. This results in all the audio being recorded onto my 8GB SD Card so that I 
can locate it more easily when transferring my audio files. This resulted in a higher 
quality of audio which was synced through a “clap!”. 
 
 
 
Improving on My Camera Focus 
 
During the conversation scenes, several of the camera shots were out of focus. Next 
time, I will try and ensure that all my shots are in better focus by paying better attention 
to the camera screen before filming. This will help to ensure that the focus is aimed 
towards the important mise-en-scene per shot to ensure that my footage can create as 
much meaning as possible as possible through my post-production techniques and 
skillsets. 

 
 
 
 
 

TV Advert: SMART Target 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Short Film: Assignment Brief 



The aims and objectives for my A1 Short 
Film Project: 
 
For my music video, I have chosen to tell the story 
of a female protagonist who mises an exam to save 
the love of her life. She does through hr magical 
powers. The morals of this story will be to look out 
for other people and use your talents for good – 
teaching children to do the right thing as thy grow 
up. I also want an emphasis on whether friendship 
or education is more important – this would create 
an interesting dilemma for my target audience, and 
I aim to use this question to challenge my viewer. 
 
I plan to use this story because it is appropriate for 
children – this is because it allows me to show 
death by simply having Samuel’s eyes closed and his 
body still which prevents me from scaring my target 
audience of children and young teens. 
 
 
One thing which I want to improve in this project 
are my audio skills. This is because in my other 
projects for Level 3 BTEC Media Practise (such as my Skills Workshop Tutorial Series and 
TV Advertisement), my audio quality has often been echoey, distorted and low-quality 
due to over-relying on the camera’s audio. To improve levels, I will operate with two 
separate systems: a visual system that records camera footage, and an audio recording 
system which records audio that is synced with the camera footage. This will help me in 
syncing my audio levels with the visuals and will hopefully create cleaner, crisper and 
more professional audio for the A1 Short Film and future media projects. This will also 
ensure that any background noise or interference is maintained to a bare minimum.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Short Film: Production Requirements 



The Production Requirements in 
Relation to Pre-Production: 
 
For my short film production, I have been asked to 
produce a 2 minute (excluding the credits) short film 
that is appropriate for people between 6 and 19 
years of age; the film needs to contain a moral 
appropriate for children. I response to this 
requirement, I have done Audience 
Research/Primary Research on what children and 
teens like watching and have used my Idea 
Generation materials to ask what they like about my 
idea, what they do not like about it and how I could 
improve it. All my Primary Research and Idea 
Generation has been inspired through my Secondary 
Research – where I look at other short films, their 
conventions and how examples of film and TV 
appeal to children and show techniques such as 
magic and flashbacks tov help with constructing my own storyline. 
 
For my idea generation, I have produced a Mind Map and mood board as well as Bullet-
Pointed Ideas in a word document to jot down ideas quickly so that I can expand on them 
later on. 
 
To combat the required of at least two locations, I written out a Treatment and one 
storyboarding. I have also used relevant storyboards and Shot-List to meet the criteria of 
using cinematography that is “carefully considered”, as it allows me cinematography to be 
well-planned and ensures that I only use shots which help to tell my story.  
 
I have also created a script to ensure that my short film contains dialogue, music, and sound 
effects to coherently meet the guidelines set by my assignment brief. Alongside a script is a 
Resources List consolidate how I will shoot my short film including its 
dialogue/monologue/music/SFX (please refer to the Resources Sheet). Also, who says the 
dialogue can be found in my Personnel List – which also meets the requirements to have at 
least one character. 
 
Running alongside personnel and Resources Authentication are my Talent Release Forms as 
a means of gaining permission film my actors and meet the rule of having a minimum of one 
character at the least. 
 
To use two locations, I have also used Location Recces and Risk Assessments to gain 
permissions and secure those locations. This means that I can film at two different to meet 
my brief requirement of the short film containing at last two different locations. 
 
 
 
 
 



Constraints and Deadlines 
 
 
No offensive language or swearing are allowed, and all sexual 
references are forbidden. To combat these issues, I will 
ensure that the dialogue is appropriate for children by 
eliminate any possible swearing or offensive language will 
ensure that I only use Mid Romance to prevent my A1 Short 
Film Production from being sexual/inappropriate for 
children. 
 
No weapons or prop-weapons are allowed during filming: 
hence, I will not be using any prop-weapons because the 
target audience does not discover how Ella got her magical 
powers how Samuel died in the storyline. Alongside this, 
there will be no fake blood as this would upset my target 
audience. 
 
All filming location will have been granted permission for filming at before the 
production process. 
 
My idea is to be pitched on 31/01/2022 and I will only have a few days to film 
afterwards, due to having Work Experience from the 07/02/2022 to the 18/02/20222. 
To counteract this issue, I filmed, and audio record my short film on the 03/02/2022 due 
to my actors being unavailable on the 02/02/2022. I have chosen the middle of the week 
(from 31/01/2022 to 04/02/2022) so that I have enough time to take on feedback 
towards my idea, create the Final Draft of my script based on the feedback and so that I 
have time to analyse my footage and reshoot if necessary.  
 
 
 
 
 
 
 
Video Editing will have to be completed in my own spare time and will be integrated 
with Work Experience so that I can successfully manage my A1 Shor Film project whilst 
away from college. To video edit, K will be borrowing a laptop from college and will 
ensure that Premiere and Addition are installed a day or two before the 04/02/2022 (as 
this is the last time I am at college before Work Experience). 
 
I am having to borrow a laptop from college because my home-laptop is not built for 
video editing: this is evident because my laptop freezes and suffers severe technical 
glitches whenever I try using DaVinci Resolve. This constraint was dealt with through 
borrowing a laptop from college (please refer to the paragraph above). 
 



Secondary Research – Examples of other people’s short films: 
 
For my Secondary Research, I began by looking at examples of other shot films by 
analysing their what I liked about each short film, and anything that could have been 
improved. Throughout this example of research, I was detailed by denotating the 
specific content/visual language and stating my own interpretation of the meaning 
towards the content analysed. 
 
Another crucial element was creating the subheading of “How does it inspire my own 
short film?” By adding this section, I was able to consider what conventions I should use 
in my short film and noted down ideas to give examples of how I may show them 
through a narrative, cause, and effect. This enabled me to create my initial ideas and 
expand on them through my Mood Boards and Mind-Maps later on, giving me plenty of 
options to choose from and to use for my Primary Research Survey. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Short Film: Idea Development 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Why did I research Harry Potter? 
 
For my A1 Short Film of “Dreams and Dilemmas”, I 
decided to analyse a magic duel in Harry Potter. I decided 
to analyse Harry Potter because of it being very famous 
as a result of its success – achieving many high profits 
(based on Secondary Research shown by Statisitca.com) 
and influencing pop culture through the familiarity of 
words such as “Expeliamus!” 
 
When analysing Harry Potter, I was particularly curious as 
to how they stereotyped magic through costumes and 
how dialogue was used to make the film more 
memorable. What I discovered is that the spells are quick 
and easy-to-remember to make them more memorable, 
and that the dialogue is detailed but also straightforward 
and concise. 
 
I implemented this into my short film of "Dreams ad 
Dilemmas” by using the word “Ressurecti!” as a magical 
chant to bring people back to life. I also made the 
dialogue straight-to-the-point to best challenge my target 
audience as to whether education or friendship is more 
important.  
 
Another Reason for making my short film concise was 
due to it needing to be two minutes long. 

Bar Chart Below: 
 
The dark blue bars emphasize the profits created by 
Harry Potter to show its success. This makes it suitable to 
analyse for my short film as it tells me how I could make 
“Dreams and Dilemmas” successful in using VFX to show 
Magic, but without scaring mu target audience. 
 
Author: Satistica.com 
Link: https://www.statista.com/statistics/608173/box-
office-revenue-harry-potter/  

https://www.statista.com/statistics/608173/box-office-revenue-harry-potter/
https://www.statista.com/statistics/608173/box-office-revenue-harry-potter/


 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Adding Storyboarding into my Analyses 
of “Merlin” 
 
When discussing how “Merlin” inspired my own 
project I the “Ideas” section, I decided to 
incorporate some of my storyboarding so that I 
could better visualize my ideas and how my 
Secondary Research shaped the appearance of 
“Dreams ad Dilemmas”. This helps to add creativty, 
imagination, ingenuity, and innovation into my 
Secondary Research. This proved helpful to me 
when storyboarding my idea for my short film of 
“Dreams and Dilemmas”. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Analysing The Worst Witch: 
 
I felt particularly inspired to have analysed a show called 
“The Worst Witch” that is broadcast on the children TV 
Channel CBBC because it was very helpful and insightful 
into how my short film would be structured and acted 
out, and it informs the target audience on how magic can 
be shown in a casual mode of address that is not too 
dramatic or scary. 
 
For instance, the conversations were similar-t to that one 
a friend-to-friend social chat and the setting was a 
Working-Class flat/apartment, with the addition of casual 
clothes to make this production relatable. This is 
something incorporated into my own short film by making 
Ella and Emma colloquial stereotypes to make them more 
relatable and to make Ella easy to empathise with. 

Title: “The Worst Witch Movie Review” 
Author: Common Sense Media 
Link: https://www.commonsensemedia.org/movie-
reviews/the-worst-witch  

https://www.commonsensemedia.org/movie-reviews/the-worst-witch
https://www.commonsensemedia.org/movie-reviews/the-worst-witch


 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Samples of Flashback Analyses: 
 
For my short film of “Dreams and Dilemmas”, I 
decided to show a vision of Samuel’s death to create 
suspense and a flashback of when Ella asked Samuel 
(but sneezed on him instead) to make us empathise 
with her as a target audience. 
 
I analysed examples of flashbacks through Secondary 
Research to consider how I would achieve. On the 
next two pages are some sample of my research on 
flashbacks. 
 
I focused on analysing flashbacks from TV and films 
that would be appropriate for children and adults. 
This is because my target audience is set at 6 to 19 
years of age. 
 
Furthermore, all of the productions that I analysed for 
gaining inspiration on flashbacks have been very 
successful and are memorable and iconic for some 
children. This means that I could create flashbacks to 
make my own production memorable through show 
flashbacks as possible. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Why did I analyse this scene of Doctor Who? 
I analysed Doctor Who because it is a TV Show that has been watched 
generation of children and young adults since it first aired in 1963. Based on 
this statistic, I felt that analysing Doctor Who would help me to gain insights 
into how prod show flashbacks in fiction ad sci-fi. This is because like Fantasy, 
Sci-Fi can involve drama, tension, and make-believe. 
 
Analysing Doctor Who inspired me to use a “Dip to White” transition to flash 
between the past and present. I also used Monochrome to symbolise the 
negative emotions and experiences of those at the helm. 
 
 
Why did a analyse Matilda? 
I analysed Mathilda because its target audience is for children with some 
adult-references as noted by “Reelview.net” and suggested by 
“commonsensemedia.org”. I felt that analysing Mathilda would expand my 
ideologies of how to show flashbacks to appeal to children and teens, as the 
target audience for my short film is between 6 and 19 years of age. I also felt 
that Matilda was important to analyse because I wanted to appeal to as 
much of those between 6 and 9 years of age as possible. 

Title: “Matilda I Reelviews Movie Reviews 
Author: James Berardinelli 
Tiny URL: https://bit.ly/3k41ad8  
Website: Reelviews 

Title: “Is Doctor Who Aimed at 
Children and does it Matter?” 
Tiny URL: 
https://bit.ly/3MhCF8C  
Author: James Annis 

Title: “Peter Capaldi’s Doctor 
Who is officially the darkest of 
the modern era” 
Website Link: 
https://www.radiotimes.com/tv
/sci-fi/peter-capaldis-doctor-
who-is-officially-the-darkest-of-
the-modern-era/  
 
Author: Huw Fullerton 

https://bit.ly/3k41ad8
https://bit.ly/3MhCF8C
https://www.radiotimes.com/tv/sci-fi/peter-capaldis-doctor-who-is-officially-the-darkest-of-the-modern-era/
https://www.radiotimes.com/tv/sci-fi/peter-capaldis-doctor-who-is-officially-the-darkest-of-the-modern-era/
https://www.radiotimes.com/tv/sci-fi/peter-capaldis-doctor-who-is-officially-the-darkest-of-the-modern-era/
https://www.radiotimes.com/tv/sci-fi/peter-capaldis-doctor-who-is-officially-the-darkest-of-the-modern-era/


 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Au 

Generating my Initial Ideas 
 
After successfully completing my Secondary Research, I inserted photos of magic into my Mood-Board to create a 
moral of using your powers for good, which led to the moral of saving lives and looking out for people; as well. 
This lead to further images based on friendship and romance, alongside settings such as forests, and park 
benches. 
 
I then created a range of different storylines through a Mind-Map – all of which were based on my Mind Maps 
images to determine how I would convey my story to connote the mood and tone of my short film. I then circled 
two of my favourite and most feasible storylines as both of them interested me, and I let that it they would be the 
best for entertaining or challenging my target audience. 

Creating my Own Flashbacks 
 
After researching a variety of different methods of 
showing flashbacks using examples of popular TV 
Shows and Films and YouTube tutorials, I used my 
research to consider what my flashback should 
include so that my target audience realizes when 
my flashbacks and ends. To do this, I used a “Dip-
To-White” flashing to connote the past flashing 
Ella’s eyes. We know that we are in the past or a 
vision/foreshadowing-scene during a flashback 
because Monochrome Lighting is used to show the 
past and sinister feel. 
 
I tried to be as detailed as possible for deciding how 
I would create flashbacks. This was done to create a 
clear housing style with “Dreams and Dilemmas”, 
and to use conventions to make my media 
production more memorable, iconic, and 
recognisable. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Primary Research – Audience Profiling (Demographics) 
 
This top page has a large emphasis on the target audience that I asked to complete my survey. By asking people 
between in their teens and no older than 19, I am gaining authentic insight into what this age range want in my 
short film, so that I can create a short film based on their needs and requirements. 
 
In my future questionnaires/surveys, I will leave out the question which says, “Please type your name.” This is 
because it has infringed on the participants’ privacy and because I may not get the best possible feedback by 
asking this question. This is because the participant may feel uncomfortable giving their feedback due to no 
longer feeling anonymous. 

Short Film: Primary Research 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

In my Primary Research, I asked my participants what other genres they would expect to see 
in a short target at their age range – the most popular of which was horror; and the second-
most-popular of which were Action, Coming of Age and Drama. This is important because it 
provides me with a contingency plan of that enables me to re-create a much better short 
film. This helps me to easily recover from if my “Dreams and Dilemmas” idea were to be 
unsuccessful or fall-through. 
 
For my short film, I have purposely avoided Horror because it has potential to be gory which 
makes it prone to upsetting and inappropriate for children. It also makes it too easy for 
violating the filming regulations of there being no weapon-props, swearing or offensive 
language allowed. 

The Popularity of my “Dreams 
and Dilemmas” Idea: 
 
In this section called “Did they Like My 
Idea?”, had a question which described my 
idea for “Dreams AND Dilemmas”, and a 
“Yes” or “No” option to say whether liked 
the idea or not. 
 
This helped my target audience to make an 
informed decision about whether they 
would want to see “Dreams and Dilemmas” 
or not, making my research outcomes more 
accurate, authentic, and reliable. Microsoft 
Forms then generated the question into an 
easy-to-interpret Pie Charts. This allowed 
me to promptly professionally, and 
efficiently made the decision of going-ahead 
with “Dreams and Dilemmas”, because it 
was popular with my target audience. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

In this last slide of my Primary Research, I am 
considering the convention which I will use to 
show my short film’s genres so that it is easy 
to understand for my target audience. This 
helps me it creates a successful short film and 
consider the content of it so that it can appeal 
to the needs and requirements of my target 
audience. 
 
 
 
Denotation of Props Used: 
 
Based on my Primary Research, I decided to 
use a wand as a convention of showing magic 
and the genre of Fantasy. This is because in 
the survey which I created for my Primary 
Research; wands were the most common 
prop-suggestions when asking my target 
audience what they would expect in a Fantasy 
production. 

In my Primary Research, I had two 
ideas. Both ideas were popular with my 
target audience, so I combined them to 
create a new idea called “Dreams and 
Dilemmas”. This is what I am discussing 
in the page o the right so that I can 
show Problem-Solving of how I dealt 
with the target audience liking both 
ideas. 
 
Next time, I will try not to be repeat the 
same title as it has made this page feel 
repetitive. 



 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

In these slides to the right, I am 
giving my client a full description of 
what I intend to make a short film on 
by breaking down the storyline’s 
conventions through bullet points 
and tables/spreadsheets. This makes 
the information more sizeable and 
feasible to read, as well as quicker to 
look at and understand. I did this 
because presentation need to be 
brief to engage the client, having a 
presentation that is too long could 
confuse, overwhelm, or bore my 
client. 

Here, I have referenced to my pre-
production so that these slides tell us 
as about my idea. This gives my client 
awareness of what they are backing. 
 
I have specifically chosen to use a 
Storyboard as reference material 
because it visualizes all the ideas 
sand notes written down to explain 
my idea. Moreover, it fully 
demonstrates my storyline and tells 
you what my short film will look like. 
This adds more depth to my 
presentation. 
 
Using my own storyboards also adds 
intimacy, a personal feel, creativity, 
and originality to show that I am 
passionate about my idea and to give 
my presentation a Unique Selling 
Point. 

Short Film: Primary Research 
Preparing and Creating my Presetnation 
 
For my presentation, I structured my pitch by aiming to do a synopsis of my idea, followed by data and statistics 
to support my idea, then followed by how I the client can support my idea and what I need for it to be 
successful. I did it in this style so that I could clearly tell the client my idea and why they should support 
“Dreams and Dilemmas”. The aim of using the structure of pitch was so that my client felt encouraged into 
funding/supporting “Dreams and Dilemmas”. 



 
 
 
 
 
 
 
 
 
 
 
 
Criteria-Tailored Slides 
 
Here, I have shown my understanding of the grading criteria by adding specialist slides 
which reflect my grading criteria: for my short film, I had to appeal to people between 6- 
and 19-year-olds. As said in the PowerPoint, I made this possible by preventing gore and 
violence and focusing on realism and fantasy to add creativity into my short film. 
 
Secondly, I have added a slide on what the “Morals” of my short film. This relates largely 
to my target audience as my grading criteria requires the short film to have “morals 
which are appropriate for children”. To do this, I have added the following morals: look 
out for other people, use your talents for good, and is friendship or education more 
important? 
 
Lastly, I have added a “Legal and Ethical” slide to demonstrate how I combat with legal 
and ethical issues. This is to show my flexibility in storytelling, and the production of my 
stories and was inspired by the fact that other peers also had a section of legal and 
ethical issues in the presentation pitches. 

 
 
 



Developing my “Legal and Ethical” slide 
 
Here, we can see two outdates slides which contain relevant information on the 
mise-en-scene and Legal and Ethical Considerations of my short film production. 
Below are examples of how I changed my slide.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
“Mise en Scene” – Here, I have made the storyboard bigger. This is based on feedback 
given by my personal tutor, who felt that my storyboard was hard to see. So, I went into 
the original presentation, copied it into the filing system where my A1 Portfolio is stored 
and copied it to a folder entitled “Improved Work”. Next, I edited the TV Advert in 
“Improved so that I could keep the original and show the development of my 
presentation. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 “Legal and Ethical” – In this slide, I entirely redid the “Legal and Ethical” table by getting 
rid of the issues addressed in this table and replacing it with legal and ethical issues 
which are related my production values. This makes my “Lega and Ethical” issues more 
accurate and helpful for how I produce my music video. 

Outdated “Mise-en-Scene” Slide Updated “Mise-en-Scene” Slide 

Outdated “Legal and Ethical” Slide Outdated “Legal and Ethical” Slide Updated “Legal and Ethical” Slide 



 
Budgeting, Resources, and a brief Production Schedule 
 
I have placed this slide last in the hope that I ha e been able to convince my client to 
support my short film. By this point, my client will be inspired to support me in my 
production. This is where these slides come in because it tells my client what I need to 
produce my music video production. 
 
To prevent overwhelming my client with fact and figures, I have used colour to make 
each slide look appealing. I have also presented this in tables to make the needs and 
requirements easy to understand, logical, and concise. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Outdated Production Schedule Updated Production Schedule 

In my “Resources” slide, I have used 
accurate figures by looking online in 
Google Chrome’s “Shopping” section. 
This is to make my figures accurate and 
realistic to make them feel more 
credible. This is reinforced by the 
photographs which show the sources of 
my figures and statics which are cost 
related. This makes the support needed 
more credible and believable. 

Updating my “Production Schedule” slide: 
 
In the two screen captures above, you can see that I have edited the dates for my “Filming / Recording”. This is 
because my actors became unavailable on the 2nd of February 2022, so filming had to be postponed until the 3rd 
of February 2022.  



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Description of My Idea & Target Audience: 
 
Unlike my presentation, I kept my Target Audience and idea as 
detailed, and specific as possible – using all my details to tell 
the client my idea, how I would this idea and why it will appeal 
to its chosen target audience. 
 
You can also see that I have separated demographics such as 
“Age”, “Gender”, “Hobbies and Interests and so on to ensure 
that I do not get my audience demographics confused. This 
ensures that I can show an awareness of who will watch 
“Dream and Dilemma,”, helping me cater my storyline to their 
liking 
 
Each subheading for my “Target audience” is based on my 
storylines themes, characters, character motivations, cast 
genders and storyline. Meanwhile, my audience “Age” is 
inspired by my grading criteria target audience of 16 to 19 

   

Throughout my A1 Media Production, I have often added 
the brand name “MW Productions” into my pre-
production material – as that it what I call myself and my 
production team when creating a media product. The 
intention of using “MW Productions” as my brand name is 
to create a housing and brand identity which is easy to say, 
and thus more memorable. This could be especially useful 
for if I do work in creative media in the future. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

In the “Resources” page, I have provided a detailed description of the equipment that I plan to use for 
filming so that I can show that I am trying to improve with my audio levels. To do this, I have created an 
audio recording system which is separate from my visual-filming system. To do this, I have used a NTG2 on 
a mic stand wired to a Zoom H4N Pro through an XLR Cable – this allows me to produce a clean, crisp, 
professional, and high quality of audio which is easily accessible as by recording it on a Zoom H4N Pro, I 
am able to easily access the audio from my SD Card. 



 
 
 
 
 
Keeping my Pitch Brief 
 
A few of my classmates reported that my pitch was too long with someone deeming it as 
being “repetitive”. This is because I often repeated the same point, making my argument 
less robust and taking away the interest from my presentation. 
 
Next time, I will try and practise my presentations with a peer, my tutor or key worker 
before I pitch in class. This is to practise trying to keep my presentations as brief as 
possible and to ensure that I am straight-to-the-point and consider when pitching my 
ideas. This will also avoid any confusion with my any details about my production ideas. 
 
 
 
 
 
 
 
 
 
 
 
 
 
Doing Test-Runs and Issues with my Images 
 
Unfortunately, the images on my PowerPoint stopped working on the day of pitching as 
they did not show on the interactive board whereas they did on the computer/laptop 
that I was using in class. This is probably because my External Disk Drive was moved, 
causing the file to struggle with locating my presentation pictures. This results in losing 
important detail and interest towards my presentation and resulted in feedback such as 
“Lack of preparation”. 
 
Next time, I will do more “test runs” (as suggested by a peer from Level 3 Media) to 
ensure that all my images work before pitching my ideas. This also means that I will be 
able to assess any technical and sort them before pitching my idea. By doing this, I can 
ensure that all my presentation content can be reviewed and assessed for feedback so 
that I can make my pitching and my idea/s more effective. 
 
 

Short Film: Presentation Feedback 



Adjusting my Treatment 
 
In my pitch, media lecturer Golden Siaploya suggested rethinking which genres I chose 
to associate with my short film. This is because he felt that showing “Fantasy” (quoted 
from my original treatment template) would be hard to show for the production 
carrying out, and that drama better suited my production because it showed a girl about 
to sit an exam and the evolution of friendship between multipole characters. This is also 
due to the realism which I chose to incorporate into my short film. 
 
Furthermore, branding my production of “Dreams and Dilemmas” as magic caused 
confusion because “Magic” is not a genre. This made my “Dreams and Dilemmas” 
Treatment inaccurate 
 

• Correcting my genres – To re-adjust my genres, I went into my Treatment for 
“Dreams and Dilemmas and replaced “Magic / Fantasy” with “Drama to ensure 
that my Treatment was accurate, professional, reliable and as well-suited and 
coherent to my storyline for “Dreams and Dilemmas as possible. 

 
• Further steps – I also did more research into how I would show magic as Golden 

was worried about how I might be able to show this feature in my short film. As a 
result of this, I chose to use the Masking Tool and purchased an old, historic 
wand to create authenticity in my short film of “Dreams and Dilemmas”. 

 
 
 
 
 
 
 
 
 
Improving my Script 
 
In the rough draft of my script, I added the dialogue of “But how did I get here?” to show 
Samuel’s confusion towards how he died. This was suggested by Level 3 Media peer 
Marton Andras, who felt that this would 
make the story more realistic.  
 
UI expanded on this idea by adding a shot 
where Ella is about to tell Samuel how he 
died, but the clip cuts just she is about to 
do this. This is to show mystery and 
suspense. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 After coming up with my initial ideas to create “Magical Fantasies”, I began planning 

this idea to see where it led as I felt that it would be using for creating morals with. 
This is because “Magical Fantasies” includes the protagonist saving people, which 
would teach my target audience to look out for other people. 

Short Film: Pre-Production 
Was my Pre-Productive effective? 
 
I feel that my Pre-Production for “Dreams and Dilemmas was highly effective because pre-production was 
carefully planned, detailed and specific with “considered cinematography” throughout my storyboards and 
shot list. This detail helped to form my storyline of “Dreams and Dilemmas” and clearly shows the story of a 
girl who has a crush on someone but struggles to as them out, having them with her magical powers. 
 
 
 
How could I improve my pre-production? 
 
More Photographs for my Location Recces – For my next media production, I will ensure that I take at least 
five photos per filming location so that I have enough photographs for all my Recces. This Is because when 
filling out a recce table on my location details (such as permissions, weather, points of access, sustainability 
etc), I struggled to find enough phots of each location. This is because I had originally done my Location Recess 
as Reece Templates at the start of the year but have moved onto more complex Recces since so that I can 
ensure that I progress well with my coursework and continue developing within my media studies. 
 
Reviewing the Table of Hazards on my brand-made Ris Assessments – I plan to have a look at my own brand-
made Risk Assessment for MW Productions and ensure that all the Hazards are written into my Hazard-List on 
Page 2 of my Risk Assessment. This is because on some of my Risk Assessments, I have had to re-add Hazards 
Into my Hazard List. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

My ideas for “Dilemma” interested me as it questions whether friendship or education is more 
important. Hence, I decided to write-up a script of this idea to see where it led. 
 
In conclusion, the disadvantage of this is that it made me struggle with which idea to choose. Do, I did 
some Primary Research after coming up with my ideas. I chose to do my Primary Research after 
coming up with my two ideas because I gave me more questions to ask to help me decide which idea 

  

From the 11/01/2022 to the 13/11/2022, I release my Primary Research’s Survey. I used 
this time frame as it gave me plenty time to release to as many people as possible and 
because by this point, I already had two main ideas which I could use for my A1 Short Film. 
This also gave me enough time for improving and tweaking my pre-production and short 
film idea based on the needs and requirements of my target audience. 
 
On the 17/01/2022 and 18/01/2022, I altered all the pre-production as my target audience 
liked both “Magical Fantasies” and “Dilemma”. The next week was spent improving my 
pre-production and completing it for my new idea, giving m plenty of time to look back at 
my coursework and prepare for the production process. 

On 25/01/2022, I did a rehearsal shoot for my short film. I chose this 
date because being a week before filming, this gave me enough time 
to search for any issues and solve these issues without rushing any of 
my pre-production or production. This preventing me from rushing 
towards solving any technical issues at the last minute, meaning that I 
could evaluate my short film to make it successful. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Here, I have shown my understanding of 
the A1 Short Film assignment brie by 
writing “2 mins (excluding credits)” for the 
“Duration. This is because the brie asks for 
a film which should be two minutes exactly 
without the credits/opening titles. 
 
To check that my short film was two 
minutes long, I crated my video sequence 
first. This is because by just creating a video 
sequence, Adobe Premiere Pro can 
accurately tell me the length of my video 
sequence which tells me whether my short 
film meets the 2-minute requirement.  

In my Treatment for “Dreams and Dilemmas”, I added a section on my “Target 
Audience” to give an idea of who I was going to target my short film toward. This 
ensured that my content was based on the needs and requirements of my target 
audience based on my Primary Research from earlier on in my A1 Short Film 
Project. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

On the top of this page are samples of my current 
Treatment for “Dreams and Dilemmas”. The snip 
below is from an outdated Treatment.  
 
Originally, I outlined my idea as being a “Fantasy” one, 
because the protagonist uses magical powers to save 
the boy whom she admires. However, a media 
lecturer called Golden felt that my idea was better 
suited to Drama than “Magic / Fantasy” as the main 
magic would only be used in one scene, and because 
my idea revolved around the protagonist about to sit 
her exam when she had to suddenly save someone 
through hr magical powers. 
 
Furthermore, “Magic” is not a genre – making my 
original Treatment muddled and inaccurate. 

Outdated Genre 
Description 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

At the top of this page of treatment, I have described how 
I will show Romance appropriately for my target audience. 
To appeal to my viewership, I have decided to use “MILD” 
romance as too much romance would make my viewers 
feel uncomfortable. Furthermore, Romance proved the 
most unpopular genre in my Primary Research. 
 
Whilst it may be unpopular, I have kept it in my short film 
so that I can show Ella wanting to be friends with Samuel. 
 
Another reason for stating this genre as “MILD romance” 
is to get the best out of my actors: due to being between 
16 and 19 (which is the age range which dislikes romance, 
as based on my Primary Research), they could feel 
uncomfortable if there if too much romance. This means 
that by keeping the Romance low, I can get the best out of 
my actors because they will feel more comfortable.  

In my “Character” section of Treatment, I have 
carefully considered how I will stereotype my 
characters through their personality, costumes, 
character motivations, cause, and effect.  
 
This is so that I can effectively show the key 
themes of my narrative. This is also so that I can 
stereotype each actor accurately to what I 
intend my short film to look like.  
 
By describing my character in detail, I was able 
to make an Effective Treatment. This is because 
I was able to use all this information to create a 
Rough Draf and Final Draft of my script, 
alongside my Storyboards. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

In this last page of my short film Treatment, I decided to 
expand on how I used video effects to show magic, by 
learning to use the Masking Tool. I planned to use this 
technique to show Ella’s ghost re-entering her body, to 
connote her being bought back to life. This will prevent my 
short film from becoming too macabre, making it 
appropriate for a target audience of children. 
 
Below is a snip of the same page of my original treatment. 
As you can see, there is no mention of the Masking Tool. 
This is because this version was from before I was given 
feedback towards my short film idea. 

Creating own “Legal and Ethical” 
template 
 
For my A1 Short Film Project, I created my 
own Legal and Ethical Considerations table 
which was inspired by Farnborough College of 
Technology’s template.  
 
My template is different – however – because 
some of the sections use a light, pale blue to 
add colour and appeal whilst maintaining 
professionalism by preventing the blue from 
being too garish. This makes my coursework 
creative and unique and shows that I am 
trying to create my own branding identity of 
pre-production materials. 
 
I have also edited “Race Discrimination” to 
“Discrimination”. As discrimination could also 
include sexism, ageism, or heightism etc, or 
discrimination against special 
needs/disabilities etc. Alongside this, I have 
made the “Legal and Ethical” heading large to 
make it noticeable and have made Times New 
Roman to make my table professional and 
formal. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Page 2 

My original Script for the A1 Short Film 
Project (Rough Draft) 
 
 
PRODUCTION TITLE (“Magical Fantasies”): 
 
In this Rough Drat of my script, my idea was originally 
called “Magical Fantasies” as it did not originally involve 
the themes of education, and the dilemma of whether 
friendship or education is more important later on. This is 
also because it originally involved a girl’s admiration for a 
boy called Samuel. 
 
 
Other Differences between “Magical Fantasies”, and 
“Dreams and Dilemmas”: 
 
This script is shorter because it only revolves around the 
girl’s magical powers and her crush on Samuel. 
 
I improved my Final Draft because the ideology of the 
protagonist aborting an exam to save her crush questions 
whether education or friendship is more important. 
Furthermore, I am more specific about what shot I want 
for each Parenthetical – making my Final Draft more 
evident with Technical Skill and making it more of a 
Shooting Script so that I can better inform my “Dreams 
and Dilemmas” storyboards. 

I kept this section of dialogue in my Final Cut 
of “Dreams and Dilemmas” because it helps 
to introduce us to character and character 
motivations, making the short film relatable 
for a target audience between the ages of 6 
and 19. It also makes the short film easy-o-
follow and interpret. 
 
Another reason for keeping this section of 
dialogue towards Ella’s crush on “Samuel” is 
because it shows drama and romance – both 
of which can be shown through realism and 
every-day life. The mention of “Samuel” also 
creates and mystery because we are 
intrigued to know who this character is – 
making us want to watch more of my short 
film. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Page 3 

originally, I had planned for the protagonists to 
hear a strange noise – leading to her discovering 
an object which gives her magical powers. I 
originally planned to do this so that I could 
combine Fantasy and Science-Fiction, making my 
short film experimental, inventive, innovative, and 
creative for a young target audience whilst 
remaining appropriate for children. 
 
Ultimately, I opted for the protagonist (who Ic 
called Ella) to have a vision of Samuel’s death 
instead in my Final Draft of my “Dreams and 
Dilemmas” script. This is so that I could keep the 
original idea of Ella saving her crush, whilst missing 
an exam to raise the dilemma of whether 
friendship or education is more important 
simultaneously. 

Page 4 

In this section, you can see the early drafts of the 
scenes where Ella saves Samuel through her magical 
powers. This Rough-Draf version from my initial idea 
of “Magical Fantasies” is much briefer than the Final 
Draft of “Dreams and Dilemmas” – where I expanded 
on Ella saving Samuel so that I could get an idea of 
what each shot would look like through creating a 
Shooting Script. 
 
This early draft of Ella saving Samue is different in that 
the magical “object” is not yet specified, and that Ella 
repeats the word “Awake!” to bring Samuel back to 
life. I eventually replaced the repetition of “Awake” 
with “Resurrecti!” as it is less annoying and is more 
straightforward for my target audience. 
 
I also specified my object as being a wand in the Final 
Drat of my Drean and Dilemmas” Final Draft as my 
target audience commonly associated it with magic in 
my Primary Research. 

Primary Research for my A1 Short Film 
 



  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

On the front page of this script, I have 
written “Final Draft” to show that this my 
script’s final draft. This is the final draft of my 
script because I have done thorough 
Secondary and Primary Research and have 
listened to the feedback given when giving a 
presentation of my idea to my client. This 
feedback has been implemented carefully 
into my script so that is updated 

Page 2 Page 3 

I have kept “Page 2” and “Page 3” of my 
script the same. This is because it 
successfully introduces character, setting 
and lifestyle and fits with the story that I 
want to convey. Furthermore, the scene 
where Ella tries to ask Samuel out but 
sneezes on him adds humour whilst making 
us empathise with her nervousness. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

My magical spell (“Ressurecti”) was inspired 
by the famous spell of “Expeliamus!” from 
Harry Potter. To incorporate the same 
effect of “Expeliamus!”, I made my own 
magical spell one word to make it more 
memorable and iconic. Unlike Harry Potter 
though, I also made it self-explanatory 
because the spell “Ressurecti” has create 
connotations of resurrection, life, and 

 

In this page, I have introduced the Dilemma of 
whether friendship or education is more 
important: to show this, I denote that Ella and 
her friend are about to sit an exam. However, she 
has a vision of Samuel’s death and dashes away 
to save him through her magical powers. 
 
I wanted to ensure that my short film had the 
dilemma of friendship against education so that I 
could challenge myself and my target audience. I 
was also interested in where this dilemma would 
leave me and because it makes my short film 
challenging the audience, it also makes it more 
persuasive and memorable for the viewer. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

I added this section of script based on feedback 
given by a peer from Level 3 Media called 
Marton – who felt that adding these lines would 
add more realism to the story. 

In the Final Draft of my “Dreams and Dilemmas” script, I added my 
“CREDITS” so that I could better show my appreciation and gratefulness 
for those who took part in my short film. This also enabled me to 
experiment with creating text and credits in Adobe Premiere Pro. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

In this first scene of my short film (as shown in pages 1 
to 3 of my storyboard), we are introduced to character, 
character motivations and context. To do this, I have 
created an opening scene where we see Ella playing 
out her lifestyle under a Narrator to explain this 
sequence, making it easier to understand for children 
and making Ella’s character more relatable. This also 
helps to highlight themes of education. 
 
In pages 2 and 3 of my storyboards, we see Ella 
chatting with her best friend to make my short 
relatable through an every-day conversation set before 
Ella’s exam. The conversation helps us to empathise 
with Ella’s nervousness by bringing up her crush on 
Samuel – which leads to a flashback of her asking him 
out but sneezing on him due to nervousness to create, 
make us empathise with her and prevent my final cut 
from being too serious. 
 
The conversation scene between Ella and her best 
friend raises the dilemma of whether friendship or 
education is more important so that my A1 Short Film 
of “Dreams and Dilemmas” can be persuasive, and so 
that it can challenge my target audience. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Storyboard Page 4: 
 
In this section of storyboard. We see Ella running to save Samuel through her magical 
powers with High Angles to represent Samuel’s weakness and vulnerability as a 
consequence of death, a Dutch Angle to stereotype Ella’s shock and disbelief, and an 
Extreme Long Shot/Long Shot/Low Angle to symbolize Ella’s rush to save Samuel. This is 
to create a sense of urgency an adventure so that my short film is exciting and thrilling in 
order to appeal to my target audience. 
 
 
Storyboard Page 5: 
 
In this section, we can see that Ekka has saved Samuel, stereotyped though an Extreme Close Up of 
her getting her magical object out with a Low Angle (to represent Samuel’s viewpoint) of Ella 
chanting a spell of resurrection (“Ressurecti!”). Amid waking up, she feels fuzzy, and exhausted as 
shown a a slow-motion POV where his focus is blurry to present his confusion and the fact that he 
has just woken from death. 
 
In the next few shots, we see framing through Over The Shoulder Shots where Ella explains to 
Samuel what she had done – followed by the Extreme Close-Up of Ella and Samuel’s handshake in 
slow-motion to make it dramatic and emphasis it more. The denotation of an Extreme-Close-Up is 
vital in creating an uplifting short film; but is also crucial in establishing the benefit of looking out for 
other people and (in this scenario) what using your talents for good. 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Development of my Storyboard – Page 6: 
 
Below, you can two version of the same page of storyboard: the one on the left is an older version to fit alongside 
the Rough Draft of my script, the right page is the newest and most current version. But why did I change it? 
 
In my script, a class peer felt that adding the line “But how did I get here” (to stereotype Samuel’s confusion, 
would make my story more realist. To fit alongside this, I added a Close-Up to emphasize Samuel’s confused facial 
expression. I added another Close-Up of Ella about to tell Samuel where the clip cuts just before she reveals how 
he died. This is to create mystery and suspense so that my short film is more exciting for my target audience. 

Outdated Version: 
 
Here, we see Samuel thanking Ella and moving 
on as though nothing happened. This makes the 
story unrealistic and unrelatable for my target 
audience. 

Updated Version: 
 
Here, we see Samuel asking how he died to add 
more realism into my Narrative, making my story 
more credible, believable, and realistic to make it 
relatable for my target audience. This also 
interests the viewer by creating mystery. 



 
 
 
Order of Filming Locations 
 
I decided to film by a crate in W-Block first, 
because this is the most challenging 
sections to film. This is the most 
challenging section of short film to 
produce because the ground is uneven 
and could easily become slippery. By doing 
the shots required by the Crate-First, I was 
able to successfully film the rest of my 
short film more quickly because the other 
locations required for my short film are 
easier to film in. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

For each location, I have decided to 
film each shot in story order – doing 
the location out-of-order so that my 
short list does not become too much 
like a storyboard, and so that I can 
focus on the technically challenging 
scenes of short film first. 
 
By filming each shot in order per 
location, I was able better understand 
why I was filming each shot, making 
me less likely to second-guess what I 
was doing. This mean that I could film 
all the footage required without 
wasting time by hesitating into each 
shot. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

Page 3 Page 4 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Here, I have added photographs of the 
equipment which I plan to use so that I can 
visualise what my filming set will look like and 
possible solutions for carrying heavy pieces of 
equipment. 
 
These photos have also been used to make the 
Resources List as accurate as possible by typing in 
prices sourced from online shopping sites such as 
CVP, eBay and Google Shopping. This adds 
realism to my Resources List and gives an insight 
that shows the costs of my production in relation 
to reality. This also makes my Resources list 
credible and believable. 

Here, I have added all my induvial cost per 
equipment together into a lump-sum so that 
the client would immediately know how much 
needs to be paid for my short film. This is to 
make my Resources List simple and easy-to-
understand. 
 
To make the total stand out, I have typed 
“TOTAL” in capital letters and put the text in a 
pale blue box, with a blank box because most of 
the table cells are white. By doing this, the area 
where the total payment is typed is made to 
stand out from the other areas of my Resources 
List. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

In my short film, it was Eztli who did the 
audio narration. However, it was originally 
Evie Marlow who was going to play the 
narrator and Ella’s best friend (please refer 
the photos below): 
 
Due to Evie Marlow off sick, I was contacted 
by a performing arts student who promised 
to help in finding a spare actor. I set her a 
deadline so that I had an actor in time for 
filming and was given an actor by Sian 
Holland (the performing arts lecturer) after 
contacting her. 
 
Below are some snips of the communication 
and a snip of an old Personnel List which had 
Evie Marlow cast as the audio narrator and 
Ella’s Beast Friend. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Here, I have kept Evie 
Marlow Talent Release 
Form as proof that she has 
given me permission film 
her. This is a effective for if 
she were to have turned 
up on the day of filming, 
health enough to star in 
my short film. 

SIGNITURES AND WRITTEN PERMISSIONS 
– TALNET RLEASE FORMS 
 
When doing Talent Release Forms for a media 
production, I always get the relevant cast 
member to provide with written permission and 
make it imperative for them to include a 
signature. This is highly effective as written proof 
of filming some can be saved somewhere secure. 
Furthermore, a signature is unique for each 
person – proving that the correct cast members 
signed the Release Form themselves. This 
prevents Legal and Ethical Issues such as 
Libel/Defamation/Slander, Forgery, and/or 
Plagiarism. 



Creating a Group Chat for Organizing my Short Film 
 
Below, you can see that I have created a group chat for my crew and cast. This is so that 
I can organise my shoot effectively because all my production team can see my message 
when posing it onto a group chat. This allows me to communicate with my team 
members more promptly, professionally, quickly, effectively, and reliably. This also 
helped in sorting issues quickly so that I could my short film production was productive, 
efficient, reliable, and professional. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Recasting Ella’s “Best Friend” 
 
Unfortunately, Evie Marlow was struck by illness around four days before filming. 
Luckily, one of my actors notified me and promised that she and her colleagues were 
trying to fin a replacement for her. I left this for a few hours as I did not want to harass 
the Performing Arts students. However, I then decided to contact Sian Holland so that I 
could secure a replacement. 
 
Sian Holland (a Performing Arts lecturer0 contacted me later on to as a student called 
Eztli Thompson. After taking some time to think about this, I decided to use Eztli as she 
is non-binary. This makes my short film innovative because it shows me embracing non-
binary genders. 
 
 
 
 
 
 

 
 
 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Audio Narration Call Sheet 

Filming Call Sheet 

Separating my Audio and Visuals 
 
Here, you can see that I decided to do my audio 
recordings for the narrator in the morning and then 
the filming in the afternoon. This is so that I could 
give my filming cast plenty of time to rehearse their 
dialogue and get to college in time for shooting 
during the afternoon of the 3rd of February 2022. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Why did I use the Cedar 
Courtyard for my Short Film? 
 
Form y short film, I used the Cedar 
Courtyard to film Ella and her best chatting 
before their exam. I used this location to 
make my short film causal and relaxed due 
to there being greenery in this area. 
However, it also helped me keep the themes 
of education as it is surrounded by 
classrooms. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Why did I use the crate buy W-Block for 
my Short Film?  
 
I used the crate to show Samuel’s death and to 
connote him as being in the middle of nowhere. This 
was successful because this area has a lot of nature, 
greenery, and uneven ground levels. This creates 
isolation which helps in making Samuel’s death feel 
ever more precarious and his fate ever more doomed. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Why did I use the Wooden Bench for my short 
film? 
 
For the ending of “Dreams and Dilemmas”, I decided to show 
Cassidy and Kyle in a relationship. This is because Cassidy has 
saved Kyle through her magical powers. 
 
For his scene, I used the Wooden Bench due to its being 
outdoors and there being lots of greenery and nature in this 
specific filming location. I wanted to use this location to 
show Naturalism and Romance, because it makes the viewer 
feel as though they are in a park bench. Furthermore, the 
word “park” was recurrent as a place of romance (as 
indicated by my Primary Research below). 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Rehearsal Shoot: 

Why did I use a classroom in M-Block for my 
short film? 
 
To introduce my target audience to Ella ad her lifestyle, I 
filmed some establishing in M1 of her sitting an exam. I chose 
a classroom as it matches well with the connotations of study 
and education, and so that I could show a classroom that is 
dark and dingy. I wanted to use a dark and dingy classroom so 
that I could persuade my target audience to choose their 
friendships over education. 



Rehearsal Shoot Foreword 
 
Before shooting my short film on 03/02/2022, I did a did a rehearsal-shoot of my short 
film due to a particular location being the most technically challenging to film a. This 
location is by a crate at the back of Farnborough College of Technology, ideal because it 
shows isolation (which I wanted to use to make Samuel’s fate more precarious during his 
death|). However, the ground in this area is uneven and muddy which could cause slips 
and trips and could cause issues for getting the Tripod and camera even and well-
balanced. 
 
To combat these ideas, my rehearsal-shoot occurred in this location first – I decided to 
film my rehearsal shoot on the 27th of January 2022, a week before my actual shoot on 
the 3rd of April 2022. I chose this date because it meant that I had enough time to solve 
any issues that arose in my rehearsal shoot-in preparation for filming my short film a 
week later. 
 
I discovered that my NTG2 microphone stand kept on getting in-frame, so I moved it 
nearer to the camera and more to the side of my Canon 550D. This prevented it for 
getting in frame when shooting my rehearsal-shoot. 

 
 
 
 
 
 
 
 
 
 
 
 
 

Short Film: Rehearsal Shoot 

During My Rehearsal Shoot 
After Rearranging my Filming 

Equipment 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Describing the aims of my Rehearsal 
Shoot 
 
In this first page, I have carefully considered what I 
want to achieve out of my rehearsal shoot. This is 
important because it acts as a guide on what I need 
to focus on during my rehearsal shoot – this made 
my rehearsal shoot more valuable because I was able 
to come across problems and decide what action I 
should incorporate into solving these problems. This 
helped me to create a more successful short film for 
my A1 Short Film Project. 

Evaluating my Rehearsal Shoot: 
 
After my Rehearsal Shoot, I transferred it onto my External 
Disk Drive and browsed through all my footage to decided 
whether my filming shoot was successful. To do this, I 
reviewed whether the footage filmed went well with my 
storyline, mode of address and my storyboards. 
 
Once stating that my rehearsal shoot was a success, I had 
another look through my footage to consider what O action I 
needed to take to improve the quality of my footage when 
filming my actual “Dreams and Dilemmas" short film on 
03/02/2022.  
 
For instance, there was often a Cold/Blue Colour 
Temperature from the footage in my rehearsal shoot. To 
counteract this, I ensured that my camera’s temperature 
was on a White Temperature that is neutral. This is so that I 
could modify each clip’s temperature in Premiere depending 
on the mood and tone that I wanted to create. 
 
Another issues which I found was that my Microphone 
Stand, my printed Pre-Production material for filming and 
my rucksack kept on appearing in shot. Hence, I reorganized 
my filming layout so that the Microphone was further back 
and so that nay spare items were left behind the camera. 
This prevented anything else from getting in shot during the 
actual production of “Dreams and Dilemmas on 3rd of 
February 2022. 



 
 
 
 
 
 
 
Editors Rushes Log 
 
Below are some samples of my Editors Rushes Log from the rehearsal shoot which I used 
for reviewing the scene where Ella saves Samuel. This helped me to look for any issues 
and solve them promptly to create a professional, effective, efficient, and productive 
production values. 

 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Here, you can see how I positioned my camera, 
pointing it down to point down on where 
Samuel would have lay down. This enables me 
to use a High Angle so that I can stereotype 
Samuel as being weak and vulnerable to 
symbolize his death. 

Dealing with Busy Crowds in the Cedar Courtyard 
 
When filming in the Cedar Courtyard, there were moments of busyness when trying to shoot in the Cedar 
Courtyard which created risk because it made more background noise and meant that people outside my project 
risked being caught on film. Tao combat this, I decided to wait few a few minutes with filming until normal lesson 
period so that the Cedar Courtyard could become quieter; whilst waiting, I reviewed what I still needed to shoot 
to ensure that I still had everything I required filming. 
 
 
 
Broken Microphone Stand 
 
When using the NTG2 alongside filming on 03/01/2022, the microphone stand with the NTG2 placed onto to it 
broke. Hence, I walked into Barry’s equipment hire and asked for my equipment to b looked at check if the 
problem could be fixed; due to a shortage of stands, L6 Media Degree Lucas Mitchell suggested that someone 
held the microphone stand as there was nothing else that could be done. 
 

Switching the Handshake to a Hug 
 
When shooting y actual “Dreams and Dilemmas” production on 3rd of February 2022with Performing Arts, both 
Cassidy (playing Ella, the protagonist) and Kyle (playing Samuel) suggested doing a hug instead of a handshake to 
show Samuel’s appreciation for being saved. They felt that this would make the story more realistic and would 
better show gratefulness, gratitude, appreciation, and the romance between the two characters. 
 

Short Film: Production (Behind-The-Scenes) 

In this photograph, I have 
turned the camera away from 
The Mall as this is often a busy 
location. This ensures that 
ONLY cast are captured on film 
to adhere to my Risk 
Assessments, alongside Legal 
and Ethical Considerations 



Matthew Williams Short Film – Dreams and Dilemmas 
 
I want this short version of my short film to be submitted as it smoothly transitions 
between credits/opening titles and the short film sequence itself. This version also 
shows how I have taken on feedback from distributing my rough cuts for constructive 
criticism and has the most Video Effects (VFX) so that it can appeal to its target 
audience; and so that it can create the most interest out of all my other short film 
exports. 
 
 
 
 
 
 
 
 
 
Short Film Director’s Cut (Improved) – Matthew Williams 
 
This Director’s Cut has y final cut of “Dreams ad Dilemmas”, with a voiceover of myself 
performing a running commentary over it to describe the short film’s content, and the 
reasons for what I included in my short film. There is no music, =meaning that we can 
also hear what is occurring inside “Dreams and Dilemmas” s well as my voiceover. 
 
 

 
 
 
PROOF OF SUBMISSION 
 
As of around 18:20 on Friday 22nd April 2022, both the “Matthew Williams 
Short Film – Dreams and Dilemmas” and “Short Film Director’s Cut (Improved) 
– Matthew Williams” have been uploaded onto a Tiny URL. The said URL is 
located in the “Short Film Production” Dropbox, within Level 3 Media Practise 
Year 1” on Microsoft Teams. 

 
 
 
 

Short Film: Final Cuts 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Short Film: Post-Production & Critical Evaluation 
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Improving my Canera Framing: 
 
On 29th March, I sent my music video and short film to media lecturer Golden Sie this 
tune as it Siaploya to gain some professional feedback towards these productive. In 
regard to my short film, the main improvement which Golden and I discussed was 
framing. This is because on Medium Close-Ups, you could see the shoulder of whoever 
sat next to the subject. This issue was mainly occurring during the scene where Ella and 
her best friend have a day-to-day conversation in the Cedar Courtyard, before their 
exam. 
 
To prevent this from happening again, I will ensure that any character in a conversation 
scene sits further apart and not too close together. This will make it less like for 
someone’s shoulder to be in frame because it would be further away from the subject, 
and hence further away from the camera. 
 
Another way of me combating this issue will also be by using Shot-Reverse-Shot. If I 
could this in a reshoot of my short film, I would shoot an Over The Shoulder Shot from 
both Ella and Emma’s viewpoint, alongside Close-Upas and Medium Close-Ups from 
both character’s viewpoint. This would give me better contingency planning by providing 
with better shot to use if a particular take or shot is shot filmed unsuccessfully. 

 
 
 
 
 
 
 
 
 
 
 
 

Short Film: SMART Targets 



 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Music Video: Assignment Brief 



 
Aims and Objectives of My Music Video 
 
The purpose of my music video is to tell the story of the breakup of a meaningful 
relationship. This is shown through a Structured Narrative where Kyle will cheat on the main 
protagonist. To do this, I have split my production into two scenes: in the first one, we see 
the effects through a Close-Up of the main character crying, followed by a Wide Shot to 
show the emptiness and loneliness in her life and Two Shot of the protagonist and Kyle to 
connote the cause of the effect, and to create contrast.  This links to the grading criteria 
because it requires me to use three out of five techniques. It also links to my song and 
primary research because Queen’s songs are meaningful and evocative and tell a story, 
which is what I am trying to do in my music video. 
 
The second aim of my music video is to show abstract representations, and symbolism to 
demonstrate experimentation and Disjunction. This is to make my music video unique and 
interesting to which for my target audience, alongside surprising. I plan to use this to 
present my music video in Open Narrative. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Music Video: Production Requirements 



Production Requirements and Pre-Production: 
 
 
The assignment brief has asked for a 3-to-four-minute music video with no swearing or 
offensive language. There best be at least two filming locations, one character and the 
song must be from an upcoming loa artist or an established band. For the song, we ARE 
allowed to download our songs from the internet if using an Established Artist. We must 
also use three of the following techniques: lip-syncing, a structured narrative, 
choreography, chroma key, and lyrics interpretation. 
 
I Have used an established artist due to creating a music video for “Save Me” by Queen. 
This is evident in my Artist Research where I have considered how my band would want 
to be stereotyped and their own style of music, lifestyle, clothing, and media content. 
 
For Idea Generation, I have shown Secondary Research to consider how my client would 
want to be represented in their music video, and Lyric Interpretation through a Mood-
Board by using images related to the song’s lyrics of “Save Me” b Queen as this is the 
song which I ultimately ended up using for my music video. Symbolisms are also 
included within my Mood-Board. 
 
Further Lyric interpretation is shown through my Lyrical Analyses, Treatment, 
Storyboards and Shot – which also shows Lip Syncing, Choreography, and a Structured 
Narrative to ensure that I use at least three of the video techniques provided in the 
assignment brief. I have also used my Storyboards and Treatment to adhere to keeping 
my music video between three and four minutes long. 
 
As you can see in my music video, I used three characters to show the protagonist being 
cheated on by her boyfriend. This is to make my storyline emotive, evocative, relatable, 
and hard-hitting for my target audience and shows that I have a least one character and 
above in my music video through the use of my Personnel List, Storyboarding and Shot-
List. 
 
In this project, I began creating my own templates of Risk Assessment and Recces to 
make them more colourful whilst keeping them as professional as possible. This shows 
that I have met the criteria through using two different locations – this adds variety in 
my music video to create contrast and interest.  
 
 
 
 
 



Deadlines and Constraints 
 
My main constraint is timing 
because the music video is due on at 
09:00 on 1st April 2922. To work 
around this deadline, my first week 
will involve idea generation through 
Arist Research, Lyrical Analyses of 
the chosen song, a Production 
Schedule, and Primary Research. In 
my second week, I plan to do Pre-
Production of my idea, followed by 
Production in week in the middle of 
March. This means that I have time 
to plan and film my music video 
production whilst still working on this project promptly. Around a week will be provided by 
myself for post-production and feedback so that I can make the most out of the comments 
given and so that I can be as creative as possible when video-editing my sequence in Adobe 
Premiere Pro. 
 
We are required to use either DaVinci Resolve or Premiere Pro: I will be using Premiere 
because DaVinci did not work on laptop when using it from home. This means that in the 
third and fourth week of my music video, I will be filming or editing when in college. The 
same will also apply for using production equipment such as camera, grip and lighting. 
 
No offensive language is allowed for the production. To avoid any offensive language, all the 
lyrics will be thoroughly checked before I go ahead with the song, and any swear words or 
offensive language will be edited out in Post-Production. Too much offensive language or 
swearing will result in my refusing to use the relevant song. In terms song, I will be using 
“Save Me” by Queen because it is by an established artist and because my criteria require 
music from an upcoming, or established musician/s. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Title: “Music Video Project Overview” 
Author: Josh Sparkes 
Link: https://bit.ly/3v5mDZI  

https://bit.ly/3v5mDZI


Target Audience 
 
For my target audience, my assignment 
brief has set the age range at 16 to 19 
years of age. To appeal to this age 
range, I will use actors between 16 and 
19 so that my music video can relate to 
my target audience. 
 
In relation to gender, my music video 
will most likely appeal to a mainstream 
demographic of females. This is because 
my music video’s Structured Narrative 
contains genres such as Drama and 
Romance. This is because females are 
sometimes stereotypes with love, and 
romance. 
 
In terms of psychometrics, my short film 
will relate to Reformers who ek self-
improvement. This is because the 
breakup of relationship can make 
people want to improve themselves or 
could because they want to see 
improvements in how they are treated 
by other people, Furthermore, this 
music video will also relate to Strugglers 
to empathise with the hardship felt by 
the protagonist due to the death of her 
meaningful relationship. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Music Video: Idea Development 
Undergoing my Secondary/Artist Research for the UK rock band Queen: 
 
For my music video project, I settled on doing “Save Me” by Queen due to its meaningful and emotive lyrics 
referencing connotations if love, tragedy, self-delusion, romance, lies and deceit. These references made it easier 
for me to implement a Structured Narrative not my music video, hence why I decided to choose this song. 
 
To analyse songs by Queen, I wrote concise, detailed paragraphs about their content and how it created meaning. 
I used these findings to portray an ideology of how Queen stereotype themselves through their music videos. 
What I discovered is that this artist is very flamboyant and theatrical -which inspired my story due to using 
romantic symbolism and eye-masks, and a cape to represent Queen’s flamboyance and the themes of “Save Me”. 

How did “Bohemian Rhapsody” inspire my music video? 
 
For my music video Project, I analysed “Bohemian Rhapsody” because it’s denotation of Visual Effects, the song’s 
length, and its mysterious lyrics made this music video cutting-edge and futuristic for its time-period. 
 
Based on the Visual Effects in “Bohemian Rhapsody”, I decided to use Mult-Framing during video editing to create 
interest and a wide array of Technical Skill through demonstrating my knowledge with Premiere Pro. Another 
reason for creating Multi-Framing was due to the Queen’s operatic., choral and orchestral quality of audio during 
the Opening Lyrics, and the Operatic Section in the middle of “Bohemian Rhapsody”. 
 
As inspired my “Bohemian Rhapsody’s” overlaying and effects for the Operatic Sections, I also experimented with 
Eyeballing to replicate Queen’s choral-like sound. Again, this added degrees of experimentation so that I could 
make my music video as creative as possible. 
 
Another technique that I used in my Final Cut was to have an Extreme-Close-Up of Freya of wearing an eye-mask 
over a Medium Close-Up of Freya turning away from us (with an eye-mask) – lowering ECU’s opacity and making 
the Medium Close-Up Monochrome in doing so. Again, this is to stereotype Queen’s flamboyancy, theatrical 
attitude, showmanship, and their choral-like audio quality. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Analysing “Flash Gordon”: 
 
I decided to analyse Flash Gordon due to its 
being a movie soundtrack; this is an iconic, 
innovative, and important soundtrack as it was 
the first Rock/Pop-score to any movie 
whatsoever. 
 
Based on this, I analysed “Flash Gordon” so that I 
could evaluate a wide range of different songs 
and how they showed their purpose. Another for 
analysing “Flash Gordon” was because the 
advertisement is theatrical due to it showing 
scenes from the film “Flash Goron”. This made 
me consider how I should show Queen’s 
flamboyancy and theatrical nature through my 
“Save Me” music video; it also made me consider 
how they would want it to be stereotyped in a 
music video. 

Inspiration for Monochrome 
Lighting – “Radio Gaga”: 
 
I analysed “Radio Gaga” as it often switches 
between Monochrome Lighting to show the 
past and an eerie address towards 
Dystopian Future, and colour to show 
Queen performing the song “Radio Gaga”. 
 
As inspired my Music Video Project because 
I decided to make my own “Save Me” music 
video Monochrome. This is because (based 
on the lyrics), I filmed a Structured Narrative 
about the breakup of a meaningful 
relationship from the victim’s point-of-view. 
I felt that this would help to connote the 
sadness caused by the breakup, alongside 
the relationship lies and deceit. 
 
Ultimately, I decided to only use 
Monochrome for some Close-Ups And 
Medium Close-Ups where I shot one of my 
actors wearing a cape and choreographing 
with an eye mask in the TV Studio. 
 
This is because using Monochrome for my 
music video will have prevented me from 
best connoting lies and deceit; and would 
have reduced the variety of camera shots to 
create interest and meaning for my target 
audience. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Incorporating Queen’s Housing Style: 
 
In my last page of Artist Research towards “Queen”, I 
analysed their band name and emblem which inspired my 
music video, because I make my storyline emotive, hard-
hitting, and flamboyant to stereotype and represent the 
flamboyancy, showmanship and artistry connoted through 
Queen’s branding style. To do this, I used the breakup of a 
meaningful relationship for creating a Structured Narrative 
and eye-masks to show the performances and showmanship 
in Queen’s music videos. 
 
I also made my copy Times New Roman because it reflects 
the neat, elegant housing style of Queen’s band-name and 
made it red because Queen uses a lot of red, orange, and 
yellow in its emblem. 

Queen Analysis – “Who Wants to Live Forever?” / “These Are The Days of Our Lives” 
 
I chose to analyse “These Are The Days of Our Lives” and “Who Wants to Live Forever” as they have emotive, 
poignant, and meaningful lyrics and well as music videos which are emotive, meaningful and use a range of video 
effects and mise-en-scene to show themes of religion, resurrection, life, and death. This inspired me to use a prop by a 
graveyard to symbolise the death of a relationship for “Save Me”, alongside monochrome lighting to represent lies 
and deceit through eye-masks and a cape (which was inspired by “These Are The Days of Our Lives”. 
 



 
 
 
 
 
 
 
 
 
 
 
Lyrical Analysis of “Save Me” by Queen 
 
When analysing “Save Me” by rock band Queen (which is the song that I eventually 
ended up doing for my music video)., I tried to b as detailed as possible so that I explain 
the song’s storyline, symbolism, imagery, genre and any key themes or information on 
character. This helped me to build a Structured Narrative through my pre-production 
which was relevant to “Save Me”. It also helped me to write a detailed, create mood 
board and Mind Map which had a lot of feasible and appropriate ideas for my music 
video. 

 
 
 
 
 
 
 



 
Being Approached by the FCOT Music Students 
 
Whilst helping at an Open Event on 2nd March 2022, I was approached by music students 
Rebecca Hulks, who plays with a band of other music student from Farnborough College of 
Technology. Rebecca and her band were interested in me doing a music video for them, so I 
exchanged our contact details for Teams only. We agreed to communicate on Teams as this 
is a professional tool of communication which is used word-wide and is industry standard. 
Furthermore, contacting via phone is costly and expensive, and people tend to use Teams 
more than Outlook. There, I also exchanged the needs and requirements of my Music Video 
Project so that the band could productively choose a song suitable for my Music Video 
Project. 
 
I had expressed interest in working with a music student to the music lecturer a day before 
this occurrence. I felt that working with fort a music student would be like working like a 
real-life client. This would have given me experience on wat is like to work for clients in real-
life making this opportunity worthwhile, educational, and more valuable. 
 
 
 
 
 
 
 
 
 
 
SOLUTION TO THIS OPPORTUNITY FALLING THROUGH: 
 
After a meeting with Rebecca Hulkes on Wednesday 9th March 2021, it has been decided 
that I will be doing a music video for “Save Me” as the band has pulled out of wanting to do 
this music video. However, I have decided to use Rebecca and a musician called Dpisum for 
the A2 Creative Project. This is because she has offered to find footage of her and Dipsum 
performing, and has also agreed to send me a audio recording of a song and its lyrics when 
appropriate. 
 

 
 
 
 
 



 
On 02/03/2022, I was approached by 
Farnborough College of Technology’s 
Music Department – namely Rebecca 
Hulkes after a music lecturer 
informed her that I was doing a Musi 
Video for my media studies. 
 
When discussing my project with 
Rebecca on the same day, I informed 
her about the requirements set by 
my assignment brief and arranged a 
meeting for Wednesday 9th of March 
2022 to discuss ideas, providing that 
she gave me footage of her band 
performing, an audio file for the song 
that they wanted to do, and a Lyrics 
Sheet for their chosen song. This 
allowed me to set deadlines to 
ensure that my Music Video Projects 
moved at a good pace. It also helped 
Rebecca and the band to understand 
what was required from them so that 
I could be as successful as possible in 
creating m music video.  
 
First, I began by doing some 
Secondary Research into the band but could not find any footage of the band playing on 
YouTube other than the Artist Research that you can see to the top right of this page. So, 
I messaged Rebecca Hulkes and then Alan Horner (who is a music lecturer) after not 
hearing anything from her. 

 
 
 
 
 
 

“Happier than Ever”: Idea Development 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Identifying the key themes of 
“Happier than Ever”, by Billie Eilish: 
 
Here, I have used text boxes and attached to 
their relevant arrows through creating arrows 
by selecting “Insert”, “Shape”. In my text 
boxes, I have written a detailed ideology of 
what each lyric means and how it creates a 
Narrative and the key themes of “Happier 
than Ever”. 
 
This has been undertaken so that I can apply a 
Structured Narrative into my music video so 
that I can create meaning through my final 
cut. 
 
I have concluded that the song is about a 
protagonist trying to break free from his/her 
antagonist due to their toxic relationship and 
the antagonist’s poor treatment of the 
protagonist. Based on this, I decided to base 
my “Happier than Ever” storyline on bullying 
and cyberbullying, toxic relationships, 
depression, and heartbreak. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Audi 

Idea Generation – “Happier than Ever” 
 
After identifying the key themes of “Happier than Ever” through Lyrical Analyses, I created a Mood-Board by 
inserting relevant pictures into a word document using “Landscape” orientation. This allowed me to use more 
space so that I could insert more pictures into my Mood-Board. 
 
Doing a Mood-Board enabled me to visualise the themes of “Happier than Ever” so that I could visualise what my 
music video would have looked like if the opportunity with Farnborough College of Technology’s music students 
did go through. This will have helped with creating a storyboard. 
 
For my “Happier than Ever” music video, I decided to create a Narrative where a female protagonist is stuck in a 
toxic relationship and is bullied until breaking free from her struggles. This is because the lyrics contained 
references to romance, hardship, toxic relationships, and bullying. This idea was noted down further as a Mind-
Map. I n my Mind Map I wrote down the content which I would want to use for my “Happier than Ever” music 
video as notes so that it had as many ideas as possible a possible for me to experiment with. 

Returning to “Save Me” 
 
In this formal “Meeting Record Client Sheet”, I 
wrote all the notes and topics discussed during my 
meeting with band-member Rebecca on 
Wednesday 9th of March 2022, in the UCF. In my 
final conclusion of this document, I have had to 
resort back to “Save Me” as he opportunity of 
doing a music video for Farnborough College of 
Technology’s music students has fallen through. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Simplifying my Primary Research 
 
With my music video portfolio, I decided to keep my Primary Research documentation 
as simple and straightforward as possible so that my analysis of my target audience was 
easy to understand. This is shown by using the subheadings” of “Who did I ask in my 
survey?” and “What do people like about my idea?” This makes my research successful 
due to its being straight-to-the point, simple and easy to interpret. This helps me to 
improve my idea by making it easier to understand the needs and requirements of my 
target audience and shows that I am asking people between 16 and 19 to relate to my 
grading criteria (whose target audience is set at 16 to 19 years of age for my music video 
project). 
 
 
 
 
 
 
 
 

Music Video: Primary Research 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Listening to Feedback and Appealing to my Target Audience 
 
To show that I have listened to the needs and requirements of my target audience, I 
have added a happy ending to my A1 Music Video for “Save Me”. This is because many 
of my participant’s found that using a grave to symbolize the death of a relationship was 
“macabre” and “exaggerating”. Hence, I edited my storyboard and Narrative so that we 
see the protagonist and her boyfriend back together at the end of the music video. This 
makes my music video more uplifting and prevents it from being too “macabre”” for my 
target audience. 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



Pre-Productive Foreword 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

“Save Me” Music Video: Pre-Production 

In what order did I do m Pre-Priduction? 
For my A1 Music Video Project, I collaborated with Level 3 Music Technology student Rebecca Hulkes but was not 
informed about what song she and her band wanted a music video for. During some of this week, I did my Idea 
Generation” for “Save Me” by Queen. After this, I did a Personnel and Resources as the first part of my Pre-Production 
Documentation. I sorted through my Personnel and Resources first because it counted towards both “Save Mr” and 
the opportunity with “Rebecca Hulkes”. Furthermore, not knowing what song her band wanted me to do made it hard 
to create a Structured Narrative, meaning that sorting through my Personnel and Resources List was the most 
effective, professional, efficient, and productive way of sped my time for the time being. 
 
Where was my Pre-Production most effective? 

• Keeping a steady pace – During my A1 Musi Video Project for “Save Me”, i prevented myself from rushing 
ahead with my work by thinking my decisions through and consider any new ideas that came to mind. This 
ensured that I chose quality over quantity and enabled me to be as creative as possible with my A1 Music 
Video Project. 

• Time Management – I used my time effectively| during my A1 Music Video Project: This is because I was 
collaborating with Rebecca Hulkes from Farnborough’s College of Technology’s music department but did not 
receive any confirmation of what song they wanted to do. Hence, I began with planning my “Personnel List” 
and “Resources List” after completing my Idea Generation for “Save Me” by Queen. Consequently, I was able 
to use the time given for my project efficiently, productively and professionally so that I could produce 
documentations which would count towards Rebecca’s band and “Save Me” – prevent me from red-doing any 
work later on. This is also because without a song confirmation from Rebecca, I could not create a narrative 
whatsoever. 

• Development of Symbolism to show Lyric Interpretation – Because I slowed down to prevent me from rushing 
ahead for the A1 Music Video Project, I was able to expand on my ideas and make my music video for “Save 
Me” highly creative, inventive, and imaginative. This is evident in the props that I used – such as an Eye-Mask 
to symbolise lies and deceit. It also gave me time to think my decision through and justify the reason for using 
each piece of mise-en-scene within my “Save Me” music video.  



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

A1 Music Video Project – Week 1 
 
In the first week of my project, I considered what I 
would want to produce a music video for, deciding 
to do “Save M” by Queen. This was dome on the 
first day of my assignment so that I could quickly, 
swift, and professionally make a schedule for the 
next few weeks of my A1 Music Video Project. 
 
 
The net day was spent focusing on Artist Research 
by “Analysing Queen Music Video”. I did this over 
the next few days to consider how Queen would 
want to be stereotyped through my music video 
which enabled me to do a Mood Board and Mind 
Map – enabling to generate ideas of what my music 
video might look like, different shot types and key 
themes. 
 
 
2nd of March onwards 
 
On 2nd of March, I was helping at an Open Event and 
had made my Stretch lecturer aware of my Music 
Video Project a day before the event so that he was 
well-prepared for me coming over to the Music 
Department on 02/03/2022. During the Open Event, 
I approached some Music Students about doing a 
music video for them as they were Performing and 
because I do not often see the music students when 
at college. In the time given, I focussed on 
explaining my assignment And exchanging contact 
details so that I could spend my time effectively, 
productively, and professionally. 

Week Two of my A1 Music Video Project 
 
In the second week of my music video project, I did some Idea Generation and Pre-
Production for both “Save Me” and “Happier than Ever” because that is the song which 
Rebecca Hulkes who i spoke with during the Open Event) and her band wanted me to do. 
This also acted as a Contingency Plan for if the music studio with music department fell-
through. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Week Three of my A1 Music Video Project 
 
By the third week of my production schedule, the opportunity to work with my college’s music department had 
fallen through so I focused on completing the Pre-Production for “Save Me”. As I had started a week before, I did 
not become behind-schedule was able to film in at a god pace and with enough time to edit or reshoot if 
necessary. 
 
Thursday was chosen producing a Structured Narrative due to me having no lessons on that day, making me feel 
less rushed when filming. I then used Sunday 20/03/2022 to film at St Peters Church in Farnborough due to not 
being needed at college or anywhere else, allowing me to film what my storyboard required whilst experiment 
with Focus Pulls, Camera Angles, and the props that I used. I then filmed in ETC 9 on the afternoon of 22/03/202 
as this is a quitter time of the day and because the classroom was available for this time. Alternatively, my TV 
Studio Shoot occurred on 25/03/2022 from 13:00 to 14:00 due to this being the time when someone was able to 
supervise me in the TV Studio and due to the TV Studio being available for this time frame. 

Fourth Week of my A1 Music Video Project 
 
In the last week of my A1 Music Video Project, I focused om Post-Production through completing the editing of my 
rough draft. Tis was made easier by the fact that I had been spending a few days over my Editors Rushes Log to 
consider what name file should be. I had also been editing after each shoot so that I had an up-to-date video sequence 
of my A1 Music Video for “Save Me” by Queen. 
 
The edit Decisions was done alongside my editing to make it as authentic and accurate possible and took around three 
days due to me going into specific what I did for each MVI clip and how I did it. 
 
I sent out my first rough cuts from 26/03/2022 onwards and then again on the 19/03/2022. This is so that I could give 
myself enough time to gain feedback in implement into my post-production in plenty of time for the Music Video 
Deadline on 1st April 2022. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

In Pages 2 and 3 of my treatment for the music 
video of “Save Me”, I have included a section 
which says “Production Techniques” which is 
based on my grading criteria. I have added this 
section because my grading criteria have asked 
me to use at least three out of the following 
techniques: lip-syncing, a structed Narrative, 
lyric interpretation, choreography and chroma 
key.  
 
I have decided to use a structed narrative, lip-
syncing, lyric interpretation, and choreography 
in my music video – writing these techniques in 
my “Production Techniques”. This demonstrates 
that I have used at least three of the provided 
music video techniques from my “Project 
Overview”. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
 
Copyright and Distribution Management of my Final Cut 
 
 
For my A1 Music Video, we were allowed to download songs from the internet as we 
given permission by our tutor and course manager Josh Sparke. However, this creates 
Copyright issues due to not asking the band for permission to use the song first. In 
response to this, I decided to ensure that it is NOT shared online (as shown the in Legal 
an “Ethical Consideration” table above for my music video). I have also made this clear 
to all personnel who have the Final Cut.  
 
For choosing who to share my final cut with, I have only picked those that want to use 
my Music Video as part of their own portfolios. 
 
 
 

Different Forms of 
Discrimination: 
 
In my “Discrimination” subheading, I 
have listed as many types of description 
as possible by typing in the relevant Cell 
and putting the examples of 
discrimination in boxes. 
 
This is because discrimination do not 
always have to be stereotyped with race 
but can also revolve around sexism, age 
etc. For instance, Sexism has become 
particularly notable with the cases of 
producers such as Havey Weinstein. 
 
I feel that is important to produce and 
counteract/prevent ALL forms of 
discrimination to adhere to the social 
standard of our modern world in the 
twenty-first century. This makes my 
“Save Me” video more ethical and better 
at preventing legal issues. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

How I did my storyboard: 
 
In these three pages of storyboarding for my “Save 
Me” music video, we can see how the main character 
is in a meaningful relationship but finds out that 
his/her partner is cheating on him/her. This is so that 
my music video can relate to my lyrics, show lyrics 
interpretation, and show a structured narrative. 
 
To create these storyboards, I printed out some hard-
copy storyboards, drew my images in pencil, scanned 
in my sketched copies and then added th relevant 
pictures into Farnborough College of Technology’s 
“Storyboard” template by copying and pasting it into 
the relevant document and cropping it to ensure that I 
only had what was required in th shot. This allowed 
me to experiment with my drawings and ideas and 
think about what I wanted my final cut to look like.  
 
It also enabled my drawing to be detailed and 
informative so that I knew what I needed to film, and 
how to film it on the day of filming. This is reinforced 
by the use of arrows, notes, and annotations to 
emphasis the important details per shot. 
 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
How I did my Shooting Order: 
 
My shooting order was based on the location required for my music video. For instance, I 
decided to shoot on the nearest locations first.  
 
As the Cedar Courtyard was my nearest filming location, I filmed there first. This made, my 
filming shoots efficient, productive, and meant that instead spending time transporting 
equipment, I had more time to film my music video instead. This is also because we 
remained one location per scene and that we could transport our equipment without 
rushing only when necessary. 
 
 
 
 

Here, I have added a “Location” 
column where I enter where I am 
filming the relevant clip. This 
helps me to know where and 
what I am meant to be filming so 
that my filming shoot are 
efficient, productive, and 

 

Here, I have made the cells for 
the column/row headings a pale 
blue. This makes the Shot List 
look appealing to motivates me 
into completing it, because the 
denotation of colour makes it 
look positive. To prevent this 
from becoming unprofessional, I 
have avoided using any colours 
which may be considered as 
garish. 

In this topic table, I have added information which tells the camera 
operator about what they are shooting. This is to give a clear idea of 
how the footage will be used, and to ensure that all my Rushes are 
organized into their correct folders after production. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Why did I film the Wooden Bench last? 
 
I filmed by the Wooden Bench last because this location is furthest away from ETC 12A, 
which is where my filming equipment is borrowed from for every shoot. This demonstrates 
professionalism and good time management because I am focusing on locations nearer ETC 
12A first. This makes transporting equipment quicker so that I can film more footage in the 
time provided. 
 
 
How did I film the TV Shoot? 
 
I chose to film in the TV Studio separately from my other filming locations. This is because 
the TV Studio was unavailable for Thursday 17th March 2022. Furthermore, the footage 
required in the TV Studio was more complex than that required for my Structured Narrative. 
Had I chosen to film my Structured Narrative and TV Studio Choreography Shoot on the 
same day, then valuable time would have been taken away from the shoot for filming my 
Structured Narrative. 
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Page 5 

Resources Mood Board for “Save Me” 
 
In the Mood Board below, I have created an entitled Mood Board with screen captures of which show photograph 
evidence of the equipment used, and how I priced the resources in my Resources Table (which can be viewed in the 
next page (Page 135). By looking online through “Google Shopping”, I was able to make my presentation resources 
table and official “Resources List” documentation as accurate, ethical, credible, believable, and trustworthy as possible 
 
I have named my Mood Board “Save Me” resources to make it so that it I know what the photographs are referring to. 
This is reinforced by making my test ox red to stand out and the use of white copy with a red text box to make it look 
appealing. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Organizing my Logistics First: 
 
My resources List and Personnel List were the first Pre-
Production materials that I produced for my A1 Music Video 
Project. At the tine of doing these two documents, I did not 
know whether I would be doing “Happier than Ever” or “Save 
Me” by Queen for my music video this is because the clients 
themselves for “Happier than Ever” had not provided me with 
enough material to use as Artist Research, and because I 
struggled to find any archive footage online or on social media. 
 
Hence, I began organising my shoot for my A1 Music Video 
Project so that I could consider what equipment I used, how I 
used it to create an effective; safe and sensible layout and the 
personnel that would be involved in my music video 
production. This made my Pre-Production effective as it 
allowed me to use my time wisely. This is because I was 
productive with organising my shoot whilst waiting for enough 
materials to create a Narrative for “Happier than Ever” with. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Getting Cassidy’s “Talent Release Form” 
signed: 
 
On the day of filming (on 17/03/2), I got actors Evie and 
Kyle to sign their Talent Release Forms before filming 
whilst waiting for Cassidy Stew (as I originally cast her as 
my main character, I felt it best to film once I had her on 
set). However, she arrived 40 minutes late due to traffic, 
meaning that I went straight into filming as I ha a lot of 
footage which I wanted to film (please refer to the 
previous Shot List). 
 
Due to going straight into filming, she did not get to sign 
her Talent Release Form on the day. Realising the 
unprofessionalism in this event, I spoke to her boyfriend 
and then contacted her on Teams a few days later after 
hearing no response. The form was eventually signed on 
24/03/2022. To achieve this, I attended Marton Andras’s 
shoot as he informed me that he would hiring Cassidy 
For acting on that day. 
 
 
 
 
 
 
 



Communications Between Personnel – Microsoft Teams 
 
For contacting personnel, I created a group chat for my music video which I named 
“Save Me” Music Video. This is so that I could name my music appropriately and 
coherently to the product that I am producing, making it easy to find, logically, well 
thought out and accessible. 
 
I decided to create a group chat for my A1 Music Video so that any important notices, 
updates and/or developments could be viewed and assessed by the relevant cast and 
crew quickly and securely. This allowed me to communicate with more people at once 
so that I did not have to use as much time as I would have with sending the messages 
individually. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Creating a group chat for each production helps with sorting each shoot’s logistic and 
any issues that arise so that my pre-production and production stages are productive, 
reliable, and highly efficient. This shoes communication professional practise and 
problem solving. It also let’s me share planning templates such as storyboards and shot 
lists. 
 
I usually share storyboards and shot lists because they give all personnel an idea of what 
I want my Final Cut to look like and how it is going to be shot (such as where it is shot 
and the shooting order). I also sent out a Call Sheet to consolidate where and when the 
shoot would occur. 

 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

I decided for the production team of my 
“Save Me” music video to meet e in ETC 
12A, o that I could promptly collect the 
hired filming equipment and guarantee that 
I had help carrying it to my first filming 
location. Furthermore, all my production 
team knew where ETC 12A is, meaning that 
I was able to prevent any personnel from 
becoming lost – giving me more time to 
focus on the production of my “Save Me” 
music video. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Why did I use the Cedar Courtyard for 
my music video? 
 
I decided to use the Cedar Courtyard to show 
Kyle texting Evie (the protagonist) to ask her for 
them to get back together, and into a 
meaningful relationship. I used this filming 
location because it is a communal area, and 
many people would most likely use their 
phones in communal areas. This helps to make 
my music video as relatable and accessible as 
possible for my target audience. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Why did I use the Wooden Bench for my music 
video? 
 
For my music video, my main genre was Romance because 
the storyline sees the protagonist cheated on by hr boyfriend. 
To show Romance, I used the wooden bench. This is Primary 
Research from my short film indicates that my target 
audience sees park benches as a romantic setting. This is 
because park benches are often naturalistic, peaceful, and 
idyllic. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Why did I use a long, narrow Corridor for 
my Music Video? 
 
I filmed Evie crying in a long corridor to show the 
heartbreak caused by the breakup of her meaningful 
relationship. 
 
The denotation of corridors is to shy secrecy of the 
protagonist because she does not want to be seen upset 
and wants to look strong, hence why she is moody for 
most of the music video. Furthermore, not many people 
venture into this corridor, meaning that I could show 
loneliness, despair, and isolation due to the breakup of 
the protagonist’s meaningful relationship. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Why did I shoot some of my music video in a 
classroom? 
 
To show Kyl cheating on vie with Cassidy, I used a dark classroom. 
This is because darkness can often symbolize lies, deceit, mystery, 
and secrecy – and I wanted to connote secrecy to show Kyle 
cheating behind Evie’s back. This is to connote him as being a 
sneaky, stealthy, and secretive antagonist in my music video – 
crating mistrust for my target audience. 
 
Another reason for using a classroom was to show Evie looking at, 
reminiscing over, and tearing/scrunching a love letter from Kyle 
into a bin angrily and aggressively. For this scene, I planned to use 
darkness and secrecy by making the classroom empty to 
stereotype Evie’s loneliness due to the end of her relationship, and 
her negative emotions due to her heartbreak. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Why did I use a Graveyard for my 
“Save Me” Music Video? 
 
For using the Graveyard, I filmed romantic props by 
a Gravestone, from ground level to achieve a high 
quality for camera framing, helping to create 
compelling music video for “Save Me”. 
 
I used this filming location so that I could show 
romantic props by a grave to symbolise the death 
of the protagonist’s meaningful relationship. This 
helped me to incorporate Lyric Interpretation into 
my “Save Me” music video, making my music video 
emotive; compelling, and more evocative for my 
target audience. This also helps to create contrast, 
variety, and interest for my target audience. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

I have separated 
“Description of the Hazard” 
to “Who does it affect?”. 
This is to ensure that I do 
not get these sections 
muddled up, enabling me to 
better describe what the 
hazard is, and write a short 
sentence of who it affects. 

ACQUIRING WRITTEN PERMISSION – LOCATION RELEASE FORMS 
 
For filming at St Peters Church in Church Avenue, Farnborough, Hampshire, I acquired written permission And 
signatures from the vicar/cleric, Yo (who supervised me during filming) and the admin of St Peters Church. I wanted 
signatures from the admin ad vicar so that I could have as many permissions as possible – secreting my filming session 
at St Peters Church. 
 
To achieve written permission at St Peters, I downloaded this Location Release Forms below from a site called Wedio, 
as this template looks professional and is similar to a Talent Release Form; but is for Filming Locations Instead. I then 
printed off my Location Release Forms and wrote the filming details relevant to myself on the morning of 25/03/2022. 
I forwarded The Release Form to the relevant permission-givers during the filming sessions to Yo, who passed it onto 
the relevant staff members. 
 
On Monday 26th of March 2022, a parent picked up the Location Release Forms for me as I was in lesson from 09:00 to 
17:00 on this day The next, I filmed this form as soon as possible and downloaded int ono my External Disk Drive, onto 
a location called “LOCATION RELEASE FORM” in the “Pre-Production” folder of my “Music Video” folder. I did this to 
keep my Location Release Form as safe, secure, easy-to-find, and accessible as possible. This is important because by 
keeping the signed Location Release Form somewhere safe and accessible, I can prove that I was given permission b 
appropriate personnel to film at St Peters Church. 



TV Studio Shoot – Filming my Choreography 
 
For my A1 Music video, I bought a black eye-mask and cape as I felt that this would help 
to symbolize the references to lies and deceit in my song’s lyrics. To make the most out 
of these props, I decided to film with them in Farnborough College of Technology’s TV 
Studio. This is to show lies, deceit and mystery. 
 
I decided to use LED Lighting to light up the actor’s face dule to wanting the Studio Lights 
to be turned off. This was to make the LED Lighting more effective so that the Studio 
Lights did not over-expose my image. 
 
In terms of filming, I did the movement and the actor copied it so that I could achieve 
the exact choreography required for my music video. To reinforce this, I kept the 
choreography movements as simple as possible and as coherent to my music video’s 
lyrics and storyline as possible so that my target audience can better relate to why the 
actor is doing each choreographed movement. 
 
 
Securing my Filming Shoot 
 
I planned to do my music video TV Studio shoot for 
Friday 25th March 2022 with Level 2 Media classmates 
Bea Ratcliffe and Rebecca Fosbury, as Performing Arts 
were busy with their own coursework and had been 
borrowed a large influx of media students (including 
myself). To gain actors from Level 3 Media, I negotiated 
with Gary Scott Lloyd (who teaches this course) and 
specifically looked for a female actor so that I could 
reflect my protagonist as logically as possible, as the 
person playing the protagonist was also a female. 
 
Originally set to do 09:00 to 10:00, Bea notified me that 
she was unavailable until 13:00 on 25/03/2022. In an 
effort to rearrange the TV Studio accordingly, I also 
found out that no media lecturers/staff were able to 
supervise me in the TV Studio (which must be carried out 
for anyone using this filming set). So, I approached Jodh 
Sparkes who agreed to supervise me in the TV Studio 
from 13:00 to 14:00. To prevent an absence from my 13:55 to 15:05 lessons, I 
forewarned other media lecturers in plenty of time before filming. 
 
I also used Freya Jackson from Level 2 Media instead of Bea Ratcliffe and Rebecca, as 
Bea and Rebecca were unavailable on Friday 25th March 2022. 
Snips of Oranising my Filming in the TV Studio for 25/03/20 

Music Video: TV Studio Choreography Shoot 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Call Sheet for Filming in the TV Studio 
 
 
 
 
 
 
 
 

Here, you can see that I have created a new shot list 
that is related just to the TV Studio Shoot. This so that 
I can do each shot professionally and at a good pace, 
and so that I can just focus on what needs filming in 
the TV Studio to do this. This is because I only had 
from 13:00 to 14:00 to film in the TV Studio, so I had 
to produce a Shot List where I worked around the time 
constraints by considering what needed shooting. I 
also decided to experiment with emotions relevant to 
the song lyrics through facial expressions and 
choreography so that I could make the most of my 

     

Shot-List for Filming in the TV Studio 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Why did I use a “Filming Schedule” for 
producing my choreography in a TV 
Studio? 
 
When shooting my choreography in the TV Studio, I had 
13:00 to 14:00 to have the required shots completed – 
leaving me with limited time and meaning that 
everything had to be very carefully planned. one way of 
planning this shoot was through a “Filming Schedule”. 
 
By completing my own brand-made “Filming School”, I 
effectively demonstrated Technical through making the 
table easy to read through ap professional and 
straightforward layout. I have also communicated what 
needs at to happen at what time to ensure that it is a 
schedule. This helped me to say on track and ensure that 
I could incorporate professionalism through time 
management and preventing me from de-rigging 
late/running over my booked time schedule for the TV 
Studio. 
 
I kept my Filming Schedule simple, concise and straight-
to the-point to make it easy to interpret, reinforcing that 
I have evaluated how I shoot my choreography so that I 
can use my time shooting what is required and making 
the most out of every opportunity available to me. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Narrative and Lip Sync Shoot – 17/03/2022 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Graveyard Shoot – 20/03/202 

This is taken from when Cassidy was playing the protagonist. I have filmed an Over 
the Shoulder Shot of the protagonist walking past Kyle and his new girlfriend, 
shoving into her shoulder to show the protagonist’s anger at the end of her 
meaningful relationship. A TH650 was not used so that I could follow the movement 
of the protagonist, making this shot personal, intime and realistic. This also adds a 
representation of the protagonist’s life being unstable to the end of her relationship. 

Here, I am using the camera settings, dials, and “Av” / “ISO” buttons to adjust the 
lighting and match the White-Balance to the setting where I am filming. This is to 
check that my lighting is to a high quality to add professionalism into my filming 
shoot. 

In this photo, I am directing my cast and getting them to rehearse their roles. 
This creates clarity on the roles of each personnel, so that my film shoot is more 
productive and efficient. 

Music Video Production: Behind-The-Scenes 

Graveyard Shoot – 20/03/2022 
 
For shooting my props by a grave to symbolize the death of a 
relationship, I shot from ground level by lying down on the grass so that I 
could fully emphasize my romantic props to best over-exaggerate the 
death of a romantic relationship – making my music video as evocative 
and emotive as possible. To prevents cramps, I occasionally got up at 
times. 
 
When not using a tripod, I used the camera-case to keep my Canon 550D 
as stable as possible to ensure professional-looking footage. 
 
For filming in the graveyard, I also used other props which were not 
shown in my Storyboard to add imagination, creativity, and 
experimentation into my filming shoot. 
 
To draw the viewer’s attention from the setting and to the grip (and the 
other-way-round), I used Focus Pulls to establish how my props were 
related to my setting. This helps to re9nforces the use of Symbolism and 
Lyric Interpretation to stereotype the death of the protagonist’s 
relationship. To do this, I turned the Focus Wheel several times between 
½ minute long gaps to ensure that I had good Focus Pulls. I made each 
Focus Pull slow to make my camera-work smooth, sleek, and 
professional; and so that I could increase the speed of the Focus in 
Premiere Pro if necessary. 

Dealing with Busy Crowds 
 
Sometimes, the Cedar Courtyards became very busy due to its busyness and students commuting between lessons. 
This created risk because I made it likely for more people to be caught on film who are not my cast. To deal with this 
risk which is called Audience Control), I filmed away from where The Mall goes through the Cedar Courtyard And 
filmed by the wooden benches in the middle of the courtyard instead. This prevented risks of people outside my 
project being caught on film because this section of the Cedar Courtyard is usually quieter. 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
TV Studio Shoot – 25/03/2022 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

Here, I am doing a run-through of the shot required. To do this, I 
showed the action to my actor, and she repeated it. This meant 
that I could film the choreography needed quickly whilst 
implementing a logical, productive, efficient, and concise 
approach into doing this. 

Here, I am using my Storyboard and Shot List to decide which 
shot should be filmed next. I am using the templates because 
the storyboard tells me what the shot should look like and 
informs me of any camera/actor movements. Meanwhile, I use 
the shot List to understand how the shot should be filmed any 
other essential information, and the shotting order of my 
filming. 

Preparing for my TV Shoot on 25/03/2022 
 
A day before filming in the TV Studio, I decided to use the TV Studio from 15:50 to 17:00 in preparation for shooting 
there again with LED Lighting on 25/03/2022. To prepare for this shoot, I decided to setup LED Lighting and experiment 
with the positioning, brightness and which lights I used so that I could get the lighting that I wanted. Eventually, I chose 
to use a Key-Light and Fill-Light through LED Lighting – leaving out a Back-Light because it created too much light on 
the bottom right of the camera shot. I also used Soft-Boxes to prevent the Key-Light and Fill-Light from being too harsh 
on the sitter’s face. 
 
At first, the stan’s legs were not far out enough, making the LED Lights unstable. Hence, I spread the legs further apart 
to make the lights more stable and secure, preventing the LED Lighting from falling over and becoming damaged. 
 
For this shoot, I used a L6 Degree Student because he has studied from Level 1 Media to Level 6 Media and is highly 
experienced with using different media equipment. This means that I could gain professional feedback to improve my 
lighting setup. 
 



 
 
 
 
 
Matthew Williams – Final Cut A1 Music Video 
 
Please ensure that this Music Video is sent to the External Verifier. This is because this 
version has the best audio levels out of all the rough cuts exported to prevent peaking. It 
also has Monochrome Lighting for the Close-Ups of the actor who is wearing a cape and 
Eye-Mask to show lies and deceit, whereas some of the other rough cuts do not contain 
this example of content. 
 
 
 
 
 
 
 
 
 
Music Video Director’s Cut (Improved) – Matthew Williams 
 
This version of my music video Directors Cut is the version that MUST be submitted to 
the External Verifier. This is because it contains audio commentary over my music video 
WITHOUT any music over the top of the music video, and some behind-the-scenes 
photography to create interest. 
 
 

PROOF OF SUBMISSION (IF YOU DO NOT HAVE THESE COPIEW, then 
they will most likely be with Media Lecturer Emily Tait: 
Thile files were uploaded at 18:49 on Friday 22nd April 2022 onto a link shared by a 
Teams Post. T access these files, you may need to speak to Emily Tait if you do not 
have them already. 
 
 
 
 
 
 
 
 
 
 
 
 

Music Video: Final Cuts 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Samples of my Editors Rushes Log 
 
In these next two pages are sample of my Editors 
Rushes Log. I have chosen to just show a few 
examples because around two of my Editors Rushes 
Log Templates are between 20 to 30 pages long. 
 
Renaming my Files 
 
In my version of the Editor Rushes Log, I have added 
a “New File Name2 column to type in what I will 
rename each MVI file once it has been analysed. I 
then write “RENAMED” in green, capital letters once 
it has been renamed to ensure that all my files are 
well-organized and accessible for me to locate and 
edit with. 

Music Video: Post-Production and Critical Evaluation 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Why did I re-cast my actors? 
 
Originally, I had planned to cast Cassidy as the music 
video’s protagonist, and Evie Marlow and Kyle’s new 
girlfriend. This is due to Cassidy winning multiple 
awards from the dancing competition she has 
participated in out of-college. Based on this conclusion, 
I felt that using Cassidy as the main actor would help to 
add some high-quality chorography into my music 
video, and that she would be able to do it alongside lip-
syncing to make my music video more interesting. 
 
However, I was forced to change actor-role on the day 
of filming after a few minutes after shooting my first 
few shots for the day. This is because Casidy felt 
uncomfortable being cast as Kyle’s original girlfriend 
for most of my filming shoot and because Evie is 
already in a relationship with Kyle. Based on this fact, I 
recast Evie as the protagonist to make everyone feel 
more comfortable and reshot some of my clips to 
ensure aa logical, Narrative that makes sense. 
 
I wanted to make my actors comfortable with their 
roles to ensure that I could get the best acting out of 
them. Thid helped to increase the quality of my 
footage and music video to so that I could make my 
Narrative more successful, believable, and credible. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Samples of my Edit Decisions List 
 
In these samples, I have used the Edit Decisions 
template by Farnborough College of Technology as 
this is the first time, I have done a Edit Decisions 
List. B using a college template, I am learning how 
to do an Editors Decision List and what it requires 
so that I am more likely to do it successfully. 
 
I have used exact figures and keyframes from 
Adobe Premiere Pro’s source panel to make my 
figures as accurate as possible, giving the editor a 
clear idea of what footage has been cut 
 
 
 
FOR NEXT TIME: 
 
When I do my next Edit Decisions List, I will also 
mention about what other video effects I used than 
splicing. This will ensure that I am more creative 
with my post-production process. 
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Page 5 of my how “Creating and 
Editing my ‘Save Me’ Music 
Video” 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



I will continue with creating my 
own Pre-Production Templates: 
 
I will continue to develop and adapt 
my Pre-Production material 
coherently to my skillsets and 
abilities – this includes expanding on 
the material so far and ensuring that 
all Risk Assessments are 
standardized. To this, I will go into 
my original template for MWP 
Productions and ensure that all the 
hazards have been put own to make 
my Risk Assessment and professional and efficient as possible. 
 
The aim of expanding on my own brand-made Pre-Production material is so 
hat I can develop a branding style for future projects.  
 
 
 
I will be more careful with my camera’s focus: 
 
At some points in my music video, my camera was out of focus: an exam-le of 
this is shown in an Extreme Close Up, where we see Evie Marlow lip-syncing 
along to “Save Me”. 
 
 
 
 
 
 
To improve my camera focus, I will take more care of my camera focus by 
paying attention to my Canon 550D camera screen. Another idea is to do at 
least three-to-four takes, each time adjusting the focus whilst between takes 
to make it more likely that I do get more footage with better focus.  
 
Leading on from Focus Quality, I would experiment further with Focus Pulls 
where necessary. This would help to draw attention for my target audience to 
crucial mise-en-scene and would give me ab better understanding of how to 
adjust and create Better Focus when filming my media productions. 
 

Music Video: SMART Targets 



General 
Link Publication Details Relevant Page, 

Project, and Activity 
https://www.freelancevideocollective.com/filmmaker-
resources/production-crew-rates-film-tv/ 

Title: Roles and Pay in TV & Film 
Author: N/A 
Website: Freelance Video 

Pages 26, 40, 71, 92and 
135, Budgeting and 
Resources 

https://www.farn-ct.ac.uk/about-us/room-hire-at-
farnborough-college-of-technology/  

Product: Room Hire at Farnborough 
Collegeo of Technology 
Author: Farnborough College of 
Technology  

Pages 26, 40, 71, 92 and 
135, Budgeting and 
Resources 

https://estore.farn-ct.ac.uk/product-
catalogue/media/course-materials/media-starter-kit-
2021  

Title: Media Starter Kit 
Author: Farnborough College of 
Technology 
Website: eStore 

Pages 26, 40, 71, 92 and 
135, Budgeting and 
Resources 

https://bit.ly/3MrBDa9  Product: Canon 550D 
Site: Google Shopping 

Pages26, 40, 71 and 92, 
Budgeting and Resources 
for my TV Advertisement 
and Short Film 

https://bit.ly/3OtIkdL  Product: XLR Cable 
Site: Google Shopping 

Pages 26, 40, 71 and 92, 
Budgeting and Resources 
for my TV Advertisement 
and Short Film 

Short Film 
https://bit.ly/3EGUFXf  Product: Plans and Subscriptions for 

Office 365 
Website: Microsoft.com 

Page 71 and 92, 
Budgeting and Resources 
for my Short Film 

https://bit.ly/3EH2WKQ  Product: Boon Pole 
Website: Boon Pole 

Page 71 and 92, 
Budgeting and Resources 
for my Short Film 

https://bit.ly/3vFeb2l  Product: Zoom H4N Pro 
Site: Google Shopping 

Page 71 and 92, 
Budgeting and Resources 
for my Short Film 

Music Video 
https://www.microsoft.com/en-gb/microsoft-
365/academic/compare-office-365-education-
plans?activetab=tab%3aprimaryr1  

Product: Plans & Subscriptions for Office 
365 for Students 

Page 135, Music Video 
Resources 

https://bit.ly/39hYvuB  Title: How to Get Permission to use a song 
Author and Website Name: Biteable 

Page 135, Music Video 
Resources 

https://bit.ly/3MnNW7i  Title: “What Should a Music Video Budget 
Be?” 
Author: Garret Wesley Gibbons 
Website: Medium.Com 

Page 135, Music Video 
Resources 

https://bit.ly/3rLWEEo  Product: Libec TH650 
Website: BPS 

Page 135, Music Video 
Resources 

https://bit.ly/3rMvhKK  Product: Canon 550D 
Site: CEX 

Page 135, Music Video 
Resources 

https://amzn.to/3KbRg3K  Product: LED Lighting Kit 
Website: Amazon 

Page 135, Music Video 
Resources 

 

Further Reading: Budgeting and Resources 

https://www.freelancevideocollective.com/filmmaker-resources/production-crew-rates-film-tv/
https://www.freelancevideocollective.com/filmmaker-resources/production-crew-rates-film-tv/
https://www.farn-ct.ac.uk/about-us/room-hire-at-farnborough-college-of-technology/
https://www.farn-ct.ac.uk/about-us/room-hire-at-farnborough-college-of-technology/
https://estore.farn-ct.ac.uk/product-catalogue/media/course-materials/media-starter-kit-2021
https://estore.farn-ct.ac.uk/product-catalogue/media/course-materials/media-starter-kit-2021
https://estore.farn-ct.ac.uk/product-catalogue/media/course-materials/media-starter-kit-2021
https://bit.ly/3MrBDa9
https://bit.ly/3OtIkdL
https://bit.ly/3EGUFXf
https://bit.ly/3EH2WKQ
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